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The popularity of Tapanese SI‘C cwmm in Thai society today. This

thesis attempts to stu cultirabdissemination of Japanese comics by
focusing on a popul Doraemon, “and examines the factors which

The aut cpth re \ the Japanese-style comics
1 cultural dissemination of
Japanese-style eo i ‘ " e tha 30, years, The transition of the products,
’ “distributions are explored. The
cultural flow of Dora i AiiilandYedn be classified into two styles: “local
market-led"” circulation i ichithe whGlgprocess was conducted by local publishers
from 1971 to 1993; and rarifsifized” cir
copyright holders to local pub} ishiers from 199410 the present.
Both flo ' cad on. The “local markei-led”

{on which is the flow from the Japanese

circulation which e cultural dissemination of
Doraemon in teniiéof ¢ ‘ﬁ supply provided by the local

publishers create‘l reater access o the product. The “standardized™ circulation

contributed to the ﬂlfﬁl‘:lﬂﬂ nf Doraemon in terms of quality. The demand from local
CONSUMErs ¢ hile the profit-secking
motives ofﬁ 1h uliu ﬁy‘i'ﬁn after the Japanese

publishers joined the process of cultugal diffusion.
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circulation of Japanese-style comics led to the dominance of the market and social
discourses. However, the potential of the cultural dialogue through the comics gives a
new highlight in the cultural interaction between Thailand and Japan.
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CHAPTER

INTRODUCTION

In 2007, Thailand a V@IZ{} years of diplomatic relations.
In this relationship spanw than a @ous cultural interactions have
els: in face-to-face experiences

been observed between 1 && M
fer imagination

'A i g
communication technolbgy/bot! ries face a global consumer culture in which

such as migrations of peog

events at state diplom®

powerful media conglon

consuming glubal cultural p di atehing o-llywmd movies. The global

Japanese animation ar&mmcs have bee aling in ﬂmiand since the mid-1960s,
before global mtemunnected&a;s became a central cnnccm They remain quite popular

among children ﬁiﬂﬂﬁw W Mﬁw« 2008, 13 stories of

Japanese TV animation were aired (\;g.-.ekly hy channels. Hundreds of new
e L 18 5 A | 1 4 e
stands nedlr schools or households in the city. Of the Japanese-style comics, Doraemon
is one of the most popular stories in Thailand as well as in Japan. When Time
magazine chose Doraemon as one of 25 Asian heroes in 2002 (29 April 2002), Thai
newspapers proudly reported its contribution as “Doraemon, the (cutest) hero in Asia”

despite the fact that Somphop Jantraka, a Thai social activist, was also nominated in it

I Figures estimated by the author based on information from major publishers.



(Nation Sudsapda. 29 April, 2002, Phujadkarn, 25, June 2002). Doraemon was
selected as the most popular comic character by Thai children in 1983 and 1987. Most
Thai university students recognize him and own Doraemon merchandise (Sounsamut,
1999), while Doraemon’s videos or VCDs occupy 40 per cent of the market in 2006
(Khao Sod, 9 August 2006).

On the surface, the asy’ pularity of Japanese-style comics in
" which is apt to be defined as “a

\* .
dramatic, pessimistic ‘m ﬂsmmm‘ for ﬂmn of peripheral cultures into a

homogenized, commo slobalized TomMnson, 1997:175). A popular

monthly magazine prifite Atdye, ¢ fitled “Japan Attack!” and warned that

How did Dorae aftive’iii Thatland ane pecome well-known among Thai
people? What factors have comiriby cd Aok raemon’s cultural flow? This thesis

attempts to investigate Doraemon st

< AW
l“
4ﬂ///"//

activities of local paﬂlshe:s. Chapter II
market in Thailand; {li& history and the producti [ Japanese comics in Japan; Thai
cartoon history; and gcial developr ailand. UNext chapter 1II explores

Doraemon as a phenomermajf cultural flow in the Thai comics market through the

process of lls ell ndustry. Chapter IV
pwsm*mw

then analyzes thc cultural Doraemon tJ'erg the rclalmns&lj between Thai
R TRENULIA TN YR ™
conclusiofy discusses the factors that contribute to Doraemon’s cultural flow and the
potential for cultural dialogue through comics.

This thesis contains primary historical research on the development of
Japanese-style comics in Thailand which has been popular since the mid-1960s. There
is no well-organized research or book on this topic because it has been regarded as
illegal and pirated consumption since the legalization of the comics industry in

Thailand.



1. 1 Objectives

1. To grasp the outline of cultural dissemination of Japanese-style comics in
Thailand.
2. To study the process of cultural flow of Doraemon, a foreign cultural

product, in Thailand. '
3. To examine ] . | factors that contribute to the

n Thailand and Japan.

This thesis attegfipisf tofexanfinie De s circulation and consumption in
Thailand with the followi i
I. How has Doraegfion be fatedtin Thailand?

2. What factors contri mon’s cultural flow?

il

2. The cul flow of Doraemon has been influenced by intellectual property

TR
QW’]@Q NNV &na d

1.3 Scnpe and limitation of the study

This thesis examines Doraemon mainly in print media such as comic
paperbacks and magazines because the print medium is the original expression of
Doraemon in Japan and is the first medium that introduced Doraemon to Thailand. In

addition, it is necessary to focus on a single medium to examine its cultural flow clearly.



Therefore, TV animation, cinema films and the merchandizing of Doraemon
are beyond the scope of this thesis. The historical scope is from 1971 to present.

Data collection of old original documents is also necessary for this thesis to
examine the cultural product in the print media. However, this is one of the most
difficult tasks in this thesis because Doraemon’s circulation started three decades ago
ies. Hence, I had to rely on private

and comic books are rarely found in

collections. This is also

re-quotations from other xy&

—

as wﬂ as comic strips (or comic

has a wider meaning,mciu
books), and editorial cartoons.

bt i A 1 . WL et o ot
= TR TN RS

“Japanese-style cartoons”, which is known as manga in Japanese, is defined
as Japanese-style comics and Japanese-style animations (anime).

4. “Standardization™ is defined as the process to establish technical standards
between competing parties in the market so that all parties can be benefit without
hurting competition. In the context of social science, standardization often means the
process of establishing standards of various kinds, and improving efficiency to handle

people and their interactions.



. B L
waELANDM gn'nﬁnnn:
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5. “Local publisher” is defined as the publisher in Thailand as compared to the
Japanese publisher.
6. “Readers” is defined as the consumers of comics. “Consumers” is defined as

the persons who consume cartoons: both comics and TV cartoons.

1. 5 Theoretical framewn\ﬂ&\\‘ V//é/—_

—

1. 5. 1 GlobalizatioN Gaers

‘I
the “global” and the “local” towasd

=7
=

T

globalization can Klﬁ explained " as
(Robertson, 1995). \Hiwever the conceptof "t

ﬂ?ﬂlinﬂn and glocalization
sivhole™ is still controversial

because it contains smﬁ as cct ¢ Dy thpread of the same products

of Western-American oﬁgin &IL over the world through media conglomerates. Cultural
PN

P~
imperialism pos vﬂﬂﬂjwm West as an invasion
of non-Western countries, which is destroying local culture (Tom lrﬁn&)gg‘?}.

o’ £,

AN IR T VIV ) TR e

Thailand,qhe concept of globalization seems ework. Indeed, the
phenomenon of Doraemon or Japanese comics’ circulation in overseas markets has been
discussed as globalization of Japanese popular culture. However, there are several
characteristics which cannot be explained by the definition of globalization (Befu, 2001,
Hu, 2004:219, Iwabuchi, 2004, Shiraishi, 2003a) because globalization itself is
synonymous with Westernization (Hannerz, 1996:18, Iwabuchi, 2001:3, Befu, 2001).

Moreover, it is still controversial to regard Japanese comics or animation as global



culture (Napier, 2001:23).
Therefore, this thesis will apply the term “transnational cultural flow” which
explains “meanings and meaningful forms over people and social relationships™. This
can also be an adequate label for “phenomena which can be of quite variable scale of
distribution, even when they do share the characteristic of not ‘international” "(Hannerz,
1996:6).
According to UIf H

different tendencies in thﬁ‘

circulated in social relats

& rganizational frames which entail
i g&mgﬁﬂ forms are produced and
is form-of-lifesframe which characterizes the
“circulation of meani And it is “often
routinized because i ra :
Next is the state fram igh ig™ i W can g between the state apparatus and
the people defined as s i m"’ p : d i narket as a frame of cultural
process encompassing co Tzt | which passes from buyer to seller.

The fourth is the movement

.‘.
P

decentered handling of meanii

A T y
FuI SN,

relationships betwm Lhoae‘ﬁﬁﬁﬁed“ [t

1996:60-70). KZ
Arjun Appadlﬁj s

in non-isomorphic paths. Fo'-u'}sﬂy, there are ethnoscapes produced by flows of people:
a

tourists, immi Wurj ﬁ%'rlrerii Secondly, there are
ced by multi

technoscapes, the machinery and plant flows produ national and national
o PN w/

W TR SR T TTITEI TR ™

the rapid flows of money in the currency markets and stock e}cg:nl ourthly, there

m!:,ret converted (Hannerz,

gl-:i' 4l cultural flows which move

are mediascapes, the repertoires of images and information, the flows which are
produced and distributed by newspapers, magazines, television and film. Fifthly, there
are ideoscapes, linked to flows of images which are associated with state or
counter-state movement ideologies which are comprised of elements of the Westem
Enlightenment worldview — images of democracy, freedom, welfare, rights, etc.

(Appadurai, 1990: 296-301).



1. 5. 2 Cultural industries and creative industries

Cultural industries can be seen as one of the factors working for cultural
interconnectedness today. Since cultural markets have been increasingly going global,

the role of cultural industries has been more important because it contributes to the

cohesion. Therefore, international organiz#iifas’such as UN Educational, Scientific
ement on Tariffs and Trade
efully shape the global trade

and Cultural Organizatio
(GATT) had required i
“cultural industries as “those
industries that combiy reationd producti d commiercialization of contents that
are typically protected by
ices” (UNESCO, 2000:13).
Throsby describes it similagly as ¢ I’ gabds and services [that] involve creativity in
their production, embody it property and convey symbolic
meaning” (Throsby, 2001:112). &=

] "/-' //
“Cultural uﬁlstnes” used u’aﬁ ith the radical critique of
e \‘, ng the 1930s and 1940s.

i m: by Theodor Adormo and Max

One historical work, "‘gﬂjﬁ: '
Horkheimer in 1947, used the cnncept of “cultural stud:es to signal their disgust at the

success of F iean mass media which
were responsibl :lum (m? 1aking i pﬂ]lllﬂﬂl]j" docile, and

W m;ggmwrﬂ‘"m 1 i
(Hartley, 2005:10-11,

As represented by Adorno’s work, there is significant difference on the concept

of popular culture between European and American scholars.

“Europeans persisted in seeing culture in national terms (e.g. “French
culture”') and therefore also in the coniext of transnational negotiation
governed by law, to preserve and promote national cultures without



overwhelming the national culture of others. Americans on the other
hand defined culture in market terms, and saw no reason why the
market shouldn t prevail ' (Hartley, 2005:11).

Against the backdrop, a new term, “creative industries™ has emerged: “(1) the

core of “culture” was still creativity, but (2) creativity was produced, deploved,

consumed, and enjoyed quite di‘ G i industrial societies from the way it used
005:18). This thesis is based on

“cultural industry™ will be
used in this thesis in order right protec _:;n and intellectual properties as
standardized by GATT D ““W'm}.

The theoreti for i hesis 1 ased on theories used in the study
of Doraemon or comic : Juet produce j oy cultural industries, and more
specifically, in the study Dor. ithin the discipline of cultural
studies. It also draws h e .:;’f__: 996) seminal work on the concept of
transnational cultural flow. -

)

1. 6 Research metlmdulugjr Jﬂ

S @@pﬁ}g%%% iS5 2 Gion and consumpion

in Thailand, field research was mainly ghosen to examine its process. 0./

BT 1 Dl lebide bl TS mdep

interviews with 16 people were carried out primarily during the four months from April
2006 to July 2006: Eleven of them are either currently or used to be involved in the local

publishing business, two are Thai and Japanese-style antique cartoon collectors, two are
working for a Japanese publisher in Japan, and one is a Japanese officer working for the
Strategic Council on Intellectual Property (SCIP) of the Japanese government. All the

interviews were conducted in Thai except for the ones with Japanese nationals (see



Appendix C for the interview questions).  Although the author had a list of questions as
a guide line, the questions were adjusted appropriately in the course of the interview
with the interviewees. Each initial interview lasted for 1.5 to 2 hours. The interviews
were tape-recorded and transcribed. Subsequent interviews were carried out for
clarification purposes. The skills honed in the author’s six years of experience as

editor-in-chief of a magazine were

i We during the interview process.

Other than observations -hm

original comics was y

1. 7 Literature

n&the K, documentary research into the

VR

there is little reseam]ﬁ the i

Saya Shiraishi is a leadmg researcher who linked globalization and the soft

power of Jamfmr her field research in
Asia, mainly in nemqmae consum nmn 0 Dnraemon created a set
AT LI TR

consumers and points out its potential of working as a cultural hegemony. She also

proposes the difference between the globalization process for manga and anime.

“The process of globalization of manga proceeded mainly in the 1980s.
When we survey the early age of Japanese cartoon globalization, we
found a different model of globalization which explains McDonalds or
Coca-Cola. We tend to think of cultural globalization as a global
conglomerate 5 penetration in the local market. However, manga is
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different. ... I call it globalization by “consumer’s long hand toward
Japanese comics”. (Shiraishi 20034, translation author’s)

Fusanosuke Natsume is a well-known manga critique in Japan. His work
(2001) reveals the process of the reproduction of Japanese-style cartoons (manga)

overseas as well as the attitudes of J e comic publishers who ignored the overseas

market. In this work, he discusses the ¢ stics of Japanese-style cartoons through
the eye of foreigners, @ about @pﬂﬂﬂ for the establishment of
intellectual property as a g 5t .V%le, a Japanese publisher has to
gericy. wh Dragon Ball, a very popular

Cherry Sze-Ligé Lai and DixonHeung \ \wg{zﬂm)explmmemcption
of Japanese-style comigé v;'.-i 2y describe the historical process of

Japanese-style comics” pe tion | ‘_ Hon, /Kon the point of view of the structure
of the local comics indus A
long been regarded as ha
readership of mmlcs [a.nd] lhas: L a tatus of comies™ (2001:120).

Chie Yam@aaka : 3y he devetosment' of Korean comics industry

ents. Although comics have

anese-style comics changed the local

e world, yet the situation is
le comics. Until 1998, the

under the national

® S -

il
complicated by its ;
Korean government had%hlhﬂ the diffusion™of Japanese culture. Hence most
corens rre ALY I TN, o oo 1o

o Rl vy é ik m’ﬂ:f:ﬁ:: "

opening ﬂf the market is a very complex process and still faces heavy criticism. This

plex relationship with Japanese-:

historical process affects Korea’s national strategy to globalize its cartoons.

Comics industry in Japan
As for the Japanese comics industry, there are two informative books on this

subject.
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One is “Manga manga, the world of Japanese comics” by Frederic Schodt
(1983). Schodt conducted the first primary research of Japanese comics in English and
the book is still used as a textbook in courses on Japanese popular culture. With
numerous comic panels and historical analysis, he shows the richness of the Japanese
comic world and its unique character as well as the structure of the industry. The

XW/

azines and cartoonists were described in

@DM) explores the factors that

ese comics. He points out

characteristics of various Japan
his next work in 1998.

An unpnrtant

contribute to creatin
that the emergence of was the turning point for the
development of thesJapadicsé €omics .indusiry T apanese comics industry is

characterized by a fewfaspé te publishers’ success iceepmg the hahy boomers as

There are f@ books on mdu of Thai comics. The only
published book that descnhﬁ.'ﬁ Thal cartoon hlstur_v is “Legend of Thai Cartoon” written

oo {13121 12 L i m o
m@mmmmwnw I RE]

cWarawijya Wejnukroh'’s “Kartoon Thai” (2006), which is in the process of

being, published talks about the development and decline of the Thai comics industry.

A famous Thai comics collector, he describes the comics industry by using a lot of

original documents, old comic titles as well as lists of publishers in great detail. This is
one of the finest works on the Thai comics industry.

Naron Thongbaan (1983) looks at local cartoons for children in his book “Kaan

Sarng Nangsue Samrap Dek (Creating Books for Children)”. Other than introducing
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the work of local cartoonists, he also suggests how to create good cartoons for children.

Moreover, the book provides a sketch of the local comic market in the early 1980s.

1. 7. 3 Japanese-style cartoons in Thailand

on the history of Japanese-style comics in

Although there are no boo
Thailand, various research :

, f&ﬂ ducted to examine its impact and
— __./.-—v

effect on Thai children.
T——

—

1 arch focusing on the contents
such as spelling, wron8 nse® LAanglage, aS well as lack of moral keywords; she finds
the destructive moral@ffests ahd ffequeént mis the language. In addition, her
field research on the #€a bits. e [erence 300 students in primary and
: " ics revealed the participation of
children and youth in confurdptibe &t comigs® Children and youth of their own accord

set aside about 20 baht pe th'tc buy thtee comic books. Since the children and

the youth are not aware of the harmfut tiect of Japanese-style comics, Pornpanit
_F NN
warns about the consumption of Japane: nicsgand the harmful results for
oo spen

children and youthti

Lalita Yuwﬁ.kn' s (199 96‘&mndary school students in
Bangkok investigates the g_rgdu{:tion and distribution process of Japanese-style comic

SN [ 0 02 98 1 1 o
during 1987-1 and most of them are one-off editions priced at &t} 12 and 15 baht.
a

i
The IWPT ti jﬁd‘]ﬁeﬂ Sﬁfﬂs ow and read
Jamngg comics Egnmjs\n[ ents buy cZ'x]l[cgl on their gjn and 40 per

cent of them borrow them from friends. They chose comic books based on the drawing
and price. Despite “unusual sex images” in the contents, the youth still prefer
Japanese comics because of its drawing presentation, story line and the main themes.
Chanya Liewtrakul’s (1997) “The development of imported animation films
broadcast on Thai Television Channel 9 (MCOT)” shows that the importing of

animation films on Channel 9 changed from American animation film to Japanese ones.



13

Dividing the history into five periods, she collects data of the importing process,

reproduction technique of the local industry as well as part of the titles aired by Channel

9. Through her research, we can study the development of local media industry and its
structures.

Thidarut Rukprayoon (2002) researches the diffusion of Japanese teenage

culture on media in Thailand.

.';:_:'i' ‘- nes in the 1990s, the findings portray

83
i tu:&cou& by both the local media industry

research focuses on the diffusion of

N
As for Do fing r shudi at focus on the contenis of

Orathai Srisantis@k presented o shoréhistorylof Japanese-style comics and the

Doraemon boom as a social pheapyiicnon afithe “Technical Seminar on Thai-Japanese
4 y
Relations™ on 26-27 November during the Doraemon boom.  She pointed out the
_ZT3)\ 7 N
it Mot/ X and analyzed Doraemon’s

difference in reakzjﬂnn_ between

Doraemon’s pupu]aﬂy‘ : tic@adgets stimulate children’s

imagination; Doraemon’s r.:ute looks; and moral lessons. She also mentions that the

o SUE) "TWETU“STT”I‘E e e e

constraints.

ﬂﬂ‘ﬂ‘:ﬁ‘m‘ﬂ WT:’J}"I ‘é];"’l gJ" e et
construetion of emotion of the Japanese cartoon raemon” to understand

the social construction of emotion as well as important factors that influenced the

construction of emotion which includes major techniques used for conveying messages.
She concludes there are both similarities and dissimilarities in values between Thai and
Japanese society. The main similarity is that there are Chinese influences on both
societies.  She points out the dissimilarities are caused by the difference of

philosophies in both cultures. For example, the deep relationship between Doraemon
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and Nobita was explained by bushido which is the traditional philosophy of a samurai
serving his master.

Prem Sounsamut conducted a survey to find out the popularity of Doraemon
especially among university students (1999).  All the respondents know Doraemon and
have Doraemon goods. He explains that Doraemon is in the heart of almost all Thai

people even though Doraemon was by Fujiko F. Fujio who grew up in Japanese

society. It is because epis

i i isodes of Do / ide freedom of imagination, fantasy
and displacement, in ps@ terigs, byﬁy&
S s S _'_'Sm;we Thinking from Cartoon

Doraemon™ (2003), he Copdiiciec i réscarc 1on50 des of Doraemon mainly in

In Virapong

comic books to examlitie gfec: linking in s A' n in Doraemon’s gadgets.

physical needs, safety néedg, reed for e slonging. These ideas from the

creator stemmed mostly s ‘o _A dality and adept mind. The researcher
concludes that creative ideas sﬁ .A can be useful for teachers when they
teach not only sclace but a 7 also mathematics, s 1?1:&, art, Thai language, and

English. J
i \m

Books and nwgaz;nc art:cles that focus un Doraemon will also be used in my

oy R | ‘Vf“é’f“lﬂ‘ﬂ‘ﬂ”ﬁ“ S

readers.

L2 S AR SR 1 R
Thii Rak (lovely comics)”. He explains that the character of perennial loser Nobita
“appeals to Thai children who cannot always be a winner”. He compares Nobita with
Charlie Brown and Doraemon with Snoopy in Peanuts comics drawn by Charles M.
Schultz but analyzes that Doraemon shows more sympathy for Nobita than Snoopy does
for Charlie Brown. Also he explains Nobita can go against or fight with Doraemon
because while Doraemon takes care of Nobita like a mother, he is not Nobita’s parent.

That is why Doraemon gained popularity among children. In addition, he found
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similarities between Doraemon’s stories and the story pattern of Western traditional
fables such as Hansel and Gretel, and Snow White.

A Day, a popular youth monthly magazine, selected Doraemon for a special
article in February 2002. With a personal history of Doraemon’s creator, detailed data
of Doraemon’s character and Doraemon’s history in Thailand, this article provides rich
background information for readers Whofizfew up with Doraemon. It also interviewed

ordinary people on the w:l@mmnm showing the depth of

Doraemon’s consumpti

This thesis is a Primary Ebulish féséarch in the comics industry in Thailand.

ural industry™ is increasing today,

because it transfers cultural va nd lifestyles. This thesis provides the
basic undemtandir@_?f,ﬂmm i '
In additio ‘,~ Th T : both in Thailand and Japan,

this thesis would beE
Thailand as well as the rg}tmmhtp of the lncal comics industry with the Japanese

publishers. D t cs, previous studies of
these comics MK?ﬂﬂm musl&j that produce the
“"““QWW"FFSWW‘?W%J ARH

OFinally, there is no research to explore the cultural flow of a foreign comic

F: dr.@ the Japanese-style comics in

from its beginning to the present and to analyze the transition of its flow through
various factors especially from the viewpoint of copyright protection. Therefore, this
thesis contributes to the understanding of the development of consumption of a foreign

cultural product, as well as the impact of global standards on the local cultural industry.



CHAPTER II
HISTORY OF JAPANESE-STYLE

COMICS IN THAILAND

——
ntries a leaf from Western/American

Chapter II prowi
Thailand. Although cgg
comics, they had develaped d

-
L0

and the industry. The first section

-

describes the outline afa ' ( ' and the second section summarizes the

background of the Japafesessiyle mics and the dustry in Japan. The third section
3 — p N\

traces the development is :;Q of \Ihal eartoons and its struggles with the new

N\

medium of television. be agmon 10 Thailand in 1971. The fourth

section examines the sc /Ihai sogiety as a socio-political background
li*was the main period of Japanese-style
comics mnsﬂ!ida:c,d\ its gqm% % - S50

A

-
-
NG

T
2. 1 Background of Doraemon

ARV TN Tal0 N
L TR AR R T

in 1974 and exploded in popularity with the arrival of Doraemon’s TV cartoons which

4

=}

have been aired since 1979 until now. Doraemon is definitely one of the most popular
comics in postwar Japan (Shiraishi, 1997:233).

