qmﬁ‘numwammnfmdﬁuamnﬂunnamrmmmmnquLﬂ'mmu A

A ez nrﬁmruanf’umrﬂr~nnga%nﬁmmd’nnumwaananamﬂr*ﬁng
0% +

u%nﬁwd’nnnmwwué’uﬂ'\ma mnamunau inatlaanstun Fandhns Lun

I
'S
’mmﬂnum%lﬂuawﬂnm Mf nmnmi’nﬁ:ﬁnﬁmnﬂmunwmﬂ'min K
n

CLER (i w@wmaa

n.H, 2527

{

ISBN 974 - 563 - 083 - 7

ol el DL 25 O

TN

{5331

o

g




,—~ _—..:bw SN st

s

s

Attribute of Innovation that Most Affects the Adoption of Target
Adopters ! A Case Study of the Adoption of Water Hyacinth Products
Among Women's Group in Ban San Pa Moung, Tambol Ban Tom, Amphoe Muang

Phayao, Phayao Province.

e BUL TVININAINS. .o
q M EATSLTINS Y

f Graduate School
Chulalongkorn University
1984

ISBN 974 - 563 - 083 - 7



o e TR % 5. K

v r'd L] 1 L '
o -~ ) ) o
W2 NN UL Qmanumzaaquanrrumﬁuauﬁnmqnﬂanqruaurumaanqu
v . 4 o - ‘!(QV‘
LUanuay o ANEILRWIENTUNITHANTUNN TUT SR B Uanwm
- 2 L Q‘Qu‘u » ke
unﬂUﬁaqmaanquaﬂrﬂr:ﬂyguaﬂnumunnnma1n1udﬁﬂ1u1q
v o+ :
AMUAUIUNDN DALADLUBINE LYY TINIANELEA
‘ - vl
1oy udgan  wiudr
Y OV‘
NG99 MM TUT I3 UNUD
1 v {71
a a \ y . -
CRERELLTER) S B E Tk )y SRS L1 AT
# \ iﬁa
T Ve A5 1IN “~!“! 'uu1MUﬁuwunanuu Lﬂuaqu
4! F 1
W BRI AnE 0 i

o ﬂ o5 —
FUSATTUNNTADUY NI UNUT ﬁ;’:" 'é

g A A A o
““‘h * 00 v ﬂmuﬂnm‘ﬂqmﬂ']aﬂ

«
AUTEALE UuUIA)

L O S ATy & M. b e L ——
- c.—- Y 2 —— . - - A

7 BXJ. .. Urzzauarrunas

i “
Mty duslanm)

ﬂuEl’WlB‘ﬁ?ﬂﬂ‘ﬁ’r

(ﬁnaﬂr1v1ru;uﬁrqdm Avenln)

ARAINIYNAIINEAD

[}

lQ..'.'Q.'Q..IIIQ.-'a...‘.‘.‘l' nrruﬂ']r

wi

(Uﬁ?ﬂﬂ1dﬂTﬁ?1IU ﬂI tﬁﬂﬂ? Lanre MU)

Yo —

o..--n-u'oollow‘i’...oontooooccl nrruﬂqr

« «
¢ a7, Iatou  tpgzTunr)

QQ‘ - ] - = « ) o
APANTIOIUUNI NG 2%160ﬂ7ﬁ”“ﬁ1%ﬂﬁ@ﬂ



AT a e R Ny e g

« l ' 1 !

v
u"wa?mmﬁwun ﬂmannm.‘nm uanT TJJMJJUﬂJJ’]ﬂWﬁﬂﬂ’rJﬂ']TFJ’DM IIJ?:’anMJ

ahmg ﬁnuntﬁw1 ATanITIANT N T nugudwnmm

LW | 1

dhmumiwﬂaqnqnaﬁrﬂr:ﬂuguamnmmunﬂn%11u1udhﬂﬂuqq

1 +

FAUALAUADN BALADLUDME LY FIUIANE LY

4 an - o
FAUAR U'T\)ﬂ'nqa'l NINHANT

! v '

a ] o o
PIITUNUT LA EJ“D'JU?I']GWTTV 1gfT . LADYT LoslUTeny

q
NPT
P
TnrfinEl
- © ‘ '
nATATHAT 0 .'aquanrrumuuanﬁnman
manwruanrnﬁnqnantﬂwu ) i nﬁgmannm.maqnﬁrﬂt.nyj

