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# # 4280236222 : MAJOR ENGLISH-THAI TRANSLATION

KEYWORD: TERMINOLOGY / ELECTRONIC COMMERCE
KHWANCHANIT SUTHISARNSUNTHORN: TERMINOLOGY ON ELECTRONIC
COMMERCE. THESIS ADVISOR: ASST. PROF. WIROTE AROONMANAKUN,
Ph.D., 309 pp. ISBN 974-17-3599-5.

This thesis is aimed at studying the process employed in terminography in order
to find an appropriate method to produce a terminology on electronic commerce and to
obtain a terminology which is beneficial as a reference document for translator and

those who are interested in electronic commerce.

The terminological processing can be divided into 5 major steps which are: (1)
the preparation of data and corpus building, (2) term extraction, (3) conceptual relations
establishment, (4) extraction records and (5) terminological records. As for term
extraction, three additional methods are experimented to find the most effective
extraction: using keywords and collocations; using only word frequency; and using word
frequency and specialists’ judgements. The result shows that extracting terms by
keywords and collocations obtains more appropriate and complete terms than other

methods.

There are 157 terms in this terminology on electronic commerce, analyzed by
conceptual relations and information in extraction record, and presented according to
conceptual networks. = Each record consists of English entry, Thai equivalent,
grammatical category, subject field, definition, illustration, note, linguistic specification

and cross-reference.

Field of study  Translation and Interpretation  Student’s signature..............ccococvviviiiiinnn.

Academic year 2003 Advisor's signature..........cooooiiiiiiii
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a M| & a 1 =® % dl d‘ 3| o O d’l dlaa/
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9EazIaLn UN1IASUATARLABNANYIHNANL
1. Mnausidynaumisnimasdnieanainadsdaganisn lae
Au luldsunsy Concordancer for Windows Version 2.0 (July 1996)1 pn8lANY Pearson

(1998: 130-134) wuald loun denote, called, known as, i.e., e.g., the term, “...”, This

'
o A

process, This method Was This device 32M3MNITN9IK T URBURNLINAANEINTD
Wudyonomnenienlfiduiu AaAndn referred to as waz defined as dldtinunldsiae

Lmﬂﬁmwiwj AANNIAIL

1 '
o a

denote - H 7oATthazsiludwd  ansnenigsiae Nhseanunla

o [J

wudnArnaziludiiiazetnenandn denote iantlag 1w We prefer to use business-to-

business (b2b) to denote dynamic systems relationships between business partners.

dldo !

(EBO2.txt) ueifidunenstundwiag lutlsclaanauntiniselaanda1dn denote 1w Business-

fo-consumer, therefore, does not mean volume business. Rather, it denotes a type of

1 o o a ¢ o = o L ¥ izdl
Tsunsudmitnimezian sautenmagauansue lainsal uaznisld arunsnanadivanlsn

http://www.ifs.tu-darmstadt.de/linglit/‘wconcord.htm
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customer relationship: one oriented to individuals acting in a personal or family capacity.
(EBO2.txt) LNAKIANLAN denote IRATNRLANALTIIaLenEAaEludwsT iy A control
risk is a term used to denote a situation in which the expected benefits of additional
controls may not exceed their implementation and maintenance costs. (EBO1.txt) WEAN
31 denote lgtiauandeimiianely uneasediflunnsesunefadesiedydnenld du
Let PAdikt denote the event that consumer i is exposed to the passive ad for sponsor k
during visit t. (E143.txt)

called - § 280 AnTinagiludnyt Wud’]mﬂm&iuﬁfaﬁﬁﬁmwﬁa
called azifluAnWy i Another form of authentication called biometrics requires that
some physically unique characteristics of the user be used for identification. (EBO1.txt)
wR TN sl lad i wliielamnzetihadagannioenuitenanint Gl
Furthermore an initiative of the nine regional governments called APTA (Austrian Platform
for Telematics Applications) is organising awareness events in electronic commerce,
EDI, Telework, Multimedia and other areas of the Information Society. (E105.txt) YEG
pnadl Anfihasiiudiasaegdeundifndn  called @u  E-squared (as it
affectionately called) permits making changes to programs, increasing the SmartCard's
flexibility but also exposing it to various types of nasty security attacks. (E045.txt)

vafanudnfienuegieuniil called 1 The process of determining that a trading

partner is indeed who he or she claims to be is called authentication. (EB01.txt)

le/a/ 1 Y o I -4 o Q; Y L4 o e 1 o
UBNATNULINLIAN DINAN1T “also” @gmmflu also called mmgmwuwuﬂuﬂwmmuﬂu
IneaztiuAIWeg (synonym) i A fourth member of this category is the second price
sealed bid auction, also called the Vickrey auction.(E146.txt)

= o dl 1 | o c 1 o ai o
known as - # 71 Arfunazidudnyd  wudrAndsngaiunaeay
WWAWA Wi Transactions in amounts between 25-cents and $10, typically made in
order- to download or access graphics, games, .and  information, are known as
micropayments. (E100.txt) wazaziudndszlaadrantih known as sdniduatasunavise
a o o—dl dDw 1 Y a o 1 1Y o dl
ULTHADIANNNATNNY  UANATNUENWNUINDINANIN “also” @ngﬂLﬂu also known as AN
agdieuriazitludnyiuiu Inaavidupiies i Digital marketplaces, also known as
exchanges, have hit full speed in the past nine months. (E070.txt)
. al o d‘ I [ [ 4 '8 o 1 o dl ] £ . [~ [ I8
i.e. - N 52 AninaziiludAni HAWLIIATINBEULN 1.e. AN ey

UseTaanmuvas ie. Wulenvzamnadune 1M Aggregate counts of clickthroughs or
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click rates (i.e., the ratio of passive ad clicks to passive ad impressions) are actually

preferable, since they measure actual exposure to passive ads and a commitment by
the consumer to view the active advertising content. (E143.txt) WARRNUNINTERNLT e

nngenaANLlsslaa 1 By model checking, access to E-tier objects must be done

through the proper gateway, i.e. G-tier objects can be verified. (E160.txt)
al o dl 1 o/ 6 = 1 o dl 1 v
e.g. - # 33 AuanduAnd  uensiinudnA et e.g.
Ayt uazAvisadszlaananuuas e.g. 1ufaeene W The Client Help Desk even
mentions "horizontal portals" (e.g. Yahoo!, see above) adding that these are "all-purpose
portals." (E055.txt) wadquluninudiuniseiuetlszlaavzeansaatraniniu Tnailul
Anvieguiin e.g. e 1T Other possible system of collecting fees (for using someone

else's idea) may depend on the value created by using that idea (e.g. instead of

charging copyright or patent rights on a tractor, but on the value of crop each year

raised by the tractor), or a flat fee for unlimited use, etc. (E099.txt)

the term - 1 64 AnTithazdludn TneAnviazlsngmunas gu
The term electronic purse is used to refer to monetary value that is loaded onto the
smart card's microprocessor and that can be used by consumers for purchases.
(EBO1.txt) mewudﬂﬁﬂ%ﬁmﬁﬁudﬁLﬂuﬁwﬁimﬂsﬁﬂﬂ%wufmfa”tyﬂi:mm’qué’qm i
The term ‘"elecironic commerce" has evolved from its meager notion of electronic
shopping to mean all aspects of business and market processes enabled by the Internet
and the World Wide ' Web technologies. (E099.txt)

« .2 - ldanungaldllsunsy Concordancer for Windows Aun gl
LwiwwmmmmiﬁLﬁméquﬁmﬁ”ﬁynanmmqmmm"ﬁuj 111 A governing party called
"certification authority" issues the certificate. (E155.txt) L@ While these sites facilitate E-
commerce, the term "E-commerce" has been used-more with regards to web sites that
actually directly buy and sell merchandise. (E114.txt)

This process - &1 3 Anftnazdudny TneWUINAzBE ANNAIANIT
11 Authorization. This process checks whether funds are available for purchases.

(E115.xt)  wsdaulunaziflunisnanaiianszuaunisvise process W e laidisadng

1T As each page is explored, theoretically the program generating the site can create

more. This process can continue ad infinitum, and the robot is lost. (E138.txt)
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This method - lainuAaziiudnilupdsdayanimnil  dou

Tnnjazwudniluaneoizussanaws sy 1w Requests for file access may be

authenticated here or may be passed directly to the appropriate FTP or Telnet server on

the DMZ. This method has the advantage of being able to mask the host name of the
DMZ server; the user only has to name the proxy server/gateway's host name. (EB01.txt)
This device - § 1 Aaziudnd Tngazisnglulsslannen

WM W Let's start with the intelligent toaster. This device has become part of the

mythology of the high-tech world. (EB02.txt)

referred to as - § 50 AntNazTludw Tngazlsnguasnn uay

tsrTapdnantindutienuyizaniasung @y The encrypted message digest is what is

8

commonly referred to as a digital signature. (EB03.txt) LLﬁﬁWUdWﬁﬂ?ﬁﬁﬁﬂﬁLﬂ%ﬁW%ﬂﬂ
m’i’]ﬁ’]ﬁﬁ')ﬂ 11 Spam is referred to as "postage due marketing" because the thousands
of messages (even millions) sent reside on the recipients' host computers until they are
deleted, and the storage of such messages cost businesses money. (EBO1.txt)

defined as - & 25 Anfiinaz g TnevinlUAnTiunasiudmiay
ﬂmng@q’uﬁﬁﬁﬁﬁ z@'quﬁ'ﬂmﬂguﬁqﬁﬁ‘ﬁﬁﬂ%lﬂuﬁmu \iWw "Electronic  signature" is

defined as "electronic sound. symbol or process attached to or logically associated with

an electronic record by a person or an electronic agent and executed or adopted by a

9

person with the intent to sign the electronic record." (E021.txt) LL&iﬁﬁU’Nﬂ?tﬁﬁﬁwmﬂg}

i &

ANNUAY wazdounetnauniigluieny Y The time between the consumer entry and

u

exit from a Web site is defined as the visit duration (or session duration if only one site

was visited during the session). (E143.txt)

2. inAnflElRansandasinasinednaieinliaes  Pearson
(1998) waztnauviuay Cabré (1999) Wudﬁﬂimmmsﬁ%\mm wAN A998 sTLAY ?ﬁlq
aziauaseldludaaadlymnaziuaniauile

3. fasaunselldnsnseundlrBidnmsatindgfiandls  wudnihis
ﬁwﬁﬁfagu@ﬂmﬂmmmﬁﬁmum Wu  mobile commerce  @wneAenIINITTIING

Wadnwipaaud luilszlam The term mobile commerce has been used to refer to

standards efforts in this area, but the salient value to the potential user is not so much
mobility as its corollary: freedom from physical network attachment. (EB02.txt) UAZANWYIN

annd1meaLEANNILA 1MW SSL handshake awilunszuaunisuanilaaudayauas SSL
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AaLTUANY SSL handshake @awnludselam An SSL session always begins with an

exchange of messages called the SSL handshake. (E132.txt) Hemsaadauudnly
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Electronic commerce allows a marketplace to exist where buyers and sellers can "meet"
and transact with one another. (EBO1.txt) u?mﬂum"i‘lﬂwmﬂﬁmﬂi:mmﬁmeﬁmm?ﬂ
Tadldnnsiiuandudned 1 "You can spend a lot of money on systems redundancy for
the days you have huge [trading] volumes, but the question is, how much are you willing
to spend and how much risk are you willing to take that you'll have an outage?" said

Octavio Marenzi, research director at Meridien Research Inc. in Newton, Mass.

(EBO1.txt) satiuludadyyrnmisnisaiinliiiaa s g wazLsuanAwi el

v
o e a o o o o

datau ashazsinaanlsd Tdaudusasihanldfunadnyd anisdelldyniumnieniena

au N4 16ua

2. flymanninasinldlunisdniaan
el o ) = Y N o - )y
vunouginiun g ldamnsadiaawldynnail Asdunneinisdng
=) al/ tzll 1 1 o I8 al o o % 1 A
Davialdaes Pearson (1998) And1ndndAnyiazdAtintnuanuuyllieniziaizas (a vise
an) visa iAWY  IHBIRNNUH@BULNAUERINNILTWAN A9ldAn1nuii
UNNLULLRNZIANZAY (the) W The Merchant's Bank, sometimes called the Acquiring

Bank, opens a Merchant Credit Card Account for the merchant, allowing deposits based

v =K

on credit card transactions. (E077.txt) 88aneisananail A1qn acquiring bank fiazly

v
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com, the specific computer is www, the |top| -level domain is com, and the subdomain is microsoft.

| |
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electronic business

WP

electronic commerce

NWO1
WP = Whole - Part

o o ) 4' . '
ARBUNE: electronic commerce WINAILUINTY electronic business

ER001 | Eng: electronic business (EBO1.txt) Th: - Abbr: EB

Concept: electronic business Grammatical Category: n

Feature: N139Ng3NaLLLATAYNEABNNALAES LazkanaIn EC wAatagantenisuaniaaudayanls

nendadiaamssiunistesg@udn wu nizeanluanmyis

Conceptual Relation: g NW01

Extraction: 1. Electronic business (e-business) is any process that a business organization conducts
over a computer-mediated network. (E113.txt)

2. The term electronic business also includes the exchange of information not directly related to the

actual buying and selling of goods. (EBO1.txt)
3. Examples of EB that are not EC include registration and licensing processes, student enrolment,

and court administration. (E104.txt)

ER002 | Eng: e-business (EBOT.txt) Th: g3naaLannsating (THR18) | Abbr: EB

Concept: electronic business Grammatical Category: n

A A o 5 = = L a = =
Feature: V!ﬂLNHNV]Lﬂ?_lfm‘]_lﬂﬂﬁ‘e[,’]]w]V’]Ii&t@il@"li‘@umﬂiuﬁﬁ‘ﬂ@ laidrazidluniaiunan@n vianis

= £ ! Ly
LL@ﬂLﬂ@ﬂuﬂ@Nﬂﬂﬁ‘ﬁiﬂ’J’]\‘iﬂ\‘iﬂﬂﬁ‘

Conceptual Relation: § NW01

Extraction: 1. E-business is a wider concept that embraces all aspects of the use of information
technology in business. (E165.1xt)

2. According to Lou Gerstner, IBM's CEO: "E-business is all about time cycle, speed, globalization,
enhanced productivity, reaching new customers and sharing knowledge across institutions for

competitive advantage." (EB04.txt)
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online merchant

. ) electronic marketplace
business-to-business GS
1.1 ON )
online stock
. L G _
business-to-consumer S trading
electronic commerce
, S online store
business-to-government
S
online auction
GS
consumer-to-consumer
content provider
portal electronic publishing

NWO02
1.1 - ANANFUSULNAHAA
1.2 - ANANRUSLUImNI e THann An TN
1.3 - ANANAUSLLNANIe lAaN AN AN NLAZA G7a N e
1.4 - Ao NANRUS L NANe T AaIN AR WA LAZLENNT
ON - Owner - Business
GS - Generic - Specific
A1aBUNE: electronic commerce wiaaniiludlsznanaNguiusszndnggfn 1dun business to
business, business-to-consumer, business-to-government bae consumer-to-consumer UANANUETIH
o a 1 d’ ] U v = [~ = U o da/

s uLLNIYINgINAULLIFNG TeuLiean iaingals wazunegsianefalselinaieniassil portal uay
electronic publishing #318/ldannAn e 14 portal wag electronic publishing #1:1308378 ldanAN
ANNTNuATAEIINLHEN A8 990959 content provider #anaNnil electronic publishing was

. & [ L a Yy a v v 2'/ A [V . .
content provider ﬂmw"lmmmmummemmﬁ”l.m@ﬂmm mumgmmu’auj VLmLLﬂ online auction,

online store, online trading WAaZ electronic marketplace zﬁ"mﬂzﬁﬁ’] electronic commerce (32n1 online

merchant

ER003 | Eng: electronic commerce (EBO1.txt) Th: wdadaLIanynIend | Abbr: EC
(THRO9)

Concept: electronic commerce Grammatical Category: n

Feature: nsannaduAi 13n1s vsadayanisdumesidauwiy soutenislasnin nnsnans uaznig

S P EARIYRCA NN
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Additional Feature: witigeiaianynsaiindutialfiiunisdnanaszundwesdnagsna szudnesAnsgsnany

Y a

fu3lna seudnesmnsiuedAnsgana wazssnIggLsinasae i

U

(http://www.cecc.org.nz/Default.asp?article=794)

Conceptual Relation: 5 NWO01 waz NW02

Extraction: 1. Electronic commerce is defined as buying and selling of product, services or

information via computer networks, mainly the Internet. (E157.txt)

2. Electronic commerce is the set of products and processes facilitating the secure purchase of

goods and services over the Web, including such functions as:
® Advertising
® Marketing
®  Shopping
® Purchasing
® Paying

® Shipping/delivery (E062.txt)

ER004 | Eng: e-commerce (EB01.txt)/ eCommerce | Th: DAANLNTT (THR34) Abbr: EC
(EBO1.txt)/ ecommerce (EBO2.txt)/ E-

commerce (EO37.txt)/ E-Commerce

(E049.txt)/ e-Commerce (E139.txt)

Concept: electronic commerce Grammatical Category: n

Feature:  N19%8218AUAMATLINIINNEMNESITHRAMIBAAA LMY uielAiduszinnsine) iy

1 v
. . . = o a aa i .
business-to-business Wa< business-to-consumer Eﬁwm’qu@uwﬂmﬁ online merchant

Conceptual Relation: ) NWO01 iaz NW02

Extraction: 1. In-its most basic definition, e-commerce means buying and selling on the Internet.
(E056.1xt)

2. And e-commerce can be divided into-a number of categories: business to consumer, business to
business, "tool vendor" to business and perhaps even "yard sale" where consumers periodically sell
to each other. (E056.txt)

3. Of course, most online merchants won't be able to do what Beyond.com did. But there are quick,
inexpensive steps they can take while they ponder the small, but growing, selection of fraud
detection services now available. For many, the answer is to extend to the e-commerce world the
same fraud-prevention techniques developed for telephone-based transactions. (E081.txt)

4. eCommerce is essentially a mix of business vision and enabling technologies. (E134.txt)
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5. First, and most fundamentally, ecommerce allows businesses to build new aggregate markets
from dispersed individuals, which may rival geographical markets in value, loyalty, and cross-
marketing opportunity. (EBO2.txt)

6. Whether it's business-to-business or business-to-consumer E-commerce, e-checks can speed up,
simplify, and protect your investment without requiring large new investments or any major changes
to your commerce site. (E037.txt)

7. Recently, however, due to the WWW's surge in popularity and the acceptance of the Internet as a
viable transport mechanism for business information, the definition of E-=Commerce has broadened
to encompass business conducted over the Internet and includes individuals and companies not
previously known to each other. (E095.txt)

8. With security awareness high as a result of major Internet security disasters like the Chernobyl
and W32/ExploreZip.worm viruses (Markoff, 1999), managers may be more ready to invest in the

considerable time and expense involved in securing the firm for B2C e-Commerce. (E139.txt)

ERO005 | Eng: Internet commerce (EBO1.txt) Th:  wWaddeEn 9aunesiiia | Abbr; -

(THR27)

Concept: electronic commerce Grammatical Category: n

Feature: N3NN8 LUBWNDFIRIALAZAF 19T NLAILLILTBNDLAAIIIENTRBAIMAZLIENT F9NTIH
shopping cart WazN19913TEUANT] wazenaduNIIAILLL business-to-business 138 business-to-

@ ¥
consumer ﬂvl,@

Conceptual Relation: ) NWO1 kaz NW02

Extraction: 1. Internet commerce enables vendors to extend their Web presence, by creating Web

stores that display product and service catalogs, shopping cart functionality, and a variety of secure

payment options. Internet commerce is growing rapidly, and many technology analysts predict an
explosion in Internet shopping in both business-to-business and business-to-consumer sales.
(E106.txt)

2. The threat of computer security is one ofithe main barriers-to Internet commerce. With the current

popularity and the potential profits of e-commerce, many executives face a conflict situation. That is,

connecting to the Internet and expanding their business would risk the threat of intrusion. (E155.txt)

ERO006 | Eng: business-to-business (EBO1.txt)/ | Th: ﬁ?ﬂ@ﬂﬂﬁq?ﬁ@, ﬁvﬁ Abbr: B2B
business to business (E102.txt)/ Business- | (THR40)
to-Business  (E056.txt)/ Business to

Business (E104.txt)

Concept: business-to-business Grammatical Category: n
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7 £3

Feature: N13vingsnaseudnegilsznaunis Reviadaauazianasiiuiluesdnsgsna

Conceptual Relation: § NW02

Extraction: 1. For one thing, the customers are different - B2B (business-to-business) customers are

other companies while B2C customers are individuals. (E002.txt)

2. Business-to-business electronic commerce implies that both the sellers and buyers are business

corporations, while business-to-consumer electronic commerce implies that the buyers are
individual consumers. (EB04.txt)

3. We reviewed the referrer log files for two catalogue sites, both of which were rather specialised

business to business sites. (E138.txt)

4. The Extended Enterprise business pattern (aka Business-to-Business or B2B) addresses the

interactions and collaborations between business processes in separate enterprises. (E056.txt)

5. B2B (Business to Business)

This kind of marketspace involves one business enterprise selling to another. (E104.txt)

ER007 | Eng: business-to-consumer (EBO1.txt)/ Th: 99fanugL3ina (THR10), | Abbr: B2C
business to consumer (E056.txt)/ §3N4 Vuﬁﬂﬂﬁﬂ, 1y
Business-to-Consumer (E127.txt)/ (THR40), 39ANsgsNAML
Business to Consumer (E114.txt) Q’U’E‘Tﬂﬂ (THR52)

Concept: business-to-consumer Grammatical Category: n

Feature: N3v1ng3NasendweAnsgananuiuilog guaeiiuesinsgsna douddeiduyananall

Conceptual Relation: § NW02

Extraction: 1. Business-to-consumer is a term that stresses the direction of delivery: business-to-

consumer ecommerce is supposedly something done by businesses to consumers. (EBO2.txt)

2. While the term e-commerce refers to all online transactions, B2C stands for "business-to-
consumer" and_applies to any. business .or.organization. that sells its. products or services to
consumers over the Internet for theirown use. (EQ02.txt)

3. And e-commerce can be divided into a number of categories: business to consumer, business to

business, "tool vendor" to business and perhaps even "yard sale" where consumers periodically sell
to each other. (E056.txt)

4. Unlike retailing, which is mostly a Business-to-Consumer (B2C) industry, B2B deals with working

with vendors, distributors, and other businesses. (E127.txt)

5. * B2C (Business to Consumer)

The term B2C is commonly used to refer to sale by a business enterprise to a person (or
‘consumer'). The term is misleading, in that a business enterprise may also be a consumer.

(E104.txt)
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ER008 | Eng: business-to-government (E173.txt)/ | Th: gsfiariuigung, ya Abbr: B2G
business to government (E104.txt) (THR40)
Concept: business-to-government Grammatical Category: n

Feature: N13%11937452191909ANIgINANLITTLNA

Conceptual Relation: § NW02

Extraction: 1. * B2G / G2B (Business to Government / Government to Business)

Some authors identify a separate category of B2G. In some cases, it is used to refer to sales by
business enterprises to government. (E104.txt)

2. Although business-to-government isn't likely to eclipse the overall size of the business-to-business

market--estimated at anywhere from $3 trillion to $50 trillion annually by 2005--government e-

commerce is a potentially large market. (E173.txt)

ER009 | Eng: consumer-to-consumer (EBO2.txt)/ | Th: Huzlnarugusing, dnd | Abbr: C2C

al

Consumer to Consumer (E104.txt) (THR40)

Concept: consumer-to-consumer Grammatical Category: n

Feature: N13911§371A3¥MIE TN A

Conceptual Relation: § NW02

Extraction: 1. Consumer-to-consumer (C2C). In this category consumer sells directly to consumers.

(EBO4.txt)
2. At first sight, eBay has gone beyond business-to-consumer ecommerce: it seems actually to be

facilitating consumer-to-consumer ecommerce. (EB02.txt)

3. C2C (Consumer to Consumer)

An often overlooked category of marketspaces is the use of electronic tools to support transactions

between individuals. (E104.txt)
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1.2.2
GS
portal
, GS .
search engine vertical portal
1.2.1 GS
GS #
directory horizontal portal
NWO03

1.2.1 - ANANAUTULNAN L LY

122 - prdaiugudemanidan

GS = Generic - Specific

AeBUNE: portal L IdABILLLAR LLﬂammgﬂLLUULL@xLmemﬁwﬂuﬁu portal ﬁLLﬂJ\ﬂmugﬂLLuu

%uA search engine uaz directrory @2 portal Akilan1niilevnléiun horizontal portal wae vertical

portal

ER010 | Eng: portal (EBO1.txt) Th: 1uvin (THR30), lasivin Abbr: -
(THR47)

Concept: portal Grammatical Category: n

Feature: \ivlasmidunvasdeyaluBesse] nalinsmeniasligiavlasiau nlideyain fld4ldde

A3 Teevinliaviisne ldannnisunanun isnnza@annuaAlasstilanandulasnaanlaaly

=

[N

Conceptual Relation: § NWO02 Laz NWO03

Extraction: 1. A portal is referred to a site.that serves as the "port of entry” onto the web. Portals are
designed to give web users the information-they need as they.first enter the WWW. (EB01.txt)

2. Whereas online shopping sites provide information on products, a portal or destination location
contains information, products, games, or other features that provide people with information not tied
to a specific product. (EB03.txt)

3. As a gateway to services, it may not seek direct revenues from users; instead, a portal is likely to

support itself by selling advertising space or by taking a fee from services to which it links. (EB02.txt)

ER011 | Eng: search engine (EBO1.txt) Th: 1ATRIAUAU (THR30) Abbr: -

Concept: search engine Grammatical Category: n
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Feature: portal YszinnuilsiiiunFanuanigs uunaslunisduivlasiau

Conceptual Relation: § NWO03

Extraction: 1. Search engines are the best-known portals. These are the sites that people use as
their launch point for web activities. (EB03.txt)

2. Certainly, today's users are pampered compared to the true pioneers who navigated the Web with
text-based browsers, such as Lynx, and searched the Internet's resources with tools such as
Gopher, Archie, and Veronica--all now consigned to the history books by search engines such as
AltaVista, Excite, and Hotbot. (EB02.txt)

ER012 | Eng: directory (EBO1.txt) Th: lednnes (THR30), @1suL | Abbr: -

(THR34)

Concept: directory Grammatical Category: n

Feature: 1iulasv liusnsdumndesyaluivlafeu inaazdssifiudumnasing dranaosazsanidnunly

= Vo - | o gy e 3 = o A 9 .
wseld udoutiadunnonny Aaliiduniaagedlditiesaininisdanendeyadaiau

Conceptual Relation: § NW03

Extraction: 1. Directories such as Yahoo, are more selective in the Web pages that they list, and all
Web pages listed are evaluated before being included. This means that it is more difficult to be
listed in a directory, but the tool is more selective, and therefore often favoured by searchers.
(E164.xt)

2. The correct choice of a category is important because the user navigates through the directory

and may not find the site if it is categorized differently than expected by the visitor. (EBO1.txt)

ER013 | Eng: Web directory (EBO2.txt) Th: - Abbr: -

Concept: directory Grammatical Category: n

Feature: portal @iUNUsyaIAgMILAUMITRYAM1) LUBUINEsILR

Conceptual Relation: ) NWO03

Extraction: 1.-Increasingly, all manner of online services, search engines and Web directories are
vying to become the all-purpose portal to the Internet -- the one-stop shop. (E102.txt)
2. Locating specialist suppliers using search engines and Web directories has become simple and

initial enquiries can be handled efficiently by email. (EB02.txt)

ER014 | Eng: Internet directory (EB03.txt) Th: - Abbr: -

Concept: directory Grammatical Category: n

Feature: uwiasdayauudumefiingedniumasiie dumunnmy

Conceptual Relation: § NW03
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Extraction: 1. This title is essential if you are going to register your page with Internet directories,

since some directories use the title to categorize pages. (EB03.txt)
2. Here are examples of the ways someone can collect private information through the Internet:
* Reading your newsgroups postings.

« Finding you in the Internet directory. (EBO4.txt)

ERO015 | Eng: online directory (EB02.txt) Th: - Abbr: -

Concept: directory Grammatical Category: n

Feature: portal Yszinnuilsteldlunisdumdeyasiae Lugumesiin

Conceptual Relation: § NWO03

Extraction: 1. The publishing intermediation approach can be thought of as an online directory for
news services. Publishing intermediation is an attempt to help people locate goods, services, and
products online. (EBO4.txt)

2. The portal is a logical development for online directory services such as Yahoo and Excite, but not

so obviously a way forward for any other kind of business. (EB02.txt)

ERO016 | Eng: horizontal portal (E055.txt) Th: - Abbr: -

Concept: horizontal portal Grammatical Category: n

Feature: L3ulasv WinTnsdeyaluBessng Sunldduiu portal aindsead

Conceptual Relation: § NWO03

Extraction: 1. The Client Help Desk (www.clienthelpdesk.com/dictionary/internet_terms.html) offers a
more up-to-date definition of a portal:

A Web site (that) offers a great amount of content and services, either on many subjects (a
"horizontal portal," such as Yahoo! or About.com) or on a specific subject (a "vertical portal," or
"vortal," such as.women.com or WebMD)..(E055.txt)

2. The Client Help Desk even mentions "harizontal portals” (e.g. Yahoo!, see above) adding that

these are "all-purpose portals." (E055.txt)

ERO017 | Eng: vertical portal (EB02.txt) Th: WBUNILLLWWIEY (THR30) | Abbr: -

Concept: vertical portal Grammatical Category: n

Feature: 13U l16i L3N 9dayalanizizes

Conceptual Relation: ) NWO03

Extraction: 1. The Client Help Desk (www.clienthelpdesk.com/dictionary/internet_terms.html) offers a
more up-to-date definition of a portal:

A Web site (that) offers a great amount of content and services, either on many subjects (a
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"horizontal portal," such as Yahoo! or About.com) or on a specific subject (a "vertical portal," or
"vortal," such as women.com or WebMD). (E055.txt)

2. Few companies as yet have made the transition to the new thinking about intermediary roles that
we explore in the section "Role Types," though vertical portals (or vortals) are starting to address the

directory needs of specific industries and interest groups. (EB02.txt)

ER018 | Eng: vortal (EB02.txt) Th: - Abbr: -

Concept: vertical portal Grammatical Category: n

Feature: HponumNneuhnaiu vertical portal Wiluiu'las portal Alvideyauazunasdagyamnizaenig

ARLAUBIAIINABINITANIZAIULBIGNAN

Conceptual Relation: § NWO03

Extraction: 1. One of the newer creations is "vortal" or "vertical portal" which by definition (from
Webopedia) is

A portal Web site that provides information and resources for a particular industry. Vortals are the
Internet's way of catering to consumers' focused-environment preferences. (E055.xt)

2. Few companies as yet have made the transition to the new thinking about intermediary roles that

we explore in the section "Role Types," though vertical portals (or vortals) are starting to address the

directory needs of specific industries and interest groups. (EB02.txt)

ERO019 | Eng: electronic publishing (EBO1.txt) Th: - Abbr: -

Concept: electronic publishing Grammatical Category: n

Feature: N13anfinvidanau doya gilniw i@ visedetszanuuiulafineanaviasinig

Conceptual Relation: § NW02

Extraction: 1. Electronic publishing is usefully defined as:

electronic commerce in-digital-goods and services that are.intended for

consumption by the-human senses
It encompasses a range of formats, including text, structured data, image, both raster/bit-map and
vector, moving image (animation and video), sound, and combinations of the above ('multi-media’)
(E121.txt)

2. We also need to consider the impact of electronic publishing on the cyber book retailing business

with a long-term perspective. (EB04.txt)

ER020 | Eng: content provider (EB02.txt) Th: glWsnnstdeya (THR17) | Abbr: -

Concept: content provider Grammatical Category: n

Feature: Wi lmsnanainnansdayaviseAnaann@n
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Additional ~ Feature: §/lfL3n191lan 1 N19anguaBLaznIsaF1ana HTML - wiveudaiivlasfiiuy

AU TENA (http:/www.biztob.com/en/info_glossario.html)

Conceptual Relation: ) NWO02

Extraction: 1. Yet, it is notoriously difficult to sell "content" on the Web. Web users expect information
to be free and have frustrated the attempts of content providers to charge them for it. (EB02.txt)
2. Texas taxes not only Internet access charges, but also all the money collected when content
providers sell online subscriptions, as well as the fees charged by Web developers for building

sites. (E100.txt)

= sealed bid auction
1.2.3
GS online auction
forward auction Yankee auction
GS GS
# GS
English auction
reverse auction Dutch auction

NWO04
1.2.3 - A NANAUT L NAN gL LY
1.2.4 - AMUANAUS LLNANANSE U
GS - Generic - Specific
AN8BUNE: online auction HaavgiuuiuAa forward auction WAL reverse auction UAZWLNANNANHOLY

AanssuinuteslfiudilszinnAe Dutchauction, Yankee auction, English auction wag sealed bid

auction

ER021 | Eng: online auction (EB02.txt)/ “on-line | Th: - Abbr: -
auction (EBO1.txt)

Concept: online auction Grammatical Category: n

ad a ¥ a o & dl Yo a aal d‘ alz :j/ ° Y v
Feature: 3819218 duAuuumasidinn lasuanuiasignile Iﬂﬂﬂ']iﬂ'ﬂz[ﬂ\ﬁ’]ﬁ’]ﬁl’]@ﬁ LL@’]Qﬂi‘iNﬂ@WZ

dy dl ¥ dl 1 ¥ ¥ ¥ ¥ o Adl & v
VAURTIANTULTDE] auldaaiinala E‘J.@‘lﬂﬂ’&qini‘ﬂL°IJ’1T'JNTJT;’N“@1@‘1)1@’1?]?Wﬂﬂq?W?ﬂNﬂuLNﬂimﬂim

ANIATaIARNARIReY

Conceptual Relation: ) NWO02 waz NWO04
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Extraction: 1. On-line auctions are a popular method for selling items on the Internet. Low minimum
prices are typically set, with bidders typically bidding the prices up to a fair price. (EBO1.txt)
2. For one thing, online auctions allow participation in multiple auctions simultaneously at any time

from the desktop while eliminating travel expenses. (E004.txt)

ER022 | Eng: e-auction (E116.txt) Th: - Abbr: -

Concept: online auction Grammatical Category: n

Feature: e-auction Ha@4uULAS reverse auction atflunis@agduei was forward auction tHawlun1g

P ALAN

Conceptual Relation: ) NWO02 waz NWO04

Extraction: 1. Where an e-auction is used to buy something, (and this is the most common use for e-
auctions), it is called a "reverse" auction. Where an e-auction is used to sell something, (and this is
still more unusual in e-auctioning today), it is called a "forward" auction. (E116.txt)

2. There is no doubt that the far-reaching effects of the e-revolution are remaking the world of the e-

auction, into one of the New Economy's most popular tools of trade. (E116.txt)

ER023 | Eng: electronic auction (EB0O4.txt) Th: - Abbr: -
Concept: online auction Grammatical Category: n

=3 rd‘ v v U a % d‘ U 3/9/&1 ¥ a % 1 %’/ ]
Feature: 1iulasnlfunennasdeyaduinaaenisne uazlifaednundssyadusmaniu Tnadou

'
a £ v 1 v

nnjasfisnadszyazusiu fuiusmaiaiganguisazeanduld dayanaaiududisie amnsadnne

Tsaaulan

Conceptual Relation: ) NWO02 waz NWO04

Extraction: 1. Electronic auctions have been in existence for several years...Host sites on the

Internet act like-a broker, offering services for sellers to post their goods for sale and allowing buyers
to bid on those items. Most auctions open with a starting bid, which is the lowest price the seller is
willing.to accept. Detailed information on every item for sale is available online. (EBO4.txt)

2. A business buys office supplies on-line or through an electronic auction. (E113.txt)

ER024 | Eng: Internet auction (EBO4.txt) Th: n13uszyaRuAInis Abbr: -

[unafiile (THR32)

Concept: online auction Grammatical Category: n

Feature: Anwauzni1singsnanuunilsuugumesidanldfuanuianlduiivuuau

Conceptual Relation: ) NWO02 waz NWO04
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Extraction: 1. The popularity of Internet auctions goes hand in hand with other business trends
observed for the Internet. (E146.txt)

2. The Internet auction industry is projected to reach $52 billion in sales by 2002. (EB04.txt)

ER025 | Eng: forward auction (E116.txt) Th: - Abbr: -

Concept: forward auction Grammatical Category: n

Feature: e-auction N lunsaneduii Gefanadnazidudelfisana

Conceptual Relation: ) NW04

Extraction: 1. Where an e-auction is used to sell something, (and this is still more unusual in e-
auctioning today), it is called a "forward" auction. (E116.txt)
2. Competitive bidding usually gets more advantageous prices for the seller on forward auctions and

for the buyer on reverse auctions. (E133.txt)

ER026 | Eng: reverse auction (EQ57.txt) Th: - Abbr: -

Concept: reverse auction Grammatical Category: n

12
A4 a % A a

Feature: lugtluuuil faasaniisagtlszniadnseinismeduanzasianisle wdoliganavaiusednion

sy unsdszyanfaeidudamugu ackidunionsesinnataiess snduiidaedugnAnme

]

Tuny

Conceptual Relation: § NW04

Extraction: 1. In a reverse auction, a single buyer posts a description of needed goods or services
on a marketplace for multiple sellers to bid on. (E133.txt)

2. Reverse auctions (or buyer controlled auctions) are particularly unpopular with suppliers. While
they might grin and bear it for their largest customers (e.g. Fortune 50), they do hesitate in

participating in reverse auctions sponsored by small to mid-size buyers. (E066.txt)

ERO027.. | Eng: Dutch-auction (E004.txt) Th: - Abbr: -

Concept: Dutch auction Grammatical Category: n

Feature: gtluuunistlszyanans wuunis sinldlunisane@udmianianems ganfiunislesyaazsa

AI ¥ 4 [ ISP % = ¥ | dl @
sntlszyaBusuligeauliunaciifiszya udranaarasunfiastas unissyyansmianzay

al

v
a ¥

o A A o
AugaunNeNglszya

Conceptual Relation: § NW04

Extraction: 1. The introduction presented already the main versions: English auction, first price

sealed bid auction, and Dutch auction. (E146.txt)
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2. In a Dutch auction, the auctioneer begins with a high starting price at which level no one is
expected to bid and then lowers the bid gradually until someone buys (See "Bidwords," above.)
(EQ04.txt)

3. The Dutch auction is typically used for selling agricultural products. It is fast since it ends with the
first bid from a bidder, and thus in particular appropriate for markets that have to negotiate a high

volume of transactions in a short period of time. (E146.txt)

ER028 | Eng: English auction (EQ04.txt) Th: - Abbr: -

Concept: English auction Grammatical Category: n

Feature: N13szyaungumesidnnBudansnigauda waasIAnageuiEes”) flssyannAuani
Hutlszyalinaanioan aunseistlanisszya frusAsgiulszyalusmaigegn Taaluszudnenislseys

AzUANANITIATL9ryagaga LW iy

Conceptual Relation: § NW04

Extraction: 1. An English auction starts the bidding at the lowest acceptable price and solicits
successively higher bids until the auction is closed. The highest bidder wins. (E133.txt)

2. The English auction has the simple bidding rule that every bidder can make a bid at every time,
the market clearing rule that the highest bid wins and has to pay this bid, and the information
disclosure rule that the highest bid is known...In English auctions done on the Internet, only the price

of the current high bid may be announced. (E146.txt)

ER029 | Eng: Yankee auction (E004.txt) Th: - Abbr: -

Concept: Yankee auction Grammatical Category: n

Feature: gtluuunistlszgauudumasinlssinmuilenafnany English auction usiiluAuduansain

nesinduaengIuslsryaasAnduaInaAduduAuLsn mumetEu aznaneEuLlszya

Conceptual Relation: /. NW04

Extraction: 1. Other auction forms, particularto the-Internet, are also being developed including a
"Yankee Auction." This form has been tailored to suit the selling of large numbers of lots of
moderately priced items in small lot sizes. The highest bidder wins the available merchandise at
their bid'price. Bids are ranked in order of price, then quantity sought, then time of the initial bid.
(E116.txt)

2. The Yankee auction is a multi-item version of the English auction, where winners are determined

by ranking bids according to highest price, then by largest quantity, then by earliest time. (E004.txt)

ER030 | Eng: sealed bid auction (E133.txt) Th: - Abbr: -

Concept: sealed bid auction Grammatical Category: n
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Feature: nsuseyatlsvinnuilangidnissyaaztiulssyaduniaben uazdrushedntulseyagegn J

a

AN WUUAA first price sealed bid auction WAz Vickrey auction

Conceptual Relation: ) NW04

sealed bid auction

first price sealed second price sealed

bid auction bid auction

NWO05

GS = Generic - Specific

ANREL"Y: sealed bid auction ﬁmmgﬁuuuﬁ@ first price sealed bid auction LAz second price sealed

bid auction

Extraction: 1. In a sealed bid auction, each bidder makes a single, secret bid and the highest bidder

wins once all bids are received. (E133.txt)

2. The sealed bid auction knows two versions: the first price sealed bid auction, and the Vickrey

auction in which the price is that of the second highest bid. (E146.txt)

ERO031 | Eng: first price sealed bid auction | Th: - Abbr: -
(E146.txt)
Concept: first price sealed bid auction Grammatical Category: n

Feature: sealed bid auction JUutUMEAETUENILszAAT st sz RuANTnUE L szyA

Conceptual Relation: § NWO05

Extraction: 1. The sealed bid auction knows two versions: the first price sealed bid auction, and the

Vickrey auction in which the price is that of the second highest bid. (E146.txt)

2. The introduction presented already the main versions: English auction, first price sealed bid

auction, and Dutch auction. (E146.txt)

ER032 | Eng: second price sealed bid auction | Th: - Abbr: -
(E146.1xt)
Concept: second price sealed bid auction Grammatical Category: n

Feature: n1suszyailszinnuilangaurnistseyaazdiszRuninsanilszyageandusiuany Fanan

A81991 Vickrey auction

Conceptual Relation: § NWO05
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Extraction: A fourth member of this category is the second price sealed bid auction, also called the

Vickrey auction, in which the winner has to pay only the second highest bid price. (E146.txt)

ERO033 | Eng: Vickrey auction (E133.txt) Th: - Abbr: -

Concept: second price sealed bid auction Grammatical Category: n

Feature: sealed bid auction guuuuuilffruzilszyaazdiszRumnmalszyageqaduiuans {

AYNUNNELALATL second price sealed bid auction

Conceptual Relation: § NWO05

Extraction: 1. The sealed bid auction knows two versions: the first price sealed bid
auction, and the Vickrey auction in which the price is that of the second highest bid. (E146.txt)
2. A fourth member of this category is the second price sealed bid auction, also called the Vickrey

auction, in which the winner has to pay only the second highest bid price. (E146.txt)

electronic broker electronic distributor
Ns GV
. WP .
electronic store +— electronic mall
NWO06

WP = Whole - Part
GS = Generic - Specific
ANBBUNE: electronic store HinFuALUBWMain uazaziudunilsnes electronic mall §1x19g

saumslSulafinen uay electronic mall duanawilu electronic broker 94 electronic distributor Al

ER034 | Eng: e-store (EB04.txt) Th: - Abbr: -

Concept: electronic store Grammatical Category: n

Feature; SuAILLEUMEATRTIUANA9AINTINAIAEE] wazenasiadenimaizeagsaniulu e-mall

Conceptual Relation: ) NW02 Laz NW06

Extraction: 1. E-stores differ from traditional bricks-and-mortar stores in that there is a loss of
personal contact, the tactile browsing experience, and the immediacy of getting your merchandise
on the spot, but consider the other benefits of the e-store. (E010.txt)

2. In this chapter, we will adopt the number of independent stores as the default criterion of

distinguishing the e-mall from the e-store. (EB04.txt)
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ER035 | Eng: virtual store (EBO1.txt) Th: - Abbr: -

Concept: electronic store Grammatical Category: n

Feature: SuAnuUuaRINasiien T9a1aatjsaniulu shopping mall fils

Conceptual Relation: ) NW02 Laz NW06

Extraction: 1. Regarding product selection, virtual stores such as Amazon.com offer consumers with
a choice of over 2.5 million titles; physical stores do not have the physical retail space, nor is it
feasible, to stock that many titles in each physical retail establishment. (EBO1.txt)

2. Thus, we suggest that an e-servicescape should be designed as a three-dimensional virtual world

depicting a shopping mall comprising of several virtual stores. (E163.txt)

ERO036 | Eng: online store (EB02.txt)/ on-line store | Th: - Abbr: -
(EBO1.txt)
Concept: electronic store Grammatical Category: n

Feature: ulasidviuA1auuanme fidn GagnAaiuisondendoduan

Conceptual Relation: § NWO02 az NWO6

Extraction: 1. Just like their physical counterparts, online stores must provide the means to search
for and compare products, to select products, to place and confirm orders, to pay for products, to
verify credit, to process orders, to verify shipments, and to provide postsales support. (EB04.txt)

2. One of the most popular Internet myths claims that building an online store is easy: All the
customer has to do is point, click, and buy! (E115.txt)

3. The obvious requirement is an on-line store, or commerce-enabled Web site where goods or

services can be described and selected. (E122.txt)

ER037 | Eng: electronic store (EB04.txt) Th: - Abbr: -

Concept: electronic store Grammatical Category: n

Feature: 31U NRLNIMLEIL electronic distributor AAANNIALAN11E114L84

Conceptual Relation: ) NWO02 waz NWO06

Extraction: 1. So we can define an electronic store as an electronic distributor whose dealing items
are handled by a single management. (EB04.txt)
2. There are innumerable companies that will help you build and put up your electronic store.

