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# # 5184672028 : MAJOR ADVERTISING
KEYWORDS : SOCIAL NETWORKING / GENERATION Y / EXPOSURE / MOTIVES /
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CHARNPANU MONGKOLRITH : CONSUMER'S ATTITUDE AND BEHAVIOR
RELATED TO MARKETING AND PRIVACY VIOLATION ON SOCIAL
NETWORKING WEBSITES. THESIS ADVISOR : ASST. PROF. M.L.
VITTRATORN CHIRAPRAVATI, Ph.D., 222 pp.

The purposes of this survey were: (1) to study consumer’s media exposure,
motives and behavior on social networking websites, (2) to study consumer’s attitude
and behavior related to marketing on social networking websites and (3) to study
consumer’s attitude and behavior related to privacy violation on social networking
websites. Self-administered questionnaire were used to collect data from 400 males
and females, 18-25 years old, living in Bangkok who are considered to be Generation
Y, growing up in internet and digital era and also using social networking websites

the most.

Results showed that : (1) consumer exposes social networking websites
everyday, over 3 hours a day, consumer ‘s motives behind the use of social
networking websites are mostly information-gathering and problem-solving and the
most behavior on social networking websites is social connection, (2) consumer has
a moderate attitude and behavior towards marketing on social networking, finally, (3)
consumer has a moderate attitude and behavior towards privacy violation on social

networking websites.
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WNUAINT 1.1 uassn e aesdeusazdszinnludszmAaniinlull a.A. 2009

Change in Marketing Spending for Select Media in
2009 According to US Marketers (% of respondents)

Increase Remain the same Decrease

E-mail marketing 40.0% 50.0% 10.0%
Interactive I3.3% 52.1% 16.7%
Search 23.5% 538.8% 17.46%
™ 14.3% 539.2% 24.5%
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WHUNTNA 2.1 uULAnaeenszLaunsindulagedudvesisinauuszuy Web 2.0

A. Controliable stimuli: B. Uncontrollable stimuli:

Traditional Marketing Mix Demographic, personal,
cultural, attitudinal, perceptual
socidlogical, economic, legal,
envinnmental etc

Black box:
Processing center Customer decision

Customer

- Product

- Brand choice

- Dealer choice

- Purchase timing

C. WEB Experience: D.WEB 2.0 Experience:

Online Controllable Online Uncontrollzble

Marketing Factors Marketing Factors < CUSTOMER FEEDBACK ————
Web site Usability, Weblogs. Social Networks,

Podcasts, Communites,
Tagging, Forums, Buleting
Boards etc

Interactivity, Trust,
Aesthetics, Online
Marketing Mix

fn1 :  Constantinides & Fountain. (2008). Web 2.0: Conceptual foundations and
marketing issues. Journal of Direct, Data and Digital marketing pracitce. 9(3),

P.231-244
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(2008) Wi manalddnaniunezdautaunazidn luldausonuas ldnadndsaniungs
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Any SNS  Facebook  MySpace Xanga Friendster

Gender
Male 85* 78 49%** 6 3
Female 89* 80 59 6 4
Race & ethnicity
White, Non-Hispanic 89 83** 57 S il 0***
Hispanic 86 60*** F3%aa 38 1%
African American, NH 84 80 58 0 0*
Asian American, NH 88 84+ 39412 137 () i
Native American, NH 83 75 58 8 0
Parental education
Less than high school 88 6444 73 I 0*
High school 83* 73 57 6 2
Some college 85 74* 57 6 2
College 90* 864+ 55 6 6
Graduate degree 88 83 4144 9* 4

Notes: + Use is defined as “use sometimes” or “use often.” *p < .1, **p < .01, ***p < .001

AN Hargittai. (2008). Whose Space? Differences among users and non-users of

social network sites. Journal of Computer-mediated Communication. 13, P.276-297.
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wANaNG Valenzuela WAL (2000) fldnungusiaatingdngn daaadandilu
ma‘l,%ﬁﬂ@;mu‘l,ﬂuﬁuisnﬁ Facebook Nnuasiiesla (Intensity of Facebook Groups use)
Tnanadnaanudnngustatnisfesas 51.5 liedinlid e inadonanuaslumiiing
Idvasnguania (group) tatluusaziu uififenas 37.2 idnldewrhausiidinandes

n91 10 WA waziiiesiasay 8.6 Nldain1nndn 30 urntetdaluslunsazdu
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wanannil falnanssenaaiuntsdiesusulasiaratna daanaanlatines
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Raacke WA Bonds-Raccke (2008) N FN1n13ANAUSINANHINIIN1R8A1191 160

