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nuinun~tmm~mu~4El~~~ow'mi (The American Marketing Associationl b&!@ 

nqquuuquaoqnqt~otw~~~~~q r i lw~uuuao~n~ni~rmuo c3rynqu l~~oq,d~qriuaUk 

u % u ' m ? ? ~ ~ f l ~ ~ ~ ~ n n n ~ u n ~ t d a f i ~ t  ~ ~ d n ~ t ? q ~ ~ ~ u ~ u ~ u n ~ ? ~ % ~ ~ ~ o ~ ~ ~ i l r n r ~ u  

(Jugenheimer and Whae, 1980) ~ ~ n ~ t ~ ~ m ~ I d ; i r u n u ~ n u ~ ~ d u ~ n u ~ ~ ' ~ a  L i ~ u i ~ n ~ t ~ o a i t  
Y " L 

a o ~ n n ? ~ ~ ~ u n i r a n ~ n ~ d 1 ~ n ' ~ q ~ u i ~ u ~ ~ ~ ~ n u ~ ~ ~ i u u ~ ~ ~ m ' a q a d ~ ~ a u ~ ' 9  d4ua1; 
Y Y * Y Y 

n ~ u ~ ~ n d ~ t . ~ ~ u ~ u n ~ r ~ , r n ~ u ~ m ~ ~ ~ t z n ~ n ' n w ~ q ~ a u ~ ~  ~ o n ~ ~ n ~ u ~ ~ ~ ; l u & q d ~ z d u a ~ u  
I Y 

gnmu un=a~ugnu2w&tm'maul~ ~ ~ r ~ ~ a o ~ ~ u & n ~ u ~ t n f i ~ ~ ~ n ~ ~ u ~ w n ~ t ~ w ~ 3 h n  



ni8rnrin -tin; uorrin~hiw'lorminwiimumiku ~iluni?ilnmiu 

1ancuidrilu&nnr~i:~~~nidn~.r1H'~~mw~inmni~o~~n~u~;i7uuluA'9unl?1~do 
4" Y 3 

iimunit bur~udn i~v ln&~~ou in i t  r~oI~~~nio . rn i t~on~iuuuiun~mm~~ni~  okum 
u u Y 

&nmn~~w~~uni?ntwnttn'.rwlwmi u ~ ~ n i ~ o n ~ i u u u i u ~ ~ u n i t l n ~ ~ i n i  U B W ~ A ~  

4" C * ~ . ~ ~ ~ ~ & \ ~ ~ ~ I ~ T U ~ ~ ~ ? I H ' L A ~ U N ~ J I ~  (Motive) ~iunqnot?~mttn~i~~\mnit1H'r~m4~ nu'W 
4 4 4 u. n.rn~~~unitdon~iuuuiu1~1iwruP;i~u Imuiuuqn9iu'im nqna nbuiuirflunmulu 

ni8rnn&oqn ~:rduuu~nuZuniniirnwo u ~ : o ~ d n u u ~ n i 8 ~ ~  

I Y Y  

lun~mknt t&iu lwn~~~~~l~~uj :u  r l n n k a ~ ~ i u l a m i i i ~ d u ~ o . r i i n i ~ v  
u 

n ~ ~ n ~ ~ u n i ~ m n t t n c  (creahve s t ra te~ )  4.ruuwii.r u~iudr'~m~innitnkunm  unit . 
<mdibdv w ~ ~ n ? i u u d n n l u ~  druuimu~uni?~a~i? (Belch and Belch, 1991) hfI 

n~rri tnu~.ruu~'n~Iunim;?~m~n'~7~lwm~pi~d~ld~ 
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1. nqurdiuuiu (Target Group) 

2. imqd?lt=~~hi~nlt~p1mi IObjectbes) 

3. ulJ?~wi%l (Theme) 
u 

4. ni?~?'Nu?.r~.r~~ (Motives) 

5. n - t ~ ~ ~ g r n I ~ n ~ ~ n ? t l o 1 ~ 1 ~ ~  (Appeal) 



1. n jurJiuu7u (Target Group) 

2. ? Y o l r l d % ~ 4 d n ~ u n l ~ ~ w ~ ~ ~  (Advertising Objectives) 

" .  v  0 

Russell Colley b ~ v n ~ i ? ~ m n ? ~ u ? ' ~ ~ ~ d t r a ~ n ' n o ~ n ~ t ~ ' ~ m ~ ~ ~ ~  riiuCP;dw~nqt 
0 B V  " d  * ,  

~ e a q ~ u r a w q a ~ ~ : ~ ~ d n t ~ ~ m n n q u ~ ~ ~ u u ~ u d r i ~ u u r n  rwo~wmmunm~udri~ nqu 
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~~~~u?innqqr~u?<u m n a m ~ u a ~ u ~ m d ~ u ~ ~ m u ~ d t r ~ ~ ~ ~ ~ u ~ u ~ w ~ u ~ n n ~ u  i)50?'9 , 
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nf;w'&q 5 m q d ~ r a ~ ~ r ~ u & d ~ 6 r y d a ~ u ~ t n i r ~ ~ ~ i l n ~ w ~ w ~ l ~ u n ' ~ n ~ ~ u d ~ f i  m r n ~ ~ u  
v  " Y Y I Y 

arrrus?rPi[~l~n~r~~7n'u (Dunn et al,  1000) L W ~ ~ ~ Q ~ U  ~ ~ ~ A ~ ~ ~ ~ ~ ~ ~ u I u w N ~ L u ~ ~ A ~ u  
Y 4  I 

i~i~rdu~mdn~tri~~umlvuu51m~~ o:lt~flu5w~ ~ : ~ h ' l u n ~ ~ d o n ~ ~ u v u ~ u ~ ~ u n ~ w  
* Y d  v  *A ". 

Is~rmrqilu v~~uwoan~~n~~ul~~omnamfiu in~dtra~nnbn~vuml~ lmun~tdaaqt 
, I 0  Y v  

n ~ ~ u v u ~ u ~ ~ u n ~ u r n ~ ~ ~ n m n ~ w ~ ~ n f ; ~ ~  ~;~~rrflun~tl~oouri~dt:noun~w nwwm$~ 
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1, n9luk4~q (Attention) n 7 w ~ U ~ a 7 9 : m ~ 4 n l u 1 ~ < ~ n 9 ~ m ' 4 ~ 9 ~ ~ y ~ ~ 1 1 ~ l ~ a ~  

' ' 4  
W ~ U ~ ~ T ~ ~ ~ ~ ~ ~ ~ P ~ J ~ ~ ; I ~ Q ~ W A ~ L U M  

4 * Y C Y l  

2. nmunulq (Interest) ~ u a y k m ~ t ~ i i m n ~ ~ u m ' ~ l ~ ~ 1 ' ~ ~ j i r d ~ ~ a 1 t u n  vtntluqa~nqt 
J Y 8 % 

n ~ m s ~ ' n t u a ~ ~ 2 u r i i m n ~ ~ u ~ ~ n u l ~ d ' ~ : : ~ m m ~ ~ ~ d a ~ ~ n ~ t ~ ~ n ~ 1 ~ ~ m ~ ~  

