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A “S-factor brand equity” measurement is a sﬁrvey-based method for measuring a brand’s
equity from five factors : brand awareness, brand liking, brand purchase intention, brand satisfaction and
brand loyalty. It is based on a 5-factor brand equity model developed in this study. The msult§ from
applying this measure to the beer category showed that it works well for the comparative purpose among

brands in the same category and provides useful information for marketing decision.

To ensure the reliability and validity of the proposed measure, test-retest reliability and
construct valid;ty were tested. For reliability testing, test-retest method was done by repeatedly
measuring four weeks afier the first measure. The findings showed the high degree of correlation
coefficient between the two measures, though some testing error was found. For validity testing,
construct validity was tested by calculating the correlations between the measures from the “5-factor
brand equity” measurement and the measﬁres from blind and brand taste tests. The findings showed the

moderate degree of correlation coefficient between the two. It was argued that some measurement error

might be happened during the tests and affect the results of the validity testing,
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