(E136.txt)

ERO038 | Eng: electronic storefront (EB04.txt) Th: UHNFUE9BLaNNTeRng | Abbr: -

(THR35)

Concept: electronic store Grammatical Category: n
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Feature: 5 uAUUBLMaFTIAN AN LLLR A UFANe3

Conceptual Relation: ) NWO02 waz NWO06

Extraction: 1. An electronic storefront must support the same steps and tasks that a physical store

must support. (EBO4.txt)
2. To date, online retailers have had mixed results: Many businesses have failed to meet revenue

expectations, and setting up an electronic storefront is more complicated and costly than many

predicted. (E051.txt)

ERO039 | Eng: e-storefront (E012.txt) Th: - Abbr: -

Concept: electronic store Grammatical Category: n

Feature: Wi lmsmiduiwindmiulignindeaesliuuueanlal

Conceptual Relation: ) NWO02 taz NWO6

Extraction: 1. Web Development: Where is the web evolving - and is your e-storefront evolving with
it? Does your website offer the kind of functionality to 'close the deal'? (E012.txt)
2. If you frustrate your clients, or if your e-storefront sporadically drops off the online radar, then you

are turning away the next generation of savvy online shoppers. (E012.txt)

ER040 | Eng: online storefront (EBO1.txt) Th: - Abbr: -

Concept: electronic store Grammatical Category: n

Feature: S uAUUBLMaSTIANgNANEIN D Ta AT SURWAN 16

U

Conceptual Relation: ) NWO02 waz NWO6

Extraction: 1. Since the National Science Foundation opened up the Internet for commercial activity

in 1992, consumers have seen a phenomenal growth in the number of online storefronts selling

goods directly to consumers.(EB01.txt)

2. All purchases-are made through- their-online storefront and-shipped directly to the customer.

(EBO2.txt)
ER041 | Eng: e-mall (EB04.txt) Th: - Abbr: -
Concept: electronic mall Grammatical Category: n

Feature: 13U Tm6M3941a78 on-line merchant W13 ananiutinfiily electronic distributor %78

electronic broker

Conceptual Relation: § NWO06

Extraction: 1. An e-mall hosts many on-line merchants. (E156.txt)
2. If the e-mall takes responsibility for order fulfillment, it is an electronic distributor-for example,

Amazon and Online JCPenney. In contrast, electronic brokers only help the search process-for
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example, Internet Mall. (EB04.txt)

ER042 | Eng: electronic mall (EBO1.txt) Th: Audn19A@BLannsatingd | Abbr: -

(THR35)

Concept: electronic mall Grammatical Category: n

=3 rdl % ¥ 5% o a . [ 914‘ ° 2 d‘ 3|
Feature: L']Ui‘ﬂ[ﬂ'ﬂi"llm@qﬂ“] imm’]%mmu AN UNUIMLIU electronic broker ﬂVLWT]\'i"WV]’]Mu’W]LﬂLL

Fanaiiudseiunnninaes@ud

Conceptual Relation: § NWO06

Extraction: 1. In the physical world, a shopping mall is a collection of stores, and the stores in the
mall are independent distributors. In this sense, the role of electronic directory broker along with the
associated e-stores matches with that of electronic mall. (EB04.txt)

2. Although wholesalers and retail outlets may not be needed, other types of intermediaries appear
to be essential for the electronic market to function adequately (e.g. certification authorities,
electronic malls who guarantee product quality, mediators for bargaining and conflict resolution,

etc.). (E099.txt)

ER043 | Eng: online mall (EB02.txt)/ on-line mall | Th: - Abbr: -
(E114.1xt)
Concept: electronic mall Grammatical Category: n

Feature: Liulasaannanee) Srudaldsaniu viane@udaannduanuaisse

Conceptual Relation: § NWO06

Extraction: 1. "In sheer size of shopping visits, shopping aggregators such as the Yahoo!, AOL and
MSN online malls are neck-and-neck with well-known virtual department stores in attracting
consumers," said Lisa Strand, director and chief analyst at New York-based NetRatings. (E022.txt)

2. Arguably, the-online.mall is being reborn as the Web portal,-a.mechanism that offers guidance
and comparison-as well as co-location. (EB02.txt)

3. Similar to a.shopping mall, the on-line mall sells several company's products in one central web

site, called the on-line mall. (E114.txt)

ER044 | Eng: virtual mall (EBO4.txt) Th: - Abbr: -

Concept: electronic mall Grammatical Category: n

Feature: v lassanmane?) Srudn 3o iy

Conceptual Relation: § NWO06

Extraction: 1. As with a traditional mall, a virtual mall is a collection of storefronts. (E010.txt)

2. To overcome this barrier, Visa and MasterCard are developing a technology called Secure
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Electronic Transfer (SET) which would make credit card transaction safer on the virtual mall than

they are in the physical world. (E166.txt)

ER045 | Eng: electronic shopping mall (EBO1.txt) Th: - Abbr: -

Concept: electronic mall Grammatical Category: n

Feature: 1lm57111 electronic distributor 1138 electronic broker T9AUAINIANNNATEIFIL

Conceptual Relation: § NWO06

Extraction: 1. An electronic shopping mall is an electronic distributor or broker whose dealing items

are handled by more than a single electronic store. (EB04.txt)
2. The available technology, however, used in electronic commerce and Internet sites makes it
perfectly feasible for data to be recorded about every item "clicked-on" by a user browsing through

an electronic shopping mall or visiting a web site. (EBO1.txt)

ER046 | Eng: electronic distributor (EB04.txt) Wi Abbr: -

Concept: electronic distributor Grammatical Category: n

Feature: AUNaaNSURATauluNIs3 N e AUANA9eR aNNaLEaNNIating

Conceptual Relation: § NWO06

Extraction: 1. Among electronic intermediaries, let us distinguish the electronic distributors from

electronic brokers depending upon whether an electronic intermediary is responsible for order
fulfillment and guarantee. (EB04.txt)

2. As briefly defined in section 2.4, an electronic distributor takes full responsibility for fulfilling orders

and collecting payment. (EBO4.txt)

ER047 | Eng: e-distributor (E066.txt) Th: - Abbr: -

Concept: electronic distributor Grammatical Category: n

Feature: fananuine@uAnLudumesiin

Conceptual Relation: ) NWO06

Extraction: 1. A classic example of an e-distributor model is. Chemdex (now part of Ventro), which
offers a range of supplies for the life-sciences industry. (E066.txt)
2. In the most simplistic terms, an e-distributor is to Amazon.com as a brokered exchange is to

eBay. (E066.txt)

ER048 | Eng: online distributor (E097.txt) Th: - Abbr: -

Concept: electronic distributor Grammatical Category: n

Feature: §anming@uAnainguanuuuesula
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Conceptual Relation: § NWO06

Extraction: 1. Amazon.com doesn't publish books, after all, and Virtual Vineyards doesn't make wine.

They are simply online distributors. (E100.txt)

2. NECX Direct, an online distributor of retail computer products, saw online sales double a day after

they moved to a secure server (Electronic Buyers News, 09/04/95, p.56). (EQ97.txt)

ER049 | Eng: electronic broker (EB04.txt) Th: - Abbr: -

Concept: electronic broker Grammatical Category: n

k7

A 1 v v PRpPRS -
Feature: ﬂuﬂmqmmﬂiﬁaﬁnﬂwmuQmwmummeﬁ@mmm?

Conceptual Relation: § NWO06

Extraction: 1. Electronic brokers only introduce suppliers who deal with the items that the customers

are looking for. (EB04.txt)
2. In contrast, an electronic broker just assists the search for the appropriate product and its

vendors. (EBO4.txt)

ERO050 | Eng: e-broker (EB04.txt) Th: - Abbr: -

Concept: electronic broker Grammatical Category: n

Feature: 1{lu electronic shopping mall dszinnuids waziianle sl e-store ialan

Conceptual Relation: § NWO06

Extraction: 1. We can observe two types of electronic shopping malls:
electronic distributors and electronic brokers (e-broker). (EB04.txt)

2. Also, e-brokers can link many e-stores worldwide. (EB04.txt)

ERO051 | Eng: online broker (EB02.txt) Th: - Abbr: -

Concept: electronic broker Grammatical Category: n

Feature: llugdnnisnismngsnssusevansgaeriudane

(http://www.millenn.co.uk/Reports/BusModels.pdf)

Conceptual Relation: §) NWO06

Extraction: 1. Online brokers have faced criticism for the occasional unavailability of their services
and have had to compensate customers for trades made at unfavorable rates once the systems
returned to life. (EBO2.txt)

2. For this reason many of the company's clients continue their trusted relationship and do not move

to the less expensive online broker. (EB04.txt)
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ER052 | Eng: online stock trading (EB02.txt) Th: - Abbr: -

Concept: online stock trading Grammatical Category: n

Feature: §3n1a EC Uszinnuilaiidunisfntiunaznesmusunisdumnefidn fegniainisosnais

U d’J v '8
Hayauaraennaliuuueanlad

Conceptual Relation: § NW02

Extraction: 1. Online stock trading has become a popular use of the Internet. Financial institutions

that sell stocks and bonds over the Internet provide customers with stock and bond tracking

services and the ability to trade online. (EB03.txt)

2. Some EC applications, such as auctions and online stock trading, are growing at a rate of 15
percent to 25 percent per month, and the number of Internet users worldwide is predicted to reach

750 million by 2008. (EBO4.txt)

ERO053 | Eng: online trading (EB04.txt) Th: - Abbr: -

Concept: online stock trading Grammatical Category: n

Feature: N1 aumasidnngnAtainnsadn lldusnaslddeanuas wenanfuudadeazasng

Tfenesdmaanseanyiug dusialumn neusan Lazau]

Conceptual Relation: ) NW02

Extraction: 1. How does online trading work? Let's say you have an account with Schwab. You
access Schwab's Web site (www.schwab.com), enter your account number and password, and
click on stock trading. Using a menu, you enter the details of your order (buy, sell, margin or cash,
price limit, or market order). The computer tells you the current "ask" and "bid" prices, much as your
broker would do over the telephone, and you can approve or reject the transaction. (EB04.txt)

2. In addition to stocks, online trading is expanding to include financial derivatives, commaodities,

mutual funds, and more. (EB04.txt)




horizontal

marketplace

+

vertical

marketplace

market maker

/AP

1.2.5
electronic marketplace 1.2.7
GS
GS 1.2.6
GS GS
GS
public * private
marketplace marketplace GS

NwWO7

1.2.5 - ANNANNUS WLNAHAN TS AWAN

1.2.6 - ANANNUS LA

1.2.7 - ANANRNUS WLNRAH

GS = Generic - Specific

AP = Administrator - Place

GS

GS
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technology provider

e-marketplace

independent e-

marketplace

sell-driven e-

marketplace

buyer-driven e-

marketplace

A1B3LNY: electronic marketplace wulAdugunnsng dutnndnezduiasldaecuuupe

horizontal marketplace Wa< vertical marketplace LLﬂdmﬂN@jﬁﬁmﬁ%ﬂmmLmuﬁﬂ public marketplace

. Ay \ Yo o Py & . .
WAL private marketplace ‘Mﬁ"ﬂmLLUdmﬁuaﬂmmwzimmLuum buyer-driven e-marketplace, sell-driven

e-marketplace, independent e-marketplace A& technology provider e-marketplace

ER054

Eng: e-marketplace (E058:txt)/ e-

Marketplace (E057.txt)

Th: PRIANANBLANNTBRNG

(THR28)

Abbr: -

Concept: electronic marketplace

Grammatical Category: n

marketplace

Feature: iulasingmauazfamiranatasauinuiuiefinsegsna uvaenandne lfassszinmae
horizontal e-marketplace Wag vertical e-marketplace wazutigagldaniludlszinnae buyer-driven

e-marketplace, sell-driven e-marketplace, independent e-marketplace Wae technology provider e-

Conceptual Relation: ) NWO02 waz NWO7
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Extraction: 1. In broad terms, an e-marketplace is a website at which multiple suppliers and multiple
buyers can undertake business transactions via the Internet. (E172.txt)

2. At the highest level, e-marketplaces can be segmented into two types:

* Horizontal e-marketplaces...* Vertical e-marketplaces (E058.txt)

3. There are four types of e-marketplace:

i. buyer-driven e-marketplaces...ii. sell-driven e-marketplaces...iii. independent e-marketplaces...iv.
technology provider e-marketplaces (172.txt)

4. An e-Marketplace is an electronic gathering place that brings together multiple buyers and
sellers. An e-Marketplace provides its members with a unified view of goods and services and lets

its members perform transactions in the e-Marketplace. (E058.txt)

EROS5 | Eng: electronic marketplace (EBO2.txt) Th: - Abbr: -

Concept: electronic marketplace Grammatical Category: n

o

Feature: aa1ndmiuliiaauasdunananssaldfnseiuiuusana

Conceptual Relation: ) NWO02 kaz NWO7

Extraction: 1. Electronic marketplaces are specifically designed to enable multiple buyers and

multiple sellers to interact and to collaborate. (E159.txt)

2. The electronic marketplace refers to the emerging market economy where producers,

intermediaries and consumers interact electronically or digitally in some way. (E099.txt)

ER056 | Eng: digital marketplace (EQ70.txt) Th: - Abbr: -

Concept: electronic marketplace Grammatical Category: n

Feature: WANNN9ANIEUINETOUAZEUIENAEIE

Conceptual Relation: § NWO02 waz NWO7

Extraction: 1. Enter digital-marketplaces- the latest wave in-business-to-business commerce - where

buyers and sellers trade money-for goods over a secure procurement network. (E070.txt)
2. Official decision makers must respect the unique nature of the medium and recognize that
widespread competition and increased.consumer choice should be the defining features of the new

digital marketplace. (E098.txt)

ER057 | Eng: hub (EB02.txt) Th: - Abbr: -

Concept: electronic marketplace Grammatical Category: n

T 3 3
Feature: electronic marketplace Aith§Tauazgunavansanifnsagaansiu

Conceptual Relation: ) NWO02 waz NWO7

Extraction: 1. Hubs: B2B electronic marketplaces. Hubs, which bring together multiple buyers with
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multiple sellers, are proliferating across many industries (for specific B2B hub examples and
characteristics see Archer, 2001). (E152.txt)
2. At its most basic, a B2B exchange (also called a marketplace or hub) is a website where many

companies can buy from and sell to each other using a common technology platform. (E003.txt)

ER058 | Eng: exchange (EB02.txt) Th: - Abbr: -

Concept: electronic marketplace Grammatical Category: n

Feature: anuidmivgeanauuueenlal G9e0aiiiinnsau] ivdndmiugnAn i deyatinans

1309114738

Conceptual Relation: ) NWO02 waz NWO7

Extraction: 1. Many exchanges also offer additional services, such as payment or logistics services
that help members complete a transaction. Exchanges may also support community activities, like
distributing industry news, sponsoring online discussions and providing research on customer
demand or industry forecasts for components and raw materials. (E003.txt)

2. Digital marketplaces, also known as exchanges, have hit full speed in the past nine months.

(EQ70.txt)
ERO059 | Eng: horizontal marketplace (E141.txt) Th: - Abbr: -
Concept: horizontal marketplace Grammatical Category: n

Feature: uvadN19A109 0 UALHINEMA I BTN RUAYFRLENTIMAINUATY

Conceptual Relation: 5 NWO7

Extraction: 1. Horizontal marketplaces sell a diverse collection of goods or services. (E141.txt)

2. Horizontal marketplaces may offer the largest community of sellers and buyers and the greatest

cross-section of goods. A veterinary supplier, for example, would prefer a vertical marketplace

targeted at the veterinary.industry.over a-horizontal marketplace-aimed at-indirect goods. (E141.txt)

ER060 | Eng: horizontal e-marketplace (E058.txt) Th: - Abbr: -

Concept: horizontal marketplace Grammatical Category: n

Feature: e-marketplace Uszinnuiladaiduanisdedusuazuznislusmaian

Conceptual Relation: § NWO07

Extraction: 1. At the highest level, e-marketplaces can be segmented into two types:

* Horizontal e-marketplaces typically focus on reducing the inefficiencies of spot purchasing. Often

these marketplaces extend enterprise software or services. The primary value proposition of a

horizontal e-marketplace is the delivery of goods and services at reduced prices. (E058.txt)
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ER061 | Eng: horizontal digital marketplace | Th: - Abbr: -
(EQ70.txt)
Concept: horizontal marketplace Grammatical Category: n

Feature: digital marketplace NN @uanialy

Conceptual Relation: § NWO07

Extraction: While your company today would need to join two separate digital marketplaces - a
horizontal one to procure office supplies and a vertical one to buy raw materials - expectations are

that these two worlds will soon merge. Horizontal digital marketplaces have begun to set themselves

up to offer vertical exchanges as a subset of their existing sites. (E070.txt)

ER062 | Eng: vertical marketplace (E141.txt) Th: - Abbr: -

Concept: vertical marketplace Grammatical Category: n

Feature: WMAIN8AWANMIBLTNIFIRNIZANY INIEAMFLAUATaLE N sATaduA T uIRg AL

ilda/ ¥ o | 1
drewaziuednidumelun

Conceptual Relation: § NWO7

Extraction: Vertically focused marketplaces are formed around a particular product or service, a
given industry, the needs of a large supplier or buyer, or some other interest group... Vertically

focused marketplaces may be best for specialty products or services, raw materials or industry-

specific goods... A veterinary supplier, for example, would prefer a vertical marketplace targeted at

the veterinary industry over a horizontal marketplace aimed at indirect goods. (E141.xt)

ER063 | Eng: vertical e-marketplace (E058.txt) Th: - Abbr: -

Concept: vertical marketplace Grammatical Category: n

Feature: WYASTRINLAUANMTOLITNILONIZATUNIUNB N DTN

Conceptual Relation: ) NWO7

Extraction: Vertical e-marketplaces facilitate the exchange of manufactured inputs to specific vertical

industries, utilizing the Internet's connectivity to eliminate an industry's "pain points." (E058.txt)

ER064 | Eng: vertical exchange (E070.txt) Th: - Abbr: -

Concept: vertical marketplace Grammatical Category: n

Feature: uvasanedRALNTaAUALRNIZANY

Conceptual Relation: § NWO07

Extraction: Plus, vertical exchanges have cropped up for virtually every industry. Some sites, such

as Verticalnet.com, even host numerous vertical exchanges. (EQ70.txt)
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ER065 | Eng: public exchange (E003.txt) Th:  ma1ANANBLaNNIaing | Abbr: -

WUUANE190UE (THRAT)

Concept: public marketplace Grammatical Category: n

Feature: AaAuANIUAWNBIANIgAAMNIINVTRTINAMUEAsiTuE 199 AlalRusEmausanlddae|H

TnaAnAsssaitlan uunasdennsdusnsaign

Conceptual Relation: § NWO07

Extraction: 1. Public exchanges are owned by industry consortia or independent investors and have

their own boards of directors. Though each exchange sets its own rules, they are generally open, for
a fee, to any company that wants to use them. (EQ03.txt)

2. If you are buying and selling commodity products, public exchanges can be a good venue in

which to find low prices or identify new customers. They're also becoming a popular way for a

company to unload excess inventory. (E003.txt)

ER066 | Eng: public marketplace (E141.txt) Th: - Abbr: -

Concept: public marketplace Grammatical Category: n

o

= o o a = v = o
Feature: Glf\ﬂﬂﬂ@’N‘V]L‘MJJ’WSZQ’]‘M‘J“LIQ“IJQLL@x?lWFJWZQuSL@@uﬂ’WLL@zU?ﬂqi‘VV}“’l 1ﬂ

=

" PRy @ o = oy o o <
Additional Feature: ARIANA NNNHTRHUILNALTE Lﬂummmqmimum’mm@mmm‘lmiﬁwuqLﬂu

L'%”]“II@W?‘@WJU@NW@’]@ (http://www.ecommstrategies.com/insights/ebizgloss.html)

Conceptual Relation: § NWO7

Extraction: Decide whether a public or private marketplace is the better forum, and whether a broad

or narrow focus is more appropriate. Public marketplaces are good choices for sellers and buyers

interested in ordinary, non-production goods and services. (E141.txt)

ER067 | Eng: private marketplace (E070.txt) Th: - Abbr: -

Concept: private-marketplace Grammatical Category: n

Feature: nananaa7iiluunasiienesfAuAnanizngs Anaanatin uasil market maker {ugaaunan

Conceptual Relation: § NWO07

Extraction: 1. Private marketplaces may offer sellers access to more targeted buyers, and buyers

access to sellers with specialized goods. (E141.txt)

2. In a private marketplace, the market maker decides who gets to join. Private marketplaces restrict

membership to preserve some affinity around a particular product or service or an industry.

(E141.txt)
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ER068 | Eng: private exchange (EQ03.txt) Th: AaAuaniUAEw Abbr: -
alannaaiindlanziAzadne
NANINALBIFLEY, AAIA

nangaLannIatindauiu

LWIZANANT (THRAT)

Concept: private marketplace Grammatical Category: n

a o o o o

Feature: manauanulasuuuvdouyanandissnnoadudaniiunig Tnaingsfanuddnamiieuay

gnéanzae dandaeadsdrudeyanisduinndtuuy public Wasannifunisingsiatunigly

nau

Conceptual Relation: § NW07

Extraction: 1. Private exchanges are run by a single company for doing business exclusively with
established suppliers and customers (although the systems that support it may be outsourced).
(E003.txt)

2. They also think private exchanges are more secure, because data about their trades are at less

risk of being exposed to competitors if there's a security breach. Companies use private exchanges

to trade proprietary information like supplier performance metrics and sales forecasts in addition to

orders and invoices. (E003.txt)

ER069 | Eng: buyer-driven e-marketplace Th: - Abbr: -
(E172.txt)
Concept: buyer-driven e-marketplace Grammatical Category: n

17
o a v 17 !

Feature: e-marketplace Uszinnuilafisivaulnenguidaiveadnteguananngunetiunidumnadice

al

Conceptual Relation: § NWO07

Extraction: 1. i. buyer-driven e-marketplaces - established by a consortium of buyers in order to

procure products-from-their suppliers,via-the internet (E172.txt)

2. Of the four types of e-marketplace, buyer-driven e-marketplaces are purely business-to-business

(B2B). The other three types are currently primarily B2B, but-have the potential to also be B2C.

(E172.txt)

ERO070 | Eng: buyer-oriented marketplace Th: - Abbr: -
(EBO4.txt)

Concept: buyer-driven e-marketplace Grammatical Category: n

JRpg o

. d” ¥ Y o o ¥ a ¥
Feature: electronic marketplace UG RIRETaN LL@ﬂWﬁW‘W@’]EJL’ﬂ'ﬂﬁ‘l,ﬁlw’lﬂi‘mm@‘ﬂ’mmuﬂ’]

a

Conceptual Relation: § NWO07

Extraction: 1. Therefore, such big buyers would prefer to open their own marketplace, which we call
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the buyer-oriented marketplace, as depicted in Figure 6.3. Under this model, a buyer opens an

electronic market on its own server and invites potential suppliers to bid on the announced RFQs, as
the GE case illustrates. (EB04.txt)

2. To implement B2B EC from the procurement management's point of view, the buyer-oriented
marketplace (or customer-oriented marketplace) can be used in this model--where the buyers

announce the RFQs to potential suppliers for competitive purchasing. (EB04.txt)

ERO71 | Eng: customer-oriented marketplace Th: - Abbr: -
(EBO4.txt)
Concept: buyer-driven e-marketplace Grammatical Category: n

73
2y

Feature: marketplace NdfT0 {11999 T9azhsgaanasaalvaidffunmunisanaiuiuiniiieama

Conceptual Relation: ) NW07

Extraction: To reengineer the purchasing process, establish a customer-oriented marketplace if the
sales volume is big enough to attract the concern of major vendors. Otherwise, join the third-party

intermediary-oriented marketplace. (EB04.txt)

ERO072 | Eng: sell-driven e-marketplace (E172.txt) | Th: - Abbr: -

Concept: sell-driven e-marketplace Grammatical Category: n

12
2

Feature: e-marketplace Uszinnuilangsaulnengugunefsasnisanaduduuueeulal

Conceptual Relation: § NWO07

Extraction: ii. sell-driven e-marketplaces - established by a consortium of suppliers/sellers that are

looking to sell their products on-line via the e-marketplace (E172.txt)

ERO073 | Eng: supplier-oriented marketplace Th: - Abbr: -
(EBO4-txt)
Concept: sell-driven e-marketplace Grammatical Category: n

, 4 e . v &4 o 4 2 o
Feature: electronic marketplace ﬂﬁ?zl,mmu\‘im.}lmmmmm\‘i e-store WWRRAILATNNITUNE Imﬂwgﬂml,ﬂu

TNYAAASIINANLATBIANIFINA

Conceptual Relation: § NWO07

Extraction: 1. Architectural Models of B2B EC. Three typical architectural models are supplier-

oriented marketplace, buyer-oriented marketplace, and intermediary-oriented marketplace.

(EBO4.txt)

2. Characteristics of supplier-oriented marketplace. A supplier offers an e-store to promote sales.

The customers are both consumers and business buyers. This is a popular type of initial electronic

marketplace. (EB04.txt)
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ERO074 | Eng: seller-oriented marketplace Th: - Abbr: -
(EBO4.txt)

Concept: sell-driven e-marketplace Grammatical Category: n

Feature: marketplace szinnuilsiegefanaifunan

Conceptual Relation: § NWO07

Extraction: Since most commercial sites are seller-oriented marketplaces, integration with the

buyer's back-end information systems is a challenging issue to be resolved for effective

procurement management. (EB04.txt)

ERO075 | Eng: independent e-marketplace Th: - Abbr: -
(E172.txt)
Concept: independent e-marketplace Grammatical Category: n

T Ay 1 & = = ¥ ° a
Feature: e-marketplace Uszinuilsnmaauinaasdnsdass Aeldainnisaiiuausaiaiaeiuy

o 9/“11 v
AINULRIHTRURSHUNE

Conceptual Relation: § NWO7

Extraction: iii. independent e-marketplaces - established by independent organisations, whose main

motivation is to obtain revenues through operating the marketplace on behalf of buyers/sellers.

(E172.txt)

ER076 | Eng: intermediary-oriented marketplace Th: - Abbr: -
(EBO4.txt)

Concept: independent e-marketplace Grammatical Category: n

Feature: 3111 marketplace Nu3d¥nAuNaaiud109 WWisauazfaaunuii

Conceptual Relation: ) NWO7

Extraction: The third business model is establishing an electronic intermediary company, which runs
a marketplace where business buyers and sellers can meet as depicted in Figure 6.4... Let us call

these sites the intermediary-oriented marketplace. (EB04.txt)

ERO77 | Eng: technology provider e-marketplace | Th: - Abbr: -
(E172.1xt)
Concept: technology provider e-marketplace Grammatical Category: n

Feature: e-marketplace iszinnuilefiasaulaefldiisnismalulaginaianarsdidnnsetind wannns

A8 independent e-marketplace wALR3lalun19dnsIaIAsnail

Conceptual Relation: § NWO07
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Extraction: iv. technology provider e-marketplaces - established by an e-marketplace technology

provider. These are very similar in principal to independent e-marketplaces, but the motivation for
the technology provider to set up the e-marketplace can be quite different to those of a company

establishing an independent marketplace. (E172.txt)

ERO078 | Eng: market maker (EB04.txt) Th: ;ﬁ‘]ﬁmimmm (THR28) Abbr: -

Concept: market maker Grammatical Category: n

Feature: fanssuazguanisinganaly electronic marketplace Wil lfaeingsnuiu i du

ThsaaFranugnu nsaemzidan n15LEN1T waznIsatiuALUEY

Conceptual Relation: § NWO7

Extraction: 1. The e-Marketplace is created and maintained by a "market maker" who brings the
suppliers and vendors together. The market maker assumes the responsibility of e-Marketplace
administration and performs maintenance tasks to ensure that the e-Marketplace is open for
business. (E058.txt)

2. There are three primary players in a B2B marketplace: buyer, seller and market maker... The
market maker is the sponsor of the marketplace and performs the necessary administrative functions
from operating the marketplace to supplying the infrastructure, registering members and servicing

and supporting them. (E141.txt)

ERO079 | Eng: Web merchant (EBO4.txt)/ web Th: - Abbr: -

merchant (E020.txt)

Concept: online merchant Grammatical Category: n

Feature: éﬁﬁ?wmwﬁ%ﬁuﬂ’ﬁ electronic storefront INANINITANLILLAL

Conceptual Relation: § NW02

Extraction: 1. Like traditional merchants, Web merchants have a-number-of options for creating and
operating their electronic storefronts. (EBO4.txt)

2. In other words, Web merchants must have products that customers want, and they must be able
to convince customers that the Web is the best place to buy them. (EQ17.txt)

3. It canalso shield you from less-reputable providers seeking to profit from novice web merchants.

(E020.txt)

ER080 | Eng: online merchant (EBO1.txt)/on-line Th: - Abbr: -

merchant (EBO1.txt)

Concept: online merchant Grammatical Category: n

Feature: §MNN13AULARNA IR FA1N19098 merchant account LVaFUg19 Rus0eTRgLAIAR
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Additional Feature: filsznaunisnitigeiiannseindinanisuns@usvsasinistaelddumesidadu

AaNae (WAL HRAANEANT)

Conceptual Relation: ) NWO02

Extraction: 1. Many on-line _merchants, such as Amazon.com and Virtual Vineyards, keep their

customers informed on the status of their orders and send messages to the customer informing them
when the items are actually shipped and when they can expect to receive them. (EB01.txt)

2. Once a merchant account and third party processor have been selected and established, an
online merchant can begin to accept credit card payments. (E030.txt)

3. This is good for online merchants because it reduces online transaction risk and increases

customer confidence. (E115.txt)

ER081 | Eng: Internet merchant (EBO1.txt) Th: - Abbr: -

Concept: online merchant Grammatical Category: n

Feature: §ivinn1sfuL@umefiianiedas sy

Conceptual Relation: § NW02

Extraction: 1. In its initial growth phase, the uses of the WWW were primarily for business-to-

consumer applications, and the emergence of well-known Internet merchants, such as Amazon.com
and e-bay.com, was seen.(EBO1.txt)

2. "Doing business on the Internet is the equivalent of having someone walk into your store wearing a
ski mask without any ID and offering a bank counter check to purchase a $2,000 stereo system,"

said Cameron. "While no brick-and-mortar store would make such sale, Internet merchants have to

do it all the time." (E016.txt)




A1 wliAidniusuLannesmlsznausn iy las

electronic commerce

navigation bar

search engine

WP

online catalog

A1.1 - ANNANAUTULIANaIALTZNaL

WP = Whole - Part

OP = Object - Property

SO = Service - Object

AO = Administrator - Object

Web site

shopping cart

NWO08
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Webmaster

Web hosting

domain name

AN B9ALsTNaUaN9iiea8d electronic commerce ABLAL LI Tl TlUAD I UN ILNTLAASRLATLAY

Anslegenne  neluidulaiesddszneundns Pe navigation bar, search engine, online catalog WAz

shopping cart siaiu lmeletiull domain name WlATasuAAs H Webmaster lugnuadayauazaaa

Goufesneluduled waznisidvlofidngdumesidnnemaunsinyanaauiudndniniag Web

hosting

ER082

Eng: navigation bar (EB02.txt)

Th: -

Abbr: -

Concept: navigation bar

Grammatical Category: n

Feature; &siuansgtuuunugueeivlainianisdn uastealigidenlldwivany ldlasazaon

Additional Feature: gatpzasiatimiauuivlasisesniaenninindenlesdaztingaan i fadousinge

v

TuFu sl (http://www.netlingo.com/inframes.cfm)

Conceptual Relation: § NWO08

Extraction: 1. The basic commercial Website pattern has established itself and can be summed up

by the typical navigation bar: home | products | services | jobs | about | contact. (EB02.txt)

2. To make it easier for visitors to find popular pages, they should have direct access from a
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navigation bar. (EB03.txt)

ER083 | Eng: search engine (EBO1.txt) Th: AsRele@@uA (THR30), | Abbr: -
TsunsuAunn (THR34)

Concept: search engine Grammatical Category: n

13
o

Feature: Aa¥1 i lunnsdumdayaluiulasfiiu Gedumlddaanisldamtaizanana Aadl

Conceptual Relation: § NW08

Extraction: 1. This simple search engine allows visitors to input a word or a string of words. The
search engine finds any reference to a given word on that site. (EB03.txt)
2. Most Web sites of any size and complexity need both a search engine, which allows searching by

keyword, and a set of categories. (E164.txt)

ER084 | Eng: site search engine (EB03.txt) Th: - Abbr: -

Concept: search engine Grammatical Category: n

o

dl A o o Y k7 =3 v o o o |-dI =3 o‘:l/
Feature: LV’]ﬁ"ﬂ\‘m'ﬂ@WM?UﬂuMWﬂ@H@IﬂLQUiﬁ@@QEIW]@'W 31! ﬂ@gwiamwrwmwu”lmmuu

Conceptual Relation: § NWO08

Extraction: 1. Use a site search engine. It is a great tool for visitors to find information and an

excellent tool for you to find the keywords people are searching. (EB03.txt)

2. Another tool for identifying customer patterns through your site is a site search engine. Located on

your home page, this tool provides visitors a way to put in a keyword and get a listing of all

documents on your site that contain this keyword. (EB03.txt)

ERO085 | Eng: on-site search engine (E117.txt) Th: - Abbr: -

Concept: search engine Grammatical Category: n

QI -ﬂl 1 9./9Jd‘ % ¥ 1 =3 o‘:’/ % 1 1
Feature: '&\‘IWH’JF;ISLMQLEIHN‘HNF’W‘L&M’]‘H@N“@WN“’[ Twdnledviuldatiiedaanny

Conceptual Relation: ) NW08

Extraction: Providing your visitors with an on-site search engine is a relatively easy way to ensure

that your products, ideas, designs, and content-are easy to find. (E117.txt)

ER086 | Eng: electronic catalog (EB04.txt) Th: - Abbr: -

Concept: online catalog Grammatical Category: n

Feature: LARZAANALAILLLBLANNIANNANUNAUAULARLABNNIZANHAD NN TNLALANLFIHNEIFINII

k7 -dl dl o a o e‘:// ¥ v 3 ¥
TRYANTTUEDU] INBINLNAANDUTIUL LL@Z@“ﬂFﬁ@’WN’]?ﬂﬂu‘ﬂ’ﬂuuﬁﬁl%ﬂ'ﬁ]ﬂiﬂ

Conceptual Relation: § NWO08

Extraction: 1. Electronic catalogs are the virtual equivalents of traditional product catalogs. Like its
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paper counterpart, an electronic catalog contains written descriptions and photos of products along

with information about various promotions, discounts, payment methods, and methods of delivery.
(EBO4.txt)

2. The on-line/transactional strategy invariably provides an electronic catalog of products for sale.

Visitors can browse through the catalog and order products on-line. (E156.txt)

ER087 | Eng: online catalog (EBO1.txt) Th: - Abbr: -

Concept: online catalog Grammatical Category: n

a v a o

Feature: LARzaan@uAuazLInsuuLeerlafisndeiunanzdannseaeualantuzitaula

¥ ]
= A

UINNTT WAZAANN TN TR N ARATLAZLFNNT

Conceptual Relation: § NWO08

Extraction: 1. For merchants, the objective of online catalogs is to advertise and promote products
and services, whereas the purpose of catalogs to the customer is to provide a source of information
on products and services...The majority of early online catalogs were online replication of text and
pictures of the printed catalogs. However, online catalogs have evolved to be more dynamic,
customized, and integrated with selling and buying procedures. (EB04.txt)

2. They generally include templates for online catalogs and databases, so it's easy to change items

and prices. (E100.txt)

ERO088 | Eng: shopping cart (EBO1.txt) Th: 500U (THR24), Azn31 Abbr: -
1A (THR31), menfr5unnsg

'
o

f9ta (THR53)

Concept: shopping cart Grammatical Category: n

T
o

Feature: qiinsnfuniulasdniuldausngnAndainisdsde wazanisnauvisenlaauulassnanig

a v ?/ v v
AuAiuldmuFesnis

Conceptual Relation: § NWO08

Extraction: 1. Suppose Tom has selected a PC from JCPenney. Tom can then place the items in the
shopping cart and click the checkout button to-order. (EB04.txt)
2. Within the shopping cart, she can delete items or change the quantity and characteristics (color,

size, etc.) of the items she is purchasing. (EB03.txt)

ERO089 | Eng: electronic shopping cart (EB04.txt) Th: - Abbr: -

Concept: shopping cart Grammatical Category: n

Feature: giinsnfuniulasiduiuiududngnisiesnistaieaztlddnsmaisall gnéaunsoiia

v

Aurndnlivizaendusnaentdaanunf e




167

Conceptual Relation: § NWO08

Extraction: 1. Electronic shopping carts that enable consumers to gather items of interest until they

are ready for checkout. (EB04.txt)
2. However on larger sites the customer will flag products during this browsing session to be added

to an electronic 'shopping cart'. At any point the customer can review the contents of the cart, the

cost and so on. (E138.txt)

ER090 | Eng: virtual shopping cart (EB03.txt) Th: - Abbr: -

Concept: shopping cart Grammatical Category: n

Feature: giinsnfuniuladdmiulignanlddudnsasnisie

Conceptual Relation: § NWO08

Extraction: 1. Customers browse for merchandise on an online shopping site; when they see
something of interest, they click on a shopping cart icon located on that screen. This action adds the

item to a virtual shopping cart. (EB03.txt)

2. As the buyer moves, he or she selects various items for purchase from the various pages, each

time placing the selected item(s) in a virtual shopping cart. (EB04.txt)

i cybersquatter
domain hame OB y q

.

top-level domain

TS

generic top-level country code top-level

domain domain

NWO09
WP = Whole - Part
GS = Generic - Specific
OB = Object - Problem
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ANBBUNE: domain name UsenaufnadiunandnAtyAn top-level domain Telldavilszinnaa generic

top-level domain LLae country code top-level domain LLrﬁiax‘iﬁLﬂuﬁmmiuﬁém domain name A%

cybersquatter

ER091 | Eng: domain name (EBO1.txt) Th: Talawu (THRO8), Iawy | Abbr: -
\n (THR32), Taium (THR34)

Concept: domain name Grammatical Category: n

T T
= 1

Feature: TaniuanuuanagaadpTasnauiaaadizalivlafundumesids u domain name wiailu

durinee) IneAusaeqn LU top-level domain

Conceptual Relation: § NWO08 taz NW09

Extraction: 1. Names like www.microsoft.com, which reference particular computers on the Internet,

are called domain names. Domain names are divided into segments separated by periods.

(EBO4.txt)

2. To make it easy for customers to find the site it is important to establish a site's "Domain Name".
(E014.1xt)

3. In the domain name alston.com, the ".com" portion is the top-level domain, and the "alston" portion

is the second-level domain. (E150.txt)

ER092 | Eng: top-level domain (EBO1.txt)/ Top | Th: TatnuunluIzALLY | Abbr: TLD
Level Domain (EB02.txt) (THR32), analmauu (Wi
HAANE)ANS)
Concept: top-level domain Grammatical Category: n

Feature: d2u719¢n199914A193 domain  name  T9UANAITAIBIABNNILADSLATAITY HABIULILAS

generic top-level domain WaZ country code top-level domain

Additional Feature: a7xn3aldinaszyttianaiu s

(http://www.emakina.com/functions/glossary.cfm#)

Conceptual Relation: § NWO09

Extraction: 1. There are currently only three top-level domains available for registration by anyone,

regardless of their country of origin or the nature of their business: .com, .net and .org. These

domain names are referred to as "generic" top-level domains, or "gTLDs." Other top-level domains

popularly advertised for registration by anyone, such as "tv' and ".md," are actually top-level
domains assigned to particular countries as country code top-level domains (".tv" is the country
code for Tuvalu, and ".md" is the country code for Moldova). (E150.txt)

2. Domain names are divided into segments separated by periods. The part on the very left is the

name of the specific computer, the part on the very right is the top-level domain to which the
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computer belongs, and the parts in between are the subdomains. (EB04.txt)

3. The fundamental categorization scheme of Top Level Domains (TLDs) is also being revised to

yield more potential names. (EB02.txt)

ER093 | Eng: generic top level domain (EBO1.txt)/ | Th: @q@‘lﬁmmua:ﬁumn@ Abbr: -
generic top-level domain (E150.txt) (iRl eaAngANIg)
Concept: generic top-level domain Grammatical Category: n

Feature: top-level domain Usztnnuileaniu1sdedinisaaamzidanlalagliailadnuiandsemaesls

A 3 a
ﬁ?'ﬂV]’]ﬁi‘ﬂ@LL‘U‘Uiﬂ

v o

Additional Feature: top-level domain ARFENE Rt saaINE (http://www.icann.org/tlds/)

o

dmdunisldeulussiuaina (Wiasd geanginig)

Conceptual Relation: ) NW09

Extraction: 1. There are currently only three top-level domains available for registration by anyone,
regardless of their country of origin or the nature of their business: .com, .net and .org. These

domain names are referred to as "generic" top-level domains, or "gTLDs." (E150.txt)

2. So far, at least seven new generic top level domains have been set. (EBO1.txt)

ER094 | Eng: country code top-level domain Th: analamuszavlszine Abbr: -
(EBO1.txt) (iRl eanngAnng)
Concept: country code top-level domain Grammatical Category: n

Feature: top-level domain Uszinnuilsiniuualiusiazlssmalaaldsiogavetsrmeiug iusia

o o

Additional Feature: top-level domain NHfiReN=saasa Genmualitlazinasinge

(http://www.icann.org/tlds/)

Conceptual Relation: § NW09

Extraction: 1. Other top-level domains popularly advertised-forregistration by anyone, such as ".tv"

and ".md," are actually top-level' domains assigned to particular countries as country code top-level

domains (".tv"is the country code for Tuvalu, and ".md" is the country code for Moldova). (E150.txt)

2. Foreign country code top-level domains are defined in ISO.3166. Some examples are:

ES Spain (Espana)
UK United Kingdom...(EBO1.txt)

ER095 | Eng: cybersquatter (E128.txt)/ Th: - Abbr: -

cyber-squatter (E029.txt)

Concept: cybersquatter Grammatical Category: n
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~ ~ . v A4 & o s LA & v v Ay ~Na
Feature: uﬂﬂ@mqﬂmzlﬂ_lﬂu domain name VLQL‘W@LﬂQﬂ’]VL? (5132 ﬂqﬂﬁ]ﬂﬂ?ﬂ‘ﬂqﬂﬁuiﬁmqﬂl'ﬂ\?ﬂﬁ'ﬂiuﬂ?mw

A A @ Ay a v oA o A Aol A
T@VW@Lﬂuﬂﬁ'ﬂ@uﬂ’]ﬁﬁ"ﬂLLNLLﬁ]sﬁﬂuﬂﬂﬂwwm@Lﬂﬂ\i

Conceptual Relation: § NW09

Extraction: 1. In less than two years, WIPO has received more than 3,000 complaints from people
and companies concerning cybersquatters, who are usually accused of registering their sites under
names to which they have no legitimate claim and trying to make big profits by selling them.
(E128.xt)

2. According to this policy, individuals and companies with legitimate trademark interests may file a
complaint with WIPO demonstrating that the cybersquatter monopolizing the domain name in
question acted in bad faith, for example by snapping up the domain name with the express intention
of selling it back to the trademark holder. (E129.txt)

3. Yesterday, the U.S. House of Representatives joined the Senate in passing a bill that would
prevent cyber-squatters from holding a company's trademark hostage... | believe that celebrities
deserve the same protection that corporations will get, because individuals who cyber-squat on a
celebrity's name do it for the same reasons that corporate cyber-squatters do: They want to squeeze

money out of the rich and famous instead of earning it honestly. (E029.txt)

— Web host

Gi/ Web hosting &SA
o |

shared hosting co-location

dedicated hosting

NW10
PS = Provider - Service
GS = Generic - Specific
ANBREUY: Web hosting ﬁ‘iﬁﬂ’mmwiw“] 14w shared hosting, dedicated hosting Las co-location

Tneiil Web host ifluglsiisnns

ER096 | Eng: Web hosting (EBO4.txt)/ web hosting | Th: gluznasiiu Taass | Abbr: -

(E012.txt) (THR23), 1ian135uelniiulas

(THR48)

Concept: Web hosting Grammatical Category: n
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Feature: 13 sweunsiivlaflnaaviiansadumesidnnaan 24 dalug dnsaduayusumnaila

AmiugnA H3UuuuLEnI9singe 1y shared hosting, dedicated hosting 4z co-location

Conceptual Relation: § NWO09 waz NW10

Extraction: 1. Once the Internet storefront is complete, the site can be published to any server the
business customer prefers. It is important that the Web hosting company is capable of providing a
merchant with the level of service that he needs to maintain his web store...There are quite a
number of hosting options such as Shared Hosting, a client's web site is located on an Internet
Service Provider's (ISP) shared web server; Dedicated Hosting, a client's web site is located on an
ISP's dedicated web server; and Co-location, a client's web site is located on his own web server
and he merely connects it to Internet through an ISP. (E014.txt)

2. You will spend between $2,500 and $3,500 a month by outsourcing the Web hosting to an Internet
Service Provider or Web hosting company, although you will benefit by having a 24-hour presence,
round-the-clock backup and technical support, improving the reliability and accessibility of the site

for customers. (E060.txt)

ER097 | Eng: shared Hosting (EQ14.txt) Th: n1s5usniiuledine 14 Abbr: -

o

L A o a -
NUNTINNL (WNENY 8RR

NE)AN"T)

Concept: shared Hosting Grammatical Category: n

o o . =2 o - > N G oo celo v o 3 o
Feature: siataanuidylunng hosting GINL’J‘LIVLGHWIJ'ENQﬂF’]’WS?[FN@%IJUHL’JULGIJ?WLQ@?VII%?QNﬂH‘H‘ﬂQEﬂ%U?ﬂ’]?

