1 (Marketing)
2. (Global Marketing)
3 (Marketing Communication)
4.
(Marketing)
(Marketing)
il
( , 2530 : 13)
]
(2530)

(Production Oriented)
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3.
(Marketing Mix)
1 (Product)
2. (Price)
3 (Place)
4. (Promotion)
(2538)
(Marketing Mix)
1 Product

(Product Lines)

Classes)

(Symbolic Value)

12

(Product



13

2. Price
(Mark up)
(Discounts) (Terms of sale)
3. Place
(Institution) (Middle

Man)

(Channel of Distribution)



4. Promotion

(Mass Selling)

(Direct face-to-face relationships)

(Advertising)

(Sales Promotion)

14

(Communicate)

(Personal  Selling)

(Sales Promotion)

(Mass Selling)
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(Global Marketing)

Harvard Business
School Theodore Levitt “The Globalization of Markets”

Harvard Business Review . .1983

Levitt

(  iversal Standardization®

( , 2536 9)

Levitt

Levitt

1 (Standardization)
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2. (Localization)

(Totally

Differentiated Strategy)

( ' 12533 : 110)

3. (Hybrid Strategy)

“Globalization” Levitt



( 12533 : 110)

(Marketing Communication)

( , 2530 : 55)

17



» (Marketing Mix)



1
2)
3)
4)
5
6)

(2530)

Communication) 1

(Desired Response)

(Target Market)

19

(Marketing



1
2)

3
4)

5

6)

Terence A. Shimp (1993)

Terence A. Shimp (1993)

(Channel)

(Sender)

20

(Receiver)

(Feedback)
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(Needs) (Internal
Stimuli) (External Stimuli)
(Feedback)
, (Present Position)
(Company Goals)
(Marketing Strategy) (Tactic)

(Desired Consumer Response)

(Actual Consumer Response)



(Selective Filter)

22

2530)



? (Advertising)

, 2530 : 102)

@)
@

2540 : 76)

(Product Positioning)

( , 2529 : 377)

23



? (Sales Promotion)

( , 2530 : 101)

(Public Relations)

(Terence A Shimp 11993 : 587-589)

, 2538 :

( 2540:170)

( , 2538 : 23)

22)

, 2530 : 138)

24



(Personal

, 2527 : 610)

, 2538 : 25)

25

Selling)

(Terence A. Shimp, 1993 : 609-610)



(Marketing Mixs)

(2529)

(2538)
. 2532 - 2537

(Promotion Mixs)

95

26
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