ua Wﬂﬂl‘%ﬂﬁﬂﬂ‘n') 1%110@21’111%5?’ a0 11'1‘Hﬂﬂ@ll’dﬂl‘ﬂf:ﬂﬁjﬂﬁﬂﬂﬂl‘ﬂﬂﬁﬂﬂ

14 1 i

L% Tk
grmuduin g ik HELIA SR Arne L lnung gy

; _I+ ~
VI’)IJLLU‘WI’N\I'W‘?VU ¥ M X ’J‘Uﬂ’\Tﬂ"ITUﬁIJTlJU’JﬂTﬂJ

-p = it v 1

01 hmanhm-aﬁﬁq%ﬂ 5 nrrunnfﬂr~nnguaﬂﬁﬁmﬁhﬂa: 15 ﬂr*nqr Tnun

1. A wﬂmuﬂummam ﬂ§ 3»' ﬂqﬁmn'mumﬂmmn

4. TWEBN ﬂqwuaﬁuwrndqtnﬂtuuun1n

1““”W‘W’Wﬁﬁﬂ‘imuﬁﬂﬂmaﬂ ;

UQWUTﬂLnurqurau%auaTﬂﬂqnaunwumauqﬁnnauawrﬂr A guansn

A ?uvy

UNALEY muﬁuhmo I 58 T17.]71’]3JLUJUdﬂllﬂ"IJJVl5T'N‘H'Ll ‘B’ﬂuﬂﬂf "

ki

TauniTuarI DRz LA %nﬁﬂUﬂ11MuﬂnﬂﬁdﬂﬂoﬂﬁIﬂﬁMTU1uuﬂa nmannm-TﬂﬂTﬂ

ﬂl‘m Chi=-Square



i

uammmmwwmwﬂmanym.m 5 1re ﬂWT‘D’ﬂQN’JﬁTTIJNUﬁLmﬂﬂ'NﬂU

PANTHANTY ﬂﬁ’l’] ﬂ’r)

e “L‘ﬂ : . - - e d! ] ¥ = Y af
1. ﬂmﬁﬂﬁm"mut}'ﬁﬂﬂﬂ']fﬂ'ﬂhful]jWﬂU?‘UWUQH’ﬂ ﬁ')’]lﬂﬂlﬂ?ﬂﬂl‘ﬁ\i”’lim

2, ﬁmﬂnsmzmummmmamu l IJUﬂ'LlﬂUT’rNﬁN'l Fl’c] PMaML ‘B‘Imﬂﬂ

3. ﬂmﬂnym.muuaﬂﬂm TURNTUL ﬂl'l’r)'l.lﬁll'd’mﬂ’ﬂ A WEIUITOEI LA

LuuuaTn

' L 1] ‘ v '
o N l - 7 o
4 FRdNELETUG Myl 7 P TIEES ﬂawuﬁumﬁuu?gqanﬁn
; _

SRy, " - . <, 3 3 ° y
54 L eRE N\ g 0 TS, 1 1ud o ] dunaasle

ﬂummm'a'wmm
ammmﬁuumfmmaa



Thesis Title Attribute of Innovation that Most Affects
the Adoption of Target Adopters: A Case Study
of the Adoption of Walter Hyacinth Products
Among Women's Group in Ban San Pa Moung, Tambol

Ban Tom, Amphoe Muang Phayao,'Phayao Province

Name Miss Pusadee Supayasan
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Department

Academic Year

The purpose was to study the most

effective attribute p_the adoption of the

target aclopte = .'::t de of water hyacinth

which most affeqtls tf : membeérs of the women's
i ~ ¥

group in Ban San RaMoung, Tamboly Ban Tom, Amphoe Muang Phayao,

Phayao Prﬂlu H ’Jxmrﬂ ﬂ@ ﬂﬂm ‘;thesis based on

past research on attributedf of innovagdons and adofition process
was&ﬁdr] aﬁnimunn? mﬂfl aﬂf water
hyacxnthr: relative advantage, compatibility, complexity,
trialability and observability had no different effect on the

adoption of the innovation.

58 members of the women's group engaging ih water
hyacinth products at Ban San Pa Moung were systematically

interviewed according to the pre-constructed questionnaire.
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Analysis of data involving computing percentage and chi-square

test.

The result of the chi-square test indicated that the
five attributes had different effects on the adoption of the

innovation as follows:

1. Relative advantap as the most effective attribute
on the adoption. _ \ '%i (‘ : : :

2, e A é&)st effective attribute
on the adoption. 7, | ~

3. Obser¥a 7 A6 tha ; effective attribute
on th;-adaption k e

4, Comp e attribute on the
adoptiop.

2 he adoption.
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