! Hiroshi Fujimoto drew Doraemon under the pen-name of Fujiko F. Fujio.
He was one half of the duo of Fujike Fujio with Motoo Abiko since their debut in 1951.
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2. 1. 1 Storyline of Doraemon
Doraemon is a “science fiction (SF)”
fantasy based on the everyday struggle of

Nobita, the main character (Fig. 2-1) who is a

typical under-achiever in the fourth grade. It

was originally expressed in the Dﬂﬁ'gﬂ'/‘fl ICS  Fig. 2-1 Doraemon showed up first from
around 10-15 pages I-:)ng According ,H)()e drawer of Nobita’s desk.

o

cartoonist, this “SF” h&s-rdmlhit meafling:one-{* x|
— et £ ¢ r5%
Western LbA
| b
1shigina “&
o e |
¢d ad “smal)
-{Y A | =
“}48 Fig. 2-2 Nobita is crying about his
SO problem.
//} 4 JJ
pp ble \
y ) ‘ .
/ ‘
By . P8
Doraemon is sent E&s}c Aan - fime ?;E‘f; ‘EE
L .
Nobita’ t- d h b 8
obita’s great-grandson who Esnmm_ £ . - -E-‘
.t‘

e

Nobita’s circums@aﬁﬂes for a better future
t -’
Doraemon sl-mna.redl’—@.l first from the drawer of
|
Nobita’s desk {Fig.%—j}. It uses very ordinary -

settings in daﬂ}r life unﬂkt Wzsiem science Jig. 2-3 Doraemon is going to provide
fiction whlch axpl@res a spemﬁg ﬂsp@ci’s f m'pﬂgﬂtﬁmm bis pocket.
humamty or, universe u.mier a new condition contrived by the authm‘

\THA typieal swtyﬁnau i6, Lhat-of INbbita retliming hcime

pmbleﬂs at school or among friends (Fig.2-2). Doraemon then provides some

gadgets' from his four-dimensional pocket in order to fix Nobita’s problem (Fig.2-3).
However, Nobita goes the wrong way despite Doraemon’s good intentions, and gets into

deeper trouble than before.

! They are originally called Aimitsu dougu (secret tools) in Japanese. It is
translated in Thai as khong wiset voaiimi(magical tools).
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2. 1. 2 Variety as cultural products

Once Doraemon became a social icon, its image was recreated by several
media and commodities. Children can enjoy Doraemon in many ways. The most
authentic way was reading Doraemon comics in monthly magazines.

Doraemon was serialized in educational ' magazines first targeting young children such

- school pupils, Fig. 2-4)" and was
published by Shogakukan. iers which print comics as well as

| — W ——

ibnaries, The.fiext way is to read Doraemon

into 45 volumes of the

various magazines,
paperbacks (Fig.2-
“Tentoumushi comi kan as well. From the first
Doraemon paperback; ' ALgZ] ' s ales now total 150 million copies

(Yokoyama, 2005:43, 7 Excep slumes of comic paperbacks in

According to Shoga _ of Doracmon-related books in the market in
Japan in 2006. The third arid s

: I , g g
been shown weekly, since 1979, “The fo vay is w fng a movie which has been
. .

produced yearly sineg-t980=——irisatmost arituat fordap je families to go to the

Fig. 2-4 Shogaku 4 nensei, a monthly magazine. Fig. 2-5 The original Doraemon
paperback published in Japan.

! Doraemon first appeared in 6 children magazines: Yoiko (good child),
Youchien (kindergarten), Shogaku 1 nensei, Shogaku 2 nensei, Shogaku 3 nensei and
Shogaku 4 nenseiin December 1969, “Shogaku-nensei” means the different grades in a
primary school. Hence, Shogaku I nensei means first grade.
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Fig. 2-6 Total sum circu afDorac Y n (Yokoyama, 2004:101)

cinema for the Doraemgfi mé i h (Schodt 998:182).
In addition, there afc h ragm@n merchandises. More than 400 kinds of
“Doraemon merchandises®™ were, bic ! e than 40 different companies in
1993. Doraemon’s b of the top among Japanese comic

characters in its variety and it{{ong-runni larity (Yormu, 1993: 23).

\

Doraemon E loved not only by Japanese also by children overseas.
Twenty-five calﬁcs such-ds: }? Kong, Taiwan, South Korea, Indonesia, Vietnam,

China, Thail al;l])u,w : Mwﬁzﬂ’aﬁl have also published

Doraemon’s.comic_books. Childrenin more tharf30 countries it%ﬁlding the Middle
a0, L O bbb 1 el LE DA BLE Ly, i
and Frgm:e, have enjoyed the imported TV cartoon (Pers. Interview, Atsushi
Kuwamura).  Generally, Asian countries tend to welcome Doraemon more
enthusiastically than Western countries (Natsume, 1993:14, Yokoyama, 2005:59).

However, Doraemon was received differently in each Asian country because of the

! These include toys, clothes, stationery, food, watches, medicines, table wares,
daily goods.
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Fig. 2-7 Doraemon comic books and TV animation in the world (Yokoyama, 2005:118-119)'

I Graphic produced by the author.
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historically problematic relations Japan has with other Eastern and Southeast Asian
countries. According to Shogakukan, Thailand, as well as Taiwan is one of the most
popular countries of the consumption of Doraemon. In addition, Thailand was the
second country in the world to broadcast Doraemon in September 1982.

Taiwan is one of the earliest countries to consume Doraemon overseas. [t was

introduced in 1976 and has be since 1978. It gained huge popularity.

is Taiwanese name, Shao Ting Tang,

99& (Ym4) Most children grew up with
: ‘comics because they started to

“No one exists who doesn’t ki
all over the Taiwan” b
Shao Ting Tang and
create Doraemon’s

in 1983, (Yomu, 19934

"original stories were published
blishers print locally-created
Doraemon until it w, there are several differences in

the period and title’s trahslat d-thede; th of ) ilarity, the reception in Hong Kong,

In contrast, Doraemon di 2 e.a wa welcome in South Korea and the
cted during the World War 1. South
¢ eqmntil 1998. Therefore, most

ZIRIIN

Korea offi c:all_v foﬂada the diﬂi/mm of

n publishers before circulation.
Doraemon was re-titled as Donchanmon. 'ver,ﬁt was not popular because

“[Doraemon] has a strong dljranese identity. Nnbtta lives in a tatami room, the father

=R o
e R YA 6 K| PR Gt Comic

(Cosmiqcat, Doraemon)” has been aired since 1982 in Italy and several merchandizing
goods are consumed (Boku Doraemon, 2005:11). Five different dialogue versions of
Doraemon have been aired on 10 local channels almost everyday in Spain since 1993.
Many scholars, writers, and critics have tried to answer the question why
Doraemon can gain huge popularity even overseas countries. Natsume, a well-known
critic of comics, attributes it to simplicity as a standard of children comics in postwar

Japan:
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“The core of Doraemon’s expression is simplicity in the drawing and
various sublimed dramatic expressions in the panelling which has
developed in postwar Japan. In this notion, Doraemon can be said as a
basic standard of children comics in postwar Japan, as opposed to the
Japanese comics’ development toward grown-up readers or diversity of
expressions. " (Natsume, 1993:19)

W
2.2 History of the J.FS}}‘ //@ in Japan

Unlike cart natho Wt 'or Thailand, Japanese cartoon or manga, is a

for domestic cultural industries.

mainstream popular culfureang / Sa
In 2002, 9,829 titles o : i: -'.‘ ' i omic magazines were “newly”
published in 2002 in Japan (Nakano, 4:1).  Japanese comics and comic magazines
accounted for 37.8 per co! “”—_. ; inp blishing industry. It occupies
23.3 per cent of the totd stic publishing sales, reaching 2.22 trillion yen (US$19
billion) in 2003 (Shuppan Gepjose. “: A 4 quoted by Natsume, 2004b:294). It
means one third uf%uml muﬁuiﬁ%é:ﬁl sublications 2omics and comic magazines.
Some staff in ‘.:-::.—;:»: ; sneer-ai-the-ided of using profits from the

“As some enterprising reporters

have discovered, Japﬁn nuw uses more paper ﬁ)r its comics than it does for its toilet

paper (Sj:;dﬁ ﬁj’u Mm ﬂujgeljm War II, developed
-~ VRPN L

medium:

1. The narrative tendency of story-comics developed their narratives as a
most common form in postwar Japan

2. The monochrome expressive form with simple line drawing

3. Having a huge domestic market supported by readers that include children
and adults

4. A flexible industrial structure of publishers, animation productions and
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others
(Shiraishi, 2000:84, translated and emphasized by author)

The first two points will be discussed in the section 2.2.1 under the history of Japanese
cartoons while the latter two points will be looked at in the section 2.2.2 under the
development of the Japanese comics _' i

This section is a sunumfrn the ‘works from Sehodt (1983, 1998), Yomoda (1999),
Kure (1997), Ito (2005 347 \

Authentic Japa
Although the
agree that Japanese comi¢ (mdapt “and”J @nese animation (anime) share a common
heritage of that emphasizes s leges. the visual far more than that of the

pmie line art

ill controversial, most scholars

West (Napier, 2008521} Some scholars mention the origin of Japanese comic history
N

in a certain point in Japa IEstsurviving examples is

Fig. 2-8 A scene from Chojugiga drawn by Bishop Toba during the 12th century in Japan
(Available from http://akituya.gooside.com/choujyu_allall).
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Chojugiga, a picture scroll with caricatures of everything from animals and people
drawn by Bishop Toba in the 12th century (Fig.2-8). We can see the characteristics of
Japanese comics’ monochrome expressions in these old examples. Popular printed art
was spurred on in Japan by the woodblock-printing process which is known as wkiyo-e
in the early 17th century. Like the comics of today, wkiye-e and kibyoshi (Fig.2-9)
were a part of popular culture du.ﬁn# ikﬂe ime. Under the feudal dictatorship of the
Edo period (1600-1867), tggfmass pro @ woodblock print was developed for
popular consumption anﬂt}hnplgdmxﬁmiquc generated an assembly-line
style as well as thei‘l"?ae’,. mm‘ﬂ. Suséhiﬂﬁapiﬁr, a leading scholar studying

Japanese animation, €xp

‘ wk.s.:bave images tha! appear to have direct
links to bot "'m‘lé’ aAmﬁ*, parsicularly with the ‘kibyoshi’,

) '.F;:;‘:"er";:—/é;‘mgrm? q:;d}ar erotic content, and the
v pec - N N

WH "'ulrw_-'_" . which featured not only actors and
‘fjf/-‘;‘, .‘/)‘ R ﬁa y

JW?% as time went on, increasingly

&S

L/

courtesans of |,

grotesque and imaé@z 1 ; v such as demons, ghosts, and
exlmma!y\cfraﬁve Mé}?ﬁp&ﬁm%iﬁ, 2001:21)

- - w— _‘J
$

Fig. 2-9 Kibyoshi, a popular wood print book during the 17th century in Japan.
(Schodt, 1983:33)
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Arrival of Western-style cartoons and the birth of Japanese-style comics

Western- style cartoons were introduced in Japan after the United States forced
Japan out of her self-imposed isolation. In 1862, a British-style humor magazine, The
Japan Punch (Fig.2-10), was published by an English resident in Japan. The Japanese
also acquired new printing technologies from the Westerners very soon because

woodblock printing was cxpensi e\ je-consuming. They began publishing their

-

own humor magazines and daily ne wispapets! modeled after those of the West. By the

end of the 19th century@ ese-earfoonists began to shift from Europe to

the United States w f political cartoon was popular.

During the wartime, the pularity of cartoons for state

propaganda from th N N
After Japan ' ~ 1945, surviving cartoonists
started to work and th agdin. One of the most remarkable

developments was Osa itk | ,-'i“.»f itled Shintakarajima (“New Treasure

Island™). Its creative pag it e 4_ se of sound effects, and lavish spread of

frames to depict a single acti

A IRYIN T )
movie (Fig.2-12).~ AThﬂsemﬁnﬁfﬁés ' 'sg:mm:ga’s originalities and a
new beginning of J1g Wi as Manga (Tabile 2-1). Thus, Osamu Tezuka
is known as “God of Manga"(Scl 139). Hain influence from the West

was not comics but fi lm and the anunauﬂn of Walt DISI.’IB}' and Max Fleisher.

Alth ce on young followers
such as Fujiko mj-l ﬁ)uraemun, l:j?mn &cymhuuun to the
“*""‘W‘WT‘TWW e ae

"T?w important achievement of Tezuka does not lay in these fiddling
techniques.  The contribution of his story-comics is the narrative going
beyond the framework of Japanese comics by using a complex story line
like novels or films.” (Nakano, 2004:46)
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With a new drawing form and narrative style, Tezuka developed Japanese comic from
the mimicry of Western comics to manga, a new media and entertainment for the

Japanese with an original form.

 Fig. 2-11 Bouken Dankichi, a popular
'_,\ . character, shows how to worship at a
41,,4. .}apnlm shrine (Schodt, 1983:53).
ZA
NGNS < i
Table 2-1 Comparison of the teclmiqnai by W

Fig. 2-10 Japan Punc
1983: 39).

festern cartooning and manga

| Hfaugn cartonniug tec‘ﬁmque Western cartooning technique

Origin | Animation, Fiim <Drating, Sketch
hngie-picture— | ftjn and animation sl% se S?rfiﬂc drawing method: such as
view pan shot, zoom 1n and out | kird’s eye view

| ele.

 Coloring 71 ésmammm = {Tutrpolor

Shadowing = “Us:ﬁgsﬁdﬁﬁvmher Drawirig a line or painting

\_‘Sgl;ll:;ﬂ:g I@.FLDQD,S must be put in
¥ farmulgi€\frame with fixed
dlffercnt panels to communicate urder

' Pa nel..

with each other

Words and | Manga uses pictures to explain | Comics use words to explain the

description the story because it brings | story because it enhances story
animation to drawing appreciation by picture

Emotion Emotion expression words are | Emotion  expression  words

expression considered as a part of the | appear as words, not part of the

words | picture.  In the Chinese and | picture
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Japanese alphabet, it was the
imitation of nature that words
become a type of pictures

(Arranged from a chart in Sounsamut, 2004)

The birth of Japanes. ; /
The story of the birth animation, provides us with the
background for mde@ 8

“ Japanese animation and comics

waduced high-quality animation, the

product will sell well e high production costs were
borne by the creators th els were not willing to put up
the large investm animation industry explored
merchandizing and o g revenue.

l'ezuka began the serialization of
own as “Kimba, the White Lion™
Boy”, Fig.2-13). Years later Tezuka

in the West) and Tetsuwan dAfom’ (of “A
™
oth works a ries which was considered

attempted to animage Both works as 2

a very challenging proje
| : 1
hesitated to serialize the TV animation. Forging ahead;Tezuka and his team asked for

the production fee of 500,000 yen-per episode, which was the market rate for children’s

pograns in b b eerblhd ind d bkl com. - Theretor,bis

pmduﬂtiuw worked hard befofeé starting thé“broadcast and“was successful in
i0

Eerdindiscs Sthbdn dfa. shieh KAk b bitbacy, cigh daity

goods, g)ur sets of clothes, four food products and five other miscellaneous products.

launc!

He gained more than 100 million yen in the first year from merchandizing (Nakano,
2004:76). In addition, Tezuka’s production team wooed overseas markets right from
the beginning. The animation production of Tetsuwan Atom was exported to several
countries including the US and arrived in Thailand in 1965, just two years after its

broadcast in Japan.



ﬂ,femrm Atom (Astro Boy), the first

-TPQH: in Japan.

canouns targeted at children were
TBQ " As most animations are based
on Japanese comics, ¢ the comics industry and TV

animation production could now tap into readers of

comics as well as the TV alidigice. | ation Uchusenkan Yamato marked

‘..‘- .

blockbuster success in 1977, Ja@m;ﬁc ani

L LN

gained older aud1§c¥s which helped to expand t 1

¥
— .
2. 2. 2 The deévelopment of Japanese comics industry

e GV Y e e i e

also created several tactics to expand-their domestie.market by tarfiefing different type

oo YT TS FHI Y B e et

with vafious comics, especially the story-comics. In addition, the comics industry had

e widely accepted in society and

developed a flexible industrial structure for its survival by cooperating with other
industries such as TV cartoon production and had supported the merchandizing of the
character. This section mainly discusses the summary of the comprehensive works of
Nakano (2004), Natsume (2001, 2004a), Kure (1997) and Schodt (1983, 1998).
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2.2.2.1 The huge market for magazines

Many foreigners are surprised by the sight of adults reading comics at public
spaces such as on the train when they visit Japan. Now readers of Japanese comics
range from young children to middle-aged men, with various magazines targeting each
group of readers. However, comics were regarded by adults as children’s
in Japan. In the late 1960s, the media

entertainment until the end of {

anxiously reported a strange ph enonwhe iversity students were still reading
comics. Actually the cof industgy gé)n baby boomers; their largest

consumers were born ( nd of ( industry created various styles

L
of comics to keep : 2004:26).

There are v : targ g different groups of readers in Japan. The
following is classifi ' blication in Japan' (Nakano,

2004:171).

’ v"\)ﬂj 4
AADEN

70 .Semm manga in Japanese)
i .
4. Aduli comics

é omics fér-ddulteSeijin manga incfapanese)

EI LA E W) 3

) Four-panel comics (¥ an ma manga in Japanese)

awwaﬁﬁmmmwmaﬂ

! “Shuppan shihyou’ nenpou’” is annual report which provides primary data on
the market for publications and is published by The Research Institute for Publication
in The All Japan Magazine and Book Publishers’ and Editors’ Association
(www.ajpea.or.jp)

2 There are more detailed categories such as kindergarten children comics,
children comics, women's comics (www.wikipedia.com).

3 Pachinko, or pinball machines, is a popular amusement in Japan.
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This wide range of readers resulted from the comics industry’s effort and
marketing for nearly 50 years (Nakano, 2004, Natsume, 2001:212). Until the late
1950s, there were only children’s comic magazines targeting pupils in primary schools
in the market. Publishers established new weekly magazines targeting boys such as

Shukan Shonen Magazine (“We , magazine”) by Kodansha in 1959 because
%)u going to graduate from primary

their largest consumers — t _
d ewuglmpney to buy comic magazines on

mic growths averaging 11.6 per
sumers directly without paying

schools. By this time, ¢
their own (Nakano,
cent in the 1960s, ¢

children who us be sl T h :come consumers. Parents
could not stop'the il 5 hethy ; of comics if children had
enough money to buy jiund free fime foyead it. " (Nakano, 2004:38)

THE Seiiis i “(Dlli i 10
young men in 19 neanillion copies by the end of
1966. Again, n geting adms such as Young Jump by
Koudansha or Big Comic vhuug(ukan appeared in the market in 1979. Publishers

e YA oo i
AR L VYA

“On the other hand, the Japanese comics industry has been successful in keeping

comic magazines targeted

the youth as their consumers because cartoonists had already developed their drawing
techniques and narrative form for “grown up readers”. Therefore, sexual expressions
or violence which are often criticized by foreigners are usually included in
Japanese-style comics because they targeted older readers. The most significant

progress on the comic drawing are the creation of story-comics by Osamu Tezuka and
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i Bl S L]

Bzirtee mpwa,l

Fig. 2-14 Girls’ mmit‘m kighi ﬂ; Gekiga (drama pictures) for
(“Princess Knight™) Tezuka t, 1983:72).
(Schodt, 1983:96). / ‘t.\ \

ssion for adult. Osamu Tezuka,

an, experimented with his new

2 level of character and plot
Tezuka’s followers later

developed more variation in this field.

Gekiga or “dramaittures™ was a new comic style that flourished from the late

1950 10 the BYiG oAk Tl JVARIY) T TR Frctude & more graphic

approach to depict adult themes such-as violence as.well as the ldék”of didactic story
cting 219 5 bt bl ki kbl omic's
which rﬁﬁned comics as funnies. With the gekiga drawing style, Japanese comics
could focus on serious stories such as Killing for justice or the defeat of the hero.
Japanese comics acquired a new form of story-telling which made it possible to draw
closer to the reality in society (Schodt, 1983:124, Kure, 1997:144, Nakano, 2004:47).
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2. 2. 2. 2 Flexible organization of the comics industry

In the process of its development, the Japanese-style comics industry ended up
with a unique structure that was flexible in responding to the market demand. This
section looks at the role of comic magazines, the reusing of contents by paperbacks,

merchandizing, and cooperation with other media.

The role of comic @" ///

One characteristi u is & role of comic magazines. The

comic magazine has es market and has attracted new
readers as well as g

1998:70). Since it

an affordable price fofa leng/Mtim Verage p mf a boys’ comic magazine is

defeat their mlmemwgwa]s. For exa &n@ Jump had 24 competitors in
1994, It was one of the ﬁg}mmic magazines to put a postcard in the magazine for its

marktting 5 g tru ﬁwrm postcard might even
get an autograph from a famo cartoonist as a , pze. th the results from the
BT T AR o =

the longevity of the comic series. The editor’s function is to encourage the cartoonist
to draw the comic to fit the result of the marketing survey (Kinsella, 2000:55). Hence,
Japanese comics developed products that were popular with the readers in order to
survive the high competition in the domestic market. The competition led to
higher-quality comics as well as age-specific products that were later to have an edge

over their competitors overseas.
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Paperbacks and TV cartoons: reusing of the contents

Comic magazines can earn more profit by reusing the contents to publish
paperbacks. Since most large comic magazines are owned by major book publishers,
they can compile the serialized comic magazines, publish them in paperback form, and
sell them through regular book distribution channels when the comic proves to have
lasting popularity. Paperbacks
not target any special reade mr\
position after the stories Were-cor m in 1974, a different distribution
channel from the child
early period. As a resuli.
who did not read the

new readers for the comic because they do

Doraemon also strengthened its

arena for Doraemon in the

d a wider generation of readers

The emerge [cartoons apendd kp more onsumption opportunities for
the comics indusn}' 1= , " " orhics experienced a jump in paperback sales

paperbacks reached 15 rmllmri‘ copic: mber 1979 and it doubled within six
_ZIRIINTL, N
Shc TV animation ﬁm W gfas:i}r accessible to everyone

o BRI animated programs were
shown on Japanese @e#s' viore 1@1 half were based on comic
stories (Schodt, 1983:146}. In additiun, TV animation helped to promote Japanese

" - Q &
comics to thea« ];VI | ‘trhj fmmn, Japanese comics
developed their own comic expressmns with many sym d “"&9“: grammars” to

“M‘WW’W‘N’W‘?W ""J‘FTgJ YEVES e comee
without some basic knowledge animation provided the “basic knowledge™ to

understand Japanese comics for overseas readers (Shiraishi, 1997:33).

TV animation and merchandizing
The Japanese TV animation industry started merchandizing the comic
characters from the very beginning as described in section 2.2.1. One of the first

tie-ups between publishers and television involved the popular comic Obake no Q taro



(a.k.a Oba-Q), a tale of a friendly ghost, by Fujiko Fujio, who would go on to create
Doraemon later. More than 40 contracts for merchandizing were subsequently signed.
The sales of comic paperbacks also exploded after Oba-Q appeared on television. And
when the publisher, Shougakukan, built a new 10-story head office in Tokyo, it was
called “Oba-Q building” (Schodt, 1983:146). After the success of TV animation, the

first Doraemon’s film animation “No y inosaur” was launched in March 1980 and

was seen by 3.2 million llion yen in sales. Doraemon films

have been produced Evcﬁ:e

among the best- sellm

raemon films are usually ranked

sometimes has to \ _ of . chara ' lesign of the gadgets in the
story, so as 10 go AIGHg W o' sell the merchandise.  This
unique and flexible @m ¢ is a major characteristic cﬂihe comics industry in Japan.

Moreover, it then hecumes the stmng point ﬁ}r Japanese comics industry to be

competitive mﬁmﬁamﬁm e total sales of comic

magazines and illion yen (around US$ gﬁh:llmn) in 1995,

RN ﬂ‘ﬁ‘g}gﬁﬁﬁ 641515 14 el
0,

rnarketsqre mcluded (Nakan

Summary

Japanese-style comics have cultivated a wider group of readers by creating new
styles of comics such as story-comics and gekiga in postwar Japan. The comics
industry has been successful in attracting the baby boomers born in the late 1940s by

publishing various comic magazines at affordable prices. The comic magazines have
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been arenas for comics with new expressions, and have been marketing tools and
billboards for the comics industry. The partnership between the TV animation industry
and advertising agencies handling the merchandizing resulted in a Japanese comics
industry with a flexible structure which is shaped by readers’ demand.

A

2. 3 History of Tha

r’s Research Center (TFRC),

of the total domestic comic

According
licensed Japanese-s

market in 1997. ] of the respondents preferred
Japanese-style comics #vhife Thai cormies lagaed far behind at second place (TFRC,
1997). Gt 4 |

This section ai of the Thai comics market when
Doraemon or Japanese-style ct " hailand. Indeed, Thai comics have a
long history and hﬁ" veloped its er the influence of Western-style
cartoons. U0 ] \.: ad been developed as an
entertainment not @ ) it bourgdisie living in Bangkok and

flourished in the 1950s. Hnwever, it suffered senﬂus damage from TV broadcasting, a

new eumumﬁ m Wﬁ g children in the 1960s.
are very few dncmnents written on slo&m English. This

secti E(Pﬂfﬂ 81 as the works
of Amdravej (2001) and Thongbaan (1983). This section looks at the period before the
arrival of Doraemon in 1971.