3. n97uimnqt (Desire) L ~ ~ u ~ ~ ~ J z ' P I ~ L ~ ~ P I ~ ? ~ ~ ~ ~ ~ ~ ~ u ~ ~ u w ~ w ~ ' I u ~ '  
Y Y 

4. nqtsiplau~da ~i~ction) ~ ~ ~ n ~ ~ t : ~ u ~ u ~ i i m w ~ ~ n t ~ n ~ ~ a ~ u d q m  

Y I 4 n791&aq(3 (Information Objective) ~ilun~m%J~~uhl~atjnlumw~~~~ 

imn~tG;~~:r~ut;ei~aun'~~m u'itl~~*~&;a4aun'q muaquqmuJ4aanGriluimrl 

dtY'm&ou84ia\d&a 
Y Y Y - n ~ m t u n ~ i u ~ n u ~ ~ u n ~  
" ' .+ - n~tuwt~nqluu 

Y I " - n i n i ~ r n u a ~ a d t : l ~ ~ ~ l u m ~ u ~ ~ ~ ~  nadhaunq 

- n~t1G4atjn?*an~t~~aun'q 
w 0 Y - n ~ s n k n ~ w 6 n m l u u n a w ~ u n m ~ ~  

- n ~ t u & i ~ ~ n r n ~ ~ u $ n d i i n ~ m ~ n ~ ~  

n?dna?u (Persuasion Objective) ~ i l ~ n ? ? ~ ~ ~ ~ u n ~ ~ k v % ~ d ~ u u u d ~ ~ ~ f i u  
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- nqta;?4n~qud~wol~~~au~q 

- n ~ ~ n ~ ~ u I ~ ~ i i r I n ~ t n m n o ~ I a '  

- n~t(9~~fiu1G~u3hn~~iuw~~a"aun'~n~~11-~ 
- n~~(9~rfiul~~8nn~d~aun'~lun'ui 
- nqtrdiuun9qu~iq1qao4~3hnri/o9fiuaun'q 
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nq&rhu (Reminder Objective) r i ] u n ~ m u ~ u ~ u d ~ z ~ n w ~ ~ ~ ~ I ~ ~ ~ u I u I ~  
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am$ifnnmnnm~ Zr;~~n~A~u~zr?pI~Zumz~~rn~~nrn u m l u m n l ~  
Y I 

- n~t f ih~n~mmi~~u~n 'u6~ iaUn~Zun~~d~1a '~~ne .1~&~ 
.I. ' Y - n ~ d ~ ~ a u a n ~ u v l ~ ~ u u ~ u ~ w ~  

- n-&riiouG~ibnrinu~q i aun '~u i~r~udw%~n~~uw~nm~~n~  
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- n ~ r i n w ~ u n ~ h e ~ ~ u ~ ~ m r n ~ m ~  

3. uu?amuR'n (Theme) 

Y I ' Y ( Y  
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uuq'inu~nnnwnqmzi& ~~~urf i i iouurrunmn~~mfi t tn '~~ut~m~ un:fiqu~tnk 
Y y  " I  

uiriluuu~nwZun~t3~nn&uu~3pIu~'n1un7t? P'u'luiun 

4. n?~&4~94~1).19 (Motives) 

Y Y Y  wq3nttun~~e~:r?nnu'lui~u fnun"~~u~~~3m~~nut~iiirn~u2~~.1n~unmnurt~ 
d d  ' 3 Y 

nrrunm n??uimn?t (Needs) ~ ~ ~ ~ u n ~ t p 1 ~ n u ~ ~ ~ ~ ~ ~ m e ~ I d ; u ~ ~ & u ~ e d ~ ~ n ~ u u  nwu 
Y 

w a ~ n ~ A ~ z ~ ~ u ~ n r i ~ r i l n ~ ~ ~ u ? ~ ~ ~ ~ ~  (Motive) ~ ~ ~ z r ~ n U Z U ~ ~ ~ ~ ~ n ~ ~ i ( u ~ f i u  trnu~tqqlq 
Y 4 Y 
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' 4' 
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'L~IU~IUU~D;W~KUIII ~udu u u n u e ~ ~ ~ i n ~ r n o ~ ~ r d e o ~ d ~ ~ u  uqqnuiindrnandh 



J wndu u%ul~nuriinu~~~19n9z~m~dntp;fiun~11 (Bovee et a1..1996: Stsnton and 

Futrell, 1987; Liiejohn end Jabuseh.1987) 
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n~?u~wn?rawu&ujio~uqnuq~~ r i n i e i i n u i ~ u 1 4 ~ b w ~ ~ u ~ u d ~ z ~ m u ~ ~  
Y 

uu~nu~amn?iurnmn~t~ud~iu Abraham Maslow ~fl~~d~6ra~ou~?~mrifu?n'un?iu 
Y w " Y J  ~mnimmuyw~~rdu~~6'~u (Hierarchy of Needs) ~?uy&=jin??ummn7tBJnu~rou1 

A "  ' u?nn??u~wnittz6un~qd~n?i~iynitm~uaum d4&q9dioa'nuiqn'uodi? nqff$ 

~t;a~u~mrflu~%'I~~nu~~luf~n udoA1tiimiu nr l l r i j ao~u i~ fn~~~~n~rduuu~~nd  
Y Y Y 

d~n'rym~nfwmi~~uniu rwt~zrflunqlrijn~u~tnmumuunzruu'I~~fl~?I~n~~umwn~t 
*J4 ' ao~u~wnuoquinu~uoonuwiw~~u~~~u ~ i ~ k ~ i l  lBwee et el., 1996) 

u .  u A - ~?~u&un~9rn~m~uq?~nirn (Physiogical Needs) L~~U~?IUW~U~I??:~UWU 

4 Y Y 4 

97u ~womouauo~n?iumm~n~mumi~t7~n?u~don?~uoh;m~1 q~-1m?iu9? ntsiu n?iu 
Y 

ouiu jumiur4ud9n u%n1211andd~un~~um~n~tn~~~wfi 

Y - R ~ i ~ i 9 ~ n ~ 9 r n ~ ~ ~ u R 9 1 u d t 3 ~ ~ n ' r n  (Safety Needs) rdun?iummnitdo 
Y A J  " Y Y 

n~iumo~n~tlutrPiun~~~biirn~tm~uauo~un rflun~~umwnimum~un~iudmmn'u 
Y 

~ ~ ~ ~ n 5 u ~ ~ 1 m t ~ u ~ i ~ ~  di?~n~o&n?u n~~u~urnnumiuniw~~uumznit~~u d~oonuq 

~ugdno~&am~;i~:rdu~iu ri$ok~ fi~ltluqni, u%ju?iud~omfiunqq;i.~nqu 

Y - ~?irrif14n?91um??~s~nn (Love and Belonging Needs) rdun?iumwn.lt'lu 

nmu* nitoouiuJuiia wnnuIu&qnu n~~~n~imurwrdu~?uud~~o~nu2un~u <u 
5 ,  Y u 

r ~ u d u i a w u ~ ~ u ~ u a ~ . ~ m i ~ ~  d~f iuu~u~uuur~u~fiu~um rwr~z~numo~nit6uir~u 
Y A * J Y  