AUMasn

Conceptual Relation: § NW10

Extraction: There are quite a number of hosting options such as Shared Hosting, a client's web site
is located on an-Internet Service Provider's (ISP) shared web-server; Dedicated Hosting, a client's
web site is located on an ISP's dedicated web server; and Co-location, a client's web site is located

on his own web server and he merely connects it to Internet through an ISP. (E014.txt)

ER098 | Eng: dedicated Hosting (E014.txt) Th: - Abbr: -

Concept: dedicated Hosting Grammatical Category: n

o A = . 2 & '3 1% > ' @ ac 'y v a
Feature: AaLa@NalnNg hosting “INLQUVLGI]WIJ@QQﬂW]@U‘]\‘iﬂQUHLQUL%?WLQ@?‘II@Q%I‘MUTH’W?

fumesuindadianizidu lasiumintih

Conceptual Relation: § NW10

Extraction: There are quite a number of hosting options such as Shared Hosting, a client's web site

is located on an Internet Service Provider's (ISP) shared web server; Dedicated Hosting, a client's
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web site is located on an ISP's dedicated web server; and Co-location, a client's web site is located

on his own web server and he merely connects it to Internet through an ISP. (E014.txt)

ER099 | Eng: co-location (E014.txt) Th: L3n1s5urnATeS Abbr: -
1@5ninas (THR56)
Concept: co-location Grammatical Category: n

Feature: finiaanuilelunng hosting TaiivlasuasgnAazavetuiu@sninefuesnues usidiense

AumefillniugliEnis8umaesiin

Additional Feature: nsfurnidulasluansniziudnriansesdivinesinaddeyaivlafaasgninag)
v =3 ¥ ]
Wranaivlas ldeti

]

eqailseasd lunislfdensalaenssiutesdn g nudumedidnauialug inl

290139 (WALl weAngFAnIg)

Conceptual Relation: § NW10

Extraction: There are quite a number of hosting options such as Shared Hosting, a client's web site
is located on an Internet Service Provider's (ISP) shared web server; Dedicated Hosting, a client's
web site is located on an ISP's dedicated web server; and Co-location, a client's web site is located

on his own web server and he merely connects it to Internet through an ISP. (E014.txt)

ER100 | Eng: Web host (E071.txt)/ web host Th: - Abbr: -
(E111.txt)

Concept: Web host Grammatical Category: n

Feature: §jlinunlunisdnsaiiulas wsesdalunisdnnisdulas uasliAuuziindumatia

Additional Feature: 1357 litEn1sgevsiuag 13013 uaznineanssine) nandulunsiudeyaivlss
wazyin g 18 ume fisdmdnfaiulsiiuls (http/mwww.empiredd.com/Pages/Resources/Faqs/e-

glossary.html)

Conceptual Relation: #-NW10

Extraction: 1. A'web host will provide the space-to put up-a ‘web site, the tools to manage it and
technical advice. (E111.txt)

2. Nearly 80% of respondents who are outsourcing have signed service-level agreements, and 75%
said they are able to monitor the performance and availability of their e-commerce applications at

the Web host. (E071.txt)

ER101 | Eng: Webmaster (EB04.txt)/ webmaster Th: EEQLL@L%‘LI (THR34) Abbr: -
(E0O1.txt)
Concept: Webmaster Grammatical Category: n

Feature: fvuiinnguanauizauFesnaadulaflunne fu santensdiudgedoya
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Conceptual Relation: § NWO08

Extraction: 1. The symbolic act of stripping the term Webmaster from the organization chart can help
to emphasize the company's activities on the Web are mainstream business processes, rather than
mysteries performed by the strangely gifted. (EB02.txt)

2. Even though the Webmaster position is typically considered technically-heavy, Wade's (2000) job
content analysis showed that some employers desired management capabilities as well. (E165.txt)

3. Your banner ad doesn't end up on very many sites, however, unless you invest a whole lot of your

time in seeking out interested webmasters. (E015.txt)

A2 ANANNUTULIANB9ALsZNa LA UNNT TN 7281

electronic commerce

WP
PM GS
credit card payment micropayment
A}A/
debit card PM
PM
PM electronic money
electronic check PM PM
electronic wallet financial EDI online banking

NW11
WP = Whole - Part
PM = Process - Method
GS = Generic - Specific

o . =

ANBTUNE: N13T192RuTluesmlssnatidg1Ayatinantialiunisvii electronic commerce @NxNN9at32 18

o

ad

51"]8')13[51’1\1"] Aanldiunnlawn credit card, debit card, electronic check, electronic wallet, financial

EDI, online banking Wag electronic money T438VA9H M&115UN139152RUULL micropayment

customer D v —— credit card — issuing bank
00 PO 9

NwW12
OO - Owner - Object




PO - Provider - Object

%
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Aasung: ludiuaesgnAn gndesnisteduantaeldiinsinshnaysesadnsd credit card AN issuing

bank \@eneu

online _
00

merchant

OO0 = Owner - Object
PO = Provider - Object

GS = Generic - Specific

independent sales

organization

-]

merchant service

provider

o |

merchant

Internet merchant

V account provider

account
PO acquirer
GS / \GS
merchant bank financial institution
NW13

ANBALNE: TWAIUUR9 online merchant a¥A84a8 Internet merchant account W LA N170 5T 92 R

paetimansRnnedumefidnls Insaaann acquirer 9anaLflu merchant bank yigaanlNNTRUEW

13898410 merchant account provider%ﬁl,‘flu merchant service provider 1139810 independent sales

R . ; 4 qus
organization @41 merchant service provider WLIUMTa L6
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customer online payment gateway issuing

IR

merchant bank

00

credit card processor

flow chart 1
OO = Owner - Object
ANBELNE: LLmuc‘I\iéﬁﬁmmmmﬁﬁm\imim%’mg@ﬁmlmﬁmLﬁfa@ﬂﬁwﬁmau%ﬁﬂizmauﬁﬂmq
Auwmefiindaatinsassin Il payment gateway 284 credit card processor \Tusidensening

online merchant Wa¥ issuing bank

ER102 | Eng: credit card (EBO1.txt) Th: TRILATAR (THR32) Abbr: -

Concept: credit card Grammatical Category: n

axlo a A Aa A & P = - @ @ el o o o a 9
Feature: Qﬁﬂ]’]?:ﬁL\‘iuVlLﬂu%uﬂwmﬂmﬁluﬂﬁﬁ‘sﬂ@ﬂj’m&uﬂWV]’]\?@%LVI@TLMM L’J']JDLGIJL‘WIG]'B\‘iﬂ’]ﬁ‘i‘].l‘ﬁ’]i‘::L\‘meEI
A5iazfiesae Internet merchant account a1n acquirer LAALADN processor ﬁ%ﬁ’nﬁuﬁjﬂﬁmﬁm

a dll 2 v o a o . v :l/ ! o !
waRe Wagnanlddeyaiingtnsae luuuunesnaas online store dayatiuazgndsliles processor wnu

o

payment gateway 4 processor AzAsaaAaLiill issuing bank ndayarinsasaaiugneauasldld

e llaniuazasdayanauliles payment gateway fsazdssia ldamiuuunasuiaudaligndney

NANITTTENY

Conceptual Relation: A-NW11, 12, 13 LA flow chart1

Extraction: 1. Credit cards are the most popular payment method for cyberspace consumer
shopping today. (EB04.txt)

2. To accept credit cards on your web site, you will need an-Internet merchant account with a bank
(known in e-commerce language as an "acquirer”). (EB03.txt)

3. Once a merchant account and third party processor have been selected and established, an
online-merchant can begin to accept credit card payments... These processors send a secure
message to the bank that issued the card ("issuing bank") to the consumer/buyer (for example First
National, MBNA, Fleet, etc.). The issuing bank verifies that sufficient credit is available on the
consumer's card, that the account is active, and tries to detect (through a complex set of algorithms)
potential fraudulent use of the card. (E030.txt)

4. Shopper submits her order in the secure Order Form of your online store. Online Store transmits
the credit card information securely, using the Payment Gateway to the Processor. The Processor

then checks against lists to make sure the card isn't overdrafted or on a list of cards reported
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stolen...Payment Gateway carries the information from both the Processor and Fraud Check to the
Online Store's order form, informing the Shopper that the order has been completed, or that the

charge did not go through. (EQ77.txt)

ER103 | Eng: issuing bank (EB04.txt) Th: ﬁu’]miij@@ﬂﬁm (THR31) | Abbr: -

Concept: issuing bank Grammatical Category: n

Feature: su1Ansiiugeaaniingasis

Conceptual Relation: § NW12 waz flow chart

Extraction: 1. These processors send a secure message to the bank that issued the card ("issuing
bank") to the consumer/buyer (for example First National, MBNA, Fleet, etc.). (E030.txt)
2. The amount is transferred from issuer to brand. The same amount is ducted from the cardholder's

account in the issuing bank. (EB04.txt)

ER104 | Eng: Internet merchant account Th: - Abbr: IM
(EBO3.txt)/ Internet Merchant Account
(E044.txt)

Concept: Internet merchant account Grammatical Category: n

T
k73 v = ¥

Feature: A9EANEIFAA9UDNANALANNN205UT192RUAE1TRILATH AN LNA SR L6

a

Additional Feature: 5uAn7feen199n9sNssun198umesiinaiuazfioaaiaaniiudiainsuinis

\DaliiEnisi e ldlun1s8 98 4 iens9n 9N suIsuaNauIAIIUEIUAT (HDsmna WalnaTmw)

Conceptual Relation: § NW13

Extraction: 1. An Internet merchant account is designed to allow you to process Internet credit card

transactions through a credit card processing network. (EB03.txt)
2. The first problem is that the seller can't use any old bank account, it must be a Merchant Account

- in fact a particular type of merchant acecount called an Internet-Merchant Account. (E124.txt)

3. Ensure that your bank accepts Internet merchant accounts and has credit card processors that

can connect to FDC, Paymentech or CyberCash. (E109.txt)

ER105 | Eng: merchant account (EB03.txt)/ Th: nyTauTnFiuen Abbr: -
Merchant Account (E067.txt) (THR39)
Concept: Internet merchant account Grammatical Category: n

Feature: 11tyT% merchant ¥naufU merchant bank LuAN&NRLEN19IN175UIANTINENAZ 81NN 705U

T9rRUAETTRTIATAR

Conceptual Relation: § NW13

Extraction: 1. Before being able to accept credit card transactions, a merchant will need to set up an
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account with a merchant bank. A merchant account is an industry term for a banking relationship

whereby you and a bank have arranged to accept credit card payments (usually, a local bank can
suffice for this kind of relationship). (E030.txt)
2. While there are many different payment methods, the most popular include accepting credit cards

and in order to do so you'll need to set up a merchant account. (E041.txt)

3. Merchant Account is an industry term meaning a banking relationship which allows a business to

accept credit cards. (E067.txt)

ER106 | Eng: acquirer (EBO1.txt) Th: - Abbr: -

Concept: acquirer Grammatical Category: n

Feature: §NaysimuazAliugNIsntIngLAsAe M3aa 1Al uyAAANANT 16

Additional Feature: #01174N19R11ig9511A15NA8NIATNTIUAIMAZAANIIINUNIFINITH (NuTa WAL

WIIBNUN)

Conceptual Relation: § NW13

Extraction: 1. An acquirer or some other designated third party is necessary in order to authorize
and process the transaction. (EBO1.txt)
2. To solve this problem the WebALPS guardian at the server can trap the credit card and

transaction information, and then inject it directly into the acquirer's system. (E145.txt)

ER107 | Eng: merchant bank (E030.txt) Th: SUNANTIAN2R4 ”mﬁ Abbr: -

(W elRANE)ANS)

Concept: merchant bank Grammatical Category: n

o o

Feature: 511A15% merchant aailaitydiedigiss Rudeninsnshn uazazinsaiy credit card

processor MAHWNNIIATLATAAFNG"]

" = oy o a a Yo v u Sl
Additional Feature: 1141A19N2ANLATNTIHUAN LL@:@:mLuuﬂ’]?m’mﬂ’li‘mumﬂ Iﬁﬂui‘quﬂ’]ﬂ?mmuﬂ’]?

v‘if]qaﬂﬁmﬁm% (WOUMNA WALNTINEN)

Conceptual Relation: § NW13

Extraction: 1. Before being able to accept credit card transactions, a merchant will need to set up an
account with a merchant bank. (E030.txt)

2. The Merchant Bank then contracts with a Credit Card Processor to processes credit card sales,
debiting credit cards and depositing money in merchant's accounts when a transaction "clears" or is

completed. (EQ77.txt)
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ER108 | Eng: acquiring bank (EBO4.txt) Th: swrANIRFuATeiydld | Abbr: -
(THR31)
Concept: merchant bank Grammatical Category: n

Feature: 5141A13284 merchant iazidlaiiydinsnsan i uazaunynliinganssuiinsashe

. | ¥ @ A ¥ o a d‘ = G a ai | 1
acquiring bank ’QzL‘ﬂuNLﬁ‘EIﬂLﬂ‘LIL\?H’Q’Wﬂ%ﬂiZﬂ@‘Uﬂ’]ﬁ“U[ﬂﬁ‘Lﬂﬁ‘ﬂﬁ] ﬁQWZLiﬂﬂLﬂUL\iu’Q’]ﬂﬁu’]ﬂ’]ﬁ‘WLﬂuaﬂﬂﬂ

al

o a4 K
URATANAB NN

Conceptual Relation: § NW13

Extraction: 1. The Merchant's Bank, sometimes called the Acquiring Bank, opens a Merchant Credit
Card Account for the merchant, allowing deposits based on credit card transactions. (EQ77.txt)
2. The acquiring bank requests the brand to clear for the credit amount gets paid. Then the brand

asks for clearance to the issuer bank. (EBO4.txt)

ER109 | Eng: merchant aceount provider Th: - Abbr: MAP
(E042.txt)
Concept: merchant account provider Grammatical Category: n

Feature: §l1153n13 merchant account avaziinA1sssutedilalaugananaainiinsasamdniindves

merchant

Additional Feature: tf1uan71l4n319 anausnefeifliiuinng merchant account Weaeingiaen laid
UIN9AHUNNIT9RU viseun ey IENN37eaestszwny

(http://www.workz.com/content/1849.asp)

Conceptual Relation: f NW13

Extraction: 1. Once a relationship with a merchant account provider or acquiring financial institution

is set up, the institution then deposits daily credit card sales into the merchant's account after
deducting certain fees. (E041.txt)

2. Before shopping for-a "merchant account provider" (MAP), take the time-to determine which

merchant account features and services you'll need. (E020.txt)

ER110 | Eng: merchant service provider (E041.txt) | Th: - Abbr: MSP

Concept: merchant service provider Grammatical Category: n

Feature: E:I@@ﬂ merchant account G9a1aazilusuA191Ta independent service organization fi b6t

Additional Feature: 511A13, 24ANINNIUNEBATT YTALFENEUT NIHLEN9IA1TUGINITNNIIN[ A
Truinfnesan1eaINiRsLAIAA Na1ELMNAzeaN merchant account WALNUWIAUszNaUNFBIN

merchant account @g}ﬁ@ugﬁ%ﬁmﬁuﬁiﬂﬁﬂﬁ (http://www.merchantworkz.com/glossary.asp)

Conceptual Relation: § NW13

Extraction: 1. Merchant accounts are accounts that accept and hold credit card transaction monies.
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These accounts can be established through merchant service providers (MSPs) such as banks or

via independent service organizations (ISOs). (E041.txt)

ER111 | Eng: independent sales organization Th: - Abbr: 1SO
(EQ77.txt)
Concept: independent sales organization Grammatical Category: n

Feature: FIINA199211919 merchant iU merchant bank LL@:Lﬂwzzﬂﬂﬂ merchant account s uAnIme

ArAnAGIIN LN

Additional Feature: 13v1i3aasdnai isnisailiugsnasuiinsnsanaeulad inauaniusisssuies

Tumiﬁﬁﬁjmi‘uﬁ?\ﬂﬁmﬁ@ﬁ@::‘leil@mJ’m (http://www.merchantworkz.com/glossary.asp)

Conceptual Relation: § NW13

Extraction: Independent Sales Organizations (ISOs) that "sell" Merchant Accounts place you with a

Merchant Bank -- for a fee. (EQ77.txt)

ER112 | Eng: credit card processor (EQ77.txt) Th: - Abbr: -

Concept: credit card processor Grammatical Category: n

Feature: §aituganssuiinsiashnlunndunsuaunszialoutudniinydaas merchant

Additional Feature: §74nN139788z18 97 TuNM9aHiuganssninsasanseuddilsznaunis

sunAnseanting uazgliusnniny@uszneunis (hitp//www.merchantworkz.com/glossary.asp)

Conceptual Relation: ¢ flow chart1

Extraction: 1. The Merchant Bank then contracts with a Credit Card Processor to processes credit

card sales, debiting credit cards and depositing money in merchant's accounts when a transaction
"clears" or is completed. (EQ77.txt)

2. Most credit card processors will now connect you directly to their bank's computer with a

processing terminal. This-allows them to-authorize your transactions-in seconds, and then deposit

the funds in yourbank accountwhere-you have access to it in a couple of days. (E094.txt)

ER113 | Eng: payment gateway (EBO1.txt) Thi 2UUNNT92RUULIL Abbr: -
aaulail (THR43)
Concept: payment gateway Grammatical Category: n

Feature: Aai@anszninadu 67N electronic commerce wae credit card processor tngiaz@eini
Py o a | o o . ¥ 4 o o o ] ° H
m@aﬂ@umm?mmfﬂm\iﬂ@'ﬂmﬂﬂﬂm credit card processor Lmemmfa‘lfL‘Man'ﬂmﬂmﬁmimqimmuu

=3 e A ]
wadaanysndize b

Additional Feature: szuunisRuasulatiiiiusadenssudradulafwdladdiannsatdndiusuinnsg

Wiusnis elignAzesiiudannsnldimnsnshndisza@udvzansnisls (unma warine fmuwn)
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Conceptual Relation: ¢ flow chart1

Extraction: 1. Payment Gateway. In order to get real-time credit card authorization, you need a

bridge between your e-commerce website and the credit card processor that will relay the credit
card information securely to the processor and then tell the shopper that her transaction has been

completed (or her credit card transaction didn't go through). (EQ77.txt)

2. The role of payment gateway is to connect the Internet and proprietary networks of bank.

(EBO4.txt)
ER114 | Eng: debit card (EBO1.txt) Th: Um3tailn (THRO3) Abbr: -
Concept: debit card Grammatical Category: n

o o yo a = - @ o = o a0 e a A
Feature: 1/ns¥ 919 Runsaumadiiawuuyiui Ingldanals ldinuanuontund lnindauwang Jun
dnsziiiazgniauaInouAn9289qNANLEs511A19989 merchant WAz merchant Tisfiaaide

ANBITNLIEIN

Conceptual Relation: ) NW11

Extraction: 1. A debit card, also known as a check card, is a card that authorizes the EFT. While a
credit card is a way to pay later, a debit card is a way to pay now. When you use a debit card, the
amount is immediately deducted from your checking or savings account. The debit card allows you
to spend only what is in your bank account. (EB04.txt)

2. When a customer uses a debit card, however, no fee is charged to the merchant. (EB04.txt)

electronic check

MT

OF

electronic checkbook > smart card

NW14
MT - Method - Tool
OF - Object - Form

ANBELNE: NN3T1T2RUARE electronic check azFiagd electronic checkbook fﬁq'mﬂugﬂ smart card

ER115 | Eng: e-check (EB04.txt) Th: - Abbr: -

Concept: electronic check Grammatical Category: n

g ¥

adlo = a o 5 ) < o o @ 3
Feature: 15919 RUNNBUNasLIANFa LY electronic checkbook NaasTalariLsaddn Layld
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Awalunsdadmiuliantlenile

Conceptual Relation: ) NW11 waz NW14

Extraction: 1. E-check requires its users to possess a SmartCard electronic checkbook that signs
checks intended for others and endorses checks that are received prior to deposit into the
recipient's account... When a check is received via e-mail, the receiver uses cryptography to test
the data's integrity before they endorse it (with the digital keys on the SmartCard) and deposit it in
their bank. (E037.txt)

2. The security features in e-check systems are encryption, digital signature, and certificates. Thus,

the security schemes for e-checks are basically the same as those in SET. (EB04.txt)

ER116 | Eng: electronic check (EBO1.txt) Th: WipaLannsatingd (THR13) | Abbr: -

Concept: electronic check Grammatical Category: n

Feature: 35n13115xRunnsduinasiinioutls WagnAndaiali merchant azasiagatAINgNEeY 1

wnneaatyisunais dasyaidn digital signature uarassineEnidia

Conceptual Relation: ) NW11 iaz NW14

Extraction: 1. Another mechanism for Internet payments is the electronic check. With electronic
checks, the payor (either an individual consumer or a business) instructs its financial institution to
pay a specific amount to another party, the payee. (EB01.txt)

2. In an electronic check transaction, a consumer presents a merchant with a check. The merchant
runs the check through an electronic reader, capturing the bank account number and routing
information on the check, as well as the check serial number. The merchant then uses the check

information to initiate an ACH transfer. (E026.txt)

ER117 | Eng: electronic checkbook (EB04.txt) Th: - Abbr: -

Concept: electronic checkbook Grammatical Category: n

Feature: qilnsninlinsasatuaziiuniaiitises electronic check naunazdnnidniinyuedu

Additional Feature: glnsnfBiannsafindn1anisRuniinsesiiodnaia nryuwagaisisnsuazdauso
lufuses Tsunsudninlandensensfng uashlsunsud miunnue] Tneegluauninniin

(http://echeck.commerce.net/library/glossary.html)

Conceptual Relation: ) NW14

Extraction: 1. E-check requires its users to possess a SmartCard electronic checkbook that signs

checks intended for others and endorses checks that are received prior to deposit into the
recipient's account. (E037.txt)

2. Since the electronic checkbook autonomously validate the authorization of check issuance,

SafeCheck can prevent the ill-intentioned default-risky check issuance. (EB04.txt)




182

ER118 | Eng: smart card (EBO1.txt) Th: au15n15m (THRO2), 1Tm3 | Abbr: -
Aa9382 (THR20), 1m3au156

(THR34), 117514 (THR35)

Concept: smart card Grammatical Category: n

o

o a @ a = o = = - Ly o -
Feature: Umiwmq@mﬂiul,@ﬂ"l Nd ﬂ‘]&fmzl,ull@uuW?LV’]?WWLLWNVLNIW‘J‘IW?L"]]@Lsﬁ’ﬂﬁ‘ﬁ\?@% sﬁ\'iﬁ]@\ﬂﬂ]@qﬂﬂﬁ‘m

Tunseu uazyartiuluinsanisoanasuaziin vl

Conceptual Relation: ) NW11 waz NW14

Extraction: 1. A smart card is a small plastic card that looks similar to a credit card, but it contains a
microprocessor and storage unit... Smart cards need to be inserted into a reader, which may be a
PCMCIA slot, a device that fits into a floppy drive, or an external device that plugs into a serial port.
(EBO1.txt)

2. The current generation of smart cards includes IC chips with programmable functions. The value

of money can then be depleted and recharged. (EB04.txt)

ER119 | Eng: electronic wallet (EBO1.txt) Th: - Abbr: -

Concept: electronic wallet Grammatical Category: n

Feature: A5719eRuilszinmmilanaziiudeyatnsnssnuady b l5uuanialasd uazavdedoyaiilidy

online store Wain19919v 3 Tnadagatiuazgnidieia

Additional Feature: tansuafdniuasdnszRuguunlndnadrenisldnszidiRuase lngazinnig

a v o

v = A s oA v ° °o a PN @ o X -
ANANUBYALYTINITHNUNNDE LW@iﬂﬂ’Wﬁ‘W’]ﬁ;ﬁ‘ﬂ?ﬁ‘Nﬁ’]Luuiﬂiﬂ@ﬂ’]ﬂi")mL?’JLL@?J']J@@@JWEI‘H“L& (NoUne WA

al

WIIBRNUN)

Conceptual Relation: g NW11

Extraction: 1. Electronic wallet: This is a payment scheme, such as CyberCash's Internet Wallet, that
stores your credit card numbers-on your-hard-drive in an encrypted-form. You can then make
purchases at Web sites that support that particular electronic wallet. When you go to a participating
online store, you click a Pay button to initiate a credit card payment via a secure transaction enabled
by the electronic wallet company's server. (E100.txt)

2. First, your customer fills out a form on your web page or activates an electronic wallet that holds
his/her credit card information. This information is transmitted to you (via a secure or insecure
transmission) and then forwarded (automatically) to the third party processor (or "acquiring bank").

(E030.txt)

ER120 | Eng: e-wallet (E025.txt) Th: - Abbr: -

Concept: electronic wallet Grammatical Category: n
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a0 = = P < £ g9 o o Y
Feature: 157192 Run19aumnafiinlssinnuieseldoyuy SET IuﬂW??ﬂHWﬂQWNﬂ@ﬂﬂﬂil‘ll’ﬂ\i‘ll'ﬁ]%ﬂ@

Conceptual Relation: g NW11

Extraction: 1. "E-wallets are going absolutely nowhere right now," said Van Dyke. "The challenge with
wallets is that in order for a company like Microsoft to make them work, they had to sign up all the
merchants first and then all the consumers, and they could never do that successfully. Plus, they
tried to extract too much of a fee." (E025.txt)

2. As its turned out, getting the bloated SET-compliant e-wallets into the hands and browsers of

cardholders was no trivial problem to solve, and is for the most part, still unsolved. (E042.txt)

ER121 | Eng: digital wallet (EBO3.txt) Th: - Abbr: -

Concept: electronic wallet Grammatical Category: n

Feature: 1aWsu v certificate 389gnAm 13 luiAsaspaniamasizating IC Funanetinei

electronic wallet LaZANHUANTNIUTZAIL SET

Conceptual Relation: ) NW11

Extraction: 1. To keep the consumer's certificate in his or her personal computer or IC card, software
called the electronic wallet, or digital wallet, is necessary. (EB04.txt)
2. However, SET did not propagate as fast as most people expected because of its complexity, slow

response time, and the need to install the digital wallet in the customer's computer. (EB04.txt)

ER122 | Eng: financial EDI (EBO1.txt) Th: sxuulauEu EDI (THR39) | Abbr: -

Concept: financial electronic data interchange Grammatical Category: n

n:l' o a a & @ = dl 3 dl n=ll U o ° a =
Feature: ?Zﬁ_l‘i_l‘l’lslﬁuﬂ’]i“]]’]i‘zL\‘iu‘l’ﬂﬂ’ﬂum'ﬂﬂumu?‘ﬂLLﬂﬂLﬂ@ﬂu’ﬂ‘ﬂNﬂ@‘ﬂLﬂﬂ')‘ﬂ@\m‘]_lﬂ’]ﬁ“ﬁ’]ﬁ‘uﬂuﬁﬁ"ﬂ

LBNAIININITRUITNINAAT

Conceptual Relation: § NW11

Extraction: 1. The Bankers EDI Council defines financial EDI as:
the electronic exchange of payments, payment-related-information or -financially related documents
in standard formats between business partners. (EBO1.txt)

2. The EFT using financial EDI on the Internet:is.the most popular method business uses. (EB04.txt)

ER123 | Eng: financial electronic data interchange | Th: - Abbr: F-EDI
(E101.txt)
Concept: financial electronic data interchange Grammatical Category: n

Feature: Nsuani/asuiu dayaninendeaiunisd19eRu 19010na19919N19RUIENIN9A A8

daaadenidumesidnlugluuuninsgiu
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Additional Feature: szuuf1szRuiiduninsgu@nuuunila Jaazdisdanisluieanisdissiu uay
wnanshldfnfaiuszndnegftuazauinns Iazaan 99n59 uazilaandanindedn (ouna watlng

TRLN)

Conceptual Relation: g NW11

Extraction: 1. financial electronic data interchange (F-EDI)

E-EDI involves the transmission of payment transaction data, and associated remittance advice
data, from a payee to their bank, for onforwarding (via banks and/or value-added network operators)
to the payee's bank and the payee;... (E101.txt)

2. Bank of America and Lawrence Livermore National Laboratory, in a pilot program to test financial

electronic data interchange (EDI), determined that it is viable to transmit sensitive information

securely and reliably over the Internet. (E157.txt)

GS
online banking <4— | electronic banking

NW15
GS = Generic - Specific

A1BBLNE: online banking M@ electronic banking Uszinnuile

ER124 | Eng: online banking (EB04.txt)/ on-line Th: - Abbr: -
banking (E138.txt)

Concept: online banking Grammatical Category: n

Feature: N1514U3N192948U1ANTHIUNSBLINASIER 111 N1TRTIAgaLEanALrAe lWTYT N19d19e

A1 ldanesin97] visRNIsTaNeI UM

Additional Feature: 13n13g1uuulvisiaesswnnng ialiiswipisaiansaliiznisgndnlsnaen 24

o

dalq InagnAniesusiensapsnianefidigrsadadunesinanazaunsaldisnislsiuivalan

(NOUMNA WAUNTTLN)

Conceptual Relation: /) NW11 iLas NW15

Extraction: 1. More recently, banks have introduced online banking. Users require a PC, modem,
secure browser (e.g. the latest version of Microsoft Internet Explorer or Netscape Navigator), a dial-
up Internet account, and proprietary banking software. With online banking, users have the ability to
access their personal bank accounts, transfer funds, pay bills, and monitor investments. (E106.txt)

2. One of the first examples of personalized e-commerce was on-line banking. Not only could
consumers check account balances, pay bills and obtain information, they could also purchase

mutual funds, RRSPs and apply for loans. (E165.txt)
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ER125 | Eng: electronic banking (EBO1.txt) Th: suAsalannsatind Abbr: -
(THRO3), N198U1A79LLIL
Adnnaaiingd (THR36),
BEnnafinduLei (THR42),
fUIANITN N LANNIatingd

(THR54)

Concept: electronic banking Grammatical Category: n

a dl v oa o dy = v % ac a a ¥
Feature: mmimﬂmmmiﬂmimima?wu"lﬂ@ummaqw AENENNBLANNIAUNE uaza1n190

130176 Un9Bumasiin be

Additional Feature: n1341i3n1320981 AN sel g UnIniBIaNNse lindu ssinnsings 1y ABREA (NouNa

NALNWTTLN)

Conceptual Relation: ) NW11 Laz NW15

Extraction: 1. Electronic banking has capabilities ranging from paying bills to securing a loan

electronically. It started with the use of proprietary software and private networks but was not
particularly popular until the emergence of the Web. (EB04.txt)

2. Some of the methods would link existing electronic banking and payment systems, including

credit and debit card networks, with new retail interfaces via the Internet. (E098.txt)

ER126 | Eng: home banking (EBO4.txt) Th: N5 IAU3NN98UIANINN Abbr: -
ABNNILADS (THR53)
Concept: online banking Grammatical Category: n

T T
= % =

Feature: N13113N19199811ANINgNANEINITIAIRaa L an R luTyTuas louRuseninalydniden

o

=< Y1 s @ a d’ v A d‘ o
[N uyl.mmufqﬂmm'aL@ﬂm@uﬂm’mnwmum‘@mmmu

Conceptual Relation: £ NW11 haz NW15

Extraction: 1. The services offered by Bank Online are:

Home Banking: allows customer to check account balances and transfer funds between linked
accounts. (EB04.txt)

2. 'home banking'

This term is used for a variety of related methods whereby a payer uses an electronic device in the

home or workplace to initiate payment to a payee. (E101.txt)

ER127 | Eng: cyberbanking (EB04.txt) Th: lmuasuiens (THR42) Abbr: -

Concept: online banking Grammatical Category: n

Feature: N1913N19511ASHUN9BUMeLTR GegnAnannsalduinisannitinuls
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Conceptual Relation: ) NW11 waz NW15

Extraction: 1. Wells Fargo's declared competitive strategy is cyberbanking. They plan to move
millions of customers to the Internet and close hundreds of branches. (EB04.txt)

2. Cyberbanking and its benefits. Branch banking is on the decline due to the less expensive, more
convenient online banking. The world is moving toward online banking; today most routine services

are done from home. (EB04.txt)

ER128 | Eng: Internet banking (EB02.txt) Th: 8WafIALLNAY (THR42) | Abbr: -

Concept: online banking Grammatical Category: n

Feature: 841A137 IWBN1sUBATANB UM TN (THO34. i)

Conceptual Relation: ) NW11 wag NW15

Extraction: Once cash machines, telephone, and Internet banking, and easy access to credit

remove the need for a sturdy building housing a safe, bank branches change their functions.

(EBO2.txt)

ER129 | Eng: micropayment (EBO2.txt)/ micro- | Th: N13913sRuauAtian Abbr: -
payment (EB03.txt) (THR33)

Concept: micropayment Grammatical Category: n

Feature: N1stszRuyatiasduliiiu 10 neaais dnaziiludnldanslunsanadinaniny gu vve

¥
Taya

Conceptual Relation: £ NW11

Extraction: 1. This means that there is no way to sell such small items unless a more economical
payment method is developed. This is why the so-called micropayment method is necessary.
(EBO4.txt)

2. Transactions-in amounts between 25 cents and $10, typically-made in order to download or
access graphics, games, and information, are known as-micropayments. (E100.txt)

3. Whereas credit cards are fine for significant purchases, they are not efficient for a purchase of

only a few pence (a micro-payment). (E138.txt)
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electronic money

electronic purse electronic cash

NW16
GS - Generic - Specific

ANRELNY: electronic money Hanslszinnae electronic purse WAL electronic cash

ER130 | Eng: digital money (EB02.txt) Th: - Abbr: -

Concept: electronic money Grammatical Category: n

Feature: Asia¥ 19w lildunituungliatinaznan 4Gen e-cash uazgluuunisdnsztu

flannsetinduuusinge uudumesiids

Conceptual Relation: ) NW11 waz NW16

Extraction: 1. Digital money: This is a grab-bag term for the various e-cash and electronic payment
schemes on the Internet. (E100.txt)
2. In the short run, digital money is just a convenient form of existing money since digital money is

created against existing money. (E099.txt)

ER131 | Eng: electronic money (EB04.ixt) Th: NuganynIating (THRO9), | Abbr: -

Rudnaannsating (THR13)

Concept: electronic money Grammatical Category: n

Feature: electronic money LuatmaslnAdnaiunisldRunsyamizawieny anaeg luglueaingmise

watuladiawus) 1

Conceptual Relation: ) NW11 waz NW16

Extraction: 1. Electronic money is analogous to paper money or coins. The pioneer of electronic

money on the Internet was DigiCash (DigiCash 1999). (EB04.txt)

2. Electronic money, based on stored-value, smart card, or other technologies, is also under

development. (E098.txt)

ER132 | Eng: e-money (E137.txt) Th: Ruaidnnsatind (THR18) | Abbr: -

Concept: electronic money Grammatical Category: n

Feature: AMRu7ifivaguuginsaidiannseiind (Mudlisenidiaacnanaesneniowmes) daeniulae
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o a '

fruiageusiie Mllddany wasldnguszasfdmivdnssiuiiuiusnin

(http://www.it-director.com/article.php?articleid=2320)

Conceptual Relation: ) NW11 Laz NW16

Extraction: In a consumer environment it's a relatively simple matter of accepting credit card
numbers and passing them on to a processor, and possibly interfacing with an e-money or wallet

vendor. (E137.txt)

ER133 | Eng: electronic purse (EBO1.txt) Th: - Abbr: -

Concept: electronic purse Grammatical Category: n

Feature: ARunvandnlFlululasinsmaisesves smart card @vgnAnannnsnriangedudnliuay

AN RS

Conceptual Relation: ) NW16

; OF
electronic purse ——» | smartcard

NW17
OF = Object - Form

ABSLNE: electronic purse fn@t/lugy smart card

Extraction: 1. The term electronic purse is used to refer to monetary value that is loaded onto the
smart card's microprocessor and that can be used by consumers for purchases. (EB01.txt)
2. There are systems being developed which operate like an electronic purse which can be

recharged using traditional payment mechanisms. (E138.txt)

ER134 | Eng: e-purse (E042.txt) Th: - Abbr: -

Concept: electronic purse Grammatical Category: n

Feature: 92111IN1391928uN M smart card

Conceptual Relation: 5 NW16az NW17

Extraction: 1. As we continue the series onalternative payment systems, we now turn the attention to
SmartCard-based systems like e-purses (e.g. MONDEX, Visa Cash, etc.) and credit and debit card
applications such as the Europay, Mastercard, and Visa (EMV) standard. (E045.txt)

2. In collaboration with Alexis, I'll be reviewing some of these emerging e-payment options,
especially as they relate to SmartCards and other strongly authenticated mechanisms, including
Secure Electronic Transactions (SET), EuroPay, Mastercard, Visa (EMV) applications, and e-purse
applications like MONDEX. (E042.txt)
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ER135 | Eng: electronic cash (EBO1.txt) Th: Ruasdlannsatind Abbr: -

(THR25)

Concept: electronic cash Grammatical Category: n

L A e v = 1% ° P a Yy oA a ¥ o a '8
Feature: Nﬁ@ﬂ’]VILﬂUiQEﬂLLUU‘MuQ HldanunsndnszAdUA1TaLINNIAREN1s laRALATAINABNRI AT

]
'

= = o - = Ao =2 q a X oo o .
Lﬂﬁ‘@\?ﬂuﬂiﬂﬂ\?@ﬂLﬁﬁ‘ﬂﬂuuﬂ T@FJV]m']Lf‘]ﬂ.lsﬂﬂslﬁLLV]uNu@@uﬂﬂﬂsLm@ﬂﬁuqﬂqﬁ‘ SLM’]‘M‘;‘LI micropayment

iFunanasinadn digital cash ¥3@ e-cash

Conceptual Relation: § NW16

Extraction: 1. Digital or electronic cash: Also called e-cash, these terms refer to any of several
schemes that allow a person to pay for goods or services by transmitting a number from one
computer to another. The numbers, just like those on a dollar bill, are issued by a bank and
represent specified sums of real money. (E100.txt)

2. Electronic cash is a form of stored value that is easily exchangeable in an electronic format and is
tamper-resistant. (EB01.txt)

3. This means that there is no way to sell such small items unless a more economical payment
method is developed. This is why the so-called micropayment method is necessary. Electronic cash

can be an answer to this problem. (EB04.ixt)

ER136 | Eng: e-cash (EB04.txt) Th: - Abbr: -

Concept: electronic cash Grammatical Category: n

o

Feature: 19du3udnseRuauanes Inelddeutaind@iusuaisuas daensuafmanzas

Conceptual Relation: f NW16

Extraction: 1. E-Cash

Works more like a withdrawal from an ATM than a credit-card transaction. To use, consumers must
open an account with the bank and obtain the appropriate software. (E139.txt)

2. A major benefit-of using-e-cash is that highs for small payments (micropayment) are avoided.

(EBO4.txt)
ER137 | Eng: digital.cash (EB02.txt) Th: RugnRAaRaa (THR55) Abbr: -
Concept: electronic cash Grammatical Category: n

Feature: 18913z RuuuBwmafidanuizdmiunisingsnasuyartions WegnAndiszRusae digital
cash RuausuiuazgnleuanntinyvesgnAnludaindves merchant N9t19zRusaensilinianiy

a

o % a a dl 1 d‘ %3 a o v
ﬂ’ﬁ“ﬁ’ﬁzﬂ']ﬂl,\‘iu@ﬁ@ﬁ‘ﬂﬂ mmmnium’m:m@mwmL\m Lmzmmmmmlﬂwﬂm

Conceptual Relation: § NW16

Extraction: 1. Digital cash is the most promising alternative to credit card payments on the Internet,

especially for micro-payment transactions...When the customer pays with digital cash, the paid
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amount is transferred from the customer's escrow account to the merchant. (E140.txt)

2. One of the key features of digital cash is that it's anonymous and reusable, just like real cash.

(E100.txt)

A3 ANMHANAUSLLNANNBIALTENaUAUN1I N AN AR e

confidentiality

PT

cryptography

Secure

Sockets Layer

Secure Electronic

Transaction

firewall

intrusion detection

system

NW18

A3.1 - poNdNusuLamugLuuy

A3.2 < ANNANTUSULNA NN IR

WP = Whole - Part

PD = Process - Standard

GS = Generic - Specific

PT = Process -

Tool

electronic commerce
A3.2
PD
WP
PD
A3.1 .
V security
GS
GS
GS
GS
access control e . .
non-repudiation integrity
PT \PT
PT PT

authentication

PT

certificate

PT

biometrics

digital signature

AU N3dnANUaeadeluesFlsznaundnesinaniieaes electronic commerce wiaanls

NANLAN B AT confidentiality, access control, non-repudiation, integrity LLa< authentication N7

fneanutlaendesine] wanlifesenderresiafiazinliussgingdseasAliun cryptography deasiin
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Wiim confidentiality @24 firewal A% intrusion detection system naagau e access control
Tuanuzh digital signature Lﬂul,ﬂdimﬁ'ﬂzﬁﬁﬁiy'gﬁw?u non-repudiation, integrity WAL authentication
uanaNiadiATasiiadnaeatedniL authentication A biometrics WA certificate UAZNIATFIUN

MHiesnenAnnlaendafaesninAe Secure Sockets Layer @z Secure Electronic Transaction

ER138 | Eng: confidentiality (EBO1.txt) Th: NN9FNHIANNAL Abbr: -
(THRO2), N95NH#IAINAL

29319y (THR10)

Concept: confidentiality Grammatical Category: n

Feature: n1sflasiulalifauduilannaastananulanag cryptography favinl#iia confidentiality

Conceptual Relation: ) NW18

Extraction: 1. One way to ensure the confidentiality and privacy of messages is to make sure that
even if they fall into the wrong hands they cannot be read. This is where cryptography comes into
play. (EB04.txt)

2. Techniques such as digesting, digital signatures, and encryption are available to maintain

integrity, authenticity, and confidentiality, respectively. (EBO1.txt)

A3.3
4 A3.4
GS cryptography key
WP
symmetric

W , )

cryptography - encryption algorithm

WP
. WP
asymmetric v
cryptography ciphertext
plaintext

NW19

A3.3 - ANNANNUSLLNATNL 92 1nY

A3.4 - ANANNUSULNANBNALTENAL

GS = Generic - Specific

WP = Whole - Part

A1BELNE: cryptography wieanlsduaestszinn@e symmetric cryptography way asymmetric
cryptography TuwszevasAtlsznay cryptography sznaudiog plaintext, ciphertext, encryption

algorithm LLag key
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ER139 | Eng: cryptography (EBO1.txt) Th: en13ngdnsiaay Abbr: -
(THRO2), N193%& (THR10),

AneNndNAa L (THR35),

NN7499 A (THR54)

Concept: cryptography Grammatical Category: n

Feature: 38n13udnsian1vacinAanii finededanaulllugdnliainnsogwliinenen
confidentiality mﬂd%’@ﬁqﬂ@ uihlfifluaesdszinnas symmetric cryptography Wae asymmetric

cryptography ﬂ?zﬂ@uﬁwgmuﬁuﬁsﬁuﬁ@ plaintext, ciphertext, encryption algorithm LLag key

Conceptual Relation: ) NW18 waz NW19

Extraction: 1. Cryptography is a method of mathematical encoding used to transform messages into
an unreadable format in an effort to maintain confidentiality of data. (EB01.txt)
2. Two types of cryptographic mechanisms can be used to provide an encryption capability:

symmetric cryptography where entities share a common secret key; and public key cryptography

(also known as asymmetric cryptography) where each communicating entity has a unique key pair

(a public key and a private key).
3. Regardless of the level of sophistication, all cryptography has four basic parts:

1. Plaintext --the original message in human-readable form.

2. Ciphertext --the plaintext message after it has been encrypted into unreadable form.

3. Encryption algorithm--the mathematical formula used to encrypt the plaintext into ciphertext
and vice versa.

4. Key--the secret key used to encrypt and decrypt a message. Different keys produce different

ciphertext when used with the same algorithm. (EB04.txt)

ER140 | Eng: symmetric cryptography (EBO1.txt) Th: N3N dLLLANNRT Abbr: -
(THR54)

Concept: symmetric cryptography Grammatical Category: n

Feature: 359114 cryptography wuunileeisaastield secret key naafusaniulunisduaznensia

Tnelsidlnumelidang

Conceptual Relation: § NW19

Extraction: 1. Two types of cryptographic mechanisms can be used to provide an encryption

capability: symmetric cryptography where entities share a common secret key; and public key
cryptography (also known as asymmetric cryptography) where each communicating entity has a

unique key pair (a public key and a private key). For symmetric cryptography, the key used to

encrypt and decrypt a message must be kept a secret. (EBO1.txt)
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2. There are two broad categories of encryption algorithms - private-key (symmetric cryptography)

and public-key (asymmetric cryptography). (E157.txt)

ER141 | Eng: secret key cryptography (EB04.txt) Th: N1IIRALLLNEYUARNNIAT | Abbr: -

(THR10), N7 THAwLL

ANNRAT (THRS4)

Concept: symmetric cryptography Grammatical Category: n

Feature: A85n®ANNLU A LLILNg

Conceptual Relation: § NW19

Extraction: Typical security schemes used to meet security requirements -- secret key cryptography,

public key cryptography, digital signature, message digest, certificate, digital envelope, transaction

certificate, and time stamp. (EB04.ixt)

ER142 | Eng: private-key cryptography (E157.txt) Th: - Abbr: -

Concept: symmetric cryptography. Grammatical Category: n

Feature: gﬂLL‘LI‘LIMﬁWM cryptography Teiipanntlaanietinanda public-key crypptography

Conceptual Relation: § NW19

Extraction: Public-key cryptography also requires keys up to ten times as long as those for private-

key cryptography to provide an equal level of security. (E157.xt)

ER143 | Eng: private key encryption (EBO1.txt)/ Th: - Abbr: -

private-key encryption (E157.txt)

Concept: symmetric cryptography Grammatical Category: n

Feature: N34 key 1A=niud@usu encryption uae decryption

Conceptual Relation: ) NW19

Extraction: 1. Symmetrical key encryption is also called private key encryption. (EB0O4.txt)

2. In private-key encryption, users accomplish both encryption and decryption with the same key.

(E157.txt)

ER144 | Eng: secret-key encryption (E106.txt)/ Th: - Abbr: -

secret key encryption (EB04.txt)/

Concept: symmetric cryptography Grammatical Category: n

Feature: 19l key ineniulunisdiuaznensiadenin Gedanessunldiuninignfe Data

Encryption Standard

Conceptual Relation: ) NW19
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Extraction: 1. Secret-key encryption uses the same key (encryption algorithm) to encrypt and

decrypt messages. (E106.txt)

2. The most widely accepted algorithm for secret key encryption is the Data Encryption Standard

(DES) (Schneier 1996). (EB04.txt)

ER145 | Eng: asymmetric cryptography (EBO1.txt) | Th: Angn1ndnwianuy | Abbr: -
AANNTINT (THRO2), N15441394

wuUlaNNImg (THR55)

Concept: asymmetric cryptography Grammatical Category: n

as <&y A o o AN 16 o e
Feature: 78974 cryptography hULNINGSLAaz N NRAAFARNWAZH key pair ‘VIVLNGﬁ’m‘LIE;jﬂu

Conceptual Relation: § NW19

Extraction: 1. Two types of cryptographic mechanisms can be used to provide an encryption
capability: symmetric cryptography where entities share a common secret key; and public key

cryptography (also known as asymmetric cryptography) where each communicating entity has a

unique key pair (a public key and a private key). (EBO1.txt)
2. There are two broad categories of encryption algorithms - private-key (symmetric cryptography)

and public-key (asymmetric cryptography). (E157.txt)

ER146 | Eng: public-key cryptography (E072.txt)/ | Th: N12sWaLLLARNNAT Abbr: -
public key cryptography (EBO1.txt) (THE10), n13dnsWauuy

NEUKAANF38U (THR54)

Concept: asymmetric cryptography Grammatical Category: n

Feature: 389114 cryptography wuuuilsdelsznausae key RVST encryption WA decryption e

public key WAL private key gﬂLmuﬁﬁmwﬂ@@mﬁﬂqmdﬁ private-key cryptography

Conceptual Relation: £ .NW19

Extraction: 1. Asymmetric' ciphers (also called- public-key algorithms or generally public-key
cryptography). permit the encryption key to be public (it can even be published in a newspaper),
allowing anyone to encrypt with -the. key, whereas only the proper recipient (who knows the
decryption key) can decrypt the message. (E110.txt)

2. Public-key cryptography also requires keys up to ten times as long as those for private-key

cryptography to provide an equal level of security. (E157.txt)
3. Two types of cryptographic mechanisms can be used to provide an encryption capability:

symmetric cryptography where entities share a common secret key; and public key cryptography

(also known as asymmetric cryptography) where each communicating entity has a unique key pair

(a public key and a private key). (EBO1.txt)
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ER147 | Eng: public-key encryption (EBO1.txt)/ Th: - Abbr: -

public key encryption (EB04.txt)/

Concept: asymmetric cryptography Grammatical Category: n

Feature: 357 [ lunsgensuwivlafineinmannuilaenissesdoyagndi Tnaazld key sassione

public key wa private key Tunisidnsiauaznansiadesya

Conceptual Relation: § NW19

Extraction: 1. Public-key encryption is used in online purchasing sites to secure customer
information and, most important, credit card numbers. (EB03.txt)

2. Public-key encryption utilizes a pair of keys: a public key and a private key. One key is used to

encrypt information, while the other key is used to decrypt the information. (E106.txt)
3. Instead of using the same key to encrypt and decrypt a message, as in most encryption, this

method, called public key encryption, splits the key into two parts: a public key (widely distributed

and available in public directories) and a private key (held as private, like an ATM PIN code).

