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The objective of this research, the comparative study of printing advertising for products
with high involvement and low involvement levels product, is to study, find and compare how to use
the Positionings, Appeals and Advertising Visualizations in printing advertising for High Involvement

Level Products and Low Involvement Level Products.

Reseach Method : Study and collect the theory of involvement, high involvement level and
low involvement level for use standard to separate 2 case studies of printing advertising (100 case
studies of printing advertising for product with high involvement level and 100 case studies of
printing advertising for product with low involvement level) with theory, from Luzer's Int'l Archive
website amount 200 case studies from 21 categories during 7 years (2000-2006). Study and collect
informations about Positionings, Appeals and Advertising Visualizations and sum up 7 Positionings, 5
Appeals and 14 Advertising Visualizations. After that consider the case studies for find Positionings,
Appeals and Advertising Visualizations with questionnaire for 7 Experts consider then find and

summarize a frequency of using and rearrange from high to low.

The Research Outcome :

1. The Positioning in creation of printing advertising for products with high involvement and
low involvement levels product use the same Product Attributes Positioning.

2. The Appeal Positioning in creation of printing advertising for products with high
involvement and low involvement levels product use different Appeal. High Involvement Level
Products use Rational Appeal and Low Involvement Level Products use Emotional - Humor Appeal.

3. The Advertising Visualization in creation of printing advertising for products with high
involvement and low involvement [evels product use different Advertising Visualization. High

involvement Level Products use Telling Story and Low Involvement Level Products use Exaggeration.
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