I All the Japanese-style comics including pirated comics occupy nearly 90 per
cent of the market, while the pirated comics account for 30 per cent of the
Japanese-style comics.
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2. 3. 1 The birth of Thai cartoon: the reign of Rama VI

The origin of Kartoon
In Thailand, cartoons are called Kartoon in Thai. According to Wejnukroh’s,

this word came into use in Thailand with an [talian artist who drew murals for Ananta

Samakhom Palace during the reign « IV (Wejnukroh, 2006:6). However, the
T fﬂ'-!ﬁ\' Bﬁpamﬁng; modern cartoons which
started to appear in the E@cﬁ mag fform 1843 seemed to arrive in Thailand

during the reign of ost Thai books describe the Thai

‘in the past. For example, a
famous artist, et uring na I1I to Rama IV period is
regarded as the first#haiflof dfaw. picfures not fn traditional Thai pictures but in
. T e ings effectively (Thongbaan,

cartoon history by

1983:64). However, m i %ﬁ&l@ “drawn or They were not printed

....

been educated in Eng or 10 yea as | n@‘ as a cartoon-lover and also
drew cartoons or caricaturcg}?ig. 2-16). He held a drawing contest at his private club,
o

P\
the “Navy hluﬁm\lij wmﬂ}j] is drawing contest had
three categories: cartoons or b ::r_' in gmc by I(% drawings based
TR T T Y e
persons or officers who served him so well that the guests could guess the person
without any explanation. As he was keen to draw editorial cartoons and printed them

in his own magazine, Dusit Samit' (Fig. 2-17), editorial cartoons then became popular

in the newspapers.

I wyiqoulvs
2 nmdn

3 gitmoiin
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of ?@dlc}r s intention to use the
2 Sng Mongkut (Rama IV). The
Siamese monarchy |ﬁm ded t , l@ing its own publication Royal
Gazette in 1858 (MGC%EHDU :9-10). Huwever it was not successful until King

Chulalongko Eichssﬂ !h[jwere only a few printing

houses own re1gn nussmnanes ewspapers gained p(g:?m as a medium

ML ATy s A e
sold fuq satang (Kesboo ead, 2005:5 ejnukroh, 20 . Many Thai

folktales were printed such as Phra Aphai Mani and Khun Chang Khun Phan as well as

supplementary text for children in this period.

! Kham Bunnark launched a new printing house for Thais because printing
houses owned by missionaries refused to print his new book which contained Buddhist
teaching (Wejnukroh, 2006:8-10).

2 To subscribe for three months cost three baht (four baht with delivery
service); for six months, five baht (6. 5 baht with delivery); for one year, eight baht (10
baht with delivery).



Although printing houses had appeared in Thailand since the reign of Rama III,
they had to make use of the photocomposition process in India for the printing of
pictures because there were no printing facilities capable of photocomposition in
Thailand. It took several months and high costs to print photos or pictures until Plen
Taipin' opened his hot-metal typesetting shop during the reign of Rama VI. Plen had
lived in Europe for about 20 years and brought back the printing technique as well as

his cartoon-drawing skills.  He "?‘;‘f oW/ the most popular cartoonists in that

period. He put his :fy@’ad,@ewspaper then it became popular

to put editorial carto gthep Daily Mail and Yamato
since Rama VI introducee

Miyakawa, started pitblicatic

o, owned by .Iapam:sez Iwaji
ed subversive and thus banned
after three years becasise of the t iCs. e, most cartoons were drawn
for adult readers. The 9 : children, Dek Thai, was issued by a

private publisher in 192 Vi

JL‘{“‘/-. :

2. 3. 2 Emergence of comic st
After theySolution of 1¢ 32 .,_" e Thai economy, original
Thai comic strips \a@ adapted agazines and bcc@w popular. One well-known

cartoonist in this period, 59'4aatLr.dguis::mw::-|:|,Jr put E comic strips on daily newspapers

such as Sri M’J—% ﬂ.ﬂ"ﬁj Thai folktales like Sang
Thong, Phra Aphai Mani (Fig.2-18) ggd Krai T?mgfor his comicstrips. During this

Y P 5| ARt i

charactér, Kunmun®, would remind one of Popeye in American comics (Fig.2-19).

1 nlda Tasilu

2 There were around 200 Japanese residents by 1910 and 377 in 1919
(Krungthep, 1984:46).

3 oind gmzew

4 qumil



Sawasdi using the
(Amdravej, 2001:20).

\w Sawasdi’s popular character,
. Kuninun (Amdravej, 2001:114).
N : ,\\\

Sawasdi’s popular Wwor :— ﬁcaﬁ}ﬂaf, were published as comic
books in 1939. O MWLt : also included cartoons in the

publication. For e achon', was started in February

g/ (Si 13 %18:566m),
gnagg“’j:ggh’i% poked at life in the city through the eyes of a

e publishing slowed down when the
).
dia control.

{l

1937, it was 48 pages Id for five satang, and included a

comic “Kartoon Naai Pon

student, Naai Paongpane (Fig 2-20

Japanese army Iaﬂd% in Thailand in 1941
|

ROUUINBUIN
RN TNV

Fig. 2-20

A comic strips, Karfoon Nai Pongpang,

sold at 5 satang in 1937

(From the collection of Thai cartoon library)

b g
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2. 3. 3 The golden age of Thai cartoons: around 1950-1960

With the Thai economy recovering from World War II, Thai cartoons also
returned to the public. This was the start of the golden period for Thai cartoons. This
golden age was supported by a variety of printed materials such as daily newspapers

and magazines, and launched ’Lhe& : y well-known cartoonists.
In the wake of the rée % ing market, daily newspapers started
éyhm other publications such as
spear in the market, Chao Kmngl ,a
§'was launched in 1951. Chao

to put out editorial
novels, folktales and ¢hi

monthly magazine

Krung gave a pump-priming gffgct tothe publishi ket and was well-known among
the people in the ci m magazines; it put cartoons
at the beginning, and g ter the success of Chao Krung,
Kadueng Thong, and follo Raiduan and Krungthep Magazine’

Gonist, Sangop Jampat® known

by his pen-name ::@Jaw Waew,
magazines at the same ﬁm&} Other than him, there were many famous cartoonists such
=\ a

as Prayoon C ﬂ ingl o or Pimol Kalasi® who

hao Kg magazine and four more

published a comics magazine for famailies titled Tuga. Prayoon was known for using

0 LA TLEL . £ LA LS L

Roth-Meri in his comic strips and fusing them with a contemporary setting in likay style.
It was serialized in daily newspaper such as Thai Rath and became very popular

1 smngs

L=

T a o -
NOTAANAIIBIABY,  AFUNMLNNE
3 auuasuiimy

1 alszgs v
nua i, gnm

(=]
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1962 (Amdravej 2001:83).

Rachatirat (Fig. 2-21), is fegdrded as oneof the more memorable achievements of Thai
cartoon history. lized ity aily fiewspaper Chao Thai Raiwan, four panels a

Subsequcntlsﬁ pula; ﬂl'puh]:she:rs started to compile
them as comic books after ﬂ'l{':}' put the cartoons on their magazines or newspapers.

Although or 2.5 baht, it was not
cheap entmmmmjie cust 50 satang and
chil ly were not
targetin a%ﬂmy‘iﬁlmﬂ; success of

comic books, many new publishers entered the markets such as Bangkok, Padung Suksa,
Pramuansarn, Sakul Thai, Banluesarn, and Phanfa Pitthaya (Wejnukroh, 2006:11).

These publishers became the driving force behind the golden age of Thai cartoons in the

1950s.

U v, 9T
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Fig. 2-24 An article which
reported Rama IX's

January 1961. OVerseas trip.

b

au '
a u(‘, )

In the middle

was born in 1954. All W
drawn by a popular cartuum;%;«?}'ﬁﬁaﬁ J_who goes by his nom de guerre Tukata.

o N
In the beginning, :ljk Tukata magazine was just am@4 -sized comic book with 60
pages costing Maht It was a compilation o: ¥oiks in various magazines and

newspapers, but LOQ]J shape as a f'amﬂj\& by 1955. For example, the

Tukata published in Janyany 192 contained wg:-us readings: impressive news with

cartoon mw@sﬁqwa}%@fﬁﬁ Bl Sffglized comics. ~His main

cartoon characters always wore modern Western clothes and lived in nice houses like
o R R P )

9 Amazingly Pimon Kalasi was responsible for all 62 pages by himself and
earned 2,000 baht per issue from the publisher. [t was only after the success of Tukata
with circulation hitting 10,000 copies thus cementing its position as one of the largest
magazines, that he earned around 5,000 baht per issue and could hire a few assistants.
He also enjoyed a much higher income than others. For example, a public officer got

900-1,000 baht in this period (Pers. Interview, Warawijya Wejnukroh). Tukata was
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well loved by the city people and enjoyed steady popularity until 1989" when the
cartoonist died. This instance shows that the popularity of comic magazines was not
based on the publisher’s marketing skill but on the ability of the cartoonist. Nuu Ja,
Baby, and Khun Nuw’ were published following Tukata’s success, using the same
concept, size and price as Tukata.
Other alternative comic: w

market. When film became \% or the Bangkok people by the early
1950s, a new type of cam{ oldin ﬁmmuwc theaters for the audle:ncﬂs

who needed a repeat

ican titles were also introduced to the

chakchak wongwong stories’.
L /.

called “Jinjo Cun:ga (FigZ-ZS) gﬂg{ﬁm 2-25 “Jinjo comics"
e " aturtng foreign  comics

publisher and weré We ~children
2006:26-31) g . T (Amdravej, 2001:368).

RO I AR e
TR T A P AR = =

entertairiment of television broadcasting started in 1955. People were fascinated by

television especially the foreign programs that were broadcast and started cutting back

I According to Wejnukroh, Tukata temporarily suspended publication from
1965 to 1970.

2 nuiuuf:.umuu

3 Chakchak wongwong stories are known as Thai fairytales. Detailed
explanation can be found in Natthalang(2004)

1 3374 neiin




on comics in order to save money to buy a television set.

The main reason that Thai television aired a lot of foreign programs especially
American programs is due to the lack of technology for production of local programs
(Liewtrakul, 1997:33). When the first Thai television channel, Channel 4, was
launched in 1955, it had to rely on the support from the United States. In the early

days, it broadcast foreign pro bbing or translation. When Channel 7

was launched in 1960, L
aimed for more sophisti - MB two channels took turns to
broadcast every mhcr ted ‘\mays. Both channels increased
ildren in mpt to beat the competitor.
imported from the US and

rt to choose better programs and

the import of animatio
During the monoc

some programs fro e same NTSC systems for

broadcasting as Thaila fraku ‘,A 42}
To compete or cOop ak“‘ v om television, some cartoonists

Similar story free of charge
pnsequently, nmnber of magazines were

on television (Wejn@
forced to cease puhhcatml&J At [east 26 Thai cartuﬂn magazines closed down from

00156 EEAATPLLNY 21 /9111 T

On the other hand, new mag%;mes that featured foreign TV, contents started to

RN AR IR TER VA PR Pl o

books in01967. In the same year, a magazine that featured Japanese TV animation was
published. This is the beginning of the history of Japanese-style comics in Thailand.

I dwosumns
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2. 3. 5 Japanese TV animation and comic magazine in the early age

(1965-1971)

Although some sources insist that Japanese cartoons existed before the WWII',

most people in the Japanese comics industry agree that the arrival of Japanese comics in

Thailand was through TV animation. ars after Thai TV channels started to run
the first Japanese TV animation, \ in 1965, Kartoon Dek (Fig. 2-26)
was published by a Tha@ i : .. Sharing a similar concept with

Kartoon Dek, Khun N lishing since 1967,) and Kartoon

Phuan (in circulati Fhese comic magazines were
usually A4-sized, 3
and stories from JapangSe siperhéro animation aited through local channels.  The price

Ja which were already successful

s drawn by local cartoonists

in the market. At least fiing nfagiiifies f@afliring Japanese characters were launched

Japanese MW nVI
As described in the ast sectmn, apanese rog,rams weraﬁported from the

AN L RS04 e

broadcaq in 1963 and was very popular among the Thai audience. A Japanese
animation movie, Magic Boy: Jao Nuu Kay Sit*(Fig. 2-27), had already been screened

! Some sources say a Japanese cartoon, Shou-chan lae karok (Original title is
“Shou-chan to Risu”), appeared in a newspaper in 1920 (Amdravej, 2001).

2 Tmyod J9%in3

¥ anulimn Original title is Kaze Kozou produced by Toei in 1959,

4 Wmynioiind Original title is Shonen Sarutobi Sasuke produced by Toel
Animation in 1959.



46

in the cinemas in 1961, and Nuu Noi Phu Pichit' followed in 1963.

The first Japanese TV animation broadcast in Thailand was Jao Nuu Lomkrod’
(Fig.2-26) by Channel 7 in 1965. Soon after this, two representative works of Osamu
Tezuka (see section 2.2.1), Jao Nuu Phramanu’(Fig.2-13) and Leo’ followed on
Channel 4 in 1965. According to the Daraa TV magazine in January 1966, Jao Nuu
Lomkrod was placed in the top-25 of a wng chart and Jao Nu Phramanu was top-
40°. Most of the popular Japanese pr
For example, Yord Manul (or “Ultraman "y was 4 fictional fantasy series with special
effects based on the sﬂf;’, Cupethero Yort Manwd, clothed in metal suits, beats up
' 'mﬁtc ing civilization.” Magma Taishi, Ai Mot Daeng

/iu this period were superhero stories.

monsters and aliens

(“Kamen Rider”, Fi ' ,Sua-{qr “Tiger Mask™, Fig.3-8) and Super Sentai are

h specrgcﬁ'ccts

al IA
ENTLS Th%é ﬂapduese programs targeted children and

also superhero actio

\:dla‘vﬁ:‘pmduﬂa%g /‘ﬁt ghildren’s taste because children had

cun&uﬂ‘nng pa?ar. by 1960 in Japan (see section 2.2.2.1).

g

RSN
Thai chjldren were fasumatejfby the child-friendly contents
—
cés or special effects.

Fig. 2-26° Kartoon Dek=(vol. 1) launched’ in 1967. Jao Nuu
| Zamkrod was ori the front page, (Pat Studio, 2005:52)

I wytlioodnda Original title is Anju to Zushioumaru produced by Toei Animation
in 1961 (Phapayon lae Thorathat, ‘'TV weekly vol 249,1964).

2 wmyownss Original title is Shonen Ninja Kaze no Fujimaru produced by Toei
in 1964.

3 Wmplsing Original title is Tetsuwan Afom (“Astro Boy” in English) produced
as the first Japanese TV animation series by Osamu Tezuka in 1963.

4 Original title is Jangle Taitei (“Kimba, the White Lion” in English) produced
as color animation by Osamu Tezuka in 1965.

5 The winner was Man from UNCLE, followed by Jesse James. Japanese TV
drama titled /ude (no original title) placed top-18.
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Fig. 2-27 Advertising :P g
weekly magazine {vnl.y ‘

Thai local “f:
Children, the

mics appeared in the late 1960s.

ns such as Tukata, Nuu Ja and

of Thai comics when m
Local comics that we
Baby were more than childre

3.5 baht in 1967,

s , ered to the family. They were sold at
"/a“// //.‘ =

)Tuch mﬁm’eﬁpanﬁ j

agazines that featured Japanese

comics which we
one or two baht per -

of local family comic magazines were “parent-friendly”. For example, the contents of

whetow: 110411391 121151110 it
FANADTIUNBEIN R

% Lyrics of English songs.
- Write-up of animals with detailed illustrations.
- Graphics with stories.
- One-panel cartoons, four-panel cartoons (Fig.2-30)
- Comic strips based on Thai history (11 pages, Fig.2-31)
- A children’s story with illustration.
- Local comic strips titled Yord Nivai Ai Pung (11 pages)

(Baby magazine, April 1967)
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Fig. 2-29 Baby, a ' Fig. 2-31 A page from
magazine, publisheg Saby (April, ] Y history comics in Baby

April, 1967. (April, 1967)

Both Tukata in 1961

122A "
in the content and desi the :ﬁ/gm E‘aéz evcri‘x, thqagh Tukata focused on the family
Ndla

Add

and Baby was regarded @s fpﬂﬁ‘lﬂg Gﬁ@'ﬁhxlﬂmn Baby’s contents were mainly
readers’ taste had changed with the

-

educational rather than recrf:aqul

—=2 TS,
advent of ﬁ:-relgn\TV _programs which EMMI@ in the early the 1960s, the
comic maga,e:messhlgl not kept up with the changing -

_— U

The s.rruggfe to launching domestic animation

M%s @g cal {%ﬁ? I%ge{tﬁg fnﬁor@.n? of cartoon programs for

children T‘-r' cartm}ns were usuallydimd in thef&yemngs as a 1Q_minute program on

£~ ™

Y o progeis ol tebhnds”JAY el T3 ks worh of TV

cartouﬁ programs were aired by Channel 4 in 1970".

However, domestic animation could not take off despite struggling for a long
time. The first Thai animation was created in 1945, but few works followed and there
was no feature-length animation for commercial use. The first Thai animation was

produced in 1945 by Sen Khlaikhluen, who was a well-known illustrator at that time. [t

I The author's estimates based on the data from Liewtrakul (1997:46).
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was an educational animation for Thai farmers. The first story animation Tumhasajan
created by Payut Ngokrajang' appeared in 1955. The 12-minute length animation was
on |6-mm film for cinema use. Although the story was welcomed by the Thai audience
and Payut was nicknamed the Walt Disney of Thailand (Liewtrakul, 1997:27), his fame
did not bring commercial success. Payut struggled to adjust his animation to the market.
He made two animations for advertiséments in the 1950s. Though the character in his

animation became popular among children_the me was far from covering the high
costs of production. Hg created v @alions for cinema: Dek gap Mee
(*“Child and bear™) in
1979. Beside Payu

on Thai classical literature in
ion had been created for

television until 2002

Summary
Thai comics began & 5 :
class adults and family membe .:. reigr »{ King Rama VI. It became popular

entertainment for upper-middle

in the 1950s and comic magazi became one of the best-selling magazines

at that time. Hoﬂerg‘mmﬁi& > with new entertainment such as
film and television, 7 To survive this s 1Hiai comics industry tried to
search for new con M

ﬁﬂ']‘U‘LL’JVIEIUiﬂ'ﬁ

2. 4 Social Development in Thm and

QW’]N\‘iﬂﬁmﬁJW]’WI IR

This section provides the outline of the development of society in postwar
Thailand in order to understand the formation of the Thai comic market as well as the

cultural flow of Japanese-style comics which will be examined in Chapter III.

U alga winssan
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2. 4. 1 Economic growth spurred by foreign investment

Thailand has experienced gradual economic expansion since 1960. By the late
1980s, Thailand’s economy was “one of the developing world’s strongest” (Komin,

1989:4). The high, long-term growth averaged 7-8 per cent per

annum. The growth in the late 1980 aces 11 per cent.

The path to sim i m; paved by the policies of the
National Economic | ment Bog ES DB} set up by Sarit Thanarat
under an alliance wi :
spanning from 1961 - starty with lig manufacturing; spearheaded by the
private sector except i | struetures such as (ransportation, communication,
energy and education; i ‘ 80 oreign support if the program requires a
higher standard than it : ded hai private sectors (Japanese Chamber of
Commerce, 2004:57). A heihuing lhdustrial policy provided the room

for foreign investment.

=

“d .

business’ pemepR@ of Thﬂiiand pecifi p‘hm government policies

(Phongpaichit & B l'

there were two mjt@pnlic}f? shi arked a phase of industrialization,

manifested in the Fifth BIE)]'IE Sixth Plans (1983-1988). The two shifis were: the
o a

launch of a | i | Seaboard Development

Program — following the discovery o a_f natural gas i in the Gulf u&}l’mlland and the

m‘“@’ﬁﬂ@‘ﬁﬂ%&ﬂ%ﬁw

(After the withdrawal of the U.S. from this region in 1975 with the end of the

Vietnam War, Western investment also stagnated. As a result, Japanese companies

entered the market to fill the space for “foreign support™ as proposed by NESDB.
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Japanese economic investment

Although Japan lost all its residents' as well as its business dealings in
Thailand after the defeat in the WWII, the payment of the compensation for the Pacific
War started attracting the Japanese back to Southeast Asia. The payment of

compensation was renamed as economic assistance and started in 1969. The Japanese
economy enjoyed huge econo W
the compensation was paid h@
people (Yano, 1975: 1szndmgy

increased with the

m the payment of compensation because

and services from the Japanese
idents in Thailand once again
inves ailand. By the end of the
1960s, the first Japan€se bobk & wi B n Do, staricd business to provide the latest

Japanese publications for Jap  resid \ and. This book shop will play a
main role in the cul / C \?:hr.
The growing in! - of ancse et omy triggered an “anti-Japanese

goods” demonstration byl RS 1 ‘November 1972.  This demonstration began

to focus on the issue of reipstating | onstitution and democracy, and the hig

After October 19?&}mnst Japanese ﬂrms went through a shift in policy to link

up as a ]Dlﬂt—\ﬁﬂ%umgmﬂﬁﬁkman the Plaza Accord

in 1985 and the appreciation of the yen caused a huum in Jap&nesvrmgn investment
= AREIGR FEHI A THE s
numberQof members of the Japanese Chamber of Commerce in Bangkok (JCCB)
increased to 394 companies in April 1985 and then to 696 companies in 1989. Asa
result, Japanese foreign investment exceeded that from the U.S. by almost three times
during the 1980s, with many Japanese goods thus sold in the stores of Bangkok. The
dominance of Japanese goods in Thai society was reflected in the lyrics of a poem:

' There were 3,500 Japanese residents in Thailand by the end of the WWII (Krungthep,
1984:46).
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“First thing in the morning,

Grasp White Lion toothpaste and enjoy brushing teeth;

Then make some tea with a National electric keitle

And smooth down hair with Tanjo pomade.

Put on Thaitorae Tetoron clothes,

Wear a Seiko watch when lea ;
i

home,
Y yfm on a Sanyo radio,
Drive a Toyota to pick up girlfi é

Suoted in Baker andPhongpaichit, 2005:202)
——

Listen to the government ne

The openness ‘DI) and access to technology

relieved the gove imperative ivert funds towards technology

development, or to fi do Tk : e, Westphai 1989, quoted in Phongpaichit &
"\ P - - - -

Baker, 2000:19). H . ach[ﬁ:_ EDI e agec Ihe government to equip their

systems to adjust to | or. itetnational. standards. The Thai government

attended the Uruguay R ¥ j the International Monetary Fund
(IMF) in 1990 and the ﬁnancjgktgy—i.?;n: ; b alized over 1990-1993.

Uruguay @!mdma J ich transformed GATT into the

ization (WTO), a p etsmental body that deals with

the global rules of L@e between Lhrough muﬂaleral agreements (UNESCO

2000:27). The Uruguay Round tried to draft a code to deal with copyright violations

ot ot o 5 HARAC A )P o s s

agricultural subsidies, restrictions on foreign investment, enforcing @ barrier on trade in

mﬂwamﬁ@mamaw el 1N e

2. 4. 2 Socio-political background in the 1980s

The political disorder after the violence of October 1976 gradually settled
down by the early 1980s. Under the effort of reconstruction of the unity between
people and the state, the phrase “democracy with the King as head of state” had



53

appeared and was emphasized in education programs. Most of the students who
fought against the army after the violence of 1976 left the jungle between 1979 and
1981 when the army offered amnesty to defectors. (Baker and Phongpaichit, 2005:197).
At the same time, the business leaders who were in the midst of shifting their business
to exporting recognized the importance of politics and started to take a more aggressive

role in the political scene from the mid-1970s. Prem Tinsulanond who became prime

minister in 1980 was successfill in Separafn@.ihie political and military powers. He
stretched the idea é “prachathipatai  khrung bai
] e and the army, Prem remained
prime minister for -oVe stability drew in the foreign

investments and laid ic boom driven by exports of

Emergence of t.
Agriculture, whicly use r in terms of Gross Domestic
Jj_’y\
Product (GDP), gave way to ma d 1980 (Fig.2-32). By the late 1980s,

SN /‘ ;
the rapid econnmi\e:gro shaped Bang & world-elass city. The agricultural

At th@;&mﬂ time, the manufacturing

sector expanded very rapidly, increasing its share of the national income from 11.9 per
a

a
cent in 1960 uﬁmﬂﬂﬂa ﬂﬂ 1986 (Komin 1989:4).
uates were choosi
o o

By then, most university ng to joilby-ivate companies
mn
RN ALY Y i represned
consumer puw':rin the 1980s. On the other ha:dg, inmﬂ@gaﬂufacmﬁng
(27.2%) doubled that of agriculture (12.5%) by 1985 (Shiraishi, 2004:233). The
population that had moved to Bangkok from the countryside tended to settle down
around Bangkok because the land in the countryside was gradually being developed,
leaving no space left for them (Motoda 2000). The middle class in Bangkok increased
baht a month increased ten times in the same period (Shiraishi, 2004:233).

cent in 1980, and :h@m‘ \
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Summary

Thailand has been experiencing economic growth since the 1960s, with
government policies and foreign direct investments acting as fuel for the development.
In the late 1970s, the main investor shifted from the U.S. to Japan which entered the
Thai market primarily due to the payment of compensation for WWIIL. Despite social
protests in 1972 and 1976 triggered by T;hf ood of Japanese goods, Japanese companies
continued to invest in Thailand in the 198 ; /“Fhe political stability and shift towards
industrialization droved the eeonomic boomiin-the mid-1980s. By the beginning of

e e .

