(Atkin, 1973 : 208)

(Selective Process)
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(Selective Process)

(Klapper: 1960)

L (Selection Exposure)

2. (Selective Attention)

3. (Selective  Perception  and  Selective
Interpretation® ] '

4, (Selective Retention)

«(Schramm:1962)



(Friedson) (Riley) (Flowerman)

(Merton) (Wright) (Waples) ¢ ”
(Defleur.M.L 966) (Interventing
Variables)
2.

( Interpersonal Communication®

(Rogers and Shoemaker :1971)

( Blumer:1 969) “



(Defleur:  966)

(The Social Relation Theory)L

Step Flow Of Communication)
(Opinion Leader)

Network)«

Agent)

(Source) 2) (Message) 3)

"(Personal Influence®

(Media) 4)

(Social Categories Theory)

(Two

(Interpersonal

(Change

(Receiver)
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1) 1 1 1 ,

2) (Visual
Transmitter ~ Visual Media) (Audio
Transmitter) (Audio-Visual
Transmitter)

(Joseph T. Klapper 2540: 142-

146)

»

11 (Predispositions)



1.2 (Selective Processes)

(, ) ( elective
exposure and selective retention)

()

1.3 (Personal Influence)

(opinion leaders)

(Flow of Communi-
cation) 3

1.3.1
(Hypodermic Needle Model)



3.2
(Two-Step Flow of Communication)

(opinion - leaders)

133
(Multi-step Flow of Comminication)

(opinion leaders)
3



(source)

1.4 (Economic Aspects)
(free
market place of idea) (
)
2. 1
(an agent of reinforcement)
3. ( (an

agent of change)

(provide the means for change)



(cumulative impact)

(De Fleur, 1970)
4

(Two-Step
Flow Theory) (Personal Influence)

4.



(Bettinghaus, 1968)

(Schramm, 1973)

2. (Personal Media)

(Interpersonal Communication)

1971)

( Rogers and Shoemaker:



Blumer (1969)

1 2525)

(Direct Contact)

(Group contact of community public)

(2525)
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(Rogers, 1978 1291)

(Bettinghaus, 1968... 180)

(Katz and Lazarfeld, 1955 . 27)

(Lazersfeld and Menzel, 1968 :97) 5
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3,
4,
( Rogers and  Svenning , 2540
162-163)
1
(two-way communication)  (one-way communication)
2
3,
4,
5.
(Selectivity
process)
6.
(feedback)
1. (effect)

(Rogers and Svenning)

(modernization process)
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( Cosmopoliteness )

‘ "(localités)

” .
(cosmopoliteness )

(cosmopoliteness ) ( localités)



— T2

~— — ~—



24



?
“Aptus” (Gardon
Alllport 2540:35-40)
(Norman L Mun) ?
(WJ. Mc.quire 2540:35-40)
5
1 (Attention)
2, (Comprehension)
3. (Yielding)
4, (Retention)
B (Action)
(Source)
(
)

(Katz and stotland)
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Component”
2,

“Positive Affective Component”

Component”

3.
3

L
2.
3.
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“Cognitive

“Affective Component”

“Negative Affective

“Behavioral Component”
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6.

“Universal”

Standard Error Of Measurement )

( Linear Measurement )

Hovland : 1960,

( Behavior )

21

(Opinion)

( Resenberg and
2540:35-40)
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(Theories Of Attitude and Behavior Change )

( Rogers : 971 )

KAP - GAP |

K ( Knowledge) A ( Attitude)

P ( Practice)
( Rogers : 1983 ) 4



1. (Innovation)
2. (Diffusion)
3. (Consequence)

(1971 : 18-19)

(idea) (practice)

(1963 : 7)

(object)
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30

2535 . 25)

(Rogers, 97 )

(1960 :30-32)
) R( ) $-M-C-R Modkl
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S-M-C-R () (M) (C) " (R) (E)

(E) (David K. Berio)

(Rogers&Shoemaker) - 1.

.E.M.Rogers & Shoemaker, 1971 :20
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(Rogers, 1983)

(Series of acts) 5

1. (Knowledge)

(Selective Exposure) (Hasinger, 1959)



behavior)

(Persuasion)

(Decision)

(Implementation)

( Confirmation)
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(Overt



(innovativeness)

1 (Innovators)
2.5%
2. (Early Adopters)
(Cosmapolite)
(Localité)

13.5%



(Late Majority)
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34%

(Peers)

34%



(Laggards)

(Localité)

(Relative Advantage)

16%
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1.3
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1.5

1.2

(Compatibility)

(complexity)

(Trialability)

(Observability)
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(system effects)

(Social Structure)
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(Norms)

(Social enforcement)
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(Change Agent)



(Change Agents)

(Change Agency)

(Demographic Characteristic)

(2534:64-72)

(Demographic variables)®
(Social-economic Status)
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( Public Television)
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(Socio-economic
Status)i

(Low Effort) (Low Skills)® ,



(Social Process)”

(one -way Process)”
(Two-Way Process)n

(Unconscious Learning)
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( ATheory of understanding other people )
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(social structure)
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(2519)

(2520)

(2523)
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(2526)

(2527)

(2528)
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(2536)

(2539)

50



(2540)

(2540)

(2540)

(2540)

(Goldsen

(Klapper, 1960)

Ralis ,1957)



(Singh, 1967:36)

(Rogers  Svenning ,1969)

(PM. Shingi 11962 )

(John Balcomb)
(Poor Communication) %
( Balcomb)
(Two-way Process)
(Dialogue) (Advertising Campaign)

(Ryan and Gross)
( Goldsen and Ralis)
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