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This study examines the use of television corperate advertising by
The Thai Military Bank to improve its image. Having long been perceived as
serving only government and military personnel, the bank found it necessary
to make itself known instead as a bank for the general public. As a

qualitative research, data were ba

scripts and film texts, intervi

literature from 1976 to 199

Results .indicate 11;-——' ) WV corperate advertising
can be divided into three j dords ;: ~ content of the commercials,
the meaning they conveyed ‘ h,ﬁ ' :'mage improvement. During
the first phase the ba ' to the public. The

commercials would there ailable services. During

using culture-related theme cimy ?-~.?w3' \ e, to project an image of
a fully developed commerci ; *J, on ) would informed people about

modern and advanced servicesiip styles congt with the social context.

Results also suggest that, at p =
-n:_';p":_!:‘s"! "‘-'_.I'

d more people’.

consequently, the bank Zs—nme v Tal

widely accepted. More

institutions. These ind ercials have played a

g c
major role in raising p:jiic acceptance. Also, as EImimportant supporting

factor, the television co ials have flatilitated the expansion of over 200

branches to enhanﬂ %%%%}w ‘3 w EI q ﬂ ‘j
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