(E157.1xt)

ER148 | Eng: plaintext (EBO1.txt)/ plain text Th: - Abbr: -
(EB03.txt)

Concept: plaintext Grammatical Category: n

Feature: faaauiaglugtluuunauialleulsd iWudapaiunlalfidisia Sananatiei cleartext

Conceptual Relation:  NW19

Extraction: 1. Plaintext --the original message in human-readable form. (EB04.txt)
2. In cryptographic terminology, the message is called plaintext or cleartext. (E110.txt)

3. Unencrypted data is called plain text; encrypted data is referred to as cipher text. (E102.txt)

ER149 | Eng: cleartext (EBO1.txt) Th: - Abbr: -

Concept: plaintext Grammatical Category: n

Feature: dapanuiidugiluuugssuna ladlddasia

Conceptual Relation: § NW19

Extraction: 1. The message, when it is in this form is commonly referred to as cleartext, or plaintext.
(EBO1.txt)

2. Since these configuration files usually contain unencrypted cleartext passwords for routers that
are used for network boot clients, an intruder could use these passwords to gain access to other

parts of the network. (E155.txt)
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ER150 | Eng: ciphertext (EBO1.txt)/ cipher text Th: - Abbr: -
(E102.txt)
Concept: ciphertext Grammatical Category: n

Feature: faaaungnidnsvauguunnauladls

Conceptual Relation: § NW19

Extraction: 1. Ciphertext --the plaintext message after it has been encrypted into unreadable form.
(EBO4.txt)

2. For stow, the important point to understand is that the encryption process transforms a cleartext
message into a non-decipherable form known as ciphertext. (EBO1.txt)

3. Unencrypted data is called plain text; encrypted data is referred to as cipher text. (E102.txt)

ER151 | Eng: encryption algorithm (EB04.txt) Th: NaeuauNNndNIia Abbr: -
(THR55)

Concept: encryption algorithm Grammatical Category: n

Feature: gnsneatinAd@nsnldlunigidngia plaintext 1idu ciphertext viseldnansiia ciphertext 19

e plaintext

Conceptual Relation: § NW19

encryption algorithm

ME/ \h‘ﬂp

encryption decryption

NwW20
MP = Method - Purpose

ANBELNY: encryption algorithm qz e encryption 138 decryption

Extraction: 1. Encryption algorithm-the mathematical formula used to encrypt the plaintext into

ciphertext and vice versa. (EB04.txt)
2. Whenasking the Web server for its digital certificate, the browser also sends along a list of

supported encryption algorithms. (E090.txt)

ER152 | Eng: encryption (EBO1.xt) Th: naudngsia (THRO2), N3 Abbr: -

WnsWaay (THR13)

Concept: encryption Grammatical Category: n
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Feature: nszununisilaaugildayaliadluginliilasaunsaduld anduind key Msnzaslunig

NAATIA

Conceptual Relation: § NW20

Extraction: 1. Encryption is defined as the transformation of data, via a cryptographic mathematical
process, into a form that is unreadable by anyone who does not posses the appropriate secret key.
(EBO1.txt)

2. Encryption: a process of making messages indecipherable except by those who have an

authorized decryption key. (EB04.txt)

ER153 | Eng: decryption (EBO1.txt) Th: n1508AIAa (THRO2) Abbr: -

Concept: decryption Grammatical Category: n

Feature: n3zuauNN LA ciphertext Al cleartext Inald key Murunzan

Conceptual Relation: § NW20

Extraction: 1. The process of restoring the ciphertext to cleartext is called decryption. (EBO1.txt)
2. Encryption and decryption usually make use of a key, and the coding method is such that

decryption can be performed only by knowing the proper key. (E110.txt)

ER154 | Eng: key (EBO1.txt) Th: neygua (THRO2), Al Abbr: -
(THR55)

Concept: key Grammatical Category: n

Feature: dayantineansnlilunisidnsiauaznensia Geaznansialisialiial key Agnses key Nl
u cryptography uiiléilu key pair waz secret key #ia key pair ditlsznausiag public key iU

private key

Conceptual Relation: 7 NW19

key
AGS/ \GSA
key pair secret key
V \WP
public key private key
NW21

GS = Generic - Specific
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WP = Whole - Part
A183uNe: key Nldlunsdnsiaudelfiduasadszinnas key pair Waz secret key @115U key pair 1414

lsznaudiag public key WAz private key

Extraction: 1. The engine usually applies mathematical data (called a key) to the plaintext and
creates a scrambled message, called ciphertext. (E157 .txt)

2. Encryption and decryption usually make use of a key, and the coding method is such that
decryption can be performed only by knowing the proper key. (E110.txt)

3. Two types of cryptographic mechanisms can be used to provide an encryption capability:
symmetric cryptography where entities share a common secret key; and public key cryptography
(also known as asymmetric cryptography) where each communicating entity has a unique key pair

(a public key and a private key). (EBO1.txt)

ER155 | Eng: key pair (EBO1.txt) Th: QmNLL'E\}@: (THRO2) Abbr: -

Concept: key pair Grammatical Category: n

Feature: tsznausng public key LAY private key dmdu asymmetric cryptography G key 9

aasillianunan g unuiuls

Conceptual Relation: 5 NW21

Extraction: 1. Two types of cryptographic mechanisms can be used to provide an encryption
capability: symmetric cryptography where entities share a common secret key; and public key
cryptography (also known as asymmetric cryptography) where each communicating entity has a
unique key pair (a public key and a private key). (EBO1.txt)

2. The remarkable property of this key pair is that neither can be transformed into the other.

(EBO2.txt)

ER156 | Eng: public key (EBO1.txt) Th: neyHagnanTauy (THRO2), | Abbr: -
AsTa191304s (THR55)

Concept: public key Grammatical Category: n

Feature: s9alun1s encryption s 1auuaziiulilugudeys key nazazunuhliy digital signature
Waasaeiedaludearundald Fldasnsndlawme public key Wignsainisdsdananulifmuneld

Tunnsdnsvia

Additional Feature: doutlsznavaasnmyuasdildlunsdisiadaunsniamsunastsnels 1ddmiu

AN IFRAUULLAANNIRAT (http://www.potaroo.net/ietf/rfc/fyi/PDF /fyi36.pdf)

Conceptual Relation: g NW21

Extraction: 1. A public key is an encryption code generated and stored in a key database and

included with a digital signature when signing an outgoing message. Whoever receives and stores a
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public key can encrypt and send information to its owner. (E157.txt)
2. A user can publish her public key and then anyone wishing to send a message to that person

uses the public key to encrypt it. (EBO2.txt)

ER157 | Eng: private key (EBO1.txt) Th: Nryuadausa (THR02), A | Abbr: -

dquAna (THR55)

Concept: private key Grammatical Category: n

J 7 p— AP y 2 4 4 = - 5
Feature: key N4 cryptography @eilusld12a4wintiuig Insazaiistuniazasnaniomesesdnzes

Tddaliidon Mddwiunensiaiewansiianinesdenany

Additional Feature: dautlsznaufiiiiunouduaainaiagnldlunisdnia & miuinaanisdnsia

AUULURANNIAT (http://www.potaroo.net/ietf/rfc/fyi/PDF/fyi36.pdf)

Conceptual Relation: ) NW21

Extraction: 1. The public key is known to all authorized users, but the private key is known only to
one person-its owner. The private key is generated at the owner's computer and is not sent to
anyone. (EB04.txt)

2. The recipient then uses his or her private key to decrypt and display the message's contents.

(E157.1xt)

ER158 | Eng: secret key (EBO1.txt) Th: QEYAay (THR02), 3W&AL | Abbr: -
(THR54)

Concept: secret key Grammatical Category: n

Feature: key 7114 symmetric cryptography Iasiasuazgauld key wwenriulunisdinuaznensia

¥ k% =3 | o
1aANN LazAzAanUITUAMNAL

Conceptual Relation: g NW21

Extraction: 1. In.symmetric-key systems; both the sender.and-the receiver-of the message must have
access to the same key. This shared secret key is-used-to both encrypt and decrypt the message as
illustrated in Figure 8-2. (EB01.txt)

2. The sharing and dissemination of secret keys presents implementation problems in keeping the
shared, secret key confidential. (EB01.txt)

3. To read an encrypted file, you must have access to a secret key or password that enables you to

decrypt it. (E102.txt)

ER159 | Eng: access control (EBO1.txt) Th: msmu@umaﬁﬁq Abbr: -

(THRO2)

Concept: access control Grammatical Category: n
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Feature: nM19fnmanlasadsuuunilsnacuanldlidynsnarnnsndiunluasedravzadnnedays

15ine 1 ATeeN LY firewall

Conceptual Relation: ) NW18

Extraction: 1. One of the primary security issues is access controls. Although some access controls,
such as passwords and biometric devices that help to identify authorized users and provide
authentication, were introduced in the previous chapter, one final example of access control
remains: firewalls. (EBO1.txt)

2. For most applications the primary means of access control is password protection... On top of
these problems, when the Web requests the user to enter a password to access protected
documents or applications, the browser transmits the password in a form that is easily intercepted
and decoded. One way to combat this problem is to make sure that even if the passwords are
compromised, the intruder only has restricted access to the rest of the network. This is one of the

roles of a firewall. (EBO4.txt)

firewall
P'/ PI
hacker o) Pl Trojan horse
virus worm
Nw22

PI = Protector - Intruder
o a ) o opa o o a4 a A - c
ANRELNE: firewall Lﬂulm@\iﬂmnummm Vl@&uﬂg‘m“ﬂ’m’ﬂmm‘@‘mﬂﬁi@Lﬂﬁ"ﬂ\iﬂ@NW’JL[ﬂ’ﬂi 11 hacker,

virus, worm Wag Trojan horse

ER160, | Eng: firewall (EBO1 txt) Th: siruiungn, TWSasg Abbr: -
(THR34), Fiatlesnunisyngn

(THR35)

Concept: firewall Grammatical Category: n

¥ A

dld v dl o ] val ¥ K A 1 1 o M Yo 1 o
Feature: szuuidiedlasiulilitinisdntuasednadoudalaelailafuaunin b Jungniisalaia

ua o a

Vo [l = ' ¥ XK = 1 = [l ngllnﬁ' I I3 - e s A
LL[?I[}JV]@%IHLV’W’H‘H’]&I@’W’WQL“II’WNLﬂi‘@“ﬂ’?ﬂ@u1m®ﬂmWuiiﬂuusﬂﬂﬂﬁﬂﬂﬁiugﬂsﬂ’ﬂwﬁlLLQ?M?@E’W@LLQ?W?’B

PagDILLUA b

Conceptual Relation: ) NW18 hay NW22
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Extraction: 1. A firewall is a system designed to prevent unauthorized access to or from a private
network. Firewalls can be implemented in both hardware and software, or a combination of both.
(E102.txt)

2. In regard to networking, firewalls provide similar controls - they can allow employees on a
corporate network to access resources on other networks (such as the Internet) while preventing
unauthorized users on these other networks access to systems on the corporate network (EB01.txt)
3. Firewalls also scan files entering the company for viruses and have many technical deterrents to

keep intruders from getting inside the company's network. (EB03.txt)

ER161 | Eng: hacker (EBO1.txt) Th: SntaaAaNALLAS, et Abbr: -
ARNNILAAT (THR34), Tintany

7211 (THR44)

Concept: hacker Grammatical Category: n

Feature: faauidnunlulATasneuiomafvzessuLLATal189E0w Lazaunsng Wasuulas vide

aluedayasine] sonieaiasanimdevas Wunssuy

Conceptual Relation: § NW22

Extraction: 1. It is important to deploy additional levels of security so hackers can't break into your
communications lines and appropriate important business information like customers' credit card
numbers. (EBO3.txt)

2. For instance, a hacker might modify the address where the contents of a Web form will be
submitted. (EBO4.txt)

3. The goal of such attacks is to flood the communication ports and memory buffers of the targeted
site to prevent the receipt of legitimate messages and the service of legitimate requests for
connections. These types of attacks are on the rise as methods and program code for conducting

such acts are publicly available on hacker web sites. (EBO1.txt)

ER162 | Eng; virus (EBO1.txt) Th: %4 (THR24) Abbr: -

Concept: virus Grammatical Category: n

Feature: 11/7unsuiassiulnadianungng JanHuslanifianiseni1sadil 1. S1a8950184 2. uasidn

Taglusiaaeslisunsy 3. inliiAaAEEwNY

Conceptual Relation: ) NW22

Extraction: 1. A virus is malicious programming that possesses three characteristics:
® |t replicates itself in some form;
® |tisincorporated into program code or macro code without consent; and

® |t performs unrequested and oftentimes destructive acts. (EBO1.txt)
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2. Since the intruders enter the network through a software program (such as a virus, trojan horse, or
worm) or a direct connection, firewalls, data encryption, and user authentication can restrain a

hacker. (E155.txt)

ER163 | Eng: worm (E043.txt) Th: MUau (THR24), AUl Abbr: -

AUnNafiim (THR51)

Concept: worm Grammatical Category: n

Feature: l1/7unsuaaniomasadaiuinadiamnindae 1auannsnlun1s49fioleanuaumasiinuay

Maneuiamnge

Conceptual Relation: ) NW22

Extraction: 1. A malicious computer program called worm attacked Microsoft's e-mail programs and

destroyed documents created by Microsoft software programs, including Word, Excel and other

applications in June 1999. Itis called the worm rather than a virus because it is able to transmit itself

through the Internet under its own power. (E166.txt)

2. This differs from "traditional problems," such as viruses, Trojan horses or worms. (E043.txt)

ER164 | Eng: Trojan horse (EBO1.txt) Th: Faa04, 111934 (THR35) | Abbr: -

Concept: Trojan horse Grammatical Category: n

Feature: lt/sunsuiiunsnduidngszunpaniomaslaengldliisn uazairannu@aels sinedu virus

A ' o o ) o Yy o > = >
WT\TVW:ZVLN@W@@\‘IWQL@Q LLW@:?LL‘V]?ﬂ[5‘!"3LTWTIJI‘H?ZUUT@FJLLuUN"IﬂUIﬂ?LLﬂ?NV?@LL‘W@JV]QT’]WEQ

Conceptual Relation: ) NW22

Extraction: 1. A Trojan horse is similar to a virus in that it can unknowingly infiltrate a computer
system and unbeknownst to the user wreak havoc, but it is dissimilar in one very important manner.
Trojan horses do not replicate. Instead, they sneak into the system by attaching themselves to what
appears to be alegitimate-program or file. (EB0O1.txt)

2. These files could be sentto you in a form of virus, Trojan horse (a Trojan horse does not replicate

on its own, but a virus does) or a worm. (E166.txt)

ER165 | Eng: intrusion detection system (E034.txt) | Th: - Abbr: IDS

Concept: intrusion detection system Grammatical Category: n

Feature: TaNWAwIFNLALNAIEIUN1IRTARILATRINEINENINTINTERNNUNaeRY wazldldmngqataniznng

YNINANYAAANEUBNIWNIL watanamnisnssidulianun e luATadnaeseeAnssag

Conceptual Relation: § NW18

Extraction: 1. An intrusion detection system (IDS) attempts to detect an intruder breaking into your

system or a legitimate user misusing system resources. (E036.txt)
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2. The software not only detects intrusion from someone outside the company, but also monitors and
detects any malicious activity on the network generated from the organization. This specialized

software is called an intrusion detection system, or IDS. (E155.txt)

ER166 | Eng: non-repudiation (EBO1.txt)/ Th: nstlesiunisdfiasaany | Abbr: -
nonrepudiation (EBO1.txt) FURA (THRO2), n13tlagriu
nsUfjias vize £19 AN
FURetay (THR10), N13tleaniy
nasufiasAnniuiinTay

(THR11)

Concept: non-repudiation Grammatical Category: n

Feature: Mamndafigaiinesuuadn i g5 uaziianivasdanrndiannsating e ladlignailaicn

dhelalsufioselfaspuiuingey

Conceptual Relation: ) NW18

Extraction: 1. Well-designed electronic commerce systems provide for non-repudiation, which is the
provision for irrefutable proof of the origin, receipt, and contents of an electronic message.
(EBO1.txt)

2. These mechanisms must provide for confidentiality, authentication (i.e. enabling each party in a
transaction to ascertain with certainty the identity of the other party), and non-repudiation (i.e.
ensuring that the parties to a transaction cannot subsequently deny their participation). (E105.txt)

3. Nonrepudiation: protection against customers' denial of orders placed and against merchants'

denial of payments made. (EB04.txt)

digital signature & electronic signature

NW23
GS = Generic - Specific

ANBBLNE: digital signature Lilu electronic signature WLILUTS

ER167 | Eng: digital signature (EBO1.txt) Th: arefleTemasia (THRO2), | Abbr: -
aneiledaszuuaana (THRO9),
anuiledananaa (THR54),

aneduRanaa (THR55)

Concept: digital signature Grammatical Category: n
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- = v o v . . Vg v o A '
Feature: a5193usnenalulagnisidngia ldnmagay integrity ‘lI’PNLﬂﬂ@’]ﬁ‘LL@i@l@\m’]Lﬂuﬁjuu@ﬂﬁﬁ‘@iﬂ

o o

o dd w o . Y . . . 4
\{lu electronic signature wuumisaaiudaanizsinuesdld Insazuuuviseduiusivdeyaludnwoey

unismeaaasupNgnsieswine SnaduiRasiuateleTelns

Conceptual Relation: ) NW18 waz NW23

Extraction: 1. A digital signature is actually nothing like a traditional written signature. Rather, it is an
encryption technology that verifies the integrity of the document and authenticity of the sender.
(E021.1xt)

2. This statute defines an "electronic signature" as "an electronic identifier, including without limitation
a digital signature, which is unique to the person using it, capable of verification, under the sole
control of the person using it, attached to or associated with data in such a manner that
authenticates the attachment of the signature to particular data and the integrity of the data
transmitted, and intended by the party using it to have the same force and effect as the use of a

signature affixed by hand." (E021.txt)

4 a

ER168 | Eng: electronic signature (E021.txt) Th: arededediannsaiind Abbr: -
(THRO1), angidudiannsaiing

(THRO9)

Concept: electronic signature Grammatical Category: n

= o L a @ a ~ o a @ a ~ |
Feature: lA8N QtUANIHTU wsanszuaunImsaannaatindnuuuliliuenansdidnnaaiindinaiiunisas

winluenansiu AgusiisuyiniuaisietenAvuenansnIzae

Conceptual Relation: ) NW23

Extraction: 1. "Electronic signature" is defined as "electronic sound, symbol or process attached to or

logically associated with an electronic record by a person or an electronic agent and executed or
adopted by a person with the intent to sign the electronic record." (E021.txt)
2. The recently enacted Electronic Signatures in Global and National. Commerce Act grants

electronic signatures and contracts the same legal weight as handwritten signatures on printed

documents and will have a significant impact on the way business-to-business and business-to-

consumer transactions are performed. (E072.txt)
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ER169 | Eng: integrity (EBO1.txt) Th: ANNYNABIATUINULES Abbr: -
dayadiannsaiind, n1einun
ANgNABaNyIiIDday A
(THR02), AHNATUHIU
(THRO4), N93n=1AINYNAEY

293taya (THR10)

Concept: integrity Grammatical Category: n

Feature: Anwnuzfidayatiulignulasuulasessiiqnlssaadiaisagninanelyluszudnnisds

Conceptual Relation: § NW18

Extraction: 1. Integrity: ensuring that information will not be accidentally or maliciously altered or
destroyed during transmission (EB04.txt)

2. A message that has not been altered in any way, either intentionally or unintentionally, is said to
have maintained its integrity. For electronic commerce, verifying that the order details sent by the

purchaser have not been altered is one major security concern. (EBO1.txt)

ER170 | Eng: authentication (EBO1.txt) Th: N1332YA91AAR (THRO2), | Abbr: -

NNINGAURAINNYNFBIUTAT

(THR54)

Concept: authentication Grammatical Category: n

o = a A

Feature: nsfigaildiuppatiufupnpaiundreneasawizald Tnaddanldlunisigaiinanens wu

o

digital signature, digital certificate, smart card, 9@H1u WASAENY biometrics LU

Conceptual Relation: § NW23

Extraction: 1. The process of determining that a trading partner is indeed who he or she claims to be
is called authentication: (EBO1.txt)

2. Common authentication measures discussed in this chapter are digital signatures, challenge-
response, one-time passwords, smart cards, tokens, and biometric devices. (EBO1.txt)

3. Authentication is supplied by digital certificates, while the PKI's management system ensures

nonrepudiation. (EB02.txt)

ER171 | Eng: biometrics (EBO1.txt) Th: walulagddanin (THR02) | Abbr: -

Concept: biometrics Grammatical Category: n

Feature: J1luu119789 authentication T4AZAIIAABLANANHOILBNIZFAINININNNY LW areiiade

A o A £ = 3| k% Aﬁl 1 3:/ a A [
aade Anseda Tunt aaean 1@es {udu L‘wm:‘]_mLﬂuummummm@im

Conceptual Relation: ) NW18
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Extraction: 1. Another form of authentication called biometrics requires that some physically unique
characteristics of the user be used for identification. The use of a thumbprint in the previous
example is an example of a biometric device. (EBO1.txt)

2. Biometrics uses mathematical representations of those unique physical characteristics to identify
an individual or to verify identity... Common physiological biometrics include finger (fingertip, thumb,
finger length or pattern), palm (print or topography), hand geometry, wrist vein, face, and eye (retina
or iris). Behavioral biometrics include voiceprints, keystroke dynamics, and handwritten signatures.

(E157.txt)

PO
certificate <4+— | certification authority

NW24

PO = Provider - Object

AN8BLNE: certification authority Lﬂu;;f@@ﬂ certificate

ER172 | Eng: certificate (EBO1.txt) Th: Tufusas (THRO1) Abbr: -

Concept: certificate Grammatical Category: n

‘ﬂl ] zl 9\;/ Yas Vo o a % o a i/AﬂJ & -ﬂl
Feature: LATRYLINT91 merchant mwtﬂmmmgymimmwmumwmlmmmim Teaan W laLaAne?

3endn CA Tnaluy certificate azi@affld visnalaueKnan Juunneiy 4111 public key 1e3dTie uay

digital signature 184 CA e liEFuzagninainisonsageudniilu merchant friuasavza

Conceptual Relation: ) NW18 az NW24

Extraction: 1. The merchant's certificate is an indication to the consumer that the merchant is
authorized to accept that credit card brand as payment, similar to a store or restaurant that displays
a credit card replica on its storefront. The certificate also allows the cardholder to verify the
authenticity of the merchant. (EBO1.txt)

2. The CA issues a certificate that is attached to the transaction verifying the identity of the party
(parties). (E139.txt)

3. This certificate contains the user's name, a serial number, expiration dates, a copy of the
certificate holder's public key, and the digital signature of the certificate-issuing authority so that a

recipient can verify that the certificate is real (DeVeau, 1999). (E155.txt)

ER173 | Eng: digital certificate (EB03.txt) Th: TufusasAanaa (THRO8), | Abbr: -

lufuseenana (THR11)

Concept: certificate Grammatical Category: n
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Feature: &371¥11 e-commerce Fiaaflieiusauazlignimsiaaeugiuzld eanlilae certificate
authority ' digital certificate 4l public key 1891419184 TgnAtaunsaldiveainstanauiidnsia

duldunAdstounzdoyanisdnseu uazaing digital signature fae

Conceptual Relation: ) NW18 waz NW24

Extraction: 1. When you design your e-commerce site, you will need to register it with a company

that issues digital certificates. Digital certificates validate who you are and guarantee that your

server is encrypting your customer's credit card information. (EB03.txt)

2. Digital certificates are issued by third parties called certificate authorities (CAs). (EB04.txt)

3. To begin a SET transaction, users must get a copy of a vendor's digital certificate, which contains
the vendor's public key. Users can then create an encrypted message containing orders and
payment information. (E106.txt)

4. The digital certificate then lets users create digital signatures for their electronic messages and

files. (E157.txt)

ER174 | Eng: certification authority (EBO1.txt)/ Th: é’ﬂ?xﬂ@‘]_lﬂ’]ﬁ/‘]_li’a\‘i Abbr: CA
Certification Authority (E014.txt) (THR02), asAnsaanlususesa
914 (THRO8), 89ANTILIFAY
ANYNFRY (THRO), &
snnseanluiuses
(THR27), §3naaanluiuses
AAanaa, @La (THR48), 29ANT
U784 (THR53), YldneUaan

1u5us99 (THR54)

Concept: certification authority Grammatical Category: n

s AA A Yyt o 9 A a ..
Feature: fmﬂm‘mmﬂﬂ@imqwu’m@@ﬂLmzmﬂn@u certificate

Conceptual Relation: ) NW18 waz NW24

Extraction: 1. Certification Authority (CA):» A-trusted entity that issues and revokes public key

certificates and certificate revocation lists (CRLs). (EBO1.txt)
2. This mechanism includes the use of digital certificates, and requires from the agent to have

obtained - before requesting accreditation - a digital certificate from a certification authority.

(E151.txt)

3. A certificate costs about $125.00 and can be obtained from a Certification Authority (CA) such as

Verisign, Inc. (http://www.verisign.com). (E014.txt)
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ER175 | Eng: certificate authority (EBO1.txt)/ Th: glsisnnsluFuses Abbr: CA
Certificate Authority (E042.xt) adnnselind (THR39), aan

lufuseanamaa (THR55)

Concept: certification authority Grammatical Category: n

- & 2 o ~ Ad A4 ey L o Aoy o
Feature: @Qﬂﬂi‘m@\i?qmﬂrﬁ‘ﬂﬁ‘@L@ﬂ“ﬁusﬁ\ﬂﬂuuﬂﬂ@wmqﬂwLmﬂﬂﬂiﬁaﬂﬂﬂ digital certificate NNUDYAUBNE
a Y e . Y Ao ) Y a pREy =
31a] LL@zW@Qm?Q@@@UQWED@ certificate uuﬂmqmu%@xl’ﬂuuﬂﬂ@uu'Q?qm’]NV]@q\'i TAINONATIRRADL

AD1UNINUBY certificate TTUATE

Conceptual Relation: ) NW18 waz NW24

Extraction: 1. A certificate authority is a body, either public or private, that seeks to fill the need for

trusted third-party services in EC. A CA accomplishes this by issuing digital certificates that attest to
certain facts about the subject of the certificate. (EB04.txt)

2. Certificate authorities are responsible for verifying the physical identity of an individual and issuing

a digital certificate to the individual, as well as verifying the state of the individual's digital certificate.
(EQ72.txt)

3. Certificate Authorities (CAs) are trusted third parties that issue digital certificates that authenticate

the identities of certificate holders as well as distribute public keys. (E106.txt)

ER176 | Eng: Secure Electronic Transaction Th: ¥R (THR40) Abbr: SET
(EBO1.txt)
Concept: Secure Electronic Transaction Grammatical Category: n

Feature: InsInaestuduninsgiulunisaiugsnssuinsasannisgumasiin Tnaasin

v v
authentication VETauazHa78

Conceptual Relation: § NW18

Extraction: 1. SET, or Secure Electronic Transaction protocol, is an open standard for processing of

credit card transactions..over .the .Internet .created jointly by Netscape, Microsoft, Visa and
Mastercard. (E075.txt)

2. Secure Electronic Transaction (SET) is a payment mechanism that performs authentication of both

parties to a transaction. (EB02.txt)

ER177 | Eng: Secure Sockets Layer (EBO1.txt) Th: 1aaLa4aLLaa (THR40) Abbr: SSL

Concept: Secure Sockets Layer Grammatical Category: n

o g o — N
Feature: TnsTnmeanilidaduninsgiuainuilaendanlily e-commerce dmiunisdedeyadiuynna

PNINDUNDFLIA

Conceptual Relation: § NW18

Extraction: 1. Most e-commerce sites use SSL (short for Secure Sockets Layer), a protocol
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developed by Netscape for transmitting private documents via the Internet. (E102.txt)

2. Your Web connection should comply with industry security standards, such as Secure Sockets

Layer (SSL) or Secure Electronic Transaction (SET). (E166.txt)

A4 AMHANAUSLUNANNBIALTENAUAUNITAAA

electronic commerce

pop-under ad # pop-up ad

PT A4.1

banner ad

search engine

hyperlink

electronic mail

A4.1 - Ao udNuE I AL Ae T
A4.2 - ANANNUSLLNANNNTLINS
A4.3 - AMNANNUSULNAYNNTTANG
WP = Whole - Part

PT = Process - Tool

CM = Process - Measurement

A1RELNE: N9nanauesAlsznaundnesaniiered electronic commerce wiiFiuAusing Al

interactivity
A4.3 CM
. CcM .
marketing traffic
PT
A4.2 . .
online community
PT
PT mass customization
PT
frequently asked call center
question
NW25

o

sulaenin deluwanfldiinisnainldun pop-up ad, pop-under ad, banner ad, search engine,

hyperlink Lag electronic mail FuN13LENNT RN IENNNIMaA LALA frequently asked question, call

center, mass customization WaZ online community funnTanan1sa e M traffic waz Aanssud

a é/ [~ o o/
RIEEISHNZE LI
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ER178 | Eng: pop-up ad (EQ01.txt) Th: - Abbr: -

Concept: pop-up ad Grammatical Category: n

d’ 5 7 ' & o @ ¥ 1 1
Feature: lawautlangliusnlunthssusdime fians wisinalu

Additional Feature: Tawnsinsnngugnudinsneniieivilennleguuniiag

(http://www.virginislandsdailynews.com/index.pl/omk_glossary)

Conceptual Relation: ) NW25

Extraction: 1. Pop-up ads, advertisements that appear in their own, small browser window, have
been growing in popularity. (E015.txt)
2. Although pop-up ads are appearing all over the Web, time will reveal that straight-forward Internet

advertising, in which the viewer can decide to click or not, is more effective. (E027.txt)

ER179 | Eng: pop-up (EB02.txt) Th: - Abbr: -

Concept: pop-up ad Grammatical Category: n

Feature: Taimnunitlsngiulagdn i uazdlawnaluaindd banner ad Adlddayaldunau

Conceptual Relation: ) NW25

Extraction: 1. Pop-ups are attractive to advertisers, of course, not just because they are automatic.
Their larger size lets advertisers pack them with information. (E027.txt)
2. More fundamentally, the brand may need to be enhanced to make it mesh with other visual

design elements, such as animations and pop-ups. (EBO2.txt)

ER180 | Eng: pop-under advertisement (E028.txt) | Th: - Abbr: -

Concept: pop-under ad Grammatical Category: n

d’ 5 = ¥ ' d“' 3 Y v v ! 7 1 <
Feature: memmﬂmnmu@ﬂmmmwmuuum% me;mﬂiﬂ@gmmmwawuw@@mqmmm

Conceptual Relation: 5 NW25

Extraction: Pop-under advertisements -- ads that appear in a separate window on a computer

screen,then quickly-move to the bottom-of the screen ---areineffective at luring buyers to the

advertiser's site, Jupiter Media Metrix (Nasdag: JMXI)'said Thursday. (E028.txt)

ER181 | Eng: pop-under ad (E001.txt) Th: - Abbr: -

Concept: pop-under ad Grammatical Category: n

Feature: Taimnunafianilafidaaiiiu traffic usazlidaungulundeldaunsawanueslddndulas

Additional Feature: Tnmnuniitlsngauiuniisngluddeulsuinsiitlaey Inaazmivlfiietlavie

é’ﬂﬂﬂ?@ﬂ@ﬂﬁ’]r}iwﬁﬂgé’ﬁuuu (http://Avww.virginislandsdailynews.com/index.pl/omk_glossary)
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Conceptual Relation: ) NW25

Extraction: 1. Marketers using pop-under ads are boosting Web site traffic - but with a mass,
undifferentiated audience. (E028.txt)

2. While our easily-defined 'core' audience of leading-edge, high-income programmers and systems
administrators has insulated us from the worst of this crisis, our refusal to inflict pop-up and pop-
under ads, or banners that contain Java applets or streaming video on our readers has upset more

than a few advertisers. (E001.txt)

ER182 | Eng: pop-under (E028.txt) Th: - Abbr: -

Concept: pop-under ad Grammatical Category: n

Feature: lasninaaulaiiuu i

Conceptual Relation: ) NW25

Extraction: "While pop-unders such as X10.com have achieved mass reach online, relevancy still

matters more than format," said Gluck. (E028.txt)




banner ad space

CT

CT

cost per thousand

CT

cost per click

NC

MC

paid advertising

flat fee

%

banner swapping

MF
P
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banner exchange

free advertising

advertising

%1

A4.1.1

banner ad

GS

keyword banner

GS

random banner

static banner ad

A4.1.1 - pndniusuLianINnisleng

A4.1.2= ANENAUTHLNRTNA NS

GS = Generic - Specific

OM = Object - Method

MC = Method - Cost
CT = Cost - Target
MF = Method - Form

A183LN8: banner ad Huanaaiin Aa keyword banner kA random banner {BLLNANNNTLIING 8

NW26

A4.1.2
o3 rich media
GS banner ad
+ animated
banner ad

banner ad WAYINALLNATNANHNIZIBY banner ad Az l@wn static banner ad, animated banner ad hay
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rich media banner ad 1211 banner ad lU1FlunnsTawaun azigesdnwnicia nslasnuuLLde
Anldane warnslasanuuulii@eanlgeans Tuntslasanuuudaanlgans In1sAnen banner ad
space 5@?13’%91"1\11 §lail cost per click, cost per thousand ua flat fee @1msunislamanuuylside

Aldane vinldaesgiuuume banner swapping Uaz banner exchange

ER183 | Eng: banner ad (EBO1.txt) Th: - Abbr: -

Concept: banner ad Grammatical Category: n

Feature: &si I lunnslawnnuudu Rdnsuzdluginadinauisan Tnevialiiilugldwmassiuingeay

denle i lawanndudwnng du Inennllaslideyaidny deer Maodudlawmn i

'
vy a

dedn Wienauadnitegdeyaiiadn snldinelawnnuwivlefau wifidinisldinelsmmn

al

puesldulafresnuguiy aunsantalfiiugessinme wuudsenldeanawazwuyldideanldans

Conceptual Relation: ) NW25 LAz NW26

Extraction: 1. A banner ad is a small, typically rectangular, graphic image which is linked to a target
ad... Banner ads typically provide little information other than the identification of the sponsor, and
serve as an invitation for the visitor to click on the banner to learn more. (E170.txt)

2. A banner ad is a promotional technique most often used as advertising on other Web sites to
draw people to your Web site, but you can also create and place a self-promotional banner ad on
your own site -- to draw attention to a response area on your site. (E041.txt)

3. There are two different kinds of banner ads: FREE ads and PAID ads. (E118.txt)

ER184 | Eng: banner (EBO1.txt) Th: wuwas (THR26), Abbr: -
T (THR49), whiniing

{2100 (THR50)

Concept: banner ad Grammatical Category: n

Feature: gL naAiniiugnsiauazansoizianizaeivlaidansaanaiuiadus Wemdn banner

Tannareefflasniniazlengay banner HaesminfAe keyword banner W@z random banner

Conceptual Relation: ) NW25 Laz NW26

Extraction: 1. The word "banner" .in Internet terms is nothing more than a graphic image that
announces the name and identity of a Web site, along with a brief description. (E118.txt)
2. Banners contain links that, when clicked on, transfer the customer to the advertiser's home page.

There are two types banners: keyword banner and random banner. (EB04.txt)

ER185 | Eng: banner advertisement (EB03.txt) Th: fhelawaneaula] Abbr: -
(THR30)

Concept: banner ad Grammatical Category: n
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Feature: ginsnawmaidndalnesialuianwosugdmaasiiugn 8dennuatfon Inaazidanlasl

o ey o ¥ =3 ' A = ¥ a =3
fafnuunensaensiasn Nﬂ’)’]\‘ILL'J‘LIuL'J‘LILWQﬁl’]\T"l LW’ﬂﬁN@ﬂﬂﬂ’m@ul@ﬂ@ﬂm‘m%@ﬁﬂfmLfJ'LI

Conceptual Relation: ) NW25 Laz NW26

Extraction: 1. A banner advertisement is a small, typically rectangular, graphic image that is linked to

a target communication. (E144.txt)

2. Typically rectangular in shape, banner advertisements contain text and graphics that are placed

on the screens of search engines, web browser software, and web sites to attract the attention of

WWW users. (EBO1.txt)

ER186 | Eng: ad banner (EB04.txt) Thiss Abbr: -

Concept: banner ad Grammatical Category: n

Feature: A ld@ i Tamnauiiuma uaztdaanllsaiulafueadiawun

Conceptual Relation: ) NW25 L.az NW26

Extraction: 1. ad clicks

The number of times users "click" on an ad banner to request additional information from the
advertiser. Typically, users are directed ("hot-linked") to the advertiser's Web site. (E170.txt)

2. The company has challenged the traditional model of using hits for pricing sponsorships by
offering to pay not for the number of times a page with an ad banner is seen but on the number of

times a user sees the ad and clicks on it to jump to a P&G site. (E171.txt)

ER187 | Eng: keyword banner (EB04.txt) Th: - Abbr: -

Concept: keyword banner Grammatical Category: n

7
a o Ay

Feature: banner fiazis1ngauiieAnnmualignaumilu search engine wisnnzdmiuLdimiiseens

ianguLnne

Additional wnulzsniaditlsanguuvtindulasd Ine diusiuadiAty (Keyword) NEldAaN visil e

al

o

winlanialunis (ne) aan wesldedayavisedndaesdiaalamon (Wiml eaanganig)

Conceptual Relation: ) NW26

Extraction: Keyword banners appear when a predetermined word is queried from the search engine.

It is effective for companies who want to narrow their target audience. (EB04.txt)

ER188 | Eng: random banner (EB04.txt) Th: - Abbr: -

Concept: random banner Grammatical Category: n

o

= X = o o9 °o A o | 5 = X
Feature: banner mﬂmngmmmuzﬁu um‘wwmmmumzmmmnmﬂum Az l4 banner Bial

Conceptual Relation: ) NW26
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Extraction: Random banners appear randomly. Companies that want to introduce their new products

(e.g., a new movie or CD) use random banners. (EB04.txt)

ER189 | Eng: static banner ad (EQ01.txt) Th: - Abbr: -

Concept: static banner ad Grammatical Category: n

Feature: lawnuuuusssnandsluiinimadenluiizegniauauls

Conceptual Relation: ) NW26

Extraction: 1. Basic, static banner ads are so simple you can make a few for your site in an

afternoon, and animated GIF banner ads aren't much more complicated. (E001.txt)
2. In the ensuing two years, the situation has actually increased in complexity, as new advertising

forms like so-called rich media evolve from static banner ads. (E144.txt)

ER190 | Eng: static ad (EB02.txt) Th: - Abbr: -

Concept: static banner ad Grammatical Category: n

Feature: I fusadanany Waawwmaanliug

Conceptual Relation: ) NW26

Extraction: 1. They were surprised when the text-heavy static ads outdrew the animated ones so
significantly in our test, but they shouldn't have been. (E001.txt)

2. Most Web-based job recruitment sites, for example, are composed of static ads. (EB02.txt)

ER191 | Eng: animated banner ad (E001.txt) Th: - Abbr: -

Concept: animated banner ad Grammatical Category: n

=~ P < \ oA o 2 s &
Feature: banner ad LL‘UUNﬂWWLﬂ@ﬂuVLMQ EﬁQWZLL@ﬁNgﬂquﬂ m@LuﬂQﬂuiﬂLMNﬂuLﬂuﬂqWﬂum?ﬂ’]ﬁ‘@u

Conceptual Relation: 5 NW26

Extraction: 1. More common is the GIF-animated banner ad, which displays several different images
in succession, sometimes to create the effect of animated motion. (E015.:txt)

2. Readers say animated banner ads on their favorite Web sites are annoying. (E001-txt)

ER192 | Eng: animated ad (E001.txt) Th: - Abbr: -

Concept: animated banner ad Grammatical Category: n

Feature: [ MU LALANFAN9A1N static ad

Conceptual Relation: ) NW26

Extraction: 1. The editorial department at OSDN, using nothing but static text headlines and teaser
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paragraphs, routinely produces click-through rates to our stories that range from 25% to nearly
100%, while animated ads on the same sites' main pages, running in the 'premium' position at the
top of the page, get an average click-through rate closer to 0.25%. (E001.txt)

2. Use animated ads rather than static ones. (E015.txt)

ER193 | Eng: rich media banner ad (E015.txt) Th: - Abbr: -

Concept: rich media banner ad Grammatical Category: n

Feature: lsnun L& 351 visald Java WAz Shockwave

Conceptual Relation: § NW26

Extraction: Then there are rich media banner ads -- ads that use audio, video, or Java and

Shockwave programming. (EQ15.txt)

ER194 | Eng: rich media banner (EQ07.txt) Th: waulsenn@sdedssan Abbr: -

(Wil eramngANNg)

Concept: rich media banner ad Grammatical Category: n

Feature: banner IWANFN93IN banner aiilugilsssnnn wanldennd uazuepivinliluan web

page ladnaq

Conceptual Relation: § NW26

Extraction: 1. Still, rich media banners will cost more to produce and place; they are not available on

all web sites, and not everyone is a rich media fan -- the banners can sometimes slow down web
page loading times. (E0Q7.txt)

2. For example, Enliven claims that brand recall is about 34 percent higher than with a basic gif
banner, and that over half the visitors spend from 30 seconds to as much as 5 minutes interacting

with a rich media banner. (E007.txt)

ER195 | Eng: rich media ad (E015.txt) Th: - Abbr: -

Concept: rich-media banner ad Grammatical Category: n

Feature: laiwunndagndudan dnanadeulmantseds wraduwunidaeudugld

Conceptual Relation: § NW25

Extraction: On the other end of the spectrum are complicated rich media ads. Ads with elaborate

animation or user interactivity require much more extensive programming ability. (E015.txt)

ER196 | Eng: rich media (E0Q7.txt) Th: - Abbr: -

Concept: rich media banner ad Grammatical Category: n

Feature: Nslssnungtuuumdfiwemwnann static banner ad wivinlituanmalddnas
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Conceptual Relation: ) NW26

Extraction: 1. In the ensuing two years, the situation has actually increased in complexity, as new
advertising forms like so-called rich media evolve from static banner ads. (E144.txt)
2. A recent survey from Jupiter Media Metrix found that visitors were twice as likely to return to a site

with faster-loading pages than they are to sites that provide rich media. (E086.txt)

ER197 | Eng: cost per click (E171.txt)/ cost-per- Th: - Abbr: CPC
click (E015.txt)/ Cost Per Click (E136.txt)

Concept: cost per click Grammatical Category: n

Feature: 33AR31AN banner ad space wuLuil lagAnain click-through rate

Additional Feature: gilutunisgnssiuen lnwaneaulaimglasanasdiss duisediedldaanlamnn

aaulail (http://www.netlingo.com/inframes.cfm)

Conceptual Relation: ) NW25

cost per click

Jcc

click-through rate

NwW27
CC = Cost - Criteria

ANBBLNE: N1FARTIAALLL cost per click 1WiARATN click-through rate

Extraction: 1. Some Web publishers claim this 'cost per click' pricing scheme renders the
surrounding editorial content worthless. If a surfer sees an ad and does not click on it, then it is no
good. (E171.txt)

2. Publisher sites often sell banner ad space on a cost-per-click (CPC) basis. (E045.txt)

3. In the case of such objectives, exposure-based pricing -metrics such as flat fee sponsorships,

CPMs, and even CPC -cost-per-click - (i.e. click-through rate) models ‘may ‘be appropriate.

