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The objective of the re

a low price strategy to esta_b)hh.biagd:’ﬂ areness ! me A nationwide after-sales

services were also provided dufing this  products period was the critical

changing point.  Toyota counteted the student movement by s jpporting various social activities.
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consumer behavid¥, which have been changécf according to social value at the time. Image and quality

of the product need to be adjusted in line with the preference of the social situation and conditions in

each period.
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