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Appendix 4; The Details for Two Selected Industries
Agro-based Industry: Food Processing

Today's Thailand is food supplier to the world. Thailand's tradition of
hospitality, and enjoyment of good food, is now exported to supermarkets and
restaurants around the world. Nutritious and exotic specialties -- from chilled prawns
to frozen fruits and vegetables, and every imaginable variety of seafood, poultry and
meats -- plus canned specialties of every variety and description, can now be found all
over the world, exported from Thaitand.

Today Thailand is the world's leading exporter of canned pineapple and
canned tuna and many varieties of processed vegetables, fruits and canned seafood. In
recent years the nearly temperate zones of Thailand's northern mountains have
become home to an increasing variety of fruits and vegetables originating from abroad
such as strawberries and apricots, asparagus and avocados, peaches and nectarines, all
of which Thailand now exports.

Food processing technologies have improved, making possible increasingly
wider selections of canned, dehydrated, juiced or concentrated fruits. Semi-processed
food from animals, chilled or frozen pouliry, eggs, seafood, fruits and vegetables,
foods in airtight containers (from canned clams, shrimp, tuna and sardines to
concentrated juices and beverages), dried and dehydrated foods, milk and milk
products, honey and health foods flow out of the Thai cornucopia. Exports of Thai
beer, fruit juices, soft drinks, health drinks and mineral water evidences their
international market appeal.

An amazing variety of chilled and frozen seafood (frozen prawns, shrimp, fish
- fillets, lobster, squid, cuttlefish, baby clams and octopus) and canned seafood (tuna,
sardines and clams, for example) have become identified with Thailand's growing
export capability around the world. Select seafood, value-added marine exports
contribute to Thailand's high profile in preferred supermarkets around the world --
demonstrating the readiness of our sources to meet the needs of wider and more
sophisticated markets.

While frozen shrimp and prawns continue to dominate Thailand's processed
food sub-sector, chilled and frozen chicken exports are attracting investor attention.
In 1993 world poultry consumption passed the 47 million tons level, according to an
International Finance Corporation Report, The World Poultry Industry -- and
consumption could grow by another 15 million tons by the year 2000 according to
DEP’s forecast in 1996, making poultry the second most popular meat world-wide
after pork. Demand is increasing fastest in Asia -- due to both rising lifestyle and
population -~ at some 10 percent annually, Thailand is a key exporter with more than
77 percent of its production in 1994 going to Japan, while the European Community
ranks second in demand with 9 percent of Thailand's production. Poultry -- chicken,
duck and others -- represents a more efficient conversion from feedgrains than other
meats.

122



Light Industry: Garment and Textile

Garments and fabrics manufactured in Thailand are increasingly popular in
. high-end markets in Asia, Europe and North America. Summer and winter lines,

conceived and executed by outstanding Thai designers who enjoy the challenge of -

international competition. Japan, Europe and the United States alike are opening their
doors -- and their wardrobes -- for the "Made in Thailand" label. While the United
States is top buyer of "Made in Thailand" fashions, including blue jeans and
underwear, more design-conscious European consumers opt for quality ski-wear,
elegant suits and fashionable women's wear -- a rapidly expanding segment of the
Thai export market.

Thai manufacturers are set to overtake Hong Kong as. quality, taste, style and
value, continue to rise. Thailand's main competitors such as China, Indonesia and
Vietnam don't have the range of textiles, design capability or fashion-consciousness
that makes "Made in Thailand" apparel so popular. Ready-to-wear "Made in
Thailand" garments ranging from upmarket childrenswear, sports and leisurewear, to
bridal gowns and accessories, lingerie and swimwear are meticulously fashioned on
the most advanced high-technology production lines. Thai products from men's
neckties and handkerchiefs, to Thai silk accessories, men's and women's suits, slacks,
blouses and skirts, are expanding Thailand's exports.

Thailand’s textile industry ranked among the country’s top-five foreign.

exchange earners with its export value growing by 23.9 % to 209.28 billion baht in
1998.

According to Department of Export Promotion {1997), investment in new
spinning and weaving equipment accelerated in 1995, with replacement of 120,000
outmoded “shuttle” type machines -- resulting in an output of even better quality
fabrics. Extensive investment demonstrates the commitment of Thai industry to the
market, and to expanding exports.

High technology through CAD/CAM (computer assisted design and
manufacturing) has brought the future fully into Thailand's present garment
manufacturing, bringing the industry to new heights of design imagination and
efficiency. ‘Even- so, Thai garment manufacturers are co-operating with major
international designers to make even more competitive lines. Leading French, Italian
and American designers bring new flair and fetling into already appealing Thai
products. Fashion needs people with good taste and knowledge -- and Thai producers
have both for a real meeting of East and West. CAD/CAM and upgraded equipment
mean higher quality. '
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The Impact of Firm-Specific Resources on Firm Performance
under Different Ownership Structures

This questionnaire is a part of a research study currently being carried out by a
doctoral candidate in Faculty of Commerce and Accountancy from the Joint Doctoral
Program in Business Administration (JDBA): Chulalongkorn University, Thammasat
University, and National Institute of Development Administration (NIDA) with the
cooperation of Department of Export Promotion (DEP).

You are one of a number of manufacturing and exporting firms that have been
selected to participate. Your participation will provide valuable information concerning:
(1). general information about your firm, (2). the factors that are related to firm-specific
resources and firm performance. The guestionnaire takes approximately 10-15 minutes to
complete, and a prepaid, preaddressed envelope has been enclosed for your convenience.
Please be assured that all responses are amonymous and will remain strictly
confidential.

Your participation in this research is greatly appreciated. The result from the
research will be useful to both Department of Export Promotion (DEP) and the Office of
the Board of Investment (BOI). Moreover, if you would like a summary of the results,
please enclose your business card ( Send in a separate envelop if you wish to preserve
your anonymity).

.Siripong Preutthipan
DBA Candidate

Email; preutthipan @ hotmail.com Mobile: 01-831-2020; Officel 220-4201 | Fax: 220-4209

A2 "\ THE JOINT DOCTORAL
JIPEY\ PROGRAM IN BUSINESS
ADMINISTRATION
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Instruction: Please check v in the appropriate box or fill in the numbers in the
questionnaire. Please be assured that all responses are anonymous and will remain
strictly confidential.

