o
Unn 5

3] 2 1
2
2
1
(Layout) (Typography) (illustration)
.. 2388-2448
.. 2388- 2543

.. 2388-2448 ,
.. 2449-2489 , ;

. 2490-2543 , ) ,

(Informal



222

Interview) (Focus Interview) ( , 2542 :76-
78) 2
1
2
3.
(Microfilm) (Microjacket)
3,604
454
4,
101
.. 2388 2543
(Analytical

Description)
’ 3

2

(Whyte 1955



23

34

(Check list) ' (Open Ended)
(Rating  Scale)
5
(Try Out)
6
4 10
(Reliability)

0.96



24

34 31 91.18

(SPSS | PC+, Statistical Package for the Social
Sciences/Personal Computer) (1) (Percent)

(5.0.)

5,4, 3,2 1

4.50- 5.00
3.50- 4.49
2.50- 3.49
1.50- 2.49
1.00-1.49



225

(Layout)
1 (.. 2388-
2410)

(Copy Heavy Layout)

2, (.. 2411-2455)



(Circus Layout)

(.. 2471-2495)

(Frame Layout)

226

(. .2456-2470)



21

5
2496-2510)

3 (. .2511-2535)

(Picture Window Layout)



7
(.. 2536-2543)

(Crop)

28



229

L, (. .2388-2465)

“ " (Bangkok Recorder) .. 2388

(Text  Type)
.. 2408

.. 2454
.. 2457

(Display Type) .. 2465

(Logo)

.. 2432

. 24

.. 2435



.. 2473

(Lettering Design)

.. 2468

(

(

.. 2466-2470)

.. 2457

L 2471-2495)

230



231

4, (.. 2496-
2510)

.. 2502



232

5. Monotype
2511-2520)

Monotype Linotype

Monotype
artwork Monotype 1
2 Mechanorma Lettraset
artwork
. 2508
.. 2516
Monotype
Monotype

.. 2516 Monotype



1.
2531-2543)

Monotype
Monotype

(Compute Graphic) ( . .2521-2530)
Monotype

[

Monotype
!



(Illustration)
1.

Siam Daily Advertiser

Siam Weekly Advertiser

1

234

(Perspective)

(. .2411-2450)
L2401
I

3 .. 2416

. 2417



235

(®°)
2. (. .2451-2470)
. 2460
. 2453 .. 2458
.. 2455
.. 2465 [
.. 2466

.. 2453



3
2471-2495)

. 2478

.. 2471-2480

(. .2496-2510)

236

.. 2475



Offset
chubby
4 Offset
(Storytelling)
5, (,.2511-2535)
4 Offset
2
(Crop)
(Di-cut)
(Air Brush)

(Paper Sculpture)

231



2530U

.. 2538

scan

Photoshop, Painter

2

238

(Posterizing)

(. .2536-2543)

(Computer Graphic)
Corel Draw, Illustrator
3D, 3Dmax

scan

pop art



35.48
64.52
4
58.06

38.71

45.16

(x =397)

=4.32)
=4.23)
(3 =4.03)

14.19
22.58

48.39

1742

(& =4.16)

(3 =4.26)
(& =4.16)

239

83.87

[
41-45
29.03
90.32
( L,
[
(& =413)
(3
(x



240

(3 =432
(& =4.23)
& =4.10)
(3
=4.29)
B =4.10)
B =4.00)
(& =4.23)
& =419
(3 =4.08)
2.1
(1
2 3
(& =4.23)
!
(J =4.00)
(& =3.97)
3
(J =4.23)
(& =4.13)

(I =3.94)



241

(Legibility) (3 =4.29)

(1 =4.06)
(X =3.97)
(3 =4.23)
(& =4.19)
(3 =4.16)
2.3
(
2)
(3 =4.42)
(3 =4.13)
3
(3 =4.26) (J =4.19)
(& =4.13)
(3 =4.39) (]
=4.32) (3 =4.19) (3
=3.90)
(3 =4.32)
(X =4.26) (1 =3.97)
2.4
( 12
(3c =4.48)