1990, the middle-class hiaseficiged as & significantgroup in Bangkok. And at the same

time, the government ) Adjust domestic laws to:meet international standards.

1960-62 1965-67 1970-72 1975-77 1980-82 1986

O Agriculture B Manufacturing O Wholesale & retail trade 0 Services ¥ Others

Fig. 2-32 Share of GDP by economic sectors at 1972s prices (Source: National Account
Division, NESDB, Komin, 1989:6).



CHAPTER 111

DORAEMON’S ARRIVAL IN THAILAND

Despite Doraemon’s ubiq 'tvﬁagﬂ in Thailand, it is astonishing that the

W/ynm*s diffusion in Thailand in the 20
Ib ﬁ‘l Doraemon traveled and walked

TT———
around by himself wit m off “central™eontrol. Why did it happen and how

Japanese publisher had nothing o do

years after its first arrival.

‘\ \

was Doraemon succ s opularity? “Chapter 111 will investigate the
circulation and consu: efiion in Thailand: It will also explore the cultural
\,1 n, as well as the dynamics of

1
Q‘

flow of Doraemon

the local comics market.

Doraemon had begh adaptéd infa Aarious forms of publications during the
process of its commodificatios is tch looks at the five major changes in

Doraemon as a cu!{ural_’, yroddet € e locs etplace since 1971 to the

present:

'I'he ﬁfs l—[—{ [ .
:,11 !
The second introduction of Doraemon in 1978

ginilinoviilerieray
f»jW”Tﬁ’ﬁ?‘f‘i‘mWﬁw e R

Doraemon was first introduced to Thailand by a local comic magazine that

—
"

&'-d!'-.}

featured Japanese-style comics in 1971, just a year after the original Doraemon was
serialized in Japan. Next, another local comic publisher printed Doraemon in a comic
magazine in 1978. However, both attempts did not take off. It was only a decade afier
Doraemon’s first arrival that there was a burst in consumption of Doraemon among

children, giving rise to a social phenomenon known as the “Doraemon Boom”. Nine



56

publishers were competing to print Doraemon in 1981-1982. Doraemon then appeared
in a weekly comic magazine which was newly launched in the expanding comics market
after the boom. The consequence of the rat race among local publishers called for the
legal power or the copyright, from Japan to win the neck-to-neck race. Finally,
Doraemon became “official™ and still gained popularity in the Thai comics market after
the legalization of the market in 1994

arrival of Dnraemonhv 2 dé&wn Doraemon was neglected

by readers who were add:cted tu Japanese superhem stories on local television.

Japanes&styl ﬂmm\ﬁ?ﬂ‘w under the umbrella of

Japanese TV program'’s

QW’]N\‘iﬂiﬂ,LN‘I/‘i']’WI El'm‘él

Product: hand-drawn Doraemon in a monthly magazine

As far as the author could find, the earliest introduction of Doraemon was by
Yawamit magazine (vol.1)! published in 1971 (Table 3-1, Fig.3-1) at the price of two baht.
This Doraemon looks different from the original one in its story and its drawing. The

' This Doraemon was discovered by an antique comic collector, Wacharapan
Luanyanon in his collection.
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drawing process apparently was done by a local cartoonist (Fig. 3-2, 3-3) similar to other
foreign comics published in Thailand. There were various styles of drawing
Doraemon’s face in this version. Also the story was re-created with 18 pages,
supposedly longer than the original story. The title and character of Doraemon was
changed to “Dam-mu”, and the characters’ names were replaced with those shorter than
iro. The plot seemed to combine two or

three original episodes into one st f.?{;. . Hov e story of this version does not follow
the typical plot of Dﬂﬁﬂ@e aryli without the use of gadgets.

Title

9\
Translation :;_ I ne
{18 A 4
. =Y '

J‘l e £

m %cters (Doraemon: Dam-mu, |

Contents ' dedl treati i staryline

Pictures

Pagination " ine of 36 pages) |

Publication style Y i

Size

Price

o YR AP hx v e

Although the re-creation of Japanese Lomics was nof rare in the localcomics industry
i 55 R o kRl el
superher§ characters of TV programs. According to the staff in Shogakukan, the
publisher of the original Doraemon, Dam-mu is similar to the recreated Doraemon by
Taiwanese cartoonists’.

3 During the research, no particular connection of publishers between
Thailand and Taiwan was found. In addition, most of the data confirms that the first

introduction of Doraemon in Taiwan was in 1976. More research is required to know
the details.



Fig.3-3  Pictures  were
redrawn by local
cartoonists.

sm Luanyanon's comic collection.)

EJ
3.1.2 Local pmduntmn. hand drawn b}' lucal cartoonists

Befnﬁ,ﬂnllll{m&mm}l s e v
Y LM S PPy ) T3 T

interview with Taweepat Khonkhasuthi who was the former editor of Piriyasarn
magazine, a popular magazine launched in 1972. There is no information for the former
staff of Yawamit magazine.
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Fig. 3-4 Flow chart of local comie production around 1971
Editor

1. The editor chooses the title and gets the original

comics by purchasing a Japanese book at a Japanese

Cartoonist bookshop or get celluloid pictures from the company
that imported Japanese TV cartoons.

itor assigns the cartoonist to draw the comic'

Japanese publishers
Bookstore which dealt
located at the weekend markel{Pat Studio2008:
targeting Japanese_residents:* &special
Bangkok, which fias-beea in busines:

latest popular Japanese

Il — .
{

aspect of glnba]izatibn — the increased mobility of people and cultural commodities —

provided the ﬁa ﬁ%‘lﬁﬂ% %ﬂﬁﬁj%ﬁﬁ%m j the Japanese side.
AN RIS zapiiEglL

Comic magazines like Yawamit that featured Japanese-style cartoons appeared

as a response to the popularity of Japanese TV programs. As described in section 2.3.5,

! Piriyasarn Magazine used three or four cartoonists for two or three comics
per issue, Each cartoonist earned 10 baht for drawing a page (Pat Studio,2005:136-138).

2 Tai Bun Do Bookstore remains in business with four branches in Bangkok.

3 There were around 6,000 Japanese residents in Thailand in 1975 [www. th.
emb-japan. go. jp/ip/consular/zairyuto, accessed on 23 August 2006].
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Fig.3-5 Kartoon Dek (vgh.. Fig. sﬁgr.}usimmgazine Fig. 3-7 Piriyasarn magazine
14), monthly magM 8)  with Jorf Manud {vol. 18) published around
published around Witanian®), L 1974,

-

there were already sevets | ﬁg@z@ﬁmth a simiilar concept in the market since the
— ) .
Japane -sgyl’e_; comics, Kartoon Dek (Fig. 3-5), was

A

A
iboon Wogsri in 1967.

published by Thai caron iboor
L 1LLA dj
The number o azmw/;ummj with the new technique of offset printing.
4dd

New publishers started e nﬁ;g?li— Jdpaﬁ,ejgﬂamlas market when it was introduced to
Thailand around 1972. Uﬂ'sg;}nnung pr@@gasy access to copy the pictures by the
photo-setting tec@ue Without havmg to rely M@amng skill of cartoonists,
publishers could r!hr‘) make easy money fromgﬁlg_«&ﬂanese comics. At least six

magazines such as Piivasarn (Fig. 3-6, 3-7) were Iauncﬁéd in the year of 1972, just after

the offset pnntmg was mt:riidﬁcc:d »These magazm.s were publlshed by local publishers

which regularlﬁ.w

14 | Joganese-$tyle omictin the marketisuperherdey |

It seemed that almost nobody paid attention to the earliest Doraemon. Even
Doraemon-lovers or Doraemon-collectors in Thailand do not know about the existence of

this earliest Doraemon in Thailand' because this magazine did not last long due to small

! Generally it is said that Doraemon was first introduced by Vibulkij in the late
1970s (Puangpinyo, 1988:79).
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circulation'. In addition, the comic market in this period was not open to story-comics
like Doraemon. The most popular contents among children were superheroes in
Japanese TV cartoons and TV programs with special effects’ such as Yort Manud
(“Ultraman” in Japanese, aired in Thailand in 1967, Fig.3-7), 4i Mot Daeng (“Kamen
Rider” in Japanese, Fig. 2-28) and Nakak Sua (*Tiger Mask™ in Japanese, aired in

Thailand ih/f&;ig. 3-8). These programs had original
_ story-comic ).samc characters in Japan. Therefore,
u- ma;azuml'halland could re-draw the superhero

ics - m, Z‘hﬂrland it was not popular to put the

—L'BFT!

gazjf)es ‘/J{Pcrs Interview). T could not find any

““ dp# ?'duam:r magazine which printed Doraemon
local cartoonist. (fro ;

by loca mist. (fromfirss H r@&}mvﬂl be challenging to introduce comics

hkc Doraemon in Japanese-style comic

lhatsfrgre not ded by animation on Thai channels.
cartoon library) 2= TS
a y
Y )

315 Reg)ers: school boys as fﬂnsunjers U!

Japaﬂcae mmm maguzm&, Wﬂ‘d thie ohe nf ﬂ'l& TSt} mmm magazines in Thailand
targeting at children especlal ly the bﬂys in schools wh-:::- loved Japmwse superheroes aired
on TV, chmmels& &!ﬂwﬂgﬁ swé*ra] ’Tha: GMH: magazmeg au:h aﬁ Mam and Nuu Ja
gained¢ populam}f in su(:mt}r, thcy targctcd families and not chlldren as described in
section 2.3.5. The cheaper price and more child-friendly contents than local comic

magazines were attractive for children who had pocket money of just one or two baht per

! Even Piriyasarn, one of the biggest Japanese comic magazines in this period,
printed around 3,000 copies in this period (Pers. Interview, Wacharapan Luanyanon).

2 These superhero TV programs used various special effects. [t is categorized
as tokusatsu program in Japan.

3 The author found Tbyama magazine published in 1969 with a story-comic.
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day. Usually children used it for their transport fares, lunch at school and snacks after
school. A bowl of noodle cost 50 satang in this period. It is also interesting that
children consumers of Japanese-style comics at an early age would become staff or

editors in the production of Japanese-style comics publishers later.

3.2 The second int _ OFaf in 1978

The second introd MO W ted as a part of a comic magazine
TV Line in 1978. By thisfimes Japanese-style comiepublishers were successful in
adding new produc
struggle with the dwj
channels. While the lapa

direction of young editors

targeting teenagers after their
ats — superheroes on local TV

Vibulkij Pubhsi'ung '%' ! _ Jorae muqﬂppeamd alongside superhero
comics in TV Line (vol. 3&&}
=\

s el ol A TBE ‘U‘iﬂ'ﬁ

Title I
’I‘ransla%ﬂi lgl “ Followin ao'gl,in €es

Pictures Pictures were scanned from original comics. Translated
words in balloons and sound effects were hand-drawn.

Contents The story started from the first episode akin to the original
in Japanese

Pagination 8 pages (in a magazine of 28 pages)
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Publication style With two superheroes comics in TV Line magazine
Size A4 N
Price [ 7 baht

Fig. 3-9 TV Line (vol.36) i
February 1978,

However, Doraemon was introd
LS AT IN TN

Jarukiat Tangthatsawat, thé former editor o

IZ M
“At that rfmi,-}ve published the agaz& TV Line that featured

Japanese superheroes. To get the original content for TV Line, we always

bought ;;apanese Sronthly>magazines stich as "S%:faku I nensei”

(mag ﬂf}ﬂj%’%: &Hﬂr@fs}af ig.2-4). I tried

Doraemon on TV Line because we had a_certain stock ofyDoraemon s

AWK RS LY S e AN a1 g

6. But | cannot remember the exact date. "
(Pers. Interview, July 2006)

By this time, several titles of story-comics started to become popular in the
market. Therefore, it was not strange to introduce a new title in the magazine when it
had never appeared on local TV channels before (described in detail in section 3.2.2).
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However, they published Doraemon just once because the response was not good enough.
According to Tangthatsawat’s, it is because “the drawing of Doraemon was not

sophisticated then as much as now”.

3. 2. 2 Japanese-style comics in the market: decline of superhero comics

and rise of Sl‘ﬂl‘}'*l&ﬂ‘l’ﬂ

# aimng the industry and production in
pengjl it Nﬂﬂﬁam to mention the change of the

0 products’ in i&loeal market. The market suffered
"damage and was shrinking around 1976 to 1978

Idganese TV 'programs and cartoons were
- from Thai TV channels. Due to the lack of

pom tﬁe audwnce@ most magazines discontinued
mqmbhdéﬁﬁ:ﬁ @nljaa few magazines such as TV Line
{Flgé—l 9% ﬁff Reﬁew could survive after the troubled

//rlt/ J

Fig.3-11 TV Line Magazine nrm:s: @ew style of products — story-comics
= / YO -

(vol.57, Pat Studio, 2‘135 96) mmpﬂed’in p&pcﬁJm-Wfﬁuccﬁsﬁllly launched in the

N -

The popularity of

story-comics contribut ‘}d to the M Yﬁe mﬂlc market from relying on the
popularity of TV programs.

” ' Of | peal fice of Japanese
progranﬁ fmm loﬁl te!e:wsmn :Dne reason is the lvmﬁact of the antl—.fapa.neae goods
movement led by university students in October 1976. The authority banned the
broadcast of Japanese TV programs on local channels (Pers. Interview, Wacharapan
Luanyanon). The second reason is the Thai economic recession during the energy crisis
caused by the Islamic revolution in Iran in 1978. The printing cost went up especially
the price of paper. Another reason is the ending of several well-loved TV series in Japan

such as Yort Manud and Ai Mot Daeng. In addition, the criticism leveled against
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Japanese TV programs and comics increased when a boy

who thought he was 4i Mot Daeng jumped down from a
building and injured himself (Srisantisuk, 1982:4). Such
strong criticisms made the authorities decide to establish
an auditing organization for imported TV programs in
197{‘\( ie ul, 1997:49).

new contents on superheroes, some

arl "njsg tﬁe@{e original comic strips based on the

sular Japanese comieeharacters such as Nakak Sua, Yort

e ey K o
FUIRYING PR RS

lem la baht, a ﬂne-l?flt Thai comic book w
\
N

Z . A
Emergence gmt’ﬁ M

The Japanese comic publishers needed to find a way to survive. Some

, U .oa s :
publishers mﬂ w ]ﬁmﬁ story-comic, for older
readers who p wi c s dnd “animations. 'Ig_lg story-comics or

=%

0—&
narrati i i i ‘an integral part
T T TV R
of .lapaqs popular culture and as such reveal legacies from the past, ideals of love,

attitudes to work and perfection, and a basic love of fantasy” (Schodt, 1983:16).

Although several types of story-comics such as shonen manga (“boys’ comics™), shojo

manga (“girls’ comics™) had already circulated in Japan since 1960 (see section 2.2.2.1),

I That is Research Committee for Radio and Television (Kor Bor Wor), au:
nssumsuimTingnizviedeauesingInsimi (nua).  However there were only few cases where Kor
Bor Worstopped the broadeasting (Pers. Interview, Niran Bunyaratphan).
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- '

- o - il '-'*. - a

= R 1L 128
- A ——"

Fig.3-13 The story-comi 3.14 (A pepular.girls'  Fig3-15 A girls’ comic
Ai-i  lae makote (T e hamsap Hham Candy Candy  (Schodt,
Luanyanon’s  collectio : ni ma 240). 1983:88).

J‘y

-
].Ll ™

s v
- —
T | #
most local editors of Japane usty‘l‘é ic magazines in Thailand neglected them
“because it wasn't intercsti {Peia ln@h&w Taweepa Khonkhasuthi). However,
when Chunasarn Publishin bﬁ;ﬁed ed;:-:-mlc book, Ai-i lae Makoto' (Fig.
G '/ ,u‘/‘ 2 ¥
3-13), a boys’ comic that featum h;v@.ﬁglc story, the comics gradually became
L ’/ \‘ Yoy

///

well-liked without a]y support from TV pmgrams around ﬁ?? Next, story-comics for

girls, Jawsao 'imraﬁl"' 4) Wetc) also welcomed by teenage
girls. In this way, s jr}r -comniics were aeeeﬁﬁfﬂ as a @w form of entertainment for
teenagers.  Other puhllsber:; started to print other story-comics. Usually these

story-comics *-'-Mﬂ Gmﬂpiiqd in an #nged cbfaid bm& and sﬂﬂ for five to seven baht.

o Padrbacks it the popdlarifiof Casidy CoR nidepedent of TV support
.aﬂx girls’ cﬁ‘mjc,‘ Can@ Canaj»" ("\Fig.}lsr}, achieved the peak of story-comic
popularity in this period; it had a print run of 10,000 copies while other comics had first

I Original title is A5 to Makoto, written by [kki Kajiwara, drawn by Takumi
Nagayasu, run by Weekly Shonen Magazine during 1973-1976.

2 Original title is Deimosu no Hanayome (“Bride of Demon”), drawn by Yuho
Ashibe.

? Original title is Ouke no monsho (“Royal arms”), drawn by Chieko Hosokawa
& Fumin.

4 Original comics drawn by Yumiko Igarashi, story by Kyoko Mizuki.
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impressions of 3,000 to 5,000 copies. The TV channels knew this and decided to import
Candy Candy which was made into a TV cartoon after the rise in popularity of the comics
and was successful in gaining a huge interest among girls. Soon after Vibulkij, the first
publisher to introduce this story, realized the good response, other publishers started 10
print the same story. To compete with others, Vibulkij reduced the standard size of the

k, called pocket book in Thailand, gained
popularity among girls and i Jt ) ' e for comic books later.

Kartoon ruam md mltw also appeared in this period. It
was a paperback that s

story-comics to Tha

comic book. The smaller B6-siz

ry-comics in it. Introducing

convenient style for readers

who were not famili to choose a favorite. [t also

worked for publishe * preference.

-

attracting youth as c&.ic consumers are: ; were@e first generation to consume

Japanese-style comics sinc&yn:y '.gre young; 2) Tg: comics industry took on teenagers

to work in meﬁ)ﬂwrjwm Wﬂbﬂ ealﬁis targeting teenagers; 4)

Evolution of the products style, suclé_,as paperbackaswere called “pocket books”, was
“‘ﬂWﬂMﬁﬂﬁWfﬁWﬂ Nt

3.2.4 Comics publishers: with teenage editors

The local comics industry could expand their contents as well as readers by
shifting its contents from superheroes in the monthly magazines to story-comics with a
pocketbook style. In this period, the tendency of young creators joining the Japanese-
style comics publishers became apparent. With the deep understanding and strong
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interest toward Japanese-style comics, they could create new products such as
story-comics in paperbacks or Kartoon ruam lem for the market. They formed editing
teams and worked with local publishers which had never printed Japanese-style comics
and created the products which they themselves wanted to read.

Vibulkij is a very good example of a business expanding with the development

1 1lkij would play an important role in the
of W of Japanese-style comics from the
1980s. Today, their m@‘ in the Japanese-style comic market in Thailand is
around 30 per cent. : 1a mm Nathanas Tirajaras, a former
staff of Vibulkij, the e6fpan¥ uscd . prntin ent which did not even own a
printing house. Theif busingss was. ng ze_d\ they printed anything from
booklets for children o Thai comi voksthat Bﬁmlhem by their clients (Pers.

of the Japanese-style comic

Doraemon Boom later and }

Interview). There wer pabilities to produce their own
contents in Vibulkij nagers easily to print new comic
magazines. Vibulkij’s first publies le comics in TV Line, a magazine
featuring Japanese superheroe ’ teenagers who grew up with Japanese
TV series. Jaruk:ai\il‘ sthatsawat, who es T L;E and was a former editor of

Vibunkij, explams J
i \M

“After wanhng as a pari-time worker at several comic magazines, |

broug rk wi m. [ was a high
schoo. glr 50 se-style comics to
work with me. [ got 1,300-baht for the=first issue of TV Line' It

WA @ﬂﬁ@iﬂﬂ%’ﬂ k14

i ide in me was evident by saying ‘my son could e ht even
when he was a student!” . (Pers. Interview, July 2006)

The episode shows the dynamics of the industry in the early period. Without
any requirement for the registration from local authorities and negotiation with Japanese
copyright holders, the Japanese-style comics industry in Thailand opened its door to
anybody who wanted to start the business. In addition, it is important to note that the
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children who grew up with Japanese cartoons were the ones who entered the comics
industry. The second generation in the Japanese-style comics industry helped to expand
the market with their appreciation for and understanding of Japanese comics.

3.2.5 Production: after the arrival of offset printing

The technique t by offset printing changed the

production process. Wi prduc@es by local cartoonists, the role of
local cartoonists becami€ Icssanipartant than before. ntrast, the editor contributed to

. slANULAN Ty M
B e DI

editor edits the translation to adopt comic-style writing and reduces the

words to fit the balloon size.

4. The editor assigns the artwork staff to erase Japanese characters on the
original comic.

5. A letterer draws letters in the word balloons and sound effects on the original
comic.

6. The editor assigns the design of the front page of the comic to a designer and
an illustrator.
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7. Both the comic pages and front pages go through the photo-setting process to
make films for printing
8. Printing

3. 2. 6 Distributions: seeki

In this period, se comics started to realize the

characteristics of their adu[t but children and youth who
bought comics on their fotvever, there wasno. _f_ icular distribution system for
Ribs targeting youth. Therefore,
Japanese-style comic piiblighdry erded losing out when they used common
subscription agencies boon Kriengareekul, who was
a freelance illustrator i ibution of Japanese-style comics:

v_-urq ¢
v ' /N

“We had a lot of re, When we use bscription agent. Some were
returned without ev el TR he package. The distributor sent the
comics to-common boo it son hooksellers did not want to

s geted the adults. So

{P’M Interview, May 2006)

e 13 3 ottt

5,000 copies per title and around fiye titles were published in a month. They could
o G b i )

“Even though the second Doraemon also had not been welcomed by the readers
yet, its publication showed the development of the local Japanese-style comic market
after its struggle against the decrease of cultural flow by local TV channels and prepared

the arena for the next arrival of Doraemon.
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3.3 The Doraemon boom in 1981-1982

In the middle of 1982, Thai parents noticed that their children saved their pocket

money to buy a comic paperbash That was Doraemon. Without any special promotion,

among children when [
Doraemon, his friends

“I remembere
was five years
would laugh ai

“The publigd stagle ). Tha , n were crazy about
Doraemon.  Dailyne b ioned it i the articles and many
academic works/
(Srisantisuk, 1982:¢

The third arnval of Dg@g@? ! 19 82 caused huge popularity as a social

phenomenon. At\ first. children found D withont any marketing by suppliers

-l

and the local comi :'QTH---_.,'. i démand. The media such as
5, film theaters and TV channels
contributed to its cultural fléw. Im-addition, the merchandizing of Doraemon by local

mmm@mwgmmmﬁuwm
YT e VK Py aTKNEY VA ki [T v T

respondqtl;} huge demands quickly because they were operating at below capacity.

llowed the phenomenon and

publishers, newspa . ;

Doraemon’s cultural flow was conducted by local consumers and local suppliers; it was
shaped by various local conditions since Japanese publishers remained oblivious to the

overseas market.
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3.3.1 Market: Doraemon as a social phenomenon

In the beginning, the comic paperback was the first medium to attract children to
Doraemon at the end of 1981. Children discovered the Doraemon paperbacks on their

own because they were never advertised. Moreover, TV cartoons of Doraemon had not

VW among the children through the whisper

arrived yet. But Doraemon b&%

campaign. Q\\;
At the end of @]istﬂ named Milmitri started to publish Doraemon

under the title of Do e (Fi . In the beginning, it sold as well
as other comics and 'same time, Vibulkij which used

to print Doraemon i 1), started to print Doraemon

under the title of Do ood sales, Mitmitri started to

7 twice a month to once a week.

However, Vibulkij tried t pélugd Mitmitei an published Doraemon twice a week.

A :
Finally, Mitmitri printed N3 aweek. Nathanas Tirajaras says:
"thit‘r{ endly than us because we
had to such as paperbacks and

magazines.” _We carea the runslation as well as the
creation of the front page. . Interview irt June 2006)

W =N

Before Ddrabmbil MififMhéhfebdl piblishing o Japanese-style comics.
Although it used to print one-baht Thai comics, Kartoon lem lachaht, the owner of
i 4 5 i Fo e il 4 o ko i
Doraenfon. With the growth in popularity, the number of impressions per volume
reached around 30,000 copies (Pers. Interview of Jarukiat Tangthatsawat) or “not less
than 70,000 copies” (Jiambunsom 2002:70, Pers. Interview, Somboon Kriengareekul).
Nevertheless, it was an extraordinary figure for the Thai comics market which used to
print 3,000-5,000 copies for one impression. By the middle of 1982, nine publishers

were competing to print Doraemon (details in 3.3.3).