1. Your Company is ( Choose either 1.1 or 1.2)
1.1 O 100% Thai ownership (If you seiect this choice, piease continue to item no.2)

12 O Joint Venture (Thai-Foreign)
1.2.1 Your primary reason for choosing 2 joint venture arrangement was:

O Management ) Marketing (0 Technology O Production
I Risk Sharing O Others, please identify
1.2.2 Which nationality of foreign share holders is the most besides Thai partner ?
(I Japan 0O Taiwan (3 United States
O India (] Europe 3 Orhers, please identify
2. What industry is your company in?
[0 Canned Food and Drink O Garment and Textile [0 Others
* 3. Year established : Year started exporting
4. The full time equivalents of employees in cOMPANY 1S.......cocveerrresvnissionsrencnns Persons.

(O lessthan50 [J 50-upto99 [J 100-upto 149 [J 150-upto 1990 200 and above

Management Team (from top managers up 10 Managing Directors).......coeeeurnrassas Persons
Marketing Personnel {only in Marketing Deparntment)........vcvcvriesrsrarsrssrararsrensserens Persons
Research & Development Personne! (in company)......viiiniinimesnnmsennns Persons
Technician or Technological PErsSOnNEl . it PEISONS

5. If your company does not obtain Research & Development personnel, how often
do you outsource these personnel?
0O WNone O 1Time O 2Timess [ 3Times [ Morethan 4 Times [0 Whole Year

6. Overseas markets of your company are......c....cuveeee (Can choose more than one choice)

North America (USA, Canada, and Mexico)

Central and South America ( Caribbean countries, Brazil............. )

Europe ( Germany, France, Austfia.....iviuierer )

Africa (Egypt, Kenya...evciineccecnns }

Asian (Malaysia, Philippines, Indonesia.........c...... )

Asia and Pacific (Japan, China, Korea, Australia, New Zealand.............coeeeeenin )

anoooo

7. Your company’s management Styl€ iS........ccccovvvennennnnens
O Family Business [} Professional (Standard) [0 Mixed [J Others

8. Are your company affected by trade barriers, such as import tariffs, strict import
regulations or discriminatory rules, and export quota for overseas markets?
O Yes 0 No

Continue on the Next Page
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9. Are your company affected by BOI privileges such as tax reduction for imported machinery?

g Yes 0 Wo

10.Are your company affected by the removal of GSP benefits?
0O Yes O No ,

11.In your industry, how is your company experiencing in the competition ?
O Low [0 Somewhatlow [J Neither high or low [J Somewhat high [J High

12. Financial status (Unit in US §)

»exx+x The answer for this question is very important for the result of the
research which will benefit to the DEP and BOI =»**»~

Year 1996 1997 1998

Total sales

Export sales

Domestic sales

Capital

- Assets

13. For the last 3 years, the average profit after tax of your company is .............. (Unit in Million Baht)
O Loss 0 million baht - less than 3 million baht [ Loss 3 million baht - & million baht and above
g Profit 0 million baht - less than 3 miliion baht [ Profit 3 million baht - less than 6 million baht
{0 Profit 6 million baht - lessthan 9 milionbaht [J Profit 9 million baht - less than 12 million baht
O Profit 12 million baht and above O Other

14. Does your company receive certified management standard, such as ISO’s series.

If so, please identify the series of ISO that your company obtains.
[ Yes  ISO.minmceerrumnone OF v crnerescince 0O No 0 Other

Part 2: Compare the level of Firm-Specific Resources to the average of industry in Thailan

Instruction: Please check v/ in the apptopriate box
As compared to the averagc of industry in Thailand,

1. What is the level of your management resources in your company?

O Well Below a Below [0 Somewhat O Awerage | [J Somewhat O Above O Well Above
Average Average Below Average Abave Average Average Average

2. What is the level of your marketing resources in your company?

[0 Well Below a Below O Somawhat [0 Average O Somewhat 0 Above ] Well Abave
Average Average Below Average Above Average Avgrage Average

3. What is the level of your technological resources in your company?

) Welt Balow 0 Below [0 Somewhat |7 Aversge | [J  Somewhat O Above |{3 Well Above
Average Average Below Average Above Average Average Average
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" Part 3: Measurement of the Fitm-Specific Resources. of your Company

Instruction

Please check v in one of the empty boxes for each item to rate the level of Firm-
Specific Resources (FSRs) which your firm has as compared to the average level in your
industry. These of Firm Specific Resources are Management, Marketing and Technological

resources.

Management Resources Factors

1. In terms of numbers of years, the management overseas experiances of your company is

O none [ less than O I- less than g 2- less [ 5-less than 10- less [} !3yearsand |
1 vear 2 vears than 3 vears 10 vears than 15 years above
2. The level of management education in your firm is
[ Lessthan L} High scheol O Vocation [ Diploma | [ Bachelor O Master O Doctoral
High school scheol
3. How often does your company hire speciatists, experts or consultants in management each year?
'O none [Q1Time | O 2Times | O3 Times [ DaTimes [ 0 5Times | [JWhole ycar

4. In term of days per year, the number of days for management training in your firm is

is

| O none |0 1-10 D 1120 |Deai-a0 [0 31-40 | Os1-60 [0 more than 2 months

5. The management commitment (0 exporting / management involvement with export activities is

O | WelBeow | Below O Somawhat [ Average [J Somewhat O Above O Wel Above
Average Average Below Average Above Average Average Average

6. The management attitude toward exporting to overseas markets appears

O VeryBad O Bad O Somewhat O MNeither O Semewhat ) Good O Very Good

' Had Good nor Bad Good

7. The English language proficiency of the firm’s managers or executives is

O  Well Below d Below O Somewhat O Average 3 Somewhat O Above 0O Well Above
Average Average Below Average Above Average Average Average

8. The magnitude of personal contacts with foreign customers is

[0 WellBelow (] Below O Somewhat O Aversge | [J Somewhat [0 Above |[] Weli Above
Average Avgrage Batow Average Abave Average Average Average

