1.
2.
3.
2.1
2.1.1
( Tourism )
( )
3
1.
2.
3.

() 2540

Intosh and Goeldner ( 1984 ) ( Tourism )

Mc



-Natural Tourism
-Cultural Tourism
-Historical Tourism
-Rural Tourism

-Endemic Tourism

-Wilderness Tourism
-Adventure Travel
-Natural History Tourism
-Alternative Tourism
-Experience Travel
-Cultural Travel
-Value-added Travel
-Entertainment

-Sport

-Recreation

-Mass Market
-Elite Market
-Back Packing Market



-Individual Market
-International Market

-Domestic Market

-Sustainable Tourism
-Conservation Tourism

-Eco-tourism

Lawson and Bovy ( 1977 )
(Recreation) (Leisure Time)

( Travel)

RW.Mc Intosh (1972 )

( Motivation )

Webster Dictionary “Tourism ( .) 1 1.the practice of
traveling for recreation 2. The guidance or anagrment of tourism 3. a: the promotion

orencouragement of touring b: the accommodation of tourism.

2.1.2 (Tourism System)

(2540 )

3 ( Tourism Resource )

( Tourism Service ) ( Tourism Market )
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2.1 (Tourism System)

Peter (1969)

(Cultural attractions)

(Entertainment Attractions)

(Other Attractions)



3. (Tourism Demand)

( )
(Visitors)
( )
(Tourist)
1 ( 90
(
)

(Excursionist)

| (Domestic Tourism)

I (Tourist Consumption Expenditures)
(International

Tourists)
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(Recreation)

(Tourism Revenues)

(Tourism Industry)

.. 2525
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1.2

13

1.4

15

1.6

2.1

2.2

2.3

14



2.4

2.5

3.1

3.2

11

12

15



2.1

2.2

2.3

3.1

3.2

3.3

L2530 (.

1987)

16
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(Sustainable development)

Brundtland Report (Our Common future)

" (Shirley Eber 1992)

2.14 (Sustainable Tourism)

Globe’90

" ,2538)

Shirley Eber
(1992)

1. Using Resource Sustainably

2. Reducing Over-consumption and W aste

3. Maintaining Diversity



4. Integrating Tourism into Planning

5. Supporting Local Economics

6. Involving Local Communities

7. Consulting Stakeholders and the Public

8. Trainning staff

9. Marketing Tourism Responsibly

10. Under Taking Research

18



12538)
( All Tourism

Should Be Sustainable Tourism : Dowling, 1995)

HMI P

( Elite Market )

(Mass Market)

215



1994:3-4)

20

( Edward,

Edward (1994) 2

Edward Kaiser & Helber

Edward (1994)

(Study Preparation)

(TOR: Term of Reference)



KstfjjHnan 01 » T«
» »Tno<niainrnwBiaa ,§»

(Detenuination of O bjectives)

(Survey of all Elements)



(Alternative Scenario)

Kaiser & Helber
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(2541)

2539

2541

(2539)

30-40
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(2541)

(2539)
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2.2

2534)

" (Development)

(Community Development)

" (Community) 2

27



(People)
(Area)
(Common Interest)
(Interaction)

(Relationship)

dJ dé

28



(ICA)
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(AID)
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1
1)
2)
3)
3.1)

3.2)

(2532)
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Arthur Dunham (2532)

( 1 12532)

(Movement)

(Program)

(Method)

kil



(Process)
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CHuLALONGKORN UNIVERSITY
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10)

11)

12)

13)
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2.2.2

12534)

(2533)
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( 12534)

(People Participation )

(Aided Self-Help )

( Imitative )

(Felt-Needs )

(Life-long Education )
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12532 )
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2.2.6

Dr. Batten
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1 2540)

Contact)

(Social Contract)

1.1)

1.2)

39

( ocial Anatilism)

(Formal Social

(Formal and Informal Education)
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2.1)
2.2)

9 ( . . 2545-2549)
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2549
50 2549
(3)
(4)
12 2549
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10)

11)

2540-2546
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