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® mimsmunaqwﬂﬂﬂ;]m (Strategic Implementation)

* mssziiunanazAuAY (Evaluation and Control)

23 mnmmunaq‘nﬁ‘ (Strategic Formulation E Strategic planning)
o o A9 a = R P
NMIINLRUNAYNT AD MTNWHUNABINNTANDI AN IWRdouN i Aounlaass
o o - o 9 @ - -
nMsdiunineinsniennumunsavesesnns Iiminzausumsdoundas luvaeiiy
y o o o - oo & °
wieldesanslszaunnuduie (g sssuminina, 2528) Felumsneumudesdiiled

MoundeImIvimaey 3 Usems fe

1. au1AARBIM39z TR 1R (Where do we want to be?)
2. fhwgiiumsduiivauvesgsinuiluedials (Where are we now?)
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