9. The ability of managers to response the changing markets is

(0 Well Beow ([] Below (O Somewhat |[] Awerage [ [J Somewhat O Atove ([ Well Above
Average Average Below Average Above Average Average Average

10. The flexibility of executives in decision making in the changing environments such as technology, financial

O  Weli Below O Below O Somewhat O Aversge O  Somewhat O Above 0O Well Above
Average Avgrage Below Average Abow Average Average Average

11. The management connection between the firm and outside parties, such as political groups, government officers,

or other business groups is

Well Balow

Average

O

Below

Average

O

O Somewhat
Below Average

O Average

O Sorewhat
Above Average

O above

Average

[ Well Above

Average
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12. Does your company receive certified management standard, such as ISO's series, trade marks in woolmark,
or some kinds of quality certification. If 50, how many?

| O none

[D On process

(] 1

= E

10 3

10 a

|0 4 and above |

Marketing Resources Factors

1. In term of percentage of total company sales, what is the % of the budget for advertising and promotion for sales?

none

=]

[QDlessthan 1 % |0

1-2% |3 3-4% |0

5-6 %

[0 7-8 % | more than 8 % _

2. How often does your company hire specialists, experts or consultants in marketing each year ?

none

=)

[O1Time | O 2Times| O3Times | O aTimes | O 5Times | O Whole year

3. Interm of percentage of total company sales, what is the % of the expenses for research and development in

marketing?

{ O none

Ichsstha;nl% [0 1-2% |0 3a% |3 s5-6% [0 7-8% |(J morethan 8 % _

4, The overseas market coverage or the number of foreign markets countries of your company is

l O 1 country

IE] 2 countries | O 3 countries ID4 countries [ O 5 countries ]Db countries ID6 countries and above

5. In term of days per year, the number of days for marketing training for sales personnel in your firm is

[[O none [0 1-10 |0 11-20 [Dz1-30 | O 31-40 [ O51-60 [T more than 2 months
'6. The number of unique product lines of your company is _
[ O none [a = (O 3 = [0 s |O morethans

7. Since your company operates, the numbers of awards, certificates, or medals, such as Prime Minister's Export Awar

that your company obtains is

none

LO

[a

1

[0 2

E=s, A

O 4

[0 s

[=)

more than 5

8. The number of members of association or institutions of your company that obtains, such as Board of Trade of
Thailand, the Chamber of Commerce of each country, Department of Export Promotion is

[ O none IO 1 = = g 4 O s (O morethans
9. The level of market knowledge of overseas markets of your company is
O Well Below | [ Balow O Somewhat O Average O Somewhat O Above O Well Above
Average Average Below Average Above Average Average Average

10, In terms of percentage per year, what is the %0

f customer complaints inafter sales services of vour company?

[J none ] less than 0 1t%- 0 2%- 0O3%- Os%- |0 6&xand
1% less than 2% | less than 3% | lessthan 4 % | less than 6% above
‘11. The marketing policies/planning for export of your company is
O  WeliBaow | Below [0 Somewhat O Awrage | [J  Somewhat O Above |[]. Well Abcve
Average Average Balow Awverage Above Average Average Average
12. How many new markets will your company plan to extend in the future?
| O none o 1 = [=]E (0O a |d 5 {0 morethans

Technological Resources Factors

1. How often does your company hire specialists, experts or consultants in technology each year ?

none [O: Time |

| O O 2 Times | )3 Times | (J a Times | O 5 Times | [ Whole year

Continue on the Next Page =
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2. The numbers of product lines that your company exports is

| 3 none 0 1-2 O 34 |O 56 |O 78 | 3 9-10 [0 morethant1
3. The ability in innovation of the new product of your firm is
0O WeiBdow [0 Below O Somewhat O Average O Somewhat O awve | Well Above
Average Average Below Average Above Average Average Average

4. In term of days per year, the number of days for technology training in technician or technology personnel of
your company is
none 10 1-10

B ii20 |Jzisc | O 51-a0 | 51-60  [3 more than 2 months

(O

5. In terms of percentage per year, what is the % of reduction in operational costs with your company’s

technology?

[J cannot O less than O 1-2% |0 mote O more than O more O B %
reduce costs 1 % than 2- 4 % 4-6% than 6~8 % and above

6. The level of technological advancement of your company is

O Well Below O Below ] Somewhat O Average O Somawhat [0 Above O Weil Above
Average Average Below Average Above Average Average Average

7. The level of difficulty to imitate or copy the products by competiters is

[J WellBetow 1] Below [0 Somaewhat 0 Average [0 Somewhat O Abowe O Well Above
Awverage Average Betow Average Above Average Average Average

8. The degree of product adaptation of your company is

O Well Below O Balow O Somawhat [0 Average D Somawhat D Above O Well Above
Average Average Below Average Above Average Average Average

9. The degree of product development of your company is

O  Well Below O Below O Semewhat O Average [ Somewhat [0 Abowe O Well Above
Average Average Below Average Abave Average Average Average

10.The degree of product differentiation of your company is

Q) WelBeow | Below [J Somewhat [0 Average | [J  Somewhat O abve ([ Well Above
Average Average Below Average Above Average Average Average

11.In term of percentage of total company sales, what is the % of the budget for research and development?

none

| O

| O less than 1 9%

1a

1-2% |0 3-a% |0

5-6 %

| O-7-8 % |[J morethan 8 %

Part 4: Perception toward Financial and Subjective Performance

Instruction: This part is related to financial and subjective performance.

Please check v in each item for financial performance. As compared to the average level of
the industry, Which percentile of the financial performance does your company belong to?

Continue on the Next Page
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Financial Performance

10%

Bottom
0%

Average
30%

Top
70%

Top
909%

ROI (Return on Investment)
wanounuibemsufuBuainu

ROA (Return on Asset)
wamounnulijeidsurivBuriue

ROS (Return on Sales)

wanournuilofisuiuvoame

ROE (Return on Equity)
wamouunuofsufudiodu

Profit after taxes
dlandoinnid

Please check v for each item in subjective performance.
How satisfied has your company been with each item in subjective performance?