(E142.txt)
4. A relatively new twist on affiliate programs is the CPC Link (CPC=Caost Per Click), also known as

affiliate links or click-thru links. (E136.txt)

ER198 | Eng: click-through rate (EBO1.txt) Th: - Abbr: CTR

Concept: click-through rate Grammatical Category: n

Feature: 1UaN8R91983 page view fia click Hunisuaniawiniesazaesifananianai iy
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wWanilafnenisAan banner ad Llugsinawingngnasludadulasiiu

Conceptual Relation: § NW27

Extraction: 1. Click-through rate (CTR): This describes the ratio of page views to clicks. It is
expressed as the percentage of total visitors to a particular page who actually clicked on the banner
ad. (E015.txt)

2. The click-through rate is considered to be more important by many advertisers since it measures

the number of users "delivered" to a site. (EBO1.txt)

ER199 | Eng: click rate (E015.txt) Th: - Abbr: CTR

Concept: click-through rate Grammatical Category: n

Feature: §h9nfasiaz a8 iHanmung banner ad LAIAAN

Conceptual Relation: ) NW27

Extraction: 1. click rate
The percentage of visitors that view an ad and click on it. [TRAFFIC] (E170.txt)
2. Typical Web CPM's at major sites usually range from $10 to $80 and higher while the click rates

on some banner ads are as low as 2%. (E171.txt)

ER200 | Eng: ad click rate (E170.txt) Th: - Abbr: CTR

Concept: click-through rate Grammatical Category: n

Feature: 8m3n¥aaiaz 104 ad click #8 ad view LN9ATIFEN4N click-through rate

Conceptual Relation:  NW27

Extraction: 1. ad click rate
Sometimes referred to as "click-through rate," this is the number of ad clicks as a percentage of ad

views. [IPRO] (E170.txt)

ER201 | Eng: cost perthousand impressions Th: - Abbr: CPM
(EBO1.txt)/ cost-per-thousand impressions

(EBOA4.txt)

Concept: cost per thousand Grammatical Category: n

Feature: N19AA31ANUNSWARY impression WAETNMTRLAL

Conceptual Relation: ) NW26

CC , ,
cost per thousand > impression

NW28
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CC = Cost - Criteria

ANBELNE: N1IAATIANLLIL cost per thousand 1AAARNN impression

Extraction: 1. CPM: cost-per-thousand impressions. The cost of delivering an impression to 1,000

people (or homes). (EB04.txt)

2. Banner advertising is typically measured and priced according to two features. One feature is the

cost per thousand impressions, called the CPM. (EB01.txt)

ER202 | Eng: cost per thousand (E143.txt)/ cost- Th: - Abbr: -
per-thousand (E007.txt)/ Cost Per
Thousand (E171.txt)

Concept: cost per thousand Grammatical Category: n

Feature: 13RI ANAN lmmunfae banner Uiy s Ingdmann impression

Conceptual Relation: ) NW26 taz NW28

Extraction: 1. Most sites sell advertising space on a CPM basis, in a package consisting of a certain
number of impressions. CPM varies considerably -- you can expect to pay anywhere from $5 to
$100 per thousand impressions on a fairly popular site. (E015.txt)

2. Compare the cost-per-thousand for banner advertising on a comparably targeted web site to the

email sponsorship. (E007.txt)

3. About ninety percent of CPMs (Cost Per thousand) for Web advertising sites (Focalink 1996)

range from $10 to $150, with a median of $60. (E171.txt)

ER203 | Eng: impression (EBO1.txt) Th: ATUIUASIALEAS (THR57) | Abbr: -

Concept: impression Grammatical Category: n

T
vy <

Feature: auana3afitamanluiuimadsngauliditleusa

al

Conceptual Relation: /- NW28

Extraction: 1. Impressions are the number of times an-ad is served up to be seen by a site visitor.
(E031.txt)

2. An impression refers to each time a pageis viewed that is displaying the banner. (EBO1.txt)

ER204 | Eng: ad view (EB04.txt) Th: - Abbr: -

Concept: impression Grammatical Category: n

o %’/ -dl A Y dl Y @
Feature: a11913ATNN ad banner Qﬂﬁ’mlﬁﬂ@@ uaziadngifananlfimin

a

Conceptual Relation: ) NW28

Extraction: 1. ad views

Number of times an ad banner is downloaded and presumably seen by visitors. (E170.txt)
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2. The actual number of times the ad was seen by users may differ because of "caching" (which
increases the real number of ad views) and browsers that view documents as text only (which

decreases the number of ad views). (EB04.txt)

ER205 | Eng: flat fee (EBO3.txt) Th: - Abbr: -

Concept: flat fee Grammatical Category: n

Feature: giuuunnsAnsnA lEnUBALLLLLINAgR T9azinvuaspanasa lussaznanie] Tny

anaaziilsziuviza lisutlsyiu traffic aadu s

Conceptual Relation: § NW26

Extraction: 1. Flat fees, the earliest Web advertising model to appear, consist of a fixed price for a
given period of time. (E171.txt)
2. Flat fees were the earliest Web advertising pricing model. Flat fee pricing may be implemented

with or without traffic (the amount of individuals who visit a Web site) guarantees. (E144.txt)

ER206 | Eng: ad space (EB02.txt) Th: - Abbr: -

Concept: banner ad space Grammatical Category: n

Feature: NuNUwAL la6a11151919 banner ad tve lsisaun

Conceptual Relation: § NW26

Extraction: 1. If you want to sell ad space, your task is to convince potential advertisers that placing
a banner ad on your site is a good investment. (E045.txt)
2. Community members set up personal home pages on the site and advertisers buy ad space

targeted to community. members. (EB04.txt)

ER207 | Eng: banner ad space (EB04.txt) Th: - Abbr: -

Concept: bannerad space Grammatical Category: n

d’l ai a T & d‘ o =< o . | A dy dﬁl dl d‘
Feature: WuNUMANINASITRTIINAz18 lntRIANAN cost-per-click L‘JJ'LLL'MN@LLH’]?Gﬁ‘ﬂWHVlIGJJquSLLL@ﬂ

1
=

2w

Conceptual Relation: ) NW26

Extraction: 1. Purchasing banner ad space on the Internet is quite similar to buying ad space in

other media. (EB04.txt)

2. Publisher sites often sell banner ad space on a cost-per-click (CPC) basis. (E015.txt)

ER208 | Eng: banner swapping (EB04.txt) Th: - Abbr: -

Concept: banner swapping Grammatical Category: n

Feature: g1luuunilslunisa1s banner e lawanuwiulosfaedou lnadnsanasiuindnaesdulss
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' I a U =3 s | 4‘ o g < s
uiazeaazuand banner aasandnavwiulafresnu unadenlasiulnansesenanailas

Conceptual Relation: ) NW26

Extraction: There are several different forms of placing banner advertising on the Internet on others'

web sites. The most common forms are: Banner Swapping, Banner Exchanges, and Paid

Advertising... Banner swapping means that company A agrees to display a banner of company B in

exchange for company B displaying company A's ad. It is a direct link between Web sites.

(EBO4.txt)
ER209 | Eng: banner exchange (EBO1.txt) Th: - Abbr: -
Concept: banner exchange Grammatical Category: n

Feature: mmﬂmmﬂLﬂﬁlmﬂuﬂfojuﬁﬁmm%ﬂmmuﬁﬂﬂ Tngazuan banner 198N inaiauanty
WATAR TUNTUAAS banner m@\‘imusl,ul,fﬁuisnﬁmfwﬁu dnanialAeaesrevit duiediouans banner 189
A11EN31ARAY banner mmmu%gnLL'&m%ﬂuﬁuiﬁnﬁmm@m%nmuﬁ'u luunangu aun@nannnInsey
izl banner dengluiulasiaiiala ielfidaiangaiil e 18Rtviu feraelidaddane ud

k2 a oA o o 1 d’ =3 o M v
fedanaananiuasiuluas banner Nazantlsng iy ladreenullls

Conceptual Relation: ) NW26

Extraction: 1. Banner exchange organizations arrange for the trading of three or more partners...
Each time the participant displays a banner for one of the exchange's members it receives a credit.
After a participant has "earned" enough credits, its banner is displayed on an appropriate member's
site... Many of the exchanges also permit the participants to specify what type of site the banner can
be displayed on, thus allowing the advertiser to target what type of audience will see the banner ad.
(EBO4.txt)

2. Banner exchange programs offer a simple service. If you post a certain number of banner ads on

your site, they will post your banner ad on another site. Usually, this isn't an even exchange; you
have to post more than one banner ad for every one of your banner ads they post... The exact ratio
varies, but 2:1, posting two banner ads on your site for every one of yours posted on another site, is

a typical arrangement... The advantage of joining a banner exchange program is it's a free way to

get other sites to post your banner ads. The disadvantage is that you give up a lot of control over

where your ads are posted and what ads are posted on your site. (E015.txt)
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oT 0G
search engine . spider e meta tag

NW29
OT = Object -Tool
OG = Object - Target

ANaBUNe: search engine 1 spider ufiariadiayaan meta tag nndnnassrtive 4 lunisdumdaya

ER210 | Eng: spider (EBO3.txt) Th: - Abbr: -

Concept: spider Grammatical Category: n

Feature: TtsunsuAumdntudan dmsdulasdsiae) arianisedeyaaniivlefiuniiasseiiie

WAANTIEINNT

Conceptual Relation: § NW29

Extraction: 1. AltaVista. (www.altavista.digital.com), on the other hand, uses automated search
robots called spiders that visit your site and display listings based on the words found in your site's
content. (EBO3.txt)

2. Certain spiders then read the information in the tags as a way to help them index the site.

(EBO4.txt)
ER211 | Eng: meta tag (EBO1.txt) Th: - Abbr: -
Concept: meta tag Grammatical Category: n

Feature: duntieaeesia HTML Gagifanagalasfaznaslaiviu wilutuiidAyviseumagaealas

dusuli spider i lunassaiilu search enigine

Conceptual Relation: § NW29

Extraction: 1. Meta tag. tag giving a spider (search engine) specific information, such as keywords
or site summaries; part of the HTML code. (EB04.txt)
2. Some search engines rely on "meta tags." These are HTML tags invisible to site visitors but which

guide the indexing of the page. (E085.txt)
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hyperlink

GS GS

reciprocal link affiliate link

NW30
GS = Generic - Specific

A1euNe: hyperlink 71 M lunslasanudelaiduassilszinn@e reciprocal link waz affiliate link

ER212 | Eng: hypertext link (EBO1.txt) Th: - Abbr: -

Concept: hyperlink Grammatical Category: n

v A d‘dd‘ oA o 1 < d‘ " Y d‘ o v a v & %1/
Feature: °1|ﬂﬂ’]’]N‘Mﬁ‘@gﬂ‘WNW@ﬂﬂ?@ﬁﬂLL“MLN?I@\?L']'LILW@@HLLHU@%W]F;I éﬁwxmgﬂ@ﬂiﬂmwum@uu

U

Conceptual Relation: ) NW25 taz NW30

Extraction: 1. A hypertext link is an item, such as text or an image, which has the address or location
of another web page attached to it. When a user clicks on the hypertext link, they are instantly
transported to the attached location and the associated web page is automatically loaded.
(EBO1.txt)

2. Users navigate from one page to the another by clicking on hypertext links within a page. Behind

most hypertext links is the location of a hypertext document. (EB04.txt)

ER213 | Eng: hyperlink (EBO1.txt) Th: - Abbr: -

Concept: hyperlink Grammatical Category: n

QI dl 1 4 ¥ v dJ =3 2// o d’ =3 al o 1 o A ' =3 &
Feature: &sndoe i ldnaanqauilaluiumwatiuhlfmeauludumamaniu seiu visesnaiulas

Conceptual Relation: ) NW25 waz NW30

Extraction: 1. Although hyperlinks enable the user to move around efficiently within a page via
anchors or to move to another page of content anywhere on the Web, they do not make HTML a
programming language. (EB02.txt)

2. The World Wide Web (WWW) whose key feature is the hyperlinks that allow users to quickly jump
from site-to-site is likely to be the main application for electronic commerce on the Internet.

(E148.txt)
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ER214 | Eng: link (EBO1.txt) Th: 84A (THR26), nsidienlas | Abbr: -
(THR38), @41 (THR45), N9
\Tanse (THR50)

Concept: hyperlink Grammatical Category: n

Feature: &sigae g lddnaanidulasuiislanuveuila

Conceptual Relation: ) NW25 Laz NW30

Extraction: 1. This ability to place, at no cost other than very simple programming, a link to any web
site in the world allows users to traverse the Internet, following paths that will hopefully lead them on
a useful voyage. (EBO1.txt)

2. Some sites don't like to provide links to other sites because they want to keep people on their own

site. (EB03.txt)

ER215 | Eng: reciprocal link (EBO3.txt) Th: - Abbr: -

Concept: reciprocal link Grammatical Category: n

., oA &4 o Py -
Feature: link NAnasuanilasuiusemdnaiu s

Conceptual Relation: ) NW30

Extraction: 1. Some sites will provide a link to your site if you provide a link to their site; this is
referred to as a reciprocal link. (EB03.txt)
2. Try finding web sites with similar themes and make deals to create reciprocal links. (E109.txt)

ER216 | Eng: affiliate link (E039.txt) Th: - Abbr: -

Concept: affiliate link Grammatical Category: n

IS

ad d‘ < o L dll < 5 . dl o
Feature: Aauilelunnslamoniiulasd Ina A neuunudedfidunlwdvlafeesmuann link fnnmue

al

TuwSulafaudananulddnlasunan link &

Conceptual Relation: ) NW30

HO
affiliate link — affiliate

PC PC PC

pay-per-click pay-per-lead pay-per-sale

NW31
HO = Holder - Object
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PC = Payee - Condition
AasLNe: g3 affiiate link o9l lwdulafaesmauizands affliate  TnaazldfuAinauunuaiu

Reulasaldiine pay-per-click, pay-per-lead 138 pay-per-sale

Extraction: 1. In its simplest form, an affiliate program allows other web sites to promote yours
(usually through banner displays) with a special affiliate link. Then, all visitors to your site coming
from an affiliate link are tracked and the affiliate is then rewarded in some manner. (E068.txt)

2. The siteowner stands to make some money, so long as enough visitors click on the affiliate links

and make purchases. (EQ78.txt)

ER217 | Eng: affiliate (EBO4.txt) Thie Abbr: -

Concept: affiliate Grammatical Category: n

Feature: fnasnzidenuiiamonleslduiulosfaesdatiauy uazazldfuAnauununuteulape
pay-per-lead, pay-per-sale Wa% pay-per-click WALNLIaNALERe lTATMaLUNULLLNANKAW L1

WU pay-per-sale Wae pay-per-click

Conceptual Relation: g NW31

Extraction: 1. In most cases, becoming an affiliate is as uncomplicated as signing up and linking to
the affiliate sponsor's site. (EQ06.txt)

2. Many merchants offer a hybrid selection of pay-per-lead, pay-per-sale, pay-per-click and two tier
commission structures. For example, FlowersFast.com pays 10 percent commission per sale and 5

cents pay-per-click bonuses for all new affiliates. (E052.txt)

ER218 | Eng: pay-per-click (E039.txt) Th: - Abbr: PPC

Concept: pay-per-click Grammatical Category: n

Feature: N13318/ABRULMULLILINGSTES merchant azaneliiun affiliate 415U unique visitor AgNTNN

fradulasuaanyy

Conceptual Relation: §) NW31

Extraction: 1. Pay-per-click commission structures pay affiliates a fee for every unique visitor that is
referred to the merchant site. (E052:txt)

2. Thousands of sites all over the globe have developed robots designed to defraud pay-per-click
programs. (E039.txt)

ER219 | Eng: pay-per-lead (E039.txt) Th: - Abbr: PPL

Concept: pay-per-lead Grammatical Category: n

Feature: N133N8AAIALUNULLLNENES merchant azanaliiun affiliate A1mFUNI9iignAunadasze

113n19sine) auiuaiulasaesmnuy
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Conceptual Relation: g NW31

Extraction: 1. With a pay-per-lead commission structure, merchants pay affiliates a flat fee or bounty
for each qualified lead (customer) that is referred to the merchant site...Typical pay-per-lead
programs offer loan, credit card or insurance applications, Web hosting or a selection of FREE or
trial offers. (E052.txt)

2. The elimination of CPC programs freed up the Compliance Department at CJ, composed of four
people working full-time, to focus more on pay-per-lead fraud and compliance with the CJ Publisher
Agreement and Privacy Policy." says Todd Crawford, vice president, strategic alliances for

Commission Junction. (E039.txt)

ER220 | Eng: pay-per-sale (E052.txt) Th: - Abbr: PPS

Concept: pay-per-sale Grammatical Category: n

Feature: N13918IANAALLNLLIININTS merchant azanelsiun affiliate PudmIFatazaa9s8liaNn

N3N RUANUFALITNNT

Conceptual Relation: g NW31

Extraction: The pay-per-sale model is the most common and easily tracked commission structure.
Merchants pay commission based on a percentage of revenue generated by the sale of a product

or service from the affiliate site. (E052.txt)

unsolicited OB electronic mail
4—
commercial e-mail
oM / \(zlvl
GS opt-in double opt-in
spam -'ﬁ
opt-out

NW32
OB = Object - Problem
OM = Object - Method
AnaBLg: TIN5 electronic mail luEedlamnnasduuLAe opt-in (A3dNAY opt-out) v
double optin usdsliflutleynaas electronic mai Aann3gnuesdnLilu unsolicited commercial e-mail

< a4
gaiil spam aHANIL
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ER221 | Eng: electronic mail (EBO1.txt) Th: ldsealdaidnnseiing Abbr: -
(THR09)

Concept: electronic mail Grammatical Category: n

Feature: 2N 19 uLLawmasiin wazld SMTP WutnsTnaaalunisds

Additional Feature: 1aANNAA9NAUHNULATRINE ABNAILADT

(http://www.voltapublishing.com/netgains/features/ecommerce/index.html)

Conceptual Relation: ) NW25 waz NW32

Extraction: 1. Electronic mail and the Web are Internet-based media. (EB04.txt)
2. The Internet uses simple mail transfer protocol (SMTP) as the protocol to transmit electronic mail

and most business transactions. (E157.txt)

ER222 | Eng: e-mail (EBO1.txt) Th: apviNngaLannIatind Abbr: -
(THR02), lal3wetlel

Adnnaiingd (THR22), g

(THR32), 8iua (THR34)

Concept: electronic mail Grammatical Category: n

| dl | dll IS @ -y 1 d‘ (<3 & ISP Y ° M v
Feature: mmm\imimmmwLﬂwm@\mﬂmﬂﬂgﬂm\muﬂumﬂmwm’]n‘uvlfm TnadAn1danam wildua

ARLFUNALAZIIALTININTIN 19D

Conceptual Relation: ) NW25 waz NW32

Extraction: 1. E-mail is emerging as a marketing channel that affords cost-effective implementation
and better, quicker response rates than other advertising channels. (EB04.txt)

2. E-mail is another essential tool for low-cost site promotion. (E088.txt)

ER223 | Eng: opt-in (EBO1.txt) Th: - Abbr: -

Concept: opt-in Grammatical Category: n

Feature: N13nnasiudayasine) Negluacnanla lnaazl#umie e-mail §ldainisonausoann

Yo ¥ A o ¥ My ¥
sensfFudeyavizeadnsidilusmensludldnnusiesnns

Conceptual Relation: ) NW32

Extraction: 1. Opt-in: The opt-in list is the current standard and it is commonly used. It works like this:
(a) When you sign up for a service you are offered the option of receiving information on a variety of
topics.

(b) The person/company who took your information compiles it and then sells it to e-mailers who are

looking for people with interests which you have indicated you share. (E093.txt)
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2. The opt-in format allows users to take themselves off the list and add themselves back on

whenever they wish. (E117.txt)

ER224 | Eng: opt-out (EBO1.txt) Th: - Abbr: -

Concept: opt-out Grammatical Category: n

Feature: nsanidnniaiduann@n ldeynyaliindeyalilmaunsuniyanagu

Additional Feature: 351116 lunnsadiasann@n e-mail NEldalfaunuaanainsianisda e-mail s
a . a4 . Ay ¥ A
N13AAN likn 1T e-mail NFegve liaLNagIedALeaN

(http://www.empiredd.com/Pages/Resources/Fags/e-glossary.html)

Conceptual Relation: ) NW32

Extraction: 1. That's why it is also good to have an Opt-out feature that is a way to unsubscribe
easily. (E120.txt)

2. This is in stark contrast to the more common "opt-out" policy prevalent in the physical world in
which consumers may never know that data is being collected about them and possibly resold to

others without their knowledge. (E170.txt)

ER225 | Eng: double opt-in (E088.txt) Th: - Abbr: -

Concept: double opt-in Grammatical Category: n

o o

o T A Py . Y, o ) . P Y ve A
Feature: N17ANANTL e-mail L?@\?‘V]@uslq TmﬂﬂnU?HwM‘iﬂqmﬂ@@.muuﬂxm e-mail NqﬂqNLW@Iﬂa eldel

PR
ANAIN

Conceptual Relation: ) NW32

Extraction: 1. Double opt-in: The double opt-in represents the most permission based on the

methods currently in use. It is rarely practiced. There are 3 basic conditions which define double
opt-in:

(a) you have given your permission for.someone to:send you e-mail-on-a-specific topic of interest to
you, and

(b) that person/company has sent you an e-mail asking whether or not it is ok for them to send you
their specific resource, and

(c) you have replied "yes". (E093.txt)

2. Using a "double opt-in" process, it e-mails people on the lists to verify they're indeed willing to

receive solicitations. (E088.txt)
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ER226 | Eng: unsolicited commercial e-mail Th: Tulsudidadnnsefindndl | Abbr: UCE

(E166.txt)/ Unsolicited Commercial E-mail i/ﬁlqﬂi‘m\iﬁlﬂﬂmi‘ﬁ/’]

(EBO4.txt) (THR21)

Concept: unsolicited commercial e-mail Grammatical Category: n

) | v ¥

Feature: e-mail 119n"13A N3 uTne @ e ToNNANUMAIA] WwHleuTuaauNelusNRUANd

a

NIANTL

Conceptual Relation: ) NW32

Extraction: 1. Unsolicited Commercial E-mail: or UCE involves an e-mailer obtaining your name from

a variety of sources (bulk e-mail lists for sale, extractor software) and then sending you a legitimate
commercial offer. UCE is identical to direct mail. (E093.txt)
2. Check with your Internet service provider or online service for ways to reduce unsalicited

commercial e-mail. Do not read junk e-mail. If the e-mail you receive looks questionable, simply

delete it. (E166.txt)

ER227 | Eng: spam (EBO1.txt) Th: - Abbr: -

Concept: spam Grammatical Category: n

17
' =

Feature: unsolicited e-mail 3utusing wananierauiensundsllinefianunau iu dalng tny

o a )

4 A P = o
avlaanutlasie ey uazdesyad1Anydu sedds

@

Conceptual Relation: ) NW32

Extraction: 1. People who use the word "spam" usually refer to any form of unsolicited e-mail.
(E093.1xt)

2. Spam: spammers often obtain their e-mail lists in the same manner as UCErs do, however, their
offer is usually not a traditional offer, and for that reason they disguise their name, location, and other

significant information. Sometimes theirintent is to defraud. (E093.txt)

ER228 | Eng:junk e-mail (EBO1.txt) Th: - Abbr: -

Concept: spam Grammatical Category: n

LA e \ A vo \ . | L@ A A Ay A e =
Feature: e-mail wuﬂ@xiuixu‘ﬁﬂmiuium@\‘i To 18N e-mail umﬂmﬂumaauwiuu ABULLNL W

al

ANNUNNRILAERTL spam

Conceptual Relation: ) NW32

Extraction: 1. Usually, junk e-mail does not contain the recipient's address on the "To" line of the e-
mail. Instead, the addressee is anonymous, such as "good@business.com". (E166.txt)
2. Have you noticed how junk e-mail -- or spam -- has crept into our lives to the extent that the

complaining about it is waning? (E092.txt)
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ER229 | Eng: junk mail (EBO1.txt) Th: ldswaidaes (THR34) Abbr: -

Concept: spam Grammatical Category: n

o

Feature: anvnnaauIuInaninla e nssinnegresdiuanunasdoyassisnizuu

a
A o

Aad iy vizeleeguiainuiniseaulaisne nidadasueiy

Conceptual Relation: § NW32

Extraction: 1. Another method of obtaining e-mail addresses is use to software robots to scan the
WWW and collect addresses from public sources such as Usenet postings. Direct mail advertisers
have used this method for years, flooding the postal mail boxes with what many term "junk mail."
(EBO1.txt)

2. Web users are already tiring of the levels of junk mail generated by the online services to which

they subscribe. (EB02.txt)

ER230 | Eng: frequently asked questions Th: AN NLee (THR31), | Abbr: FAQ
(EBO1.txt) ANDINNLLBE, LAY
(THR34), floyunnuiiagl

(THR35)

Concept: frequently asked questions Grammatical Category: n

1% o

Feature: LAT@NaULILNNE] Wazay AT tun1sdANsiUAIDNE17) 289gnAn waziinignAnFan

& o < a o X v = H o, X
HARS TR ILTENUINTULAsFnAL AT Iid 8 A

Additional Feature: 918n13ARRLAMI A DINTAD N UBeBsniTuAIn AN B sy s

(http://www.merchantworkz.com/glossary.asp)

Conceptual Relation: § NW25

Extraction: 1. Frequently asked guestions (FAQs) is the simplest and least expensive tool to deal

with repetitive customer questions. (EB04.txt)
2. Research has shown that from FAQs on an online shopping site, customers have a better idea of

a company's product and feel more comfortable making the decision to buy. (EB03.txt)

ER231 | Eng: call center (EB03.txt) Th: AudNA19N13LINT Abbr: -
(THR41), AuLiLiEN13403aNIs

eAWy (THR51)

Concept: call center Grammatical Category: n

¥ o a

Feature: wiaanuiiliuanisgnAn luGasinadasivauisnisiaaiiugesmissinsese

Conceptual Relation: § NW25




231

Extraction: 1. Today's call center is a comprehensive customer service entity in which EC vendors
take care of customer service issues communicated through various contact channels. (EB04.txt)
2. You can consolidate the number of channels customers need to talk to by hiring a call center to

manage your online purchasing site. (EB03.txt)

mass customization L» cookie

PM / \PM

push technology 2 pull technology

NW33
PT = Process - Tool
PM = Process - Method
ANBBLNE: mass customization N3ENA LAsREdeRTAR push technology Wae pull technology Tmer e

cookie Tun13s9usandayasi9]

ER232 | Eng: mass customization (EBO1.txt) Th: nasuam lugLuuumnga Abbr: -

29IgNAUAAZAL (THR37)

Concept: mass customization Grammatical Category: n

Feature: N3 lLENINNAZANALAINFEIN1TBIGNATUARZAY HAa9ILILLLAS UL push LATLLL

pull Tng 4152 Tem1iann cookie

Conceptual Relation: ) NW25 Laz NW33

Extraction: 1. What has been found is‘that by creating mass customization, specifically configuring

services individually for the customer either by showing her popular associated products or by
showing her products she typically orders,-your customer's-buying experience becomes easier and
more personal. (EBO3.txt)

2. Mass customization comes in two forms: push and pull. (EB03.txt)

3. Cookies turn out to be very useful for the implementation of mass customization principles.

(E158.txt)

ER233 | Eng: push technology (EBO1.txt) Th: - Abbr: -

Concept: push technology Grammatical Category: n
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T T
¥ o ¥

Feature: nAlulagfvinliiin mass customization iuisnsdedayaninasdesiugndnlilnedntuls

a

114 1419213 Tnsanadlulisn1swTvisadaAnassniiaiantias

Conceptual Relation: § NW33

Extraction: 1. To provide mass customization, two technologies are used:

-Push technology: The seeker is automatically provided with information by being sent to the right
place. (EB03.txt)

2. Use an information delivery service (such as Info Wizard, My Yahoo, or PointCast) to find out what
is published on the Internet, including newsgroup correspondence about your competitors and their

products. Known as push technologies, these services provide any desired information including

news, some in real time, for free or a nominal fee. (EB04.txt)

ER234 | Eng: pull technology (EB03.txt) Th: - Abbr: -

Concept: pull technology Grammatical Category: n

o o o o v

Feature: 1397 IignAndindayandawssasnisanidulas dniudeyadifnysinazdaadaniiisnis

Conceptual Relation: ) NW33

Extraction: 1. Pull technology is dependent on information that is specified by the visitor. The visitor
pulls information from the web site. (EB03.txt)

2. Many of the "pull" technologies that are of value to customers and businesses are not free

services; fees are charged. (EBO1.txt)

ER235 | Eng: cookie (EBO1.txt) Th: ANA (THR16) Abbr; -

Concept: cookie Grammatical Category: n

Feature: uilnawa@nALEfWafasNfpTasnaniamasaas fananiules uazifiuagluanin

Insfaasazes wandnlafiuazamusaandrdeyavesdiBunmsls

Conceptual Relation: ) NW33

Extraction: 1..Cookies are small files or tokens that are stored on a visitor's hard disk. They contain
data about the visitor and the visitor's current session. Cookies are created so that'an application on
a web site can recall information about a current visitor's session. (EB03.txt)

2. This process is done with a device known as cookie, a file created at the request of a Web server

and stored on the user's hard drive, so the Web site can "remember" your past behavior on the

Internet. (EBO4.txt)
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online community

ol

discussion group

OT/ lOT \T

message

chat room newsletter

board

NW34
GS = Generic - Specific
OT = Object - Tool
o a . . < a =< . , 1% &' o A ' ¥
ANRELNE: discussion group HIWANHIUZUUNAAS online community mﬂwﬂmﬂmmmmmﬂ Ixun

message board, chat room LAY newsletter

ER236 | Eng: virtual community (EBO1.txt) Th: - Abbr: -

Concept: online community Grammatical Category: n

Feature: uassanpuniAuaulamien] Auumduled Wunquidvangsesinlasmnuaztinnig

AIAMA

Conceptual Relation: ) NW25 waz NW34

Extraction: 1. Virtual communities create new types of business-people with similar interests that are

congregated in one Web site, a natural target for advertisers and marketers. (EB04.txt)

2. The huge growth of virtual communities - people getting together in interest groups online -

promises to shift the balance of economic power from the manufacturer to the consumer. (E096.txt)

ER237 | Eng: online. community (EBO1.txt) Th: - Abbr: -

Concept: online community Grammatical Category: n

T
v o

oA = @ 'y o o A sy o o = :
Feature: NANNAN \‘i“IJu‘l_IuLQUVL“ﬁ[ﬁTﬁEJVLN[?]‘ﬂ\‘iWU'L]:Zﬂu@N"] alasNaF A NduRusannuuuas

Ansu i

Conceptual Relation: ) NW25 Laz NW34

Extraction: 1. And since many customer-supplier relationships have to be sustained without face-to-

face meetings, online _communities are increasingly being used to serve business interests,

including advertising (chapter 12 and www.roguemarket.com). (EB04.txt)
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2. The vignette entitled Parenthoodweb illustrates the advertising and sponsorship opportunities

offered by the Parenthoodweb.com, an online community for parents and expecting parents.

(EBO1.txt)
ER238 | Eng: electronic community (EBO1.txt) Th: - Abbr: -
Concept: online community Grammatical Category: n

o

Feature: anundmiulianndnuiuaniasudeys anuAnuiu inuazsi1e iduwnaaniaanudiAny

(7

A5 e-commerce

Conceptual Relation: ) NW25 waz NW34

Extraction: 1. Electronic communities can create value in several ways as summarized in Figure

12.4. Members input useful information to the community in the form of comments, feedback,
elaborating their attitudes and beliefs, and information needs that is retrieved and used by other
members or by marketers. (EBO4.txt)

2. In a series of papers, I've argued not just that cyberculture needs to be understood, but that

electronic community has primacy over electronic commerce. (E121.txt)

ER239 | Eng: discussion group (EBO1.txt) Th: - Abbr: -

Concept: discussion group Grammatical Category: n

] JRp 4 o o = o = Y & o 4 T
Feature: ﬂzgmﬂuwmmqmu%mmunuhmwm LL@ZNﬂNﬂ’]?LL’&@\‘i‘H@ﬂ@L‘MuiuLﬁ‘ﬂﬂuu"’]

Conceptual Relation: ) NW34

Extraction: 1. A discussion group is a group of people with a common interest in a specific topic.
(E111.txt)

2. If your company sells stereo equipment, you can go to a stereo discussion group and see what
subjects are of interest to people, or what they are saying about your or your competitors' products,

providing you with a window into.the consumer's mind. (EB03.txt)

ER240 | Eng: message board (EB04.txt) Th: - Abbr: -

Concept: bulletin board Grammatical Category: n

= A = ~ o P oA o Lo <
Feature: a9 M lunsuanidasumnuaamiuuwiulmulaniu chat room wARNaiWAsAnIT

uanLUAEUANNAAIULY message board lusiasninlunanneaiv

Conceptual Relation: ) NW34

Extraction: 1. A message board is similar to a chat room in that it allows your site users to exchange
ideas and thoughts -- and it keeps them at your site while they do so. Message boards and other
forums differ from chat rooms in that they are asynchronous: Visitors do not communicate in real

time and therefore need not be present at a certain time in order to participate. (E117.txt)
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2. Typical services are message boards, including opinions and responses; and member activities,

such as what is going on, site statistics, chat rooms, free e-mail service, and free Web page.

(EBO4.txt)
ER241 | Eng: bulletin board (EBO1.txt) Th: - Abbr: -
Concept: bulletin board Grammatical Category: n

Feature: NINUARANNLNEINLUILDLRANIEAN m;ﬁmmmimummeumammﬂm Wuganiianmi

A community

Conceptual Relation: § NW34

Extraction: 1. The "store-and-forward," asynchronous nature of a forum makes it possible to create a
bulletin board where collections of messages about particular subjects can be stored in a database
and, in response to user queries, be dynamically turned into HTML pages. (EB04.txt)

2. Where appropriate, "community" features such as bulletin boards, newsletters and regular
competitions can encourage customers to return to a site. (E126.txt)

3. Collaboration tools such as newsgroups, chat groups, and bulletin boards can be used so

members of the groups can post comments and communicate with each other. (EB03.txt)

ER242 | Eng: chat room (EBO1.txt) Th: ¥iasdunin (THR22), ¥ae | Abbr: -

At (THR34)

Concept: chat room Grammatical Category: n

Feature: anuidwmiunuileyapaudulaflunannaaiu askiaunsaFunaudeanundeliuga

9/-:‘1‘ =3 g’/ F A~ dl' el | d‘ v . Y a v
meg@umma‘mmuuwauwmuuq 1@ Huasasuaatnanidglunisaing community LL@teLW]_Iﬁ‘ﬂ’]?Qﬂﬂ’]

Conceptual Relation: § NW34

Extraction: 1. A chat room is a virtual meeting ground where groups of regulars come to gab (see
chapter 11 for technological-explanation). - The chat rooms-can. be-used to build a community to
promote a political or ‘environmental cause, to support people with medical problems, or to let
hobbyists share their interest. (EB04.txt)

2. Once the message is sent, it is gone forever (there is no undo button). Secondly, a message you

send on the chat room may be read by tens of thousands of people worldwide. (E166.txt)

ER243 | Eng: newsletter (EBO1.txt) Th: - Abbr: -

Concept: newsletter Grammatical Category: n

-

Feature: dagyatnoansveaivlas sefaulaaunsnadasraivlslngazdndslingg e-mail

Conceptual Relation: § NW34

Extraction: 1. Keeping your site's visitors up-to-date with changes in the site's content, sales and
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promotional items, and related news is a great way to keep visitors coming back. One way to do this
is to publish an e-mail newsletter... If you offer news and information in your newsletters and do not
allow users to post to the group, the software and maintenance are, obviously, much simpler.
(E117.txt)

2. (a) You go to a website and sign up to receive information from that website, usually a newsletter.

(E093.txt)

traffic
4/SBA/ N’\i
hit iy \\iM unique visitor

page view visit

NW35
SC - Subject - Measurement

ANBELNE: traffic d1N130T0 bABRE hit, page view, visit 79 unigue visitor

ER244 | Eng: traffic (EBO1.txt) Th: naaAAn (THR38), Ysuns | Abbr: -

N3LEEINTN (THR4S)

Concept: traffic Grammatical Category: n

3 d’ d’ @ L dll o 1A ¥ =] @ o1 I~
Feature: anuaumudastadulad wasesdndnfinisdtadulofiaaiada

Conceptual Relation: /) NW25 kas NW35

Extraction: 1. Flat fee pricing may be implemented with or without traffic (the amount of individuals
who visit a Web site) guarantees. (E144.xt)

2. Traffic allows you to measure how often your site is accessed. (E053.txt)

ER245 | Eng: Web site traffic (E011.txt) Th: - Abbr: -

Concept: traffic Grammatical Category: n

T
A

Feature: Wudsnusuennedse@nsninlusunisnainzeaivlasiiu

Additional Feature: Auaugjilanmuuaznsitlonmaiulss

(http://www.marketingterms.com/dictionary/2/)

Conceptual Relation: ) NW25 waz NW35
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Extraction: 1. Website Traffic Report also offers a FREE complete tracking and reporting system to
analyze your Web site traffic and evaluate the performance of your marketing programs. (E053.txt)
2. For example, business-to-business marketers are achieving significant success generating Web

site traffic by simply mailing an oversized postcard promoting the site to prospects and customers.

(E011.txt)
ER246 | Eng: Web traffic (EB04.txt) Th: - Abbr: -
Concept: traffic Grammatical Category: n

a Ao Ny LA a @
Feature: @\Tﬂqﬁiﬂqqﬂ hit NIRIMNNITLTIENALILILNS

Conceptual Relation: ) NW25 waz NW35

Extraction: 1. Hits have been widely criticized as a measure of Web traffic. (E170.txt)
2. One auditing service, Business Publishers Association International (BPA), employs the use of

page requests as their gauging device for Web traffic. (E171.txt)

ER247 | Eng: site traffic (EB03.txt) Th: - Abbr: -

Concept: traffic Grammatical Category: n

Feature: 299 19Usziiuanstenaaaiylas Wudeadelunislsziluaesinawan

Conceptual Relation: ) NW25 waz NW35

Extraction: 1. Aside from running to your mailbox to collect commission checks, analyzing site traffic
can help achieve your goal of boosting affiliate sales and commissions. (E053.txt)
2. At a minimum, accurate information on site traffic must be made available to the advertiser so that

the advertiser can evaluate alternative Web media vehicles. (E170.txt)

o

ER248 | Eng: hit (EBO1.txt) Th: aruaundnidnisivan Abbr: -
(THR45)

Concept: hit Grammatical-Category: n

o 1 :l/ dl a é/ @ ac rd‘ o KR |
Feature: N13N3N AR ATININATULIULALITINAS m%ﬂmnghuﬁwuuwn 1 nn9ailuaauna
= = 3 o o Y Ao ' I3 @ z @
NTBNITLTEUNALILILNA IngaztiuamNAIuuATINInNIallnanusazasAlsznauradumaiin {uds

=< o = - o a
ke I lun159Azilss@nsninnisiason

Conceptual Relation: § NW35

Extraction: 1. Hits - A hit refers to a single action on the Web server as it appears in the log file. A
visitor downloading a single file is logged as a single hit, while a visitor requesting a Web page
including two images registers as three hits on the server; one hit is the request for the HTML page,

and the two additional hits are requests for the downloaded image files. (E053.txt)
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2. When visitors reach a Web site, their computer sends a request to the site's computer (server) to
begin displaying pages. Each element of a requested page (including graphics, text, interactive
items) is recorded by the site's Web server log file as a "hit." (E170.txt)

3. Debates regarding appropriate advertising pricing models (e.g. CPMs versus ad banner
clickthrough rates) and confusion over the appropriate unit of analysis (i.e. hits, visits, unique visits,

page views, and the like), mire industry efforts to grow the medium as a business. (E143.txt)

T
o

ER249 | Eng: page view (EB04.txt) Th: auarATARNNE et | Abbr: -

(THR45)

Concept: page view Grammatical Category: n

Feature: anuinaRfiuwaniisdsingsadan page view niianatiufindndunans hit

Conceptual Relation: ) NW35

Extraction: 1. page views
The number of times a particular Web page has been presented to visitors. [TRAFFIC] (E170.txt)
2. A single visit or page view may be recorded as several hits, and depending on the browser, the

page size, and other factors, the number of hits per page can vary widely. (EB04.txt)

ER250 | Eng: page impression (EBO3.txt) Th: - Abbr: -

Concept: page view Grammatical Category: n

£
o

Feature: 381n@naei1491 page view WA uauAiMBLManiignizanan@vines wanadeduouay

nlauiuwaniy

Conceptual Relation: £ NW35

Extraction: 1. Page views: Also called page impressions, this is the number of times a particular Web

page has been requested from the server. (E015.txt)

2. You pay based-on the page impressions (people going to-that-page) for the page on which your

banner is located. (EB03.txt)

ER251 | Eng: visit (EBO1.txt) Th: - Abbr: -

Concept: visit Grammatical Category: n

¥

Feature: a1uauAivaasniadananiivlas lnstiuainnis¥esaedeyaetinfinseiuaesdidiangu 61

a

= y = <o s o y ] = o |
FIENTNVE ATANT AR ULNUITUZINTINNIUUA faziiuniafewaanisialiiflunndonauaislm

Conceptual Relation: ) NW35

Extraction: 1. A visit is commonly defined as a sequence of requests made by one user. Once a
visitor stops making requests from a site for a given period of time, called a time out, the next hit by

this visitor is considered a new visit. (E170.txt)
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2. Visits - Number of visits to your site. If a visitor is idle longer than the idle-time limit, WebTrends
assumes the visit ended. If the visitor continues to browse your site after they reach the idle-time

limit, a new visit is counted. (EB04.txt)

ER252 | Eng: unique visitor (EBO1.txt) Th: Auaugddisuguinldan | Abbr: -

A (THR45)

Concept: unique visitor Grammatical Category: n

Feature: AnuwsuAuusarauidangsdulafneluscazinanniuue lnadnduainiiag IP, domain

name Wae cookie

Conceptual Relation: ) NW35

Extraction: 1. Unigue Visitors - Number of unique visitors determined by IP addresses, domain
names, and cookies. (E053.txt)

2. unigue visitor

A visitor that can be qualified as a unique individual within a given period of time. (E170.txt)

interactivity
Al AE ... o B SM
SM
SM click-through
visit duration SM
conversion rate churn rate
NW36

SC = Subject - Measurement

o a a Aa X A4 laas o @ o oo o a = Iy s
ANRDLUNY: ﬂ@ﬂ??ﬂﬂ/]Lﬂﬂmuu?ﬂﬂgﬂ?ﬂqﬂﬂ\iaL?J?JN‘HNLﬂu@\’i‘vnﬂ“@ﬂqjmqLuuqqum‘ﬂ\‘imuisﬁﬁﬂﬂ Imﬂﬁ@\‘i

FNe] P TusadaRail visit duration, conversion rate, churn rate Wag click-through

ER253 | Eng: visit duration (E143.txt) Th: - Abbr: -

Concept: visit duration Grammatical Category: n

1 dl % U =3 & G QI 4] dl Y ar o =3
Feature: m’NL’]@’W@ﬂﬂWLﬂWLL@Zﬂ@ﬂ"Q’mLQUVLSHW Wudawilanldinaaudnisa

Conceptual Relation: § NW36

Extraction: 1. The time between the consumer entry and exit from a Web site is defined as the visit
duration (or session duration if only one site was visited during the session). (E143.txt)
2. Discussion has centred on the following measures of success:

* traffic;
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* visit duration;... A crucial measure is the duration of the visit. (E164.txt)

ER254 | Eng: conversion rate (E002.txt) Th: - Abbr: -

Concept: conversion rate Grammatical Category: n

&

o -ﬂl o o < 3 lij o vy ‘QI A&I o
Feature: 8m9791 1 lunsinAanudsaaaiulos sﬁ\‘i@’mﬁﬁ‘ﬂﬂi“]_lﬂﬁ;\ﬂﬂﬂ’)ﬂﬂﬁi‘LWNﬂ\i@ﬁu’JﬂV‘]'J’m@‘éﬁﬂ'm

pinee] uazdaiauefiiawaeaiulosfiu

Additional Feature: 8n1905aeiazaeaf fanauninaneiugie

(http://www.emakina.com/functions/glossary.cfm#)

Conceptual Relation: § NW36

Extraction: 1. Some ways to boost your conversion rate include improving navigation, simplifying
checkout process (such as one-step checkout and easily replaced passwords), and sending out e-
mails with special offers. (E002.txt)

2. "Although JCPenney had 1.6 million fewer visitors than Best Buy in November, the company had

half a million more buyers because its conversion rate was three times higher than Best Buy's."

