3 (Friedman & Friedman, 1979)
(Celebrity Endorser)

Dove, 'Surevue Ponds

(Ohanian, 1990)



Nielsen Media 2003
64,833 2002 17%

(Atkin & Block, 1983)
(Awareness)

(Entertaining)

(Mowen, Brown, &
Schulman, 1979, cited in Tripp, Jensen, & Carlson, 1994)

10%



(Ohanian, 1991)
5 1
2543 (" ey 2546)

1 (Share Stars)
14

(Reach and Frequency)
Atkin - Block (1983) 20%
(Primetime)



Tripp, Jensen  Carlson (1994)
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(Celebrity)
(Source Credibility)
(Source Attractiveness) (Attitude towards the Ad)
(Attitude towards the Brand) (Purchase Intention)
13-19 1 1

(Celebrity) -

(Endorser) -

(Multiple Product Endorser) -

(Single Product Endorser) -



(Source Credibility) -

(Expertise) (Trustworthiness)

(Source Attractiveness) -

(Attitude towards the Ad) -

(Attitude towards the Brand) -

(Purchase Intention) -
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