L ~ W J  r$omu~rrilunt;au~'~ u n ~ r d u n ~ u u u ~ a m n ~ u ~ u  

Y I 
Y .I 4 4  - ~ ? ? u ~ ~ ~ n i ~ R ? i ~ ~ ~ n ! a  (Esteem Needs) ~flun?7umwn?m9~~nu?~u~1~o 

n?quiqmu n~qudqrb ~ u ~ a i ~ ~ d ~ n ~ ~ u u ~ ~ ~ o m ~  n~n?n"w~innu2u&qnu k 
Y Y Y 

u u m ^ n n d n ~ u i t o d ~ a i ~ ~ d ~ t ? ~ m t m ' ~ ~ u f ~ ~ ~ i I ~ ~ i i ~ n ~ ~ u ~ m n d u  unziitln~qnum?un~w 

6nwc-i 



- ~ ~ i u ~ ~ ~ n i s ~ ~ i u d i ~ k I u % m  (Self-Actualization Needs) lfl~o::~n?m?ud 

n ~ u 2 ~ n u m t , w ~ n i ~ n ~ ~ u m i u i ~ d ~ ~ ~ n n n n " ~ d n i d w ~ ~ ~ o ~ o d ~ ~ ~ u d t r ~ n 7 n i ~  44 
Y Y  Y 

~zLflu~~~uuiud@~p12uir?mnudb~~I~ 

Y Y Y  

Settle Un:: Alreck ~7'mu~4uu?mu,j~n~1u6;mn7?~7~un774~~ b u G 6 r i ~ ~  
Y  Y  

~IP~U"BUUK.! ~ i l . 1 ~ i u i t n ~ i u 7 d ~ u 1 u n i m " ~ u ~ ~ ~ ~ ~ 1 ~ d ~ n 0 ~ m i i o ~ n i t m t v ~ u ~ i i m ~ ~ 1 ~  

Zqno&;hn (settle and Alreck. 1986) ~mvut~j . j l~ i i jd~u~i lv~~m~u "rani uowdn" i j ~ q  

i o ~ d  

Y - ~ ~ i u ~ e ~ n ~ . m i ~ r w r (  (sexuality). r f l r m ~ i u m ~ n ~ d ~ n n ~ ~ w ~ ~ ~ n ~ w t m  

Y  - ~?iurflu&?ae~&~rm (Independence) r i 1 ~ n ~ i u m m n ~ d i ~ ~ ~ w ~ : : ~ d u  

nwmuroq ijKnwudumn~i.rId~innu~u 'l&uiiouZnt u~~zru'miuZnt ~~untzwudiu 
Y iwl ~mtrnt~m ru& vuf i f i n ~ w m i ~ u ~ n m r ~  

- n79~flur~7(1i~mi~u (Exhibition) i~n?tlilufiu1'~~mfi7fl??fllnu cuAm4oen 

uid~n~~urmuno~murm 

Y  4"" "A I * Y  

- ni?qutdi~; (Recognition) mo~ni?lil~npnunz~miinm~ou rfluuuuouvku~ 
A 
OUR'l1J 

4 ' - F I ? I ~ L ~ u w ? ~ ~ ~ ~  (Affiliation) n ? ~ u i w n ~ d ~ d ~ ~ ~ u f l n i w n u u u u ~ u n ' ~ ~ u  
.IY 1~ttn?3u~idt::rn~dntN'R~n~u (~iiflu ~~t?u~~~~uninmm1~2uninl~~uw'~a'n'u 

Y ynn~du i i f i ~ u ~ t o ~ ~ ~ ~ ~ u ~ o ~ n ~ s u I ~ n ~ ~ ~ Z ~  

Y " Y Y  Y - A?llumo4n19ni9ns~qu (Stimulation) ~~un~~umwnitnitntzquKuu'~n'~ 6 
8 Y O  

i i ~ ~ ~ u n t , ~ n s r ~ d n % ~ t ~ ~ n i o u ~ z 7 m 1 ~  





Y  Y 

1. ni?~~qm~~m?uluqwm (Lwical Appeal or Rational Appeal) ~ I ? A ~ ~ ) A \ ~ ~ ? u L u ~ J U P I  

Y J Y  J * rflunimiu~unm~uurnu~n'uin~~z qrumua n i t l ~ ~ i u u h n ~ ~ i u m 7 ~ i t n n ~ ~ n i n  

n i u ~ r n u ~ i l t y u i ~ ~ ~ u ~ e  ~dunit&~nls&u~ncnm dtzlua; ~ l jnr tni  nnqauii 

uhnimnuplnuqnunu 

L. 4 w  B w  

2. nit&qm~smquoitu& (Emotional &peal) n [ ~ ~ n i t ~ ~ ~ m ~ ~ m ~ u ~ u q w m ~ q ~ ~ u u  
w 8 

lddnuo~ao~~~e1u~~n~~zn~tIH"P'e~m r~oiinm~n~ro\lrl(uauu.~w7 ne.raumi wnitA4 
c S Y  

g m 1 ~ ~ ~ u e 1 t u m ~ ~ ~ ~ u u ~ d 3 m l ~ n e ~ ~ u i h n ~ ~ 0 n ~ w n ~ i u ~ i a n  if.rrilunimuiuiuaiu~ 
A "A 

;;7uu~u3wnwn~iu~~we~~~miuirnL~uL~i~~aun'i U % ~ Q U I L W D Z ~ ~ Y U ~ ~ U  

Mandell I ~ ~ n i ~ ~ m & z < u ~ ~ i u m u ~ ~ n w ~ u i ~ n G ~ n ~ ~ n i t ~ ~ ~ n  
' J W  Y  

1~1u~n~iirmidn'n?~umu1~6;~u~u~e~ (Mandell, 1984) u a ~ ~ ~ 3 f n n ~ u ~ ~ i  8~iumwniz 

n u ~ w n ~ ~ u d . ~ ~ u ~ ~ ~ ~ u ~ u ~ ~ u d u ~ ~ c n Y ~ n i t  i ~ ~ i l ~ ~ d u ~ ~ w ~ ~ i u A ~ ~ n ~ ~ \ u ~ n ~ m ~ d ~  

&rilui$ncuoii~~ umzaiu~towu~iruGi~~ii~e nitiqm~qnw~vtn isex Appeal) 



Y u Y '.I: ' n ~ ~ u n ~ ~ n 1 m w r w a c d u ~ . 1 l u ~ ~ 1 u ~ 1 ~ n ~ ~ ~ u ~ ~ u a 0 ~ u ~ ~  wzrduhnm~oyuu 
1 .  

d u j ~ u n m n ? q u q ~ i ~ i  u ~ & ~ ~ ~ T ~ ~ ~ P ~ ~ Y u ~ ~ ~ L w ( I ~ J ~ ' I I w Z ~ ' U  wnilv "rani uwuGn* 

rflun7t'l4g~il~~~n'w7n~u~uu~1iw~n'u (Bittner, 1996) w z d 4 i u  "lfn; UBWG~~ I ;  
U 

