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| The objective of this research was to investigate the role of the
"Thailand Marketing Award", and its significance in marketing communication
of the gFanted compani®s. In-depth interviews of the company executives
concerning their motivation to participating in the award competition were
conducte#. Media professionals' opinions towards their role as a disseminating
channel bf the award and the granted companies' public images was also taken

into ccnkideraticn for the analysis.
I ‘

1

| Findings indicated

marketing communication strdtegies e 5 companies varied due to size
and repukatiﬂn of the orgg products, and characteristics
of theirl prospects. AlL QS ERSH, mak Emweasy were benefited by the award
in facilﬁtating and promoidm s = wrale and job motivation as
well as their corporate apaeFadulct|im H;"f::E companies with small sizes
and lessl| publicly knowg#l. ‘ EOLl, \ Qwﬁh; e found to add the award
value asIasEEt to their affvg gk & ?ﬂkifles;uﬁmcticn and personal

selling Fhe most. '\\g:\\\\
IIt was also S &) Vvariation in the companies'

motivatipn to the competdtidh F Sené 3 “thar l@imed to be persuaded by
husinesslfriends while hers nee Liali the ward as their business
assurance, or as a testi g plans by qualified experts,

and as a| need for promot and good corporate images.
|

T

e mAaddy -n-‘their performance showed that
their capperation and participation imPremoting the images of the award and
the granted companies wasg due-t&- Chair ion_of the credibility and

reputatipn of the ins t - e.
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