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- Abstract

Eromotion , which comprises Advertising Sales
Promotion and Personal Selling y 18 an'imédrtant marketing
tool used to promote sales of photographic p;oducts which con-
sideréd not to be necessity to human life , especially in
Thailand where the majority of peohle have low income. However,
one company using this marketing tool will not always be success-
ful in selling its products. As such , this study,is.primarily.
intended to find the success or failure of promotion , to study
whether the theory mentioned is practical in helping to promote
sales of photographic products and how much of such theory can
be put into practice , and as a guideline for marketing managers
to consider for their own promotional strategies , a guideline

for anyone who wishes to do this sort or similar business.



The study basicall& éepends on thé_primary source , espe-
cially from interviewing pbqtographic product companies , observ-
ing their promot?onal strategies and , most important , surveying
bhotographic dealers and consumers in botﬂ Bangkok and up~-country

area through prepared questionaires. -

The resultg of this study show that the success of promot-
ing photogréphic products. are largely depe?ding'upon the integrat-
ion of proéétiohal mixes in each geograéhical area,uith one market
situation. Advertising plays the greatest role in prométion in
order to create awﬁreness of the existing , dggohstrate the use
and benefit of fhe product , especially for camera., Thé second
is Sales Promofion to both Consumers and Dealers because the general
buying behavior for the Thais still want to buy products with adver;
tising and sales promotion programs., and sometimes tﬁe ﬁroducts
which recommended by dealers. And the last.is Personal Sellihg
which can help promote sales tq consumers by maintainigg a good
and continuous relationship between dealers and company. The

prpmotion does not differ from its theory and the ideas are also

practical to other products as well.

Advertising concepts , media objectives and allocation of

advertising budget for each geographical area , timing , reach

and frequencies plus ideas for Point of Purchase Advertising are



m-

the major factors for considering when planning advertising. The
advertising of camera should stimulate male sex , aged between
18-30 years and single to own a camerae. Also , Guality and the
use of camera should be emphasized.invadvertising;' The effective
media used are : magazines and television for Bangkok 3 however
should the objectivgibe to reach the target group in Up-country .,
with consideration of the majority of their educational level.
television gillAbe the prime media for‘upe¢0untry Area. For fhe
:advertising of color film and paper , product quality is vitai to
be emphasized , television will be prime media used for both
Bangkok and Up-country while supporting media for Bangkok can be

magazines and Up-country can also include newspaper or/and cinema.

When using the tool of Sales Promof1on , factors to be
considered are timing of the campaign , appropriateness of the
program , mgthods of sales promotion , dealers' co-operation and
the most important is that Sales Promotion should play as a second-
ary role after advertising. Sales Promotion to Dealers should
give additional profit to them in term of special disqount or
longer credit term while Sales Promotion Premium Items offe;ed to
consumers should be relatedkto cameras or picture-taking , some-
times a self-liquidating sales promotion premium can also be used ,
however such a premium offer should have high perceived value to

consumers. Moreover , the program should have simple corndition to



Y.

participate. Premium offering can always be used to promote sales,
as often as the company wants , if the quality of the product sold

with the premium is good .

For Personal Selling , company sales representatives do
play an important role in maintaining.and‘promoting the good rela-
‘tionship between dealers and company , by proiiding good services,

supplying Point of Purchase material to dealers , etc.

The primary pufpose of this thesis is to study the pro-
mbtion of photographic products in Thailand , other products vill
need similar or different promotional strategies depending largely
upon the product position and market situatiéns. Those who wish
to take the wholevor some strategies in this stgdj'to try should

consider and adapt to suit their own products and market situations.
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