1 900

1900

(Integrated Marketing Communications)

1
(Information Technology) (Information Age)

(Marketing under Globalization)”
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(Service Marketing)

(Integrated Marketing Communications)

(
15)
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900

1 (Advertising)

2 (Public Relations)

3 (Employee)

4, (Direct Marketing)

) (Event Marketing)

6. (Shop Display)

1 (Promotion)

8, (Telemarketing)

9 (Merchandising)

10, (Licensing)
(Advertising)

(Production Origntation)

(Marketing Orientation)
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(Consumer Behavior)

4Ps
2
E Jerome McCarthy Phillip Kotier
900 3 1)
(Brand Awareness) 3)
(Agenda Setting)
?
900
900
(Thematic AD.)

( , 6

254)



900

2531

Positioning)

Year

1993
1994
1995
1996
1997
1998
Tota

1,000 Baht

7

.. 2536-2541 ‘ '
800
1800
1800
Brand Awareness (Product
Hi
... 2536-2541
Unit 1,000 Baht
Mobile Phone System

Wortdphone 800 Cellular 900 Digital GSM Woridphone 1800

35,566 77,266 0 0

60,024 125,127 33,522 39,466

52,055 132,308 92,924 77,584

82,403 105,678.5 276,225.5 139,497

109,626 193,112 181,280 156,050

88,975 134,243.5 184,914.5 107,781

428,649 767,735 768,866 520,378

. .2536-2541

= L | [~
e | e
100,000 +— v o
50,000 _?::k/:{.q/’_./ Worldphone 1800




168,866,000

1800
2539

AIS

Awareness

520,378,000

78

. .2536-2541

900 167,735,000

800 428,649,000

.. 2536-2541

Woridphone 1800

Digttal GSM

Cellular 900

Woridphone 800

L

0

100,000 200,000 300,000 400,000 500,000 600,000 700,000 800,000

Advedising Budget (1.000 Baht)

AS (
TAC ( 800

1800

Share of Voice

900
1800)
900

Brand
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(Product Positioning)

(Brand Awareness)
’ (Agenda Setting)
f 900
. .2537-2540
Outdoor (
Billboard, Banner, Tri Vision, Airport Sign)
(Frequency)
(Reach)
Thematic Brand Awareness
!
Brand Awareness Billhoard

Billboard



Media
Television
Press
Magazine
Radio
Cinema
Outdoor

Total

Media
Television
Press
Magazine
Radio
Cinema
Outdoor

Total

1993
30,050
36,104

1,001
9,690
331

11,266

1993
9,940
19,224
1,209
5,229

35,602

1994
64,290
36,401
3,600
18,721
383
1,750
125,145

1994
23,697
28,548
341
7438

60,024

900

1995 1996
61,525 29,552
31,237 36,861

7,249 3,744
25,935 20,343

871 5,222
5,491 9,957

132,308 105,679

800

1995 1996
21,599 38,604
19,007 26,516

613 907
8,208 11,938
0 0
2,628 4,438

52,055 82,403

. .2536-2541

Unit 1,000 Baht

1997 1998 Total
63,9245 65186 314,528
90524 41979 273,106
1,607 657 17,948
245085 19,395 118,593
714 1728 9,249
11,834 5299 34,331
193,112 134,244 767,754

. .2536-2541

Unit 1,000 Baht
1997 1998 Total

52,594 205595 166,994
36,045 19,4705 148811
5,504 8,300 16,874
12,338 40,290 85441
231 355 586

2,914 o 9,90
109,626 88,975 428,685

80



, ' -a
.. .2537-2541

Unit 1,000 Baht

Media 1994 1995 1996 1997 1998 Total

Television 7,686 30595 89239 653045 115007 307,832
Press 19775 50,428 1213195 65672 35788 292,983
Magazine 0 129 5502 13,803 6,216 25,650
Radio 6,061 11,772 45718 294075 24453 117412
Cinema 0 0 3442 4,948 1461 9,851
Outdoor 0 0 11,005 2,145 1,990 15140

Total 33522 92924 276226 181280 184,915 768,367

1800 . .2537-2541

Unit 1,000 Baht

Media 1994 1995 1996 1997 1998 Total

Television 20,854 33666 80,831 55730 3472275 225309
Press 17,086 28,826 29,730 45,086 29,8535 150,582
Magazine 140 2,722 8,308 6,836 5679 23,685
Radio 879 9,869 15557 34512 33,163 93,980
Cinema 0 0 603 10,630 4858 16,091
Outdoor 507 2,501 4,468 3,256 0o 10,732

Total 39,466 77584 139,497 156,050 107,781 520,378



. .2536-2541

900

d

800

82

B Television B Television
D press | D press
] Magazine ’ B Magazine
B Racio DRadio
< B8 Cinemna ! B Cinema
% Btasee L 35% 0 Outdoor
1800
& Television 3% 2% 8 Television
D Press " Dpress
a Magazine ] Magazine
O Radio O Radio
B cinema B Cinema
0O outdoor B outdoor

1800
1800

900

2541

80-82)

2541
1800
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900

2535 4
1 Thematic Brand Awareness
Product Positioning 900
2
50
Thematic 90 ' , , " "
900
: ! 900
a ' Thematic AD.
45

/ 900
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(Survive)

45
/ 900
/ . 1 1 1

Super: 18 . . 2537 3 2
Super : 400
VO : 820 900

"CELL W0 AR SO0

101-900

nls:in
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Thematic 3 : , ,
Thematic ( . , )




45

Jingle :

VO :

Jingle :

30

(SFX

2. Tactical

900

19

900

900

.
(

2539)

(Product Benefit)



“Whitney Houston Live in Bangkok 1997"

18

Tactical AD.

