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Thesis Title A Study on the trend of applying Marketing

Concepts to Hotel Business
Name Mr. Supasith Srisa-ardrukh

Thesis Advisor Mr. Visarut Jayapani

Department Marketing

Aéa.demic Year .1 983‘-:**%‘ l//‘/‘//

As gener iﬁg;stry is a 1arge and
fast growing indu it is still llkely to

(Bi. 2521) and it becamé?iﬁé highest revenue earner for the

e
..--ﬂ'".-"’\“.y""

.Hotel %E}ﬁé , toéE}st-related buginess

because the mour;at industry w11 ot operate well unless ‘the

hotel mrﬁ u &} ’% W&Jlm @wxﬂ f]ni ago, when the

tourist industry grew at agrapid ratc the hotel 1ness was one

o Q] B 79 T %m REIS Bitea snvestors

to seek promotional privileges for new hotel progects-a great number

of which were granted.

The hotel industry can see many changes in 1981 (BE. 2524)
and it can be expected to see many more new &eveIOpments in 1982

(BE. 2525) with the large increase in room capacity. The fastest
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increase in the number of rooms is in Bangkok, due mainly to heavy

promotion by the goverment in the past two years. Expecting high

growth in the tourist industry, the Board of Invesiment granted
promotional privileges for construction of several new hotels.
Hotel room bapacity is expected to grow out of proportion to the

increase in the number of Wﬁiévals, due to the construction

of new hotels, extens ren s work in Bangkoke This

condition is makin hat hotel business will

become muech more

provinces.

(A

A
From datal

niﬂangkok area which were

surveyed. from March to April 1982 s%ow the 1vtereqt1ng noints

ﬂe%l‘%i’} ‘i‘lﬂ‘}’]‘iwmﬂ‘é
B e et el

is the trerd to apply and implement marketine concept in their future
operation much more than their present operation. This may be because
future business must come from new croups of people and hotels must
cater to the needs and tastes of markets. This is the role of merketing
which will play a promirent role in the hotel industry. Tomorrow's
hotels and services will be based on what the quest wants and

likes-not merely on what the hotelman thinks or decides the quest

will want.
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(B) Some of the hotel business problems which have been
ignored in the past may now be reviewed by both private and
government scctors. Some chronic problems as unbalanced growth
rate in hotel business, high hotel tox and operating costy oversea
publicity, local crime rate and the development of new tourist

resorts or destination are likely to be given priority in the

consideration,
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