Subjective
Performance

Very
Dissatisfied

Somewhat
Dissatisfied

Neither
Satisfied
nor
Dissatisfied

Somewhat
Satisfied

Very
Satisfied

Sales Level
s:futoansmY

Increase in Market Share
misiiutiugesdoundonme

Transfer of knowledge and skills
nstwnsaanuiiasinu:lunisduiuoiy

Research & Development
33L& WL

Technology development
mswauidiunalulad

Marketing development
nsWaufumseana

~)

Management development
nswaurdiunsinnis

Cost control
msasuRudunu

Customer service
msliudnisgnédn

10

Distribution system
s:uun13ns=iedud

1

Product design
niseonuuwdairuri

Exploit economy of scale
inamsys:ndaninuna

Manufacturing/ Quality Control
NI3A0UAUAINMWANSWRA

Logistics Policy:near to Raw Material
ms@onfAnolndunaesngiiv

Logistics Policy: near to Labor Force
msidoniiavindundousooiu

Logistics Policy: near to the Market
msidonfinolndunaonana

Overall Performance

‘waUsznounislagsou
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Instruction; Please identify any unique qualifications of your firms that make your firms
different from competitors.

Thank You for Your Valuable Time and Cooperation in this study.

Any additional comments about this study would be appreciated.

After completing filling this questionnaire, please return these 7 pages to the address below or
the prepaid preaddressed envelop

Trade Information Division, Department of Export Promotion

22/77 Rachadapisek Rd., Chatuchak, Bangkok, Thailand 10900

Tel: (662) 511-5066-77, 512-0093-104  Fax: (662) 5124294
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One-Sample Koimogorov-Smirnov Test

154

DIFFP [EXGROWTH |_oxAotal | FINPERF | GWPERF |
N 140 140 140 140 140
Normal Parametersab Mean - 2.9900 .3232658 | .9140316 1.9757 3.0357
Std. Deviation .7458 1.5791596 | .1339483 5875 9903
Most Extreme Absolute 112 .355 300 162 192
Differences Positive 070 355 .261 141 145
Negative - 112 -.322 -.300 -.162 -.192
Kolmogorov-Smirnov Z 1.331 4198 | 3.547 1,912 2272
Asymp. Sig. (2-tailed) .258 182 197 134 .551
One-Sample Kolmogorov-Smirnov Test
TOGPERF mg mgobj mgsbj MKOBJ
N 140 140 140 140 140
Normal Parametersa.b ' Mean 3.3262 4,1333 3.2486 4,7653 3.2129
Std. Deviation 6684 6619 6869 8172 7849
Most Extreme Absolute .148 070 127 .085 100
Differences Positive 137 053 127 .058 100
Negative -.148 -.070 -.080 -.085 -.056
Kolmogorov-Smirnov Z 1.757 828 1,503 1,007 1.183
Asymp. Sig. (2-tailed) 417 .500 .218 263 21
One-Sample Koimogorov-Smirnov Tast
‘ MKPERF MKSBJ MK OVRPERF TS
N 140 140 140 140 140
Normal Parametersa.b Mean 3.3083 43786 3.4071 3.2929 3.2870
Std. Deviation .5742 .9998 7384 9708 7616
Most Extreme Absolute .074 131 091 .303 .062
Differences Positive .069 A12 091 .183 .062
Negative -.074 =131 -.075 -.303 -.041
Kalmogorov-Smirnov Z 871 1551 1.082 3.580 728
Asymp. Sig. (2-tailed) 434 163 .193 183 664
One-Sample Kotmogorov-Smirnoy Test
TOBJ TSBJ
N 14{) 14
Normal Parametersa.l Mean 2.5986 3.8607
Std. Deviation 9425 J747
M_ost Extreme Absolute .102 .091
Differences Positive 102 069
Negative -.062 -091
Kolmogorov-Smirnov Z 1.202 1.075
Asymp. Sig. (2-tailed) A1 .198

a. Test distribution is Normal.

b. Calculated from data.

Page 1



NPar Tests

Two-Sample Kolmogorov-Smirnov Test

Frequencies

~ OWNBISNID
T DIFFPERF IV 50
Thai 90
Total 140
EXGROWTH —JV 50
Thaij 20
Total 140
ex/total JvV 50
Thai 90
Total 140
FINPERF JV 50
: Thai 90
Total 140
GWPERF JV 30
Thai a0
Total 140
LOGPERF JV 50
Thai 90
Total 140
mg JV 50
Thai 20
Total 140
mgob) JV 50
Thai a0
Total 140
mgsbj V 50
Thai a0
Total 140
MK JV 50
Thai a0
Total 140
MKOgJ JV 50
Thai 90
Total 140
MKSBJ JV 50
Thai 90
Totai 140
TS JV 50
) Thai 90
Total 140D
TOBJ JV 50
Thai 90
Total 140
TSBJ JV 50
Thai a0
Total 140
[ MKPERF W 50
Thai 90
Total 140
OVRPERF JV 50
Thai 90
Totai 140

155

Page 1



156

a. Grouping Variable: ownership structure

Test Statistics®
DIFFPERF |EXGROWIH | exitotal | FINPERF | GWPERF |
Most Extreme Absolne il X} 171 140 207
Differences Positive 218 093 A7 127 207
Negative -018 -, 064 -.064 -.140 000
Kolmogorov-Smirnov 2 1235 529 970 794 1172
Asymp. Sig. (2-tailed) .195 942 .303 554 128
Test Statistics®
TOGPERF m mgob} mgsbj MK
{ Vost Extreme ABsolute 0 AT .U’?ﬁ 178 209
Ditferences Positive 076 131 073 A76 138
Negative -.042 -.060 -073 .000 -.209
Kolmogorov-Smirnov Z 428 743 416 995 1.184
Asymp. Sig. (2-talled) 993 638 995 275 421
Test Statistics®
MKOBJ MKSBJ TS TOBJ TSBJ
"WIost Extreme ABsqlute 227 158 120 162 160
Differences Positive .082 .158 129 162 160
: Negative -227 .000 =011 -027 .000
Kolmogorov-Smifnov Z 1285 895 731 920 907
Asymp. Sig. {2-tailed) 274 400 660 366 .383
Test Statistics®
WMKPERF | OVRPERF.
Mps! Extreme Absolute 204 73
Differences Positive 204 A73
Negative -.040 .000
Kolmogorov-Smirnov Z 1.159 983
Asymp. Sig. {2-tailed) 136 .289

