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Housing %ry"is mess activity that has

‘ ¢ one hand, it s
om 3 n because consumers

integrated cha

considered g

have limitatio: h@hﬁ WWEoce, public utility
and demand over ‘iff . V?Sﬁ,hand, consumers have
freedom of cho gt of house model and
Prices, dependi g 1_‘,T?F‘ i ' @nd taste, which can
be selected fro e d_ g : es. This results ip

es which are medium
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Competitions amon

Priced. The reason consumers can €arn enough

money to affsrd However their

i
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Consumers beha

:janb::::fé}ﬁﬁﬁﬁﬂm{ﬁﬂﬂﬁzzz1 gating to
o AT RO BHRIIANE Horrer,

actors influencing then decision on buying

purchasing powe the consumers who

e~ _This = “the| information about

r 1)
our and factors influencing then decision

bave high in

8 house in g medium priced housing estates in Bangkok
(Metropolis). Housing estatesg with pnices ranging from
Baht ’300,000-1,200,000 were considered medium priced. 4

questionnaire was distributed to each of the 400 consumer:

who were owners of housesg located in 28 housing estates i

11 distrjcts of Bangkok.
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It was found that needs arousal to buy a meduim

Priced house resulted from consumers’ desire o be

independent. They also searched for details of the housing

estates through billboards rather than through any other
medium and they rather cousulted their Spouse in advance.

.

In comparison bProcess most of the respondents take

more than 4 housing estates into consideration. The
majority of them s month to derive their decision
and went to ’/;%uses twice before their
Purchase. Houé!==::’03f householders bought their
houses the? t 'eyw

‘ N i,

Seven i tars ; BRing consumers’ decision
on buying "3 ' T éd housing estate were
identified ‘ ' to their rank of
impqrtance consumers considered

location ang s of the housing estate

espécially feas e A4 € floods. Second were the

were price and

pParticular.

us and good experince

the entrep _ _ It
gain support from ba and other financial

especially

institution. Simth, the: f1; ing estates that
offer uag %%gﬂﬁt Hr tjdemonstration of

model Hbuses. Seven?h was concerned with promotion
"ARYRNIN HRAN A
: q S survey hlso reveals demographic

characteristics of the respondents. Their age ranged from
26;30 years. Most of the householders worked in private
Sectors and were already married. Their family with th
‘average number of 3-4 members had income raging fr- p

Baht 10,001-200,000. //.

o

SN i
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Based on factor analysis of consumers’ feeling
after their purchase, three common factos influencing
their satisfaction were classified as design of
construction including (house) model, functions and
quality of construction; environment and public utility;
and location. They were Positively correlated. An effective
marketing strategy can be planned by product Positioning

in relation to the demand of target group, namely

in case of housing estate

Prospective

industry. The householder opinions o¢p

medium pric yindicated that the use of

such ideas g »\\\k- *ndence and to start a new

WH\H erest. Location of the
\{\\ i@asibility of no flood is

Y AN

life can

housing est 1,

the  most Quality of construction

should be
product po

the determination of
scount can tremendously
influence c Advertising media as

Suggested are b boards ess advertisements.
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