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# # 5384660728 : MAJOR COMMUNICATION ARTS
KEYWORDS : MATERIALISM/SELF-CONSCIOUSNESS/COMPULSIVE BUYING/
GENERATION Y/ SURVEY
CHANOKPORN PAISARNPARNICH : INFLUENCES OF MATERIALISM AND
SELF-CONSCIOUSNESS ON GENERATION Y'S COMPULSIVE BUYING
BEHAVIOR. THESIS ADVISOR : ASSOC. PROF. SARAVUDH ANANTACHART,
Ph.D., 169 pp.

This research was aimed to examine : (1) materialism, self-consciousness, and
compulsive buying behavior, and (2) influences of materialism and self-consciousness
on generation Y’s compulsive buying behavior. Survey method was used to collect data

from 420 generation Y consumers in Bangkok, aged 18-27 years old.

The results showed that materialism and self-consciousness were significantly
and positively correlated with compulsive buying behavior of generation Y. When
considering in details, it was found that the materialism’s success and centrality
dimensions were significantly and positively correlated with compulsive buying
behavior. Meanwhile, for self-consciousness, the private self-consciousness, public self-
consciousness and social anxiety dimensions were significantly and positively
correlated with compulsive buying behavior. In addition, the overall results indicated that
materialism had effects on generation Y’s compulsive buying behavior more than self-

consciousness did.
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Age Both Sexes Population Male Population Female Population Sex Ratio
Total 6,946,043 989 3,496,128 483 3,449,915 506 1013
0-4 631,233,096 326,136,070 305,097,026 106.9
5-9 606,597,911 314,054 211 292,543,700 1074
10-14 596,720,413 308,954,072 287,766,341 107 4
15-19 597 805,088 308,197,771 289,607 317 106.4
20-24 604,063,862 309,039 582 295,024,300 1048
25-29 558,135,538 283,887 473 274,248,065 1035
30-34 509,461,907 258,780,856 250,681,051 103.2
35-39 491,023 301 248 667 187 242,356,114 102.6
40-44 469,387 407 237,130,030 232,257 317 1021
45-49 425,428 869 212,726,195 212,700,674 100.0
50-54 349493715 173,090,016 176,403,699 981
55-59 312,983,862 153,448,626 159,535,256 96.2
60-64 248148 431 120,522,621 127625810 944
65-69 181.769.370 86.615,208 95,154,162 91.0
70-74 147954 197 67.805.816 80,148,381 846
75-79 105,247 836 45,986,036 59,261,800 776
80-84 65,868,716 26421372 39,447 344 67.0
85-89 31.540,284 10,967,729 20,572,555 833
90-94 10,257,660 3.026.318 7,261,342 a7
95-99 2501112 593173 1,907,939 311
100 + 391.374 76.121 316,253 241

#u: U.S. Census Bureau. (2011). International database world population by age
and sex. Retrieved December, 20, 2011 from http://www.census.gov/population/
international/data/idb/worldpop.php
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A Chronological Overview of Human Development

Period of life Approximate age range

1. Prenatal period Conception to birth

2. Infancy First year of life

3. Toddlerhood 18-month-olds to 3-year-olds

4. Preschool period 3 to 5 years of age

5. Middle childhood 5 to 12 or so years of age (until the onset of puberty)

6. Adolescence 12 or so to 20 years of age (many developmentalists define the end of adolescence as

the point at which the individual begins to work and is reasonably independent of
parental sanctions)

7. Young adulthood 20 to 40 years of age

8. Middle age 40 to 65 years of age
9. Old age 65 years of age or older
un: Shaffer, D. R., & Kipp, K. (2007). Developmental psychology: Childhood and

adolescence (7th ed). Belmont, CA: Thomson, p. 5.
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Non-consumer

Cognitive loyalty

Affective loyalty

i

Conative loyalty

Conative loyalty

Jd

Action loyalty

—

(—

Branding-creating brand image

and reputation

® |MC generating awareness and
relaying market superiority

® Building brand equity with IMC and
branding

® Satisfying product experience

® Branding — congruency with brand
values and associations

® |MC - liking the brand due to liking
the advertisement or the endorser

® Building a relationship with the brand
showing generation Y consumers
appreciation and special attention