87

900

900

60

18

B e it ok A
erwers Wn T05ues o iuly Wi moedilvthArr

CELANAS L 0



. b 4
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an soud mimlicvisdlon

30
/ 900

MVO :
45 1

VAT10%

900

3. Promotion

manilumis) hiarshinnelu

aglingiug
Do S e PRt
nise eiwoaoI oAt inNsalind N BTN

dheamlssmasan .

GIGITAL

2(35[31

WATTS




(Non-Stop)

30

o
TCTIELEL| ———

) C }voo
i bt 4 1 G e R

»562-

Promotion AD.

89



30

MUSIC: () !

VO :

MUSIC: !
SFX:

900 112,000

.. YRAH!

VO :

90

aulswSinu 900 RTINGIREA TeaBy

31

30

30
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4. Counter Attack
01" 900
"0 1 800
01" 900
PCT
900 §

800

900

Counter Attack

Counter Attack

900 Counter Attack

» Counter Attack AD.




VO :

30

15

900

900

900

SIS

900

100%

92



93

900
2540
' , Internet Today
[nternet
Integration
2541
Presenter
900 Product Positioning 2
2540
2540
900 Informative AD.
2540
Presenter 1 f 900

Presenter \aga1% 900 : #1192 258N

R eTala’

Aenditg b Bigag



Presenter

k

uper Star
Nicole in Concert

ninaty aouidda Alaa vevz
WIBINAL AT 1 H.§RY Araui!

oz ilEvaaaind 900 wazddaan Juemidy 'm
Aiime awuRsaucmnmer 30 eawvadullidigul g‘b“gi

(Public Relations)

Management)

94

(Issue
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900 2

L (CPR : Corporate Public Relations)
2 (MPR : Marketing Public Relations)
2
(Customer
Communications) (Marketing Communications)
2
' 900

(Corporate Identity)
(Presentation style)
900



18

10-14

(Cellufar 900 IT Camp

18

12

2531

18

96

AIS [T Camp)

AlS

900
(Major Official Sponsor)

900

900



‘ “Pro’88 900

M9L0 ( 9))

2539

2539)

900

97

900

Corporate Image

900
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AIS 12

AIS
800 1800

AIS

« «

<
10

2 o 8 P : 2 ‘ :
PRO’88 worx svop fsoms 2§34

1833900 100 dusgamsriv 0w mswansemsihsind XA

u uSen e n€U dida g

duimsh 29 weau 2538 3
_Auusuufay
JDUSANS AU LUIULl B

. aee

Ut
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Corporate Public Relations
Marketing Public Relations (Harris 1993, p.34)
900

2
Corporate Public Relations

Press Release, Press Conference, Fact Sheet

3
L
2.
3

21 )
(Brand Awareness)
(
)
!
Lecture
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AIS
900
(Product Positioning)
900 ( ")
2.2)
2 )
)
(Press Release),
(Press Conference), (Fact Sheet)
(Exclusive Interview), (Press Conference) (Press
Tour) Nokia , ] ' ,
.. 25372540
*  Press Release :AlS
* Press Conference :AIS 5,000
*  Exclusive Interview : AIS

o Fact Sheet ;" ’

o Press Seminar :
* Press Release &Photo Release : AIS
o Press Tour (Australia) : AIS Optus  Voldafone



* Press Conference : AIS

*  Open House &Press Release : AIS GM
o Press Release  strategic Partner (Nokia) : Nokia ~AIS NMT
, 900 38
o Exclusive Interview ;MU
2540
(
) Feedback
AlS
AlS

23)
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2538
1500 1900 MHz

AIS
11 TA  TI&T ( , 25 2538)
( 13 2538)
2540 TAC () A
SIS (
TAC- )
( =] 2540) AlS
. . AIS ( 1
2540)  AIS . SIS
Credit Limt ~ TAC
AIS
(Press Release)
( 1
2540)
AIS

(Business Plan)
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900

(Press &Photo Release)

(Press Conference)

(Press Briefing)

(Exclusive Interview)
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) (Press Tour)

6. (Open House)

1 . (Press Seminar) !
8, (Fact Sheet)

9 (Editorial AD.)

10, (Special Activity or Event)
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11 (Press Entertain)

Press Release ( ) ( )

|
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(Employee)

New Customer, 2542)

AIS

AlS

AIS

AlS

Intranet

106

AlS

Together



AIS

" Club 900

AlS

*|A

(Direct Marketing)

(Existing Customer) 2541-2542

AIS
AIS Digest (
AIS Digest 40%),

900

2541-2542

AlS

107
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(Statement), (Privilege News)
, Short Message Service ,
Direct Mail ,
(Database) Direct Mall

(Event Marketing)

AIS 2

One Two Call

Open House
Priority Call
Center , ;

(Shop Display)



(Floor Stand)
(Banner)
AIS
2
AlS
(Promotion)
Direct Mall
2
2533-2538
1
2538
Addict)
( 6

109

(Hanging) (Poster)
18,
900
(Promotion
2542)



(Telemarketing)
2
Post Card
25%
AlS
2
(Merchandising)

Brand Awareness

10

AlS

Priority Call Center

AIS

AIS

(Brand Awareness)



AIS . .2535-2540

Brand Awareness

. 2540 AIS
AIS Digest
AIS Brand
Awareness Brand Awareness

Brand Awareness

(Licensing)
Coke Benz BMW
Walt Disney
The Lion King ' ,
, Jig Saw Titanic
Titanic Lion King
Titanic
Brand Awareness

Merchandising Merchandising
' Brand Awareness



AIS ’
Franchise

Merchandising

Licensing
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900
AS  TAC

900
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