- 4 "  n'zu Q q ~ n a w 3 m ~ & &  unz~nnwdtzno~d~fluniwld uaon?~u~ri(o?rdmldii~nitii 

r w a & ~ u ~ u 7 n ~ u  (Soley end Kurzbard, 1986) 

4 ' nqwaam Freud iqrfluiinf n3nuq~do~dt lq  nnnq?Z\raryaq'iry7unw~wnn~ 
u 

uy& ~ ~ n i ) u n q w ~ w " ~ J ~ u d i i n t m ~ b r i ~ u ~ ~ ~ n ~ n '  rflun~t~~ga1~nwrwfiIu~~u 

1%wu7dl.r~ t ? u ~ r l ~ ~ G n ~ n ~ n ~ t ~ ~ ~ 1 d ~ ~ ~ d ~ ~ ~ ~ % o ~ ~ t l ~ u ? ~ ~ n ~ ~ m ~ ~ u U n ~ o 1 ~ d  

(Runyon, 1980) i ~ y u u m ~ ~ n n r ) w ~ & a ~ ~ ~ ~ ~ t ~ & ~ u u n ~ ~ ~ ~ ~ t ~ q n i ~ ~  quri~uduiam 
Y U U '  

wuntunnk *tin; u o w ~ r ~ - i w ~  oon~a~aqtnrau n q w ~ m  Freud 1urummur~lnn7?1; 

11 

.d 

4.3 ' uy& "utq%un (Force) ~ 4 L f l ~ f i ~ ~ 7 ~ ~ l ~ n ~ ~ ~ ~ ~ ~ ~ 7 O ' l ~ f 8 1 ' 9 ~ n ~ ~ n l f ( l n ? l  

Kmvq (Libido) ~~ZI;Guuitlii~n~t~~wrn~u~ui~~tl~et;w~~tl u i r i l u n a q u ~ i n f l ~ w o ~ q A q  

Y 

uyG (nIry'PU1 un1~nW.2641; Berger, 1981 ; Lerson, 1896) 



fillfl wvnqna Associate Creative Director U&U~%&I McCenn Erickson (Thailand) 
Y I " 0  

Un:: me19 ~ u ~ ~ m l u u ~  Creative Director ~ 4 4  Prakit FCB. bnmi?~??l "ldn; uaww'aw 
, Y Y 

uuiu& n ? q u ' ~ ~ m l q d r i i n ~ ~ n @ t w ~ ~ i w ~  ~ I P Z  i i j ~ i ) ; i n w n j w u m n n ~ u  dfiiuitn . mqqmIq Tmn~i~n~~unu1~uri~wfi~1t~o'iuG (oqeiq ~uvworiuuvi, 2636; m91m wum 

qna, 26361 

A ' C Y  * C 

uonrviia~lnnnni?ul'111\1m~ua? ~ 4 i l u  ilurfi?qn Creative Director uu4 LINTAS . " 8  8 

nhailand) u j ~ n n i ? l ~ e u w u i n u 1 ~ ~  n m ~ w a d w f i n ~ u i t n ~ i u i ~ ~ u  "riin; uaw~m"'6 
8 ,  

DU~LTIU monG &~inn?wr;itJnomoonu? fifi1u1tnu1n1w2~1M'rwjra~i~~1~~~~1~u 

?uwuinit & ~ i i r d u ~ m l ~ ~ n n n ~ d u ~ r i ~ ~ n u o  ~ ~ 4 n i  u a w G n * u ~ ~ G ~ ~ a ~ ~ ~ r ~ u ~  (me 



Y 

ffu ~rUU:$ollqa, Executive Creative Director ui4 D.Y.&R.. 2636; M~TU ilula?fp,2636: &In? 

namnw, Copy Writer uu4 J. Waiter Thomson (Thailand),2636; 19?ni ilufin, Creative Director 

U ~ U  FAR EAST Advertising, 2538) 

nmi rn~unnj i t~nd creative Director ui4 Ogilvy sl Mather (Thailand) 6n~17r'&m;? 
C (  Y 1 . 1  "rdn; ~ o ~ d n ~ ~ ~ 4 i n ~ n l ~ u 8 ; r ~ ~ ~ m n ~ ~ t = ~ ~ m ~ n i ~ ~  ~ i ~ ~ r ~ u m ~ ~ d n ~ ~ ~ ~ ~ a ~  

C 0 Y C 

n~iu6uwiratm~urwfi 4~'lr;iirilumwIJrd4au uP;ummaanui2uu~amn~iua~n &\mi9 

4 " ~nu~am~u~&~wfiu~~$wuud~u (nm; ~Whni i inG, 2 ~ 3 6 )  

1 wr4ni uowda- ~6qn1n~wam~qn~~uP;~wf imt~a '~u~~ i~u  &nquirn&qm17 u% 

rn:mirwnr$u~fiu'6 G&iurfluan;i n ~ r w n i ~ i t n ~ i ~ ~ ~ u  ~ ~ L ~ ~ u L w F ~ I R N ~ ' ~ ~  uijsrwn 
1 Y 

r~u~n'w ~wifiu19 dw:rhriiqauur~1~in ~ o 1 m ~ ~ n ~ ~ i o u u y ~ ~ ~  ~IG;~,~.IH;I 
nqazaqu UIL~~U~UAQUUU 4 ~ n & ~ ~ i u u i u i i ~ i a ~ ~ ~ ~ I ~ w ~ ~ f i ~ n '  4~6~~1u(b;rilurwfi 

I Y C # Y l  Y Y 

ur i j~  d ~ z a i u i t o n a l u r i i n n ~ ~ u ~ n ~ i  m u r a ~ ~ a i u i r n a ~ u ~ u u u ~ b  cnirq &nz 

fi. Executive creative Director U U ~  LEO BERNET (Thailand), 2636) 

~~. . . Iun~~u~u iuna~uu ui~:kuwi'udt: u~:n~tr~mrw~~dauu'~il~fi~2M'~ii~n~iu 
2 * Y 

$nqiuuqiu ,..rflua:lmqunq n ~ u n ~ ~ u ~ & l u r ~ ~ r r n ~ G ; ~ ~ ~ n r w n m t ~ ~ ~ u  dvr#n; uaw 
Y Y  I 

~ n ~ & ' 6 u u ~ u d ~ n ~ t ~ n ~ u u i u n m  munniuim define O ~ I ~ U ~ ~ U A I U ~ ~ K U ~ W ~ ~ U ~  k'& 
&~ao4n?iu~$ nitmflmyn5n W~u'l~w~nni\rm\ilrrnIu rj4uum cqnaui 6fio'n?nqiqn, 

Creative Director ud4 CHUO SENKO (Thailand). 6uf17~&, 24 I)~n?~ua'2641) 



