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D - DECLINE :
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MARKET - POSITION

L - LEADER
F - FOLLOWER
N - NICHE
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OCCUPATION

PROFESSIONAL
MANAGER
SMALL-BUSINESS-OWNER
HIGH-PAID-WORKER
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UNSKILL-WORKER
STUDENT
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H - HIGH
M - MEDIUM
L - LOW
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INCOME
VH - VERYHIGH > 50,000 PER MONTH
H - HIGH > 25,000 PER MONTH
M - MEDIUM 5,000-25,000 PER MONTH
L - LOW < 5,000 PER MONTH
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CHANNEL-PREFERENCE Sne
CHANNEL 3 ek
CHANNEL s YN 6
CHANNEL 1 -%84 7
CHANNEL 9 - ﬁaq 9
] v o L4
NHNVDNINIAND
ADVERTISING-REQUIREMENT 13, yajamnulunislawsen
A - AUDIO/VISUAL-PRESENT = UAAMIHUATLN
B - CONVEY-INFORMATION - dovwenBvavesdudm
C - SHOPPING-MEDIUM - $hew mvdenda
D - CREATE-AWARENESS - ATNANNGINERAUM
E - REPETITION ¢ .
- BURBUAIUNTIN
CUSTOMER-BUY-DECISION 14. msﬁﬂau'lvﬁaumqnﬁ
R - RATIONAL - fnoualumsda
IR - IRRATIONAL - hishmgralunsda
15. n¥an13de
BUY - HABIT ,
[ - IMPULSED - NAINNMINTAU
SOCIAL-CLASS b i
A - UPPER 16. AU NGIAN
B - MEDIUM -
C - LOWER - AN

]
-
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Rule 001
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IF CLAUSE THEN CLAUSE
TYPE-OF-PRODUCT PRODUCT-LIFE-CYCLE ADVERTISING- | RULE No,
' REQUIREMENMT
CONVENIENCE INTRODUCTION D
GROKTH E
MATURITY . E
IMPULSIVE INTRODUCTION A D
GROWTH & MATURITY E A
SHOPPING INTRODUCTION ABCD
GROWTH & MATURITY BCE
SPECIALTY INTRODUCTION ABC
GROWTH & MATURITY B ¢
DECLINE MEDIA = NO AD | 18

sl 8.1 ndilymjavnemalaseniduxalg

THEN CLAUSE

IF CLAUSE
INFORMAT ION- TYPE-OF- BENEFIT- | BUY-HABIT RULE NO,
SEnBCﬂ ] PRODUCT SOUGHT
HIGH * CONVENIENCE PLANNED 4%
' IMPULSIVE IMPULSED 12
SHOPPING & St 3
SPECIALTY
LOW ' CONVENIENCE| ECONOMY & | PLANNED 14
CONVENIENCE :
IMPULSIVE PRESTIGE &| IMPULSED 15
FASHION
SHOPPING & IMPULSED 16
SPECIALTY

MINT 3.2 ngfifldnvnmsdadunailly
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THEN CLAUSE

1" OCCUPATION INCOME EDUCATION SOCIAL- RULE NO,
CLASS

PROFESSIONAL | UH H N H A 17
MANAGER UH H HoM A 18
M N oL B 19

SMALL-BUSINESS| VH H oM A 20

-OHNER |

H oM L B 21

HIGH-PAID- H ML B 22

HORKER
LOH-PAID- N L L ¢ 23
HORKER

UNSKILL-HORKER| ¥ L L c 24
STUDENT VH H H A 25
oM " B 26

L oo c 27

HOUSE-HIFE | VH H H A 28
HoM N B 29

L L ¢ 30

FARMER VH H H Mo B 3l
ML ML ¢ 22

M 3.3 ngilflszaundeauiunaile
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IF CLAUSE

THEN CLAUSE

SOCIAL-CLASS BUY-HABIT CUSTOMER-BUY-DECISION RULE NO,
A B IMPULSED IRRATIONAL 33
ABC PLANNED RATIONAL 34

¢ ' IMPULSED RATIONAL 35

M3 3.4 ngﬁﬁmsﬁ’mau"laﬁaﬂaqanﬁ"uﬂuwaﬂﬁ

IF CLAUSE

THEN CLAUSE
S0CIAL-CLASS MED1A-PREFERENCE RULE N0,
A MA NP 2
B NR TV 37
c ROV 28

mywil 3.5 ngiifermeuluidelavoniduails
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SEX | AGE | SOCIAL-CLASS | OCCUPATION PROGRAM-TYPE CF | RULE MO,
250P A B ADULT-DOC 50 44
25up FARMER AGRI-DOC 40 45
6-14 CARTOON 100 46
© i5-24 CARTOON 68 4
6-14 STUDENT CHILD-CONT 40 a8
6-14 CHILD-DOC 60 49
6-14 CHILD-SHON 58 50
F 25UP B ¢ HOUSE-HIFE CHIN-DRA 98 51

25UP 3= ¢ NOT . HOUSE-HIFE CHIN-DRA 80 52
15-24 CHIN-DRA 78 53
6-14 CHIN-MOV 80 54
B50P| B ¢ CHIN-MOY 60 55
15-24 CHIN-MOY 49 56
25UP B EDU-DOC 30 57.
i A B ENG-MOV 50 59
15-24
iz ENTERTAIN 59
25UP

