(Self concept from the way you
look at yourself)
; (Self concept from the way
you leam from your interaction with others)



49



50

(Self concept from the way you look
at yourself)

) (Self Report)
(Social  Obligation)

(high level of social obligation) 24

(low level of social obligation) 8



51

(Self concept from the way you leam
from your interaction with others)

(Social Obligation)

2528 : 133-134)

( ', 2534 :39)



41

(High Level of Social Obligation)

52



53



30 : 70

54



(Low Level of Social Obligation)

5



AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY

3

56



(High Level of Social Obligation)



110

58



(Low Level of Social Obligation)

110 )

5



AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



(Social

32

Obligation)

4.3

61



17

4.4

19-22 20

3,000 - 7,000 /

111-133

124

4,000

62



”

4.5

7 MR meNRLina e oas e 2t

10.

17




7y

(walkman)

4.6
1
( )
10 18
4 3
3 14
1 6

64



4.7

~Nalkman)

fia



97u3u (AY)

F.M. 106.5 MHz

F.M.

(CIED
4 1
64
5
4
34
2
qut E
O_‘ oo - : = i
92.5 g3.5 g4 2 38 99.5 103.5 C8.5
ARU (MHz)

(Green Wave)

103.5 MHz

66



AWIAINTAUNIINY1AY. -

CHuLALONGKORN UNIVERSITY

67



3-4

(download)

4.8

@
G

(€

0 .
T v /

10

68



homepage

load

14

load

69



theme

theme

70



? (Information)

14

71



-WIAINSAlUNIINYIH Y
CHuLALONGKORN UNIVERSITY



(Personal

Identity)

13



AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY

fail

74



(Integration and Social

Interaction)



AWIAINTAUNIINYIA Y
ChuLALONGKORN UNIVERSITY

76



’ roommate
roommate

roommate

‘roommate (



(Entertainment)

78



41501

2,000 - 8,000

112-130

4.9

/

20

118

4,000

79



4.10

10.

70 : 30 3



(walkman)

4.11

4.12

~q

81



{7uau (AU)

4-6
4.2
5 =
44 —
3 =2  ommm— —
2_ —
O Ll T Ll r Ll ‘l e |

88 915 935 955 99.5

(M)

102 103.5 106.5

82



FM. 106.5 MH

6 )

Blue house, discovery

i)

(Green Wave)

FM. 1035 MHz

, earthquake, deeper, The voice,

tarpics

15

83



84

4.13

«# 9

N = o oo



«

(Information)

85



(Personal Identity)

86



(Integration and Social Interaction)

«

87



(Entertainment)



1, 1065

15

89



3,000 - 6,000
104- 108

4.14

/

21

107

4,000

90



91

«

415

=



vY

(walkman)

4.16

4.17

— Ol = =



77

7]

2.5

4.3

(«) 154

0.5+

-

1

-

89 935 955 1035 105 106.5 107

< W)




94

FM. 1035 MHz oo , FM. 1065
MHz (Green Wave) '

: Music Express

: Music  Express, The
quiet Strom

The boy GM car



4.18

J -« Opun

%



96

, tree for

three, , , ) \ )

effect

? (Information)



it

(Personal Identity)

97



(Entertainment)

(Integration and Social Interaction)



4,000 - 8,000
104- 107

4.19

20

105

7,000

9



10.

4.20

100



421

(walkman)

o —+d I <= o~ o3

4.22

— < 4 < <



11

94.5 MHz

44

s HHIMH MMM

0 T T & Y | e |

88 91.5 92,5 93.5 G4.5 5.5 995 104 107

«@u (VH)



103

945 MHz 88.0, 915,
92.5,93.5,95.5,99.5, 1035, 106.5
945, 1035 106.5

The quiet Strom



423



105

(Information)



VH

(Personal Identity)

106



107

(Integration and Social Interaction)

(Entertainment)

32



108

1
/ Walkman)
F.M.106.5 MHz FM. 1035 MHz
X / )

%

MUSIC express



109

(Social Obligation)



4.24

110



AN ON AN o Nl v A A Hd A A A A






113

15



114

AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



115

AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



116

, 4.25

N N &N N N NN A A A A



, this song for you

117



118

"3wraunsalun1ingde
CHuLALONGKORN UNIVERSITY



dance

119

Ji ' @«



4.26

~— H A A A

A d A A A <

tea for tree



18



remix

‘ Eagle



123

421

— d A A A A A A <



124

big band

crazy



(2531)

125



126

(Social Obligation)

Soul after six style



127

AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



	บทที่ 4 ผลการวิจัย
	4.1 อัตลักษณ์ของกลุ่มตัวอย่าง
	4.2 รายละเอียดของกลุ่มตัวอย่าง
	4.3 ความสัมพันธ์ระหว่างดนตรีและอัตลักษณ์


