" (Quantitative Research)

(Survey Research Method) ! (One-shot study)
(Questionnaire)
18-45
A 1,381,427 (
, 2541)
Yamane (1970, , 2537)
= N
(1+ Ne?
N (1,381,427 )
(e=10.05)

600



(Probability Sampling)
Probability Sampling)

1 2542)
50

50

(Purposive Sampling)

36

(Multi-Stage Sampling)

(Non

1 2542)



(Simple Random Sampling)
20
( , 2537) 7
( 31 )

(Convenience Sampling)
!

18-45

(Line Extension)
(Category Extension)

4 (Skin Care)
(Face Care) (Personal Care)
( Care) (" 1 "2540)

(Line Extension) !
(Category
Extension)
ACNielsen (1999)
(Body-skin Care Product) (Skin-care
Preparations) (Deodorant)
(Toiletries)
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(Questionnaire)
4 ( )
1
2
3
(Line Extension)
(Line Extension)
4

(Category Extension)
(Category Extension)

(e.g., Aaker, 1991,1996; Aaker & Keller, 1992; Beatty & Kahle,
1988, cited in Bruner & Hensel, 1992; Broniarczyk & Alba, 1994, Park, Milberg, &
Lawson, 1991) (Validity) (Reliability)

(Content Validity)

(Reliability)
(Pre-test) 40
(Coefficient Alpha)  Cronbach
( , 2357)



Satisfaction)
1

(1988, cited in Bruner & Hensel, 1992)

!

= K 1 - |V
1-k L vt -
oc
k
Vi
Vit

(Brand Commitment)
(Brand Satisfaction)
4 (Aaker, 1991,1996)

(Brand Commitment)

4 Beatty
0.77 (

(Brand
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Kahle



Keller (1991)

0.70

(Perceived Overall Quality)

0.79

(Likabilty)

(Perceived Fit or Appropriateness)

Keller  Aaker (1992)

Aaker
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(Coding)
SPSS (Statistical Package for the Social Sciences) for Window

1. (Descriptive Method)
(Percentage)
2. (Pearson’s Product Moment
Correlation Coefficient)
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