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Insura critical role in

Thailand after t, there are 12

established 1limi ntrol of Insurance

Office. Life i '5. 'ﬁ"'d into 3 types:

ordinary, industri insurance. These three

types can be divided i;ﬁ@r".;‘ t term, whole life,

endowment, an-_

lﬂ elling varieties of

life insur ﬁj mpanies have i
agents or a;uzr aﬂijvﬁﬁer bﬂuy their policies. //

rT ln progress H
as 1t%ﬁ’] ﬁ\ﬂhﬁmg’lﬁ q'.IIance companxes do not

have enough knowledge and about consumers' wants and needs.

e insur: Ance - emium can be

calculated by sisting of mortality

te,

rate, interest and expenses,

In addition, consumers do not have sufficient understanding

about life insurance which may cause ignoring and feeling of

unnecessity for consumers. A study about consumers' opinion

can solve these problems. Data was collected from two const



groups: tbe consumers who have life insurance and the
consumers who never have life insurance. Results of the study
show that most consumers buy policies from agents because
they are satisfied with the benefits. The most important

incentive which makes them decide to buy policies is

they cancel their po insurance premium is too

éready have life

high. Furthermore, megs
| — -’ e —
insurance do notw—-" . -_-lmuditional insurance.

For consumers w

security for their familie LL?d themselves. A reason why
4

surances, they do not
realize the nec and themselves,
If they want to they would like to
buy the policies rance company because
they do not trust £ giﬁg;
A e
Both consum Fraup g hat life insurance

provides good éecurzkxhﬁ@yﬁﬂ m}ﬁ“:.m1lles. A consumer group
rance companies have
the stable statls, w na mer group insurance

thinks that comp&nies always take advantage of clients in

paying indePTijFfjwzJ {W mﬂ\?’e insurance

agent, the qﬂnsumer group who has the life insurance agrees
¢ o o/
that ’Iabﬁﬂmnﬁqﬁwlﬂqfﬂﬂm le the
|
other j&[ Hinks that agents do not take the business
seriously. Both groups wants to see the improvement in all

aspects for the insurance business. They suggest that the

agent should work full-time, giving full explanation and
consistent services to customers, decreasing insurance //

premium rate, producing more life insurance plans, imDPOVing/




the management about indemnity and the image of the insurance
company. Finally, consumers want the goverment to involve
in controlling and issuing the additional law about tax
deduction, penalty for violators in insurance business, and
enforcement for employers to provide insurance for employees,

The following suggestion results of the study!

y/hould bring in the

aL‘y cision making including

\ equirement as well eas

\\\.nd testing the product

1. The insur

marketing strategy

the influence
before introduc

142 i '  » omponents of the service in
order to develop Providing the variety
of products. Provid nd answering consumers

requests.
1.37Considering the imp: act-Df changing the premium

/) > )

rate from every re as client, agent, rival,

government and t-ﬁ management.

OROUR:71: 1 124 .2 i St
of aggwpfaxqeﬂﬁmﬁﬁa]qaewf‘ﬂqra ﬂnvenience of

clien

1.5 There should be additional advertising and
promotions to attract customers' interest so that it will be
easier for agents to sell. Providing information and good
image by social participation along with some promotions such

as exhibition displays, gifts for new insuresnce buyers.



2. The government should have certain policy and
cooperate with the insurance companies by having public
relation through bhé government agency. Filling the academic
curriculum with the insurance courses as a compulsory one.
Increasing the amount of premium that can be tax deductable.

Updating rules and laws and controlling companies to have
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