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The purposes of the research were to study the effects of multiple product
endorsement on consumers' attitude and purchase intention. The survey research used
questionnaires to collect data from 420 respondents by selecting from 6 schools and 3
universities in 6 districts of Bangkok. Descriptive statistics, t-test and ANOVA were used
to analyze data.

The results are ;

L Credibility towards Single Product Endorser is not higher than Multiple Product

Endorser.

2. Attractiveness towards Single Product Endorser is not higher than Multiple

Product Endorser.

3. Attitude towards the Ad using Single Product Endorser is not higher than the
advertisement using Multiple Product Endorser.
4. Attitude towards the Brand using Single Product Endorser is not higher than

Multiple Product Endorser.

5. Purchase Intention of products using Single Product Endorser is not higher than

Multiple Product Endorser.

6. Credibility, Attractiveness, Attitude and Purchase Intention of products using

Single Product Endorser is not higher than Multiple Product Endorser.
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