Page 2
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Frequencies
Statistics
N
Valid Missing Mean Median Mode
Statistic Statistic Statistic | Std. Error .| Statistic Statistic
Lm'r'FP'EHr 130 2.9000 | 8.303E-02 | 31000 | )
:Lr:‘rglg;x?; 140 0 3.43 14 4.00 5
-] manager 140 0 11.68 1.78 6.00 2
marketer 140 0 5.85 a8 4,00 2
R & Dmen 140 0 278 .54 1.00 0
tecnalogymen 140 0 5.41 1.10 2,00 0
TEMP 140 0 257214 3.1341 12.5000 11.00
YEAR 140 0 15.0500 1.0714 11.0000 9.00
EXGROWTH 140 0 | 3232658 | .1334633 | 5.791E-02 -.088842
EXS6 140 0 { 15857049 [3092266.9 [4143930.5 1200000
EX97 140 0 | 13667448 |2240845.8 |3500000.0 3500000
EX98 140 0 | 15783419 [2526722.4 |4450000.0 10000009
exftatal 140¢ 0 | 9140318 |1.132E-02 |1.0000000 | 1.00000
ax/toal*gr 140 0 | 3079927 | .1320325 | 5.575E-02 -.075862
FINPERF 140 0 1.9757 | 8.346E-02 1.8000 1.00
GWPERF 140 0 3.0357 | 8.370E-02 3.0000 4.00
LOGPERF 140 0 3.3262 | 5.649E-02 3.3333 3.00
OVRPERF 140 0 3.2929 | 8.205E-02 4.0000 4.00
Statistics .
Std.
Deviation | Variance Skewness Kurtosis
Statistic Statistic Statistic | Std. Error. | Statistic | Std. Error
DIFFPERF 7458 2502 -480 —205 150 307
gg";,g;g:' 161 261 -390 205 | -1463 407
manager 21.06 443,73 4,860 205 27.373 407
markater 11.57 133.87 7.646 205 70.369 407
R & D men 6.39 40.78 4,895 205 30.579 407
tecnologymen 13.04 169.91 6.149 .205 46.359 407
TEMP 37.0834 (1375.1808 3.826 205 18.491 407
YEAR 12.6766 160.6953 3.553 .205 20.694 407
EXGROWTH 1.5791597 [2.4937452 7.860 205 69.265 407
EX96 36588196 | 1.34E+15 5.696 205 43.546 407
EX97 26511688 | 7.03E+14 3.485 .205 14,900 407
EX98 29896583 | B.94E+14 3.772 205 18.843 407
exftotal .1339483 | 1.794E-02 -1.5650 205 | 1,354 407
axftoal*gr 1.5622294 |2.4405607 7.9238 205 69.875 | 407
FINFERF 9875 9752 1.212 205 1.066 407
GWPERF .9903 9807 =253 205 -1.101 407
LOGPERF 6684 4468 =339 . 205 612 407
OVRPERF .9708 9424 -.428 205 -.BBY AQ7
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Statistics
Range Minimum | Maximum Sum
Statistic Statistic - | Statistic Statistic
TTFFPERF T Z80 W

num of total 4 1 5 480
employees

manager 150 0 150 1635
marketer 120 0 120 819
R & D men 53 0 53 389
tecnologymen 120 0 120 758
TEMP 278.00 .00 278.00 3601.00
YEAR 106.00 2.00 108.00 2107.00
EXGROWTH 16.09782 -48701 | 15.81081 | 4525721
EX96 337100000 20000 B37120000 | 2.22E+09
EX97 p85305000 20000 185325000 | 1.91E+09
EX58 P25122857 20000 PR25142857 | 221E+09
exftotal 48990 51010 1.00000 |127.96443
exftoal*gr 15.91207 -46418 | 15.447B% | 43.11898
FINPERF 4.00 1.00 5.00 276.80
GWPERF 4,00 1.00 5.00 425.00
LOGPERF 4.00 1.00 5.00 465,67
OVRPERF 4.00 1.00 5.00 461.00

a. Multiple modes exist. The smaliest value is shown
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Descriptives
Descriptive Statistics
N Range | Minimum | Maximum Mean Std.

Statistic | Statistic | Statistic | Statisic | Statistic | Std. Error | Coismotyr |
TDIFFPERT 730 T.00 3.80 TO000 | S 303E 00 | 7358 |
2;";,3;2‘:' 140 4 1 5 343 14 1.61
EX96 140 ﬁ37100000 20000 E37120000 15857049 13092266.9 | 36588198
EX97 140 {185305000 20000 1185325000 | 13567448 |22406466 | 26511688
EX98 140 [225122857 20000 225142857 (| 15783419 (2526722.4 | 298958583
EXGROWTH 140 | 16.09782 -48701 15.61081 .3232858 .1334633 11.5791597
ex/total 140 48990 51010 | 1.00000 | 9140316 | 1.132E-02 | .1339483
exfoal*gr 140 | 15.91207 -46418 | 1544789 | .3079927 | .1320325 (1.5622294
FINPERF 140 4.00 1.00 5.00 1.9757 | 8.346E-02 .9875
GWPERF 140 4.00 1,00 5.00 3.0357 | 8.370E-02 9903
LOGPERF 140 4.00 1.00 5.00 3.3262 | 5.649E-02 6684
MKPERF 140 2,83 2.00 4.83 3.3083 | 4.853E-02 5742
OVRPERF 140 4.00 1.00 5.00 3.2929 | 8.205E-02 .9708
Vaiid N 140
(listwise)

