(Image Management)

(Image) (Agenda
Setting) (Agenda Building)

. (Image)

. (Agenda Setting) (Agenda Building)



(Subjective Knowledge)
(Subjective Knowledge)

(Bourstin Lis7s - .11

(Image)

(Boulding , 1975 : 11)
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(mass mediated
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(Product/Service Image) (Corporate Image)
/ (Product / Service Image)
) [ (

(Corporate Image)

2539 : 17)
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o M w

(Agenda Setting and Agenda Building)

(Agenda Setting”
" " (Gatekeeper)
(1947)

(Priority)

(The Agenda
Setting Function)

(Me Combs & Shaw :
1972) , !

(Hale, 1978, Weaver & Elliott, 1985 Turk, 1986)
(Agenda Building)



(1985)

(Agenda Building) (
) (Sources) (Gatekeepers)

(Weaver and Elliott, Cited in Ohl et ., 1955 : 91)

(Gatekeepers as Target Publics)

1
(Opinion  Leader)
(Morton LP., 1995 : 22) (Source)
(Channel)
(Watch dog) ( 2534 .5

(Persuasive)
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1 (Positive)
2 (Negative)
3 (Neutral)

Organizations

(Sources)

Journalists

(Gatekeepers)

. ress
prior P

releases
agendas

Agenda Setting Agenda Building

Controllable

Uncontrollable

Coverages / Clippings

mirrored images

(Agenda Setting)
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! (Agenda
Building)

(Public Acceptance)



2

Management)

(Reactive Public Relations)

(Proactive Public Relations)

(Reputation Management)

(Perception

(Impression Management)

(Image Management)
2540 : 103 - 107)

(Ronald D. Smith 1996 : 231)

23



31

3.2

3.3

34

35

3.6

(The Theory of Image Restoration Discourse)
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(Benoit

oA W N P

(Denial)
(Evasion of Responsibility)
(Reduce Offensiveness)
(Corrective Action)

(Mortification)

L- 1997 : 177 - 181)
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(2539)

»

(241)

(Wish Image)
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3

(Agenda Building Role of News Releases in Corporate Takeovers)

Ohl 1 CM. (1995) MBF Prime

Compute:
2 Prime
Prime MBF
MBF
4, (2539)
5 (2526)
3
1
2
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