








































































































































































































































CHAPTER IV 

ANALYSIS OF DORAEMON'S DISEMMINATION 

AND COPYRIGHT PROTECTION 

Chapter IV analyzes the relationship between Doraemon's cultural diffusion and 

copyright protection to study its contribution to the dissemination of Doraemon and 

Japanese-style comics. Copyright protection is based on the idea of intellectual property 

rights (IPR: copyrights, trademarks, patents, etc.). IPR has been regarded as a "global 

standard" since the Uruguay Round (1986-1994) was held to discuss it. Based on 

copyright protection, "cultural industries.. . . [and their] contents are typically protected 

by copyright" (UNESCO, 2000:13). However, Doraemon (and other Japanese-style 

comics) had been disseminated by local publishers without any control fiom the Japanese 

publishers and copyright protection since the 1970s (or the late 1960s). Would the 

enforcement of "copyright protection" contribute to Doraemon's diffusion and cultural 

interaction between Thailand and Japan? 

The first section looks at the transition in the cultural flow of Japanese-style 

cartoons between Thailand and Japan. The second section analyzes the cultural flow of 

Doraemon in Thailand, which is described as "local market-led" circulation and analyzes 

the pros and cons of its dissemination. The third section examines the standardization of 

Japanese-style comics' circulation in Thailand by enforcing copyright protection. The 

fourth section discusses the contribution of both flows to the spread of Doraemon and 

analyzes the relationship between copyright protection and the cultural dissemination of 

Japanese-style comics in Thailand. 















cultivate overseas markets, most of the staE have not studied the situation in overseas 

markets. 

A good example that shows Japanese publishers apparent disregard for and lack 

of knowledge about the Thai market is as follows. When Siam Sports asked to gain the 

copyright of Doraemon from Shogakukan around 1982, Shogakukan asked for 20,000 

baht per page of the original comic and 100,000 copies as a minimum impression for the 

first issue to acquire the copyright of Doraemon (Yuwanakorn, 1990:96). Shogakukan 

might calculate this amount based on the Japanese market which consumed 14 million 

copies1 of Doraemon paperbacks within a year of 1979. This request was a tall order 

for the local comic market where the normal print run of comic books was around 5,000 

copies, and where an impression of 30,000-70,000 copies at the height of the Doraemon 

boom was considered a major feat. 

Another reason that Japanese publishers were not prepared for copyright 

protection in overseas markets was due to the lack of a clear strategy for foreign markets. 

Natsume explains a typical attitude of Japanese publishers. 

"Around 1990, many ofers [were made to Japanese comic publishers] to 

purchase the copyright fiom them. Originally the comics industry was 

concerned only for the domestic market. In addition, as most Japanese 

were not good at dealing with foreigners, they could not respond 
eflectively Indeed, most Japanese publishers did not have any staflto 

deal with copyright issues and they just neglected the ofer to purchase the 
copyright fiom abroad. '" (Natsume 2004b, 246-247) 

Even Shogakukan, the publisher that manages the copyright of Doraemon, has 

established an "International Licensing Division" to manage all the copyrights of their 

publications only a few years ago even though they established their own agent in the U.S 

much earlier than it. Takeshi Fukuda, manager of the division, says: 

The data of domestic sales of Doraemon is according to Yokoyama (2005:102) 

























































Why are these comics tools of cormnunication even in the overseas market? 

The pictorial name of comics can cross borders and language barriers easily. It can be 

said that comics have a universal nature appealing to readers. In addition, both the Thai 

and Japanese have been familiar with comics as a visual art for more than a century. The 

distinctiveness of "Japanese-style" comics lies not only in the drawing techniques but 

also in the development of a narrative style that is not commonly found in Western 

comics. 

When Doraemon arrived in Thailand for the first time in 1971, the cultural 

interaction between Thailand and Japan was still limited. The asymmetrical economic 

relationship resulted in strong protests against the purchasing of Japanese goods in 1972. 

Thirty years after its first arrival, the economic imbalance between the two countries still 

exists. However, we can see the expansion of the potential of cultural interaction by 

comics. Although Doraemon cannot be credited solely for it, he did contribute to some 

of the active cultural interaction we see today. 

5.3 Recommendations 

During the research period for this study, the author encountered various 

difficulties or limitations that could be addressed in future research. 

5.3.1 Recommendations for further study 

First, this thesis did not study the cultural values and identity of Thai people, as 

well as their perception of foreign cultural products in general; instead it focused on 

Japanese popular culture and comics. Moreover, the aim of the author was not in 

explaining the cultural dissemination of Doraemon and other Japanese-style comics by 

exploring the cultural factors behind the popularity but by studying the factors behind the 

dynamics of cultural industries. As local demand was crucial in shaping the cultural 
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