900

2
1} 2 n” 1}
f 900
5
( 900
2
2 13
2540-2541 (Thailand Management
Association)
SIS
100%
2 SIS
' 2
() AS
TAC 900

2537 1800 TAC



4. AIS

5. AlS

6. AIS

TAC

900)

129

900 MHz AlS

115



~ ow

2539

Brand Awareness

129

AIS

900 MHz

(Promotion ~ Addict)

TAC

1800

1800
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()

1800
1800
1800

Brand Awareness

(Quality Conscious)

( 70%)

Brand Awareness 35%

1800

20

1800

1800

2539)

25,000
(Price Conscious)

( 1800)

117



(Product Repositioning)

(Product Differentiate)
(Brand Awareness)
3 10
( )
(Value Added)
1800
2
25,000
(Quality Conscious)

Brand Awareness

(Price Conscious)

AlS

10



1800

2540)

(Power)

16

AIS

AIS
2539

119
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31)

] 800
(Network Maintenance)
] 1800
1800 MHz

2

J 1800
1800 MHz
900 MHz
900 MHz 1800 MHz
900 MHz

1800 MHz



32)

AIS

2 AIS
GSM Moll Associations
ETSI  (European Telecommunication
Standard Institute)

(Passive Public Relations)

| ( )
2
2
3
Intelligent Power Management
(Intemational Roaming) 90 (
)

(Monthly Fee)

20 109 (
35 129 )
900



2. (Premium Quality Product)

4, (Integrated Marketing Communications)
Push Strategy ~ Pull Strategy

(Product Strategy)
(Product Positioning) 2
2
AIS 2
L 16 2539
( 32 : 2539)
2
3 " ¥GKO N
2 " (Brand Awareness)
4, (Packaging) Sticker
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(Price Strategy)

1
2. Premium Price Strategy
(Premium Quality Product)
Penetration Price Strategy
(Market Share) (Fighting Brand)
(Place Strategy)
AlS (Dealer)
1
2 (Fact)
2. (Interactive
Communications)
2
POP. (Point of Purchase)
(Shop Display) 2
(Promotion Strategy)
AlS A (Integrated Marketing Communications)
9
L (Advertising)

2 (Public Relations)
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3 (Employee)
4 (Direct Marketing)
) (Event Marketing)
6. (Shop Display)
1 (Saies Promotion)
8 (Telemarketing)
9 (Merchandising)
? (Advertising)
AIS 2
, Bill Board
POP. ( Poster, Hanging Mobile, Banner, Wobler, Floor Stand Brochure)
2
1 2 (Teaser AD.) , , , Bill Board
2 2 , , Bill Board
3 3 , , , Bill Board, POP.
42
5 GSM Infoline
6  POP.
7 , Bill Board, POP.
8 Nokia GSM 9000 2
AIS
“Nokia 9000 2
’ Nokia

9000 (Mock Up)
Nokia 9000 ,



Mall
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(Public Relations)

1 Press Briefing 2
2
2. Press Tour 2
2 " 2 3 7
2
()
3

(European Telecommunication
Standard Ingtitute - ETSI)

Fact Sheet
4, Fact Sheet (AIS Digest)
(Fax on Demand)

(Employee)
1 Newsletter 2
2 2
3 2
(Direct Marketing)
AIS 2
Direct Response AD.
Direct Mail Package Direct

2
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? (Event Marketing)

1. n”
2
2 “GSM World Seminar" ESCAP Hall
(Opinion Leader)
1
(Shop Display)
1 POP. 2
(Floor
Stand) (Hanging) (Poster) (Banner) (Sticker)
(Brochure) (Wobler or Shelf Talk)
2 Sticker
3 (POP)
2
(Sales Promotion)
Direct Marketing
1 (Consumer Promotion) 2

GSM  Infoline
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(Monthly Fee) 2
2. (Trade Promotion)

200

7 (Telemarketing)

D . Bill Board
“GSM Infoline™ 2
(Merchandising)
Brand Awareness Sticker
2
1 2
2
2 2
()
2
1
2

1800
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2
197 2539
72 ( 30)
2
Brand Awareness
2 3H I
.. 2539
10000 - — © e & DRSO
5
8000
6000 /
4000 /"""J |
2000 AL i /"/ |
oo —~ 3
0 . - - . , . , T r | e : |
) e v v
2

1234123412341234123412341234

1. Network
76

2. Mobile Handset
' Sticker
' Sticker 2

3. Dealer Seminar

*
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1234123412341234123412341234
4, Dealer Visiting

' - §:
5. Advertising

m 2

[ ] 2

[ ] 3

2

*GSM Infoline

[ ]

[ ]

mNokia GSM 9000

6 Public Relations
mPress Briefing
mPress Tour
*GSM World Seminar
mPress Conference
mPress Release 11
mExclusive Interview
mPhoto Release
mRact Sheet & Fax on Demand
[ ] (AIS Digest)
7. Employee .
mNewsletter
[
mTraining
mSale Script
8. Direct Marketing
mDirect Response AD.
9. Event Marketing
[
[



