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The research is a survey to examine life pattern and purchasing behavior from convenience 
store in petrol station of urban and rural areas of Bangkok. The samples of 420 persons are equally 
distributed into two groups to represent the dwellers in urban and rural areas and further distributed 
among those who purchase the products from target convenience store during 3 period of time from 8.00 
a.m. - 4.00 p.m., from 4.00 p.m. - 12.00 p.m. and from 12.00 p.m. - 8.00 a.m. The data was analyzed in 
term of frequency, percentage, mean, Chi-square, t-lest, One Way ANOVA and Pearson’s product 
moment correlation coefficient which are calculated by SPSS package program.

The results of the research could be summed up as follows:

1. Consumers’ life pattern in urban and rural of Bangkok are not found to be significantly 
different exception for the consumers in dwelling rural have more hobbies than the consumers dwelling 
in urban areas

2. Consumers’ exposure to information in concern with convenience stores of petrol station 
in urban and rural of Bangkok are not found to be significantly different except for those dwelling in rural 
area who regards the salesman as more significant source of information than those dwelling in urban.

3. Life pattern correlates with information exposure of consumers as hypothesis 3
4. Life pattern correlates with the purchasing behaviors of consumers as hypothesis 4
5. The information exposure correlates with purchasing behaviors of consumers as hypothesis 5
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