F 250P HOUSE-HIFE FAM-DOC 58 60

F 25UP HOUSE-HIFE FOOD-DOC 60 61

F e A B FASHION 60 62
25UP

F .- A B HOMAN~-DOC 50 63
250P
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SEX | AGE | SOCIAL-CLASS | OCCUPATION PROGRAM-TYPE CF | RULE NO.
15-24 GAME-SHOH 70 64
25UP B ¢ GAME-SHOH 70 65
25UP GEN-DOC 60 66
F 25UP A B HOUSE-HIFE HEALTH-DOC 70 67
15-24 MUSIC 90 68
25UP A B MUSIC 50 69
25UP NEHS 90 70
25UP NEHS-DOC 90 71
15-24 NEWS 60 2
15-24 NEWS-DOC 60 73
;:;;4 B §CI-DOC 60 74
250P A B TALK-SHOH 80 75
15-24 A B TALK-SHON 60 7%
NOT.PROFESSIONAL|  THAI-DRA 100 n
6-14 100 78

THAI-LEGEN
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IF CLAUSE

"THEN CLAUSE

AGE 0CCUPATION MARKET-POSITION |  PERIOD CF RULE NO.
HOUSE-HIFE / NOT.LATE & . 79
STUDENT NOT.$5-LATE
LEADER PRIME 100 89
LEADER NOT.PRIME 60 81
NICHE NOT , PRIME 99 82
FOLLOKER PRIME 98 83
FOLLOHER NOT.PRIME 80 B4
25UP NOT . HOUSE-HIFE NOT . EARLY 85
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S

PROGRAM-TYPE CHANNEL | PERIOD LIST-0F-PROGRAM RULE NO,
(IN TERM OF TEXTAG VALUE)
ADULT-DOC 3 EARLY ADULT-DOC-3E 86
3 SS-EARLY|  ADULT-DOC-3SE 87
7 EARLY ADULT-DOC-7E 88
AGRI-DOC 3 SS-EARLY|  AGRI-DOC-3SE 89
5 SS-EARLY|  AGRI-DOC-5SE 90
? EARLY AGRI-DOC-7E 91
.CARTOON 3 EARLY CARTOON-3E 92
3 PRIME CARTOON-3P 93
3 §S-PRIME| . CARTOON-3SP 94
5 EARLY CARTOON-5E 95
5 SS=EARLY|  CARTOON-5SE 96
7 EARLY CARTOON-7E 97
7 SS-EARLY|  CARTOON-7SE 98
9 EARLY CARTOON-9E 99
9 SS-EARLY|  CARTOON-9SE 100
CHILD-CONT 5 EARLY CHILD-CONT-5E 181
9 EARLY CHILD-CONT-5E 102
CHILD-DOC 3 SS-EARLY|  CHILD-DOC-3SE 103
5 'EARLY CHILD-DOC-5E 104
5 SS-EARLY|  CHILD-DOC-5SE 105
7 EARLY CHILD-DOC-7E 1086
7 SS-EARLY|  CHILD-DOC-7SE 107
9 SS-EARLY|  CHILD-DOC-9SE 108
CHILD-MOV 9 SS-EARLY|  CHILD-MOV-9SE 109
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IF CLAUSE THEN CLAUSE
PROGRAM-TYPE CHANNEL | PERIOD LIST-OF-PROGRAM RULE NO,
(IN TERM OF TEXTAG VALUE)
CHILD-SHOW 7 EARLY CHILD-SHON-7E 110
7 SS-EARLY|  CHILD-SHOM-7SE 111
9 EARLY CHILD-SHOH-9E 112
9 SS-EARLY|  CHILD-SHOH-9SE 113
CHIN-DRA 3 EARLY CHIN-DRA-3E 114
3 PRINE CHIN-DRA-3P 115
3 SS-EARLY|  CHIN-DRA-3SE 116
3 SS-PRIME|  CHIN-DRA-3SP 117
7 EARLY CHIN-DRA-7E 118
CHIN-MOY 2 EARLY CHIN-MOV-3E 119
3 SS-EARLY|  CHIN-MOU-3SE 120
5 SS-EARLY|  CHIN-MOY-3SE 121
7 EARLY CHIN-MOY-7E 122
? SS-LATE |  CHIN-MOV-7SL 123
9 SS-EARLY|  CHIN-MOU-9SE 124
EDU-DOC 3 EARLY EDU-DOC-3E 125
5 EARLY EDU-DOC-SE 126
9 EARLY EDU-DOC-9E 127
9 SS-EARLY|  EDU-DOC-9SE 128
ENG-NOV 3 LATE ENG-MOV-3L 129
3 SS-EARLY|  ENG-MOV-3SE 130
3 SS-LATE |  ENG-MOV-3SL 131
3 SS-PRIME|  ENG-MOU-3SP 132
5 EARLY ENG-MOVU-5E 133
5 LATE - ENG-MOV-5L 134
5 SS-PRIME|  ENG-MOU-5SP 135
7 SS-EARLY|  ENG-MOV-7SE 136
7 SS-LATE |  ENG-MOY-7SL 137
.Y SS-PRIME|  ENG-MOV-7SP 128
9 SS-EARLY|  ENG-MOV-9SE 139
9 SS-PRIME|  ENG-MOY-9SP
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