Dascriptive Statistics
Skewness Kurtosis

Statistic Std. Error Statistic Std. Error
DIFFPERF 480 205 160 307
oy -390 205 | -1.463 407
EX96 5.696 205 43,546 407
EX97 3.485 205 14.900 A07
EX98 3772 205 18.843 A07
EXGROWTH 7.860 .205 69.265 407
exfotal -1.550 205 1.354 407
exfoal*gr 7.928 .205 69.875 407
FINPERF 1.212 205 1.066 407
GWPERF -.253 - .205 -1.101 407
LOGPERF -.339 205 B12 407
MKPERF -.024 205 -448 407
OVRPERF -.428 205 -.389 407
Valid N
(listwise)
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Regression

Variables Entered/Removed®

Variables | Varlables
Model Entered Removed Method
YEAR, type
of industry,
BOI
Priviteges,
GSP
benefit, Enter
trade
barriers,
num of tot
empioyees
2 ownershi
structure‘P Enter
3 mgsbj,
TS%J.
MKOBJ,
mgob, Enter
TOBJ, ,
MKSBJ
a. All requested variables entered.
b. Tolerance = .000 limits reached.
¢. Dependent Variable: OVRPERF
Model Summaryd
Std. Error
Acgusted of the
Model R R Square | R Square | Estimate
T 34589 EFil UBT 5306
2 359 129 083 9297
3 .507¢ 257 180 8790

a. Predictors; (Constant), YEAR, type of industry, BO! Priviteges, GSP benefit, trade barriers, num of total employees
b. Predictors: (Constant), YEAR, type of industry, BO! Privileges, GSP benefit, trade barriers, num of lotal employees,

ownership structure

c. Predictors: (Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total employees,
ownership structure, mgsbj, TS8J, MKOBJ, mgobj, TOBJ, MKSBJ

d. Dependent Variable: OVRPERF

ANOVAT
Sum of Mean
Model Squares df Square F Sig.
T Regression 15.820 G 2637 3.045 0089
Residual 115173 133 .866
Total 130,993 139
2 Regression 16.894 7 2413 2792 .010P
Residual 114,099 132 864
Total 130.993 139
Regression 33,833 13 2.587 3,348 .000¢
Residual 97.360 126 773
Total 130.993 139

a. Predictors: (Constant), YEAR, type of industry, BO! Privileges, GSP benefit, trade barriers, num of tolal employees
b. Predictors: {(Constant), YEAR, type of industry, BO! Privileges, GSP benefit, trade barriers, num of total employees,

ownership structure

c. Predictors: (Constant), YEAR, type of industry, BO! Privileges, GSP benefit, trade barriers, num of total employees,
ownership structure, mgsbj, TSBJ, MKOBJ, mgebj, TOBJ, MKSB.

d. Dependent Variable: OVRPERF
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Coefficients®
tandardiz
ed
Unstandardized Coefficient
Coefficients s .

Mode! B Std. Error Beta t Sig.
[Constamt] | 2837 423 8.710 EU'O'U' '
trade ‘
barriers 6. 046E-02 73 -.036 -402 688
BOI
Privileges 423 178 213 2.369 0189
GSP benefit -.568 A77 -274 -3.205 002
num of total
employees 106 .056 176 1.901 059
type of . }
industry 255 77 31 -1.440 .152
YEAR 7.768E-03 006 =101 -1.225 223

2 {Constant) 3.019 453 6.665 .000
trade
barfiers L6.731E-02 173 -.035 -.390 697
BOI
Privileges 442 179 223 2.469 .015
GSP benefit -.528 .180 -255 -2.930 .004
num of tatal
employees 9.447E-02 057 157 1.665 098
type of -
industry =271 A77 -.13@ 1.526 130
YEAR 465.210E-03 .008 -.081 -.958 340
ownership
structure -.199 179 -.099 -1.115 026

3 {Constant) 1.078 681 1.583 116
trade '
barriers ~.156 167 -.080 -.934 .52
BO!

Privileges 443 .178 223 2.496 014
GSP benefit -.572 A75 -.276 -3.273 001
num of totai

employees 4 078E-02 060 068 679 498
type of

industry -.286 A74 -.147 -1.643 103
YEAR -5.452E-03 008 -.071 -.883 379
ownership

structure £5.401E-02 174 -.027 -.310 757
mgobj A.423E-02 146 .024 235 815
mgsbj 213 A4 .180 1.514 041
MKOBJ 140 128 114 1.099 274
MKSBJ 164 113 169 1.448 150
TOBJ 9.119E-03 120 .009 .078 .940
TSBJ 225 133 179 1.688 994

a. Dependent Variable;: OVRPERF
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Excluded Variabies®

‘ Collinearit

Partial y Statistics

Model Beta In t Sig. Correlation | Tolerance
i ownersni a

huctare -.099 -1.115 267 -.097 840

mgobj 096 1.079 283 093 .838

mgsbj .306° 3.840 000 317 942

mg 2702 3.261 001 273 .897

MK 1352 1.514 133 131 827

MKGCBJ .0643 723 471 063 .850

MKSBJ .3228 3.888 000 321 870

TS 2428 2.680 008 227 778

TOBJ 1432 1.509 134 430 732

TSBJ 2673 3171 .002 266 870

2 mgobj LT 1.082 281 054 838

mgsbj .299b 3.723 000 .309 .929

mg 2640 3.172 002 287 830

MK .144P 1618 .108 140 821

MKOBJ 0770 .867 .88 076 838

MKSBJ 3150 3777 000 313 .B60

TS 237k 2.630 010 224 776

TOBJ .145b 1.531 128 133 732

TSBJ 2610 3.071 003 259 862

3 mg & .000

MK c 000

TS c .000
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a. Predictors in the Model: (Constant), YEAR, type of industry, BOI anﬂeges GSP benefit, trade barriers, num of total
employees

b. Predictors in the Mode!: {Constant), YEAR, type of mduslry. BOI Privileges, GSP benefit, trade barriers, num of total
employees, ownership structure

¢. Predictors in the Mode!: {Constant), YEAR, type of industry, BOJ Privileges, GSP benefit, trade barriers, num of total
empioyees, ownership structure, mgsbj, TSBJ, MKOBJ, mgobj, TOBJ, MKSBJ

d. Dependent Variable: OVRPERF



Residuals Statistics®

Minimum

Maximum

Mean

“Std.
Daviation

Fredicied
Value
Sid,
Predicted
Vaiue
Standard
Error of
Predicted
Value
Adjusted
Predicted
Value
Residual
Std.
Residual
Stud.
Residual
Deleted
Residual
Stud.
Deleted
Residual
Mahal.
Distance
Cock's
Distance
Centered
Leverage
Value