10. Display
. POP.

11. Sales Promotion
~Consumer Promotion

*Trade Promotion

«SaleTalk (Sale Script)
«Conexion

13. Telemarketing
*GSM Info Line

14. Merchadising

197

130

123412341234 123412341234123414
1n
g1

-1

7

| 111
[

|
T rrre LLL11A

(Key Success Factor)

(Integrated Marketing Communications)

(Integrated Marketing Communications)

AlS
1800

10



2 AlS
AlS 2

(Thailand Marketing Award) 13
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1 amii asaunaundeina 3
SAlidodn 35 nu.

g ars linandie usrg laiSanda

GSM INFOLINE

B,
b
-]
g
¥
#
.
£
8
id
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insSaous) 2 Jne
ndi 90 Us:ind 18 Awautula
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VO :

VO :

“2 Watts + Base"

“Today"

Sars
Noavdin
(waiis
WATTS
DIGITAL
GSHY
2
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Direct Mail (), Brochure 2 ()
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SIS

AS  TAC
AIS
f 900 o0
TAC 800 '
f 900
2538 400
900
900
800
SIS (Subscriber Identification Security)
1 f-900 76
2 900
!
NMT ( 00 )
3. AIS

4. AIS



5. AIS

900

800
900

800

900

SIS

900

141



2539

800
900
TAC
800
1 Credit Limit
2, PIN Security
2900
2
7900

Credit Limit

7900
800

AMPs 800

TAC

PIN Security
AS  TAC
7900

800

AIS

NMT 900

800

SIS

142



NMT

143

SIS

SIS
900
(Value Added) 900
800
900
800 900 4
AlS .
SIS
NMT
AIS SIS 500
SIS

700,000



AIS

SIS
SIS NMT
800 AMPs

SIS

(Integrated Marketing Communications)
SIS

(Product Strategy)

SIS

SIS

SIS 16
"Cellular 900 SIS Approve"
SIS

144
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(Price Strategy)

L SIS
2, SIS
3 SIS
SIS
900
(Place Strategy)

1 SIS
2I n

(Promotion strategy)
AIS SIS

1 1
1 (Advertising)
2, (Public Relations)
3, (Employee)
4, (Direct Marketing)
5. (Event Marketing)
6. (Shop Display)
1 (Sales Promotion)



Leaflet)

10

1

12

13

14

15

16
17

(Advertising)
AIS
900
SIS
8
900

7900
900

11
900

f 900

146

Direct Mall

POP. (Poster, Banner, Floor Stand, Counter Stand

900

900

5

900

900

SIS

SIS
SIS
, POP.
SIS , , POP.
, POP.
8
7
6
5

900
600,000
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18 " 900 SIS
! 31
19 900 7
20
21
22 900
900 SIS 900
Discredit
8
2 8
2 ()
SIS
100% AIS SIS .
SIS AlS 2
AlS "
" 8
(Public Relations)
1 Exclusive Interview
2. Press Brigfing SIS
. Fact Sheet - SIS
4, Press Release SIS

AMPs 800 (
800: ) 00 SIS
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PRAD.  Editorial AD.

(Employee)
1

SIS
2 SIS

(Direct Marketing)
1 SIS
SIS
SIS
2 SIS
AIS AlS 900
SIS
3 SIS

4, AIS Digest SIS
SIS
5. " " SIS
SIS
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(Event Marketing)

SIS
900 800
(Shop Display)
POP. SIS
(Floor Stand)
(Counter Stand) (Poster) (Leaflet)
Sticker Sticker
(Sales Promotion)
(Consumer Promotion)
SIS
SIS SIS
SIS
SIS”
900 SIS 6
SIS
700,000 AlS 2
AlS SIS

98% 6
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(Key Success Factor)

1 SIS
NMT AMPs
( 2542)
2,
3 (Integrated Marketing  Communications)
| SIS

Poster, Sticker ~ Event Marketing

300 numansau
«7

muJumaams 900

dhnsulnsiarindion

sis:uvagis soo v

@ Aars voin ronows dulied modsa Yvin (wou)
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() TAC . AlS

o a o Ve v e A
AWM INNANEULY 1% Uaansis M ins

lidiadnamslns

o/ o a = 4
dasnumsguiiana Tuil 1agd1s 900

Headline :
?
Copy : (Credit Limit)
900 (SIS)
900 ’
Headline : 900
Copy : 900 SIS

(Credit Limit)
900
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SIS

SIS @:um']aqf'fumeguam%

Gav  weidiguiisiuuiaodunisguanysainuy
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, Counter stand ~ Floor stand () Brochure () ( )
SIS “Happiness” ( )
' 900

NUAANSU
ﬁjldpmaga'"ls' 900

Jsaaain
TBUIIIILITINY S

Fuliana

_=_ = ot b4 S
Mul__ _JJ3uiws

I
|
1
|
|
|
|
|

] 111 CELLULAR
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SIS* AlS

13 2540-2541 SIS

900 100% ( SIS
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