Y ,  Y 

v~udrm~w~njnrm;moJnu~Gu~q mqrflu sexy star u:: dqm~:! n~rtm~?uu'uG~ai & i q  
Y  

rii&mr~qrrj~rTnm;U~fn<dn Gkfi~rrm~ ~uii'&n~?uan ... n~~udau~uu  n~~urnuufk 
' J  

drflurfiii iifi~u~mriiu1rdu*r4n~ uawdn*G ...w::mmbdrlnrry~8~nuu7nnrnn 

qt-uqamu iiaunds::UrAq r~a6di1"n ihmqu d ~ ~ n * ~ w m v & n ~ n m ~ q 3 u &  
a 0 I I Y  Y  Y 

v%auurnu l u m ~ ~ u a u  Dune s::~hqqhbvuqu8qKqaw7~nu 4-nrauaim~?u d 
n~wnu6.1~a$ri1utn;7 ~un91uijndwfi uD;riu~dnu 

Y  Y  

umn;qiYq product ~u~ua:~ruri~oijZa~mo.~ *ri]ni uawdn- r&u1rflu69& 1ibtiium9 

Us;dqriinfi~~umu~s- (NI~~R imdn, Creative Director UGJ CHUO SENKO (Thailand), 

g~nqrrni, 24 rlrmq~ui 2wi1 

Y Y 

qruin? au'ulrtq? Creative Director ut& Flagship ~ ~ Z U M I U ~ P ~ ~ ~ U L ~ U ~ ~ ~ U ~ ~ I U  
Y Y 8 Y  4 ~ u 7 u  untn1tIn - d n i  umdn*\??l ".. .~dunit~a?t~~d~~~1~wfim~n1uu7 ~nnu6unu  

Y  

ai61.1 degree ~?U-IR;~U a(;7.11SWt-u?~ia~7~?uilftu~17 &ii~auim::\trnudu'quan ufim-a 

;~*\P~~Iu&G~Iu~~*LQ~~ uawda- uD;~?qn~urt~~u$n~daA~ ~flunqtraq personality 
, , "  

~a41kulldu 44 product d ' 3~~~~wn~7u~f luo i9nm~7~mu7n~ u~)LI~M~J;'I 9z 

m ~ u ~ t o d ~ 4 m r w r n m t ~ ~ ~ ~ ~  ..:. rani uawdn*~ilun~trdun'un'fiw'i v%nqw3nnaanu 
4 4  ' niurhvuw iwn::&u ~~~uaqCu~u~~uw~nuIun~~nu ,Zuu~sdt::infi rdu2uUldiI 

J *  Y  4 a ~ ~ ~ : : i a ~ : M ~ ~ ~ n ~ ~ ~ ~ ~ i ~ u ~ u ~ a u ~ n o m n ~ ~ ~ u ~ a u  aJu~uuw~t7  ~~~~;IUU~UI~WHW 44 
Y Y 

H~~u IL~?u I ' ~~u~~  ~ i i m ~ m C u n ~ ~ u ~ ~ n n ~ ~ n u l u ~ ~ n u  t i a ~ ' ~ ~ f l u ~ a ~ l u C u a ~ n ~ b ~  (<nr 

~uiur~tzqt, &uirnqk, 4 i iu~nu 2641) 

sl...&i~rflub;ml~ rdijau ~fluhqnaq emotional ~nqdqua?'oq::6~n6quna~ 
Y  Y 

urdw'sfn~u~torn~ou1u~~lu~nm:~3ryau ... u o n ~ ~ n n ~ f u n ~ ~ q  Gqn~ue~mni rdu 
0 Y.. 

iv~qdu~rilqjnqu &Gu7n7uiau;;7 U P I I ~ E J H ~ J U I L ~ ~ ~ ~ U  (iurJt:fiwlnn u?w'u$w'~, 

Senior Art Director ~4.l Synergie DMB&B. &uJ~w&, 28 l~nq~~u'u;2641) 



Y  U  Y  0 

. . . l~~~uu'u~miiozld~~uon 6~~wnint~un&u~~u~~n3ar&i u%l&&z~dui4n-1 

style L&;, acting u%&ii-~tyo~ riuii;i quhq~u~n6uu'n- *... nqt6 -rani urnAnn 
Y Y  Y  # 

1 1  ;I; uonrdoqinn~dri7~muo~q Z~~U~?JULLPI~UW~IU~ u t 0 n ~ ~ n ~ w r i n ~ ~ ~ u 6  a4ii 
Y Y  0 

nqt$ -1qn; uow~d.r&\d sex appeal approach U ~ L ~ U L ~ M I ~ L ~ ~ L  ~ I ~ ~ U F I ~ ~ U U ~  
Y  I Y  

~UI~$U UP; overall un1bbnqu "r& uowdn- ly%m udh ,  Creative Director, U& THAI 

HAKUHODO. 6unik, 26 qunqquBiwi~ 

-... rdoeu& r l r ~ ~ ~ ; m ~ ~ d ~ ~ ~ ~ u L a n d  n?diutiiqinqu u%nuu;qmi4 641 
LduiaJ~~ran4 uowda- ~ w n z ~ u l ~ u ~ & ~ i i ~ o i n - i m i ~ u i ~ ~ i u  uioiqGiinuIu ad. 

' 4 mud riu nmuwauianrdu symbolic u ~ o ~ ~ i J ~ ~ u ~ u n ' ~ ~ z m u ~ ~ m ' i n L V ; ~ u  ...-r~;7ni 
Y uowC~ruiimrn$ow'snIn" n ' ~ l ~ l ~ r r m ~ i i n ~ ~ u ~ ~ e i u 2 ~  ndnmuouqnuinnu uaz 

t Y  Y  Y  

a~uitn1~6nir~u~ir~ou~nnii~ o i ~ r i ~ u i 1 ~ 6 u ~ ~ d ~ ~ ~ ~ n ' u  umn~I~Iu~duqz~~nin 
Y  ", Y rwnzri~0j~nmn?iuudnnIu~\u~nnm- lu~6nwfi mininni, Creative Director U ~ Q  EURO 

RSCG, gun-, 12 iiu?nu 2641) 

q ~ ? i t d  ~ n o w a ~ ~ ~ ~ n  Creative Director U& DENTSU (Thailand) lijuu'nmk 
' A J " "  a t & ~ u t o r w u ~ u ~ ~ d n n ~ ~ u u a n b Z u n ~ ~ u ~ n ~ i i ~ ~ ~ ~ n ' u  -r$ni uowd@l& . *~4n i  

Y  

uowC- ~ ~ . G a ~ ~ \ n u ~ w n  G~;i?rilw~a~rnnm~~qu ~ i ~ ~ d u m o . r r f l u ~ u ~ a ~ d ~ ~ n ~ u  u5m 
I. 0 Y Y  

n irmIu~u~\r~wt~1u~n~i iuu Gu"mtou eqqqzGGrfin -rdni uawda-rnquuqqu~~ 
A * nuvuq o7d7nrwuoiinduq ... rntiz~$u r ) ;~~u~ioz ' l~"mnu~zt  G~~I~'QJL&I do 