Fig:3:18 Doremon (vol.12) published by
Vibulkij in 1982.

ﬁﬁptﬂ Thm Rath, the biggest daily newspaper,

started running the Do M’aﬁ;ﬁia fﬂﬁ%g eom\c strip since 29 July 1982 (see
Al
Appendix D). Thai Rathy a 55 sf at “imitates all popular features
ppendix D). Thai Ra g@;&ar nﬂﬂg}ge th pop

adorned by the mass mind” (Mﬁbﬁ m,} was established in 1962, It thrived

44/

despite the pulmcaipan because “'l/he press has been the E‘lmm}r source to reflect and

€ -'::-’"-;‘;~'1< media which was directly
controlled by a numblaj of public agencies fNﬁ:fférgu Z{EB 12). Thai Rath stuck to the
motto of “ordinary news j:ﬂr urdmary peuple dunng the military government in the
1970s and sold{l 4o oh’pldﬁf ‘ mﬁ ﬁrﬁeg Wy ﬁinted the storyline of a
popular TV sc;ap opera (Thai Rarh 2{]05] Apparenﬂy Thai Rar&was regarded as a

nediy md:ha i}gmmduks ierk i nriz; RétH 53)the) 199§}s (Baker and
Phongpmch:t 2(]{'.'5 25]] Duracmun becamc the ﬁrst Japanese style comics for Thai

Rath and its appearance in a mass medium like Thai Rarh contributed to its popularity

and social acceptance. As a result, children could enjoy Doraemon on a daily basis.

“I was able to buy Doraemon comic books sold for 10-15 baht since my
pocket money was five baht per day. But my family strictly forbade me
having comics, much like having drugs today. So I had to read it on the
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Thai Rath newspaper. Every morning [ waited for my father who bought
the newspaper so that I could read Doraemon before going to school.”
(Jiambunsom, 2002:63)

Media: movies and TV cartoon

On 21 August 1982, Vibulkij was successful in importing the first Doraemon
movie Doraemon Phojono Di t , / ) in cooperation with Chaiyo Production.

Although it was in the rmdme sch had good response and was screened
for a month at two ‘?‘m § S ——ﬂc sales were estimated at around

two million baht. non movie Doremon Bukapihip

Phowkar” just a week e screens (4 Day, .Iuly 2002:70).

a8 scheduled for 10 minutes after the
) a.m. on Saturdays and Sundays

15,000 baht per m _
| =

The preference for Doraemon emerged

among children around Béhgkok awith several media

coming togetatdripriobel Disachibk ot

dlslnhute it throughout Thailand. o~

AN LYY

Fig. 3-19 Brochure of the first cinema film of
Doraemon in Thailand in 1982 (from the collection of Lo e
Kriengareekul) £ : =i

! Original title is Nobita's Dinosaur or Nobita no Kyoryu produced in 1980.
¢ Original title is The Record of Nobita® Spaceblazer or Nobita no Uchu
Kaitaku-shiproduced in 1981.
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Merchandizing

The idea of merchandizing was not a new phenomenon in Thailand. Many toys
and goods of the characters of Japanese superheroes such as 4i Mot Daeng or Yort Manud
had been in the Thai marketplace already. However the profits brought by Doraemon’s
merchandizing reached 100 to 150 million baht per month, much bigger than other

characters.

“The high pa .ra record where it created
profits for vagi ics, movies (including TV
cartoons), m ~Lhe sales are estimated at no
less than 1,00 willion baht per month.”

‘uangpinyo, 1988:79)
According to gun (“Journal of Business and

Finance” Nov-Dec, 198 uring Doraemon were available by

November 1982 (Table 3- C 1A 5 A ious publishers and sectors of the local
manufacturing industry that _ T 1 the merchandizing of Doraemon in
Thailand. Aimquhm / S acks such as Vibulkij and

Siam Sports Printing (Si: s) | ‘ Aix, it was apparent that no
“center” controlled [ﬂmmrm T andizing in | ha lﬂi. Merchandizing emerged in
the space created by suppliegwhn gught profits vdaule there was a consumer demand for

Doraemon goﬁ Wﬂ%Winﬂ the merchandizing

process, hence reproducing and distributing Duraengl s image.

NAINIUNRNIVENRY

3. 3. 2 Products: Doraemon paperbacks

The third introduction of Doraemon 10 years after its first arrival was welcomed
by Thai children. A comparison of Doraemon’s consumption between Thailand and

Japan shows some similarities. Both markets took a long time before Doraemon could
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Table 3-3 Merchandizing of Doraemon in Thailand in 1982

1. Publications Paperbacks 9 puhllshers Mitmltl."l Vlbulklj,
Siam Sports Publishing , Sam)|
Dao, Bangkok Samn, Siam Sarn,
Ratchada Panit, Chunasarn, and|
Sirisam
Newspapers Thai Rath
Magazin e.g. Siam Sports Publishing
Vibulkij, Mitmitri etc.
2. Animations ns %tltl Vibulkij and Chaiyo Production
ws (104 , hannel 9
3. Music tapes (2 : a and Siam Sports Publishing
r . |Siam Tour
4. Exhibition i ,-‘ i _Sports Publishing and Deang
W et _g‘ id (amusement park)
5. Videos V Lorig: no company name on the
filns 3 titles) ducts)
6. Accessories we - ;'; = ~ Siam Sports Publishing
T-ghirts 404 < Dek, Susu etc.
OFFFT ==
7. Department stores Free “gveaway rs for|Metro etc.
their ArOmoLONs SSHRe
8. Toys ) |Face masks, pri
9. Stationery —. |Notebooks, 4=
10. Accessories ﬁ:rrg Brooches, hair accessories,
bad neomces, handbagsm
Vg

(Turakij Karn Ngun Nov-Dec 1982: 24)
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take off, with paperbacks triggering the popularity’. However, several local adaptations
were seen in the paperbacks of Doraemon that were published in Thailand during the
boom.

Although at least 250 volumes of Doraemon paperbacks were published by
Mitmitri, Vibunkij, and Siam Sports during the boom,” the author looks at 10 paperbacks

for this rescarch’. All the paperb ’ the same B6-size as the comic paperbacks
called pocket books, 12.7cm by Tem, r 10 -15 baht; its 128 pages contained
around 10 episodes. The ori Dogae k," Tentomushi comics series,

published by Shogak rbacks. In addition, several

differences are seen rof each episode of Doraemon,
there were no refe riginal publisher on all the

paperbacks, advertisi placed. ' other paperback comics were

tive front page (Fig. 3-17).
e 't.‘ e Cks ha"-’e reader‘ﬁ'iendly
-4)Whe editor’s note and readers’

characteristics simiia;q} thoseob

s T TR S T 5 )
ANRINTUNIINENRE

! Although Doraemon had been serialized since 1970, it became popular among
the Japanese only after it was compiled into paperbacks in 1974 and exploded in
popularity in 1979 when it was made into TV animation in Japan.

? The author's observation from the comic collections of Luanyanon.

? Five comic books are published by Vibulkij, four are published by Mitmitri
and one is published by Sam Dao.

+ It contains around 18 episodes in 190 pages. Doraemon paperbacks in
Tentomushi comic series have been published since 1974 in Japan. [t has 45 volumes.

% Based on data from Doraemon Maew Jom Yungvol. 12, 13, 14, 15 published
by Mitmitri in 1982.
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Table 3-4 Reproduced Doraemon published by Mitmitri in 1982

Title Doraemon Maew Jom Yung
Front cover Color illustration by local cartoonists
Contents Characters and stories basically followed the original stories.

But the order of the episodes is different from the original
paperbacks

\\‘ Wry e ) balloons, few translations for sound

.d

Pictures Hand-+

Publication Advearsete COMICS 7 ior’s note, Readers’ column are

N
ih'/ AANNS

R PN
= A )

'}Q(«F)t
“J"l
Aun/'\ ’

vihujkjjusedmephuﬁufw Gt NIe h@pmz o the inisids of the frat
cover (Table 3-5).

aeen SOQULAYELANT

e. Title logo
is designed by the publisher. An advertising copy saying
“Most popular cartoon in Asia has arrived in Thailand. Good

for everyone who loves improvement”.

I Based on the data from Doremon vol. 10, 11, 12, 13, 14 published by Vibulkij
in circulation in 1982,

2 The former editor of Vibulkij, Jarukiat Tangthatsawat, says, “ Name-neko
was very cute and popular in Thailand as well.” (Pers. [nterview).
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Contents Characters and stories basically followed the original stories

except for a character named “Suneo” translated as “Nesuo™.
The order of the episodes is different from the original

paperbacks.
Pictures Hand-drawn translations of the words in balloons and sound
effects. ‘
Publication P \§\‘l' ,-: ks of new products, a photo of cat with
clothes-tNa m lar in Japan as well as
- , popu

AN

T\

pric P /ZETANNN
s 775 N
m ad
,JZ’/’*‘\{ J

Doraemon publis, 5 pydam Dap

Sam Dao was one of those who along with the “Doraemon paperback
fever”. There is GhaNR haperbacks (Table 3-6, Fig.
3-20).
Table 3-6 RepmduudBnemnn publ
Tie Dorgmon_

Front cover N ﬂ" ﬂﬂ&rﬁ ﬂm ﬂﬂrﬂj&dltmn, new translation

from Japan. __Never baen

Pictures) - Sltmlar to Vibutku

Publication No advertisement in the comic book
Pagination 128 pages

Price 10 baht

Size 17.7¢m by 12.7¢m

! Based on the data from Doremon, Special Edition published by Sam Dao.
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Fig. 321) Doraemon Maew Jom Yung
(vol.80) pablished in 1983

Fig. 3-20) Doremon publishe
1982

3.3.3Prod
¥ A

Although Doraemon ;‘%cnﬁ%%,mmmﬂar to the one in the last period

(Fig. 3-16), the publishers, csppctﬁ} M'txﬁi'taﬂd Vibulkij, had to brush up their skills to

survive the tough c{i‘upetitmn’ E;th of t!mm med to gré Jt: better products by having

quality editing, cle&uér translation and more beamﬁﬁ ages. This section looks at

the process of the praduction flow for Doracmon. U'

mnnthly magazmes (F:g 2-4} as well as :mgmal Japanese Dﬂraemnn comic books (Fig.

2-5) in random order, and this is why the episodes in Doraemon paperbacks in Thailand
are ordered differently from the original. Somboon Kriengareekul says:

“Mitmitri chose the episodes from monthly magazines in which the original
Doraemon appeared first. We chose the better episodes for the Thai
readers because some episodes that targeted younger children were not
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interesting. On the other hand, Vibulkij used the early volumes of
Doraemon’s original comic books where the drawing was still not very
sophisticated. In addition, we managed to find the birth story of Doraemon
Jfrom a monthly magazine which was sold at a secondhand bookshop at the

weekend market. By putting it in our comic books, it helped to impress the

readers that we 're the original pubh‘sher

(Pers. Interview, May 2005)

\ bmsl&s popularity at the beginning of the

Doraemon boom. Thr “Edi B -L ive, Doraemon’s episodes were

The editor’s eﬂ'

reshuffled and repro e beginning, the competitors
respected one other b intin| ‘w iieh had already been translated by
other publishers becausé theV hs i suffic toc! blfqngma[ episodes which had run
since 1970. The newcomfiers tol " " ishing Thai Rath newspaper used
the “leftover h, weze he preceding publishers(Pers.
Interview, Jarukiat Tangthatge e

However, publishers Sped we poul overlapping when the printing race
heated up. Moreover, the sw&iﬁﬁﬁé or odes was used up as Mitmitri printed
around 65 volume st_year. adthor’s research, Doraemon

Maew Jom Yung (vole s oublis _ f1982 printed the episodes of

Doraemon together with other comic t:t]cs The proportion of other comics exceeded

that of Doraem ll&} Vol nfed at the beginning of 1983. Volume
80 (Fig. 3-21) m&;Ji ﬂl’} space was taken up by
mﬂm (4] ining at the end

of 1982. The random selection system worsened the overlap in printing. The children
were disappointed when their new Doraemon comic book contained a lot of episodes that
they had already read.

I The original also uses the same title, drawn by Akira Toriyama in 1980-1984.
£ The original also uses the same title, drawn by Osamu Tezuka in 1974-1978.
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Translation

Research findings showed that the translation of Doraemon was based on the
original stories. Although there were no systems to control the quality from the Japanese
side, no major changes in plot, names of characters or locations were seen in translated
Doraemon paperbacks in this period. Translation was also important for Japanese-style
s Iy worked freelance. Translation fee was

wﬁeﬂgﬂeekuﬂ. It can be estimated

that one comic book @ugl}'ﬁﬂ(}mm to the translator.

- | .
Cmrcrm":/ “

Although
front cover pages we! oeal-eartoonists or i tors. It was difficult to find

after they were translated,

original color illustrati lers on it because Japanese comic
magazines put a lot of ¢ (Fig.2-4). In addition, the cover
pages were very important caders.  Without any advertising in

describes the pmcessg M

W A =N
“Wa m ; A
1 i €50 1 e
fro thi ines in J has ‘Shogaku ition,
e s frere T

Doraemon in seasonal scenery.” (Pers. Interview, May 2006)

The paperbacks of Doraemon were reproduced through several steps by local
publishers. The various adaptations on the cover page. the publication, the order, and

selection of episodes contributed to the popularity of Doraemon.
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3. 3. 4 Industry: expanded by several newcomers

The local comics industry expanded due to Doraemon’s popularity. By the end
of 1982, nine publishers such as Mitmitri, Vibulkij, Siam Sports Publishing (Siam Sports),
Sam Dao, Bangkok Samn, Siam Sarn, Ratchada Panit, Chunasarn, and Sirisarn competed
to print Doraemon (Turakij Karn Ngt ,. Siam Sports, a newspaper publisher

‘ : “the owner liked Doraemon™

(Pers. Interview, Virat T ) Sm@angknk Sarn were the publishers
mainly for the one-balit Thaiee 2, $: . nd S ] Sports remained in the market
to print other Japanesc-s fofis éveh a er the boor . "Some publishers profited from
using a variety of mediz pexagiple. Vibi Ikij imported Doraemon cinema films under

cooperation with logal kers;— Stam S s 5 organized an exhibition entitled

3.3.5 Readers

Young m}geumhmthp_ on (Puangpinyo, 1998:78
Srisantisuk, IQEEZM his trend was coni 1gpihyo’s survey in 1988 (Table
3-8). Here is the vag ng reader who was intr@uoed to Doraemon paperbacks
published ﬂmund 1982:

“Hmve Dorae E vaume!mv ug A?marr: says that |
NEmYAToN o
o B VT IVIRL TR

Doraemon first.” (Phuwakhon Wannarat)'

Why was Doraemon so popular with young children when there was no overt
marketing? This question has puzzled Thai critics and scholars from the beginning, who

offer three main reasons behind Doraemon’s unexpected success.

| From readers column in Doraemon Maew Jom Yung(vol. 15) published by
Mitmitri.



1) There were no comics targeting young children then.
2) The children are attracted to Doraemon’s futuristic gadgets.
3) Doraemon is regarded as “good comics” unlike Japanese superhero comics which

were full of violence.

Young children were not regarded/isConlsumers in the early period. Even the
publishers did not expect Stich 4 -comics from the children. As
Doraemon was the pioneer in_sidis nics for childreniin Thailand (see section 2.3.5),
its publisher had not-placedimuck Ao different from all the other

and brought i ublishers o \publish it. The editor of
Chunasarn rejae 5 i n F “Whe would read this comic?"

The story wasn't |, omics on the market ar that time
When he went to negbiia: itmitri, which had never printed
Japanese comi it because he needed

A columnist confirms the idea thatthere was no other cartoon like Doraemon which was

designed espedi ket ") /| ‘Uiﬂ'ﬁ
AARATRAN BRI TR B

Qreflects the dreams and adapis to the inspirations of children nowadays.
It speaks in the voice of children or people who used to be children. It
behaves just like children do. It catches the children’s heart because no
other comics could achieve it.”

(Nawarat Pongpaiboon, 1982:25 quoted by Yuwanakorn, 1990:156)
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Doraemon’s gadgets stimulate the children’s imagination

In 1982, Orathai Srisantisuk conducted a survey to study why children loved
Doraemon.  She found that children enjoy reading, so Doraemon was good
entertainment for them while his science gadgets inspired them towards the future. Not

only did Doraemon appear cute to the children, he also taught good behaviors. Many
: their friends were reading it. She also noted

cams and their needs.
i towards the future. In

the future, we blems.” (Srisantisuk, 1982)

Shiraishi obse
future” especially by A

represent “dreams for the

ter prospects.

“T}my {Asian readers | SHll | mben the excitement when the first
' mugﬁ their experiences, they

deveiﬂpm' o) gvemilowever Lidraemon s message of
the ia is interpreted as
“material-depe ' he UL J‘ is a highly developed
consumer society. d;h:rmsl'u 1999:96)

Rl T T - -
Wt} VSN 154) 0 P (TS

around 1980 (Fig 2-32). Thai children knew that their daily life was different from
their parents’ childhood. They could look forward to a better future that was being

created by the progress of technology, a recurrent theme in Doraemon’s stories (Fig.
3-22).
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ibias 1S
F“Tif"f-;/-.// IR

- RS o,
Fig. 3-22 Doraemon’s gatiges ’l rea niniature wm in Nobita’s room (Doraemon

: :
new ideas and traditional culture (Fig. 3-23):

AL BRI T s o

Manut Komputer or Mot X superman (“Kamen Rider X" o It combines

VAR QAR HAR e
qf is a hit in Thai society which is still agriculture-based but is trying to be

an industrial sociefy.”” (Sarai quoted by Srisantisuk, 1982:9)

Duangrat Kamalobol (1992) concludes from her research on the social
construction of emotion as seen in Doraemon that there are some similarities between
Thai and Japanese societies, such as respecting the elders, the importance of education,
the basic roles of a father and a mother in a family (1992:167, see Appendix E for
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details). Yamklinfung and Nishio (1998) also observe that both societies share a
number of values: social relationship based on hierarchy, compassionate way of
thinking and behaviors based on Buddhist teachings, emphasis on social harmony, and
importance of retaining traditional culture in modernization. It can be noted that these
social similarities are reflected in the Doraemon comic and have helped breed a wider

acceptance of Doraemon among Qvlyulls. This social acceptance was further

strengthened when popular newspaper 7 y ran the comic strip (see Appendix D).

" T A

A young reader reports t}mr‘s @m&'
: 1 \‘\\

4 n\\ Mﬁ"ﬁiﬁaMm? blame me because

¢ and it iﬁmx{}; EWE; my father can join in the

onseill continie until Volume 999 and I hope it

%
=5 913
N

‘(?mnﬂtha readers’ column in

vally regard comics as useless

T

entertainment, they did not k‘é@m@ from reading Doraemon because they

T ) e
had a chance to read it in the daify ficw <
\ A j dL\J

3 : 1\}

Fig. 3-23 Last scene of the episode “How to use the money which has never been saved”
(Doraemon vol. 4 :87) .




Summary
The boom in the Doraemon comic came about due to several factors. The
children found the content very attractive while parents and social critics found little to
dislike in the comic. Local publishers were flexible in responding to the demand by
providing a variety of paperbacks and magazines, which were printed in huge quantities.

Doraemon boom. '@ monthly ic m@zmas launched and played an
important role as billboards for the mdusu'y in a sumlar way to the comics industry in

i::;u:rmnl‘ ers Eat up lmmer mhj:,:iﬂc:fn:;
ﬁ“"“‘ﬁW’m\‘i NIUNBIINYIRY

3. 4.1 Product: Doraemon in weekly magazine

The Doraemon paperbacks boom ended in 1982-1983 just after the arrival of the
TV cartoon because of the over-printing of Doraemon paperbacks. With several
publishers rushing to print Doraemon, no one bothered over which stories had already
been translated or not.  Once the publishers finished printing all the Doraemon episodes,
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they mixed the old episodes with new ones that had just arrived from Japan. New
episodes were drawn by the creator, Fujiko F. Fujio, at the rate of around six stories per
month. The readers were confused by the chaos. They were sometimes disappointed
that the same episodes were compiled in new paperbacks (Puangpinyo 1988:79, Pers.
Interview, Somboon Kriengareekul).

However, Doraemon still, maintained a certain level of pnpularity and was

published in two different

the boom. For mmp@u SO N ;aht for 128 pages by Mitmitri in
1987. Now they p v page: “Mitmitri, the original
mon Meaw Jom Yung is the only

sached this level. Here is the

publisher reprinting fe
story always loved &

new version in a secafd edition for new.peaders!™ gemon Maew Jom Yung, vol. 37,

Fig. 3-24)

The second forry Circtilat on was the weekly magazine. Weekly
comic magazines appearediarount 1984 % dj launched the first weekly magazine
Zero targeting boys and Mitmitr fa ‘ launching another weekly magazine
Shukan Weeh'y Ta},ﬂ-st.‘ m g = as still running in several monthly

ed in Shukan Weekly Talent

Fig. 3-24 Reproduced Doraemon paperback (vol.37) around 1987 (Puangpinyo, 1988: 234).



Table 3-7 Doraemon in weekly magazine Shukan Weekly Talent (estimated data)’

Title Doraemon Maew Jom Yung
Front cover Color illustration for the magazine’s front cover
Contents Characters and stories basically followed the original stories.
Translation from new episodes of Doraemon from Japanese
]
Pictures uis in balloons; few translations of sound
=
Publication | ,‘:E agazine occasionally
Pagination \&{ ek]y magazine
Price
Size
Doraemon 1e, Eastern Asia Institute held a
drawing competition titled #My-Exvorite Carloon” for children aged 3-11 in April 1983,

cent of respondents have r@ﬂumzmon and it is the most widely read comics in 21 titles

of Japanese-st s Doraemon’s stronger
popularity mﬂnmm than college sﬁﬂg 3:26). In addition,
Doy N R 5 e Y 53 A e i

survey.

I This data is esumat.er.l by the author based on interviews with Wacharapan
Luanyanon and Jarukiat Tangthatsawat.

* A Japanese TV cartoon based on the story of a temple boy named “Tkkyu".

se comic characters and the most popular
characters were Daraemon md l?rl.pmng, 1984:3 quoted by
ig.. rOugh a questionnaire for 300

on’s overwhelming popularity. 88 per
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Fig. 3-25 Origin of characters chosen for “My Favorite Cartoon” drawing contest in 1983

(Somkit Plortprong, 1984mvequoted by Pia @W,mﬂchmisdesigned by the

author) / ~ ‘ _

Table 3-8 Japanese s giics th “__g d}\\ : rsaldh:vemd(l%’?}
e 2 AL 7% AN e e

MW/ v \ -

2 | Matthep Jaodaon A@' 0 K63 57.7%

3 |CapuainTswbasa J = 56.0%

4 Cobra ‘.‘J,u/ 8 33.3%

5 | Khamsaap no monsho) | 138 46.0%

.ﬁ\-" as designed by the author)

Secondary 4-6 = 193.3
Secondary |-3 - 86.7
Primary 4-6 ==y 96.7
0 50 100

(Puangpinyo, 1988: 125-126, the chart was designed by the author)
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3.4.2 Market: increasing new publishers and weekly magazines

According to a study conducted by Sriwan Dempanit, more than 50 titles of
comics (including magazines and paperbacks) were published in the market and Vibulkij
issued at least 30 titles per month while Chunasarn issued 50 titles by 1984 (Dempanit,
't is much bigger than the numbers before
d five to six paperback comic books

1984:13 quoted by Puangpinyo. 1988

Doraemon. For example, Vi ‘
around 1980'. The pub confirmed from another source:
ur major publishers, Vibulkij,

8. Each publisher issued at least

610 titles of new com
Chunasarn, Siam S

five titles every 10

Magazines
Weekly magazj for the Thai comics market.
Vibunkij issued the first ¢'chifiic magazine Zero around 1984. Soon after Zero,

Mitmitri also launched Jarukiat Tangthatsawat, the former

editor-in-chief of ﬁo m![s iter : t?.ﬁrst weekly magazine:
S «ﬁ
“At that tinie Cobra’’ and ‘Wolf’ ' had

good mpanse ﬁam readers. To prevent other publishers from printing
these titles, I thought of starting a weekly-magazine because ‘Cobra’ and

‘Waf Etﬂ%u%%ﬂ%ﬂym"}j Since we couldn

predict market demand, we bf:shed the gmnd issue 20days after the

QL mrne pr e im L {4 r s

! The number is estimated by the author. Doraemon vol. 10 was pu
"ihhulku around 1982 and has the running number of 134. This number hal;} B’I:b;ll:'::sd o
since Vibulkij printed the first paperbacks around 1979

% Original title is the same, drawn by Buichi Terasawa in 1977.

