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ABSTRACT

The present investment if ihe hiscuit irdustries is one of
which needs very large capital and high risk. Due to the high
initiating capifal plus iarge éumber of cqnpetit6is in the market,
the feasible studies for the Znoestieant in the business is very
essential_before any further decision is mdﬂe. and it also helps as

a guide for the successful marksting in introducing various new kinds
of this product line.

The informations. for the feasibility studies are obtained fram

Lotk primary and secondary data. Frdn the primary data includes
manufacturers, distributors, and consumers in the Metropolitan area.
The studies obtained frcun the distributors; and consuners are done by
both questionnaire and also by depth intezview frem the saapling of
each group. The distributoxr groups classify as: 4C wholesalexr shops,
ghiie 20C

100 retailer shops, 10 supermarkets or department stores.

sampling were taken from the consumers side.



The following details were obtained from the feasibility

studies done.

1. The biscuit manufacturers are tremendously large in number
especially those small  and .simple manufacturers. This causes the
introduction and increasing of various’ kinds amd types of biscuits in

the market, which in turn increases the competition for the consumer

market.

2. There are good probabilities of success in launching a new
biscuit product in Bangkek Metropolitan area.

3. The manufacturers and comsuisrs comment that qualities play
the most important part im geilecting /the brand of biscuits while the

distributors suggested fthat advertisement are the main point.

4. Manufacturexrs, distributors, and consuxers have all agree
that if a new prodcut is being l1aunched. under a proven or famous
brand name, it will most likely to achieve success.

5, The prize of the most popular biscuits will not exceed
10 Baht per packet.

6. The best place for selling is suppermarkets and department

stores.

7. 'The zest way for ‘prometing ig through broadcasting medias

and also the special amount of discounts given to ths distributors.

8; With in all brand ;f\the biscuits, NiSSIN is the brand which
has the largest number of aisplaying in the market, f:llows by GLICO;
while GLICO has the 1arge;t selling fiéﬁfes, fcllows by MISSIN.

9. GLICO is tried by most consumers ard ARS &AL secondily .

Alsd;GL;Coﬁisapréferféﬁ+by§most?consumers~Whilé HISSTH s second.



’

10. Sex also plays scme parts the preference of biscuits.
The studies show that females are more fond of biscuits than males.
But age seems to have no part in preference, because the consumption

figures taken from various ages show more or less the same.

11. If a new brand is launched, the percentage of the wholesalers

who want to try marketing it average about 82% for the retailers only
74%, while all supermarkets and depactment stores want to try on the

newly launched products.

12. The studies_show only 6% of the ¢onsumers want to try the

new launched brand, ‘and anavy ‘them mostly are females.

COMMENTS

The present prodnet life =ycle of biscuits businesses in the
Metropolitan have reached the maturity period. Any idea of launching
a new tyge or brand of biscuits is<just trying to promote more or less

the type of pfoduct to its better standing status.

In order to-launch a new biscuit product ard be successful, one
must emphasizeé.on a totally new concept of the product itself. And

the most important factor is the marketing-¢trategi@s.

Aside Fren this) the nanlf <& turers mustsalsc stake jinto
consideration the product acceptance by consumer s, which at the moment
they still have not enough stroﬁg brand loyalﬁy. There aré muny ways
which can be done, such as: try to manufacture only the product which
contain the best éualities, mark up reasorable prices, and the product
must be available at all time and places. All these will take time

and in turn slowly iead to the icdeal consumer ' concept.
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