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The aim of this research is to examine the relationship between personal factors and the 
credibility of rumors, the condition of the stock exchange market that enables rumors to exert their 
influence upon investors’ decisions, including the different types of rumors that affect investors’ 
decisions. The methodology used in this study is a survey of small-time investors.

The findings are as follows.
1. Presonal factor pertaining to income does not cause any difference in the credibility of 

rumors, while other personal factors such as educational background and sex do. Male investors 
seem to demand more rumors than female investors.

2. The difference in the condition of the stock exchange market causes rumors to exert 
their influence upon investors’ decisions at different levels.

- When the market is stable, all small-time investors demand more official information 
than in time of crisis.

- When the market is booming, all small-time investors demand more official 
information than in time of crisis, as well.

- When the market is in crisis, all small-time investors turn to rumors more than in stable 
and booming periods. เท time of crisis, they tend to seek all kinds of information as well as rumors 
to assist their decision - marking. This paves way to an even more exciting and interesting period of 
buying and selling.

- When the market is declining, all small-time investors still demand official information 
in much the same way as they do during stable and booming periods.

3.Different types of rumor lead to different investors’ decisionnns. The rumors that 
influence the decisions of small-time investors the most are those concerning the stock exchange 
market. Rumors about the downfall of financial institutions, in particular, influence the decisions of 
investors much more than those concerning economics or politics.
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