(E017.txt)

ER255 | Eng: churn rate (E158.txt) Th: ﬁm@’]mi@m@ﬂ@ﬂﬁ’] Abbr: -
(THR41)

Concept: churn rate Grammatical Category: n

o Adl % a d’l a v A a dl 1 a % A a
Feature: ® RINNQNAN @nTeadAuAvzadInIsiesan linalalududvirasisnng

Conceptual Relation: ) NW36

Extraction: 1. These different examples underline why companies pay such attention to the churn
rate. Companies that solely rely on onerous marketing campaigns to replace the lost customers are
prone to serious survival problems before long. (E158.txt)

2. The Strategis Group-asserts that the Internet service providers-endure a five-times higher churn
rate, culminating-to 10 per cent monthly. The main reasons invoked were "busy signals, connection

speed and poor customer service". (E158.txt)

T
o

ER256 | Eng: click-through (EBO1.txt) Th: AMUIUANTNHAARNAILL | Abbr: -

{2114tun (THR26)

Concept: click-through Grammatical Category: n

Feature: a1uauaafidangunan banner tvallfadulasfaodlamnn iudmtanldinnanssalu

al

Vi et

Conceptual Relation: § NW36
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Extraction: 1. A Click-Through is an accurate count of the number of times that a user left a
publisher's Web site and successfully arrived at an advertiser's Web site. (E170.txt)

2. Web publishers were arguing that the problem with activity-based measures like click-through or
interactivity is that the Web publishers cannot be held responsible for activity related to an

advertisement. (EB04.txt)

ER257 | Eng: click (EB04.txt) Th: - Abbr: -

Concept: click-through Grammatical Category: n

o o oo a ~ v @ - = = o )
Feature: @ququﬂ?QW%LﬂﬂNﬁNﬂﬂﬂImquLW@VL‘]J?_NLquiﬁmmﬂﬂmmﬂmq NAMUNNELALIINU ad click

Conceptual Relation: § NW36

Extraction: 1. Clicks (or ad clicks): every time a visitor clicks on an advertising banner to access the
advertiser's Web site. (EB04.txt)

2. clicks/adclicks

The number of times that an ad has been clicked by visitors. A measure of response to an ad

placement. [TRAFFIC] (E170.txt)

ER258 | Eng: ad click (EB04.txt) Th: - Abbr: -

Concept: click-through Grammatical Category: n

: T Iy = FYREIIN ) ) N
Feature: SMUUATNTIE LTAAN ad banner iNevadayataAnangTawnn

Conceptual Relation: ) NW36

Extraction: 1. ad clicks

The number of times users “click" on an ad banner to request additional information from the
advertiser. (E170.txt)

2. Clicks (or ad clicks): every time a visitor clicks on an advertising banner to access the advertiser's

Web site. (EBO4.txt)




AONUUINLUSNNS )
ANRINTUNINENAE
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[ > [ o

AN HOILAZSTUAT LT LUl UAnTay R ANY

X>Y - X \flunuanlun) Y iflunuontiesneg X

(ABBR) - ftia

(SYN) - ANRE

(ANT) - ANRTILN

(EBxx.txt) - uindayaniidaainadsdayanimm

(Exxx.txt) - windayalanansannaaadayanim

(THRxx) - N3 19B9IN1 [Nl

(TRxxX) - mﬂmﬂuﬁuﬁﬂfﬁmﬂ@ﬁwﬁ

TRO01 | Eng: electronic business (EBO1.txt) Th: g3naaLanynsating (THR18)
Grammatical Category: noun Subject Field: electronic business

Definition: n19vingsnssuyndunavlugsnacndaaidnnsating lidnaziduGesuesnisaany nisanse

Uszauinu sandenanssusing Ninntunelugineu (THR22)

lllustration: The term electronic business also includes the exchange of information not directly

related to the actual buying and selling of goods. (EBO1.txt)

Note: flaliffenuisaniuiuetraduaina

Linguistic Specification: (SYN) e-business (EBO1.txt), (ABBR) EB (E104.txt)

Cross-reference: electronic commerce (TR002)

TRO02 | Eng: electronic commerce (EBO1.txt) Th: snalsadnnsefing (THR09), AmanLii s
(THR12)
Grammatical Category: noun Subject Field: electronic business

Definition: giaunilynasgsnadidnnsaiindniuGessasnisonedass namnsuel wazusnisinu

G 1 a rdl é’ [~ a T @
LAFRUEADNNLLABNU Tz Na LU UR U B TR

lllustration: Electronic commerce is defined as buying and selling of product, services or information

via computer networks, mainly the Internet. (E157.txt)

Note: flaliitenuiiaansuiuatinadlugina

Linguistic Specification: (SYN) e-commerce (EBO1.txt), E-commerce (E037.txt), E-Commerce
(E049.txt), e-Commerce (E139.txt), eCommerce (EBO1.txt), ecommerce (EBO2.txt), Internet
commerce (EBO1.txt), (ABBR) EC (EBO1.txt)
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Cross-reference: electronic business (TR001)

TRO03 | Eng: business-to-business (EBO1.txt) Th: gsianugsna, Iyl (THR40)

Grammatical Category: noun Subject Field: electronic commerce

Definition: W1laeidiannsetindningerinsgnineesAnsgsnanuesAnsgsna

lllustration: We prefer to use business-to-business (b2b) to denote dynamic systems relationships

between business partners. (EB02.txt)

Note: -

Linguistic Specification: (SYN) business to business (E102.txt), Business-to-Business (E056.txt),

Business to Business (E104.txt), (ABBR) B2B (EB04.txt)

Cross-reference: electronic commerce (TR002), business-to-consumer (TR004), business-to-

government (TR005), consumer-to-consumer (TRO06)

TR004 | Eng: business-to-consumer (EBO1.txt) Th: 93nafuELsinA (THR10), T (THR40)

Grammatical Category: noun Subject Field: electronic commerce

Definition: WitiaeiaiannsaBindinseninsyudnsasAnsgsnanugisina

lllustration: Business-to-consumer and business-to-business are useful distinctions that help us

direct activities and investments in ecommerce. (E002.txt)

Note: -

Linguistic Specification: (SYN) business to consumer (E056.txt), Business-to-Consumer (E127.txt),

Business to Consumer (E114.txt), (ABBR) B2C (EB04.txt)

Cross-reference: electronic commerce (TR002), business-to-business (TR003), business-to-

government (TR005), consumer-to-consumer (TRO06)

TROO5 | Eng: busingss-to-government (E173.txt) = | Th:‘gsiaiuigua, dyA (THR40)

Grammatical Category: noun Subject Field: electronic commerce

Definition: Widlaeiaidnynsetindinaziassna e sinsgsnaiuigung

lllustration: Although business-to-government isn't likely to eclipse the overall size of the business-to-

business market--estimated at anywhere from $3 trillion to $50 trillion annually by 2005--government

e-commerce is a potentially large market. (E173.txt)

Note: -

Linguistic Specification: (SYN) business to government (E104.txt), (ABBR) B2G (E104.txt)

Cross-reference: electronic commerce (TR002), business-to-business (TR003), business-to-

consumer (TR004), consumer-to-consumer (TRO06)
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TRO06 | Eng: consumer-to-consumer (EB02.txt) Th: fuslnafudisine, 39T (THR40)

Grammatical Category: noun Subject Field: electronic commerce

Definition: Witiaeidiannsatindnnseinszudduslnanugising

lllustration: While this solution is extremely convenient for buyers who already hold credit cards, and

is a good model for consumer-to-consumer (C2C) payments, such as those required at auction

sites, it's not really an improvement, as far as | can tell, over credit card payments for business-to-

consumer (B2C) transactions. (E032.txt)

Note: -

Linguistic Specification: (SYN) Consumer to Consumer (E104.txt), (ABBR) C2C (EB04.txt)

Cross-reference: electronic commerce (TR002), business-to-business (TR003), business-to-

consumer (TR004), business-to-government (TR005)

TROO7 | Eng: portal (EBO1.txt) Th: AU (THR30)

Grammatical Category: noun Subject Field: electronic commerce

Definition: W1sigeiaiannsanindgLuuuniemduwmasdoya luEesinge Inadnisdenloclgiiulas

A dassy Y
au lvideyaiiu

lllustration: A portal is referred to a site that serves as the "port of entry" onto the web. Portals are

designed to give web users the information they need as they first enter the WWW. (EBO1.txt)

v A a a

Note: 1laqiuiLETN19ATNAS"] INaRIRRK L (11 13079 e-mail waziunaiaiuna Heeldaindd

T UNYTRANEIIH R NANN LAY DANAY

Linguistic Specification: -

Cross-reference: search engine (TR008), directory (TR009), horizontal portal (TR010), vertical portal

(TRO11)
TRO08 | Eng: searchengine (EBO1.txt) Th: v lasi Bnnsdunmdays, @fnauau
Grammatical Category: noun Subject Field: electronic commerce—> portal

Definition: {iuinilszinnuiian iisnasdunidasyasosnida fny

lllustration: Anyone can submit its URL to a search engine and be listed. (EB04.txt)

o

Note: 1. TryniRAnyinunTuiadaasAw
2. IUANARINUANNITAU AN

3. Auleddszinnilazldldsunsualineslunissusandeyaainidulesisine) undniinsssil uda

a

o o [ % a %

3| di aa v @ d‘d v
LL@VNN@Lﬂu’ﬂﬂL‘ﬁ‘ﬂNIﬂ\iMﬂ’?ﬂﬁJﬁ]iﬂﬂﬂL"J‘LILW’Q‘WJJW’T@’]ﬂfy[ﬂ’?ﬂ‘l/]%ﬂuﬂ’]i‘ﬁ.ﬁl

4. FwipniRaesnTwiaine Wlwirmidudylasiun irmindullsunsy

Linguistic Specification: -

Cross-reference: portal (TR007), directory (TR008), search engine (TR040)
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TRO09 | Eng: directory (EBO1.txt) Th: Bulafansuy, ladnnes

Grammatical Category: noun Subject Field: electronic commerce-> portal

Definition: 1iuvinszinnuilenlisnisdumndeyalasuisdeyaiumnunnmy

lllustration: The correct choice of a category is important because the user navigates through the
directory and may not find the site if it is categorized differently than expected by the visitor.
(EBO1.txt)

o o o % acda A o

Note: 1. TrynjAAWyiANeRfaIANYILITY fﬁﬁ@g’tﬁm@mdq “§19UL (directory)” (THR34) uEuRuA
“Viv gt Lﬁﬂizq%umu‘iuﬁﬁﬁ

2. YUANARNNNANN9ILANT

3. %sﬂﬂmﬁu%’mﬂumil,%@u‘llmvl,ﬂé’aiauL‘wwmL%U”Lsﬁﬁﬁfuj faarl@Funnssyifiunauinaumingn

sausanlFlugudeyavivels

Linguistic Specification: (SYN) Web directory (EB02.txt), Internet directory (EB03.txt), online directory
(EB02.txt)

Cross-reference: portal (TRO07), search engine (TR008)

TRO10 | Eng: horizontal portal (E055.xt) Th: WBuvingiald

Grammatical Category: noun Subject Field: electronic commerce-> portal

" e [~3 1 dl Y a v dl 1
Definition: Wiuvinnlvitsnsdayaluizesine

lllustration: The Client Help Desk even mentions "harizontal portals” (e.g. Yahoo!, see above) adding

that these are "all-purpose portals." (E055.txt)

«

Note: 1. tryniAAnyinnuTwiAdaasdAnwi

(7

2. Buvinafiatiine leainen I vise AN TN LA AN G TN TIEIN

Linguistic Specification: (ANT) vertical portal (EB02.txt)

Cross-reference: portal (TR007), vertical portal (TRO11)

TRO11 | Eng: vertical portal (EB02.txt) Th: BUNRNIZAN

Grammatical Category: noun Subject Field: electronic commerce—> portal

Definition: LiLihvilunnadayaiannzsnu

lllustration: Few companies as yet have made the transition to the new thinking about intermediary
roles that we explore in the section "Role Types," though vertical portals (or vortals) are starting to

address the directory needs of specific industries and interest groups. (EB02.txt)

Note: 1. titynimAnsimuaTuiaiaasAnst

(7

=3 ' a aal,d ¥ ! A ' a 1 =
2. Lfmmmumumwimmnm‘lﬁmwmwm@mmmmmmzmﬁﬁu bLEIN

Linguistic Specification: (SYN) vortal (EB02.txt), (ANT) horizontal portal (E055.txt)

Cross-reference: portal (TR007), horizontal portal (TR010)
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TRO12 | Eng: electronic publishing (EBO1.txt) Th: IS sdedidnnsating

Grammatical Category: noun Subject Field: electronic commerce

Definition: Witiaeidiannsatindzluuunilsn Wisnisdanany daya gulnnw @es visedatlszan

lllustration: We also need to consider the impact of electronic publishing on the cyber book retailing

business with a long-term perspective. (EB0O4.txt)

o

Note: 1. tryniRAnyinuniuiaiaasdwiuasyiuAnyinuuannisiudws

2. Aulasilszinnil i wilade vz dnsasuuueeulay deldainenlausnn Aseeudlen Wdasn

AUAAZLTNNTANNLFATEANAS

Linguistic Specification: -

Cross-reference: electronic commerce (TR002), content provider (TR013)

TRO13 | Eng: content provider (EB02.txt) Th: glEnsiiiewm
Grammatical Category: noun Subject Field: electronic commerce

Definition: waiiaeiaidnnsafindguuuymiienlvitdnisdayauaziianisine sanldfeanisairaiuinaise

wilawTu sl

lllustration: You can work with a content provider who writes these pages, and each language
section of your Web site will start taking on a life of its own, as well as the characteristics (even

visually) of that culture. (E069.txt)

e o c Y

Note: 1. tiye/mAnvisenisuila

2. BulnsataiiisnglAannA699: s N A ANANNTN WAZANAWANYTALITNNT

Linguistic Specification: -

Cross-reference: electronic commerce (TR002), electronic publishing (TR012)

TRO14 | Eng: online auction (EBO2.txt) Th: nsilseayanaulail

Grammatical Category: noun Subject Field: electronic commerce

o

Definition: Witaeidannsafindglunmieiniluntsuasduiuauasa@udn uavdaus ldauin llaradn

< S
ussqanlylunisgenisiu

lllustration: Bidders patrticipating from different locations, and the ability to alter the length of time the

online auction takes, make a world of difference. (E116.txt)

Note: AUANARNNUANNIALANS

Linguistic Specification: (SYN) on-line auction (EBO1.txt), electronic auction (EB04.txt), e-auction

(E116.txt), Internet auction (EB04.txt)

Cross-reference: electronic commerce (TR002), forward auction (TR015), reverse auction (TR016),
Dutch auction (TR017), English auction (TR018), Yankee auction (TR019), sealed bid auction
(TR020)
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TRO15 | Eng: forward auction (E116.txt) Th: nsdszyasne

Grammatical Category: noun Subject Field: electronic commerce—>online auction

Definition: N91lszyasaulaidntuiiesniiunisanadus

lllustration: Competitive bidding usually gets more advantageous prices for the seller on forward

auctions and for the buyer on reverse auctions. (E133.txt)

o

Note: tTryniAAnyinunTuiAiaasdnwid

Linguistic Specification: (ANT) reverse auction (E057.txt)

Cross-reference: online auction (TR014), reverse auction (TR016)

TR0O16 | Eng: reverse auction (E057.txt) Th: ﬂ’]?ﬂa‘xu‘j@%@

Grammatical Category: noun Subject Field: electronic commerce—=>online auction

Definition: N191lszyanauladndhtuieniiunsgadum

lllustration: In a reverse auction, a single buyer posts a description of needed goods or services on a

marketplace for multiple sellers to bid on. (E133.txt)

o

Note: TryniRAnyinusluyiaiansdnwi

Linguistic Specification: (ANT) forward auction (E116.txt)

Cross-reference: online auction (TR014), forward auction (TR015)

TRO17 | Eng: Dutch auction (E004.txt) Th: nsssyauuusng

Grammatical Category: noun Subject Field: electronic commerce—>online auction

Definition: n1s1lszyjasanlatismtlszyaEusiuazasligs udaran ] anan uazAuganistlszyaiug

d oy
Wallgnnasilszya

lllustration: In a Dutch auction, the auctioneer begins with a high starting price at which level no one
is expected to bid and then lowers the bid gradually until someone buys (See "Bidwords," above.)

(E004.txt)

Note: NUANTANNUANNTALIANTS

Linguistic Specification: -

Cross-reference: online auction (TR014), English auction (TR018), Yankee auction(TR019), sealed

bid auction (TR020)

TRO18 | Eng: English auction (E004.txt) Th: nstlseyauuueanes

Grammatical Category: noun Subject Field: electronic commerce—>online auction

Definition: n1stlszyanenlatidmiuissyaduAaanisazniledu InaEusasadunngn wasgmuy

¥

A gal
PR iT1ANgIgn
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lllustration: An English auction starts the bidding at the lowest acceptable price and solicits

successively higher bids until the auction is closed. The highest bidder wins. (E133.xt)

Note: 1. AUANNAINUANNINLANS

2. Tuszudnannstlszaaarueniannzsageqandgissyaluanziu

]

Linguistic Specification: -

Cross-reference: online auction (TR014), Dutch auction (TR017), Yankee auction (TR019), sealed bid

auction (TR020),

TRO19 | Eng: Yankee auction (E004.txt) Th: ﬂ’m‘ﬂa‘xuﬂml,‘i_l‘]_lLLENﬁ

Grammatical Category: noun Subject Field: electronic commerce—>online auction

Definition: n191lszyasaulaiinin@uaratabes lulsuansnunaualilssys Tnadn@ugauzan

7117 3N uazinan lunnsdszalanIiansL

lllustration: The Yankee auction is a multi-item version of the English auction, where winners are
determined by ranking bids according to highest price, then by largest quantity, then by earliest
time. (E004.txt)

Note: 1. NUANTANNUANNINL AN

' 1
k2 A vl a a

2. Adneiunslszyanuudennumssnfaus AedEutlszyalusangegn wesaiunaudnlunislszyail

v

HfFunnunn uartiulszyasiunsnssylsunndumnseinisilszyala

Linguistic Specification: -

Cross-reference: online auction (TR014), Dutch auction (TR017), English auction (TR018), sealed bid
auction (TR020)

TR020 | Eng: sealed bid auction (E133.txt) Th: miﬂi:aﬂ@éﬁ’u

Grammatical Category: noun Subject Field: electronic commerce—>online auction

Definition: n1silsxgasaulainlidlamasimansdilszyanule Waulssyaitaaniunan uazdruzan

iulszyageqn

lllustration: The sealed bid auction knows two versions: the first price sealed bid auction, and the

Vickrey auction in which the price is that of the second highest bid. (E146.txt)

Note: 1. ttyniAAnsimuaTuiaiaasAnst
2. madszyagduuuiiiiaesdszinnae n19lsvyadusAngegn uwar N9UITYAALIIANTEN YFENNS

Uszayauuninesd

Linguistic Specification: -

Cross-reference: online auction (TR014), Dutch auction (TR017), English auction (TR018), Yankee
auction (TR019), first price sealed bid auction (TR021), second price sealed bid auction (TR022)
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TRO21 | Eng: first price sealed bid auction Th: ﬂﬁiﬂi:g@é’u%mz‘gmm
(E146.txt)
Grammatical Category: noun Subject Field: online auction>sealed bid auction

T
o v A

Definition: N91lszyaduingauzandtiutlsryalusmangagn

lllustration: The introduction presented already the main versions: English auction, first price sealed

bid auction, and Dutch auction. (E146.txt)

Note: tTryniAAnyinunTuiAiaasdnwid

Linguistic Specification: -

Cross-reference: online auction (TR014), Dutch auction (TR017), English auction (TR018), Yankee
auction (TR019), sealed bid auction (TR020), second price sealed bid auction (TR022)

TR022 | Eng: second price sealed bid auction Th: n13Us2yaqUTIANTRY
(E146.txt)
Grammatical Category: noun Subject Field: online auction>sealed bid auction

Definition: N9tlszyasungauzAagiiuilseyalugnngagn usasd1ssRunusalsryageqasuiy

ADIYINTIN

lllustration: A fourth member of this category is the second price sealed bid auction, also called the

Vickrey auction, in which the winner has to pay only the second highest bid price. (E146.txt)

o

Note: ity aiAANYInuNTWiFII0IANA

Linguistic Specification: (SYN) Vickrey auction (E133.txt)

Cross-reference: online auction (TR014), Dutch auction (TR017), English auction (TR018), Yankee
auction (TR019), sealed bid auction (TR020), first price sealed bid auction (TR021)

TR023 | Eng: electronic store (EBO4.txt) Th: FuAannsaing

Grammatical Category: noun Subject Field: electronic commerce

Definition: Witiaeidiannsatindglutiunilsnmeduinuarismslagiansmusiluiuiiwsan

lllustration: Manufacturers-may. sell-their. own.products.on the Internet if their electronic stores have

high visibility. (EB04.txt)

o o o o

Note: yalAnanaeenguAenAIdn “witladaiannseting (electronic

o

QEQ
3)
=
=,
e
')
[nd
D)
=))8
D)
Lo
=
=,

commerce)” (TR002)

Linguistic Specification: (SYN) e-store (EBO4.txt), online store (EB02.txt), on-line store (EBO1.txt),
virtual store (EBO1.txt), electronic storefront (EBO4.txt), e-storefront (E012.txt), online storefront

(EBO1.txt)

Cross-reference: electronic commerce (TR002), electronic mall (TR024)
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TR024 | Eng: electronic mall (EBO1.txt) Th: AudnisAnaiannsatind

Grammatical Category: noun Subject Field: electronic commerce

Definition: witaediannsatindgluuunisnane@uduazisnislaefansuziluumaesaniudiize

AuANAINuARMATIY

lllustration: An EC initiative may include such EC projects as creating a storefront, extranet, or an

electronic mall. (EB04.txt)

o o o

Note: ToyaAAnFaeasaednwiiyalfnanaesnguaanndn “wadiadaidnnseiing (electronic

commerce)” (TR002)

Linguistic Specification: (SYN) e-mall (EB0O4.txt), online mall (EB02.txt), on-line mall (E114.txt), virtual

mall (EBO4.txt), electronic shopping mall (EBO1.txt)

Cross-reference: electronic commerce (TR002), electronic store (TR023), electronic distributor

(TR025), electronic broker (TR026)

TR025 | Eng: electronic distributor (EB04.txt) Th: ALNURIMINEBEaNNIaTng

Grammatical Category: noun Subject Field: electronic commerce->electronic mall

Definition: AutinnsAndiannsatindniduannansgiuiagenlunisa e @ud1uaznisnsziunia

AUMasLn

lllustration: As briefly defined in section 2.4, an electronic distributor takes full responsibility for

fulfilling orders and collecting payment. (EB04.txt)

o Y o

Note: 1Ty aRAnisaeasasAniiinualfvanaesngauaan1dn “audnisaiaiannsaiingd (electronic mall)”

(TR024)

Linguistic Specification: (SYN) e-distributor (E066.txt), online distributor (E097.txt)

Cross-reference: electronic mall (TR024), electronic broker (TR026)

TR026 | Eng: electronic broker (EB04.txt) Th: WaUTnaannIaiing

Grammatical Category: noun Subject Field: electronic commerce=>electronic mall

Definition: AugN1sABIANNsaTindN auasHan e mUAuABumasin

Illustration: Electronic brokers only introduce suppliers who deal with the items that the customers

are looking for. (EB04.txt)

o (93 o

Note: 1eyaRAnisaeazasdniiinyaliuanaesnguaandn “audnisdawdannsaiing (electronic mall)”

(TRO24)

Linguistic Specification: (SYN) e-broker (EB04.txt), online broker (EB02.txt)

Cross-reference: electronic mall (TR024), electronic distributor (TR025)
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TR027 | Eng: online stock trading (EB02.txt) Th: nsTeaeudnnindaaulanl

Grammatical Category: noun Subject Field: electronic commerce

Definition: wamigeiaiannsatindguuuumieiiilunisgeanawanningsinge

lllustration: Online stock trading has become a popular use of the Internet. Financial institutions that

sell stocks and bonds over the Internet provide customers with stock and bond tracking services

and the ability to trade online. (EB03.txt)

Note: AUANARNNUANNIALANS

Linguistic Specification: (SYN) online trading (EB04.txt)

Cross-reference: electronic commerce (TR002)

TR028 | Eng: electronic marketplace (EB02.txt) Th: AA1ANABLANNIANNE (THR28)

Grammatical Category: noun Subject Field: electronic commerce

Definition: Witiaeiaidnnsadndzutiuviisniduuwmnassongtouaziaaawunnnisinduesdnsgsia

WATANLIUNNT TR TTUINAURN WA WD FLTIR

lllustration: Electronic marketplaces are specifically designed to enable multiple buyers and multiple

sellers to interact and to collaborate. (E159.txt)

Note: -

Linguistic Specification: (SYN) e-marketplace (E058.txt), e-Marketplace (E057.txt), digital

marketplace (E070.txt), hub (EB02.txt), exchange (EB02.txt)

Cross-reference: electronic commerce (TR002)

TR029 | Eng: horizontal marketplace (E141.txt) Th: paananeiall

Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

Definition: AANANANAIANNIANNANTIULNAIT AU AUALAZLIZNTNVAMNAEFENIN98 ANIEINA

lllustration: But a manufacturer of office cubicles might lean towards a horizontal marketplace with

an office furniture and.equipment category. (E141.txt)

T T
o [ oAl o s o

Note: 1. tityniRAwideRsaeAwindyalaldaanida “iuviniald (horizontal portal)® (TRO10)

2. WUA1I1 “horizontal exchange”

(http://www.aug.edu/~sbamdm/ecommerce/Lecture/lecture11.htm)

Linguistic Specification: (SYN) horizontal e-marketplace (E058.txt), horizontal digital marketplace

(E070.txt)

Cross-reference: electronic marketplace (TR028), vertical marketplace (TR030)
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TRO30 | Eng: vertical marketplace (E141.txt) Th: AAIANANLANIZANY

Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

Definition: Aaanansdiannsaindniuunasions@uduaziznisanizitusendeasdnagsna

lllustration: A veterinary supplier, for example, would prefer a vertical marketplace targeted at the

veterinary industry over a horizontal marketplace aimed at indirect goods. (E141.txt)

[N -2 o )

Note: ryaiAnsiAaensaednyintiyaldliaan1d “invinanizanu (vertical portal)” (TRO11)

(7

Linguistic Specification: (SYN) vertical e-marketplace (E058.txt), vertical exchange (E070.txt)

Cross-reference: electronic marketplace (TR028), horizontal marketplace (TR029)

TRO31 | Eng: public marketplace (E141.txt) Th: ARIANANAITITUY

Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

Definition: paanansdiannsafindnsanddeuazdanaaiuounan tneluiffaevzedaumaladudnaes

WiaALANAAIA uazAuAn lunanaluAuAuaziFniviall

lllustration: Public marketplaces are good choices for sellers and buyers interested in ordinary, non-

production goods and services. (E141.txt)

Note: 1itynjRAwyisnanisuila

Linguistic Specification: (SYN) public exchange (E003.txt), (ANT) private marketplace (EQ70.txt)

Cross-reference: electronic marketplace (TR028), horizontal marketplace (TR029), vertical

marketplace (TR030), private marketplace (TR032)

TR032 | Eng: private marketplace (E070.txt) Th: AAIANANNAIUN

Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

Definition: AaAnasdiannseiindnaninanidn Ineeadlfaesaineuazfananaiase viaguigss

wieauarfianaiuse dniunainuesnaniuszatEnIsanI siw

lllustration: Private marketplaces restrict membership to preserve some affinity around a particular

product or service or an industry. (E141.txt)

o

Note: 1. TryniAAnyisensuila
= I % o Py ' A ° a '
2. iantasadadiudeyanisduinndinaianaeasnsne wasandlunisingsnianislunguaes

2%

Linguistic Specification: (SYN) private exchange (E003.txt), (ANT) public marketplace (E141.txt)

Cross-reference: electronic marketplace (TR028), horizontal marketplace (TR029), vertical

marketplace (TR030), public marketplace (TR031)
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TRO33 | Eng: buyer-driven e-marketplace Th: pananawatannsetindlasffie
(E172.txt)
Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

T L7072
o o KR a ¥ ¥ 1

Definition: Aaianasdiannsatindnansaaulnanguidainadntedusianguatiuni@unedion

a

lllustration: Of the four types of e-marketplace, buyer-driven e-marketplaces are purely business-to-

business (B2B). (E172.txt)

o & o o o o

Note:  UyniAAnsiAneRFa AW JANANI9INANABANGT “AAIANA1NBLANTNIBTNE (electronic

marketplace)” (THR28)

Linguistic Specification: (SYN) buyer-oriented marketplace (EB04.txt), customer-oriented

marketplace (EBO4.txt)

Cross-reference: electronic marketplace (TR028), sell-driven e-marketplace (TR034), independent e-

marketplace (TR035), technology provider e-marketplace (TR036)

TRO34 | Eng: sell-driven e-marketplace (E172.txt) | Th: Aa1Anansaanynsaiindlaeguns

Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

Definition: AaAnasdiannsatindnansaaulnanguguenaeinisneduduuueaulal

lllustration: ii. sell-driven e-marketplaces - established by a consortium of suppliers/sellers that are

looking to sell their products on-line via the e-marketplace (E172.txt)

o A o I8 aa %

Note: yalRAnWiseeRsasAniiyniAnanaeangumanngn “na1ananedLannsaiing (electronic

(7

marketplace)” (THR28)

Linguistic Specification: (SYN) supplier-oriented marketplace (EBO4.txt), seller-oriented marketplace

(EBO4.txt)

Cross-reference: electronic marketplace (TR028), buyer-driven e-marketplace (TR033), independent

e-marketplace (TR035), technology provider e-marketplace (TR036)

TRO35 | Eng: independent e-marketplace Th: ranaNaNsBLANNIatindaass
(E172.txt)
Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

Definition: AaNANANAIANNIatindnansstulnsafnsaasy A laainnisaniivanunaininsidly

o ﬁ/dy ¥
AILNUADIHTRUASH UL
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lllustration: iii. independent e-marketplaces - established by independent organisations, whose main

motivation is to obtain revenues through operating the marketplace on behalf of buyers/sellers.

(E172.txt)

v o o o/ wa

Note:  tityaAdnsidoedzdednsityalivanaeanguasnidn “nanana1sg@iannseiing (electronic

o o

marketplace)” (THR28)

Linguistic Specification: (SYN) intermediary-oriented marketplace (EBO4.txt)

Cross-reference: electronic marketplace (TR028), buyer-driven e-marketplace (TR033), sell-driven e-

marketplace (TR034), technology provider e-marketplace (TR036)

TRO36 | Eng: technology provider e-marketplace | Th:  maianasd@iannsaiindlaadliuinag

(E172.txt) waluladi

Grammatical Category: noun Subject Field: electronic commerce—>

electronic marketplace

T L7 72
Ao o K

Definition: Aaanansdiannsaiindndnscaniaaliisniamelulagnaianansdiannsaiind

lllustration: iv. technology provider e-marketplaces - established by an e-marketplace technology

provider. These are very similar in principal to independent e-marketplaces, but the motivation for
the technology provider to set up the e-marketplace can be quite different to those of a company

establishing an independent marketplace. (E172.txt)

v o

Note: tUTUR RANA2ED QV;I/W mmtflﬂﬂﬂ"ﬂﬂﬂﬂ@ﬂﬂ@ﬂ’]ﬁl’] “ﬁl@’)ﬁ]ﬂ@’]\‘i%@ﬂﬂi‘@ﬁﬂﬁ(eleCtFOHiC

o

marketplace)” (THR28)

Linguistic Specification: -

Cross-reference: electronic marketplace (TR028), buyer-driven e-marketplace (TR033), sell-driven e-

marketplace (TR034), independent e-marketplace (TR035)

TRO37 | Eng: market maker (EBO4.xt) Th: §15m13naTn (THR28)

Grammatical Category: noun Subject Field: electronic commerce=>

electronic'marketplace

T 17
val o o

Definition: £N4Asuarguan1sa1BuLIaInaIananadnnsatindludiusine Iidulldaaans

=
TIUTU
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lllustration: The market maker assumes the responsibility of e-Marketplace administration and

performs maintenance tasks to ensure that the e-Marketplace is open for business. (E058.txt)

Note: 1. nH1frefuinsnainiiausaIuAnnIsafineuesnatnllauisdnmdetndunugiu
amzidouann@n uazlinisaduayuiazsnisummanaunan

A o = 2 9o a v | ¥ "
2. IuﬂQWMMNﬁﬂﬂﬂuﬂuuﬂuMﬁﬂnﬂ "Eﬂqﬂuﬁwﬂﬂqﬁﬂlﬂﬁm@qﬁluLﬂuvlaﬂmqﬂﬂqqﬂm@ﬂﬂq?ﬁlﬂﬂmu

Linguistic Specification: -

Cross-reference: electronic marketplace (TR028)

TRO38 | Eng: online merchant (EBO1.txt) Th: tﬁﬁ’mmﬂmﬁf

Grammatical Category: noun Subject Field: electronic commerce

Definition: filsznaunisnidiadBiannsaiindivanisanedusvisaiinisiagldaume fidadudenans

lllustration: Once a merchant account and third party processor have been selected and

established, an online merchant can begin to accept credit card payments. (E030.txt)

Note: NUANARNNUANNTNLANT

Linguistic Specification: (SYN) on-line merchant (EB01.txt), Internet merchant (EB01.txt), Web

merchant (EBO4.txt), web merchant (E020.txt)

Cross-reference: electronic commerce (TR002)

TRO39 | Eng: navigation bar (EBO2.txt) Th: LN

Grammatical Category: noun Subject Field: electronic commerce—>Web site

. agr ! d‘ =3 o a A @ a ell 3| o A Qlld d‘ dJ ° v a o
Definition: daunilsnaaiulasinndiadaidnnsatndnidugasaaanninisdenlasdeazrigaanlids

dansing ludulast

lllustration: The basic commercial Website pattern has established itself and can be summed up by

the typical navigation bar: home | products | services'| jobs |-about | contact. (EB02.txt)

o

Note: tryniRAniAen1suLla

Linguistic Specification: -

Cross-reference: hyperlink (TR125)

o

AR BaangAnTg

o

AR BaangAnTg
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TRO40 | Eng: search engine (EBO1.txt) Th: TlsunsuAumn (THR35)

Grammatical Category: noun Subject Field: electronic commerce>Web site

o

Definition: dauvilsraaiuladnidiadaidnnsadndnidultlsunsudwsudunianansiaeldad Aoy

971 UAIUAAIAIUMUIMTRIIENN@NANITINLANENATY T

lllustration: The search engine finds any reference to a given word on that site. (EB03.txt)

17
o aal

Note: AnyiAntiiaaan luirdne ulwirmindlwduladiustwimidlullsunss

Linguistic Specification: (SYN) site search engine (EB03.txt), on-site search engine (E117.txt)

Cross-reference: search engine (TR008)

TR041 | Eng: online catalog (EBO1.txt) Th: wanzaanaaulal

Grammatical Category: noun Subject Field: electronic commerce>Web site

Definition: #2uniieraaiylainiaiaediannsaBndnas o uLARaan 5998 ANLA L3N T uU e la1]

a o a a o e Y v ¥ d‘ o o ¥y 1 ¥ dl %
Nﬂ’]@ﬁu’ﬁﬂLLﬂzgﬂﬂ’]WﬂJﬂdNﬂﬁmmsﬂWiﬂNﬂ')ﬂ"ﬂ’ﬂH@ﬂuﬂ Z\‘HM?‘LIT?JHM’]LL@%IM?I@NM@LLﬂQﬂﬂ’] InengnAN

al

3 v

ANNNTDAUNNRUANNFRINT LA

lllustration: For merchants, the objective of online catalogs is to advertise and promote products and
services, whereas the purpose of catalogs to the customer is to provide a source of information on

products and services.

Note: AUANARNNUANNIALANS

Linguistic Specification: (SYN) electronic catalog (EB04.txt)

Cross-reference: shopping cart (TR042)

TR042 | Eng: shopping cart (EBO1.txt) Th: 51w (THR24)

Grammatical Category: noun Subject Field: electronic commerce—>Web site

T
vy a

e egn ! = 3 - a L ;@ a  ed o oo G a ¥ ¥

Definition: mwm%\mu%mwmmﬂ@L@ﬂm@unawLﬂugﬂmmmumwmmmmmumuquﬂmh
a ¥ g A d’j dl o o a 1 QI A =3 ¥ g

UTNAUATZIIIN e nTaetn lldnre Rumald Tnaanunsainvdeausanisduan luseudng

neler

lllustration: Suppose Tom has selected a PC from JCPenney. Tom can then place the items in the

shopping cart and click the checkout button to order. (EB04.txt)

Note: lamauzaslisunsuiianaduglsniduizanzningudn

Linguistic Specification: (SYN) electronic shopping cart (EB04.txt), virtual shopping cart (EB03.txt)

Cross-reference: online catalog (TR041)
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TR043 | Eng: domain name (EBO1.txt) Th: Falawu (THRO8), Talum (THR34)

Grammatical Category: noun Subject Field: electronic commerce>Web site

Definition: Tauanunasnagraiulsfundumasiis

lllustration: Choosing a domain name that is easy to remember is particularly important for repeat
customers who may want to return to the site quickly without going through a search engine.

(EO14.txt)

Note:  Falanuudaiudon daeqn Gemdussdusie Guainwangaldnisdisvesde Tnaiiy
ANNATGL LT top-level domain, second-level domain, third-level domain Wa¥ fourth-level domain

SHpITAY

Linguistic Specification: -

Cross-reference: top-level domain (TR044), generic top-level domain (TR045), country code top-

level domain (TR046), cybersquatter (TR047)

TR044 | Eng: top-level domain (EBO1.txt) Th: mqaimmu*

Grammatical Category: noun Subject Field: Web site->domain name

Definition: duiagn9u0ngnaesdelamy asendainvisasiaueaiulosii

lllustration: One of the ways that has been proposed to minimize the disputes over domain names is

to allow additional top-level domains (e.g., tv, which would produce an address like www.abc.tv)

and to permit additional companies to administer the new domains (Hakala and Richard 1996).

(EBO4.txt)

Note: -

Linguistic Specification: (SYN) Top Level Domain (EB02.txt), (ABBR) TLD (EBO02.txt)

Cross-reference: domain name (TR043), generic top-level domain (TR045), country code top-level

domain (TR046)

TRO045..| Eng: generic top-level domain-(E150.txt) Th: mq@‘[mmuizﬁumm*

Grammatical Category: noun Subject Field: domain name=>top-level domain

Definition: analamunlsznausaasdneeattiasainsadmiunisldauluseduana

o

AR BaangAnTg
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lllustration: There are currently only three top-level domains available for registration by anyone,
regardless of their country of origin or the nature of their business: .com, .net and .org. These

domain names are referred to as "generic" top-level domains, or "gTLDs." (E150.txt)

Note: 1laqiTudl 14 ananlsfuaymaliannziiow 16un .com, .edu, .gov, .int, .mil, .net, .org, .biz,
. ISkS Ao = Ay o o A
info, .name, .pro, .aero, .coop Uax .museum Hinanafigannzidauansnsnanlalaeliidedndn Ao
. . 1 d‘ = Y& dl 3| < rdl o 2
.com, .net, .org, .biz WAY .info mumqmuj @mmmmﬂuimﬂmmmLﬂquu"LsﬁWWNmmmqﬂ?m\m
208N AN 11U .museum  Auduidulasdfiadet vse pro dwiuivlafuedndsznetianansing

LU NUNANNLAZUNNET

Linguistic Specification: (ABBR) gTLD (E150.txt)

Cross-reference: domain name (TR043), top-level domain (TR044), country code top-level domain

(TRO46)

TR046 | Eng: country code top-level domain Th: analawmuszAuLlszng’
(EBO1.txt)

Grammatical Category: noun Subject Field: domain name->top-level domain

Definition: anatamuiitlsznayssafdnseaesmagaiumiatlszma Midwindsanasingeg

lllustration: Other top-level domains popularly advertised for registration by anyone, such as ".tv" and

".md," are actually top-level domains assigned to particular countries as country code top-level

domains (".tv" is the country code for Tuvalu, and ".md" is the country code for Moldova). (E150.txt)

Note: -

Linguistic Specification: (ABBR) ccTLD (http://www.udel.edu/alex/dictionary.html)

Cross-reference: domain name (TR043), top-level domain (TR044), generic top-level domain (TR045)

TRO047 | Eng: cybersquatter (E128.txt) Th: éﬁu%ﬁ@imuu

Grammatical Category: noun Subject Field: Web site->domain name

Definition; e lawwiie uasswanalsylumilaginay

lllustration: In'less than two years, WIPO has received more than 3,000 complaints-from people and
companies concerning cybersquatters, who are usually accused of registering their sites under
names to which they have no legitimate claim and trying to make big profits by selling them.

(E128.txt)

Note: 1. tryniRAnyinunTuiadaasAw

*a o

Wl eeangAnig
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2. NUA1I “cyber squatter” (http://www.tannedfeet.com/cybersquatting.htm)

3. cybersquatter 81auNNEIINTNENAzIIAANEN9ABIANNIRTNARW Faafila witlaqiutienldlu
A doayaX co 4 s 4 Y

AuvnaaNleun N nsuaasnualaslamifenana iy n1sendialamudaaTan1inisdnge

a % a dl v ° dl :j/ %V Y a %
AuAnaiianile udaindelawwiuldanalfunidnaedudn

Linguistic Specification: (SYN) cyber-squatter (E029.txt)

Cross-reference: domain name (TR043)

TR048 | Eng: Web hosting (EBO4.txt) Th: nsfudnidules, Wulaams

Grammatical Category: noun Subject Field: electronic commerce>Web site

Definition: N9LFNsRuNUWATaIAeNRate A witnIdagaiy lafiamaunsmmsumnafidn

lllustration: The upside of outsourcing your Web hosting is that you can count on greater uptime,

more reliable network access, and cost savings right from the beginning. (E038.txt)

o o & [ 3 7 ¥4

Note: 1. HryafRAwimunlusidia Ay
2. FIUANARINUANNTAL AN
3. UBNANNITLININUNLALE9IINDNLTNITANABDUWNDTLTIN 24 G139 LATAMNTILUAAN N ATIA

AN

Linguistic Specification: (SYN) web hosting (E012.txt)

Cross-reference: shared hosting (TR049), dedicated hosting (TR050), co-location (TR051), Web host

(TR052)
TRO49 | Eng: shared hosting (E014.txt) Th: ns5usniiulflae IdnuRsanin
Grammatical Category: noun Subject Field: Web site=>Web hosting

Definition: n1sfushnidulasuanwosiivdeyaduloiane widldludinefinen

lllustration: There are quite a number of hosting options such as Shared Hosting, a client's web site
is located on an Internet Service Provider's (ISP) shared web server; Dedicated Hosting, a client's
web site is located on an ISP's dedicated web server; and Co-location, a client's web site is located

on his own web server and he merely connects it to Internet through an ISP. (E014.txt)

Note: -

Linguistic Specification: -

Cross-reference: Web hosting (TR048), dedicated hosting (TR050), co-location (TR051), Web host
(TR052)

*a o

Wl eeangAnig
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TRO50 | Eng: dedicated hosting (E014.txt) Th: ns5udndulefuuugd@snes

Grammatical Category: noun Subject Field: Web site>Web hosting

Definition: nsfuehnidulafludnwosiiudaya i udinesnanulidmiubulafaman

lllustration: There are quite a number of hosting options such as Shared Hosting, a client's web site

is located on an Internet Service Provider's (ISP) shared web server; Dedicated Hosting, a client's

web site is located on an ISP's dedicated web server; and Co-location, a client's web site is located

on his own web server and he merely connects it to Internet through an ISP. (E014.txt)

o

Note: 1itynJAANYinuuluiFiaasAwy

Linguistic Specification: -

Cross-reference: Web hosting (TR048), shared hosting (TR049), co-location (TR051), Web host

(TR052)
TRO51 | Eng: co-location (EQ14.txt) Th: Ns5uenipseadsnines
Grammatical Category: noun Subject Field: Web site=>Web hosting

Definition: nnsfueni3ulas ludnsnizdudanyiawesedsnne fsideyaiulafaasgnan inedause

Inapsiutasdty i naumafidnuna iy

lllustration: There are quite a number of hosting options such as Shared Hosting, a client's web site
is located on an Internet Service Provider's (ISP) shared web server; Dedicated Hosting, a client's
web site is located on an ISP's dedicated web server; and Co-location, a client's web site is located

on his own web server and he merely connects it to Internet through an ISP. (E014.txt)

T
o a P

Note: 1. tiyaRAniAaeRsaeAnImAR TR 39 “uinasiuelnipsaaisniaas (co-location)” (THR56)

[%

4‘ ' = o % = =3 % 1 =3
2. ﬂ’1§‘L°]]'E]3J[ﬂ‘ﬂimﬁl[ﬂi‘\‘iu@ﬁ’lqiﬂ@"m%‘ﬂL?EIﬂQLQUVLGﬁﬂwLWﬂEI’NTQﬂL?’)

Linguistic Specification: -

Cross-reference: Web hosting (TR048), shared hosting (TR049), dedicated hosting (TR050), Web
host (TR052)

TRO52 | Eng: Web host (E071.txt) Th: Jlvsnasiueniiulas, Bulaas

Grammatical Category: noun Subject Field: Web site>Web haosting

a0 oy oa L v o a e oA A o o o . o
Definition: U3t lduan1siui lunsdmmadnlas iasaedie Auuziin LRSNINENTFINT Nauflu

Awiuiiulas uasin i ldaume fidadnfadulesfiiuls

lllustration: Nearly 80% of respondents who are outsourcing have signed service-level agreements,
and 75% said they are able to monitor the performance and availability of their e-commerce

applications at the Web host. (EQ71.txt)

o o o o [

Note: 1. tityniAAnyimuuTuiAiaaAny

(7

2. UANARINUANNITAUANS
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Linguistic Specification: (SYN) web host (E111.txt)

Cross-reference: Web hosting (TR048), shared hosting (TR049), dedicated hosting (TR050), co-

location (TR051), Web host (TR052)

TRO53 | Eng: Webmaster (EB04.txt) Th: faualiu (THR34), uxaimes (THR38)

Grammatical Category: noun Subject Field: electronic commerce>Web site

ey Dd‘ ° ¥ dl = % =3 v =X o ¥
Definition: QVW]’]MLL’W]@LL@V’]Q’]NLiﬂU?‘ﬂﬂm@ﬂLQUiEﬁﬁqunﬂﬂ mumumm@ﬂmﬂgm@g@

lllustration: Many ecommerce Websites have been set up to take orders, which are then printed out

by the Webmaster and routed to the sales department via the internal mail. (EB02.txt)

Note: -

Linguistic Specification: (SYN) webmaster (EQ01.txt)

Cross-reference: electronic commerce (TR002)

TR054 | Eng: credit card (EBO1.txt) Th: URsATAR (THR32)

Grammatical Category: noun Subject Field: electronic commerce—> payment

. e aa o = dl Pz o Yo = a d‘ o 4} £ o d‘ Y o 1 a v
Definition: 35915¢3uNgna1TRs WU RUANTaa I uIUUTNaINsUIAspantTRg 1N lddnssAAud
WATLINNT YFR0aURUEs IpaauIANIazIinRLYTe 1119 RUALITAAINATY 1l RWALITZEIZINATN

Avuald (THRO3)

lllustration: To accept credit cards on your web site, you will need an Internet merchant account with

a bank (known in e-commerce language as an "acquirer"). (EB03.txt)

Note: 111357 145 uAnBennaalunisdnsziunisaumesiin

Linguistic Specification: -

Cross-reference: issuing bank (TR055), Internet merchant account (TR056), acquirer (TR057),
merchant bank (TR058), merchant account provider (TR059), merchant service provider (TR060),
independent sales organization (TR061), credit card processor (TR062), payment gateway (TR063),
debit card (TR064), electronic wallet (EBO1.txt)

TRO055 | Eng: issuing bank (EB04.txt) Th: ﬁuﬁﬂﬁiéﬂﬂﬂﬁ’mi (THR31)

Grammatical Category: noun Subject Field: payment->credit card

. g dl 3| ¥ o a
Definition: ﬁu’?ﬂ’]ﬁ“l/ll,ﬂu%ﬂ@ﬂllﬁ]ﬂﬂi‘ﬁﬁ]

Illustration: The amount is transferred from issuer to brand. The same amount is ducted from the

cardholder's account in the issuing bank. (EB04.txt)

Note: -

Linguistic Specification: -
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Cross-reference: credit card (TR054), merchant bank (TR058), credit card processor (TR062),

payment gateway (TR063)

o

TR056 | Eng: Internet merchant account (EB03.txt) | Th: m%ﬁ”wmﬁumaﬂﬁm

Grammatical Category: noun Subject Field: payment->credit card

o

Definition: ﬁmdﬁﬁj”mumﬂmmmmwrﬂmﬁmimumiwNumﬂumlmmmmq@w,ma?l,um% Tneayld

Y a A
’ﬂqQ@QLNﬂﬁJﬂqi‘Vﬁﬁﬁ‘ﬂﬁ‘?N

lllustration: An Internet merchant account is designed to allow you to process Internet credit card

transactions through a credit card processing network. (EB03.txt)

Note: 1. tryniRAnyisaenisuila

'
= s

2. swmsluiideraidufasunensiesviseanitunisSuaug Mdufouny uasilnydddmisdunesiiail
Ladldunnatainydsuians wiiludadanidnauaaefudydddeuwmefidnvseaiua inasusgAn

o D | 5% P o a a T & =fX o o v a
agfiasreitlninyasuanstinydlvaisaeie 1 lunsiiganssunsinsinnisgumesidn Asdninliing

ANFUALILEIAN NN

Linguistic Specification: (SYN) Internet Merchant Account (E044.txt), merchant account (EB03.txt),
Merchant Account (E067.txt), (ABBR) IMA

(http://www.nortex.com/support/webhelp/glossary_of_terms.htm)

Cross-reference: credit card (TR054), acquirer (TR057), merchant bank (TR058), merchant account

provider (TR059), merchant service provider (TR060), independent sales organization (TR061)

TRO57 | Eng: acquirer (EBO1.txt) Th: fAAN13g3N3TH

Grammatical Category: noun Subject Field: payment—=>credit card

Definition: #0117UN"19RUMTsUIATIRENTEUTEAINIBUMASIIN LaTAANI9INLNIIFINTTH

lllustration: The acquirer processes the merchant's credit card authorizations and payments.

