2.1

(2528)



(complementary)

(Weaver)

(symmetrical)
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1
2.
3

(Interpersonal Relations Theory)
FIRO (Fundamental Interpersonal Relations Orientation) (Schiitz)

1955 1958 1967
3 3

L. (Inclusion)
2. (Control)

3. (Affection)
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(Interchange  Compatibility)

(Originator  Compatibility)

(Reciprocal Compatibility)

(Orientation)

(Exploratory  affective exchange)



(Affective exchange)

(Stable exchange)
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(face-to-face communication)

(interpose communication)
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(establishing meaningful relationship)

(attractiveness )
( proximity )
( reinforcement )
(similarity )
( complementarity )
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2.2
(Computer-Mediated Communication)
(2539) ‘ (information  technology)
(collection) (storage) (process)
(dlisseminate) b (use)
(Computer-Mediated Environment)
Joseph B. Walther ( , 2543) CMC
(computer conferencing)
(electronic mall) (synchronous)
(asynchronous) (encode) (text message)
(relayed)
Walther
CMC

(communication
technology)
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" (new media)

CMC (Computer-Mediated Communication)

CMC (transient)
CMC (widely distributed) CMC
(multi-mocel) ~ CMC
(manipulation of content ) ( 2543)
CMC
(universal medium)
(information processing medium)
(person-to-person
communication medium) emall, voice mall
CMC
CMC
(Interpersonal process) ( 2543)

(Alvin Toffler)



(Avin Toffler)
" (Power Shift

(Interactivity)

(Individualization)

/
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Hilz ( 978)
(substitution) (add-on)
(Substitution)
(add-on) CMC
(expansion) cMC

Lapham (1995)

(Interactive)

1992)
Elecronic  Mall \Voice Mall

2

20

3
(expansion)

CMC

, ('Linda Klebe Trevino and Jane Webster

( Computer Mediated Communication Techonology )



(Electronic Mail : E-mail)
E-mail

(Information  society) 2

(Home  information)

Hoffman Novak , 2539: 17) ;
Hyper media CMC
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CMC
(Socioemotional)

(Face-to-face  Communication)
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(Socially Oriented)

CMC
(Machine interactivity')
Floffman Novak ( 2539 . 24)
Floffman (1995) “ Commercial Scenarios for the Web :
Opportunities and  Challenges”
(Multifaced)
(Interpersonal) (Mass
Communication)
Web Pages

(Morris, 1996)
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(One-to-one Asyncronous
Communication)
( Electronic Mail)

(Many-to-many  Asyncronous
Communication) Usenet,  Electronic
Bulletin Boards Listserv

(Syncronous Communication) One-to-one
One-to-many
Internet Chat

(Asyncronous

Communication) Site
Many-to-one One-to-

onew One-to-many Web site 1Gopher

FTP sites

" (Interactive)



2.3

(2534)

(2538)

(2539)

(2539)

(Emotional-oriented)

TALK IRC

( Task-oriented)
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(2539) ‘
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24 (conceptaul Framework)
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- choose/chat/stop

- choose/chat/email/stop

- choose/chat /telephone /date

- choose/chat/email/telephone/date

- choose/chat/email/date/marry
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