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Keeves J. (1997)

I} (Prediction)

2. (Causal
Relationship) /

3, (Imagination)
(Concept) (Interrelations)

4, (Structural - Relationships)

(Associative Relationships)

Kathleen Wilson  George EB. Morren (1990) 2

1 (Physical Moclel)

2 (Symbolic Model)
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Kaplan (1964 Keeves, 1997) 4 4
1 (Analogue Model)
2
2 (Semantic Model)
3 (Mathematical Model)
a (Schematic Model)
b, (Causal Mockel)
/
Brodback (1962)
3
1
2 ,
3

Center for Advancement of Teaching
Macquarie Clniverity ( ,2921) 3
I} (The Strictly Linear Model)
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(Input)
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(The Interactive Linear Model)

(The Totally Interactive System)
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Knowles (1980) Boyle (1981) Caffarella(1994)
Knowles (1980)

Andragogy

Tyler (1986)
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Boyle (1981) 15

1 (Establishing a Philosophical
Basis for Programming)

2
(Situational Analysis of Problems and Needs or Concerns of People and
Communities)
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3 (Involvement of Clientele)

4, (Level of Intellectual
and Social Development of Potential Clientele)

b, ' 1 (Sources to
Investigate and Analyze in Determining Program Objectives)

6. (Recognition of Institutional
and Individual Constraints)
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2
)
(4 o
()
T (Criteria for Establishing Program Priorities)
8 (Degree of Rigidity or Fesahility of

Planned Programs)

(Legitimation and Support with Formal and Informal Power Situation)

10, (Selecting and Organization
Learning Experiences)
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. (Identifying
Instructional Design with Appropriate Methods, Techniques, and Devices)

( )
(
)
( )
12 (Utilizing Effective Promotional Priorities)
13. (Obtaining  Resources

Necessary to Support the Program)

14 (Determining the Effectiveness,
Results and Impact)
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9 ()

15, (Communicating the Value
of the Program to Appropriate Decision Makers)

Caffarella (1994)

(Context) (Internal  Factor)
(External - Factors) ,
1
I} (Extablishing Basis for the Planning
Process)
11
12
13
14
2 (Indentifying Program Ideas)

2.1

2.2
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Program Ideas)
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3.2

3.3

41

42

43

44

51

5.2

5.3

61

6.2

40

(Sorting  Prioritizing

(Developing Program Objectives)

(Preparing for the Transfer of Learning)

(Formulation Evaluation Plans)
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6.3

6.4
6.5
1 (Determining  Formats,

Schedules, and Staff Needs)
11
1.2
1.3

14

8, (Preparing  Budgets and
Marketing Plans)
8.1

8.2

8.3
84

9 (Designing Instructional Plans)
9.1
9.2
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9.3

94 /
9.5

0.
(Coordinating, Facilitating and On-Site Events)
101
10.2
103
104
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10.6
10.7
11 (Communicating the Value of the
Program)
111
112

113
114
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Tyler (1986)
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(Select Learning Experience)
?

(Organize Learning Experience)

(Evaluate Learning Outcomes)
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2532)

21
2.2

1

1 2531)

(Shrii Prabhat Rainjan Sarkar)

(Intuition)

(Physically Ft)
(Mentally strong)

(Spiritual  Elevated)

(Academic Knowledge)
4

EQ (Emotional Quotient)
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L
? 16
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1
( , 2539)
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L (Beta Wave)
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2. (Alpha Wave)
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3. (Theta Wave)
4
4 (Delta Wave) 1 ’

i =

b, (Cosmic Wave)
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3 ( , 2531)

L (Universal Love)



Union

(Universal Love)

(Meditation)
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(2530)

(Holistic Education)
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P.R. Sarker

(Glands)

(Yoga Asana)

2 (Conscious Mind)

(Endrocline Gland)
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2.1

Sense Organ)
10-15%
2.2

2.3
Organ)

53

( )
(2546) (Conscious Mind)
3
(Sensing) 5 (Five
75 - 90%

2-5%

(Desire) (Aversion)

(Acting) (Five Motor

(Sensing)

(Desire or Aversion)
(Acting)
(Subconscious Mind)
2
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(2546) (Subconscious Mind)

(Intellectual)
(Analytic Reasoning) (Scientific Thought)
(Problem-Solving)




(Mantra)
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4.2

ARAIIN 7%

anlsidniin 93%

(Superconscious Mind)

(Beta Wave)
(Alpha Wave)
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(Thete Wave)

(Cosmic Wave)

(Concentration)
4.3

(Physical) (Mental)
3

EQ

(Spirit)
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( 2544)
EQ
(2545)
EMPOWERMENT EMPOWERMENT
)
(SAP)
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12

13

14

1.5

(SELF IMAGE

SELF CONCEPT)

(2540)
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8-13

31
( UNION ) ,

“Asanas” ( ) “Easy Posture” ( )

(Endocrine Glands)



(Meditation)
, 2534)
311

3.1.2

3.1.3

3.1.4
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(Meditation

Proto-Psycho-Spiritual
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Eastern Spirit
and Western Technology

(Lotus Posture)



Love is everywhere

(Alpha Wave)

Baba Nam Kavalam (

(Bata Wave)
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2521

18

L 2537)

(Kaoshiki)
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34.1

3.4.2

(Dead Posturee or Shravasana)

34.11

34.1.2

34.13

34.14

34.15

34.16

34.1.7

34.2.1
tl

68

15-20



69

34,2

(Mantra)

(As You Think, So You Become)
(Seif - image)
(Power of Positive
Thinking) b



EQ (Emotional Quotient)

Waitley (1996) Covey (1990) Robbins (1991)
(Denis Waitley)

10 (Waitley, 1996)
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LOVE
Listen
Overlook
Voice
Effort
6

97%
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(Stephen R. Covey)

(The 7 Habits of Highly Effective People)
(Covey, 1990)
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(Anthony Robbins)

7

(Robbins, 1991)
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(Napoleon Hill 26
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(The Law of
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Q1+ Q2+ MA=C
01

Q2

MA

C

(Quality)

(Quantity)
(Mental Attitude)

(Compensation)
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(Denis Waitley)

(Napoleon Hll) 15

(Stephen R Covey)

(Anthony Robbins)
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(2531)

(2532)

84

10

.05
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.05

(2532)

(2536)

.05

(2537)

(2538)

(2539)

.001

t-test
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(2539)

10

(2540)

33-42
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(2545)

05
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.05 !
(2545)
05
(Kasamatsu and Hirali, 1966)
n
9-12 7-8
! ! 6-7
(Christensen, 1975) The Easy Does It Yoga
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(Cauteua, 1979)
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