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The objectives of this research are to examine the formation, signification, and imagination
themes of photo-text target groups in printed advertisements as well as the relationship between the
audience's imagination levels and the behavioral tendency initiated by advertisements. This study
applies a combination of qualitative and quantitative research methods, putting an emphasis on textual
analysis and target group interview. Jakobson's communication model, pictorial and textual
communication, including personal construct approaches are used as conceptual framework for this
study.

At the completion of this study, it is found that the formation and signification of photo-text
employ the following measures. 1) Substitution method comprising of A) the use of written sign  place
of pictorial sign in the form of calligram ~ order to create images the mind of the audience, and B)
the use of pictorial sign in place of written sign to convey meanings by similarity. 2) The use of identical
signs to illustrate the dual characteristics of hoth the photograph and the text in order to simultaneously
convey information and emotion. 3) Superimposition and  complementary juxtaposition of the
photography and the text by using cartoon codes, and pictorial metaphor. As regards the imagination
themes of the audience. It is found that the main imagination themes are composed of those relating to
product or service consumption process, the consequences of product or service consumption in
advertisements and the communicating method of the advertisements themselves. It is also found that
the audience's imagination levels resulting the perception of photo-text correlate  positively with the
behavioral tendency resulting from exposure to printed advertisements.
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