% Original title is Serkenrou, drawn by Ryouichi lkegami in 1983.
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Zero took original comics from weekly Japanese comic magazines, Shonen
Jump by Shueisha and Shonen Sunday by Shogakukan'. Usually it ran four or five
stories from both magazines and set aside one or two pages for advertising (Puangpinyo,
1988:81). Mitmitri’s Shonen Weekly Talent also used a similar style. As for monthly
magazines for girls, there were Giff by Vibulkij and Lemon by Siam Sports with 200
pages. It contained other content: & A for the readers. There were at least

nine Japanese-style comic magazines 88 and three of the nine were weekly
magazines ( Yuwanakorn .

However, y several local publishers into
th Star), the popular boys® comic,

hukan Weekly Title translated it

different Thai titles.

was translated as “M

N |
PESOONMERY "

lack of a central control in the industry

As the local comic market developed, purchasing Japanese-style comics became
. Y P—N
w10 1 1 L
newspaper in on sch dren, all the respondents liked J
+ n, poacn i apanese cartoons. The
wee WW@ W}Erﬁfﬂ Eljlomuver, most
of the children spent 50-150 baht to purchase comics monthly (Puangpinyo, 1988:92).

Another survey on 400 secondary school students showed that children started to read
Japanese-style comics from the first to fourth grade in primary school. The reasons they

cited for buying Japanese-style comics include recommendation from friends, the modern

! Both of them were very popular and enjoyed huge circulation in Japan: such

as 2,600,000 for Shonen Jump and 1,800,000 for Shonen Sunday in 1980 (Schodt,
1983:14).



image of Japanese-style comics, and the influence of TV cartoons. About half of the
students bought comics on their own and 40 per cent of them borrowed the comics from
friends or siblings. Seven per cent of the students borrowed them from comics rental
shops (Yuwanakorn, 1990:145). These surveys reveal that reading Japanese-style

comics had become popular among children who were the consumers for the comics.

3.4.4 Productio )ranslaﬁnn
‘é. ’

Although M : ib - same as in the last period,

publishers hired mo h as magazines and paperbacks,

for the market. d Mitmitri that ran weekly

magazines had some ginal comics earlier than their
competitors. Some p ar staff because they needed a
higher quality of transla comics. However, there were many
freelance translators who vere ugiders Stiidents. J spanese language teachers and so on.

They earned a translation fee o ¥

4!,

Pubhshemjihmh ran

5 started to reuse the content.

They translated :-_—““"“ Japanese weekl ¥ magazines and compiled them
as paperbacks later. g ‘

T T
syswnaqm . 3= m Wmﬂ’ﬂ distribution

icient distribution networks for Japanese-style comics by
book distributors in Thailand because there were no publications targeting only teenagers
or children in the way of Japanese comics. General book distributors which charged
distribution fees of 25-40 per cent (Yuwanakorn, 1990:98) per book could not distribute
the comics efficiently. For example, they sent comics to bookstands that had only adult
customers or placed girls” comics in the bookshop in front of boys’ schools. Therefore

major publishers such as Vibulkij or Siam Sports tried to distribute the comics by
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themselves especially in the Bangkok area and established a network of comic shops.
There were several ways of distribution by 1988.

1. Direct sales to readers via a membership system: the reader receives comics
by mail and payment is made through postal order.

2. Direct sales of comics m slmps operated by publishers: major
publishers have their . i ps at major shopping spots in Bangkok.

) rices are much cheaper than at other

ium goods as well as special

ic bookshops that have special
2 comics a bit cheaper than other

could then expand t@ { with v - ; @:ulkg and Chunasarn, the two
major publishers of Japam&gstylgomics. had ke]gheu leading position in the industry.

Mitmitri, whiﬂ:ﬂ fﬂﬁwm% ﬁﬁﬁq@m mainly, shified their

business to Japanese-style comics and issued weekly magazines. Amewspaper publisher,
s S T 8 B U Dipon i
continué printing Japanese-style comics because the market demand was still high
(Yuwanakorn 1990:90).

The increasing number of publishers triggered a rat race and an overlap in the
publishing of Japanese-style comic publications (see section 3.4.2). This high
competition affected the market and the readers. Some readers felt the competition was

good as it resulted in better-quality comics. However, some readers had negative
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experiences such as buying the same story but under another title and wasting their
money (Siang Dek Newspaper 1987 quoted by Puangpinyo, 1988:92).  In addition, the
huge popularity of Dragon Ball threw the local comics industry into chaos.

“Dragon Ball” boom and copyright war
When the pupulant}' of /I (Fig. 3-27) heated up among Thai children
w hetween publishers reached its peak.
ve publishers printed Dragon Ball
f Zero which also reproduced
half' the number was printed
s, 400 pages for 18 baht, sold

as well as Japanese readers
According to Taweepat Wﬂu.,’t le
weekly (Pers. Intervi
Dragon Ball weekl
before the boom. ’
out quickly and Vib panged them : ?\Q‘UW

Japan Wﬂl in Shonen Jump magazine

n as the newest episode in Shonen

§1 story on Wednesday, just two
affer the origirial was published. If they publish any

- later than the competitors, the profit would go down to half
S

o gl m Mﬂﬂﬁj printing race heated up
until e D-day o ai comics industry when a new

TR Y T TR o« o

Fig. 3-27 A paperback of comics such as Dragon Ball.
Dragon Ball (Puangpinyo,
1988: 258)

' Accurdmg to Jarukiat Tangthatsawat, the first imprint of Zero around 1984
was 10,000 copies. It gradually increased to 20,000, to 30,000 and to 47,000 copies
before the Dragon Ballboom (Pers. Interview, July 2006).

# According to Taweepat Khonkhasuthi, one publisher’s Dragon Ball sold
10,000 copies. But it was reduced to 3,000 copies when their publications arrived later
than others (Pers. Interview, April 2006).
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“It happened that a new publisher, Advanced Comics Company, declared
they had got all the copyrights of major comics such as ‘Dragon Ball'and
‘Touch'around 1991.  Major publishers such as Siam Sports and Vibulkij

rushed to visit Japanese publishers in Japan to ask for the copyright.”
(Pers. Interview, Krisada Boonsri, April 2006)

However, Japanese publis d not give a clear answer because they neither
had any staff to control copy / ﬁ)ﬂkﬂs nor paid any attention to these
markets. The Jmm& jusy'nslm to temporarily stop publishing the

comics in the way to get the copyright from Japan.

It took more than a decided to provide the copyright.

During this period keep the staff and factory in

Shogakukan chose @: pub e j nd Nanmee Books, to be their

partner in Thailand. With twu new pub];shers Doraemon had a new start in Thailand.
o

ith Japanese publishers,

Although maﬁ
small or middle-sized publishers Such as Mitmitri orglunasam cquld not negotiate for
e B T L SR s

q

3.5.1 Products: Doraemon with official face

Following the rush to close contracts with Japanese publishers, there are now
two publishers holding the copyright to Doraemon publication in Thailand. The first is
Nation Edutainment which publishes various Doraemon comics as well as educational

reading based on Doraemon comics. Nation Edutainment had never printed
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Japanese-style comics before; they were already running their comic business with Walt
Disney Company. Wongsiri Miyaji, the first editor of Doraemon in Nation Edutainment,

explains:

“Since the Nation Group had comics business with Disney, we tried to get
the copyright of Japanese comics. According to our own research, the
popular Japﬂnese coir ics. ward £ agon Ball', ‘Slam Dunk' and
‘Doraemon’. Th : weakukan, the copyright holder

of ‘Doraemon Mﬂﬁwﬂw the copyright for ‘Dragon

Ball'and 'SV , r& \s Interview, May 2006)
® n A ' : * \ [ .

w/ﬂ‘/‘ F

cent in all the Japanesc QMz‘s\ products ation Edutainment. With the

e _ changed to 11em by 17cm, a bit
smaller than the pirated paperbacks to make the official change obvious to the readers

(Fig. 3-28). mm o j ame exactly the same
as the original ﬁ i dﬁmﬂ near!y doubled to 194

pages §m es I]] @y ﬁ tion like the
Japane ﬁ ﬁ im m ma €rsions were
the cc:-lunng and logo of the title of the front cover and some local contents inside the
paperbacks; there were the advertisements both on the inside of the front cover and the

inside of the back cover, half a page for editor’s note, some information reading about

Japanese culture and the creator, Fujiko F. Fujio, pictures for coloring, and explanation of

_' Nation Edutainment gradually increased the price of Doraemon’s paperback:
25 baht in 1994, 30 baht in 2000 and 40 baht in 2005.



paper craft in Japanese origami style'. However, these local contents disappeared from
the latest version published in 2000.

Fig. 3-28 Doraemon (vol. 4) with copyright in 19942

Title

= print in 1994)

Translation

Pictures Pictures were scanned fro 5 original comics. Translated

_words-in balloons and.sound effects were hand-drawn’.

Contents a] i ﬁ'

Pagination

0

)

Publicat
Size 9 11em=17cm ( a bit smaller than Japanese one)
Price 25 baht
I Author's observation of Doraemon (vol. 4) published by Nation Edutainment
in 1994

2 The sticker is not original. Author found this comic at second book shop.

8 Doraemon (vol. 9, the second imprint in 2000) use typed letters for the
translation in balloons and sound effects.
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However, the circulation of “un-authorized” Doraemon did not stop immediately. The

piracy of Doraemon comics (Fig.3-29) still existed until recently but gradually
disappeared.

There were severs the production process after local publishers

rk flow in the production. They could

side on the date er of impressic

the paperbacks of J&nese style comics pri namﬂ:f the creator which used to be
missing on the cover page of pl@d comics. Next is the role and qualification of the

editors. It i@:ﬁq forfdie o} 4 fiaf & sdanefe Pinage abiliy not so much to

choose “suitable™ comics for local market but to consult or negotiater with the Japanese
o gt bl 53 b o » o
course‘in Japan. In addition, the creation of the front page was abolished since they
could now get the original “official” cover illustration from Japan. They do not need
local illustrators and designers but operators for the layout and printing.

Interestingly, Nation Edutainment asked the first Thai publishers of Doraemon
for advice on the knowledge of local comics production because they had no experience

! The minimum impression is fixed in the contract. Usually it is between
7,000 and 10,000 copies (Pers. Interview, Phitoon Terapatanapan).
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in it; Shogakukan chose Nation Edutainment because of its clean image and was not
involved in “piracy”. As a result, the Nation’s production team had to work with those
who used to print the comics without copyright protection.

Fig. 3-30 The flow chart of Do

-

a" A 1«
?Aw

Aid/‘
F \&-(\.4\_ @ ,a_ ,

. The editor chooses the title and contacts theﬂapan:se publisher, Shogakukan,
to get the copy¥ight and-the original comic.

2 TRHEY %@%@%ﬂ‘tﬁ%’ﬁ

. The editor edits the trans ogtmn to adopt comic-style writing and reduces the

A letterer draws letters in the wnrd balloons and sound effects on the original
comic (They type the words into the balloons now.)

6. The editor assigns DTP operator to lay out the front page.

7. The editor contacts Shogakukan to get approval for the front page design

8. Printing



102

3.5.3 Comics Industry: segregation of publishers

Only big publishers could remain in the industry after the local industry had been
legalized by Japanese publishers. The reasons why the major publishers could acquire
the copyright from Japan are as follows.

1) Although the copyrights
deal with a few lo

by titles, Japanese publishers preferred to
/Jd purchase several titles to avoid

3

confusion. —

2) Japanese publi to’ a condition for negotiating the
copyright until a'decisi®n was ¢ 1o this ban which lasted more than a year,

only big local publishers €odld swvive more than a year without having any income

and gradually disappearcd | Pt arketalth someofthemmminuadmeir
business illegally.

Interestingly, the ac 1
legalized ;}uhhshieh Japnnmx_ u
publishes dlr&ctlyu

T 8

“When we got the yr: ight of a title, we contacted the pub!mker that used

S
print tors which had contracts with

us not to put the “illegal” comics on sale. ~Although therewas no serious

S P el 4 o

qaaf

(Pers. Interview, Virat Teekaputisakul, May 2006)

Since most legalized publishers have their own distribution systems, they could

ask distributors and retail shops' to cooperate for legalization. Gradually, the reforms in

! For example, Siam Inter Multimedia (formerly Siam Sports) owns 30 retail
shops by 2005.
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the industry bore fruit and piracy in the local comic market dwindled to an estimated 30
per cent share in the comic market (TFRC 1997). Most pirate publishers prefer to print
sexy or violent comics to earn easy cash (The Nation, 3 February, 2003).

3.5.4 Expanding market

e v/#)? the market for comic books was

b@t in 1996 404 it expanded by 30 per cent in 1997.
Around 70 per cent n k 'market is captured by licensed Japanese comics.

; £ comics) are estimated at eight
billion baht in 1997Niydmka 2002:183). It can be Bsciated that the total sales of
tic aceounts for 23 per cent) of total
cs in 1997" (Fig 3-31).

There is anothegwayl  Exarifié #hé markefisize by looking at the data in the
annual report in 2005 of Sl St a,(Siam Inter, formerly Siam Sport) which
went public in 2003 and has a } ound 35 per cent in Japanese-style comic
publishing. Thecalg;;“fﬁfff m 4 oflics market is estimated at
1,219.284 million baht. If comics were sold for 35 baht :ach, 34.836 million copies of
comic books were soE in 2005 copies pe:jﬂnnth.

Fig. 3-31 Theﬁm ﬁuﬁ% ﬂﬁmuﬂ in 1997
el v e

...]Japanese comics

'. 4 67% ...Other comics

! The author uses the data of total sales of comics market in 1996 in this
estimate.
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3. 6 Summary

Chapter IIT has examined the process of Doraemon’s circulation from 1971 to
2006. Despite its early introduction, Doraemon’s consumption did not take off until
1981 when the episodes were compiled into paperbacks. The huge popularity of
Doraemon caused a social phenemenén and various media helped to kindle this

phenomenon. ¢ boom fizzled Out dee to the overlap in printing as well as the

arrival of Doraemon TV Cartoons, Dogeemon $till kept its popularity until present day.
The position of Japanese=style€onics|in the markét'had expanded from a niche market
under the influence
publishing market. .

any permission fromfapan, i

ortant player in the domestic
printed Japanese-style comics without
d publication effectively and

contributed to its circulal

AOUUINBUINT )
RN TN INENAY



CHAPTER 1V
ANALYSIS OF DORAEMON’S DISEMMINATION

AND COPYRi(TT PROTECTION

3.

Chapter IV analyzesthe felationship between Doraemon’s cultural diffusion and

copyright protection (g dissemination of Doraemon and

Japanese-style comics sed on the idea of intellectual property
rights (IPR: copyrightsgfrad€ns

l . JF R has been regarded as a “global
standard” since the Unyguay Round

was, held to discuss it. Based on

copyright protection, “cul | contents are typically protected

by copyright” (UNESCO, “However, Doraemon (and other Japanese-style
comics) had been disseminated by foc Al without any control from the Japanese
publishers and copxdgh_t M jce the 1970s (or the late 1960s). Would the
enforcement of * --‘.-""'"’ ~Contrbuteio-Lorasmon’s diffusion and cultural

interaction between

1land ) ‘

The first s;an looks at the transition in ﬂmcultural flow of Japanese-style
cartoons be i m i zes the cultural flow of
Doraemon ::'ﬁ:ﬁ,ﬁ‘ i ﬁm%-i irculation and analyzes
the ofits di ination.” ird seciic i % ardization of
Jammqmmmmma tection. The

fourth section discusses the contribution of both flows to the spread of Doraemon and
analyzes the relationship between copyright protection and the cultural dissemination of

Japanese-style comics in Thailand.
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4. 1 Analysis of the cultural flow of Doraemon in Thailand

The cultural flow of Doraemon between Thailand and Japan as discussed in
Chapter 111 is summarized as follows:

Before Japanese-style comic magazines appeared in Thailand, the cultural flow
of Japanese cartoons to the consumers Was only through Thai TV channels with copyright
protection (Fig, 4-1). Qﬁ.}\ ”/

Since Japanm s appearéd i Phailand in 1967, most Japanese-style
grams and animation aired by

comic magazines folle e atles of Japar

printed in this period ffom // oind \\\\\\\\
Fig. 41 ui ’a}‘\\ around 1965

japan} &\ nd

& Consumers

"/7,
s fior
o v

n TV programs were mainly

1967 to 1977

. .r Thai sumErs
) T b &\l ool kel cobossarb o3

q Thailand

- _ Japanese-style
% shop comics
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The cultural flow of the Japanese-style comic market stopped depending on local
TV channels when the superhero programs disappeared from local channels (see section
3.2.2). The new products, story-comics paperbacks, were welcomed by teenagers.
Local publishers bought Japanese comic magazines from a bookshop in Thailand and
scanned them for reprinting.' In this period, the flow of comics industry sometimes
sion,  Both flows influenced each other to

introduce new contents to the consume iland. However, the flow of the

amlapanese publishers (Fig. 4-3).

After the enfi opyright protectio the flow of Japanese comics

own above, there are two

According : n@h
characteristics of Doraemon’s cultural flow in Thailand is the “local market-led™

P 1A} 110113117110 ek
TR A

without any connection to Japan. As described in chapter III, Doraemon was
commoditized and distributed by local publishers without any control from the Japanese
side for more than two decades until 1994,

I The Japanese bookshop, Tai Bun Do, has been established since the late
1960s. The flow showed in Fig.4-3 had already started since then. But the author
divided the period from 1977 to emphasize the independent from the flow through Thai
TV.
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This “local market-led” cultural flow of Doraemon and Japanese-style comics is
sharply different from the diffusion of some popular Western cultural products
represented by Disney which has “a mode of delivery in the sense of the staging of goods
and services for consumption” (Bryman, 2004:159) based on copyright protection. Also,
Doraemon’s “local market-led” circulation cannot be explained by the global spread of

prominent brands such as Coca-C ike which try to “commoditize as much as

possible, but also in terms of their se ”)ame things to as many as possible
regardless of where u@; “(Hafificrz, 1996:70). On the other hand,

isreearded ihe ;648 as 4 ntial market and did not take any
ther Japanese-style comics had

and distributed to the local

action to tap into ¢

been freely reprodu

market.

This “local be labeled as “media piracy” as it is not
based on copyright pro L is not relevant in explaining the
characteristics of the cul d Japanese-style comics because there
was no legal circulation controfies O t protection and Japanese publishers did
not take any amiﬂt’ff protect

Doraemon“is widespread in Ihaiiand and has btcn successful in getting wide

popularity even ml.g) more than Ara te@ (Fig.3-26). This shows the

significance of “local market-led” circulation in the dissemination of a cultural product.
PN

U A
The ﬁmwﬁw ﬁler it has been authorized
by the Japanese publishers. Iﬂé_‘ copyright protection, &W products were
w10 WS AN LT

copyright protection, the process of circulation continues to be conducted by the local
publishers. However, there are some changes in the local comic market from the
standardization.

Consequently, it is necessary to look at the factors behind the “local market-led”
circulation of Doraemon and to discuss the pros and cons of “local market-led”
circulation as well as the standardized flow with copyright protection for studying the
cultural flow of Doraemon in Thailand. Which characteristics of cultural flow have
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contributed to the dissemination of Doraemon and Japanese-style comics in Thailand?
Both styles of circulation had helped in the dissemination of the cultural products

effectively.

4.2 “Local market-led” C'R'\W/ ithout copyrights control
)

s aggival wmn shows active local interaction

towards a foreign c siotucl eted main!y by local publishers without any

The process o

control from the “g¢ apan.\ As described ve, this “local market-led”

circulation is not simflar (0'thé gultural diffusio f globally prominent brands.

What are t cultural flow of Doraemon
and what are the pros on? This section analyzes the
factors behind the Doracmo ation and discusses the pros and

Japanese-style comics in Thailar tors in both Japan and Thailand formed
N

Doraemon’s "lncal:glarkﬂ led‘afmﬁ

are seen in its cull

4. 2.1 Factors hlél_l}ud “local market-lad” circulation of Doraemon

AUy umﬁl‘lﬁﬂ'ﬁ

cal market-led’ oW emergad without any control or any
RN IR T T TN AR Bt
circulation in Thailand include: local demands stimulated by television; Japanese
publishers’ lack of interest in overseas markets; ambiguous perceptions of copyright; and
the profitable nature of piracy that motivated local publishers.

Local demand stimulated by imported Japanese programs
As examined in chapter 11, Japanese animation companies had a clear strategy to

export to overseas markets in order to cover their production loss since the beginning (see
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section 2.2.1). By the late 1970s, Japanese TV cartoons nearly occupied all the space for
“children’s programs” ! introduced by the Research Committee for Radio and Television
(Kor Bor Wor). A producer, who worked for Channel 9, preferred airing Japanese TV
cartoons to others because Japanese TV cartoons were cheaper than others and were
popular among children (Liewtrakul, 1997:69). According to a survey by UNESCO,
four foreign TV cartoons including 7

in 1981, This increased to 16 ¢arl

Kong — per week in 19@

ese origin were aired weekly in Thailand

twn American and four from Hong

segum upied 60 per cent of the total 260
W8C0, 1990:58-59). This high

due to a supply-demand gap in

minutes of animatios
occupation of foreigm

Thailand which stil

“Each coun tre” iy i Fapidly, expanding market will be
proportionai¢ to litwof i ural industries and the quality of its
cultural pro : iy provide mity for each country or each

region of the wor m 3 ifluence of the most universal
elements of its .-:.'ufrure, be those that are most specific to
the cuftwg or mﬁﬁ;f'/' i ‘ Or, on the
contrary, \il- may._mean_grea cndence-oy. countries with a low
productiointay ' h diction capabilities.”
(Girard, 1982:30)

o T A ek e s v

were a print version of the superheag cartoons. When the numbep of TV cartoons
detivl) 44| BJof) P 1 BB o o atermaive
which was independent of TV programs. These comics took off and paved the way for
Doraemon’s boom later. In latter years, television latched onto the popularity of these
comics by producing animation based on them. The relationship between TV cartoons

and comics publications then developed into a mutually symbiotic one. And the cultural

! Children’s programs were scheduled in the morning on weekends and

evenings on weekdays (Liewtrakul, 1997:49). As for the launch of Kor Bor Wor, see
section 3.2.2.
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flow of Japanese programs by local channel has continued to support the Japanese-style
comic market until now'.

In addition, the change in Thai society that was brought about by rapid economic
growth and the emergence of the middle-class as described in section 2.4 is the important
factor behind the emergence of local consumers’ demand. The change in the lifestyle

of the middle class as a social formation

was connected to the social change
further transformed Bangkﬂ its social and cultural life (Shiraishi,
2004:234). Local pmwscynur the spike in demand among the

middle class for ne it (Sec section 23'5). Therefore, the local cultural

: B¢ Japanese language is not an
international Ianguaj Therefore th ad any Q}tegy for foreign markets, nor
were the staff trained in k.wvledge about nverseas markets.

e EE T TR Y e s e

undeveloped as compared to the hug_g domestic market in Japan. . In 1981, just before

L\ RN L T LA (S
sales by publishing 296 million copies comic paperbacks. As for Doraemon, the total
sum of paperback impression reached 40 million copies by 1981(Fig.2-6). The domestic

comic market was big and was still expanding until 1995°, Without a clear strategy to

! But there had been no business cooperation between the local comic industry
and the local TV channels (Pers. Interview with Nathanas Tirajaras).

2 The peak of the Japanese comies industry was in 1995. In 1996, when
people realized that manga was not selling as well, many columnists tried to analyze
the situation.
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cultivate overseas markets, most of the staff have not studied the situation in overseas
markets.

A good example that shows Japanese publishers apparent disregard for and lack
of knowledge about the Thai market is as follows. When Siam Sports asked to gain the
copyright of Doraemon from Shogakukan around 1982, Shogakukan asked for 20,000

first issue to acquire the copyright of o ( Yuwanakorn, 1990:96). Shogakukan

might calculate this A mrket which consumed 14 million
copies’ of Doraemon paperbaeks¥ ; \ﬂ? This request was a tall order
for the local comic ridfksis#hefethe notmal print in.of Comic books was around 5,000
copies, and where an iinpe€ssion of 00-70,00 t the height of the Doraemon
boom was considered® m; |

Another reasgr
protection in overseas markefs was a¢lear strategy for foreign markets.