0 0 ' 'A r J or\, ... nuufiau.wrnu a?mru~?n?nii.r ??\royuulwmoynianq ii lighting u7nqnr$€I?m~ 
" Y  Y  Y  Y  Y  

n~mrum~mtarlu u w u a ~ ~ u i i o ~ u m ~ ~ ~ u  dmuqq~nmwr$u? umqii~mm uadwifino 
n 0 

~du;la~~udiin~unonGa'~u~ ri?g4qunXoy auuu'diiiqd Lilni uonClaw (173ci1 18% 

'- " nwwvurp, 8unqrmni, 16 iiuqnu 2541) 



rflud~&lqlu~~m~u~q ulniInit1; -rin; uawdanlu~u~dtzm~"wJdia~~ up; 
I Y  Y  I Y  Y  I 1  

fi'riluauw~umfiuo~rl rwnzniu~nrflunitum~uu~ nidin w?tfj?Iu ~zrflurGu\mit 
l Y  8 Y  , Y  

.I ' 
demonstrate product LLmnILLDIJW? Yi7Yll~fJ70?u UMfiqU L ~ ~ u ~ u L ~ ?  fi7U7tOMPIJODn 

0 Y  Y Y  Y J  4 uq;i u m ~ ~ m ? d m i u ~ u i  l u r p 3 h n ~ h i i  auin sexy ruilounuuwrala~mdiaw 

&oil bq=~zrflu -ran; uawdmw oJtzmwlan u~wir$7Td; uq6ntd m~nimmq, d'unw&, 

2641 ) 

1. Attentional Lure "dn; u~dnnrflurn'm~dun~~a~?~u~ul~o'ucCu utn 
Y Y  4 ' I* ~%~nisun;i stopping-power role of sex buulnln~~ufim~uuun~m~n~uru~u~u 

-I " Y  

2. Enhance Recall hurqn; uada*rnu?amnira~m~mauii u%uuunitfiti;1 
, Y  

- 4 4  
fittn'iuqqu q z f i ~ ~ ~ ~ n ~ u ~ t w n ~ ~ u t i m n n ~ ~ u ~ u ~ ~ u ~ a m i G  $quqnlifiuauiid'& 

Y  Y Y  

ruuizfiu~:~w~4ilunm~~oudtz~kudin'~na~~uau~n~finufittn'~iu~:d~  nu n?th 
J 4 -riln; uadmwlu lu~nr~m~ua9wf i iun t~~w1  

Y  Y  

3. Evoke Emotional Responses "lgn; ua~~m~fi~ul tnd?ud~n~t i~ul . i imni~ 

rnoufiua~nwaitu& ~ ~ n ~ t r n 0 u f i ~ a ~ ~ ~ z ~ C j u w ~ ~ a ~ n i ~ n ~ ~ 1 ~ 0 a m i r 6 ;  



' 4 44 
lunqnhraua -r4n{ U O W ~ ~ " ~ U  ~ilud~~~2~6umrdu~mninu~~unu 

Y Y Y 

rwt~zr~uG~inniA~'ni ln~tZ'~~nw~~du~~m~uuu f r n o l u r a w ~ ~ ~ i ~ ~ ~ n i ~ l i i ~ ~ ~ ~ ~ m ~  
, " I * 

u u u d i j ~ t i ~ u u ~ m ~ ~ ~ O m ~ ~ ~ i n ~ w ' t l ~ l t  ~~vii'1~a~uitonoZu~iia\n~t~1ouauwl~nwu~n 
Y " Y 

uqnm (Bercheid and Watster, 1074) uonq~nn~tI~nuIuninii~aua **riln; udn*wuq C'J 

~ w q t n 1 ~ & ~ & ~ d n t U 1 i ~ f l u ~ ~ ~ p I 4 ~ ~ ~ ~  644 Richmond Un:: Hartman (1982) ~nWln?t 
1 1  tznnnq3u&qqnniwlunmqM'l~ **r4n; uawin* huwi!~ludtmnaw -rani umljnwlu 

4  Y 

n w ~ u u c u q d G u I ;  dtztnnKu&n& (syrnbolisrnl rdu~iuqnr~n Charles V. Larson 'h 
" 0  3 

Z~uu~~mlu~m~1~oui.ruinuZq~~ ..r4n; uowdn- l u ~ ~ u l ~ ~ ~ ~ ~ ~ ~ w u ~ i l u ~ z j i  
s - 4 '  1 Y 

uqvCnnuwnmqqn'u ~ ~ u ~ n ~ ~ ~ ~ m o ~ ~ m ~ ~ u ~ d ~ u " o ~ n ~ n i ~ ~ a u ~ o a w m u ~ f ~ u u ' ~  Zu 
Y 4' d Y Kn~ruzK~Knnmz~iq~ ~anhaa.l6U~t~l!ti'II~q Sigmund Freud n77 n ~ ~ i l w ~ o ~ u ~ ~ ~ n (  

Y I 

&t;hrfludqzunm~canluniun~niurw'u~o~wr~u~ u ~ ~ ~ ~ i u ~ t n d ~ , r i ~ ~ ~ ~ ~ l u ~ a w  

~q~nn&dwl Zl;;~qr~auiqno~~n~ntwon L ~ U  3udo dqnnq v7m iIu d ~ i ~ q t n  

u ~ r n ~ r ~ u ~ ( ~ ~ ~ n ~ G ~ o ~ o ~ u ~ z ~ w n n ~ a  ~ m ~ & ~ m m ~ ~ i ? r ~ ~ d n w ~ z ~ n ~ n n u  v% 

~iluidrgm~aG rdu I I ~ ~ ~ H ( ; ? D ; ~  nonG r i c d ~ ~ ~ ~ n w ~ m ~ ~ O 7 z ~ w f l u ~ ~  u%Gui 
Y 

ii~nm~~qluaimdt::i~iurifi~u~tnunuii~nt~un~r~~~~uYw' Zl;~~~zrrlunwsuije 

u%nitguni~~~aw 



Y  l A 
Complete Nudity) u ~ ~ I ~ U U ~ I U ~ ~ ~ W I U L ~ ~ L W ~ ~  (Sexual S~gestive) ~ % d l ~ j A l ~ f l A ~  

[Innuendo) ~ u ~ ~ u f o l m ~ u r ~ u ~ ~ u  ~=i ln~urin4uiurf lu~iu ~ ~ n ~ n i ~ r w n ~ n ~ ~ r d u  

nitunmqliriu;i ~~~~~nddrirul~~~~?~~u6i~~z~flu~~ilioun~5nd'~z~un4~~n1tla" 
Y  , Y ,  

a u n ~  ~ J Z U ~ I U ? < U U U ~ ~ L ~ ~ ~ L J ~ U I ~ ~  Venkatesan and Losco ~nmiq~?rnu&~ uw 

u1nam~u~~d~n1~u1nM"~m'1ufww[~1&w'~w'n'o nitrduinqnl~lwtl Nenkatesan and 
0 Y Y  

~osco, 1976) 4~nitZa'~ufi~~uuuu~~d~Qndiu a~uZuYu~bn~mii fo lm~G& ui'G 
Y Y 4 

d q u ~ ~ k i d a a w i ~ u ~  (Chestnut. Lachance and Lubitz, 1977) 3u31 Smith us: Engel +??nit 
Y  Y  Y  

d ~ m ~ u r n t m u a o ~ n ~ d  u ~ z ~ i j ~ u f i m . ~ ~ u u u ~ ~ d ~ ~ n ~  ~ o n ~ t j l l ~ m ~ ~ ~ b n l ~ ~ u n i  
Y  Y  Y  u 8 

dtzmno~uuuvi d~uan~tilnmwu;~ n~~~umm~uuuSu i l un l u r i imo i r t n i f i ~n~ i  