1.8615

-2.849

1932

1.8780

-2.0587
-2.342

-2.440
-2,2352

-2.490

5723

.C00

041

4.4060

2.263

.6078

4.4026

1.5818
1.798

1.895

1.7546

1.915

65.457
081

471

3.2929

.000
273

3.2931

-2.98E-16
000

000
2.11E-04

-.001

12.807

.008

.083

4919

1.000

5.187E-02

4952

.8369
852

1.001

9267
1.007
8.352

011

.046

140

140

140

140

140
140

140

140

140

140
140

140

a. Dependent Variable: OVRPERF

Charts

Histogram

n

VR

b hbah

Dependent Variable: QVRPERF

Regraasion Standardezed Retidusl

Nomal P-R Plot of Regression 5t
Dependent Variabw: OVRPERF
o,
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Regression

Variables Entered}Rpmovod“

Maodel

Variables
Entered

Variables
Removed

Method

YEAR, type
of industry,
80l
Privileges,
GSP
benefit,
trade
barriers,
num of total
emplioyees

ownership
structure
mgsbj,
TSBJ,
MKOBJ,
mgob)j,
TOBJ, b
MKSBJ

Enter

Enter

Enter

a. All requested variables entered.
b. Tolerance = .000 limits reached,
¢. Dependent Variable: ex/total

Model Summaryd

Model

R

R Square

Adjusted
R Square

Std. Error
of the
Estimate

.346%
.350°
437¢

118
122
191

.Us0
.076
107

1282010
1287716
1265493

a. Predictors: {Constant), YEAR, type of industry, BOIl Privileges, GSP Beneﬁt, trade barriers, num of total employees
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b. Predictors: (Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total employees,
ownership structure

c. Predictors: {Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total employees,
. ownership structure, mgsbj, TSBJ, MKOBJ, mgobj, TOBJ, MKSBJ

d. Dependent Variable: ex/total

ANOVAY
Sum of Mean
Model Squares df Square F Sig.
T Regression 25 B (00302 | | 3.008 | 00ga
Residuat 2.196 133 | 1.651E-02
Total 2.494 139
2 Regression .305 7 | 4.359E-02 2.629 0140
Residual 2189 132 | 1.658E-02
Total 2.494 139
3 Regression 476 13 | 3.662E-02 2.287 .010¢
Residual 2.018 126 | 1.601E-02
Total 2.494 139

a. Predictors: {Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total employees

b. Predictors: (Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total employees,
ownership structure

c. Predictors: (Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total employees,
ownership structure, mgsbj, TSBJ, MKOBJ, mgobj, TOBJ, MKSBJ

d. Dependent Variable: ex/total



Coefficients?

Standardiz
ed
Unstandardized Coefficient
Coefficients ]
Model B Std. Error Beta t Sig.
T {Constan) T.078 05 18472 000
trade
barriers L6, 309E-02 .024 -235 -2.645 .009
BOl
PriVileges 3868E'02 025 .141 1.571 .119
GSP benefit }3.656E-02 .024 -128 -1.495 107
num of total
employees 1.473E-02 .008 178 1.912 .158
type of -
industry L3.077E-02 .024 -115 1.259 210
YEAR L2.110E-03 .001 -.200 -2.411 A73
2 {Constant) 1.083 062 17.425 .000
trade
barriers -6.291E-02 .024 -234 -2.632 010
Bol
Privileges 3,708E-02 .025 138 1,494 137
GSP benefit }3.333£-02 025 - 117 -1.334 .018
num of total
employees 1.569E-02 .008 189 1.998 478
type of b
industry -3.208E-02 025 -119 1.306 .194
YEAR F1.982E-03 .001 -.188 -2.206 .029
ownership
structure +1.647E-02 025 -.059 -.665 007
3 {Constant) 1.279 .098 13.065 .000
trade
barriers +4.812E-02 .024 -179 -1.896 .048
BOI
Privileges 3.446E-02 .026 126 1.348 .180
GSP benefit |-3.828E-02 .025 - 134 -1.521 .031
num of total
employees 1.094E-02 .009 32 1.265 .208
type of -~
industry +3.585E-02 025 -133 -1.428 .156
YEAR -2 024E-03 009 -.192 -2.276 025
ownership .
structure L1, 750E-02 .025 -,063 -.697 A37
mgobj 6.769E-03 .021 .035 323 747
mgsbj 2.645E-02 020 81 1.303 195
MKOBJ 2.746E-02 018 61 1.493 .138
MKSBJ 2,075E-02 018 155 1.271 081
TOBJ 1.013E-02 .7 071 586 559
TSBJ 3.A452E-02 019 .200 1.801 740

a. Dependent Variable: ex/total
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Excluded Variables®

Colinear |

Partial y Statistics

Model Beta In t Sig. Correlation | Tolerance
v g;’;’;‘;ﬁ'e“ P -059° - B65 507 -.058 840
mgobj -.0902 -1.017 311 -.088 .38

mgsbj -.1422 -1.700 .01 -.146 .942

mg ~.1442 -1.682 095 -145 897

MK -~ 1982 -2.248 026 -192 827

MKOBJ ~.2032 -2.335 021 -199 .850

MKSBJ -.0578 -.655 514 -.057 870

TS -.1963 -2.151 .033 -184 778

TO8J -.1267 -1.333 185 -115 732

TSBJ -.208? -2.424 017 ~206 .870

2 ™Mgobj -.0o0P -1.013 313 -038 838
mgsbj -.1500 -1.787 076 -.154 929

mg -.149° -1.742 084 -151 .890

MK -.1940 -2.192 .030 -.188 821

MKOBJ -.198b -2.262 .025 -,194 838

MKSBJ -.064b -730 467 -,064 .860

T8 -.199b -2.182 031 -.187 776

To8J -.1250 -1.318 190 -4 732

TSBJ -215° -2.500 014 -213 862

3 mg B 000
MK < 000

TS ¢ .000

a. Predictors in the Model: {Constant), YEAR, type of industry, BOI Privileges, GSP benefit, trade barriers, num of total
employees

b. Predictors in the Model: {Constant), YEAR, type of industry, BO! Privileges, GSP benefit, trade barriers, num of total
employees, ownership structure

c. Predictors in the Model: (Constant), YEAR, type of industry, BO1 Privileges, GSP benefit, trade barriers, num of total
employees, ownership structure, mgsbj, TS8J, MKGOBJ, mgobj, TOBJ, MKSBJ

d. Dependent Variable: ex/total

Casewise Diagnostics?

