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JONGRAK., MALIWAN : THE RELATIONSHIPS BETWEEN ATTITUDE AND USING
ECHAVIOR TOWARDS COMSUMER CGOODS WITH INDUSTIAL STANDARD MARK OF
SCCOMDARY SCHOOL TEACHERS IN BANGKOK METROIOLIS

This research aims to find out volumme of recognition and attitude of
secondary school teachers having toward the Industrial Standardization Mark,

as well as their behaviour in buying and using the standardized consumer
Froducts. The research also touches on the relationship between demographic
factors and behaviour in using the standardized consumer products and relatieon
between attitude toward standardized products and behavicur in using the
standardized products, including additional study on information source where
those consumers avail of the Induy Etandardization Mark.

The finding indica

the questiocnaire respondants
recognized the Standardizat)

them have favourable attitude

of accept the Standardizat e z Lestion concerning behaviour in
using the standardized proiC e 2 b L-srOndant s use 4-6 consumer
products marked with stefRT | LabiE SOhd group uses 1-3 standardized
products. Only few respoa / M the marked products. For
those who recognized afit ; ol

s, larger number are using the
products on non-regular -,

The study on 4 L gaphic factors and attitude
toward the standardiza#ic Jfin g 8o : ' ational level of consumers
have influence over the | 1 ! ! %4 the standardization mark in
a very high degree. Thé¥ sl onZlo e ) et demographic factors and
behaviour in using standr g o e el e that the variable factors
on demographic indicator#, bstatus, education level at
M.A. €& or lower and lowsr- correlated with behaviour in
using the standardized produ ion between attitude towaxrd
Standardization Mark and beha the products, it was found that
the consumers with fagou Qe Standardizacion Mark and

having use the Stand izarion M : ehan the consumers with
unfavourable and not {78 X |

Information 'P UrCe [Co o < Stand@ddization Mark., most of
recpondands obtained t 1e 1ﬁfarmatinn frem watchi.ng television. Lesser number
learned from newspape dvert:..aing
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