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This research aims at study in the communication role of opinion
leaders in promoting Thai culture in Los Angeles and the way in holding
activities of each opinion leader. This study is a qualitative research which
has a participant observation and indepth interview in gathering data.

From the research, it is found that the communication forms of Thai
people in Los Angeles are interpersonal communication, mass communication and
organization communication. The communication roles of opinion leaders are
informing, educating, persuading and entertaining roles. Each of opinion leader
has a different roles which are social role, religious role, Thai custom and
traditional role, education role and diplomatic role but they have the same
characteristic in promoting Thai culture in Los Angeles. The activities are
Thai cultural day, religious rites and festival regarding traditional and
culture, Rose Parade, the love Thailand project, Thai language and cultural
program. The medium chosen by opinion leaders are interpersonal channel, mass
media and special media.

The results of holding activities is found in a good level due to
most of Thai people participate in those activities. Nevertheless, it is found
that the problems of Thai culture are about Thai children confused among Thai
and American cultures and some of Thai people are lacking of Thai culture
knowledge. The obstacles in promoting Thai culture can be divided into two
factors.. The internal factor is the misunderstanding among Thai community. The
external obstacle is Thai government do not provide the full support in
promoting Thai culture.
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