NN38a41INNIAAIARLILINANNAILIDIF U0 M7 Inelungelaiien

£ a

wag Nl Naneylay

o o

e ENUS T uAIUNTNIB9IN 19 AN AN NUANGATUT Y I TIMAAI AR TN T A

8

AT INTUTLTIRNANUS  AA2EINTUFZ NS
AUzAAIART AWaINIRINMINENAY
In13fnmn 2551

-

A1AND1299 AN IUINMNINENAY



INTEGRATED MARKETING COMMUNICATIONS OF THAI RESTAURANTS IN TOKYO

Miss Yupin Puengpinyo

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts Program in Public Relations
Department of Public Relations
Faculty of Communication Arts
Chulalongkorn University
Academic Year 2008

Copyright of Chulalongkorn University



Wdaaneniwug NTARA1INTAAALLLINANKAN LB e s el

ngalaiien
mel UNANE WY ﬁﬁfy‘lﬁﬁy
AU nsusradnsiug
aransdinmineninusuan 3.239370 B4AATNINL

¥ 1

AEMAAIART ARNAINIOINMAINNAE 1R WLAnadnusatiutiudaunil

29INIANENANHNANQRIUTTY NN TR

.................................................. ALLAPADE TN AANART

(389ANAR91313¢8] AT, LUA WEyasNAna)

AUZNTTNNNTADLANN NS

................................................... 192811UN9THNNG

(789AAN3T1A19E] AT, EIUA LTEYATIANA)

................................................... 21972 MLEN NN TN UTUAN

................................................... N9IUNTNIYUBNNUIINENAL

(79.6167 LHAINA)
L)



gy WAyl nsdeansnismaianuuNannauaasi e melungalanen.
(INTEGRATED MARKETING COMMUNICATIONS OF THAI RESTAURANTS IN

TOKYO) @. 715N #3neninusnan : A9.9999900 89AATNINHN, 173 wil.

NN33481(389 N9RBAININAIALLILNANKNAIWIBIF U Mg e Tungelanen el

o

oA = A = oy A A o
mq‘ﬂ?gﬁ’&\‘]ﬂLW‘ﬂﬂﬂ‘]&f’]LLuQV]"NﬂW?@@@"I?ﬂ’]?m@W@ ?QNﬂﬂﬂq?&L"ﬁLﬂ?@ﬂm@ﬂq?@‘ﬂ@’]?ﬂq?m@qﬁ

£
a A o

wuunannatulidszaumngia  lunsideil §adul4n 933819 nIw (Qualitative

u
=S

Research) tagiliiNgdau 2 91 Ao N19&NN1=0IE9AN (In-Depth  Interview) Hilsznaunng

a v

ganafuemsnglungalanaouazdamdnlndipasanuan 15 Fu iieAneuuInianig

R o

¥ K 4 1

P » A a9 R~
49a19N19Aa1A TaNDlATAINAN1TaaaNINa R Id DsanAnanLnvung a9l

s2@nBn1n waznnsAmsiiaresia lunnsdednstszanduwus (Content Analysis) Ha@e

'
a o aA

Aeiinilszinnsinge uarAedssadniuslugluuumasa sauiadeuazgnaninieuim

|
=

= v =~ e A A
N@ﬂ’]?ﬁm:r’]WLI'JWiﬁu@ﬂﬂﬂﬂwﬂuﬂ@ﬂmLﬂ?;l'ﬂﬁ]Lﬂiﬂw@mﬂzﬁ’]?ﬂ’]immml,uu

v
o

-&l o/ o 3% dl dl a A c‘d‘ aa o
HANKANY Wan1TlszandnriusFumnuelugduuunuainuany fiaaefeaniw aenana
TsTudusines saunenslddeyrnauuiuiinsatian (Word of Mouth) usideniadniansna
! dl| A dl aa oo A dl a c @ o e A o
AT luNINARARsAsA AT Aeaunasiiln uarinsdnyilens N19IN1IAAIALATNNT
Uszarduiusassiiueuis e ludguiuiaounainuane wazitunisldlsylagiiann

walulatifduatinenin Asibfluaonuianasadilszneunisineidesnisitlananisly

|
v A

Uszmagunavfeszaufineaiuisotscmduiusiuliidunianldetdrsunsnans

U

1 1
o aK

d’j o Y & G a ] o o ° <
uananinsdnllsludunsagagnAfiduandaudrsnylunisdszauainudnzalunig

dsznavfanisiruanunsinalugduansog

AT N3z dunug ANeNaTANAR



# # 5084732028 : MAJOR PUBLIC RELATIONS
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YUPIN PUENGPINYO: INTEGRATED MARKETING COMMUNICATIONS OF
THAI RESTAURANTS IN TOKYO. ADVISOR: WORAWAN ONGKRUTRAKSA,
Ph.D. 173 pp.

This research on Integrated Marketing Communications of Thai Restaurants in
Tokyo has the main objective to study the marketing communications methods and
tools to deliver success. In this study, qualitative research is employed to analyze
Integrated Marketing Communications (IMC) and distinguish any problems. The
methods include In-Depth interviews of 15 owners/managers of Thai restaurants in
Tokyo to study their Marketing Communications methods including the
communications tools that they use effectively with their customers, and content
analysis of communications and public relations tools, e.g., papers and digital media

including in-store media in their restaurants

The results of the study show that all Thai restaurants in Tokyo in the study
used Integrated Marketing Communications (IMC) to promote their restaurants in a
number of formats, e.g., papers and digital media, promotion, and word of mouth.
However, the most effective media to influence Japanese people is digital media on
the internet and mobile phone. The Thai restaurants have to utilize this technology to
publicize their products. This issue is the challenge for Thai people who would like to
set up a business in Tokyo or elsewhere in Japan. Moreover, sales promotion is

another important tool for successful in the Thai restaurants in Tokyo
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