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Thesis Title Influence of Shirtts Brand-Name and'Style on

Consumert!s Buying Selection Behavior,
Name ‘Miss Wallapa Reahunpan. Department Psychology

Academic Year - 1974

ABSTRACT

The purpose of this research was to study the influence
"of Shirt's Brand=Name and Style on the consumer's buying selece
tion behavior. The sample consisted of 62 male undergraduate
students in the Faculty of Education, Chulalongkorn University.
The buying situation was that each consumer indicated which shirt
he would buy in the experimental room. Three shirts, which were
different in brand;name as well as collar size and color, were
placéd on the table. Twenty seven shirts were used in the experi-
ment. ‘None tables were set fof this experiment. | Providing that
the consumer had to select one shirt from each table., Chi~squar
method was performed on the data.

The resul tsy wére jthat /brandsname and collar'sizé haé
infiuence on 'Consumer's ‘Buying ‘Selection Behavior, ‘Consumer
prefered HARA to NOPARAT and ARTTAILOR:and prefered ithe medium
collar size to the large and small one. No significant difference
was found in color selection. The results also showed that the
subjects! reasons to buy depended on the following : color, collar

size and brand-name, in that order,
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