AL AngLRatlsrnni19 T fennsiaaidednsa Inawudnguaaetingaum 101 AU 1i7a
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Facebook uazdasas 74.3 Aldisnnsaesisdaaiules wanantiudonuandnluurazdu

nausnatalinslduInaduladiinaunihinslndresnueaafeuds 1.46 4alus uas

1
) v A

nd1 1.10 Falusuuntinsidrearudu uazngusneenee log in Wl lwgetityves

o

FILLBNNIN 4.19 ATIFBIY

Raacke Wy Bonds-Raccke (2008) flanLanINsaulsi3aamne Nuasanisdlnsy

'
IS v A

3 e A 1 % rdl 1 o 1 = . 2
LQUisﬁmLﬂ?ﬂﬂqﬂ@ﬂﬂN@‘ﬂuvL@uV]LL[F]ﬂlF]’]\‘lﬂu IpewLdWATNRRNS log in L°1|’]1ﬂslu°ﬁ'ﬂllﬂ_l°ﬁ

o

PRIFAUDININNIUNANCN (12A8l 5.00 ATI 6ia 3.45 AFIAATU) UANLIGLNANIENNT
UsulasminTns lnduesmuiestiasndnmatie (was 3.38 Tun139aRLLALATR 7 WA e
2.26) uazwAniNariuins Wdaasnueslidauidudousogendnwaaiy (Fasas 63.5

ffa 5a8az 38.8)
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Foatafinauniagilalusuiesludian (social self-esteem) uaziANNTINNAAINGT
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Schiffman wag Kanuk (2004) laldaansmsnaaesisaqsla (Motivation) dil
v o A gya a Y a ! 4 o X o =
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dl dl a éj Y a 1
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Learning
Unfulfilled Needs, N Tension S Drive |——— | Behavior L » Goal or
Wants and desires Need Fulfillment

Cognitive Process

Tension reduction

U :  Schiffman & Kanuk. (2004). Consumer behavior(8th ed.). Upper Saddle River,

NJ: Pearson/Prentice Hall. P.88
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Table 1: Factors Behind the Use of Soclal Networking Skes

Cronbach’s

sl Name of the Varlables Varlance | Alpha (Measure
No. Factor Explained of Intemal
Consistency)
1. |Sef-Reflection and |Writ good about onemif 12.25 0.85
Image-Building Make 8 public presence.
Project gaod things about
aneself.

Enjoy building profiles,
Use it to praject 8 frendy
persanality.

Irfluence others.

2. |Uskdity Cammunicate with friends 11.64 0.78
and famiy.

Chat with friends.
Uplosd photagraphs

It i entertaining.

Watch and <hare videos.
Recall birthdays.

3. | Information-Gathering| Look for information. 9.53 0.76
and  Problem-Solving |Get infarmation for free.
Helpfd in my wark.
Save problems.

4. | Netwarking Participate in  discussions. 9.52 0.77
Give my input.
Meet Exe-minded people.

Form and maintan
cammunities.

Knaw what ather people
have gt to =ay.

5. | Spendng leaum Time|Pastime. 6.73 0.66
I just Eke © use it
Cocupy my time.

6. | Revisiting-Memories |Search old friends. 6.52 0.60
Refich memoaries,
7. |Peer Infuence My fiends wam me to use 2| 6.48 0.68

My friends are using i

11 Bolar. (2009). Motives behind the use of social networking sites: An Empirical

Study. The Icfaian Journal of Management Research. 8(1), P.75-84.
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NAUARLULRIALSENaULAL9 (Unidimensionalist view of attitude)
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WHUNNA 2.13 mwﬂizﬂﬂ‘quwﬁmmzmqaﬁmm Heider (lllustration of Heider's

balance theory)

un: Assael, H. (2004). Consumer behavior: A strategic approach. Boston, MA:

Houghton Mifflin, P. 224.
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N Assael, H. (2004). Consumer behavior: A strategic approach. Boston, MA:

Houghton Mifflin, P. 224.
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