Depth Interview), (Texual Analysis)
(Unit of Analysis)
(Individual)
(Organization)

(Website)



44

(Population)
80 reservation
department - 2546
(Sample and Sampling)
www.circleofasia.com

Reservation Department

Reservation 80
2546)

80

50  (Volunteer Sampling)

50 3

Travel Consultant
Travel Consultant


http://www.circleofasia.com
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Travel Consultant

ConceDt
Customer Behavior (
Website

(Individual)
(face to face)

( )
(Organization)

(face to face)

(Website)

Method
In-depth Interview
www.circleofasia.com

www.circleofasia.com


http://www.circleofasia.com
http://www.circleofasia.com

Website In-depth Interview
A Www.circleofasia.com

Travel Consultant

www.circleofasia.com

www.circleofasia.com In-depth Interview

y

AN
N

N

<<


http://www.circleofasia.com
http://www.circleofasia.com
http://www.circleofasia.com
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Website Texual Analysis

Home Page
Booking
Guides - (Format)
Features - Logo
Photos

Short Cut

Parole

2
Cross-Sectional  ( )
2546

(Face Validity)
(Expert Validity)



5.1
5.2
53.

53.1.
53.2.
533.
534.
5.3.5.
5.3.6.
53.7.
5.38.

Home Page
(Content)
(Usability)

(Access Options)
(Trustworthy / Reliable)
(Advertising)
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nul' !
Advertising

nquiimsemsriudananeuiaune
Computer Mediated Communication

nnaomsnlmmauuuum\ms
Integrated Marketing Communication

midivdoidnnsoiind

e-Lommerce

fiuf woAnssumnlaiudoyasnms
Product

5
Advertising

AUNIN
Quality

a1

/ Pricing

Famulado

Decision Making

1A A
JUUUYDND

Consumer Confident

IAUTTTY

Cultural
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