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# # 5484685528: COMMUNICATION ARTS

KEYWORDS: INFORMATION EXPOSURE / SATISFACTION / BRAND LOYALTY / FACEBOOK
PERAPAT TUNLAYADECHANONT: INFORMATION EXPOSURE, SATISFACTION, AND
BRAND LOYALTY OF COMMERCIAL FACEBOOK FANPAGE MEMBERS IN THAILAND.

ADVISOR: ASSOC.PROF.YUBOL BENJARONGKIJ, Ph.D., 129 pp.

The purpose of this research is to study information exposure, satisfaction and brand loyalty
ofcommercial facebook fanpage members in Thailand.This study employs quantitative methodologyusinga
survey with questionnaires to collect data from 400 samples who are members of commercial facebook
fanpages. Percenteage, mean, standard deviation and Pearson’s product moment correlation coefficients
were calculated as statistical analysis tools using SPSS Program. The objectives are as follows 1) to study
information exposure of commercial facebook fanpage members in Thailand. 2) to study the level of
satisfaction among commercial facebook fanpage members in Thailand. 3) to study brand loyalty of
commercial facebook fanpage members in Thailand. 4) to study the relationship between information
exposure and satisfaction of commercial facebook fanpage members in Thailand. 5) to study the relationship

between satisfaction and brand loyalty of commercial facebook fanpage members in Thailand.

The results of this research are as follows

1)The information exposure of commercial facebook fanpage members overall was high,and the
most effective information waspictures.2) The satisfaction of commercial facebook fanpage membersoverall
was high,and the highest satisfaction was sales promotion.3) The brand loyalty of commercial facebook
fanpage members overall was high,and they showed continuous consuming of a brand’s products.4) The
correlation between information exposure and satisfaction of commercial facebook fanpage memberswas
positive with statistical significance at 0.001.5) The correlation between satisfaction and brand loyalty of

commercial facebook fanpage memberswas positive with statistical significance at 0.001.

Field of Study: ...Communication Arts.......... Student’s Signature.........cccoeveviiiiie

Academic Year: .......... 2012, AdVisor's Signature ..........coocoviiiiiiii
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AW 2.3: Ripple Effect

Influence Ripples

o 1000 +links -~ Bloggers who exert a larger “sphere of influence”
have a broad ripple effect.

e 500 + links
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/ but their ripples are smaller. Bloggers with smaller
200 + links. - . 3 N
“influence ripples” tend to be higher in volume.
e -100 links

Note: links represent # of other blogs/sites referring to recipient.

A Edelman, D. C. (2010). Branding in the digital age: You'respending your money in

all the wrong
places. Harvard Business Review, 88(12)
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Notes: CI = customized information; PI = perceived interactivity; SA = consumer
satisfaction; AT = consumer attitudes; ORI = on-line repurchase intentions
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