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# # 4085109028 : MAJOR  ADVERTISING
ORD: .
KR ~ MEDIA EXPOSURE / SHOPPING BEHAVIOR / DURABLE GOQODS OWNING : BEFORE AND

AFTER ECONOMIC CRISIS.
WASIT DUANGSONG : THE COMPARATIVE STUDY QOF MElDIA' EXPOSURE SHOPPING
BEHAVIOR AND DURABLE GOODS OWNING OF .DEPARTMENT STORE AND
SUPERMARKET PATRONS IN THE BANGKOK METROPOLITAN AREA : BEFORE AND AFTER
ECONOMIC CRISIS. THESIS ADVISOR : ASSO.PROF.PANA THONGMEEARKOM, Ph.D.
83 pp. ISBN 974-331-656-6

This research study conducted during the month of December 1998. The 500 samples were
intercepted for interview at ten supermarkets and department stores in Bangkok area. Data were
compared with another set of similar data‘collected earlier in 1996. The purpose is to compare media
exposure, shopping behavior and durable goods owning of Thai consumer before and after the economic
crisis. This research used crosstabulation and percentage point to compare data and Chi-square test

using SPSS/PC. -

The results are ;

1. Media exposure : After the economic crisis, there were a large decrease in the number of
people who watching cable TV, sattelite TV, daily magazine, weekly, fortnightly, monthly and quaterly
magazines. Howéver. radio listening at home and free TV saw a small increase. While there was no

b

change in office listening of radio.

2. Shopping behavior : People visited store more frequently, and with a larger percentage of
intention to buy. People spent less money per trip. For those who intend to shop for products, there were
increases in the intention to buy necessities such as household utensils or foods and personal products. If
they did not intend to buy, they ate or just looked around for recreation.

People still camé to store during weekend. Central department store was the favourite store
they chosed which the reason of close to home, easy to come and had complete assortment of goods.

3. Durable goods_owning : Percentége of people who owned each of the products on the list

decreased, the exception was refrigerator which made a small increase.
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