Case Std,
Number Residual ex/total
-3.314 22795

a. Dependent Variable: ex/total
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SIRIPONG PREUTTHIPAN
99/373-374 Soi 23, Sukapiban 3 Road ;
Bangapi District, Bangkok, Thailand 10240
Tel : 01-817-2702

BIRTH DATE:

BIRTH PLACE:

EDUCATION :

EXPERIENCES :

14 September 1962

Surathani Province

The Joint Doctoral Program In Business Administration (JDBA)
Chulatongkorn University (CU), Thammasat University {TU), and
The National Institute of Deveiopment Administration (NIDA)
Faculty of Commerce and Accountancy

GPA; 3.94

A Candidate for the DBA in [nternational Business (IB)

June 1996-Present

Japanese International Cooperation Agency (JICA)
Certificate, Coltoguium on Urban Public Transport Tokyo, Janan
October - December 1998

The University of New South Wales (UNSW) Sydney, Australia
Centificate, Transport Planning, Management and Control
March - June 1996

Bureau of Economic And Social Research And Consultancy ( WES )
Diploma, Multimodal Transport Management Course  Brugge, Belgium

November 1995 - February 1994

Japanese International Cooperation Agency (JICA)

Certificate, Urban Transport Course Tokyo, Japan
May - July 1992
Univérsity of Minnesota (U of M) Minneapolis, Minnesota

Carlson School of Management

Master of Business Administration, June 1988
Concentration: Management Information Systems (MIS) and
Transportation & Logistics { T&L )

Ohio State University (OSU) Columbus, Ohio
College of Business and Administration

B.S.B.A., June 1986

Concentration: Information System and Transportation & Logistics
National Dean's List, 1984-1985

Ohio State University Honorary Society (Cum Laude), June 1986

UVC Summa Award, July 1983 '

Alief Hastings High School i Houston, Texas
Diploma with honor, May 1982

The 1" CEO Forum on Campus
Faculy of Commerce and Accountancy
Chulalongkorn University

Master of Ceremony (MC}

19 January 1999
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ACTIVITIES :

Seminar on Modernnization of Railway Management
Japan Railway Technical Services (JARTS)

Master of Ceremony (MC)

9 October [998

Training in Research Proposal Writing in Social Sciences
National Research Council of Thailand (NRCT)

15 - I'8 September 1998

19" Joint Conference RSR & KTMB Bangkok, Thailand
19" ASEAN Railway General Managers’ Conference Pattaya, Thailand
Master of Ceremony (MC)

9-13 June 1997

18" Joint Conference RSR & KTMB Kuala Lumpur, Malaysia
17" ASEAN Railway General Managers’ Conference

Delegate to attend the conference

23-28 July 1995

Hamburg Congress Centre Hamburg, Germany
Delegate for attending Interntodal’ 93 conference and exhibition
6 - 8 December (993

‘The State Railway of Thailand Bangkok, Thailand
Chief of Passenger Division

April 1999- Present

Chief of Trattic Planning and Development Division,
October 1997- April 1999

Chief of Car Control Division,

October 1996 - October 1997

Chief of Car Tracing Section, Car Control Division,
July 1992 - October 1996

Chief of Claims Section, Goods Division,

March - July 1992

Traffic Inspector at Hat Yai District Songkhla, Thailand
February 1990 - March 1992

Traffic [nspector at Lampang District Lampang, Thailand
May 1989 - February 1990

Traffic Inspector at Kaeng Khoi District Saraburi, Thailand

July 1988 - May 1989

ABAC University
Teaching in business computer courses
August 1992 - Present

University of Minnesota Minneapolis, Minnesota
Teaching Assistant for MIS classes

March - June 1988

Consultant for MIS classes and Senior Data Operator Entry

September 1986 - June 1988

Consultant for Donaldson Company Field Project

Helping developing the ‘total unit cost’ program as an adequate tool
to analyze and evaluate order quantities that take into account all
costs December 1986 - April 1987

Bangkok Bank, Ltd. Bangkok, Thailand
Student Internship Program (SIP 8} -
July - August 1987

Children’s International Summer Villages (CISY)
Youth Leader for Thai CISV participants  Christchurch, New Zealand
December 1994 - January 1995
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PAPERS:
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The Ship Southeast Asian Youth Program }
( SSEAYP 91, NIPPON MARU 18) ~
The Youth Leader for participants of SSEAYP 1991 J
This program is based on the joint statements issued between  / _,=;ﬁ:" =
Japan and the respective countries of ASEAN. 270 young ] /'\‘\
people from ASEAN countries and 45 Japanese Young people “’;\ g
live together on board a ship and visit these 7 countries to

engage in such activities as exchanging goodwill with local

young people in each country visited.

Thai Student Association

Secretary and Treasure Minneapolis, Minnesota
Vice President Columbus, Ohio
Organizing cultural shows and activities with other

international student organizations.

September 1982 - June 1988

Member of Beta Gramma Sigia. Beta of Ohio Chapter

June 1986 Columbus, Ohio

American Field Service Exchange Student Program (AFS 20)
A representative {rom Thailand for AFS program Houston, Texas
August 1981 - July 1982

Member of' a C.1.5.V, organization Bangkok, Thailand

JDBA Research Forum # 2 '

Faculty of Commerce and Accountancy, Thannunasat University
A Resource-Based Model of Mode of Entry on Export Performance:
A Thai Perspective

Success Factors. Strategy and Structure of Strategic Alliances in
Thai Financial Sector

25 May 1998
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