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(Expert) (Celebrity)

Tripp, Jensen  Carlson (19%)

Meaning Transfer Model (McCraken, 1989)

(Meaning Transfer Model) ~ McCraken (1989)

(Family
Man) ,
Source
Credibility Mode! (Expent)
(Trustworthiness)
(Celebrity) (Expert) Friedman  Friedman (1979)
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Multiattribute Fishbein
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(1963, cited in Lutz, 1991) 1

(Attract Attention) .

Standard Learning Hierarchy ~ Solomon (1999)

(Belief) (Affect)
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Source Attractiveness Model
3
(Likeability) (Familiarity) (Similarity)
Assael (1999)
(Reference Group)
Atkin - Block (1983)
1377
Balance Theory 3 (Perception)

(Product)



(Attitude towards the Ad model) ~ Edell  Burke (1987, cited in
Schiffman & Kanuk, 1997) !
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M-150
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1319 Mowen  Brown (1981)
? (Bettinghaus &

Cody, 1994)
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Ohanian (1991)
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