Natsume explains a typics

“Around kffﬂ' Msﬁr?f b > toJapangse comic publishers] to
T : ' { i comics industry was

‘ {ition, as most Japanese

concerned

[

were not geod at deang with foreigners, “they could not respond
effectively. Indﬂ&,masgapanem pubfigers did not have any staff to

o s 4R (L et
WARNIAUMAIYE IR ...

established an “International Licensing Division™ to manage all the copyrights of their
publications only a few years ago even though they established their own agent in the U.S
much earlier than it. Takeshi Fukuda, manager of the division, says:

! The data of domestic sales of Doraemon is according to Yokoyama (2005:102)
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“We were not trained to be experts in licensing from the beginning. Most
of the staff in this department used to work in other divisions such as
editing or production. We are too busy managing the domestic strategy
by responding to readers’ opinions collected by postcards to be concerned
with overseas markets. [t seems that there is a consensus that good
comics make good sales in our company and we still concentrate on
producing bef.rer-quah{p more than the marketing. Overseas
markets are unpredictab example, the popular title
“Kochi-kame' " is popi % , ot India. It’s very difficult to
examine the lasie.of edcl JEMM@M Interview, May 2006)

Without a strategy lapanese publishers were not interested in the
[ \ t

local comic markel e rise of “local market-led”

circulation in Thail

The Japanese-sty ' Fhailand could exist because both Japanese
and Thai publishers did not ha g tanding of copyright issues. Copyright

< l
“.- AN i

protection is deﬁr{aﬂm L2/ S o ﬁ

“‘C@yrig'm y s g c! -
their work on a commercfa!fnan-mmmemia;@a:

r:gms protected byrlaw . The nu!&ar!ﬁ;ghrs over their literary and

WW ,m; compositions,
paintings, sculpturés, software a r:menmragmphm works) a pmrecfed
aW’fMﬁ“fmmmmﬁ:

or’s. )

The Japanese publishers or the creators had not taken strong action against local

ve right to freely exploit
is by enjoying moral

publishers who managed Doraemon’s cultural flow without permission. Even the author

of Doraemon, Fujiko F. Fujio, who visited Thailand in 1982 during the Doraemon boom

' “‘Kochi-kame’ is a shortened nickname. Original title is Kochira
Katsushika-ku Koen-mae Hashutujoby Osamu Akimoto. It is the longest serialized
cartoon in history since 1976.
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by non-licensed comic paperbacks, had not showed his annoyance against local “pirate”
publishers when appearing in several local media (Baanthai and Sawassri, 1983:34-38).

Later, Fujiko F. Fujio answered a question concerning piracy of Japanese comics

overseas.
0 my cartoons were read by children who
Jpake a diﬂ‘erenr langiia fray it [piracy] has proliferated too
ently ¢ ¢ & blishers who applied for the
d] publishers to be at a
(Yomu, 1993:10)

licenses. | Wﬁe ro
disadtwnfag/ mr
This quote €01 'S ian authors and artists have

viewed the copying y s as-an-honor” (Bettig, 1996:213-19 quoted by Smiers,
2000:394). And it 4 fifférent) from | the attitude of Bonnie Richardson,

talking about piracy is t While Japanese animation had to
cover their production costs by €% rseas markets, comics industries in Japan
had enjoyed cater{%to the ﬂ;;“ S ag:heen unaware of the need to
protect their cop 3. S OVer

The local 'I‘I:Aj publishers »not Keen to @wm copyright owners. They
insist that Japanese creatm‘ayave already gained the copyright fee from TV cartoons and
a a

e T LT S
just for advertising other “proper” media such as TV cartoons During publishing, they

) (T I o YA T g o

Hence, they should not be charged for the copyright of the Thai version (Puangpinyo,
1988:82). This opinion shows that Thai publishers still did not understand the concept

of “author’s right”.

Profitable for local publishers
Local publishers got involved with Doraemon because it was a very profitable

product. The content of Doraemon was well developed through stiff competition and
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had already gained huge popularity in Japan. Also various media products suchasa TV
cartoons, movies and merchandizing of Doraemon character were already available in
Japan. In addition, it existed without any copyright protection. Doraemon was very
good as a cultural commodity one that they did not have to invest in the creation of
content, almost like “pennies from heaven”. Therefore, they were keen to create
effective circulation by creative a r d effective distribution. Consequently,
local publishers cultivated the ma 17. taff for production, and established

their distribution system@ Thgbw:s of the industry.

Other than ¢ |
market-led” circulatioh. ‘ 255 0f ney echriologysuch as offset printing or copy
machines made it possiblefor loca P iblishers }.&e products easily. Also both

governments had not taken éfigctivi Action ards copyright protection. In addition, it

should be noted that the univ ' ' ot comics whose pictorial grammars cross language

barriers easily also contributed 12 ‘local market-led” circulation.
4'4’\5 < 1
s

_FTRIA 7 N,
4.2.2 I‘nﬁaud m?fw ed™ girculation without copyright

As seen in @m:m!anty during the period of

“local market-led” mrculatmn vnthoul copyright pmtﬂctmn Generally diffusion without

copyright 13mﬁ~m f“ﬂnght owners. It is also
against a law whic mlg w?ﬂ wever, t@ are significant
mns: Wﬂﬁi ﬂﬂdtsaﬂvanmgcs

from mqvtcwpmn! uf th

Significance of the “local market-led” circulation

The significance of “local market-led” circulation or so-called “piracy” in terms
of diffusion is not a new idea (Dave Laing cited in Smiers 2000:390, Davis and Yeh 2001:
229, Hu 2001:208). However, it is important to pick up the significance of it from the
spread of Doraemon in Thailand.
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First, a local publisher that is not under the confines of copyright protection
could remain flexible in responding to market demand. When Doraemon started to get a
good response, the local publishers, Mitmitri and Vibulkij, dealt with it very quickly
without any strategy meeting or marketing research which often used to undergird

efficient marketing. They could print as much as possible without having to negotiate

the contract with the copyright o
Second, local pubh% zraemnn freely to adapt to the local

market. As we have Whapyr Il various twists in the reproduced
Doraemon. These ‘ it hardly occur if the production

were controlled by Japane rendix
Third, the eifculation’casily doub) «d and tipled'when new “pirated” publishers

Fourth, this “local -.n et / ' ation could provide the comics at cheap
Lot L5 "/' ‘/ i
prices because ﬂ'l%dld not have tﬂ

the 1980s (Yuwanak:t!}u,\ 190:6), it would still be much@waper than the “legal” product
produced under the Japanese pubhshf:r s unreahsuc demand of 20,000 baht as copyright

- f“““““‘ﬁﬁ"’]‘l_lu’ll ‘I/Lﬁ,ljﬁﬁﬂ'ﬁ

Various factors such as the hi hgthe free rein &:} reproduction, the

e WW‘T@'@WWW% 1 13 |

circul aqon for Doraemon’s cultural diffusion.

Disadvantages of “local market-led” circulation without copyright protection
While one well-known disadvantage of “local market-led” circulation is the
copyright infringement for copyright owners, other disadvantages for dissemination often
go overlooked. Looking at the spread of Doraemon, damage from chaotic market

conditions such as low product quality, and heating up of competition was serious enough
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to warrant standardization of the market.

The low quality of the products was criticized by several researchers
(Puangpinyo, 1988: 167, Yuwanakorn, 1990:133-134). The translation’s quality was not
good enough and mis-spelling or mis-using of the words were found in 42 per cent in 234
comics which were published in 1987-88 (Yuwanakomn, ibid). The overlap in printing
tion 3.4.5). Since episodes in Doraemon

discouraged readers’ consumption
comic books were ordered “cn :-, :turs nobody could control the overlap
in printing of the same episodes- vhen yze r entered the market.

High competition™ e the pub lishers"eauised undeniable damage for the
cultural diffusion of #6ragmon and : tyle comics. Without any control

to get quick cash for local

publishers. During th Qﬁentered the market to print the
same products and onsequently, the boom in the
consumption of Doraemg ong in spite of Doraemon’s high
popularity. The competitign et conditions during the Dragon
Ball boom (see section 3.4. 5) west episode, a local publisher that was
earnmg “more th i abroad to get the latest

than other Cﬂl‘npﬂltﬂﬁpm‘ . Interv: 2 B onsri@ The tough competition made

the comic business a nskbnvesunent To dcfeat the competitors, a local publisher

v T T LT EJ‘Uﬁﬂ'ﬁ
mmmmm from mhe?zmﬁ;:m it was

steered by local publishers without any control from the Japanese. This “local

market-led” circulation of Doraemon was due to local demands that gave rise to the high

! This publisher found the original magazine (Shukan Shonen Jump) sold in
Singapore earlier than Tokyo. They could get ahead by sending an employee to
Singapore by air in order to buy the latest magazine. As soon as they get the latest
episode by facsimile, the reproduction could be done within half a day and sold in the
market the next day (Pers. Interview, Krisada Boonsri).
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popularity of Japanese television programs in Thailand; the Japanese publisher’s lack of
interest in overseas markets; ambiguous understanding of copyright protection by
publishers on both sides; and the profitability of printing Doraemon.

This “local market-led” circulation contributed to Doraemon’s diffusion through
the local publishers’ ability to reapond flexibly to the demands, creativity in reproduction,
high circulation, and affurdahle umers. In conftrast, the disadvantages also
include copyright mﬁ‘mg ity and high competition among

publishers that rﬂqmrew :Q’tep than copyright protection, “local
T ek '

market-led” circulati

the spread of Doraemon and

Japanese-style comies.

The cultural flow #dinon had She drastically with the enforcement of

1
copyright protection of Japa \ s in the local market. Both Thai and
Japanese pruhhsheﬁ were in_con! ¢ frst time in three decades.

Interestingly, cop 9‘,51.-; otection was proposed not by the copyright holders in Japan but

by local publishers. :@upyn ght pro ; sla@rdizatiun of the Japanese-style

comics dissemination, sta&}mauun of local markets and improvement in the product
PN

quality. Hoﬁnfm ﬁlﬂﬂ?mmﬁd and “pirate”
du

publishers an. room for loca] cmtmty under mpynghunml

ANRINTUNVINLRE

(4. 3. 1 Background of copyright protection and its problems

With the increasing international trade in the cultural market, the definition and
trade agreement of the cultural industry had become important. Since cultural products
and services convey and construct cultural value, produce or reproduce cultural identity
and have impact on the society. the “integration process has generated a lot of debate on

the political, economical and institutional limit” (UNESCO, 2000:9). The idea of IPR
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was discussed mainly at the Uruguay Round hosted by GATT since 1986 and the decision
was made to acquire TRIPs, an instrument to bring IPR under common international
GATT and World Trade Organization (WTO) rules. The Thai government responded to
this global movement and standardized its related laws with regards to TRIPs. For
example, “author’s rights” which were first established in 1978 was revised in 1991 and
1994 to include the author’s ngh ' puter software; patent protection was also
revised in 1991 (Motoda, 2 .\‘ ”‘

The TRIPs a

agreements mark a cle

dr: free trade and investment

T———
fon bal control of information and
impose a definition of sctly disadvantageous to Third

World countries (Flo S9ghigted by Sm ors, 3 .' ). This emergence of glubai

5
estimated at USS$ 250 billion m‘ 2 fil ind, the loss from copyright infringement

= //};‘/J A // 3
rhe same year (Japan Patent

on publication in TETEM mﬁﬁ/fﬁ‘ U
Office, 2002:10). Iﬁ —‘a_‘j

However, thﬁ are fears that T setion \\ﬂl contribute to the creation of a

new global oligopoly. Amrdmg to statistics on the world cultural market, economies of
scale and vm g off for USA-based
audiovisual en mjﬁl(m W?: mmr:.cm is that “those
rights m mgﬂm ﬂrs, 2000:383).
In ad::‘i . non-Weste Iji ies do not have a notion of mdiw:g authors (Smiers,

2000:396). Smiers asks in his paper: “This raises the difficult question about what and
who needs protection™ (ibid. 2000:396).

Under global trade rules such as TRIPs, domestic publishers cannot disregard
overseas markets. Once the cultural product is created and sold in the domestic market,

! ITPA was established by copyright industries of U.S. in 1984,
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the creator or the copyright holder has to be responsible for its circulation even in
overseas markets. The IPR will be effective for the copyright holder who attempts to
conduct his overseas business like the globally prominent brand companies. Therefore,
it is interesting to look at the effect of standardization resulting from copyright protection
on the domestic publishing industry like Thailand and Japan.

4. 3. 2 Standardi

rh 'L' lishers, readers, the Japanese publishers,
4ﬂ/' PN - “

and the market. \

Local F"H m\’

The pros and mnsogr local puhhshers wuuid be different for the winners and the

s e RPN 01015 oy s s i

publishers. While publishers that were unable to get the copyright suffered huge losses,

o ARG AT TR R

able to €ontribute to a stable supply of Japanese-style comics.

Only a few large publishers could gain the approval from the Japanese
publishers after other smaller publishers could not meet the criteria set by the Japanese
publishers in which the local publishers were to wait and not print comics that infringed
on the copyright until they made decisions (see section 3.5.3). As a result, the authorized
publishers found themselves in a stable market with fewer competitors and with a steadier

supply of comics contents. All these factors helped in their business growth.
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Mitmitri, one of the contributors to the Doraemon boom, became one of the
“pirate” losers. They could not get any copyright. The “pirated” publishers had to limit
their activities to only the illegal market since it appeared to be very difficult to become
“legal” again once they have been regarded as “pirates”™.

In contrast, Siam Inter Multimedia (formerly Siam Sports) is a good example of

ing the Doraemon boom and gradually

They publish 25 to 1d TWO cC
Inter had an annual sale 7748 milhio )5(Siam Inter Multimedia, 2005).

Seventy per cent of 1k | ﬁ%hing, of which 90 per cent are
Japanese comics'. ulkij publishes Japanese-style
comics on average a boo sued per month including reprints
of old editions. Vibulkij pt ; A ine 8 pazines, of which seven are Japanese-style

comic magazines (five mun : weeklies).  According to Phitoon
TN

Terapatanapan, edrgr-m-dueﬁf V(buﬁ °’ re some disadvantages t0o.

Z

“Being authorized broug wes. However we have

certain risks from a possibility of overprinting because the minimum
impression has béén fixed-when we signed-she contract with the Japanese

ot 1111 V1E/ T3 05 o o
Y R 6] A TR AR B ¢ st

Japanesé-style comic market which was occupied by several large publishers including
listed companies. It is said that more than half of the legal market is occupied by two
major publishers; Vibulkij and Siam Inter are holding 35 per cent and 30 per cent
respectively and the rest is shared by Bongkoch Publishing, Burapat Comics, and
Nation Edutainment (Pers. Interview, Virat Teekaputisakul, Phitoon Terapatanapan),

! They publish comics imported from Korea, Taiwan, and Hong Kong.
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While the disadvantages for loser publishers were huge, the standardization
enhanced the authorized publishers’ business development by leading to a stable market
and a steadier supply for their business.

Product (Doraemon)
With standardization, Doras

became similar to the original comics a

's physical appearance as a cultural product

nre variation of the products in the
market such as educational sci:tmn 3.5.1).

There was no senols Cori mong ong thesreaders from the standardization of
the products becausg

published by local p

on the Doraemon comic, as

wings but in the additional

Zﬂﬂ ﬁtI.ES ﬂfDﬂ -.i-::—-'.‘:-
education books publis S ed by Nann a
However, the eﬂ‘ect of the legal:zad pmducts on the spread of Doraemon is

orren oo bl Ilmjﬂme oghesppte
””Q’”W"’Tﬂ"ﬁﬂ"imﬁ%?ﬂ PP B ==

Readers
Readers also gained several benefits from a standardized market. They can
purchase better-quality comics and choose from a greater variety than before. As

I The numher was estimated by the author based on data from Shogakukan
and Nation Edutainment.
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publishers now avoid printing the same titles, “less famous™ titles then have a chance to
be translated after the standardization (Pers. Interview, Phitoon Terapatanapan). In
addition, they will not be blamed for purchasing illegal products after the market’s
standardization. However, readers need to bear the higher cost for better comics. The
price of comic books has more than doubled from 10 to 25 baht in 1994 and to 40 baht in

2006. It can be said the pros W/[] e readers are similar in comparison with
other actors. \
’
TT———
7 \

Thailand and Japangand the | col _' AN became a “‘cultural industry™ with
cultural products thagfare/protefted-by-the author’ h@t The standardization of the

to Japanese publishers via copvrigh

i M)A

provides health m‘lﬂﬂﬂbﬂlﬁ}*tﬂ fh'é'loﬁal' : fThe local industry gained a

chance to connect “’13 the local ma slobal S@dards for international trading
connected the two cnunmes ma:kets ina glubal tradmg network.

In ad ted a cultural industry.
Iapanese-m mr?a

The local “pirat style comics mdustry became “a mlajs industry with a
e TR L SV Y e
p[}tﬂ:ﬂ with other countries. For example, Siam Inter now imports comics from other
countries such as Hong Kong and Korea according to WTO’s standard of cultural trade.
At the same time, with the legal market taking up 70 per cent of the market share
(TFRC: 1997), the Thai industry still has to deal with copyright infringement by “pirate”
local publishers. Authorized publishers try to keep their standards by reducing piracy
because pirate publishers prefer to print erotic or violent comics that are socially

disapproved (The Nation, 3 February 2003).
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Japanese publishers

While the Japanese publishers clearly benefited from the enforcement of
copyright protection, their role in cultural diffusion has not increased even after the
standardization of the business relationship with local publishers.

The Japanese publishers gained several benefits by the standardization from
ey get copyright fees from local publishers.

Although the sales of the license for up to only about one per cent of the
Japanese publisher’s total sales’, i -‘ i &ne" which they have never claimed.
Next, they were give i \ere: coi ‘have already been cultivated by

Nevertheless 48 shers still do not to pay attention to the local

market. They justm opymghtsbut ma { special direct investment into the
local market. ndl dis ibution is still conducted by local
publishers.

“We don't averseas by ourselves. What

we can da d take action against

piracy.” (

Thus the contribution of Japanese publishers to the spread of Doraemon in Thailand is

still very Iimita S1ULINIEUSING g
Oinmabi s | 11171V EI 6L E

There are several advantages and disadvantages to the standardization of the
Japanese-style comic market in Thailand by enforcing copyright protection. The

! Usually they charge 7 per cent of the local comic's price as the copyright fee.
However less than half goes to the Japanese publishers. The rest is shared by the
cartoonists. Recently, Shogakukan's international license division earned total sales of
around 10 billion yen (around US$ 86 million) including the licenses of all the
publications of the company. It accounts for five to 10 per cent of total sales of the
company ( Pers. Interview, Takashi Fukuda).
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advantages are: business growth for authorized publishers, better quality and wider
selection of the cultural products leading to a healthier Japanese comic market. By
firming up the relationship between the Thai and Japanese publishers, the local comics
industry gains potential for the future. The disadvantages are: publishers that lost out on

getting the copyright have a reputation as “pirated” and had to limit their business

4 ﬁﬂﬁuﬁwﬁﬂﬂﬁ

P
QRN IEIL ) T4
prutecthn and standardized circulation for the spmad uf Doraemon and Japanese-style

comics are as follows:

The significance of | et-led circulation
l. Affordable price for the readers.

2. High supply by several “pirate” publishers.
3. Profitable enough for local publishers to cultivate the market
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4. Flexibility of the local publishers in responding to the market demand.
5. Creativity of the local publishers for effective adaptation of the product to

the local market.
The significance of s ized circulation

- s of numbers. Even though
DANESe ﬂﬂm.'iﬂﬂ, and the low quality

The cunu‘i arketiled” it |ation to the diffusion of Doraemon
and Japanese-style ¢ i g i

this “pirated” circulatig

of the production discousaged ré: ders e deniable contributions to the spread of

and is strongly protested by mamn: 55, the role of piracy on cultural dissemination

Fe BN
has been pointed n)jlhby several / /J

5 pmanie s g

“Piracy a:ﬂp Telationship between the
Japanese média market and the VCD market.” (Hu, 2001:206)

@ﬂ%ﬂmmx@mw .
a‘mmmmum’mw :

Tl'ne characteristic of piracy such as “cheap price to a wider range of potential
customers™ helped in Doraemon’s diffusion especially in term of quantity. The cheap
price and high circulation gave readers greater access. The flexibility and creativity of
the local publishers also shaped the products to become more “consumer-friendly”, while
expanding new cultural products, such as Japanese-style comics, within the reach of
potential readers. In addition, the profitable flow cultivated the local publishers to
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motivate the market in establishing a distribution network. The effective distribution
system created further consumption.

The “local market-led” cultural flow contributed to the spread of Doraemon and
Japanese-style comics in terms of quantity. And it built the basis of the market and the

industry by cultivating readers and investing in the expansion of the distribution system.

4. 4.2 Standardize

The standardia il ight. protection contributed to the

diffusion of Doraem ' GO cs by lifting the quality of the products
and the local comics i bal stang 15,
e ¥ N\
The enforcin ghi_proiection, for W comic industries in two

ork where the Japanese publishers
authorize the local publiShefs to! print theif! works, The authorizing of the local
publishers helped in reduging she competition and supported the growth for local
o ; ;
publishers. Without the kind & i lition seen during the Dragon Ball boom
(see section 3.4.6)..the local publishers can ce 2 w:fr selection of better-quality
products. Ij_t -
The increasﬁn qua
directly. However, it is necessary because copyright protection has become central in
QW A )
1101114 (/121471 v o
was also revis s related tu . The increasing global
o o w

::::%, local pusiishemﬂrjegmu&zimjunﬂ on Lﬂm@:ﬁt ::s:: T:e

“authorized” logo on the front page to appeal to the readers after they enforced the
copyright protection (Fig. 3-28).

con_'ﬂ bute to the cultural diffusion

The process of the circulation of Doraemon and Japanese-style comics in
Thailand did not change drastically after the enforcing of the copyright protection
because local publishers still conduct main part of reproduction of Japanese-style

comics in Thailand. However, the copyright protection added a global dimension to



128

Doraemon and Japanese-style comics, and established a business relationship between
Thailand and Japan.

Conclusion

There are two styles of cultural flow in the cultural diffusion of Doraemon and
irculation without copyright protection; and
ion. The local market-led circulation

ics in terms of quantity due to the
n by the local publishers. The
ion. The authorizing of local

helped the spread of Doraémon. ant
affordable price as w -

standardized cul
publishers led to the
meet to the global stands

d i better-quality products that

{Dlmazgm, 2004:267)

ﬁgumua nahujﬁgljmmm in the process of
ﬂﬂ'ﬁw *E[”T‘N e o
phenomenon “in a y unregulated manner” and contributed to the diffusion of

Doraemon. As we saw in section 3.3.1, the various media could be an alternative for a
reader who could not access the products. The significance of the “local market-led”
circulation such as affordable price and high circulation are important factors in the
diffusion of Doraemon.

In conclusion, both styles of cultural flow contributed to the dissemination of the
cultural product of Doraemon in Thailand. The “local market-led” circulation cultivated
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the market effectively and played a significant role in the diffusion of Doraemon by
expanding the reach of the produce. On the other hand, the standardized circulation
provided the quality that could cater to the reader whose taste has been influenced by
global interconnectedness.

AONUUINYUINNS )
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CHAPTER V

SUMMARY AND CONCLUSION

5.1 Summary of th& j///-/{/—'

—
| ——

This thesis ¢ sd-Doracmon’s culftiralflow in Thailand in order to

understand the cultussi¥ sseffiafin | apanese-siyle'eomics in Thailand. The local
comic market in % 2-style comics. Of the many

popular titles, Doraemen i 4 ja > bec el among Thai people for more

than two decades. i§ s Sunmmanzes the finc ngs on how Doraemon has been

circulated in Thailand as 3 ave eontributed to its diffusion
Chapter II gave of Japanese-style comics in Thailand

by Ionkmg at the backgmund 0 Japanese comics industry in Japan, and

s i'.‘ll]‘]. market. In the beginning,
these local publishers wm: kf:en to distribute tha comics to the readers without any

control fmm mﬂmm ?JTJUE?& twice in local comics
magazines — in 1 off in 198 19% The Doraemon
paper ﬂ‘ﬂJEVE uth. Various
media qu phenomenon m&e the boom until 1:822[&:[ with the

arrival of Doraemon’s TV cartoon. Even after copyright protection led to

comic by repmducin@m 1

standardization in 1994, Doraemon has continued to capture the hearts of children until
today.

