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L (Primary  Data)
250 3
1
2
3 Likert Scale
2. (Secondary Data)
(Validity) (Reliability)
1
! ' Face Validity
2. (Internal - Consistency
Reliability) 30

SPSS
for window (version 10.0)
(Alpha Coefficient) Cronbach
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= 8498
= 7173
2 ( - 2543)
SPSS for window (version 10.0)
1. (Descriptive  Method)
( )
2.
T-test (ANOVA)

(Pearson’s
Product Moment Correlation Coefficient)
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