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The purpose of this research is to analyze the formats , presentation techniques , contents and
busingss viability of TV’s English educational programs. Data were collected by depth interview |,
recording English educational programs and useful secondary data.

The result shows that the English educational programs nowadays are presented in 3 different
formats ; that are straight talk program , game or quiz show program and magazine program. [Tiree straight
talk program , 3 game or quiz show program and 3 magazine program are found in this analysis. They are
classified into 7 types of presentation technique ; that are narration , straight talk , dialogue , interview ,
game show , quiz show and drama. Four contents also included : idiom & slang , vocabulary , conversation
and pronunciation . It is found that most English educational programs emphasize only English listening
skill and English speaking skill.

As for business viability of TV’s English educational programs , there have been 2 types of
factors affecting their business viability ; internal factors and external factors . Internal factors are found
that there are the organization , the budget , the program . External factors are the sponsors , the
competitors |, the television station policy , the audience interest or demand and social pressures . Among
these factors, the organization and the sponsors are considered as the most important factors .
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