Chapter 1V discussed Doraemon’s cultural flow vis-a-vis copyright protection.
The cultural flow of Doraemon is classified into two styles: “local market-led” circulation
which is the cultural flow without copyright protection from 1971 to 1993; and
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“standardized circulation” which is the cultural flow with copyright protection from 1994
to the present. Both cultural flows have contributed to the cultural dissemination of
Doraemon and Japanese comics. The “local market-led” circulation was significant in
helping to spread Doraemon in terms of quantity. The affordable price, high supply, and
flexible and creative adaptation of the comics by local publishers created greater access to

the product. motivated local publishers to invest in

1 i ' ograms umer demand
2. | as markets
3.
4, publishers
On the other hand flow with copyright protection
added quality to the diffus he log2 | comics market and better-quality
products by authorized publish - taste of consumers who were influenced
by global sta%ﬂw;- - he standardized circulation:
A A0S rofm high competition
2 'Ihecnii}@gn CO s aglﬁa] standard
W =N
To aﬂlﬂﬂ] umqﬁ?msigﬂﬁmm on cultural
dissemination. However, the contri atgion m ‘alocaj mar et-lt&”}cir{:ulatinn would

o 1A A RTINS o1

Two factors have under girded these two circulations. First, it was local consumer
demand that got the circulations off the ground. Second, the profit-driven local
publishers unwittingly became a go-between connecting the Japanese market to local

CONsumers.
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5. 2 Implications of the study

Japanese-style comics have by now managed to corner almost the entire local
comics market after being introduced more than three decades ago. Although the
cultural flow remains asmmeh‘ical in terms of numbers and the situation may appear to

N W n this research suggest otherwise. The
three aspe )le of the cultural industry in cultural
L@iﬂaﬂnﬂ; and cultural dialogue

are defined as those where “the cofents arefypically protected by copyright” (UNESCO,
S e Dl _—

2000:13), these Ipﬁl comic publis

€l cultural industry has a
“twofold nature — bﬂgcui E m 2000:12); the cultural aspect
has led to greater creativity.inthe cultural dialogue between Thailand and Japan while the

e YV AHA B 15 ik e
g | )Y1E A 8

QThe profit motive was the major factor behind the “local market-led” circulation
which contributed to the spread of Doraemon. Therefore, local publishers were printing
Japanese-style comics mainly because it was profitable to do so. This profit-driven
agenda resulted in the dominance of Japanese-style comics in the local comics market.
As described in Chapter III, several publishers swung from publishing local comics to
Japanese-style comics after Doraemon’s market became apparent. Consequently,
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Japanese-style comics occupy around 70 per cent of the local comics market (TFRC,
1997). Such extensive domination by Japanese-style comics has impacted Thai society
in various ways.

First, local comic creators were adversely affected when several publishers
which used to print Thai comics shifted their business to print Japanese-style comics

tion 3.3.4). The popularity of Japanese-style

during the Doraemon boom instead (:

vesting in local comics that could

“We want to act Thai children [like

Doraemon] ... nics ines like Phuan Kartoon

had to be cl conomic problen:s.

= | m?}if-‘(&immm 1982:9)

Second, the eco pect, of th “local eomics industry creates a conducive
setting for the diffusion of ‘lots of graphic sex and hard core
violence” that are sold e ation, 3 February 2003). The
sex and violence depicted in Jag: s have been a point of criticism for a
long time. Asa mgult, the 'Fﬁas/ : ':fastion against comics that
focused on sex and vio b J

Third, the dmﬁ nation by Japane I voked social disooiiise on

the Thai identity. A sa’folar was worried over “the pntenﬁally negative fallout from the
infusion of foreign ¢ sﬁ e on, 13 ) lar magazine GM also
cautioned abuuﬁﬁn:i mmﬁm culture and cited
Doraerﬁ mﬁ i re \ese chi o ependent on
Duracmuq. e mm 3211 % H}Je not.” (GM
Magazine, August 2002:140).

While the economic aspect of the cultural industry contributed to the cultural
diffusion of Doraemon and other Japanese-style comics, it not only resulted in the
domination of Japanese-style comics over the local comics culture but was also posing a

threat to cultural values and cultural identity in Thai society. The Japanese-comics
industry used to be a niche market in the late 1960s, However, it has grown to such an
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extent that Japanese-style comics account for 23 per cent of the total sales of domestic
publications in 1997 (Fig. 3-31). Because of the sheer quantity, the importance of local

Japanese-style comics publishers is also on the increase.

Impact of the cultural aspect

On the other hand, the c of the Japanese-style comics industry has

led to greater room for creativi ing local comic creations.

All Japanese—@ magazines i Thailand have to set aside editorial

space for local ‘the condition' stipulated by the

Japanese publishers 10 inghiid: anese-style comic magazines
(Pers. Interview, [sares spoe). s All | eartoonists have yet to produce
a successful title as g€t, the anee’Sa not and Blue Hawk, 2001, Fig.5-1)
comic which reinventsithe avell-kng _‘ ; hai lktale Phra Aphai Mani and whose plot

was used by several

Japanese-style comics ines
" 4
In addition, Japancsg— ulate the cultural interaction of local
cartoonists. Nathgﬂs Tm;ﬁ/ rmer staff of ]?; became the creator of an

) i

“I worked for a Qufgpanese-sryfe comics publisher because I love it. [

i Ay Vv T fietam iy

~(Pers. InterviewiJune 2006)

oy A TR A kA N e b5

was lahched in 2002, several local animations have been produced since then. Seven

Thai animation programs were broadcast on television in September 2005°. The
full-length cinema animation Khan Kluay was produced in 2006 after long absence of

local animation production since 1979 (The Nation May 19, 2006) and a cinema film

! Japanese publishers stipulated the quota because they were worried of being
accused of “cultural imperialism” in view of their colonial history. (Natsume, 2003:182)
2 Surveyed by author in September 2005.
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Fig. 5-1 Apaimanee Sagn-du';t; by THI FMEH Taen, TV animation created by

cartoonists serialized 51@’/*' &é the fortierstafy of Vibulkij.

based on local comig

) was a commercial success in 2006. A

-9 .
- J‘A

newspaper article declaged: 1 he apane_g own the Thai animation market, but Kosol

Choochuay [director of Lhai ﬁn‘umd Zbﬂﬁf‘ﬂlmnatmn festival] wants to change that.”
&3}.‘:‘: BoTh;.than Kluay and Nuu Hin have also
simili 10 JM&SE and &’estem animations (Fig.5-5).
The two aspects of méiiﬁmai {ndusth
The economic aspect led to cﬁimfaidommaﬂaw.iapanm-st}rle comics and provoked
social discourse 1}13 STUTN i, ﬂf cultural aspect of the

Japanese-style ﬂﬁmlcijlﬂllﬁﬂ'jf helped sﬂmﬂa@,ﬂﬂfﬁfﬂ n:qteraclmn

(The Nation, 17 January

merchandized their characte

have been discussed in this section.

S.2.2 Copyright firftection and cultural3issemination

As dnscnbed in sectinn 4 3 15 Jthe emergenue of copynght pmte:clmn has raised
cﬂncemsuwr thel création nf‘a new ghlnwlggnpoiy of the t:u.lmral Endusmes especially
by the West. The statistics show that the seven major media conglomerates in the world
— most of which are in the West — took the lion’s share of the total turnover of 50 largest
audiovisual companies in 1997 (UNESCO, 2000:21). A similar situation can be
observed in Thailand where copyright protection has helped to preserve the rights of the
authorized local publishers and has also given rise to the oligopoly in the Japanese-style

comics market.
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Fig. 53 The first TV Fig. 54 A % of the Fig. 5-5 Merchandizing of
cartoon series in Thailand, mmrin Nuu /d Moo  the character Nuu Hin in
Pangpond, since 2002. ——-Fanw inJune Mﬂﬁa——- July 2006.

/ p ——
Nevertheless;( .

helped to maintain ¢

Thailand. In the lat

“this research show that copyright protection has

bj’ !ihiqlding local creators from low-cost piracy in

l

n_Iapameae-style comics entered the market, local

=
+ . i " A, ¥
local comics since publishers did nor haﬁ:llh /m'.rqt in the creation of content (Pers.
IS e /4 ,u‘/ fl
Interview, Virat Teekapuusakul}”—:&:mm m‘ﬂ‘é creators could not compete with the

Japanese-style ﬂﬂmmi which were/lépmdu‘ : \af a low cosr

invest in the mme‘fu} of the comics by Eﬁfbmn‘@ copyright protection. The

standardization of the flow ch to a rise in the pnc.e of Japanese-style comics and also

opened up edtwﬁal ﬁpawfor dhe Jncal fomic cmaﬁms “Although the seven-per-cent

copyright fee fOr pfinting the Iapanea&-stﬁe cﬁmms is cheaper than the fee that Thai
caﬂmﬂisls x;harg*e g?ers. im Vlrat Tﬂﬁkﬁpmkuk}, tnﬁal puhlﬁhcm fire now more
inclined B:} seek out ]aca] mntcnt as fhey wnu]df then ha]d the cu]}ynght over the content
and could thus manipulate it in different ways to rake in more profit either through
merchandizing or media mix (Pers. Interview, Phitoon Terapatanapan).

Hence, the findings show that copyright protection, in protecting the author’s
rights over the Japanese-style comics, it also helps to guarantee the local cartoonists’

creations and their incomes, thus giving local comic creators the opportunity to profit

from their creations.
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5. 2. 3 Cultural dialogue through comics

Given the popularity of Japanese comics in Thailand, and vice versa in a lesser
extent, there have been increasing opportunities for cultural dialogue between Thailand

and Japan through the comics, so much so that both governments are keen to use the

cultural dissemination for economic xwtfr\/nc purposes.

Doraemon as a mmmpmﬂﬁ

It can be nbs( 01 “common image” shared
" on u?\mam\ﬂm-.e decades. Doraemon has
For example, in satires about the
Th:a@m Shinawatra and his rival,
tﬁg\in chain mails and circulated

i2.5-6). The caricatures used

among Thai youth
become a tool of co

WG 2

while Thaksin was portrayed asm '

// J/*h \‘\ 3

m«{ m‘llh each mc of Doraemon, this chain

J"

With the photo of ;ﬂmmans cmnh

In addition, &vcrai u@s use Doraemon as their

inspiration. Pod, an artist aﬂd}a singer in popular music group “Modern Dog”, expresses
a o

Fig. 5-6 Doraemon as a tool for political satire (@ day, July 2006)
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his feeling about Japan with Doraemon in the exhibition held in February 2006.
Udom Taephanich, a famous comedian and an artist, puts many colors on the face of
Doraemon to express his sadness (Fig. 5-7). “I drew Doraemon as a memory of my trip
to Japan. [ put colors on it when [ broke up with my girlfriend. [ even drew a picture of
Doraemon committing suicide™ (Pers. Interview, September 2006). Both artists are in

their thirties and they would have

b vW) first readers of Doraemon in Thailand.

cultural interacti
ent in industries throughout

announced new e i
p—N /)

} p { = and'i CASE 1
a‘
N3 ] e
i_nc]udingq‘animatmn, ns an aracters” (BOIL, 15 June 2004). In contrast with

the relatively-parallel relationship between Thai and Japanese publishers, the Japanese

oG

Ministry of Foreign Affairs (MOFA) has displayed an increasing interest in the possible
connection between popular culture and diplomacy (Otmazgin, 2004:261). The aim of
the Japanese government became apparent when it launched the Strategic Council on
Intellectual Property (SCIP) in 2002. The aim of the council, supervised by the Office of

the Prime Minister, is to promote the growth of the nation’s intellectual property,
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including patented technologies, designs, movies and comics, as a means of revitalizing
the economy. The comic is recognized as “a cultural expression from Japan” and the

government has plans to promote its development.

“In order to raise the international status of manga, an original style of
expression from Japan, and makelit, widely accepted in foreign countries,
Jfrom FY2006, the GOJ {Ga&xn! ,
honor young and proq@gjbre: o idligatirtists, and encourage foreign
comic artisis to erﬂe ac mappfymg the manga style.”

/‘ ) & (SCIP, 2006:143)

n] will promote initiatives to

The cultural

o
N.\-‘ :

/2 'yf/#
keen to promote this form of cuft@ﬁiﬁfﬂﬁ"

e VI
et }*JQ\

4
Pﬂf#ﬂﬂﬂfﬁ CHITHTa

Recently a ﬁnm’kabla,
Pong;mmit has started to attract Japanese young people. [t

si cently appeared in 4

’] m?mjﬂjﬁr first ynuth sub-culture
ﬂ een popular
ﬂng al young r:] lyf has now CMS&EMEIS and is

drawing in Japanese readers. Wisut held several

er’:‘ﬁFig.&S), drawn by Wisut

solo-exhibitions in Japan in 2005 and his comics were
: ..., compiled into a comic book in Japan in 2003. His essay
igwr Dy sEw

B2 “Tam-kun to Yipun (Mr: Tam and Japan)" was published by

Fig. 5-8 Front page of Hesheit Shincho-sha, one of the leading publishers in Japan, in
published in Japan in 2003 2006.
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Why are these comics tools of communication even in the overseas market?
The pictorial nature of comics can cross borders and language barriers easily. It can be

said that comics have a universal nature appealing to readers. In addition, both the Thai

distinctiveness of “Japanese-style”

and Japanese have been familiar with comics as a visual art for more than a century. The
mics lies not only in the drawing techniques but
also in the development of a narrativ &y is not commonly found in Western
comics. ‘§ _4
! TT——
When Doraemas ce_in Thail _ first time in 1971, the cultural
The asymmetrical economic

‘ of Japanese goods in 1972.
Thirty years after its figst argvall economi alanee between the two countries still

difficulties or limitations thitcouldBe addressed infture

mumwamﬂ’ﬁ“%““‘v
RS Aneag

girsl, this thesis did not study the cultural values and identity of Thai people, as
well as their perception of foreign cultural products in general; instead it focused on
Japanese popular culture and comics. Moreover, the aim of the author was not in
explaining the cultural dissemination of Doraemon and other Japanese-style comics by
exploring the cultural factors behind the popularity but by studying the factors behind the

dynamics of cultural industries. As local demand was crucial in shaping the cultural
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dissemination of Doraemon and other Japanese-style comics, it is thus necessary to study
the background of the readers’ demand in terms of cultural value. As the author had
implied in section 3.3.5, the cultural similarities between Thailand and Japan, as well as
the socio-economic change in Thai society should be studied more deeply to understand
the popularity of Doraemon and Japanese-style comics in Thailand.

hi W cultural dissemination and piracy or “local
\

% in comparison with the spread of

uldy be interésfing to investigate the difference in

monl agd Mickey Mouse. While Disney tries to

Second, the relations

market-led” circulation can
globally prominent bran
cultural diffusion betwe
formulate Mickey’s read in a laissez-faire fashion by

various local medis ion could offer suggestions of

the industry. h B | - M

S REMHINEIANT
TR e

there wéS no specific organization that preserves mass publications. Antique comics can
be found only in the homes of private collectors. The Thai cartoon library, the only place
to access a lot of antique Thai comics, is maintained by an individual collector. Mass
publications such as comics and magazines are important tools in the study of popular
culture. The authorities should support the preservation of mass publications as a cultural

heritage by setting up specific libraries.
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The re-evaluation of the “local market-led” circulation is important in
understanding the impact of the Japanese-style comics. The early period when
Japanese-style comics were printed before copyright protection was enforced is now
unfortunately labeled as a time of “piracy” and has almost become a taboo topic in local
comics circles. This label of “piracy” is an obstacle in the development of the discussion
on Japanese-style comics. In fact, it is difficult to obtain antique Japanese-style comic
books as secondhand books »_;_- dc ~, ol aem for fear of copyright infringement.

irrelevant to label the “loesl (c
In ordcr # '/

entertainment produgts] it i€ ufipoftant fo earry out publie awareness campaigns about

tg} i W m dBCI‘-Eﬂ&E the pim}" of

copyright protection, c@pyrif sadibe phot .\\ iR

AOUUINBUINT )
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1. Atsushi Kuwamura, International licensing division manager, Shogakukan Inc. 8
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2. Takashi Fukuda, International licensing division manager, Shogakukan Inc. 8 May
2006
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3. Isres Thongpusnoe ese comic division), Nation

Edutainment Co.¢id.. 4

4. Jarukiat Tangthats i 2006, and 3 July 2006.

5. Kitsada Boonsri, dftogfrhier, Animate grouy \ 1d, 20 April, 2006.

6. Nathanas Tirajaras_Forger tﬁl::“ b '.1 j. Silptorn comics & Animation, Thailand
Animation & Compuier Graphics Assoeiation (TACGA) Committee Member,
3 June 2006. LA £

WSS < '
7. Niran Bunyaratphan, a voicéactor for F¥eartoon of Doraemon and Managing

9. Ruetaivan Kessakul, Ed1tor {Japanese con'uc division 3), Nation edutainment

10. (s::;lju: ﬁmH n yﬂl@ﬂ! m}?ucs puplishers, Creative
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Cartﬂnmst of title Asawin Siam, 6 April 2006.
12. Virat Teekaputisakul, Chief operating officer, Siam Inter Multimedia Public
Company Limited. 27 May 2006.

13. Wacharapan Luanyanon, Antique cartoon collector, 22 June 2006 and 26 September
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Library, 22 June, 2006 and 12 July 2006.

15. Wongsiri Miyaji, the first editor of authorized Doraemon, Nation edutainment
Co.,Ltd. 24 May 2006.

16. Yasushi Ichikawa, Currently working for The Strategic Council on Intellectual
Property (SCIP), First secretary, Bmbassy of Japan, 18 August, 2006.
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Appendix A: Time &

ey

\!

: of Tha

Skl

nd Japanese cartoons history

1932 Revolotion converts
absolute to constitutional

]

. Thai history Cartoons in Thailand . i Tlaidag Dorsemon in Japan Cartoons in Japan
Ul (1843 Pumch  magazine
\ published in England)
1851 Accession of Rama IV = N\
1868 Accession of Rama V - 1862 The Japan Punch
N (= magazine
1910 Accession of Rama VI Ry
1920 King Rama Vifholds | 237150 (1923 Disney create | 1923 First Japanese comic
drawing contest of Phaap- {5 %:\‘\.’({:,3 Mickey Mouse) using balloons “Adventure of
I - Show-chan™
1927 Accession of Rama VII Around 1920 First Japanese
animation was produced

1935 Abdication of King
Rama VII

ot e AT VU T

1

Japanese comics propagate
the war

;Eymﬁﬁﬁfzﬁﬂwﬁﬁwawﬁa
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1941 Pearl Harbor, Japanese
army enters Thailand
1945 End of WWII 1945 First Thai animation
produced
1946 Pridi's constitution 1947  Osamu  Tezuka's
' Accession of King Rama IX historical  “Shintakarajima”
/ \ with new techniques
1950 Pibul takes power 1951 Chao Krung méazifisl £ [+ 4 19505 Gekiga boom catchs
launches ! \ voung generation
1957 Salit takes power by | 1954 Tukats magazig 1958 First theater animation
coup launches is produced by Toei
1958 Channel 4's launch Around 1955 Sawasdi's 1959  Shukan  Shounen
popular e magazine) is established
1960 Channel 7's launch 1960 Payut produced
animation “Dek

1961 National Development | 1962  Hem

1965 First TV cartoon,
“Tesuwan Atomu™

1964 First air strike on I'ilﬁjjapalmﬂ"pmglm

r— "“”“““““““iﬁ‘ﬁw ’J‘VIEJ‘U’i 19

1965 Iapame TV cartoun, Jao P 1967 Young men's magarine
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Pramanu (Atom)
1967 Kartoon Dek, the firsi ' 1969  Doraemon  has
1971 Tanom’s coup 1970 Nakak Sua (Tigar Mask? 197 1970 Kamen Rider
on TV ‘
1972 Student protest against | 1972 Offset Printing Iz . 973 Doraemon’s first TV | 1970s Girls’ comics became
Japanese goods 1972 Piriyasarn Magazig wal =M\ | animation fails popular, Paperbacks makes
launched 5 (i good sells
1975 The end of the | 1975 T¥ Line 1 1974 Doraemon compiled
Viemamese War launched by Vibuikij ; : into paperback
1976  Massacre  at | 1977-78 Decline supp ‘ 1977 TV cartoon,
Thammasat University Japanese TV programs ’ “Uchusenkan  Yamato™
g boom
1978 Story-comics e Saried | il LE) 1978 Comics account for
nheimdced AT 15 % of all publications
I?TQ“CmdyCandy" :---u.», .m TV cartoon of
book introduction of Doraemon | Doraemon  has  started,
1979 Payut produced thedter’| in B¥Jime by Vibulkij=> | paperbacks sales reaches
i Pl ion copies
© " | 1980 First, Theater film
Py PRy marke




1985 Chamlong elected
mayor of Bangkok

1985 Investment boom by
Japanese caused by Plaza
agreement

1988 Chatchai becomes first
elected prime minister since
1976

starts
4l :
1988 610 nevi i
Japanese-style
published

Wb

¥1.5 billion sales, the first
theater  animation of
Dorazmon is produced

1981 Production of theater
animation become yearly

1981 “Dr. Slump”™ boom

1982 A girls  comic
“Tokimeki Tonight™ boom

Middle of the 1980s, ladies
comic for adult women
become popular

1987 “Dragon Ball”, “Saint
Saiya™ become popular

1986-1994 Uruguay Round
discusses [PR

1992 Black May

Around 1990, “Doragon Ball®

1990 “Chibi-maruko chan™
become TV animation

1995 “Doragon Ball” ends
the series, Domestic comics
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1997 People’s constitation,

2001 Thaksin become prime | 200

2006 Celebration of Rama
IV's 60 anniversary of

Wisut published hﬁ
books in Japan

than 400 kinds, comics is
translated § countries, TV
animation is exported to 21

2001 Miyazaki's theater
animation “Spirited Away™

ial | 2006 Studio Ghibli’s “Tales

from Earthsea™ is distnbuted
in US by Walt Disney
Pictures

]
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Appendix B

‘Iransition of adaptation on reproduced Doraemon comics in Thailand
(1971-2003)

Doraemon comics have beg uced with various adaptations by local
publishers before authorization by Shot e Japanese copyright holder in 1994.
The tables show the transition ¢ ‘ f . reproduced Doraemon comics in
Thailand frons thie f‘rstm m:m i 1994, Percenitages are
hcatmns of Doraemon in Japan.
‘m Details of reproduced Doraemon

author’s observation is

100% means completzis

in each period are des

Original Doraemon ' :

1. Picture: drawn by the cgeafor,

2. Name of charactérs: Dor: ,‘“Hab ant. eo, Sizuka, etc.

3. Variation of publicatioy mqm__ aperbacks (Tentomushi Comics
Series). / o+ 5 '

4. Order of episodes: In pape i ~-_ episodes was designed hy the creator.

d"

5. Lettering: Tw for
effects.

7. Additional sect have any additional pages in
paperbacks. U A —

mnsrzaeOlALA IV UTNTT

In 1971 : Yawmit M

e VNN I VIENRE

In 198182 : Doraemon Maew Jom Yung (vol. 12,13,14,15) published by Mitmitri

: Doremon (vol. 10.11.12.13.14) published by Vibulkij
: Doremon (special edition) published by Sam Dao
: Doramon Maew Jom Yung (July 29- 3 Aug, 1982) serialized in Thai Rath

In 1988 : Doraemon Maew Jom Yung (vol. 37) published by Mitmitri
: Shukan Weekly Tile Magazine
In 1994 : Doraemon (vol. 4) published by Nation comics

In 2003 : Doraemon (vol.l) classic series published by NED comics



Doraemon in 1971 50% 100%
Picture

Name of character
Varialion of publicalion
Order of episodes
Letterin

Doraemen in 1878 50% 100%

Picture
Narne of chare

J1 Car;

//@S}&«,_..

Tu’lﬂ'\\\

(A
‘( Doraemon in 1994 50% 100%
Picture ~—
NS i P]
Order of e@m QU

ﬂWﬁ@ﬁ S TNE

Doraemon in 2003 50% 100%




APPENDIX C
INTERVIEW QUESTIONS FOR PERSONS

IN COMICS INDUSTRIES

Tell me about
How long have
Why did you s 0 Work
Tell me abotit the l! i
Do you knov
days?
Do you kno -1 [Jorac --: , hailand?

7. Do you know how 1 yﬂppﬁﬁ aperbacks have been sold?
8. What is your opini QO Wty In : bas become popular among Thai
people?

ol R e

yooks in Thailand in the early

&

9. What do }'0{& 2en Thai comics and
Japanese? = <
10. Are there arf.di ' 2¢ Japanese-style comics in Thai

market? I
11. What was the c the comics mdush'y after the enforcing copyright?

:i'::‘:mmmﬂ‘sms

14. Was there any confusion whefi the co Wt was enforcédtin Thailand?
ers?

o}l ddd 1=t A V1 El 1N E)

16. Were you aware of the copyright when you worked at the comics industry?
17. Personally, do you like Doraemon?
18. What do you think can be done to improve the Japanese-style comics?
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Appendix E

Comparison of cultural values

Japanese values as seen in Thai values
episodes of Doraemon
Father — Leader of the fami — Leader of the family and works
outside . Ww outside
carn 1ned “‘“' Has an important role to earn
income but is not the only
Mother - ges the house as well as
vorks outside
- ducates the children more
han the father.
Education Most import - dne’s ‘ . portant to some degree
Other values | Respect for eldérs— Respect for elders

)"/ & -
VeV Imnort:

atively weaker bonds in
igh—{friendsTip and groups

F Enas)
e ¥

priorily in one

Hate loss of face very much Hate loss of face

GIRIDTSN L[ 1Ay R

AN TRk I e

sad occasions

Taking revenge is important Releasing each other from bad
karma is important

(Summarized and translated by the author from Kamalobol 1992:166-167)
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