(EBO1.txt)

o o

Note: 1. Utl ﬁW BN U AR ANY

(7

a

2. ‘J_mLLﬁmwlﬁmmﬁmuLﬂuﬁéﬁLuuq?niiuﬁmaLﬂiﬁm

al

Linguistic Specification: -

Cross-reference: credit card (TR054), Internet merchant account (TR056), merchant bank (TR058),
merchant account provider (TR059), merchant service provider (TR060), independent sales

organization (TR061), credit card processor (TR062), payment gateway (TR063)
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TRO58 | Eng: merchant bank (E030.txt) Th: swANsdaeaTyd

Grammatical Category: noun Subject Field: payment->credit card

! = o

e ege = v Ay a - & ° a a t% vy A
Definition: TUIANTNBANUTYTHAINNAUNDTLUR Lmz%mLuumimqmmu‘mngmmammm

99N9TNAATY

lllustration: The distinction here is whether you must involve the service for each payment you

accept of if you can communicate directly with your payment acquirer or merchant bank. (E040.txt)

= o !

Note: su1A9d109TtyTazinAnassuillandvatszudnadesas 2-10 1asaan1ne neunaziauRudn

v A ¥y andl ° a o a 3| -ﬂl < v
UUTUBIHAN &quwmLuuﬁqimiuummmmwLﬂuqm@mmmim

Linguistic Specification: (SYN) acquiring bank (EB04.txt)

Cross-reference: credit card (TR054), issuing bank (TR055), Internet merchant account (TR056),
acquirer (TR057), merchant account provider (TR059), merchant service provider (TR060),

independent sales organization (TR061), credit card processor (TR062), payment gateway (TR063)

TRO59 | Eng:  merchant ~ account = provider | Th: liivsnastiayaefn

(EO42.txt)

Grammatical Category: noun Subject Field: payment->credit card

yd‘ Y a v Ayvy a o @ o a o a = Y a v aAvy
Definition: Qw‘Lummmmmmmmummmmme’nuugiﬂﬁuummmm ﬂ?@IMU?ﬂq? TUTHATINN

AU FIALFALNENBEINaLR N

lllustration: Once a relationship with a merchant account provider or acquiring financial institution is

set up, the institution then deposits daily credit card sales into the merchant's account after

deducting certain fees. (E041.txt)

o

Note: 1. tyniRdAwviaaanisuila

o A

2. gliEnaTitydgAnaginAnsssNteNie lausenT BN RsIAIRR N Ty T e AN

4 O]

Linguistic Specification: (ABBR) MAP (E020.txt)

Cross-reference: credit card (TR054), Internet merchant account (TR056), acquirer (TR057),
merchant bank  (TR058), merchant  service provider (TR060), independent sales organization

(TRO61)

TRO60 | Eng: merchant service provider (E041.txt) | Th: gl13N19AWEAN

Grammatical Category: noun Subject Field: payment->merchant account provider

Definition: 541A"9 84ANINNIINLBATT WIRLFENDW] NIHLENNIANTHUGINITNNIINITEULAZAT

lllustration: These accounts can be established through merchant service providers (MSPs) such as

*a o

Wl eeangAnig
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banks or via independent service organizations (ISOs). (E041.txt)

Note: 1. 1ityaiRdAwvisnanisuila

o k2

2. unauviseamity@gAn i usdunewienmuadignAndadliaaindgiies urauisdnednlianduses

¥ T
X

Y o dezaz = |
! TR A ’1ﬁml:ﬂumimLuumummﬂgumﬂumqwum

Linguistic Specification: (ABBR) MSP (E041.txt)

Cross-reference: credit card (TR054), Internet merchant account (TR056), acquirer (TR057),
merchant bank (TR058), merchant account provider (TR059), independent sales organization

(TRO61)

TRO61 | Eng: independent sales organization | Th: 89ANIN13UNLRATY

(EQ77.txt)

Grammatical Category: noun Subject Field: payment->merchant account provider

Definition: 13Mea4ANsy Wi snAsaliugsngssnTinaAsaneaulal usananesendnaganiu

swAadreiyd InaRneAsssaiiinluniaviaganasniite AnanannFasazIesenn1ng

lllustration: Independent Sales Organizations (ISOs) that "sell" Merchant Accounts place you with a

Merchant Bank -- for a fee. (EQ77.txt)

Note: 1. 1ityniRdAwvisnenisuila

=K o o

] 1 v Avy ¥ v ¥ 3| i/i/ d‘ a vy M v d"
2. daulnnjazeaniny@gAnliseg gnArasinasiiugAnvetiny@dAainsuiansldls Wesansuiang

o

3 oA ‘dl ' | 2 %3 ¥ v
Winanlanu@asunniilyl LLWUW\?LLM\‘IIWQﬂﬁ’ﬂ‘]] UTNA RN N sﬂ\TLﬂuﬂ’]?ﬂi‘”V]’Wmmﬂ{]ﬁN’m

a

Tunnaivud

Linguistic Specification: (ABBR) ISO (E041.txt)

Cross-reference: credit card (TR054), Internet merchant account (TR056), acquirer (TR057),

merchant bank (TR058), merchant account provider (TR059), merchant service provider (TR060)

TR062 | Eng: credit card processor (E077.txt) Th: fALHunsiRsAIAm

Grammatical Category: noun Subject Field: payment->credit card

o

Definition: f§AMitiugsnssuiinsiashs luyndunauszninegin sunanIdaanting uazgliusnisloydga

lllustration: Most credit card processors will now connect you directly to their bank's computer with a

processing terminal. (E094.txt)

Note: 1. tryniRAnsiAaantsuila

ildl o ¥ dl 3| ¥ o a o a | ¥ a % Yy & v
2. wmummﬂumm’nuumanmmmmm@Lﬂu;:ﬂmmmimuamﬂim

al

Linguistic Specification: -

Cross-reference: credit card (TR054), acquirer (TR057), merchant bank (TR058), issuing bank

(TR055), payment gateway (TR063)
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TR063 | Eng: payment gateway (EBO1.txt) Th: NlluuLNALET

Grammatical Category: noun Subject Field: payment->credit card

Definition: szuunsRueanlaiidusnmenssuinaiulasnifinddidnnsefinduasdantiunisting

v ¥o a

a dl ) v o a 1 o % 4 9/913 *
memmmwmﬂ@ummimmam\iﬂ@@mnﬂiﬂmmmLuumi LL@QLL@\?SLMH"EQV]?’]‘LIN@?J@\@TH??N

al

lllustration: The role of payment gateway is to connect the Internet and proprietary networks of bank.

(EBO4.txt)

Note: AUANAANNUANNTALANTS

Linguistic Specification: -

Cross-reference: credit card (TR054), acquirer (TR057), merchant bank (TR058), issuing bank
(TRO55), credit card processor (TR062)

TRO064 | Eng: debit card (EBO1.ixt) Th: TRswadn (THRO3)

Grammatical Category: noun Subject Field: electronic commerce—>payment

P

Definition: 23113281 M1Tnsd11151 lanRun1sdannsaind lud e niilunisdnsyiduluanisiu Tns

a o o Ao P o ° v4 o aaa
Lﬁungﬂﬁﬂ@’]ﬂuﬂ_’lmwuw LL@:%'N’]EJVLWmm@’mﬂumuiu‘lmﬂmuﬂg

lllustration: When you use a debit card, the amount is immediately deducted from your checking or

savings account. (EB04.txt)

1% 5%

Note: ffnlxsiavdaAsssnitianiaiinisloutu

Linguistic Specification: -

Cross-reference: credit card (TR054)

TRO65 | Eng: electronic check (EBO1.xt) Th: virgLannsatind (THR13)

Grammatical Category: noun Subject Field: electronic commerce—>payment

. =ao A A oy o Y oA =g o 4 o =
Definition: 15113 RunAdaALNTIdAsITHaT WillAaudeaa Ny ldnizasnnduaedidannsaiind

W (THR25)

lllustration: With-electranic checks, the payor (eitherran-individual.consumer or-a business) instructs

its financial institution to pay a specificcamount to another party, the payee. (EBO1.txt)

Note: siaaldsnriuayndaaiannsatind

Linguistic Specification: (SYN) e-check (EBO4.txt)

Cross-reference: electronic checkbook (TR066)

" 1oUMA WAL TR
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TR066 | Eng: electronic checkbook (EB04.txt) Th: ayadpaiannseiind

Grammatical Category: noun Subject Field: payment->electronic check

Definition: ginsnfaidnnsatindn1an1sRundirgasiladingia nyuaganssnszuazdausin Tufuses
Tsunsudwiudandensensiuaf uarldsunsudmiuinamaw lnsegluanifmnidna Idduin

ATRADLLATITWTE IR ABLANNIATRNE

lllustration: Since the electronic checkbooks autonomously validate the authorization of check

issuance, SafeCheck can prevent the ill-intentioned default-risky check issuance. (EB04.txt)

o Y o o

Note: 1ityaiRdnsidaedsssdnsityniAndnaasnguasnidn “iniannseiing (electronic  check)”

(TRO65)

Linguistic Specification: -

Cross-reference: electronic check (TR065), smart card (TR067)

TRO67 | Eng: smart card (EBO1.txt) Th: 11R7aN16 (THR34), 4N156N1TA

Grammatical Category: noun Subject Field: electronic check—> electronic checkbook

Definition: 1iswanafnfidgilawnadnmiiuniudeyaaiuousnn (THR24)

lllustration: A smart card is a small plastic card that looks similar to a credit card, but it contains a

microprocessor and storage unit. (EBO1.txt)

Note: NUANTANNUANNTNLANS

Linguistic Specification: -

Cross-reference: electronic checkbook (TR066), electronic purse (TR074)

TR068 | Eng: electronic wallet (EBO1.txt) Th: nezilSuaiannsating (THR55)

Grammatical Category: noun Subject Field: electronic commerce—>payment

e g aa o A A o - & 0 v @ Yy a v | = oy A 9 o
Definition: 28119 Uil utanALI T4 UTL Lﬂ'LILL@ﬁﬂqﬂﬂﬁﬂ'ﬂﬁﬂﬂumﬁﬂ'ﬁ‘muﬂ@\?m‘ﬁ LW@I‘Viﬂ’]i‘Vﬂﬁ;i‘ﬂ?i‘N

aiulifasinemmiinazilanniafiaan

lllustration: First, your customer fills out a form on your web page or activates an electronic wallet

that holds his/her credit card information. (E030.txt)

Note: nsziilaRusiannsatinddoulugjazatuniaiaspanionasuesdfld udiinsuangulusideaguu

iEsvinefrasdeantinaasie tnaasineudedldaantudnseRu uaznainginssusaeasiaznsein

Taaldnsinmea SET

Linguistic Specification: (SYN) e-wallet (E025.txt), digital wallet (EB03.txt)

Cross-reference: electronic purse (TR074), Secure Electronic Transaction (TR105)
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TRO69 | Eng: financial electronic data interchange | Th: szuulau& EDI (THR39)
(E101.txt)

Grammatical Category: noun Subject Field: electronic commerce—=>payment

Definition: 35913vRuilifluszuuduiudnsyiu uazuanilaauienansvidadayan1anisRunig

Aumefidalugtuuuninsgussndnagiuazauiansetnlasaituazsniio

lllustration: Bank of America and Lawrence Livermore National Laboratory, in a pilot program to test

financial electronic data interchange (EDI), determined that it is viable to transmit sensitive

information securely and reliably over the Internet. (E157.txt)

Note: #1314 financial EDI 81nn9ATLAs

Linguistic Specification: (SYN) financial EDI (EBO1.txt), (ABBR) FEDI

(http://web.singnet.com.sg/~saihoong/technology1.htm), F-EDI (E101.txt)

Cross-reference: online banking (TR070)

TRO70 | Eng: online banking (EB04.txt) Th: N135171ANTszULaeu AL

Grammatical Category: noun Subject Field: payment—>electronic banking

. ad o A A o Yy a [% = ' 2 < v A a & &
Definition: 'Jﬁ‘ﬁ’]ﬁ‘tl,\iuﬂLﬂuﬂ’ﬁ‘ﬂl‘ﬁ‘uﬁ‘ﬂ’]ﬁ“ll’ﬂ\'iﬁu’]ﬂ’]?ﬂ’)ﬂﬂ’]ﬁ‘L‘ﬁﬂNﬁ]’ﬂﬁ@NW’)Lm@iL“ﬂWéLﬂi'ﬂ"ﬂ’m@uW}@iLum

lllustration: With online banking, users have the ability to access their personal bank accounts,

transfer funds, pay bills, and monitor investments. (E106.txt)

[ o o s

Note: 1ToyaRAnisaeTasAninilgiinyaialidn “n1sswasszunaidnnseting (electronic banking)”

(THR36)

Linguistic Specification: (SYN) on-line banking (E138.txt), cyberbanking (EB04.txt), home banking
(EBO4.txt), Internet banking (EB02.txt)

Cross-reference: electronic banking (TR071)

TRO71 | Eng: electronic-banking (EBO1:txt) Th:NIT9UIATTZLLBLANNTRTNE (THR36),

Aannsatinduiang (THR42)

Grammatical Category: noun Subject Field: electronic commerce

Definition: n1sld1Ennspessunmsinuglnani@idnnsatindsing sannenslduinisdaugnmesiin

lllustration: Electronic banking has capabilities ranging from paying bills to securing a loan

electronically. (EB04.txt)

Note: 1. WLA191 “e-banking” (http://Awww.ubs.com/e/ebanking.html)

2. gunsnfBiannsetindienany iy Aesa (kios)

Linguistic Specification: -

Cross-reference: online banking (TR070)
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TRO72 | Eng: micropayment (EB02.txt) Th: N139132R_UTUIALaN (THR33)

Grammatical Category: noun Subject Field: electronic commerce--payment

Definition: NN3E137RUANAUANYTELTNINHYAAA" (THR33)

lllustration: CyberCash has commercialized a stored-value card named CyberCoin as a medium of

micropayment on the Internet (CyberCash 1999). (EB04.txt)

Note: -

Linguistic Specification: (SYN) micro-payment (EB03.txt)

Cross-reference: electronic money (TR073), electronic purse (TR074), electronic cash (TR075)

TRO73 | Eng: electronic money (EB04.txt) Th: NuALANNIaEng (THRO9)

Grammatical Category: noun Subject Field: payment->micropayment

aa o A A o | A s ' = a < o o v o o o a
Definition: "ZJﬁ"TJ’]fJ"XL\?LW]L'ﬂuﬁ’?L\‘I’LA‘V]Lm.l@%l‘i.lu’ﬂ“ﬂﬂi‘m@Lﬂfﬁ’li‘@im’&Qr Faiuneaniu uaglfd miudiseRu

auanin Tnslaukuasednedeys

lllustration: Electronic money is analogous to paper money or coins. (EB04.txt)

Note: Arsanavanaiveglugdzamiaaaniuaiaaspauiamas

Linguistic Specification: (SYN) e-money (E137.txt), digital money (EB02.txt)

Cross-reference: micropayment (TR072), electronic purse (TR074), electronic cash (TR075)

TRO74 | Eng: electronic purse (EBO1.txt) Th: nsztngmeAaannsatingd

Grammatical Category: noun Subject Field: micropayment->electronic money

Definition: 23113z RuifluARun uan ldunluinsinsmamasaasan1sani5m nenmnculs

lllustration: The term electronic purse is used to refer to monetary value that is loaded onto the smart

card's microprocessor and that can be used by consumers for purchases. (EB0O1.txt)

o (5% o

Note: titynAAwWITAae R AniIryniindnesnguAn A9 “Rusiannsating (electronic  money)”

(TRO73)

Linguistic 'Specification: (SYN) e-purse (E042.txt)

Cross-reference: smart card (TR067), micropayment (TRO72), electronic money (TR073), electronic

cash (TR075)

TRO75 | Eng: electronic cash (EBO1.txt) Th: Ruanglannsaiind (THR25)

Grammatical Category: noun Subject Field: micropayment—>electronic money

Definition: 33913 RunlusaaatiaanlilnasuiA1sd uiu e d uAwn iR uan
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lllustration: Electronic cash is a form of stored value that is easily exchangeable in an electronic

format and is tamper-resistant. (EB01.txt)

Note: Falauadnanasiadlaiunisdnsiane udainuAzadngAsunames

Linguistic Specification: (SYN) e-cash (EB04.txt), digital cash (EB02.txt)

Cross-reference: micropayment (TR072), electronic money (TR073), electronic purse (TR074)

TRO76 | Eng: confidentiality (EBO1.txt) Th: N19FNHIANAL (THRO2)

Grammatical Category: noun Subject Field: electronic commerce--security

Definition: nsfnmANtlaaadenidunisineanudlaessdeyaniuldiediiuniaazadnalae

tlosiuldlidpudnaaug lFdagineanisdnsiasy

lllustration: One way to ensure the confidentiality and privacy of messages is to make sure that even
if they fall into the wrong hands they cannot be read. This is where cryptography comes into play.

(EBO4.txt)

Note: -

Linguistic Specification: -

Cross-reference: cryptography (TR077)

TRO77 | Eng: cryptography (EBO1 txt) Th: en19dn99aas (THR35)

Grammatical Category: noun Subject Field: security->confidentiality

. ETR o Ao g vy = P W \ A ]
Definition: Lﬂﬁ‘@\iﬂﬂi‘f‘ﬁ:ﬁﬂ@qﬂﬂummqiuﬂﬂaﬂsﬁﬂﬁzmﬂNquiﬂwq\'ﬂ,ﬂ?ﬂﬂqﬂﬂﬁiugﬂLLUUV]VLN@qN']?ﬂﬂ']u

aanlasaaniadnsia nlideyatiuiluandu Gedndanaasawintuazasnsnsudayaiulisaanis

08AIWA (THR10)

lllustration: Cryptography is a method of mathematical encoding used to transform messages into an

unreadable format in an effort to maintain confidentiality of data. (EBO1 xt)

Note: -

Linguistic Specification: -

Cross-reference: confidentiality (TR076), symmetric cryptography (TR078), asymmetric cryptography
(TRO79)

TRO78 | Eng: symmetric cryptography (EBO1.txt) Th: N3N AURLLANNAS

Grammatical Category: noun Subject Field: confidentiality=>cryptography

Definition: Anennisidnsiadunldnausdudumaaiuluniadiuaznensia
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lllustration: For symmetric cryptography, the key used to encrypt and decrypt a message must be

kept a secret. (EBO1.txt)

Note: 1. tTtynRAWisaensas AWty niAndet nuAam19n “Gnaniaidnsiadu (cryptography)”
(THR35) $auiunsaeAwinA ity ndAlddn “nadswauunausnms (symmetric cryptography)”

(THR54)
2. WA “secret-key cryptography” (http://csrc.nist.gov/publications/nistpubs/800-7/node49.html)

wae “private key cryptography” (http://www.anujseth.com/crypto/privatekey.html)

Linguistic Specification: (SYN) secret key cryptography (EBO4.txt), private-key cryptography
(E157.txt), secret-key encryption (E106.txt), secret key encryption (EB04.txt), private key encryption

(EBO1.txt), private-key encryption (E157.txt), (ANT) asymmetric cryptography (EBO1.txt)

Cross-reference: cryptography (TRO77), asymmetric cryptography (TR079)

TRO79 | Eng: asymmetric cryptography (EBO1.txt) | Th: Anean1sidsfaduuuLeaNung

Grammatical Category: noun Subject Field: confidentiality=>cryptography

Definition: Anenn13dnsiad L ldnayuaseiulunisidiuazaengia

Q@

lllustration: Two types of cryptographic mechanisms can be used to provide an encryption
capability: symmetric cryptography where entities share a common secret key; and public key

cryptography (also known as asymmetric cryptography) where each communicating entity has a

unique key pair (a public key and a private key). (EBO1.txt)

o c Y

Note: 1Tty njRAWieasasdmiityalRniaginnandn “Gnennisudingiady (cryptography)” (THR35)

anfunnsBeAmindgunnialidn “Gnainisdnsiautuaannins (asymmetric cryptography)”

(THRO2)

Linguistic Specification: (SYN) public-key cryptography (E072.txt), public key cryptography
(EBO1.txt), public-key. encryption. (EBO1.txt), public. key.encryption (EBO4.txt), (ANT) symmetric

cryptography (EBO1.txt)

Cross-reference: cryptography (TR077), symmetric cryptography (TR078)

TRO80 | Eng: plaintext (EBO1.txt) Th: daANEITNAN

Grammatical Category: noun Subject Field: confidentiality=>cryptography

Definition: @1l ludnannisdnsiadaunidudenauinaiwdnlals

lllustration: The process of retrieving the plaintext from the ciphertext is called decryption. (E110.txt)

o

Note: 1. tryniRAnsiAaantsuila

o

2. WUA1IN “clear text” (http://club.cycom.co.uk/encryption_tools.html)

Linguistic Specification: (SYN) plain text (EB03.txt), cleartext (EBO1.txt), (ANT) ciphertext (EBO1.txt)
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Cross-reference: cryptography (TR077), ciphertext (TR081), encryption (TR083), decryption (TR084)

TR081 | Eng: ciphertext (EBO1.txt) Th: daAnudnsia

Grammatical Category: noun Subject Field: confidentiality=>cryptography

Definition: daunilsludnennisdnsiasundudanaunlazunisdneialied lugUGee 1l

lllustration: For stow, the important point to understand is that the encryption process transforms a

cleartext message into a non-decipherable form known as ciphertext. (EBO1.txt)

o

Note: 1itynjRAwsinnanisulla

Linguistic Specification: (SYN) cipher text (E102.txt), (ANT) plaintext (EB01.txt)

Cross-reference: cryptography (TRO77), plaintext (TR080), encryption (TR083), decryption (TR084)

TRO082 | Eng: encryption algorithm (EB04.txt) Th: N32U9RN174413974 (THR55)

Grammatical Category: noun Subject Field: confidentiality=>cryptography

Definition: daunilsluanenasdisviasumiugnsmisaminaiansh lblunisdnsiadanausssunnli

Wudapundngmia wagnansiadenauidngia lEludananuasaumni

lllustration: When asking the Web server for its digital certificate, the browser also sends along a list

of supported encryption algorithms. (E090.txt)

Note: -

Linguistic Specification: -

Cross-reference: cryptography (TR077), encryption (TR083), decryption (TR084)

TR083 | Eng: encryption (EBO1.txt) Th: N191139%& (THRO2)

Grammatical Category: noun Subject Field: cryptography-=>encryption algorithm

Definition: dng1lsvasAlunislinszuaunisdnsiaiieulasdanauzedeyadidnnsatindnaulsliag)

Tuguunauna il

lllustration: Encryption works by encoding the text of a message with a key. (E075.txt)

Note: -

Linguistic Specification: (ANT) decryption (EBO1.txt)

Cross-reference: encryption algorithm (TR082), decryption (TR084)

TR084 | Eng: decryption (EBO1.txt) Th: N1908A3AE (THRO2)

Grammatical Category: noun Subject Field: cryptography->encryption algorithm

Definition: 4ng1lsvasAlunislinszuaunisdnsiaivaulasdayadidnnsatindangtuuunenulailals

navlagTugaasdananuvizadayadidnnsetindgluuupnnanuls
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lllustration: The process of restoring the ciphertext to cleartext is called decryption. (EB01.txt)

Note: -

Linguistic Specification: (ANT) encryption (EBO1.txt)

Cross-reference: encryption algorithm (TR082), encryption (TR083)

TRO85 | Eng: key (EBO1.txt) Th: neyua (THRO2)

Grammatical Category: noun Subject Field: confidentiality=>cryptography

R K y o o JAEE S ¥ = P
Definition: daunisludnennisdnsiaduiniudmaisausaanssusunimaadinaaninauiniag
8nlwiTR uarlinadndivenaazeslugluesdnes dnmse faaa visedyanwollas) 14 lnaddngusvassd

Wwalflunnsdsiauazoansiia (THRO2)

lllustration: Encryption and decryption usually make use of a key, and the coding method is such

that decryption can be performed only by knowing the proper key. (E110.txt)

Note: -

Linguistic Specification: -

Cross-reference: cryptography (TR077), encryption algorithm (TR082)

TR086 | Eng: key pair (EBO1.txt) Th: QQ_,ILLW@: (THR02)

Grammatical Category: noun Subject Field: cryptography—>key

Definition: Nryuadausiauazniyuwaanssniy luszulsianLuaanumg Nlda¥1eaulagdsnisinn i
nryuadausal aANdNAuS lun AR R inunauaarss e luan s NN 0 [N uaaN a0y

naradavlidaraiedenanalaairsaulaaldnmyuadausiaiuvial (THR02)

lllustration: The remarkable property of this key pair is that neither can be transformed into the other.

(EB02.txt)

Note: -

Linguistic Specification: -

Cross-reference: cryptography (TR077), encryption algorithm (TR082), key (TR085)

TRO87 | Eng: public key (EBO1.txt) Th: Nrylagna1us (THRO2)

Grammatical Category: noun Subject Field: key>key pair

Definition: dautlsznavuasdnmyuagisasnsnidamels 1luanainisdsiadunuueansnmg

lllustration: A user can publish her public key and then anyone wishing to send a message to that

person uses the public key to encrypt it. (EB02.txt)

Note: tHasannniyuwaansnsnuzilundamasieanansos Flasesnisdedonnnavlitainaesnyuafiag

Unnyuasnssnszaesypratuidnsiadaniunauiazds
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Linguistic Specification: (ANT) private key (EBO1.txt)

Cross-reference: key (TR085), key pair (TR086), private key (TR088)

TRO88 | Eng: private key (EBO1.txt) Th: neyuadausa (THRO2)

Grammatical Category: noun Subject Field: key>key pair

Definition: dautlsznavaednmyuagiadrvenmuaseiuiiuanudy Muaneinisdnsiaduuuy

ARNNRT

lllustration: The public key is known to all authorized users, but the private key is known only to one

person-its owner. (EB04.txt)

Note: neyuagdausnaranisnaansialiianicdanuilasunisdnsiasaanauaanssnsiiiugans

FILLYINTIL

Linguistic Specification: (ANT) public key (EBO1.txt)

Cross-reference: key (TR085), key pair (TR086), public key (TR087)

TRO89 | Eng: secret key (EBO1.txt) Th: Qmall,lﬂﬁu (THRO2)

Grammatical Category: noun Subject Field: cryptography—>key

Definition: nryuanlivsluniaduaznensia uazazseviuiluaudussndwddeuasfiu 1ol

AMENTLNTFAAULLLANNFT

lllustration: For many years, people used a security system based on a single secret key. (EB04.txt)

Note: -

Linguistic Specification: -

Cross-reference: key (TR085), key pair (TR086), public key (TR087), private key (TR088)

TR090 | Eng: access control (EBO1.txt) Th: ma‘muamma‘n’hﬁq (THRO2)

Grammatical Category: noun Subject Field: electronic commerce—>security

a A

Definition: n19inuAdNtlaaasiaiiduniseunalimanzyaaadaldndse lduaynawintiulunig

¥ KX v a

¥ KX v a @ a o Aaa v dl aa a A M Yo < a
mmmmﬂ@m@nmwﬂ@’ LL@Z‘ﬂT’J\‘muNeLWLJﬂﬂ@sﬂQVLNN@VIﬁM?'EVLNVLm?UﬂuﬂMML?J’]D\??J@N“@@ Wannsatind

9 o

(THRO2)

lllustration: The data may contain hidden instructions that cause the host to modify access control

and security-related files, making it easier for the intruder to gain access to the system. (E034.txt)

Note: trzasiagiinnilan lflunnsmurunisdnfsaalnfiead

Linguistic Specification: -

Cross-reference: firewall (TR091), intrusion detection system (TR096)
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TR091 | Eng: firewall (EBO1.txt) Th: swiuyngn, TWfead (THR34)

Grammatical Category: noun Subject Field: security->access control

. agr d‘ A v K d‘ = o o o rdl o ' ISLEZ d‘ o
Definition: meuﬂumsmu@mmmf}m‘wLﬂuma‘mmnm:ﬁnﬂwlmemﬁmmﬂ FSielaaiu
wisadnaaanianasnlurasnuaIndunmenuianesetnsaaniomafnnauen Tnaeynaliianiy

fayaniagnaneurasiuReulaniimua ldiwdieenssuuesednanialuwingu (THR24)

lllustration: Firewalls also scan files entering the company for viruses and have many technical

deterrents to keep intruders from getting inside the company's network. (EB03.txt)

Note: -

Linguistic Specification: -

Cross-reference: access control (TR090), intrusion detection system (TR096)

TR092 | Eng: hacker (EBO1.txt) Th: fnlanzssul (THR44), waninas (THR10)

Grammatical Category: noun Subject Field: access control>firewall

Definition: §7udnl/lwrsasnannamasimessuuaesianing lldiueunimn uazanag waauulas wse

1luadayasiie] saniaainenaamidevng unssy

lllustration: For instance, a hacker might modify the address where the contents of a Web form will

be submitted. (EBO4.txt)

Note: FNNAINUNIELAN hacker nNILDS AnAEUlanaNanes TeuFauiuaznaasIpaniomes
. . . = = ] o o Yo o

(http:/Awww. potaroo.net/ietf/rfc/fyi/PDF/AYi36.pdf) - Aaiflupanumsneluniab wsitlaqiiurnanldiuialyl

Tuponumunaaea9A1dn cracker  ulupanuvnnaluniglin luadsdagyaniminudnld hacker 1

a a

K v o | o &K ‘dlﬂg
AuuNNg LA Aegn989Tianuee9AI9T cracker NntTuAn 1 luni

Linguistic Specification: -

Cross-reference: firewall (TR091), intrusion detection system (TR096)

TR093 | Eng: virus (EBOT.txt) Th: a5a (THR24)

Grammatical Category: noun Subject Field: access control>firewall

Definition; ltlsunsnmaniunasisznnuilengneanwuusa iuninszatadaiesaan auie e lng

au neluAsesnaxamed (THR24) sz liiinanuidemas

lllustration: A virus is much more likely to show up in the file attachment than in the body of the e-

mail, which is nothing but text. (E166.txt)

Note: la5aldaiunsaundnszansannpanfiqimasiasasniialldedniaseanilalafqasomes n1eh
panfiumasuaie ireslunieanuinlafaiu Insvdllifiaanfldidunnediloda wu ddwalae

wuLangnsvisa ANt lasalisng visatinnaaltlaarmi namna losald 14 luerasain

Linguistic Specification: -

Cross-reference: worm (TR094), Trojan horse (TR095)
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TR094 | Eng: worm (E043.txt) Th: “iUau (THR24)

Grammatical Category: noun Subject Field: access control>firewall

Definition: ltlsunsumaniiainaflssnnuilanaunsounsnszanafialeanniAseaanione fipTasnils
hilfvanezamillnsanduszuinidniia (e-Mail) lHatingsnidauarquuss (THR24) uazinliiiaaanu

=
LRI

lllustration: A malicious computer program called worm attacked Microsoft's e-mail programs and

destroyed documents created by Microsoft software programs, including Word, Excel and other

applications in June 1999. (E166.txt)

Note: -

Linguistic Specification: -

Cross-reference: virus (R093), Trojan horse (TR095)

TR095 | Eng: Trojan horse (EBO1.txt) Th: #1139 (THR36)

Grammatical Category: noun Subject Field: access control>firewall

1Y o v

Definition: Tlsunsumaniamafaunsnadngdssuupaniamasinenglglaiisn deanisudsagiu

1]

Tsunsuvizauiungnses uagmn liiAaA @ ME

lllustration: A Trojan horse is similar to a virus in that it can unknowingly infiltrate a computer system
and unbeknownst to the user wreak havoc, but it is dissimilar in one very important manner.

(EBO1.txt)

a é’ 1=l o % A ar A
Note: Iﬂ?LLﬂiﬁJ‘ﬁu@utNNﬂ’]ﬁ‘@ﬁﬂ@d RILB L‘Vlll@‘hli’] TANTAUNUDL

Linguistic Specification: -

Cross-reference: virus (R093), worm (TR094)

TR096 | Eng: intrusion detection 'system (E034.txt) | Th:22UUAFIRUINIILYNIN

Grammatical Category: noun Subject Field: security>access control

Definition: oW FALAEN 11140 1991599M91LATR I NANININ 2R NUNaede wazldldngiaaniy

NNIYNINAMNLAAANIIBBNITINGIY UREamamInIsnseinduiliannialursadaeaasessnasion

lllustration: An intrusion detection system (IDS) attempts to detect an intruder breaking into your

system or a legitimate user misusing system resources. (E036.txt)

o

Note: tryniRAnyisensuLla

Linguistic Specification: (ABBR) IDS (E036.txt)

Cross-reference: access control (TR090), firewall (TR091)
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TRO97 | Eng: non-repudiation (EBO1.txt) Th: natlesriunsUfjaavisadneanu

Futegay (THR10)

Grammatical Category: noun Subject Field: electronic commerce—>security

Definition: n1sdneAanlaandemdunistlesiunisfasdnllstinsdaimeiudeyaandiasiie

Neatas wisanistlasiunisdwiiiuiadn ldfusisessdays (THR10)

lllustration: Well-designed electronic commerce systems provide for non-repudiation, which is the

provision for irrefutable proof of the origin, receipt, and contents of an electronic message. (EBO1.txt)

Note: -

Linguistic Specification: (SYN) nonrepudiation (EBO1.txt)

Cross-reference: digital signature (TR098)

a o

TR098 | Eng: digital signature (EBO1.txt) Th: a1eiladasasa (THRO2)

Grammatical Category: noun Subject Field: security->electronic signature

a @ a

e 4 A s = = 4 o 9 X o o o
Definition: Z\]WEIZH'B‘H'FJ'FJLﬂﬂ‘l’lﬁ‘@uﬂ{é{“ﬁuﬁﬂu\‘m@TN‘IIHI@EIHW?%W“IJ@H@@L@ﬂ%?@uﬂ@mﬁLLﬂ@\iLﬂuﬁ]QL@TLL@g

1
=

liuszuunnyuag astiallAunganiunuadausinaesdasansdeds ludeyagiannseiing Tu

o o " v o d » I e A T
anwouznannsnazldinuaansisnisaesiasnigiletensiaaaulidn anafletedidnnseindiuliaing
X ' o o T A \ ) a @ A gaa T >
lpanuadiustresdaiailadiouunzalil uazdeyadiannssindndnisasanaiieTaninana s

Agu LAz lasnianaanisasanelameiaa b (THRO5)

lllustration: A digital signature is usually attached to the sent message, just like the handwritten
signature. (EB04.txt)

Note: -

Linguistic Specification: -

Cross-reference: non-repudiation (TR097), electronic signature (TR099), integrity (TR100),

authentication (TR101)

&

TR099 | Eng: electronic signature (E021-txt) Th: aneladediannsefing (THRO1)

Grammatical Category: noun Subject Field: electronic commerce—>security

a

Definition: N9 dnusy Faan @avisedeydnuaiaulanaiaaulielugluuudidnnsetindis

a @ a

i ldsyneunudeyadidnnsatindineuanspnuduiusssndwyaraiudeyadidnnseiind lnad

o ¥ a

e A o ¥ ¥ A A A a o v o a 2
IﬂQﬂ?'&f'&\mLW@?%MWJLI‘V’]ﬂ@HLﬂum’]“ﬂ@ﬂ@’]ﬂﬂ'ﬂ‘ﬁ@@Lﬂﬂ'i’li‘@uﬂ@rﬂ/]LﬂEI’J‘lI@\‘m'LI‘lI@N@@Lﬂﬂi’]i‘ﬂuﬂ’éﬁéu A

a
' v

Wauansdyanasinanseniudaanludeysdidnnsaiindiu (THRO1)

lllustration: The Act generally provides that the validity or enforceability of a contract shall not be
denied on the ground that such contract is not signed if the contract "is signed or affirmed by an

electronic signature." (E021.txt)

Note: -
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Linguistic Specification: -

Cross-reference: digital signature (TR098)

TR100 | Eng: integrity (EBO1.txt) Th:  n1sfnmmlNgnsesanysnizesdaya
(THR02)
Grammatical Category: noun Subject Field: electronic commerce->security

Definition: nsineAdntlaaasiainidunistlesiulivideyagnuilalaensaaasulals (THR10)

lllustration: A message that has not been altered in any way, either intentionally or unintentionally, is

said to have maintained its integrity. (EBO1.txt)

Note: -

Linguistic Specification: -

Cross-reference: digital signature (TR098)

TR101 | Eng: authentication (EBO1.txt) Th:nWii:uﬁhqﬂﬂ@(THRo2)

Grammatical Category: noun Subject Field: electronic commerce->security

Definition: n1sineAandaeadeitlunisszyayanansasednduypaannilinaingalias

(THR10)

lllustration: In the previous section, authentication of the sender was achieved by the use of a private

key to encode the message. (EBO1.txt)

Note: -

Linguistic Specification: -

Cross-reference: digital signature (TR098)

TR102 | Eng: biometrics (EBO1.txt) Th: inalulagdanin (THRO2)

Grammatical Category: noun Subject Field: security—>authentication

Definition: tAzasilalunisszydayananidunalulat S uilasaae UANH LN TN NN NTBIUS

ATLAAR

lllustration: Biometrics uses mathematical representations of those unique physical characteristics to

identify an individual or to verify identity. (E157.txt)

£2 T
a A

o 1 A £ = A A | k%
Note: ANHULIAWIZNNNIENIN 111 Ha Hadla Tuuti AeaN 1AEN wazaaNaTe Lus

Linguistic Specification: -

Cross-reference: authentication (TR101)
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TR103 | Eng: certificate (EBO1.txt) Th: lususes (THRO1)

Grammatical Category: noun Subject Field: security=>authentication

T = A o A o 17 a a A o =2 A < A o
Definition: LV’]?@\TN’DI‘LAH’W?%MMQHV’]@@‘V]L‘]J‘L&"II@N”@@L@m’li@uﬂ%‘fuﬁ"ﬂﬂﬁﬁ‘uu‘ﬂﬂ’ﬂuslm DL UL UAITN

denlensenddnveasaneietenudeyadwivldaivarsleTedidnnseting (THRO1)

lllustration: The CA issues a certificate that is attached to the transaction verifying the identity of the

party (parties). (E139.txt)

Note: -

Linguistic Specification: (SYN) digital certificate (EB03.txt)

Cross-reference: authentication (TR101), certification authority (TR104)

TR104 | Eng: certification authority (EBO1.txt) Th: Ejﬂi:n@umﬁmm (THR02)

Grammatical Category: noun Subject Field: authentication—>certificate

Definition: g N ainaniuluiusasuazitnisdu neeiuatuiietedidnnsatind (THR02)

lllustration: To avoid further use; the certification authority must manage the public key so that it is
not available for encryption purposes, but allow it to remain available to authenticate previously

signed messages or decrypt private-key encrypted messages. (EBO1.txt)

Note: 1. ﬁiﬂ‘gﬁ “certificate authority” suaUaUNAn WA Recommendation X.509 ([n.d.] quoted in
Shirey 2000: 26) l@inuualii “certification authority” \ludwyinImsgu

2. f9EN9TBIUTNIAINAITUN N9 WLENASAERALNII3UIa a1 199N gIne s

Linguistic Specification: (SYN) Certification Authority (E014.txt), certificate authority (EBO1.txt),
Certificate Authority (E042.xt)

Cross-reference: certificate (TR103)

TR105 | Eng: Secure Electronic Transaction Th: 18R (THR40)
(EBO1.txt)
Grammatical Category: noun Subject Field: electronic commerce=> security

Definition: NAsg uInsnAafiLEEm Visa way MasterCard iugfaniunmmninelddamiunisdnse

ﬁué’fmﬁmmiﬁﬁmﬂ'wﬂ@@mﬁﬂuuﬁum@ﬁﬁmLmzmdifa"ﬂﬁmﬂm%uj faeN17udns¥ia (THRO8)

lllustration: Digital signatures, Secure Electronic Transaction (SET), and similar technologies can act

as guarantors for the transaction, assuring interested parties that the signatories involved currently
exist and are who they claim to be (see sidebar for details on transaction and identity security

technologies). (E139.txt)

Note: NeiNiZensaeFase
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Linguistic Specification: (ABBR) SET (EB01.txt)

Cross-reference: Secure Sockets Layer (TR106)

TR106 | Eng: Secure Sockets Layer (EB01.txt) Th: ladLaauaa (THR40)

Grammatical Category: noun Subject Field: electronic commerce->security

Definition: 1msgulnsinaeai luwivdmiuaiwanutlaendelunsiudedeyaszndnaiviwmmg

$ a v

g (-3 ac '8 = A d‘ o [ 9;%’/ [ | yala a KX o
wesuaziiud@snnef TnainalnAenisnsaasudeiuuariuingldvisassdendudiansase udnasin
¥ o ¥ Ao ' '3 e ac s o %% | o ' o
ﬂ’]ﬁ‘m’]ﬁ‘ﬂﬂﬂﬂﬁﬂ@mi‘u@ﬁ‘zﬂ’)’mLUi"]’JLEﬁﬂiLLZ\lzLEﬁﬁ‘V\ILQ@?L‘W@W’&M%@H@Lﬂuﬂ’)’]ﬂ@u1ﬂ@’1ﬂ’ﬁ‘ﬂgﬂ@ﬂ@ﬂu

aa a

'a"luvl,ﬁ‘llmﬂdmmn;ﬁﬁiummé (THRO7)

lllustration: Secure Sockets Layer, a protocol originally developed by Netscape is the most widely

used security protocol. (E157.xt)

a a ¥ o 1
Note: UEINLTUNAEIFIEIR

Linguistic Specification: (ABBR) SSL (EBO1.txt)

Cross-reference: Secure Electronic Transaction (TR105)

TR107 | Eng: pop-up ad (E001.txt) Th: Tsanuuuweleal

Grammatical Category: noun Subject Field: electronic commerce—>marketing

Definition: #alsmnunTunisninasaaamdulzsmuniislsnguudundisdndiuuiseiitneguu

£
UU1n

lllustration: Although pop-up ads are appearing all over the Web, time will reveal that straight-
forward Internet advertising, in which the viewer can decide to click or not, is more effective.

(E027.txt)

Note: 1. MUANTANNUANNNINUANS

2. WUAN9N “pop-up advertisement” (http://www.sewebsites.com/adv%20faq.shtml)

o A o

3. lawnnuuuiiedduazdsangliedifranauminiemdminasinualieuudadn liuansluwon

Linguistic Specification: (SYN) pop-up (EB02.txt), (ANT) pop-under ad (EQ01.txt)

Cross-reference: pop-under ad (TR108)

TR108 | Eng: pop-under ad (E001.txt) Th: Tannuuunaldnas

Grammatical Category: noun Subject Field: electronic commerce—>marketing

Definition: @alsmaunlunisvinnisaaiamdulzsoniilsngauduniisdnddeulsndsamtae

UUNINAe

lllustration: Marketers using pop-under ads are boosting Web site traffic - but with a mass,

undifferentiated audience. (E028.txt)
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Note: 1. NUANTANNUANNIALANS

2. ilulswannwmuiniann ln s wuuReldivevaniasansne Manastlantiisna lusnaniu

a

Ll k4 o 1 o < v dl a) A 1 ¥ ' dl a 1
uwidnisuansdeyalawnndildanymi  Tnaazwiulifletaviedendsenidaey vielamuneia

dangliiiussususninesuunaaudatieatllagfuasaeamiiaeetnmniig

Linguistic Specification: (SYN) pop-under (E028.txt), pop-under advertisement (E028.txt), (ANT) pop-
up ad (E001.txt)

Cross-reference: pop-up ad (TR107)

TR109 | Eng: banner ad (EBO1.txt) Th: fhalaeon, wuwuas (THR26)

Grammatical Category: noun Subject Field: electronic commerce—>marketing

Definition: Aalsmainlunisiinisnaianifuginsinamadnimenlaslldaiulosfaesglawn

1%

Tnevinhlddnwouridugldamasniuingsldiuniseanuunlitegalad s ume fidananang doya

]

WNHLFIN

lllustration: A banner ad is a small, typically rectangular, graphic image which is linked to a target

ad. (E170.txt)

Note: 1. vryniAAnsidaedsasANnNE Ty niAlddan “wruilelason (oanner)” (THR50) LARAATG

(72

©32e

o

= o

‘Ui’ aania iAW ANNL szt uNINT I NTNAN AN ANNELT AN

©

2. HeuEaniudus 41 “wuunes”

Linguistic Specification: (SYN) banner (EBO01.txt), banner advertisement (EB03.txt), ad banner

(EBO4.txt)

Cross-reference: keyword banner (TR110), random banner (TR111), static banner ad (TR112),
animated banner ad (TR113), rich media banner ad (TR114)

o

TR110 | Eng: keyword banner (EBO4.txt) Th: thelssnainAdlAny

Grammatical Category: noun Subject Field: marketing=>banner ad

Definition: {Inel&waunnlsingaulag duiusAumidadnyng 4 lunsdum

lllustration: Keyword banners appear when a predetermined word is queried from the search engine.