~ I ~ ~ ~ ~ u ~ ~ ~ u u u  (Smith and Engel, 1988) 

I C  

n~t~olrmr~drii~nuo~udmrwa &Giifirnn~~r~~uu~uI~d~wnn~ur$u.~ 
rn A ,  I Y Y  

o~uinu.r rvtriu~~Arflu~nnqu~u~n~flunqu~d~~~~~unmn~rii~~fiu~ 4drQn; uowCnmw 
I "  I Y  

~ u n ~ ~ u u u u ~ ~ u i r i ~ ~ n u o 1 u ~ ~ ~ i ~  dqn?wiu~~Yquouuuuourdbjauniu u%&u~unu 
* " .d Y Y  I Y  

rwn~ndnn~I~r~u~~0ol~[~i3um1Gun~woo'iu1uii.rwaao\rnitZn~w1 rnu 3un1dtzmn 
Y ,  " I  

rmhd~ow ~ u ~ i u d ~ u m u l  ~ % 3 ~ n 1 n l n ~ ~ ~ i ? d t z m y 1 ~ u ~ I u ~ u d ' ~ z f i ~ ~ ~ n ~ n n 7 w  
.s* Y Y Y  

u s z r ~ s u n ~ . r m ~ ~ ~ ~ ~ ~ ~ w r i ~ u n ' ~ ~ ~ n d ~ n ~ u ~ t ~ n ~ w n ~ i u ~ ~ w o ~ ~ u n ' r w n n i u  

Y  Y  

- ~m~dtzn~~lmo~~I~ndtznimd~nmn~tIa" -ran; uow$n-m~u~wn.r 
4 

Y  
4 r u u u u ~ ~ I u ~ i u ~ o l ~ ~ n u n q u ~ ~ ~ u u ~ u ~ ~ ~ ~ ~ t l u ~ ~ ~ a  '.nitriunq~u$no~mnmdJq 

Y  " 1  I 

uonn?iurflulwfiuo\rmu (Female Sexualio/l ~ ~ l f l ~ n l t f ~ l ~ ~ ~ ~ ~ n n l ~ ~ ~ n ' ~ ~ ~ ~  rnui?u;;? 
Y Y Y Y  I 

v i ~ l u ~ $ n ~ ~  $n~iu~ntzlu&.rnu~w~~ u%nu;?uarn.reonua~~dtzn~n~t~Zu~~nu 
Y  8 

rwri 4-1 -&hi uow6a" d~zmvl~ns~ubuou~u~ww~lli ' luou (Courtney end Whipple, 

19841 



4 - 4  

qrudtz~uauiu?n rau n&noAqusu W ~ I ~ ~ ~ J L U ~ Y U ~ ~ M ~  (Courtney end Whipple, 

1984) 

d~wiugduuuamn~t2a* *dn; unw4nw a~u~rnr i~~1.~~luun~u~gduuu 
Y ,  s Y  

&r;u Shimp (1997) brim-???? n~d~krwfiu~l~lun~tlo(wu~dm~un'u 2 gduuui?o nw 
A rdtou (Nudity) unz n7?1hl$uuz (suggestiveness) nrum Courtney umz Whipple (198.4) G 

n ~ i ~ l ~ l u ~ n i i + u ' u a m ~ m ~ ~  ~w~~~wnm~u~rnir7u~~rluv1&ilolun~tlwrn~lugdu~ 

mw16u& niwrLJ#nunq~ ( ~ u d i i )  n~Sunu?nqm7.1~wn (~exual imagery) n?suym~&ma 
, , 3 % Y  \ 

(Innuendo) ~ ~ ~ ~ A ~ u - ~ ~ M J I u  (Double Entendre) adi~~mim?u ~u~11 .4~uuu  'trbnri9iiq 
0 " "  t 

h~i iu~uam@uuum -ran; uowda* 64  4 nnnqqnwmuouwntz;w~m 

Cahen r6;ni7?1&?ui<um~n?i? "lilni uorr$nw 'lu~?u?orm?pn 
Y  s 1 % 

uAm~aonu7b 3 &x!ttuzn'o ~nmramuuae44qu (Double Entendre) n l ~ t ? ~ n ? l r r ~ n b ; 4  

g~lhn7.ILwfI (Sexual Attraction) unmmrd$ou (Nudity) fnuil~3n~mn?t1~uuuwm.1riu 

d~dunNu~nm~~udwutu~ww~~ni~ilmum~ riu ~o(wruiru&rm*nt& 1&?~7mfi;7 

*~rior(ru&~nqtayn aat$4?uqnrG- dqriq;? -aa4ii?* u~dq;qu~q?ndariu~mruP;q 
Y '  ailmu?? "Two Fingers Tequila" (Cohen, 1981) 

u 
qqnqiu'i<uunqul~u~zrinuG;~ n~wrd~oun~urdu@uuuu~~o~n~ni~ 

Y  Y 

rauo "ran< uodn~n"riniiuu~~n'u dun?wrd%tlnw (nudii) ~%niwymriu fi~du$n;nltrl 

uuud~dQnri70anui~~u~ii~n~~u~~u~waw~~uIto~wnt c~uurvlntzninia;LJn~mk 
" ' "  ' - ' A U niu ruul~rGuui~aaunaou~t~ a ~ u ~ ~ 1 ~ ~ u f n ~ a o ~ ~ ~ ~ n ~ G ~ ~ ~ i i ~ u d t z 3 u i n t t ~ ~ u r o n  

4 4 amattua?'l ~ w o m . r ~ n l ~ n u ~ ~ ~ I ~ n ~ ~ ~ ~ u l ~ ~ u ~ \ r d r i ~ u i r ~ u o r f l u u u u ~ o d ~ \ r & ~ ~ ~ ~ o  

(aqibn, 2m 60) l f i ~ I u ~ ? u ' i ~ u h ~ d  n ? t ~ d ~ o ~ n 7 ~ q a u ? ~ * n ~ n q t ~ m ? u l ~ ~ d o ~ q  qmiu 
rl 44 * # Y  0 

'Lu umuuuu~l~luayuay ~ ~ u ~ n ~ ~ a n ~ u u u i l n ~ ~ u ~ . ~ n ~ ~ ~ u ~ u ~ u ~  ~ % a ~ u 2 ~ ~ n $ u t u  - -4 * , Y  # 

utouuuuqb-poyut7qniu qrio;qrflunqr6rdiounqw 



. , I  

3.4.1 n w ~ i  mr4na' uowh* oui4~q4uq.r (Blatant and 

Obvious Sexual Appeals) 

