
mt~m:n~-l"mtLiJllfu ~"''UrliiLLft::"qiinmJmJtl'lltl-ln~~mi1-l1Wltl'UiA''U~ilPitl

mtlllft111Y11-llllN" 'lIi111LL'U1ftll Y1qlf{jLLft::-l1'U:j;m1LfltJ1ftl-lL~tl'lfLi:I'ULL'U1Y11-l'l'Umt~nl:t1rlf-l

dtJt::ntltJli'1tJ

- mtlllft11P1Y11-llllN

- mtLiJlPlfuatl

- ~"''Urlii

- nt::tJ1'Umtifllil'U'l4tl'lltl-l~ljltnrl

- -l1'U:j;tJ~LfltJ1ftl-l

e?12J'H2J1tJlltl-lmt!!lft1I!1!11.g!!lN

1'l2J1rlaJmtlllft11P1Y11-llllN (The Direct Marketing Association - DMA ) 'lIi'l~rl11aJ"'aJ1tJ

'Iltl~mtlllft11P1Y11~lIINtltl1~"'IPIL"'U'~~1 "mt"ft11P1Y11~lIIN ~tl t::tJtJtJ!jnaJn'UfY11~mtlllft11P1 ~~'lf
..I t ..1..1.. .::..1 L A ...I r. ~... .., 1.~ A

fttl Sl~1'\o1'U~l'ltl"'ttlaJ1nn11'U'U L"tlI'lTl~'Ylq!!lnttaJlIItllJl'l'Utl~Y1ft1aJ1ffl"IPIIPILLft::'lolttlntlllolLnlPl

mtii"PitlA'1'1l1tJ'lIitIItJ'W~1rillftll1'U~· (ti1-la-l'l'U Stone, 1997) ~-ldft1aJ1tCl~"1tCU1M1aJ

"'aJ1tJLtl'UtJt::Lii'U'lIii~d

- Li:I'UtJ!jnaJn'Uf (Interactive) : mratlft1trl'UPitlrl'Ut::M~1-l,rnmtlllft11P1LLft::fvlrl11P1~1"::

Ltl'U~nA'1M1tlonA'1

- 'loftiitltSl~1mi~atl'\ol1tlaJ1nn~".,;1~atl (One or more advertising media) : mtlllft11P1

Y11-l"t-liln1t'loftiitltSltnU1LLft::tl1..'lf"'ft1tJ1atlUft1'Uri'UL~tlL~aJtJt::ilY1iul'l2J1n~-l~u

• "qiinttaJ"tllJntl~l'l12J1tClorlPlUft'lli (Measurable response) : mtorlPlUfl'lliLtlu

tln~::~LIt'U".IPI'11tl-lmt!!lfl1IPI'V11-llllN vi1'l~,rnmtlllfl1"f~1rl1tt'l-l'l'UM7tl'W

- iillll'itlA'1'111!J'tIit"!J'W~1rilPlI'l1l1'U~ (Transaction at any location) : mtiillll'itlA'1'111!J

1'l1aJ1tmi'illl~'U tIIItJ rJ1'U'VI1-lt'VItlf'Ylv1 .. IIIMaJ1!J~U1'U"'7tl~¥1'U/hn'lA'
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- 'If.:J1U4itll;lfl (Database) : iln171'lu:'l~4itll;lflL~V'lri'U~~~1ll1~1'::Lilu"n;h\41tl"n;h

fK'ltl!J1~4itll;lflL'lIU 1J:::-»in1~tlflu;h n1:fttlUtl1~ Lilwlfu

utln"l1nd6~ilM1~\4~1VlItl~n1:P1fl1ll1~1~P1N~~'n~'111n1n1t'l1V1,j1u'lliUV1~H L'lIU

n1:l'Ifl1ll1~1~llINLilun1,.,j1'l11'lt'l1:ttlttN1'l1J6~n~~"n;h,,7tlnq~~ij~nvIl1VltlllvP1NL~tl'l~

LnllltJ!ji'mJ1'lutMI (Kobs, 1979)

n1:1'lfl1ll1~1~P1NLnlll«uLdtl~u;'trlI'l~tlflU~1,,1tlu;n1:cJ1U~1~atl~'llJ'lf~~1'11'1

(nonpersonal medium) L'lIU "llll\4~1VlllN t~,,;I'I,r~~f.J UllIVft1: "7tlw~iltlYl~,, LLft::i~~tl~1~

'l1J:!!l\'16,,1tlm~t~:KVl" n1:"'fl1ll1~1~"'N'l~M1~ft::llI'lnri'u~u;'trl1'l "'U'lU,j1l\1Un1:~1

ft1~1:ClI'I:tlUl'lq~~u~'llin~~1I'l1~LLft:'ll"Vftf1~tbuwJ~1lIt'l111'l"lJ1 (new mar1<et segment)

(Evans LIft:: Bennan,1990)

n1:P1ft111~1~P1NLi:lun1:ittlft1:tIIVPlNri'uiI"lL"ln~l'Il'Ift'lun~lJ~;'trlI'lL~1""''lVLLft::1l'lV

flulhtIIV'UJcJ1u.r'lnt'l'l~ (Intennedlarles) L'lI~~'ltliln\47tlq~'ltW n1:P1ft'llllm~"NLilun1:

ftf1~n1:atlft1:fttl~~'l~tIIVPlN:::\41'l~tl~in:LLft::"n~1"7tln~lJ~nfJ1l1Vl'lli tIIv'UJLiillm11l1ll1