(EBO4.txt)

o

Note: 1. TryniRAnsiAaantsuila

2. mrnzdniulaennfseinisanianguitivung

Linguistic Specification: -

Cross-reference: banner ad (TR109), random banner (TR111)
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TR111 | Eng: random banner (EB04.txt) Th: ﬂm‘immmmnm?zﬁu

Grammatical Category: noun Subject Field: marketing=>banner ad

Definition: thelamanidsngauuuugs

lllustration: Companies that want to introduce their new products (e.g., a new movie or CD) use

random banners. (EB04.txt)

Note: 1. 1ityaiRdAnyisnanisuila

2. MNEAMFUE TN NI ULE N AuAN TR LEN 9 Iua

Linguistic Specification: -

Cross-reference: banner ad (TR109), keyword banner (TR110)

TR112 | Eng: static bannerad (E001.txt) Th: fhalasnnuuuain

Grammatical Category: noun Subject Field: marketing—>banner ad

Definition: 11ne1lurnun 998 m97 Ll nmtaaes g

lllustration: In the ensuing two years, the situation has actually increased in complexity, as new

advertising forms like so-called rich media evolve from static banner ads. (E144.txt)

o

Note: tryniRAwyisansuila

Linguistic Specification: (SYN) static ad (EB02.txt)

Cross-reference: banner ad (TR109), animated banner ad (TR113), rich media banner ad (TR114)

TR113 | Eng: animated banner ad (E001.txt) Th: thalasaniuunaaulm

Grammatical Category: noun Subject Field: marketing=>banner ad

Definition: {Inelawaunndninindenlilngazuansgisine seesiullmiieuwiunneaunsnifgu

lllustration: Readers say animated banner ads on their favorite Web sites are annoying. (E001.txt)

o

Note: tryniAAwsisanIsuila

Linguistic Specification: (SYN) animated ad (E001.txt)

Cross-reference: banner.ad (TR109), static banner ad (TR112), rich media banner ad (TR114)

TR114 | Eng: rich media banner ad (E015.txt) Th: thalasunuuudelszan

Grammatical Category: noun Subject Field: marketing—>banner ad

Definition: {Inelxwnunildides 35t vianisdaultsunsusine vizeduwuuTFmeuiugld

lllustration: Then there are rich media banner ads -- ads that use audio, video, or Java and

Shockwave programming. (E015.txt)

Note: 1. tryniRAnyinunTuiaiaasAw
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2. thelasanaiatiininlinaadumalddiaautiasanianududeunnnndiafingu

Linguistic Specification: (SYN) rich media banner (EQ07.txt), rich media ad (E015.txt), rich media
(EOO7.txt)

Cross-reference: banner ad (TR109), static banner ad (TR112), animated banner ad (TR113)

TR115 | Eng: cost per click (E171.txt) Th: 99AGABAAN

Grammatical Category: noun Subject Field: advertising—>paid advertising

e a \ ] o = A Ay o
Definition: g'ﬂLL‘LI‘LIﬂ'?iﬁﬁﬁ"]V’ﬂﬂqis&liﬂ’mqwmm‘]ﬂm’mqﬁ‘zLﬂuL’ﬂquLN@NQﬂﬂﬂﬂqﬂis&lﬂmq

lllustration: Some Web publishers claim this 'cost per click' pricing scheme renders the surrounding
editorial content worthless. If a surfer sees an ad and does not click on it, then it is no good.

(E171.txt)

Note: 1. AUANARNNWANNITLANT

2. gluuniilddnsnisaantheluman Winasflunisaiuan

Linguistic Specification: (SYN) cost-per-click (E015.txt), Cost Per Click (E136.txt), (ABBR) CPC
(E015.txt)

Cross-reference: click-through rate (TR116), cost per thousand (TR117), flat fee (TR119)

TR116 | Eng: click-through rate (EBO1.txt) Th: ansnsaantine s

Grammatical Category: noun Subject Field: banner ad—-> cost per click

Definition: inausilunisAnsailugnsniasazaasnisadn iz nunseluwnnileng

lllustration: The click-through rate is considered to be more important by many advertisers since it

measures the number of users "delivered" to a site. (EB0O1.txt)

T
o & o el o

Note: 1iyalfdwidaeAnaeAW N TyniAlddn “@nsinise@nnthelaiwni (Click Through Rate)”

(THR46) WARMAIIN “N” @aNNAAITNATZTL

Linguistic Specification: (SYN) click rate (EQ15:txt), ad click rate (E170.txt), (ABBR) CTR (EBO1.txt)

Cross-reference: cost per click (TR115), click-through (E157)

TR117 | Eng: cost per thousand (E143.txt) Th: s1AARRY, FNLE N

Grammatical Category: noun Subject Field: advertising—>paid advertising

Definition: giliuun13ARIIAAY I EIAaNsuaAsTHET 1,000 AT

lllustration: Presently, most Web publisher's rate cards imitate measures similar to reach and gross
rating points (GRPs) in broadcast media vehicles and are based on cost per thousand hits or visitors

at site, cost per thousand (CPM) impressions for passive ad exposures or clickthroughs for active ad

exposures. (E143.txt)
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o

Note: 1. 1ityaiRdAwyisnanisuila
a = % o 1

2. fauiFansiaasace

3. M lusiada cPM ifludnydnealfaiaalsdununefoniieiu varauiedauiuanvalidaaud

“cost-per-thousand impressions”

Linguistic Specification: (SYN) cost-per-thousand (E007.txt), Cost Per Thousand (E171.txt), cost per
thousand impressions (EBO1.txt), cost-per-thousand impressions (EB04.txt), (ABBR) CPM (EBO1.txt)

Cross-reference: cost per click (TR115), impression (TR118), flat fee (TR119)

TR118 | Eng: impression (EBO1.txt) Th: awaulsnnlng

Grammatical Category: noun Subject Field: banner ad-> cost per thousand

Definition: inausilunisAnaAiduameuaiantswmnising e esmadulasiviu

lllustration: Impressions are the number of times an ad is served up to be seen by a site visitor.

(E031.txt)

Note: ttuelBANA NN ALneIANS

A%

Linguistic Specification: (SYN) ad view (EB04.txt)

Cross-reference: cost per thousand (TR117)

TR119 | Eng: flat fee (EBO3.txt) Th: AN8998 8 NRULIANEIFR

Grammatical Category: noun Subject Field: advertising—>paid advertising

Definition: giutunisAnsAATaEnnLunafa lugagna il

lllustration: Current 'advertisers' on AVweb may or may not be paying a flat fee for their banner links.

(E171.txt)

o

Note: tituniRAnsisnan1sula

A%

Linguistic Specification: -

Cross-reference: cost per click (TR115), cost per thousand (TR117)

TR120 | Eng: bannerad space (EB04.txt) Th: N Tsrnin

Grammatical Category: noun Subject Field: advertising=>paid advertising

Definition: WuALw AU lasn a1 eive laeting Taswaun

lllustration: Purchasing banner ad space on the Internet is quite similar to buying ad space in other
media. (EB04.txt)

Note: TryaiBANAR NN WA a9ANA

A%

Linguistic Specification: (SYN) ad space (EB02.txt)
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Cross-reference: banner ad (TR109), cost per click (TR115), cost per thousand (TR117), flat fee

(TR119)
TR121 | Eng: banner swapping (EB04.txt) Th: nsaauialason
Grammatical Category: noun Subject Field: advertising—>free advertising

Definition: n13lasniuwuylside Suiusaztnannasazuanatiie lusnnaesdnedrauwdylssueaniy

lllustration: Banner swapping means that company A agrees to display a banner of company B in

exchange for company B displaying company A's ad. (EB04.txt)

o

Note: tryniRAnsiFan1suLla

Linguistic Specification: -

Cross-reference: banner ad (TR109), banner exchange (TR122)

TR122 | Eng: banner exchange (EBO1.txt) Th: n1suaniLasstine luson

Grammatical Category: noun Subject Field: advertising—>free advertising

Definition: nslaimaunuuulii@atundunisanasuaniasulungundandnanauaulyl Tnaazuans

thelasunaesan@nauduiewaniuasha lunisuanste lasnnsesauluivlsfaedau

lllustration: Many free banner ads are also available in the form of a "banner exchange." (E118.txt)

o

Note: 1. 1ityaiRdAwyisnanisuila

2. ipsan lunnsuansthalasnnineinollfegassientls duaeleauanstalasnnaessundnduaasai

theTawounresauiazgnuansavludulafuesandinauan lwuengy auntinaunsnszydnazlithe
VPP

Tnmonsngludulasilszinnle aldidntenguidannnglanasan uiaianuasiumisuazaiio

raethelasnniazng Wl

Linguistic Specification: -

Cross-reference: bannerad (TR109), banner swapping (TR121)

TR123 | Eng: spider (EB03.txt) Th: Tsunsualilines

Grammatical Category: noun Subject Field: portal>search engine

17
o o o

Definition: TlsunanAumnan usimn ansdulasisine) weiiususndeyaaniulasfiumndani

AFITLLNDLAAIIEINTT

lllustration: Certain spiders then read the information in the tags as a way to help them index the site.

(EBO4.txt)

o o

Note: ity nJAAnyinuuTuiAiaasAnyiLaziuAninunanniaviuAng

Linguistic Specification: -
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Cross-reference: search engine (TR008), meta tag (TR124)

TR124 | Eng: meta tag (EBO1.txt) Th: WEWAN

Grammatical Category: noun Subject Field: portal>search engine

Definition: Thaszynlideyatuadrdnreumagiaeadulafunilsunsualivesaoaivlafisnig

% k7 dl ° o ° =
AUVNTBHA et ldnvnassail

lllustration: If you sell clothing, you might have one meta tag with each product category on your

home page. (EB03.txt)

Note: 1. AUANNRINUANNINLANS

2. Bulasisnisdumndayaunsuishildldiancdagaanniusauin

Linguistic Specification: -

Cross-reference: search engine (TR008), spider (TR123)

TR125 | Eng: hyperlink (EBO1.txt) Th: qaienTaevanaiis, lawlasast

Grammatical Category: noun Subject Field: electronic commerce->marketing

A o

e P o A oa e - =< aa , Ao @ =
Definition: @@I?ﬂﬂmqiuﬂqﬁmqﬂq?mﬂqﬂmL‘]_]uﬂ.l@ﬂqqﬂﬁ?ﬂgﬂsﬁ\iﬂm'ﬂ%ﬁ?@mqLLﬁu\?V]ﬁN‘ll@\TLQULWQ@HLL‘HU

v o Y a o @ :J/
agfng uazaztngpanludauiumaniu

lllustration: When the shopping session is complete, the customer clicks on a hyperlink which takes

him or her to the checkout page. (E138.txt

)
o eme €y ada o co _eass
Note: 1. UtUtURAANNAIEITDIANNLIETUANA

7

agliANAaA19n “@eanTeaanaif (hyperlink)” (THR34)
P a o [ .—_'1' o U o n:ll =K o o 5% o
waaiFnA9 “qa” Wievn TiduAunnnun eI RnaIN AN Fuey

2. HauiEeandu) 91 “ferl”

Linguistic Specification: (SYN) link (EBO1.txt), hypertext link (EBO1.txt)

Cross-reference: reciprocal link (TR126), affiliate link (TR127)

TR126 | Eng: reciprocal link (EBO3.txt) Th: ANMEANAALIUNY

Grammatical Category: noun Subject Field: marketing—>hyperlink

Definition: asrilUsiaiu sy lsiuilannasazuanald d1au aAid1veeaeritingnanar s

Wl aaamuioe

lllustration: Try finding web sites with similar themes and make deals to create reciprocal links.

(E109.txt)

Note: AUANARNNUANNTALANTS

Linguistic Specification: -

Cross-reference: hyperlink (TR125), affiliate link (TR127)
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TR127 | Eng: affiliate link (E039.txt) Th: A4ri99NAN

Grammatical Category: noun Subject Field: marketing=>hyperlink

P I3 s o o 4 A v @ s vy ' [V Y A oA
Definition: avrinag luivlafaesdsandsadeniasllduivlafuesdfn Inatswanlddngnivizediaes

d’l =3 6 730 %
ﬁNuN’W’Q’mLQUVLETJE]%@\?Q‘J'JNP]’]?’WEISL@

lllustration: Then, all visitors to your site coming from an affiliate link are tracked and the affiliate is

then rewarded in some manner. (E068.txt)

o o o o

Note: {TrynRAWiRne AR AminaiitynialdAamdn “annTindandn (Affiliate Program)” (THR45)

(7

Linguistic Specification: -

Cross-reference: hyperlink (TR125), reciprocal link (TR126), affiliate (TR128)

TR128 | Eng: affiliate (EBO4.txt) Th: gfFa36
Grammatical Category: noun Subject Field: hyperlink—>affiliate link

o - - . 4 3 4 a9 = = o1 v o . = -
Definition: ;.}mmmmﬂw,wmumﬁmmmumuN'ﬂuhvmwumLM@NQm@ﬂmnmumwaguul,quvlfﬁmm
F1d

lllustration: In most cases, becoming an affiliate is as uncomplicated as signing up and linking to the

affiliate sponsor's site. (E006.txt)

o s el al

Note: tTtyrRAWine A58 Aninifiinynialiaaman “annTingandn (Affiliate Program)” (THR45)

Linguistic Specification: -

Cross-reference: affiliate link (TR127)

TR129 | Eng: pay-per-click (E039.txt) Th: anellamdn

Grammatical Category: noun Subject Field: affiliate link>affiliate

~ v 1 Aoy ' v Y1 Yy A ava A 18 o < 'y v
Definition: Raulanslirnauunungiazangligiondlafddangam ddiuanidulafuesdion

v v @ & ¥ ¥
ﬂ’WN’]EI\‘iL"JUVLGH[?]‘H@\iEJﬁ’]

lllustration: Under recent attacks for fraud, pay-per-click models are fast becoming a real nuisance

for merchants. (E052.txt)

Note: TrynimAnyiAxu A dAw

Linguistic Specification: (ABBR) PPC (http://www.netlingo.com/inframes.cfm)

Cross-reference: pay-per-lead (TR130), pay-per-sale (TR131)

TR130 | Eng: pay-per-lead (E039.txt) Th: a1eLilenn

Grammatical Category: noun Subject Field: affiliate link->affiliate
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. g dl 1 dl ¥ v 1 Y Y ¥ dl k% dl =3 o‘:j/ Y a A o
Definition: L\‘i‘ﬂuvlﬁmqﬂﬁﬂﬁWﬂ‘i_lLLV]M%QV’]W@Z@WE]IMH?QNFHLN@Qﬂﬁ"mN’WWﬂLQUVL“IIMH‘L&FLTU?T]’WM?@VH

AanssuludulasfuedAnmunniue

lllustration: With a pay-per-lead commission structure, merchants pay affiliates a flat fee or bounty for

each qualified lead (customer) that is referred to the merchant site. (E052.txt)

Note: 1. titynimAnsimuaTuiatiaasAnst
2. 13N13A9NA17 1 N19AINzilauFuUAANNIedng WIan1InIanLULNe SN aATTMILAIAR 1TD

ARNG G

Linguistic Specification: (ABBR) PPL (http://www.netlingo.com/inframes.cfm)

Cross-reference: pay-per-click (TR129), pay-per-sale (TR131)

TR131 | Eng: pay-per-sale (E052.txt) Th: Anetlaane

Grammatical Category: noun Subject Field: affiliate link->affiliate

oy ~ v i PRy ' v 9 v o v v a v
Definition: L\mu"lmmﬂumm'ﬂuLmumﬂdm%mﬂmmummmﬁmfrmj@mma’mim@’mmm’m@um

v
o

wsaLENsNIAn3L e sgganAn

lllustration: The pay-per-sale model is the most common and easily tracked commission structure.

(E052.txt)

Note: TryniRAnyinunTuiAiaasdnwi

o

Linguistic Specification: (ABBR) PPS (http://www.netlingo.com/inframes.cfm)

Cross-reference: pay-per-click (TR129), pay-per-lead (TR130)

TR132 | Eng: electronic mail (EBO1.txt) Th: lilsutidaiannsefind (THR09), Blua
(THR11)
Grammatical Category: noun Subject Field: electronic commerce—>marketing

Definition: @8l lunasnannssanadudeaonud@aiudaiim@uinesiin

lllustration: The Internet uses simple mail transfer protocol (SMTP) as the protocol to transmit

electronic-mail and most business transactions. (E157.txt)

Note: Heuieandu] 91awwa uazldinsinaaa SMTP lunisdadunan

Linguistic Specification: (SYN) e-mail (EBO1.txt)

Cross-reference: opt-in (TR133), opt-out (TR134), double opt-in (TR135), unsolicited commercial e-
mail (TR136), spam (TR137)

TR133 | Eng: opt-in (EBO1.txt) Th: N385AI5URLNA

Grammatical Category: noun Subject Field: marketing—>electronic mail
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. adl |a o= o a A o oA o
Definition: Qﬁﬂgumsl,umim@meﬂummmﬂwmmu

lllustration: The opt-in format allows users to take themselves off the list and add themselves back on

whenever they wish. (E117.txt)

o

Note: ity aiAANYInuNTWiFII0IANA

Linguistic Specification: (ANT) opt-out (EBO1.txt)

Cross-reference: electronic mail (TR132), opt-out (TR134), double opt-in (TR135)

TR134 | Eng: opt-out (EBO1.txt) Th: N170AUFN

Grammatical Category: noun Subject Field: marketing—>electronic mail

Definition: 351/{j17R lun1siuamaiiE ldualiaudesiaenainaanisdediag

lllustration: This is in stark contrast to the more common "opt-out" policy prevalent in the physical
world in which consumers may never know that data is being collected about them and possibly

resold to others without their knowledge. (E170.txt)

«

Note: 1. tryniRAnyin s TusiAiaas A

2. manausatiinlddagnisadnasiludwanlasy el dudumasesddeinidudoud miuudennia

szasdAdnazneusia vsed liaadsamaudagalnemna

Linguistic Specification: (ANT) opt-in (EBO1.txt)

Cross-reference: electronic mail (TR132), opt-in (TR133), double opt-in (TR135)

TR135 | Eng: double opt-in (E088.txt) Th: NadAFUR LN ALLILE L

Grammatical Category: noun Subject Field: marketing—>electronic mail

ad |a va o = Sy = A o o o A o A o 9 -
Definition: 'Jﬁﬂ{]'i.l[}’liuﬂ’]i‘i'i_l@LN@‘V][ﬂ@\i[ﬂ’ﬂ‘]_l@LN@EI‘LA?;I‘LAH’]‘J‘@NV’WM@Q@'WW]@NV’]?L'W’ﬂi“].l“ll@iﬂﬂuuj

lllustration: Using a "double opt-in" process, it e-mails people on the lists to verify they're indeed

willing to receive solicitations. (E088.txt)

Note: ity aiAAwyImxnluirdaasdnwsd

Linguistic Specification: -

Cross-reference: electronic mail (TR132), opt-in (TR133), opt-out.(TR134)

TR136 | Eng: unsolicited commercial e-mail | Th: BluannanisAnii i lfFesae

(E166.txt)

Grammatical Category: noun Subject Field: electronic mail->spam

. ey = d‘ | ¥ ¥ dl ¥ ai o d‘ Yo 4 !
Definition: @LN@‘V]Lﬂ‘lﬂl‘ﬂL@u@'ﬂ’Nﬂ’]iﬂq‘NNWq’mE@\Tﬂu’m@QSUN’W’WLL‘MQQWN“]

lllustration: Check with your Internet service provider or online service for ways to reduce unsolicited

commercial e-mail. (E166.txt)
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Note: NUANTANNUANNTALIANTS

Linguistic Specification: (SYN) Unsolicited Commercial E-mail (EB04.txt), (ABBR) UCE (E093.txt)

Cross-reference: electronic mail (TR132), spam (TR137)

TR137 | Eng: spam (EBO1.txt) Th: lusmelefey (THR34), audw

Grammatical Category: noun Subject Field: marketing—=>electronic mail

Definition: daAvn@inagtluuusne ansunnidsldFulng ldl#5ese

lllustration: Most spam is the same as it has always been, although there are certain types of spam

that seem to be increasing, while other types are decreasing. (E092.txt)

Note: 1. AUANARINUANNIALANT

2. Aautuu AR man19n1I A LA LAY AANALY

Linguistic Specification: (SYN) junk e-mail (EBO1.txt), junk mail (EBO1.txt)

Cross-reference: electronic mail (TR132), unsolicited commercial e-mail (TR136)

TR138 | Eng: frequently asked questions Th: AManuwLleg, WA (THR34)
(EBO1.txt)
Grammatical Category: noun Subject Field: electronic commerce—>marketing

. aye d‘ IS o A o ° o O A v = @ & o
Definition: memhmﬁ‘mmmmrmnLﬂumﬂm?mmummummzmQmammu%mm%mu

lllustration: Another example, not found in Figure 12-7, may be an attorney who has a web page with

frequently asked guestions about certain kinds of legal services. (EBO1.txt)

£3
=

Note: 1. fatiaraadniiAnil (FAQ) annsnanulsanasinada “una”

X, 8y v ve A o & oo X e = g & vy, X
2. mﬂmimzmﬂl‘w@ﬂmmnm@mmmmumwmnmummMu’l@%immmu

al

Linguistic Specification: (ABBR) FAQ (EB03.txt)

Cross-reference: call center (TR139)

TR139 | Eng: call center (EBO3.txt) Th: Augiiisn1sdeys

Grammatical Category: noun Subject Field: electronic commerce->marketing

s 4 o~ o = ; o o o y o4 SAd e o a
Definition: memslumimmmmmnLﬂwmmmwlwuimi@]ﬂm”luw@\mmm‘nmﬂmmmmﬂm

HUTRINNAARR A

lllustration: Today's call center is a comprehensive customer service entity in which EC vendors take

care of customer service issues communicated through various contact channels. (EB04.txt)

T
o [ 34 o oal A o

Note: 1iyalRAwidaeABasdnwinidiinya]flddn “audidnisdayanielnsdni (call center)” (THR51)

o

WAIFRANN “N1INTANTT aaniNausnsaauLnN WAL

Linguistic Specification: -
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Cross-reference: frequently asked questions (TR138)

TR140 | Eng: mass customization (EBO1.txt) Th: NINARAINANNABINIITBIGNAT

Grammatical Category: noun Subject Field: electronic commerce->marketing

. 4 A o = = do 0o X g A o o 5
Definition: LATasialuniminisaananifusisnisnann auduiias e caunuAuaAaIN1 999

anAusazAL

lllustration: What has been found is that by creating mass customization, specifically configuring
services individually for the customer either by showing her popular associated products or by
showing her products she typically orders, your customer's buying experience becomes easier and

more personal. (EBO3.txt)

o

Note: TryniRAnyinunTuyiAdaa AWt

Linguistic Specification: -

Cross-reference: push technology (TR141), pull technology (TR142)

TR141 | Eng: push technology (EBO1.txt) Th: mmTu‘L‘@ﬁwm

Grammatical Category: noun Subject Field: marketing—>mass customization

Definition: walulag lunisnaanuanuseInIsasgnAniduiEnisdsdayaniungnansasnislitae

ISR

lllustration: In response to the pressure of competition, commercial databases are beginning to

incorporate push technology into their offerings. (EB04.txt)

o o

Note: 1. AUANARINUANNITALANS

a z | a A = ! = < 3
2. mmmm@Lﬂummwﬁm@mﬂﬂﬁiw PUEINEAN YR E

Linguistic Specification: (ANT) pull technology (EB03.txt)

Cross-reference: mass customization (TR140), pull technology (TR142)

TR142 | Eng: pull technology (EBO3.txt) Th: matulating

Grammatical Category: noun Subject Field: marketing—>mass customization

T T
o

Definition: mATulaglunisnann uauseInIsaasgnAnduBnnsignAAdiayansasnisain

Wulasiane e

lllustration: Pull technology is dependent on information that is specified by the visitor. (EB03.txt)

o o

Note: 1. NUANTANUANNTNL AN

o o o

2. tiludieyadnAnyduiugnan dnfeadarsssntlanlunishsioya

Linguistic Specification: (ANT) push technology (EBO1.txt)

Cross-reference: mass customization (TR140), push technology (TR141)
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TR143 | Eng: cookie (EBO1.txt) Th: @ﬂﬁ (THR16)

Grammatical Category: noun Subject Field: marketing—>mass customization

n  ags d‘ A a ¥ %4 -ﬂl | < dJ < a6 o o
Definition: Lﬂ?@ﬂﬂ’ﬂiuﬂ’ﬁﬂm[ﬂ[ﬂ’mﬂ’)’mﬁl'ﬂ\‘iﬂ’]i‘“ﬂ@\‘i@ﬂﬁ’mL‘]J‘L&LLWN“II“LH@L@ﬂ"ﬁ\‘iLQULﬁﬁ‘WL')’ﬂi"é‘iﬂN’]ﬂ\‘i
d‘ = -3 v dl =3 & =3 1 '8 d‘ d‘ dl < e‘i’/ o
Lﬂﬁ‘ﬂx'iﬂ@ﬁJWQLﬁ]@ﬁ“’ﬂ@ﬂamﬂﬂ‘ﬁﬁ\lmui"ﬁﬁ] LL@zLﬂU@%TuEWiﬂiﬂiW"ﬂ@dLﬂﬁ‘ﬂ\‘i LW@V]L’J‘]JVLBHWHH'WZ@’]N’]?Q’QWWW

WoANIIHLUB WM SIATIH W iE enTn |

lllustration: Instead of continually asking the visitor for the same information, the program on the web

site can save information to a cookie and, when it needs the information, read the cookie. (EB03.txt)

Note: -

Linguistic Specification: -

Cross-reference: mass customization (TR140), push technology (TR141), pull technology (TR142)

TR144 | Eng: online community (EBO1.txt) Th: ﬁumu@@u%ﬁ

Grammatical Category: noun Subject Field: electronic commerce->marketing

. g d‘ =l o ai =3 & ! Dd‘d A o
Definition: Lﬁﬁ"ﬂ\‘m'ﬂiuﬂ’]i‘m’mﬁi‘b‘]@'}ﬁV]LﬂuL’)‘LIi‘ﬁﬂLLﬂ@\??QN’H@QQWNﬂQWN'&ﬂﬂ,’QL‘Vm'ﬂu“] nu

lllustration: The vignette entitled Parenthoodweb illustrates the advertising and sponsorship

opportunities offered by the Parenthoodweb.com, an online community for parents and expecting

parents. (EBO1.txt)

Note: AUANARNNUANNIALANS

Linguistic Specification: (SYN) virtual community (EBO1.txt), electronic community (EBO1.txt)

Cross-reference: discussion group (TR145), bulletin board (TR146), chat room (TR147), newsletter

(TR148)
TR145 | Eng: discussion group (EBO1.txt) Th: nguanilse
Grammatical Category: noun Subject Field: electronic commerce->online community

s . S o 4 = = S 9 a @
Definition: ﬂ@Nﬂu%NﬂQﬁN@‘lﬂﬂ WHaUNUWLUEa N LLZ\]ZNﬂ’WLLZ\]ﬂL‘]J@EM‘IJ'E]N“@LL@@\W’]’J’]MF’]@L%MM%‘]"]

lllustration: A discussion (group is a group of people with-a common interest in a specific topic.

(E111.txt)

o

Note: tTeuaiRAniffan1sula

A%~

Linguistic Specification: -

Cross-reference: online community (TR144), bulletin board (TR146), chat room (TR147), newsletter

(TR148)
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TR146 | Eng: bulletin board (EB0O1.txt) Th: N92ANUANENT

Grammatical Category: noun Subject Field: online community->discussion group

— 1 a o A e d= = I - 4 < N cd w
Definition: iAasiievesnguantmeniduniiudennuingaiuGeamile AU l6 aeg ldanunsnuana

paNARILLATEudaAI s 16

lllustration: The "store-and-forward," asynchronous nature of a forum makes it possible to create a
bulletin board where collections of messages about particular subjects can be stored in a database

and, in response to user queries, be dynamically turned into HTML pages. (EB04.ixt)

Note: tryniRAnyisansuLla

Linguistic Specification: (SYN) message board (EB04.txt)

Cross-reference: online community (TR144), discussion group (TR145), chat room (TR147),

newsletter (TR148)
TR147 | Eng: chat room (EBO1.txt) Th: f9auNnun (THR22)
Grammatical Category: noun Subject Field: online community—>discussion group

Definition: wizasiavanguenlaeiiiuuasdmiuyaneldneuumivlaslindon i

lllustration: Once you are in a chat room, others can contact you by e-mail even when you use a

nickname for your screen name (the name you call yourself when communicating online). (E166.txt)

Note: -

Linguistic Specification: -

Cross-reference: online community (TR144), discussion group (TR145), bulletin board (TR146),

newsletter (TR148)
TR148 | Eng: newsletter (EBO1.txt) Th: apUuNEITN0
Grammatical Category: noun Subject Field: online community—>discussion group

o

Definition: LAzasilavasnguentseniiudeyadinsansseaivlaiiedndsigaulan1aius

U

lllustration: These tips .come.in a variety of flavars; but mostly in the form of an .unknown newsletter

that you never quite recall subscribing to. (E092.txt)

o

Note: 1itynjRAwyinnanisulla

Linguistic Specification: -

Cross-reference: online community (TR144), discussion group (TR145), bulletin board (TR146), chat
room (TR147)
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TR149 | Eng: traffic (EBO1.txt) Th: Usunaunnaiflasnan (THR45), unsniln

Grammatical Category: noun Subject Field: electronic commerce->marketing

Definition: a1uuANNE snaNIU a6

lllustration: Many advertisers charge a fixed monthly fee, regardless of the traffic. (EB0O4.txt)

Note: NUANARNNUANNINL AN

Linguistic Specification: (SYN) Web site traffic (E011.txt), Web traffic (EBO4.txt), site traffic (EB03.txt)

Cross-reference: hit (TR150), page view (TR151), visit (TR152), unique visitor (TR153)

TR150 | Eng: hit (EBO.txt) Th: AuaulWaninsTuan (THR45), 8m

Grammatical Category: noun Subject Field: marketing->traffic

Definition: fiadmU3u1auntssdiesniiduanuiuaialunisanniivas dannduidsnnes ludnasdlu

Ingelsfmu

lllustration: A single page with multiple graphics can be counted as multiple hits since each graphic

is counted as a separate hit. (E170.txt)

Note: 1. iUANYIRINUANNIILANT
2. weilanlfidusadnduaugiiasgandulas uidanamudutunisduauauldynlnananndinan 1

dranflugiivadananu GeluiaganauudiEouaunuias auaenaANtuues

Linguistic Specification: -

Cross-reference: traffic (TR149), page view (TR151), visit (TR152), unique visitor (TR153)

TR151 | Eng: page view (EBO4.txt) Th: Aauauniinnin1siuan, tmwaian

Grammatical Category: noun Subject Field: electronic commerce—>traffic

Definition: findmi3unnunisdiananiiuanuuaialunisaniasduwaanniduidsninas

lllustration: A single visit or page view may be recorded as several hits, and depending on the

browser, the page size, and other factors, the number of hits per page can vary widely. (EB04.txt)

acda o o v

Note: 1 1iaueiRAwyisne3aaadninddiityaiflddn “Aauanlwdniinilvan (hit)’ (THR45)

2. NUANARINUINNITAL AN

Linguistic Specification: (SYN) page impression (EBO3.txt)

Cross-reference: traffic (TR149), hit (TR150), visit (TR152), unique visitor (TR153)

TR152 | Eng: visit (EBO1.txt) Th: A1KN"7LE Nt

Grammatical Category: noun Subject Field: marketing—>traffic
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T T T

Definition: fadntEuiainiadananiiuaiuiuaiiluniadanguiules Ingiuainnisfesaedays

HENEE LI NG EE

lllustration: Once a visitor stops making requests from a site for a given period of time, called a time

out, the next hit by this visitor is considered a new visit. (E170.txt)

Note: 1. eyl RAWiFaeas AWty niAndetfuaanidn “@antu (visit)” (THR35) u&diAnAndn

0@ mn dl o V| ° o oV o

9" e IiduAuueuAnfuaiiy

2. ffianauuganisfasaaainidulafiduscazinainil nnsfasaanissialilazdudnilunisdasas

AFaluy

Linguistic Specification: -

Cross-reference: traffic (TR149), hit (TR150), page view (TR151), unique visitor (TR153)

TR153 | Eng: unique visitor (EBO1.txt) Th: Hitlauaui ldani

Grammatical Category: noun Subject Field: marketing—=>traffic

Definition: fivdniBuasmasdanauiilugundeanandulainig lussavinauile uasiludBianaunuay

© o o oad v
pulaanduaniaglan dalawn uazann

lllustration: Pay-per-click commission structures pay affiliates a fee for every unique visitor that is

referred to the merchant site. (E052.txt)

o

Note: tryniRAnsiFan1suLla

Linguistic Specification: -

Cross-reference: traffic (TR149), hit (TR150), page view (TR151), visit (TR152)

TR154 | Eng: visit duration (E143.txt) Th: 3582ANNTLE Nt

Grammatical Category: noun Subject Field: marketing—>interactivity

Definition: fadnifnseresdibenguseiiulad nilludsasanseudrdmgniqduuazesnanniivlasd

lllustration: In the Web medium, visit duration represents opportunity for the consumer to respond to

passive.ads, while editorial, pages represent competing-activities. (E143:txt)

o

Note: ity aiRAnyisnenfsulla

Linguistic Specification: -

Cross-reference: visit (TR152)

TR155 | Eng: conversion rate (E002.txt) Th: dnsnsiaauiudie

Grammatical Category: noun Subject Field: marketing—=>interactivity

Definition: AadnufjisenvesiBanausteivled nidudnsfesaraedBanauinatedulze
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lllustration: Some ways to boost your conversion rate include improving navigation, simplifying
checkout process (such as one-step checkout and easily replaced passwords), and sending out e-

mails with special offers. (E002.txt)

Note: ity aiAANYInNNTWiFIa0IANA

Linguistic Specification: -

Cross-reference: churn rate (TR156)

TR156 | Eng: churn rate (E158.txt) Th: ﬁmawmaqmﬁmqnﬁﬁ (THR41)

Grammatical Category: noun Subject Field: marketing—>interactivity

Definition: Aadnifjisenvesdifangusierivles niduansgndnniangedudviveldusnig

lllustration: The Strategis Group asserts that the Internet service providers endure a five-times higher

churn rate, culminating to 10 per cent monthly. (E158.txt)

Note: -

Linguistic Specification: -

Cross-reference: conversion rate (TR155)

TR157 | Eng: click-through (EBO1.txt) Th: a7aun1gAantne s

Grammatical Category: noun Subject Field: marketing—>interactivity

Definition: fadnifisenvesifenausiariyls niduaiuiunimfidlananadnialamsmndasenles

Tfadulasaasdlnwnn

lllustration: A debate is rising over whether or not click-through tells advertisers anything worth

knowing and whether it should be a factor in pricing online ad campaigns. (E169.txt)

Note: tiryafAfnsilnadsaindwinewniiniine “6nsn1saaninelasoun (click-through rate)” (TR116)

o

Linguistic Specification: (SYN) click (EBO4.txt), ad click (EB04.txt)

Cross-reference: click-through rate (TR116)




AONUUINLUSNNS )
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A3 ALANTUNNTUIN A1 ANNALAIN TUNNT AU AN RNAAUSNT Tasiay

1
o 6 o o A

Fafnwiuan (mwﬁm’?ﬁ'ﬂ\mmmﬂﬂﬁu) WAZANYINDS Lﬁﬂiﬁﬁﬂ%é’umﬁwﬁwﬂé’dwﬁu w3l
azldnaudAnyinan
A Extraction WU Terminological U
record record
(NMANUAN ) (MANUIN A)
access control* ER159 199 TR090 274
acquirer*® ER106 177 TRO57 263
acquiring bank ER108 178 TR058 264
ad banner ER186 214 TR109 281
ad click ER258 241 TR157 296
ad click rate ER200 218 TR116 283
ad space ER206 220 TR120 284
ad view ER204 219 TR118 284
affiliate™ ER217 225 TR128 287
affiliate link* ER216 224 TR127 287
animated ad ER192 215 TR113 282
animated banner ad” ER191 215 TR113 282
asymmetric cryptography* ER145 194 TRO79 271
authentication® ER170 205 TR101 278
B
banner ER184 213 TR109 281
banner ad* ER183 213 TR109 281
banner ad space* ER207 220 TR120 284
banner advertisement ER185 213 TR109 281
banner exchange* ER209 221 TR122 285
banner swapping* ER208 220 TR121 285
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B Extraction WU Terminological | 1141
record record
(NMANUIN ) (MANKIN A)

biometrics* ER171 205 TR102 278
bulletin board* ER241 235 TR146 293
business-to-business* ERO06 135 TROO3 244
business-to-consumer* ERQO7 136 TR0OO4 244
business-to-government® EROO8 137 TRO05 244
buyer-driven e-marketplace® ER06G9 159 TRO33 254
buyer-oriented marketplace ERO70 159 TRO33 254
C
call center” ER231 230 TR139 290
certificate™ ER172 206 TR103 279
certificate authority ER175 208 TR104 279
certification authority* ER174 207 TR104 279
chat room* ER242 235 TR147 293
churn rate* ER255 240 TR156 296
ciphertext* ER150 196 TRO81 272
cleartext ER149 195 TR0O80 271
click ER257 241 TR157 296
click rate ER199 218 TR116 283
click-through* ER256 240 TR157 296
click-through rate* ER198 217 TR116 283
co-location* ER099 172 TRO51 261
confidentiality* ER138 191 TRO76 270
consumer-to-consumer* ERO09 137 TR0OO6 245
content provider*® ERO020 141 TRO13 247
conversion rate* ER254 240 TR155 295
cookie* ER235 232 TR143 292
cost per click*® ER197 217 TR115 283
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C Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

cost per thousand* ER202 219 TR117 283
cost per thousand impressions ER201 218 TR117 283
country code top-level domain* ER094 169 TRO46 259
credit card” ER102 175 TRO54 262
credit card processor® ER112 179 TR0O62 265
cryptography* ER139 192 TRO77 270
customer-oriented marketplace ERO71 160 TRO33 254
cyberbanking ER127 185 TRO70 268
cybersquatter® ER095 169 TRO47 259
D
debit card* ER114 180 TRO64 266
decryption* ER153 197 TR084 272
dedicated hosting* ER098 171 TRO50 261
digital cash ER137 189 TRO75 269
digital certificate ER173 206 TR103 279
digital marketplace ERO56 155 TR028 252
digital money ER130 187 TRO73 269
digital signature® ER167 203 TR098 277
digital wallet ER121 183 TRO68 267
directory* ERO12 139 TRO09 246
discussion group® ER239 234 TR145 292
domain name* ER091 168 TR043 258
double opt-in* ER225 228 TR135 289
Dutch auction* ER027 144 TRO17 248
E
e-auction ER022 143 TRO14 247
e-broker ER050 152 TRO26 251
e-business ERO02 132 TROO1 243
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E Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

e-cash ER136 189 TRO75 269
e-check ER115 180 TR065 266
e-commerce ER004 134 TR0O02 243
e-distributor ERO47 151 TR025 251
electronic auction ER023 143 TRO14 247
electronic banking*® ER125 185 TRO71 268
electronic broker* ER049 152 TR0O26 251
electronic business* EROO1 132 TROO1 243
electronic cash* ER135 189 TRO75 269
electronic catalog ERO86 165 TRO41 257
electronic check® ER116 181 TRO65 266
electronic checkbook® ER117 181 TRO6G6 267
electronic commerce* ER003 133 TR0O02 243
electronic community ER238 234 TR144 292
electronic distributor* ER046 151 TR025 251
electronic mail* ER221 227 TR132 288
electronic mall* ER042 150 TR024 251
electronic marketplace® ERO055 155 TR028 252
electronic money* ER131 187 TRO73 269
electronic publishing* ER019 141 TR0O12 247
electronic purse” ER133 188 TRO74 269
electronic shopping cart ERO089 166 TR042 257
electronic shopping mall ERO045 151 TR024 251
electronic signature* ER168 204 TRO99 277
electronic store* ERO37 148 TR023 250
electronic storefront ER038 148 TR0O23 250
electronic wallet* ER119 182 TRO68 267
e-mail ER222 227 TR132 288
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E Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

e-mall ER041 149 TR024 251
e-marketplace ER054 154 TR028 252
e-money ER132 187 TRO73 269
encryption® ER152 196 TRO83 272
encryption algorithm* ER151 196 TRO082 272
English auction® ER028 145 TRO18 248
e-purse ER134 188 TRO74 269
e-store ERO34 147 TR023 250
e-storefront ER039 149 TR023 250
e-wallet ER120 182 TRO68 267
exchange ERO58 156 TRO28 252
F
financial EDI ER122 183 TRO69 268
financial electronic data ER123 183 TRO69 268
interchange*
firewall* ER160 200 TRO91 275
first price sealed bid auction® ER031 146 TRO021 250
flat fee* ER205 220 TR119 284
forward auction* ER025 144 TRO15 248
frequently asked questions* ER230 230 TR138 290
G
generic top-level domain® ER093 169 TR045 258
H
hacker* ER161 201 TR092 275
hit* ER248 237 TR150 294
horizontal digital marketplace ER06G1 157 TR029 252
horizontal e-marketplace ERO60 156 TR029 252
horizontal marketplace* ERO059 156 TR029 252
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H Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

horizontal portal* ERO16 140 TRO10 246
hub ERO57 155 TR028 252
hyperlink* ER213 223 TR125 286
hypertext link ER212 223 TR125 286
I
impression* ER203 219 TR118 284
independent e-marketplace® ERQ75 161 TR0O35 254
independent sales organization* ER111 179 TRO61 265
integrity* ER169 205 TR100 278
intermediary-oriented marketplace ERO76 161 TRO35 254
Internet auction ER024 143 TRO14 247
Internet banking ER128 186 TRO70 268
Internet commerce ERO05 135 TR0OO02 243
Internet directory ER014 139 TRO09 246
Internet merchant ER081 163 TRO38 256
Internet merchant account® ER104 176 TRO56 263
intrusion detection system* ER165 202 TRO96 276
issuing bank* ER103 176 TRO55 262
J
junk e-mail ER228 229 TR137 290
junk mail ER229 230 TR137 290
K
key* ER154 197 TRO85 273
key pair* ER155 198 TRO86 273
keyword banner* ER187 214 TR110 281
L
link ER214 224 TR125 286
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M Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

market maker* ERO78 162 TRO37 255
mass customization* ER232 231 TR140 291
merchant account provider* ER109 178 TR059 264
merchant account ER105 176 TR0O56 263
merchant bank* ER107 177 TR058 264
merchant service provider* ER110 178 TRO60 264
message board ER240 234 TR146 293
meta tag” ER211 222 TR124 286
micropayment* ER129 186 TRO72 269
N
navigation bar* ER082 164 TRO39 256
newsletter* ER243 235 TR148 293
non-repudiation® ER166 203 TR0O97 277
@)
online auction® ER021 142 TRO14 247
online banking*® ER124 184 TRO70 268
online broker ER051 152 TR026 251
online catalog* ERO87 166 TRO41 257
online community* ER237 233 TR144 292
online directory ERO15 140 TRO09 246
online distributor ER048 151 TR025 251
online mall ER043 150 TR024 251
online merchant* ERO80 162 TRO38 256
online stock trading* ER052 153 TRO27 252
online store ERO36 148 TR023 250
online storefront ER040 149 TR0O23 250
online trading ERO53 153 TRO27 252
on-site search engine ERO085 165 TR0O40 257
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0] Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

opt-in* ER223 227 TR133 288
opt-out* ER224 228 TR134 289
P
page impression ER250 238 TR151 294
page view* ER249 238 TR151 294
payment gateway* ER113 179 TR063 266
pay-per-click® ER218 225 TR129 287
pay-per-lead* ER219 225 TR130 287
pay-per-sale* ER220 226 TR131 288
plaintext* ER148 195 TRO80 271
pop-under ER182 211 TR108 280
pop-under ad* ER181 210 TR108 280
pop-under advertisement ER180 210 TR108 280
pop-up ER179 210 TR107 280
pop-up ad* ER178 210 TR107 280
portal* ERO10 138 TROO7 245
private exchange ER0O68 159 TRO32 253
private key* ER157 199 TRO88 274
private key encryption ER143 193 TRO78 270
private marketplace* ERO67 158 TRO32 253
private-key. cryptography ER142 193 TRO78 270
public exchange ERO65 158 TRO31 253
public key* ER156 198 TRO87 273
public marketplace* ERO66 158 TRO31 253
public-key cryptography ER146 194 TRO79 271
public-key encryption ER147 195 TRO79 271
pull technology* ER234 232 TR142 291
push technology* ER233 231 TR141 291
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R Extraction U Terminological WU
record record
(NMANUIN ) (MANUIN A)

random banner* ER188 214 TR111 282
reciprocal link* ER215 224 TR126 286
reverse auction* ER026 144 TRO16 248
rich media ER196 216 TR114 282
rich media ad ER195 216 TR114 282
rich media banner ER194 216 TR114 282
rich media banner ad* ER193 216 TR114 282
S
sealed bid auction* ERO30 145 TR020 249
search engine* (L%ﬁ.l%ﬁ) ERO11 138 TROO08 245
search engine* (TUsunsw) ER083 165 TR040 257
second price sealed bid auction* ER032 146 TR022 250
secret key* ER158 199 TRO89 274
secret key cryptography ER141 193 TRO78 270
secret-key encryption ER144 193 TRO78 270
Secure Electronic Transaction™ ER176 208 TR105 279
Secure Sockets Layer* ER177 208 TR106 280
sell-driven e-marketplace* EROQO72 160 TR034 254
seller-oriented marketplace ERQ74 161 TR034 254
shared hosting* ERO97 171 TRO49 260
shopping cart* ERO88 166 TR0O42 257
site search engine ER084 165 TR0O40 257
site traffic ER247 237 TR149 294
smart card* ER118 182 TRO67 267
spam* ER227 229 TR137 290
spider* ER210 222 TR123 285
static ad ER190 215 TR112 282
static banner ad* ER189 215 TR112 282
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supplier-oriented marketplace ERO73 160 TR034 254
symmetric cryptography* ER140 192 TRO78 270
T
technology provider e-marketplace® ERO77 161 TRO36 255
top-level domain® ER092 168 TR044 258
traffic* ER244 236 TR149 294
Trojan horse* ER164 202 TRO95 276
U
unigue visitor® ER252 239 TR153 295
unsolicited commercial e-mail* ER226 229 TR136 289
\Y%
vertical e-marketplace ERO6G3 157 TRO30 253
vertical exchange ERO64 157 TRO30 253
vertical marketplace* ER062 157 TRO30 253
vertical portal* ERO17 140 TRO11 246
Vickrey auction ERO33 147 TR022 250
virtual community ER236 233 TR144 292
virtual mall ERO44 150 TR024 251
virtual shopping cart ERO090 167 TR0O42 257
virtual store ERO035 148 TR023 250
virus* ER162 201 TR093 275
visit* ER251 238 TR152 294
visit duration* ER253 239 TR154 295
vortal ERO18 141 TRO11 246
w
Web directory ER013 139 TRO09 246
Web host* ER100 172 TR0O52 261
Web hosting* ER096 170 TRO48 260
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Web merchant ERO79 162 TRO38 256
Web site traffic ER245 236 TR149 294
Web traffic ER246 237 TR149 294
Webmaster* ER101 172 TRO53 262
worm* ER163 202 TR094 276
Y
Yankee auction® ER029 145 TRO19 249
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