L I Y Y  

lunirl; -rani uowdsw ou?~Iqquq~\Su Jnlwwuifinqziirdt~,n'ir5u 

l ~ ~ i u i j ~ w o l ~ u % n ~ i u d i ~ k l ~ ~ m ~ w n ~ i n n i t l ~ ~ ~ m f i ~ 1 n ' ~ ~  diuv7.r~-un?rn Nerbal 
8 0 Y 

LsnguageJ h ? i l z ~ f l u n ~ ~ i l  ~h%d,zlum~w7 U~=YIWOC~W?W (Nonversl Language) 

rdu nw nif inmdtzno~dw~ rnu n7~~001arui~~~i~r~ubrn'u~miw &' -rani 
, l Y  Y I 

uawdnn a ~ u l ~ ~ u ~ ~ u a ~ n i w u f i n ~ m ~ i u ~ ~ w ~ l ~ n ~ ~ w n d ~ z ~ i i r u i ~ n i t l n 3 u n  rru"n4 
Y .IU' Y Y Y 

n o u i i o i w r ~ u ~ u T q o i u m ~ u i t n ~ n i ~ ~ ~  umainirnn&m?unqain~ Freud umq '9: 
" 

~ ~ 1 ~ i ~ ~ r ' a 1 ~ i ~ j f r i i i ~ i i n ~ ~ s u  ~ ~ d ~ u a u ~ ~ i ~ n ~ ~ n i w n i u u ~ ~ ~ u ~ u m ~  qzaiuim 
Y ,  Y l Y 

r n ~ ~ ~ ~ ~ r ~ u ~ Q i n & u n u o i u ~ z ~ w f i n i u i r i i i ~ ~ n ~ t i ~ i u ~ n i u  nnrdn~ndiuou 2 nqn 

d~dnAmus:It;~dnP;oq ewszununitilrwrr~u~uiG 

3.4.2 n i d i  *rBni ueww'r* k u a u  (More Sophisticated 

Sexual Appeals) 



Y 

aii.itnimiu mnIanqtth Freud uwii~1itl ni~~r~uld~qtln?f 
I Y mu Y 

~ ~ q m n ~ r w ~ ~ u ~ ~ ~ ~ w n i u n a ~ u G d u n u o T ~ ~ : : ~ w n n ~ u ~ d ~ ~ o ~ l ~ n ~ ~ ~ u  rnjiow 
:A ' 0 Y Y 

unuo5u?:rwnue.r uinwmwpynqq i5ununitrn%~urwn&uflu~ 

-4 ' Y Y Y I 

~uuu~' im~w~un~niuni~~nnni~u~Zunwmu riilrmuu~i -r8n; uow 
. I u  C Y 

~ a ~ u i i ~ ~ i u r n ~ ~ m f i u ~ u ~ z ~ w ~ m u ~ ~ % ~ o u  &a d0q4mn b~mu~uu~'imZu 
J A ' 4  ~ m r n u ~ f i u o i u ? ~ ~ u ~ n ~ ~ u u u ~ ~ m u n ~ i ~ ~ ~  ~ u ~ n i ~ u ~ ~ $ d ~ w d ~ u d ~ n ~ o ~ i ~ d u  

* A  -dw~~*n'olunuour~u&Id; u n r ~ ~ ~ d d ~ n ~ % d d ~ u i ~ d n a u n t t ~ ~ u i i ~ ~ n ~ n ' ~ ~ u  dw 
J Y 8 ,  

aulna\t&niuq:hn;irdu -6~umqainu:- d ~ ~ n t r ~ u f i ~ ~ i r i u  



Iunitri7wo -rani ~ o w ~ ~ 1 ~ ~ i ~ : ~ n ~ a ~ 1 u m n u i 1 d ~ u ' m i n ~ b  iouan 
8 P 

~iunamotmuimiuwn:~~~n~~oun'dr:no~~uniwfuml rdur~u~~ud  Wilson Bryan Key 
Y Y 

GudiG;i umi im~rnndrqi :~ntumi~m~ tuuw~nrni~dud~u~t:nouP;w~~u 
" I 0  

nlwau b11q:lduQin (BackGround) W (Lighting) 3 (Coloud ~ 'ml~t l~ ' l?dLi jU~~in~N'  
" " Y Y Y 

6iw7 ~ u ~ = v i ? ~ u ~ i u i m n u u i n ~ i u u ~ l u d d ~ o ~ ~ ~ ~ m f u m l ~ ~ b  6 u ~ u n i ~ r n n d  
Y Y 

-rqni unwC* ~un iw~um ~ % d t ~ ~ ~ ~ ~ i ~ n i ~ f ~ ~ l ~ ~ ~ ~ ~ n l t d ~ ~ l t  q~nq?dqz 
8 a 

ilnwr~iUii~wn=a~u~unm~u~ ~udqudt:nwao~niw0umi~L1i~mnGLiludqu 
0 "  0 

IUQJ1'2pr 2 d d e  hUVll¶l Nerbal Language) W: ~ ~ ~ u n i m  (Nonverbal Language) 

1. ~ U M W  (Verbal Language) 

~isuniw uuiu?N n~wkariid~i~unirdoait rdunisI~~~6nm u:Auriide 
0 " 0  v JY r * .Iu n~iuuuiur=w~u~cpraitu~:~%air ~u lunuu~iunun~ur i in?~n~~m~t tP;9 '~~~w 

" Y  A f o r m ~ m m r a u r w o d o a i r n ' u ~ ~ 3 ~ n n ~ ~ ~ ~ i ~ u i u  (o~uwt wiiln, 2630) 6udr:nsuP;?u 

(Mendell, 19841 *' 

1.1 $~L%Q (Headlines) 





u s  0 

Mendell bnnmi  1~~1~101mu7i/.t9ur;iJ~~ilu muiG&uuind 

dnrrqinmwtlmou w = u ~ n r ~ i n ~ m d f = f i l n u ' ~ m r ) m o ~ ~ ~ m n n ~ w I ~  
* * * l  

& n ~ ~ a ~ t ~ n ~ m l u ' 1 ~ ~ ~ i w u ~ ~ ~ u n ~ a ~ ~ u n ~ ~ ~ u ~ ~ ~ ~ ~ u d ~ f i ~ ~ ~ & ~ ~  niw 

dmour~u~n?wrbiu~ii~niuidq=u~~mrn~w'~ %nitl;hui w~mun?iu?ni f~  
* * *  

n ; N ~ i u ~ ~ ~ n i ~ ~ ~ i u n o r n ~ ~ ~ ~ ~ u u n  ~ u ~ ~ w ~ ~ r i ~ ~ i u b ~ ~ ~ ~ ~ u ~ n  bunw 
a # 

d m o u I u ~ 7 ~ t u m ~ u  nmnqu'W"MfiwmwqIwrn i 4 6  trin MU 

'W84w"za*I*,w~u 



a 
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