® (Continued satisfaction with the
product experience

® Product availability

® |MC — maintaining brand superiority

11 : Lazarevic, V., & Petrovic-Lazarevic, S. (2007). Increasing brand loyalty of

generation Y for future marketers. Journal of Business and Economics, 28(7),

1-10.
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WHUNINT 2.7 UWAAIBIALISENAUIBIANNABINITHUFIUURINY 1

ABRAHAM MASLOW
HIERARCHY OF NEEDS

SELF-
ACTUALIZATION
Pursue Inner Talent
Credtivity Fulfillment

SELF-ESTEEM
Achievement Mastery
Recog_jnilion Respect
BELONGING - LOVE
Friends Family Spouse Lover

SAFETY
Security Stability Freedom from Fear

PHYSIOLOGICAL
Food Water Shelter Warmth

#11: Solomon, M. R. (2011). Consumer behavior: Buying, having, and being (9th ed).
Upper Saddle River, N.J: Prentice Hall, p. 161.
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yaannn yaanniiuganaiunsanianuidinla wazssyanuantRdunugunnn i
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Houston, n.d.) lautsdnsuzianizaesyaanniwl3iiu 3 wiy sudnsnizaesglseees
UAAR?) 154 (QUNUNING 2.8) INFIZUNTRTT AITNLANFANNL233UI 9109 AAR denasianis
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UALNTIIN BITNIUA @Hﬂ’&u’}u 2) NANLARARINHANT ST (Mesomorphic) azd

AnwoueideNnA1uansann INANIUNIN WAL 3) NENLARANNANEUILINgIuAZHaN

o o

(Ectomorphic) azlifidadnan lindugmnaaen uwazinaudulne

WHUNINA 2.8 LARIANHMENISULNUARNAIN

Endomorph Mesomorph Ectomorph

#11: Houston, D. M. (n.d.). Personality. Retrieved January, 19, 2012 from

http://www.blackwellpublishing.com/intropsych/pdf/chapter14.pdf

auzLAEaU Kretschmer (1926, as cited in Eysenck, 1998) filALLNANHUZIANE
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Sheldon (1954, as cited in Houston, n.d.) Wa¥ Kretschmer (1926, as cited in Eysenck,
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(Businessball.com, n.d.; Psychometric-success.com, 2008)
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N “Personality tests: How many personality traits are there?,” (2008). Retrieved

January, 20, 2012, from http://www.psychometric-success.com
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Marketing Other Buyer’s Buyer’'s Buyer’s decision
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Price Technological j Social Information search j Brand choice
Place Political Personal Evaluation Dealer choice
Promotion | Cultural Psychological Decision Purchase timing
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fn1: Kotler, P. (1997). Marketing management (9th ed). Upper Saddle River, NJ:
Prentice Hall, p.172.
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#11: Solomon, M. R. (2011). Consumer behavior: Buying, having, and being (9th ed).
Upper Saddle River, NJ: Prentice Hall, p. 333.
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#n1: Hawkins, D. L., Best, R. J., & Coney, K. A. (2004). Consumer behavior: Building
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Posrpurchase

Dissonance

Complex evaluation

marketing strategy (9th ed). New York: McGraw-Hill/Irwin, p. 502.
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nalfiinanisnsziala Nldianiziaizad 2ue Dittmar (2004, as cited in Dittmar, 2005)
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!
=

QI a dy I [~1 1 o o = dgl a a v dl
ANAZINAULFAINNN VLSJQW@H‘]JHIF]@WJM'V’W’W@ A3AN AITN LATUENWNNNTRY TaadUAT

%

2 v k7 i
nelifanginssunisgenuulylilasmnsasiu snasiududnlsznm dedn uavfudm

Nendesiuglimniinaesyana sanndinisduanslaesdudiiglineuiing

O’Guinn WA Faber (1989a, as cited in Faber & O'Guinn, 1992) #8314

A

a dy % ' P QI all o (<1 o dgl ' 1 :/’
‘WE]I;‘]ﬂ’;‘ﬁ‘llﬂ’]ﬁ‘sﬁ@LLUUiMi@iW?W]?@Qi’J‘J’] Aa danniilullszan uazaantlagaiean
| Qddl v Y dl a v R A nll [ % dl a :/J
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Norum (2008) nanq91 N9 lnaku i lnsmnseaiy Wun1smeuduasmaLsady
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uywl (Dittmar, 2000, 2001, 2004b, as cited in Dittmar, 2005) Ad1iu aztiulfidn nsaamiu
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Yurchisin Wa¥ Johnson (2004, as cited in Johnson & Attmann, 2009) Na1771
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ANHARIALARAUTIAATUAINNNIGNFIDLNANGATTIEY Yamane (1973, 199l AiTies

a ¢
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