P1tlU n1:'lll~lll'l ,,7tlmnh~1u~'l!1.J:::fl~iJl'lVlultlcJ'lulli'lnfl~ (Bovee, Thill, Dovel LLft::

Wood,1995)

m:P1ft'llll~1~llINLilun1:ittlft1:L1Uu'UJ'l'll~l'Il'Ift (non-personal communication) LIft::

.Lilun1:n:::"l1VflU;h"7tlu;m:t11t1qeliiPl,,1tlq"""1dqu;tn~t11t1ll1N ~~"l1nn1:'UJ'lffK'lnft1~

~1~m:"'ft111(intermedlarles) ~h'~Lnllln1:~IIPltlri'uqu;'trlI'l'llrtlth~'lnt\'BII Lilumfll~Lft'hl

~'l1~lin~Uflu~1 'l~ri'uqu;'trlI'l~Au 1'l~~n'l:llIft111~1~fIl:.NULilunft~I!'l\4lJ~'ll'ltlftlll"'U'IJU

'lMilnli'ltl (Davies, 1998)

tl1'llJlLlIlnPl~:::\411~m:fIlfl1"fI1i"N m7PIft1mt1'hJ ·n1n1iLtf~m11l'lV mt!JW1flJil#

\lft::m:lJ/1#M

n1:llIfl1ll1~1~"'Nri'um:llIfl1ll1,*.,'ltl(General Mar1<eting)ill'l'l1~LLfIlnI'l1~ri'u~~ftttl"l1n

lYltl~-A1 ti~Vl:ftii: (2535) Lilutl:::~UlhIiC\l'lIi.r~Q





3 A 
2. n i tmninn i~mt~n iu i tn~~~ ' I~~nhi~v )n~un ~md?unnd i~~4 iud iu%ni~h~  

hu81~%41~~u'n~iuniuidarauoniun'~~n~i unrn~urlu~uY1uzlid~~~~i#id.tBn~ida~ 
3 A 'LnnwunaonW 

3. i j ~ ~ . ~ u u a i u ~ d i ~ ~ ~ m 8 u ~ ~ d ~ u t f f ~ ~ d v i i n i t ~ ~ i m n i u m ~ ~ ~ ~ ~ 1 u u 1 ~  rdu pl 
uwnitliiriiua;jmdr#~~~~d~u ~ w ~ ~ ~ o n ~ ~ h i i ~ i ~ ~ o n ~ i w i n ~ u  nintiqtamfim iflu#iu 

v i i l ~ r ~ n r i i o u u n z d i u i n d o r # o ~ ~ o n ~ o ~ ~ h i ~ u k ~ i i i d i ~ ~  

4. di?uinnlulnll$lii~h ni~mnimni~mtA~~nitw'~1uitlr l~~uin~innit2B 

nou~~u~afluniKmnitdw~ 

fiQhl% 
I. 4oiifidi~niquno~nimi~nimni.1m~#~ ~nii?Wniuitnr~uun~mm~~ou~u~i 

s'iquiriouviinida vii2~~$0u~~o~uhci7unit~ninni~mt~~iiu~udaun?;inid~~di 

budnihld 

2, t z u u a o ~ n i t m n i m n i ~ ~ ~ a i u i t 0 ( 0 h ~ 8 ~ i ~ u ~ ~ ~ u d d i ~ u m = u ~  uoflu~umou 

nitliiriiunim6uho~~~rii~~4iuuin idu r#odadkltwiirTiw?uuin huy~uni~a~ftmof 

urrzni~~~u~i~dai~uu~uiiu~uuonnidri im8~ 

3. o'wnnitwoun6udi d~nimoun6urflwhun:: I Al?u?;idt=(011m~iudirh~~ 

4. n i tud~u 'u i i?un i~ i~ tmaimni~m~i l~  c ( ~ u n ~ ~ i ~ ~ w ~ n m n i t w n i n n u m ~  

uinuiu rdu unmmibon ~VI-UAN ~oi~iilmn~iu~uauunz~um~im 

5. rd~~~inifuni~11~&2#nimnimnwm~iim~mi~n~ unonn?qGu'ihn f ~ h u n  

n m u d o n i w 6 n ~ n o ~ n i t m n i m n i ~ ~ ~ b ~ m u ~ ~ u f t t l i u  

" 
(Direct Marketing's Special Competencies) 

1. r f l~n imun'uaw~nuinn l t~~mi~~~zni~ iu  (Combinations of Advertising 

and Selling) go nitmnimnl~mN~zoir~uiaou?~1~bi?~~d~~u~(run1?1~l~1ivi.?~d urrztu 

nnrzd~?~uflwuiu~u~$;~'Imni~ma~n5u(e1icit a response) budtifl~in&nni~niqnit 
A ' 3  mnim (intermediary) rdu QAidin 8~~zd?uii juri i~tfnu~mtinin~~u~utunit~~nniniu 

(markups) oonld 
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