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Abstract.~

Canned food industry:is one of the major industries and has
been strongly supported and promotéd b; government in order to
develop the situation and structure of National Economy. There are
many canned food firms in Thailand that perform by both government
and private, which have differences in objective. The'objective of
the\Firms run by the government is to supply the needs of population
and military use, But private firm is to seek profit. The products
most are alike in character but consumer ﬁétivation are willing to
change from brand to brand., However, it can be changed by using
strategy to pursuade them, Then marketing strategy is one of the
important machanisms, which is used by canned food industry for its

suceess,

This thesis has shown the using strategic for canned food

products, by introducting present policy and marketing administration,



has been performed in Thailand. Including the competition among
the firms which concerning thHe problems and solutions on the

guidelines for ones who have respaonsibility in marketing field.

The contents of this thesis are divided into Fivevchapters

as the following

Chapter 1 An introduction of problems including area of

study towards the objectives,

Chapter 2 The problems and links of Canned food develaopment
concerning the studyimg of population explosion,
problem of agriculture and development of agriculture

and industries.

Chapter 3 To study the area of marketing functions in using

marketing strategy for canned food industries.,

Chapter 4 An.explanation of the problems of industry and its
environment including the policy and regulations

of government affecting the firm,

Chapter 5 Conclusion and suggestions which are the means to
seek the solutions of the present problems which
confronting the Canned industry. Then the canned
food business seem to grow rapidly which effects
the National Economic Development Plan in areas of

trade development, industry and services.
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