(Research Design)
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(Target Population)
294
(Population to be sampled)
294
(Sample)
294
n(Study unit)
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(Sample)
10

(Sampling techniques)

(Simple random sampling)

(Semi-structured In-depth Interview)

2540 2541

(Instrument)

x 4% 1 OZIA'b

10

35



1 Quantitative Research

36

(Mailed Questionnaire) 3
1 (Open questions)
(Close questions) (Dichotomous questions)
(Multiple choice questions)
11
/
12 7
2
(Close questions) (Dichotomous questions)
1 0 45
2.1 2
2.2 18
2.3 6
3
(Close  questions) (Dichotomous
questions) 1
0 40
31 2
32 19
(Content validity)
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(Semi-structured In-depth Interview)



(Data Collection)
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(Data Analysis)
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SPSS/PC+
SPSSIFW

(Descriptive Statistics)
L (Quantitative data)
2. (Qualitative data)
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Vi if 'y (Inferential Statistics) F%B%D
1 MacNemar Chi-Square Test

2,
45
(Normal distribution) Kolmogorov-Smimov  Test(K-S)
( ) Unpaired t-test
(Oneway ANOVA)
1) Unpaired t-test 2
2) (One Way Analysis of Variance-Oneway
ANOVA) 2
3.
40
(Normal ~ distribution)™ Kolmogorov-
Smirnov  Test(K-S) ( )
Mann-Whitney ~ Test  Kruskal-Wallis Test
1) Mann-Whitney Test 2
2)  Kruskal-Wallis Test 2
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