2 (1) (Qualitative Research) (2)

(Quantitative Research)

(Qualitative Research)
(In-depth Interview) (Quantitative Research)
(Survey Research Method) (One-shot Study)

(Questionnaire)

(Qualitative Research)

? (In-depth Interview)

(Qualitative) (In-

depth Interview)

(Survey Research Method)



3.1 , U

Company 2006*
1. ADVANCE INFO 238,931,036
SERVICE PCL.
2. UNILEVER (THAI) 62,357,003
HOLDINGS
3. PROCTER & GAMBLE 26,908,147
(THAILAND)
4. OSOTSPA (TECK HENG 18,170,098
Y0O0)
5.AJINOMOTO SALES 6,473,181
CO.,(THAILAND)

;¥ 2006

‘AcNeilsen, 2006

2005
652,659,951

558,506,684

110,413,386

33,746,850

54,231,474

2003-2006

2004
962,954,116

304,965,435

205,898,918

16,252,039

49,417,831

62

2003
653,639,387

144,243,749

77,871,090

20,321,021

80,811,823

(Consumer-Oriented Sales Promotion)

(. 2545-2546
2

(

)
2541

31)



3.2

2545
56
il
34
17

(2547)

2546
59
il
36
18

63

2547
52

18

- 306).



(Quantitative Research)

(Survey Research)

25-44
2543)
25-44
(Grocery)

3.3
(Grocery)

AGE

Under 25 years
25-34 years
35-44 years
45-54 years
55-64 years

65 years and over

3343433 (
PV 2002

( 32)

All

=051
10.8%
31.8%
33.8 %
19.4%
3.3 %
0.9 %

chttp:/lwww.pmalink.org/research/CDPgrocery_F.asp


http://www.pmalink.org/research/CDPgrocery_F.asp

(1973
50p

—
o

50

1+ Ne2

11.

12
13
14
15
16.
1
18
19,
20.

2547)

21,
22,
23.
24,
2.
26.
21.
28.
2.
30.

3343433,
1+(3,343,433)(0.05)2
400

(3343433

95 %

)
(=0.05)

400

(Simple Random Sampling)

543)

3L
32,
3.
34,
3.
3.
3.
38,
39,
40.

41,
42
43
44,
45,
4.
41,
48,
49,

50,

65

Yamane



1 10
50 10
L 6
2 1
3 8
4 9
B, 10,
2 (Quota Sampling)
42
3 (Accidental Sampling)
A
|
420
3 2
!
2 Ballester  Vidal (2005  Chandon, Laurent  Wansink
(2000) (Monetary)
(Price off Deals) (Bonus Pack) (Coupon)
(Non-monetary)
(Premium) (Sampling) (Contest and
Sweepstake) (Paint-of-Purchase Display)

(Stamp and Continuity Plans)
(Refund

and Rebates)



ended Question)

2,3

(Reliability)

(Validity)

67

(Questionnaire) (Close-
(Open-ended Question)

(Validity)

(Content Validity)
(Reliability)
20 (Pre-test)



Cronbach’s Alpha (

0.93

0.93

- 2547)

(Reliabiliy)

(Relahlity)

(Rating Scale)
6
8

0.9

Likert Scale

0
00



(Recall)

(1995,

Question)

2,3

69

(Level of Consciousness) Cohen (1966
, 2542) (Recall)

(Recall) Cobb-Walgren, Ruble, Donthu
, 2542)

(Recall) (Open-ended
5

(First Unaiced Mention) 5
(Second Unaided Mention) 4
(Third Unaided Mention) 3
(Fourth Unaided Mention) 2
(Fifth Unaided Mention) 1

Likert Scale 5



] n 5 1}
"5 * "1
Hirschman (1986)
(Reliability) 0.82-0.96 3
1 2 3 4
1 2 3 4
1 2 3 4
5
(Advertising Media Exposure)
8
1
2
2
8
6

8
Chandon, Laurent ~ Wansink (2005)
Likert Scale 5 ‘ P

70



71

— AN <t O

— AN OO g W

(Grocery)

@

4-5

2-3



2



73

(Open-ended Question)

.. 2549
.. 2549

(Coding)
SPSS (Statistical Package
for the Social Sciences) for Windows

L (Descriptive Statistics) (Frequency)
(Percentage) (Means)
(Standard Deviation)

2. (Inferential Statistics)
(Pearson’s Product Moment Correlation Coefficient)
0.05
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