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4.2

42.1

SWOT Analysis

1. = Strength

2. = Weakness

3.0= Opportunity
4. T= Threat

(strength)

(Opportunity)

11

( Strength )

SWOT TECHNIC

(Weakness)
(Threat)
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4.2.3 2 ( SWOT
Analysis )

SWOT Analysis 4.2
(Survey ) 1 ( Participatory Observation )
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