242

3
(3c =4.65) (3c =4.58)
(X 5426)
(3c =4.58) (3¢
=4.48) (X =4.35)
(3c =4.61)
(T =4.52) (3c =4.39)
2.5
(
2)
(3c =4.39)
(3c =4.29)
( 3)
(3c =4.61)
(3c =4.00) (3c =3.87)
3
3
(I =4.56)
(3c =4.39) (3c =3.84) (3c =3.39)
(3c =3.23)
(3c =4.58) (3c =4.42) (3¢
=3.87) (3c =3.35) (3c =3.32)
(3c = 4.45)
(I =4.23) (3c =3.84) (3c =3.29)

(x =3.19)



(2525)

(2525)

243

(2540) 3

(2538)
300

(2527)

- 2534)



(2530)

)
2387

3

Bradley)

8

. 2388 32
1 .. 2408

(classified advertising)

244

. 2387

(2532-2533)
“ BANGKOK RECORDER”
2387-2388
(Dan Beach

1845 (.. 2387 ), 32

(2542)

(Bangkok Dack)



245

(2505)

(2527)

(2538)

(2528)

(2512)



(2516)

19-20
20
2409
Book Face
.. 2417-2418
(2533)
'
(2544)

5 (.. 2411-2453)
(2540)

(2530)

246

10, 80



247

(2528)

(2530 : 53) 5

(2537)

(2527)



(2505)
2447
241
(2538)
2
3-4
(Line Tone)
(2527)

248

(2537)

5
1868 . . 2411
5 6
( . 2534)

(2543)
(Wood Block)

(2516)

(2544)



249

6 (.. 2453-2468)

(2530)
6
- (2530)
5
(2528) 6
6
(2527)
6
(2543)
(Letterpress)
(2537)
.. 2468

(2505) .. 2457



(2530)

(2537)

.. 2468-2470
(25 6)

. 2467
Aavertising Co.)

7(..2468-2477)

(2537)

250

(Siam



201

(2530) 7
160
37
(2526)

. 2456

(2544)

(2526)

- (2530)

8 (.. 2477-2489)
7



(2528)

(2533)

(2527)

9 (.. 2489-
2496
. 2500-2510
. 2495
10

(2515)

(Full-House Agency)

(2536)

252

(2527)

(2531)



2520

(2527)

(2544)
2520

(Grid Scale)

Monotype

(2542)

(2544)

(2505)

(2527)

2520

(Monotype)

.. 2500
(Monotype)

253



Offset
(2528)

(2516)

(Letter Press) (Offset)

(2537)

' (2542)

(Postscript Fonts)

(2539)

24



(2531)

(2527)

(2530)

2%



256

(2537)
d

d
(2527) \
(2537)
(Process)
(2531)

(2543)

(2538)

(2537)



257

Iy  (2541)

(2537)

(Lansing 1976)

(Cognitive Domain)

(2527)

(2538)



258

(2538)

Gregg Berryman (1979)

(2530)
(Visual Communacation Design)

(2543)

(2544)

(2537)



259

(Legbility)
(2542)

(style) (Form) (structure)

(2537)

(2538)

(2525)

(2524)

(2535)



(2537)

260

(2524)
Art Works

(2534)

(2544)

Gagne ! (2535)

(2525)

(2515)



261

(2524)

(2531)



(2538)

(2533)

(2529)

(2543)

(2524)

(2530)

(2524)

(2537)

262



(2539)

(2528)

(1973)

(2530)

263

D>

(2544)

(2537)
d

(2530)

Kibler, Becker and Miles



(2539)

(2526)

(2526) (Interview)

(2539)

(2539)

(Checking)

(2538)

264



12

13

14

15

1.6

L7

18

19

Jf

webpage

265



2.1

(2515)

2.2

(2528)

(2528)

2.3

(2529)

(2537)

266

(2523)



(2524)

2.4

multimedia

2.5

(2544)

261

(2544)

(2528)

(2519)

(2539)



268

(TV Advertising)
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